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editor’s comment

This is an exciting time for the alumni 
team, as we will shortly be rolling out 
services to members of the undergraduate 

community, thereby doubling the size of the 
alumni community. For the first time, the 
Alumni Weekend on 20-23 June will be open 
to all, and the autumn issue of Aluminate will 
be mailed out to the expanded community.

This can only help to enhance the potential 
for networking, whether at events or via 
social media, such as our popular linkedin 
groups. We look forward to sharing details of 
increased networking opportunities with you 
over the coming months. 

Networking and making the most of 
relationships is a theme that Susan Deacon 
(MBA Class of 1992) is keen to enhance in 
her role as Assistant principal of Corporate 
Engagement for the University of Edinburgh.  
This is just one of the many roles she is 
pursuing in her portfolio career – turn to page 
24 for her views on portfolio working.

With an increasingly global alumni 
community, it is the responsibility of our 
Marketing and Student recruitment teams 
to ensure that we continue to attract such a 
diverse student body. 

As a result, our Student recruitment 
Manager is often on the road, visiting various 
corners of the world, and in many of the 
places she and other colleagues have visited 
in recent months, she has been ably helped at 
recruitment fairs by alumni. Turn to page 14 
for her latest tours, with details of the alumni 
who have supported her. 

Entrepreneurship is a prominent research 
area in the School. if you graduated since 
2005, you will be aware of the annual Grant 
property Business plan competition. in this 
issue, we look back on the progress of some 
of the previous winners, as well as featuring 
lilian lee (MBA Class of 2012), who won the 
competition late last year with her inspiring 
social venture, Fourth World Art. 

We also feature two other alumni 
entrepreneurs. On page 28, we highlight 
Jonathan Collie (MBA Class of 1996), who 
has just launched a new website that helps 
to match the skills and experience of carers, 
single parents and retired people over 50 
with part-time work opportunities with local 
businesses. Following an initial trial, he hopes 
to go national with his innovative online 
service that could have huge benefits for the 
UK’s estimated six million carers and local 
businesses across the country. 

Staying on the theme of health, this issue 
includes a feature on Kathleen Tullie (MBA 
Class of 2000), founder and executive 
director of BOKS Kids, a grassroots initiative 
that empowers communities to get children 
moving with the aim of creating a healthier 
generation. Founded in 2009, it has already 
grown to involve 170 schools and is 
sponsored by sportswear giant reebok. Turn 
to page 26 to read her inspiring story. 

Speaking of children, just as this issue goes 
to print, i will be heading off on maternity 
leave, but i am delighted to be handing over 
the reins of alumni communications to Jenny 
Britton, who will be working as part of the 
alumni team over the next year. i am sure you 
will make her feel welcome.  

Best wishes for the coming months. 

Jane Short  
Editor 

The community that 
keeps on growing

If you no longer wish to receive future issues of this 
magazine, please contact the Alumni Manager: 
University of Edinburgh Business School, 29 Buccleuch 
Place, Edinburgh EH8 9JS. Tel: +44 (0) 131 650 3791
Email: alumni@business-school.ed.ac.uk
The views expressed in Aluminate are not necessarily 

those of the University of Edinburgh Business School. 
Magazine design by Connect Communications. 

The University of Edinburgh is a charitable body, 
registered in Scotland, with registration number 
SC005336.

‘With an increasingly global alumni 
community, it is the responsibility of 
our marketing and student recruitment  
teams to ensure that We continue to 
attract such a diverse student body’
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W riting this article is a great 
opportunity to pause and reflect on 
what has been an extremely busy 

six months since i penned an introduction to 
you all in the last issue.

At the start of my tenure, i was determined 
that we adopt a strong ambition which guides 
everything we are doing. By 2017, we want to 
be the top business school in Scotland, in the 
top 10 per cent of the UK’s leading business 
schools and in the top 50 business schools in 
the world. This ambition will not be achieved 
easily. it requires investment, teamwork and a 
common sense of purpose. 

Early on, we quickly established a 
number of imperatives relating to strategy 
development, investment in our faculty and 
support teams and of course preparing us for 
our EQUiS (European Quality Accreditation 
System) reaccreditation. We are endeavouring 
to build distinctiveness in the School, 
both through existing initiatives around 
sustainability and carbon, and now through 
a major commitment around the theme of 
strategic leadership

investment will primarily be in the form 
of recruiting academic and support staff.  
We are hiring five new Chairs (as well as 
readvertising an open Chair in Accounting), 
who will take a leadership role in the 
School, enhancing our research culture and 
mentoring our younger academics. 

