











‘TRAVELLING BY TUK-TUK, THE
HIGH-SPEED, THREE-WHEELED
OPEN-AIR VEHICLE — WHICH IS A
TRADEMARK OF BANGKOK - IS
NOT TO BE MISSED. OR THERE
IS THE RUE-HANG-YAEW — THE
LONG-TAILED, HIGH-SPEED
BOAT THAT TRAVELS ALONG
THE CANALS AND RIVERS'

WwWw.business-school.ed.ac.uk

with historic and natural scenery. There are
two big traditional Buddhist temples, Wat
Pho and Wat Phrakaew, both of which are
beautiful during the day, but even more so at
night when they are lit up.

Not far from there is the national museum,
where you can find out about Thai history
and culture. If you prefer travelling at night,
I recommend visiting the many night bazaars
in Bangkok such as Suan Lum Night Bazaar,
Khao San Road and Saphan Phut. There
you'll find many cheap souvenirs, as well as
bars to enjoy the nightlife.

However, always beware of pickpockets
when visiting these places.

HIDDEN GEMS
I recommend visiting Ko Kret, which is
not exactly in Bangkok, but in the nearby

Nonthaburi province. It is an island in the

international

Chao Phraya River that is only accessible by
boat. There are several temples on the island,
the most notable being Wat Poramai Yigawat,
with the leaning pagoda Chedi Mutao serving
as an icon of the island.
Most inhabitants there
are from Mon lineage
that is famous for their
architecture as well as
terracotta and pottery.
The most beautiful
and famous product
is Monam Lai
Wichit (pottery with
exquisite design)
which is also the symbol
of Nonthaburi Province.

TURN OVERLEAF TO DISCOVER HOW ONE ALUMNUS IS
ATTRACTING THAI STUDENTS TO SCOTLAND >>>
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special feature

ONE ALUMNUS
BRINGS SCOTTISH
EDUCATION TO
THE STUDENTS
OF THAILAND

hen Chatgaew (Rin)
Jutachalatip told people in
her native Thailand that she

studied in Scotland (for an MSc in
International Business and Emerging
Markets in 2005) she would receive
a strange look. ‘Back then, you may
be surprised to know that there were
even more Thai students in Iraq than
there were in Scotland, says Rin, a
co-founder of McDucation - Study in
Scotland, the first education agency
in the world for Scottish educational
institutes.

‘The reason is very simple — they had
no idea what Scotland is. Hollywood
gave them an impression that Scotland
is a poor country ruled by England. That
it is a freezing land full of sheep, people
wearing ‘skirts’, speaking with a weird
accent, and drinking whisky all day.

‘For a long time I had tried to
persuade people to go to Scotland,
until one day I asked myself “why not
do it for a living?” At the time, of all
Thai students in the UK, only 1 per
cent chose Scotland. After my MSc,

I drafted a business plan and visited
most Scottish universities.

‘Our marketing strategy is simple.
We differentiate Scotland from the
shadow of England. The country is
different, and better in many ways.
Scotland is rich in culture, and
at the forefront of research
in many fields, and hosts
the world’s largest
international festival
every year.

‘The academic
achievement of
Scotland is second to
none. People are amazed to
know that Scotland is the birthplace
of economics (by Adam Smith),
engineering degree programmes (by
William Rankine), geology (by James
Hutton), and modern surgery (Joseph
Lister, etc). Even the four-year degree
programme and high school system

'‘FOLLOWING THE
INCREASING NUMBERS

OF APPLICATIONS TO
SCOTLAND, THAI AGENTS...
NOW APPROACH SCOTTISH
UNIVERSITIES FIERCELY’
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Did you
know?

There are 22 alumni of the
University of Edinburgh
Business School currently
living in Thailand

Goiné large for
McDucation

ABOVE AND BELOW:
Scotland’s achievements
in science is helping to
encourage Thai students
to study in the country

originated in Scotland. Until recently, time, universities change international

Scotland’s scientific achievements officers quite often. Those who have
played an important role in our been with us from the beginning
world’s development, for example are happy to appoint us as exclusive
in biotechnology, electronics, and agents in Thailand. A few officers,
renewable energy. however, who stepped in when the
‘These facts are no secret to Thai universities were already successful in
the Thai market, don’t think the same.

The key success factor for this

students anymore, resulting in a sharp
increase in Thai students in
Scotland. Thai students in

matter is knowledge transfer from
Edinburgh, for example, an international officer to an
have been growing from international officer.
10 in 2006 to 80-100
in 2011. And I think

our experience may be
beneficial for Scottish

‘Our medium-term goal is to
focus more on other fields of study
other than business, science and
engineering. Edinburgh’s achievement
higher education in humanities and social science
institutions to market is no less than that of science and
themselves in other Asian engineering. Edinburgh has a lot to
offer. It is UNESCO’s first city of
literature, while the University is
the first in the world to establish

an English Literature department.

countries.

‘Currently, our challenge
is no more about how to
market Scotland - the country
is now well positioned. Nowadays, the University
However, following the was internationally renowned
increasing numbers of for research, spreading from
applications to Scotland, Thai intellectual property law and Middle
East Studies to Art and Design.

In the long term, we hope to

agents, including the one who
previously refused at least

two Scottish universities, now help Scottish universities apply
approach Scottish universities our ‘Study in Scotland’ model

competitively. At the same in other Asian countries.

WwWw . business-school.ed.ac.uk



he basis on which recruitment transactions are taking
-|_place is changing and changing fast. Employers are
projecting themselves using social media to attract

the attention of potential recruiters and individuals
are projecting themselves into the job market using
social media.

Traditionally, employers, if they were big enough,
would have their own full-time recruiters working in
a company. The recruiters would handle a relationship
with an agent for specific roles that they were trying
to fill. The agent’s job was, for a fee, to advertise the
position, handle responses, interview a longlist of
potential candidates and to provide the employer with a
shortlist. The employer would take it from there, appoint
a candidate and pay the agent a fee for their work.

While that same process still happens, the impact
of technology and social media means that a reducing
proportion of jobs are handled in this way. There are
two primary reasons. One is that technology enables a
different and faster potential route for employers to find
resources. Secondly, it’s significantly cheaper than using
agents to do that work.

As a recruiter, your ability to research a market for

specific and specialised people is greatly enhanced by

www.business-school.ed.ac.uk

social media. Until recently, the primary method for
finding these types of people would have been through
a costly database, which you'd buy on a per annum
contract, but you needed to be a significant organisation
to be able to afford these prices.

But now a platform such as LinkedIn enables you
to find people speedily and cheaply. Where you have
enough of a critical mass of connections, you can find
hundreds of thousands of other connections that could
be of use to you and to your client. Search for the type of
candidate you're looking for by using keywords pertinent

CONTINUED ON PAGE 28 >>>
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 CONTINUED FROM PAGE 27 >>>

to the job specification and candidate criteria for the
vacancy. If you find a suitable individual whom you have
a mutual connection with, ask that connection for an
introduction. Although you can upgrade to a premium
LinkedIn account in order to further equip your search
with filters and search alerts, the Advanced People
Search is perfectly adequate to refining the search to
your exact needs.

And what about the individual and how social
media had changed the process of job seeking? It’s not
many years ago that the main method of finding a job
was either to respond to an advertisement or to make
yourself known to an agent who'd stick your name on
afile or a database and contact you if something came
up. How the world has changed in the last few years. If
you're smart about the way you project yourself, you'll
find yourself available to a world of people that you never
even knew existed.

As this century is developing, the importance of
personal branding is becoming more and more key and
the smart people know it. One of the most important

things in our life is to understand our value -

understanding what it is that were capable of doing

and knowing who to go to, to sell that value in the
market. We have to treat ourselves like a product in

terms of marketing ourselves.

LinkedIn enables us to do that. Those with profiles
are mastering how to show who they are, what they've

TARGET THE PEOPLE WHO REALLY
KNOW YOU WELL FROM WORKING WITH
YOU, THE PEOPLE WHO KNOW YOUR
VALUE AND WHAT YOU HAVE TO OFFER

YOUR NEXT EMPLOYER OR CLIENT’
Simon North
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done, what they can do and what they want to do. Why
would you need a reference for a CV, which is itself a
dying document, when you can have recommendations
on LinkedIn - past and present colleagues telling you
much more clearly and animatedly why you are a good
colleague or boss? The power of these recommendations
in helping you find a job through social media is
increasing.

The best way to get a recommendation is to simply ask
for it. But don’t just willy-nilly ask everyone you know
on LinkedIn for a recommendation. Target the people
who really know you well from working with you, the
people who know your value and what you have to offer
your next employer or client. It’s a good idea to ask such
people for recommendations as soon as you've finished
working with them, as your value will be fresh in their
memory. And, of course, it doesn’t hurt to return the
favour and give them a recommendation in return.

Social media also enables people to see you in a more
public domain. For example, if you have attended a
conference, it is now probable that somebody who is
tracking attendees at conferences on specific subjects
will know you attended. They will certainly know if
you've been a speaker or facilitated a workshop at one
of these events. This presents a great way for you to use
the system to create a higher profile for yourself. For
example, most conferences and professional events now
have their own hashtag on Twitter. Use the relevant
hashtag for any conference you attend in order to
find people who also attended it or who are tracking
attendees and speakers.

The other way for you to

www.business-school.ed.ac.uk
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increase your online visibility is to write blogs or guest
blogs and opinion pieces that state very clearly to other
people what it is you know and what your thoughts and
ideas are on a particular subject, making it clear that you
are a person of substance and person that they should be
interested in. Encourage traffic to and comments on your
blog by leaving comments on others’ blogs within the
same field.

Due to the technology on which social media plays
out, there’s also the prospect of video and audio to enable
you to embellish who you are and what you're good at.
Managing your own video blog or ‘vlog, for instance, is
a good way of putting yourself out there and showcasing
your knowledge and areas of expertise. Once you've set
up your vlog and started posting entries, you can post a
link to each entry on your various social media platforms,
in order to give the vlog visibility and attract traffic to
it. In terms of audio, you could create podcasts and make
them available for free download on a platform such
as iTunes.

So technology has changed this aspect of working life
fundamentally in recent times. Ten or fifteen years ago
it was being stated that the recruitment industry would
change as a result of technology, but at that stage it didn’t.
It’s really been the impact of social media in the last four
years or so that has fundamentally shifted this aspect of
business. Finding a job using social media will increasingly
become the norm as more and more people adopt social
media as the primary platform for showing off capability
and letting people know what it is they want.

WANT TO KNOW MORE?

Simon North is the co-founder of career
consulting company Position Ignition. For more
career tips or to request a free consultation for
personal and professional careers advice, visit
www.positionignition.com

www.business-school.ed.ac.uk
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TOP TIPS...

USING SOCIAL MEDIA TO FIND A JOB

GETTING A JOB THROUGH SOCIAL MEDIA
IS NOT AS EASY AS IT MAY SEEM, BUT WITH
A BIT OF SAGE ADVICE, IT IS POSSIBLE TO
ENHANCE YOUR JOB SEARCH WITH IT...

CLEAN UP YOUR ONLINE REPUTATION

\ Keep in mind that employers can see all your status updates, photos,

videos and groups. Unless you lock your social networking profiles,
potential employers just Google your name and some of the first results
shown will be for your social networking profiles. So it's time to take off
anything inappropriate from your profiles and to make all your online
contributions professional.

LOOK IN THE RIGHT PLACES

Employers aren't going to come running to you as soon as you announce
you're looking for a job. You'll have to seek them out. Twitter has
applications that can help. Directories such as Twellow aids users in
seeking out people in particular fields; keyword trackers such as Monitter
highlight who's using terms specific to your industry; and Twitscoop
tracks trends and events related to the type of work you're interested

in. On Facebook and LinkedIn, you can join groups discussing your
targeted career areas. \S

COMMUNICATE WITH THE RIGHT PEOPLE

It's vital to spend time building up an online relationship with the
relevant players so that even if they can't immediately think of anything
that would suit you, they'll remember you if something comes up further
along the line. By all means speak with people about your job hunt,
skills set and ideal industry; just be sure not to make it all about you.
What defines a relationship is that it works both ways. Respond to

your contacts' online requests for help and contribute to the discussions
started by them.

BE OPEN TO LEARNING

It's important to show that you're eager to build up your skills. Ask
industry players for advice on your job search, use group discussions to
get clear on things you're unsure of, and read others' conversations
and discussions. You can also ask a contact about information on
volunteering or work experience opportunities.

DON'T LIMIT YOURSELF

Social media is a useful job search tool, but it shouldn't be your only job
search tool. Combine it with both offline and other online strategies such
as looking at relevant organisations' websites, going to industry events
and making use of your existing contacts.

Nisa Chitakasem, is the co-founder of Position Ignition. For more tips,
visit www.positionignition.com
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school links

Get better
connected
with great
support

A NUMBER OF SERVICES ARE PROVIDED BY
THE SCHOOL TO HELP YOU MAXIMISE THE
VALUE OF YOUR POSTGRADUATE DEGREE

UK EVENTS

The School hosts a number of
speaker events in Edinburgh
which are open to alumni and
current students, perfect for
expanding your network. Social
events include the annual Burns
Supper. Social and speaker
events are also held in London
on a regular basis.

INTERNATIONAL EVENTS
International alumni groups are
well established in a number of
countries. Where numbers are
smaller, we also have key alumni
contacts located in various areas
of the world. Turn to page 18 for
a list of groups and contacts.

On occasion, informal events
are hosted by visiting academics
and we sometimes approach
alumni to assist at postgraduate
recruitment fairs. Keep us
updated on your details, and
we'll notify you by email of any
events happening in your area.

BIZINFO SERVICES

For vital research information,
an alumni version of the BizInfo
website (formerly known as
MIRACLE) is available. Although
it is not the full version for
students, it still has a wealth of
information and comprehensive
listing of electronic resources.
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For access, email alumni@
business-school.ed.ac.uk

CAREERS SUPPORT...

...FOR MSC/PHD ALUMNI
Recent graduates (up to

two years after the date of
graduation) are encouraged

to use the facilities of the
University of Edinburgh Careers
Service. This includes access
to the Careers Information
Centre within the Main Library,
individual careers guidance
from a careers advisor,
computer-aided careers
guidance, aptitude tests and
personality questionnaires,
talks and workshops, and
vacancy information. For

more information, visit
www.careers.ed.ac.uk

...FOR MBA ALUMNI

The School’s career and
personal development staff
who support the current MBA
students, are also happy to
assist MBA alumni. This can
range from one-to-one career
advice, through to psychometric
testing and diagnostics. The
School also provides a range
of career information online
for MBAs, including access to
two international job-posting
platforms provided by MBA-

LINKEDIN GROUPS

LinkedIn is the online network of more than
120 million professionals around the world. There
is now a LinkedIn group for every postgraduate
degree programme. All alumni are encouraged to
join their relevant group. To join the postgraduate
alumni group, visit www.linkedin.com/e/gis/128027

-

and the select the relevant MSc or PhD subgroup
for your degree. For the MBA alumni group, visit

www.linkedin.com/e/gis/3858

Not only is LinkedIn a great way to reconnect \
with fellow classmates and expand your own
= networks, but the virtual networking site is now a

key recruitment tool. In 2010, Accenture's Global

Recruiting Manager planned to make 40 per cent
of his hires through social media and said: ‘If you

don’t have a profile on LinkedIn, you're nowhere’.

i

Exchange and TopMBA. To
request support or for further
information, please email
alumni@business-school.ed.ac.uk

TAILORED EXECUTIVE EDUCATION
The School is happy to discuss
training and development needs
with you or your organisation,
covering the broad spectrum

of management skills and
knowledge. For more information
or to contact the team, email
execed@business-school.ed.ac.uk

ACCESS TO THE WIDER UNIVERSITY
OF EDINBURGH ALUMNI NETWORK
In addition to joining the
Business School postgraduate
alumni network, you are also

y

automatically inducted into a
network of more than 160,000
alumni from across the
University.

This gives you access to
a biannual magazine (Edit)
and a regular e-newsletter,
as well as the opportunity
to apply for a University of
Edinburgh alumni card, offering
a number of discounts on
the hire of University venues,
accommodation and catering,
membership at the University's
Centre for Sport and Exercise,
borrowing rights at University
libraries and all books published
by Edinburgh University Press.
To apply for your card, visit
www.ed.ac.uk/alumni

WwWw . business-school.ed.ac.uk



ABOVE: Expanding your
network is easy with the
School’s help, such as
through attending special
events or joining the
School’s postgraduate
alumni network on
LinkedIn

www.business-school.ed.ac.uk

Connect for Alumni Weekend

If your class is celebrating a special
anniversary in 2012, why not think
about getting together with some
of your classmates to coincide
with the Alumni Weekend on
26-28 July? Take advantage of
the events hosted by the School
as well as organising your own
informal activities — it is sure to be
a weekend to remember.

Simply get in touch with your
class representative, or if your

cohort is one of the year groups

which do not currently have one,
why not volunteer to take on the
role, or nominate a fellow class
member. Contact the Alumni
Manager on alumni@business-
school.ed.ac.uk for more details.
We are particularly interested
in hearing from MSc Accounting
and Finance and the new MSc in
Marketing and MSc in Marketing
and Business Analysis alumni as
these programmes do not yet have

representatives.

MBA CLASS REPRESENTATIVES

In addition to helping with the
alumni weekend, the role of class
representative is mostly a figurehead
role but provides a valuable,
additional point of contact for
alumni who want to reconnect
with each other.

They are also occasionally
approached as an alumni focus
group and contacted for their
advice and feedback on a particular
alumni issue, but there is never any
obligation to respond.

Year FT/PT Name E-mail Year FT/PT Name E-mail
2011 FT  Kristof Kostencki  Kristof@kostencki.de 2000 FT  HIif Sturludéttir hlif@alnus.is
Avani Parekh avaniuk@gmail.com 1999 FT Sebastian Lo yhslo@yahoo.com
2010 PT Karen Fielding kandmfielding@gmail.com 1998 FT Hamdi Unutmaz = hamdi.unutmaz@gmail.com
2009 FT  Zev Kesler zk_mcgill@hotmail.com 1997 FT  David Burgess daveburgess@hotmail.com
2009 PT Rhian Davies rhianadavies@gmail.com 1997 PT Suzanne Grahame suzannegrahame@
2008 FT Richard Bennett  rscbennett@gmail.com btinternet.com
2007 FT Llindsay Keith Ikeith@canvasconsulting.co.uk 1996 FT Jonathan Collie jcollie@foodatwork.co.uk
George Taylor george@georgetaylor.com 1995 PT Colin Dalrymple colindal@blueyonder.co.uk
Estee Chaikin chaiks2y@aol.com 1995 FT Ann Fazakerely ann@fazekas.co.uk
2007 PT Peter Lo plo@intergen.com 1992 FT Margery McBain margery@gravitatehr.co.uk
2006 FT Justin Gray jstnaddison@aol.co.uk 1992 PT Jeffrey Meek jeff@fdllp.com
2005 FT  Kevin Fagan kevin_fagan_i@hotmail.com 1991 FT Tod Dimmick toddimmick@verizon.net
2005 PT Neil Harrison neil_d_harrison@hotmail.com 1991 PT David Duncan david@duncanyi.fsnet.co.uk
2004 FT  Jake Deacon jdeacon@dynamic.ca 1989 FT Krisnan Srinivasan johanks2007@yahoo.com
2004 PT Simon Fairclough  simonfairclough@mac.com 1989 PT Alan Johnston alanmjohnstons0@
2003 FT Tony Banger tsbanger@hotmail.com hotmail.com
2002 FT Jill Robertson jill@eh3homesearch.com 1988 FT Graham Thomson gthomson@accelerant.co.uk
2002 PT (atriona Macmillan cmm@catmac.co.uk 1987 FT Pat Apperson gpapperson@gmail.com
2001 FT  Kirsty MacGregor  kirstymacgregor@mac.com 1986 FT  Bjorn Erikkson bjorn.hilding.eriksson@

Herndon Stokes

hstokes@munichre.com

MSC CLASS REPRESENTATIVES

Year Name E-mail

MSc Finance & Investment

2010 Susana lLatay
Xinyao Huang

2009 Bjorn Schubert

2008 Uday Rathod

2007 Pavle Sabic

2006 Manish Modi

MSc Management

2009 Elisabeth Einhaus

2008 Pankaj Kankaria
Anna-laura Seidt

Usman Piracha

sb.latay@gmail.com
xinyaohuang@yahoo.com
bjoernschubert@gmx.de
uday.rathod@yahoo.com
p.sabic@hotmail.co.uk
modicom@hotmail.com

e.c.einhaus@googlemail.com
pankajkankaria@gmail.com
annalaura.seidt@
googlemail.com
usmanpiracha@hotmail.com

Year Name

forsvarsbygg.no

E-mail

MSc International Business & Emerging Markets

2010 Kristina Smith

2009 Heather Webb
Sophia Morris
Kevin Delissy
Alun Bethell

2010 Benoit Rivard

Jeremy Mohr

Benjamin Evar

2008 Alexandra Fraser

2006 Markos Voudris

2009 Erika Warnatzsch

kristina@optimiseweb.co.uk
heathercwebb@gmail.com
Smorris2099@yahoo.com
anfraser@gmail.com
Kevin.Delissy@nomura.com
mrkvdrs@yahoo.com
alunbethell@gmail.com

MSc Carbon Management

benoit.rivard@gmail.com
mohrj@me.com
e.warnatzsch@gmail.com
ben.evar@ed.ac.uk
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Bonus

REWARDS PUT BANKS
AT A GREATER RISK

anking executives are more
B likely to engage their banks in

risky behaviour when they are
personally compensated for doing so,
according to new School research.

Banks whose chief executives
receive substantial bonuses for
completing acquisitions are more
likely to carry out risky takeovers
and mergers, analysis of US bank
acquisitions from 1993-2007 shows.

Consequently, the amount of risk
taken on by banks — a major factor in
the ongoing credit crunch - is a direct
result of the amount of incentives
given to banking executives.

The analysis was led by researchers
at the University of Edinburgh
Business School, working with
colleagues at the University of Leeds.

As the link between executive
pay and bank risk encourages
financial volatility, regulators should

consider limiting the incentives,

ABOVE: Rewards for
acquisitions encourage bank
chief executives to engage
in risky behaviour

such as stock options, that bankers
receive, the researchers claim.

Jens Hagendorff, Senior Lecturer
at the School, said: ‘Chief executive
pay in banking is much more geared
towards rewarding risk-taking than
in any other industry. Our research
shows that banking chief executives
are clearly responsive to the risk-

taking incentives they receive.

Top public management
professors secure awards

Two senior academics in

public management have been
recognised for their contribution
to their field.

Professor Sandra Nutley was
awarded the prestigious Robert
Boruch Award for Distinctive
Contribution to Research that
Informs Public Policy; and Professor
Stephen Osborne was recognised
for his outstanding contribution to
the field of public management by
the Public Management Research
Association (PMRA).

The Robert Boruch Award
for Distinctive Contributions to
Research that Informs Public
Policy is named in honour of
Robert F (Bob) Boruch, who is
among the earliest and most vocal
proponents for the increased
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use of randomised experiments
to inform public policy decision
making, particularly in education.

The award is for an individual
who has made an important
contribution to research on
social interventions that inform
public policy in criminal justice,
education or social welfare.

Sandra is Chair of Public
Management at the School and
Director of The Research Unit for
Research Utilisation.

One of her major contributions
is the book Using Evidence — How

research can inform public services.

This includes a comprehensive
review of current theoretical and
empirical knowledge on how to
use research in public policy.
Stephen, who is Chair of

ABOVE: Professor
Stephen Osborne

ABOVE: Professor
Sandra Nutley

es fuel risk

‘Since concerns over financial
stability are one of the main reasons
for regulating banking, the links
between risk-taking and chief
executive pay support the case for
regulating compensation in the
banking industry.’

Researchers found that during
the 1993-2007 period studied,
chief executives were offered
increasingly large amounts of risk-
based compensation. They also found
that banks whose chief executives
received higher incentives engaged
in riskier behaviour than they
had previously.

Francesco Vallascas, Lecturer
in Banking and Finance at Leeds
University Business School, said:
‘With parts of the world still reeling
from the sub-prime crisis, executive
pay in the banking industry is more
contentious than ever. But our
results show a clear link between
executive pay and risky behaviour
in banks. Regulating bankers’ pay is
an issue that deserves consideration,
no matter how controversial it is.

International Public Management
at the School, received the

2011 Award from the PMRA for
outstanding contribution to the
field of public management.

It recognises his research
in the field of public services
innovation and his contribution to
the research community — both
as founder of the International
Research Society for Public
Management and as founding
(and current) editor of the leading
journal Public Management Review.

Commenting on the award
Stephen said: ‘Il am delighted and
flattered to receive this award. |
value the esteem of my colleagues
tremendously — and the PMRA
represents the leading researchers
in the US.

‘I hope that these institutions will
enable our research community to
continue to make a sustained and
valuable contribution both to high
quality research and to efficient
and effective public services.’
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Adhishree is pictured
in the campaign with
Assadullah, one of
her stude

/

people

Adhlshree is the poster
girl for educating India

dhishree Parasnis completed
her MSc in International
Business and Emerging

Markets at the Business School in
2010 and returned to India to join
the Teach for India programme.

India is facing a significant
education challenge with 30 per
cent of the population illiterate,
many schools under-resourced and
high student dropout rates.

Teach for India is a nationwide
movement of outstanding college
graduates and young professionals
who commit two years to teach
full-time in under resourced schools
and who will become lifelong
leaders working from within various
sectors toward the pursuit of equity
in education.

Adhishree is now a teaching
fellow at a school in Pune where she
will teach for two years.

WwWw.business-school.ed.ac.uk

ALUMNUS FRONTS
THE 'TEACH FOR
INDIA" CAMPAIGN

In July, Teach for India launched
a nationwide advertising campaign
to attract new teachers and

Adhishree featured in the campaign.

She is pictured in the campaign (see
above) with Assadullah, one of her
students who she taught over the
summer.

Adhishree explained: Tjoined the
Teach for India programme because
I have always felt deep concern
about the quality of education

‘EVERY DAY IS A NEW CHALLENGE, WHERE OUR
ONLY MISSION, AS TEACHERS, IS TO MAKE SURE
THAT OUR CHILDREN LEAVE SCHOOL WITH MORE

THAN THEY CAME IN WITH'

Adhishree Parasnis

provided to schools across the
country. Furthermore, my MSc
allowed me to explore India as a
knowledge-based economy and all
these things put together, pushed
me to take up the challenge of
teaching in an under-resourced
school for two years.

‘This programme has given me the
opportunity to work with brilliant
minds from all walks of life.

‘Every day is a new challenge,

a new adventure, where our only
mission, as teachers, is to make

sure that our children leave school
with more than they came in with.
Itisa programme that promises
transformation — of the self, of the
classroom and eventually, the nation.

VWANT TO KNOW MORE?
For more information on Teach for
India, visit www.teachforindia.org
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people

Where are
they now »

>

FIND OUT WHERE YOUR CLASSMATES
HAVE GONE WITH THEIR DEGREE...

MBA CLASS OF 2010 PART-TIME

DAVID STEVENS

‘I am relocating with my wife, Jen, and our
children, Llana (14), Amy (10) and Daisy (four), to
Verona, Italy, with my company, Aptuit, which
was acquired from GlaxoSmithKline last year.
We will be living in a house in a vineyard!

'Up until June 2010, Aptuit's site was GSK's
Centre for Excellence in Drug Discovery (CEDD)
for neurosciences and early-stage research.

'Aptuit provides drug development services
to over 1,000 pharmaceutical and biotech
companies. As the Director of Operational
Excellence and Planning, the challenge for
me will be helping to drive the site to one
which provides world-class drug research and
development services, as well as generating
revenue and profitability in line with market
and shareholders expectations.’

CLASS OF 1975 PG DIP IN
BUSINESS ADMINSTRATION

TAPAN KUMAR GHOSH

'Soon after graduating, | married Stuti Ghosh on

3 March 1976. She has a postgraduate degree in
Statistics from the Indian Statistical Institute in
Kolkata, and is an accomplished player of the sitar,
an Indian musical instrument. Our son, Debabrata,
who is now 19 years old, is studying for a BSc in
Chemical Engineering at Birla Institute of Science
and Technology in Pilani, India.’

ABOVE: Tapan Kumar Ghosh with his wife Stuti
and son Debabrata
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MBA CLASS OF 1982 FULL-TIME

LENG YEU GOH

'After graduation in 1982, | worked for a
government agency for a while before starting
my own civil engineering practice. Six years ago,
I started up a purified drinking water company
(www.watergenesis.com.my) to which | have
added a further US$2m to the plant investment.

‘It would be wonderful to get in touch with any
Business School graduates anywhere in the world
who may have a similar interest in manufacturing
bottled drinking water as | am keen to expand my
business.'

MBA CLASS OF 1983 FULL-TIME

SCOTT JACKSON
Previously Vice
President for External
Relations at PATH,
Scott has commenced
a new role of Chief
Executive Officer for
the international
non-governmental

Update your old classmates
on what you're doing and

where you are heading, to
rekindle old connections
and make new ones.
Details overleaf

organisation, Global Impact, and is based in
Washington DC. Global Impact raises funds to
address critical humanitarian needs around the
world. It has raised more than US$1.3 billion for
thousands of organisations, including its alliance
of 58 US-based international charities.

MBA CLASS OF 1986 FULL-TIME

GILL JoY

‘I am putting my MBA to good use 25 years on since
| graduated. I've moved from working for part

of the Pearson empire to self-employment with

a Dutch business partner and former colleague,
helping companies of all sizes and sectors to bid
for public sector tenders. It's quite a prominent
topic at the moment as the whole system is seen as
very complex and difficult for companies and social
enterprises regardless of size.

'We work in the UK and Netherlands and have
had a good success rate with very large and very
small companies (and everything in between) by
helping them take a more structured approach to
bidding for public sector work.

'Interestingly, it needs all aspects of the
MBA to appreciate how to help each individual

WwWw . business-school.ed.ac.uk



company - marketing strategy, sales planning,
promotion, financials, sustainability, legal issues,
staff development, health and safety and other
regulatory aspects. There's a lot of red tape and
paperwork but we find the work challenging,
stimulating and we're constantly learning.

MBA CLASS OF 1991 FULL-TIME

TIM ASHBY

‘In April, my novel, Devil's
Den, was published. The
book is a mystery set in 1923
about the serial murders of
civil war veterans to prevent
the exposure of a terrible
secret from the past linked
to a modern conspiracy in
the highest corridors of
power in Washington DC.
The book is getting great reviews and is available
from Amazon.’

MBA CLASS OF 1995 FULL-TIME

MICHAEL BOURLAKIS

In October, Michael was appointed as Professor
in Supply Chain Management at Brunel Business
School at Brunel University. He was previously
a Professor at Kent Business School. As well as
his MBA, Michael also completed his PhD at the
University of Edinburgh.

STUART MONTGOMERY
Stuart recently won the Costa Coffee Franchisee
of the Year Award. He owns several Costa (offee
shops in Bristol and the south west of England
having sold his Domino’s Pizza franchise last year.
Stuart has also passed his Graduate Diploma in Law
(GDLICPE) at the College of Law in Bristol.

He has also become the latest member of the
Prince’s Trust Leadership Group in the south
west of England, helping young people from

| ABOVE: Stuart Montgomery with franchise award
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MBA CLASS OF 2000 FULL-TIME

FIONA VAN ASWEGEN (NEE WARD)
Fiona and her family have settled back in
Perthshire after a year driving and camping

disadvantaged backgrounds into work, training
and education.

MBA CLASS OF 1997 FULL-TIME

throughout Europe, the Middle East and South
Africa with two tents and three kids! She is
working in eco-tourism and consulting to
start-ups. The photograph shows Fiona with
her children in the western desert in Egypt.

in Lahore, Pakistan. While studying for my MBA in
Edinburgh my daughter, Maria, was born.'

MBA CLASS OF 1999 FULL-TIME

RAFAEL FIGUEROA-ZEVADA

Rafael has been promoted to Strategic Planning
Directorate of the Central Bank of Mexico (Banco de
México). He would be delighted to hear if any of
his former MBA classmates are, or were, involved
in strategic planning, to discuss any tips they could
give him for particular projects and objectives in
his new role.

MBA CLASS OF 1997 PART-TIME

STEVE SMITH

Steve is now working as a Seconded National
Expert for the European Commission in the role of
Forest Policy Officer. He assists DG AGRI's Bioenergy,
Foresty and Climate Change Unit with tasks such as
the review of the European Forestry Strategy and
advising on forestry measures within the CAP/rural
development programme.

MBA CLASS OF 1998 FULL-TIME

TODD KAPP

Todd married Katherine Cook in Prescott, Arizona,
on 26 October 201 at Courthouse Square on Historic
Whiskey Row. Their honeymoon will feature

snow sports, including free heel skiing and skeet
shooting in Jackson Hole, Wyoming. The Kapps
then plan to have a working vacation throughout
the summer of 2012 in Resurrection Bay, Alaska.

SAHAR REHMAN
'l am working as a lecturer at South Asia University

KATE HODGINS

'We are still in
Christchurch, New
Zealand, despite the
ongoing earthquakes.
We are now five — last
year we were joined by
Joseph (pictured) who
was born in May 2010, a brother for Ida (four)
and Cora (six). The kids have come through the
quakes well = much better than our home!

‘I am back doing some business mentoring
and thinking about getting back into work after
babies - watch this space. Plenty of work here
in construction for the foreseeable future...
| would be interested to hear from other alumni
in New Zealand.'

MBA CLASS OF 2001 FULL-TIME

KARIN MCDONALD
'l am happy to be
teaching courses in
debate, negotiation,
innovation and
management to
undergraduate and MBA
students at Dongguk
University in Seoul, South Korea. In my free time,
| am developing film and animation projects.
'My student colleagues who remember Charlie
will be happy to know he is living the life of
luxury with my family in California.’
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MBA CLASS OF 2001 PART-TIME

3 T

MIKE PYNE

Over the past year, Mike (pictured) has built his
robertson technologies business into the most
successful franchise in the fast-growing Scottish
computer support company. He was the first
entrepreneur to be awarded a franchise, which
is now one of six franchise areas ranging from
the Central Belt of Scotland to the south east

of England. It has taken him only 15 months to
establish a lucrative portfolio of clients across the
territory, which is based in Dunfermline, Fife,
and stretches all the way to (lackmannanshire
and Stirling.

Mike, who spent more than 20 years working
with Hewlett Packard and one of its spin-off
companies, Agilent Technologies, as an Application
Engineer, is now retained by more than a dozen
firms in the Fife region to act as their outsourced
IT department.

Since being set up by Hamish Robertson,
robertson technologies has focused its product
squarely on the SME market, with a promise of
high-quality IT provision in plain English.

MBA CLASS OF 2002 FULL-TIME

ROBERT HARWOQOD

Robert is now Director of Consulting at CPL Business
Consultants, a boutique strategy consultancy. He
celebrated his marriage to Diki Zangmu Bhutia on
17-19 October in Gangtok, Sikkim.

MBA CLASS OF 2003 INTERNATIONAL

CHRISTINE CAMPBELL
'After spending the past 10 years working in the
luxury consumer goods sector, it was time for a

SHARE YOUR GREAT STORIES

With Aluminate going to all
of the School's postgraduate
alumni, we welcome
contributions from MSc and
PhD, as well as MBA alumni.

EDITORIAL

We are always on the look
out for articles, so if you have
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started your own business,
recently been promoted or
have an interesting story

to tell, for example, please
contact the Alumni Manager.

WHERE ARE THEY NOW?
Why not let us know of any
career changes, relocations

-

FRONT ROW, FROM LEFT: Paul Eisenberg, Shadi Darvish, Mariela Hunter, Lee Macnamara,

Peter Lo, Jillian Kerr, Lynn Gawthorpe, Ayshea Waugh

SECOND ROW, FROM LEFT: Irene Andrew, Karen Galloway, Jill Irving, Hilary Coyne, Kenny
Gilchrist, Md Shaheduzzaman, Martin Campbell Smith, Annabell Wolf

BACK ROW, FROM LEFT: Marc Lloret-Grau, Marieke Jonkers

MBA CLASS OF 2007 PART-TIME

PETER LO
As part of the Alumni Weekend in July, Peter
organised an impromptu reunion in Brambles

new challenge. | have completely shifted gears
and am now the Director of World Drugs - an
international pharmaceutical wholesaler with
offices in Canada, USA, UK and Barbados. I've
relocated to Winnipeg, (anada (a far cry from
Vancouver but I'm adjusting). | can't wait for the
ten-year reunion - until then you can re-connect
with me at Christine.Campbell@shaw.ca’

PhD CLASS OF 2007

FLORENCE GRANT

'After graduation, | continued to tutor for the
School until April 2010. | have now moved to
Hagerstown, Maryland, to substitute teach at St
Maria Goretti High School, which is located next
door to my apartment.’

MBA CLASS OF 2008 INTERNATIONAL

ANDREW PICKETT

'This year | launched a new small business
(www.edinburghfestivalrooms.com). It has had
some early success and | will be looking to make

and family news. Send no
more than 60 words, stating
your name, programme and
year of graduation.

BIRTH AND WEDDINGS

For new arrivals, send a
photo of yourself with your
baby, and include the baby's

full name, date of birth
and your partner's name.
For wedding photographs,
please include the date and
location of the wedding
and your partner's name.
Pictures: Digital files
as high a resolution as
possible please.

bar in Queen Street, Edinburgh. The photo
includes members of his Part-Time MBA class,
plus other alumni from the Full-Time and
International Business programmes from that
time, who were attending the reunion.

a bigger impact next year in partnership with
local letting firms.'

MBA CLASS OF 2009 INTERNATIONAL BUSINESS

SCOT CARLSON

After graduation, Scot joined the Edinburgh-based
flight search company, Skyscanner, as the Country
Manager for North America, where he developed
its expansion strategy for the North American
marketplace. He is now working as a Digital
Strategy Analyst for Standard Life, developing the
evaluation plan for a collaborative, internal, social
business software solution to be deployed across
the global business. In August, he married his
partner, Gavin Speers. Turn to page 38 for a photo.

MSc CLASS OF 2010 FINANCE AND INVESTMENT

RICHARD STARK

'Having graduated in November 2010, | began

working for Cornelian Asset Managers Limited

in Edinburgh as an Investment Analyst in June
this year."

Copy deadline: Monday
5 March 2012.

Send to: alumni@business-
school.ed.ac.uk or Alumni
Manager, University of
Edinburgh Business School,
29 Buccleuch Place,
Edinburgh EH8 9)S.
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THE MBA CLASS OF 1991 COMES TOGETHER FOR AN UNFORGETTABLE REUNION

Time to

in mid-August for their 20-year reunion. Despite having little contact while

they were here as students, due to the timing of their respective classes, the
group were brought together for a joint reunion reception in the new Business School
building on the Friday evening, which kicked off the weekend's celebrations. It included
a presentation by the Head of School Professor Nick Oliver and Alumni Manager
Jane Short as well as a tour of the new building and plenty of wine and food.

B oth the Full-Time and Part-Time MBA Classes of 1991 gathered in Edinburgh

ALUMNUS VIEW ON 20-YEAR REUNION...

Twenty years on, and it was time for the
Full-Time MBA Class of 1991 to return to
the city of Edinburgh and relive their time
at the School. Twenty-three alumni, plus
accompanying partners and families, took
part in the weekend of celebrations.

The events ranged from what you'd expect:
a reception at the Business School
and a class dinner; to perhaps
the more eccentric — a
reprise of pickup football
featuring both alumni and
children (admittedly the
children may have had the
edge on speed!).

Many thanks to the alumni team for
arranging Friday's reception, and to Jane
and Nick for their ‘State of the School’
presentation.

On Saturday, Simon and Helen Rennie
graciously opened up their gorgeous flat for
drinks before our class dinner, a gathering
that set the perfect tone for
the evening. The group then
moved to the St. Trinnean's
room in St. Leonard's Hall,
the historic mansion at

the centre of the Pollock
Halls complex. Here,
our group took
the opportunity
to relax and
catch up over a
delicious meal
and a glass

RIGHT: Tod and Jen
Dimmick are now
planning a 25-year
class reunion

www.business-school.ed.ac.uk

reconnect

| ABOVE: Alumni from the MBA Class of 1991 and their children make a point of reprising pickup football during celebrations to mark the 20-year reunion

of wine. Stories, laughter and toasts filled
the air for an evening which one classmate
called ‘pure magic'.

Sunday morning saw a somewhat quieter
group meet for brunch at the Terrace Café in
the Botanics, to continue the conversation
and to bid farewell to old friends.

Our class treasure the relationships
and friendships established when we were
students, and tempered over the years.

Our networking efforts have evolved, from
paper (horrors!), to email, to social media.
Communications have always ranged from
business to social, yet a common thread is
the delight we take from keeping in touch.
We feel we share not only a common
experience, but also heartfelt appreciation
for each other’'s accomplishments and
trials; not so different regardless of whether
we hail from Scotland, Germany, Mexico,
France or the US.

A unigue benefit, perhaps, of a truly
international group made possible by the
Business School. We're already plotting our
25-year reunion, and intend to recruit even
more of our classmates.

Slainte,
Tod Dimmick
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CONGRATULATIONS TO ALL
THE HAPPY COUPLES

Wedding

RIGHT: Owen
Lambert (MBA
Class of 1999
full-time) and
Patricia Pironti
were married
on the beach

in Ibiza on

5 September
2011. They were
delighted to have
dear Edinburgh
MBA alumni
friends among
their guests,
including Todd
Perry, Markus
Reule, Rodrigo
Suarez, Graeme
Hare, Tony Frial,
Chris Small and
Javed Mawji.
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Karen Brooke (MBA Class of 2002 full-
time) married David Kurasch in Seattle,
Washington, on 25 February 2011 at

the Edgewater Hotel. The couple were
Jjoined by former MBA classmates Jean
Donnelly, Sue Longo, Christina Reich and
Nick Maddock and his wife, Tara Conklin.
The happy couple honeymooned in St
Lucia in the Caribbean and continue to
make their home in a suburb outside of
Seattle in the Pacific Northwest.

ABOVE: Courtney Powell and Jeremy Hartman
(both MBA Class of 2007 full-time) were married
on 6 June 2011.

ABOVE: Joe Faraday (MBA Class of 2009
part-time) tied the knot with his partner,
Kasia Richert, in Gdansk, Poland, on 16 July 2011.

LEFT: Steven Hall
(KPMG EMBA
Class of 2006)
married Victoria
Quinnon 17
September 2011
at St Mary'’s,
Harvington,
Worcestershire.

ABOVE: Scot Carlson (MBA Class of 2009
International) and Gavin Speers were married in a
small ceremony in Edinburgh on 20 August 2011.
They celebrated with friends during the Edinburgh
Festival and enjoyed a honeymoon in Dubrovnik.

www.business-school.ed.ac.uk
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INTRODUCING THE LATEST ADDITIONS
TO THE ALUMNI FAMILY...

T
P -
ABOVE: Madhu Vajpey (MBA Class of 1995 full-time) and Geetha
are pleased to announce the birth of their first child, a son, Nikhil Vajpey,
on 28 June 2011. Nikhil is now four months old and has completely
changed their lives.

F;ﬁ!h‘l

J'AJ.\
ABOVE: David Ludwick (MBA Class

of 2001 International) and Monica

are delighted to announce the birth

of their first child, Otto James Ludwick,
born at the Royal London Hospital

on 6 April 2011.

RIGHT: Christina Reich (MBA Class
of 2002 full-time) and her husband,
Jamie Szabo, are delighted to
announce the birth of their daughter,
Sarah Elizabeth Szabo, who was born
in Toronto, Canada, on 4 June 2011.

=

BELOW: Jake Deacon (MBA Class of 2004
full-time) and his wife, Sara, are thrilled to
announce the birth of their first baby, Foster James
Deacon, who was born on 10 August 2071.

ABOVE: Antonio Russo and Agata Uceda (both KPMG EMBA Class of 2003) welcomed
their second child, a daughter, into the world on 3 July 2011 and have named her Ariadne.
Her big brother, Aaron, is extremely proud of her.
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Eat and dance
the night away

The University of
Edinburgh Business
School invites you
to a Burns Supper
Celebration

* Friday 27 January 2012

* South Hall, Holland House,
Pollock Halls, Edinburgh

* Drinks from 7.30pm
* 4-course Dinner at 8pm

¢ Ceilidh dancing until late
with The Occasionals.

To reserve tickets, priced at £30 per person, email alumni@business-school.ed.ac.uk