As i write this, we are in the midst of 
interviewing a stellar short-list of international 
academics for these roles. Additional new 
posts to be recruited include a fundraiser and 
a Head of internationalisation – both areas 
where we can do much more. We are also 
committed to expanding our careers and 
student projects functions with a view to 
enhancing our service offering.

in January, unfortunately our MBA fell 
out of the Financial Times MBA top 100 
rankings. This was a disappointment and we 
are committed to doing everything we can 
to re-enter the rankings. i have taken this 
opportunity to convene a working group 
to conduct a forensic review of the MBA 

programme. This group will look at content, 
format, delivery, programme support, 
market positioning, student recruitment, 
alumni services and careers. The group will 
come back to the School’s Executive team 
with a series of recommendations and i have 
committed to make the required financial 
investment in the programme to achieve 
success. The working group will comprise 
staff as well as a number of external business 
people. We will also consult extensively 
with on-programme students, alumni 
and our advisory board. i look forward to 
advising you on progress in due course.

We have just hosted the EQUiS 
reaccreditation panel at the School. EQUiS is 
the world’s leading international accreditation 
for business schools with a mission to raise 
the standard of management education 
worldwide. We submitted a 150-plus page 
report to EQUiS prior to the panel visit. 
Overall, the panel commended the School 
on its recent achievements and urged us to 
maintain our recent rate of progress. We 
await the full report from the panel, but i 
am proud and encouraged by the tenor and 
positivity of the feedback we have received.

i am impressed by the size and scope of 
the alumni community and have very much 
appreciated the interaction i’ve had with you 
to date. You are clearly passionate about the 
School and we will work hard to represent 
you well. This year, we will expand our 
network of alumni services to include the 
Business School’s undergraduate community 
and over the long-term, this will effectively 
double the size of our alumni network.  
in the meantime, both the alumni team  
and i very much appreciate your ongoing 
support of the School.

Finally, if you get the opportunity, do 
come along to our Alumni Weekend being 
held on 20-23 June this year. We’d love to 
welcome you back to Edinburgh.

Ian Clarke
Dean of School
Ian.clarke@ed.ac.uk

Investing in our 
goal to be the best

‘We are in 
the midst of 
intervieWing 
a stellar 
short-list of 
international 
academics 
for posts as 
neW chairs’
Ian Clarke
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The Chartered institute of 
personnel and Development 
(CipD) has officially confirmed 
that the Business School’s MSc in 
Human resource Management 
has gained approval as a fully 
accredited programme.

The CipD is the world’s largest 
Chartered Hr development 
professional body, setting the 
global benchmark for Hr 
excellence within the profession. 

Accreditation is based on a 
number of factors including 
candidate profile, teaching faculty 
and induction to the programme, 
as well as content, design, delivery 
and assessment of the programme. 

professor Brian Main, Director 
of the MSc and Academic Fellow 
of the CipD, said: ‘i am delighted 
that CipD has accredited this 
programme. When we began 
designing the MSc in Human 
resource Management, our 
vision was for a programme 
that would provide students 
with the skills and expertise to 
be leading Hr professionals in 
dynamic organisations around 

the world. We were also 
committed to developing the 
School’s engagement with the 
Hr business community.  

‘Achieving CipD accreditation 
is not only recognition of the 
quality of programme we 

have developed, but is also an 
important part of that process of 
business engagement.’

The MSc in Human resource 
Management was launched in 
2012 with the first intake of 
students due to graduate in 2013.

 
wANt tO kNOw mOrE?
for more information on the 
msc in human resource 
management, visit  
www.business-school.ed.ac.
uk/msc/human-resource-
management

CIPD accreditation for MSc

the edinburgh mba has been recognised 
as one of the leading mbas in the world 
in the international ranking published by 
cnn Expansión, mexico’s leading business 
magazine.  

edinburgh is placed seventh in the uk 
and 51st in the world in the 2013 ranking 
of ‘the best global mbas for mexicans’.

Expansión compiles its ranking 
using submissions by the institutions 
themselves, data gleaned from the 
Financial Times newspaper and information 
from readers’ polls. this is the eighth time 
that expansión has published this ranking.  

lizzette nájera from mexico is currently 
studying for the mba. she told us why she 
selected the edinburgh mba. 

‘i chose to pursue my mba degree at 
the university of edinburgh because of its 
position among the top ten universities in 
the uk. i felt that the programme structure 
had relevant strengths when compared 

with others, as it offers the opportunity 
to study abroad and to collaborate 
with prestigious companies through 
consultancy projects. 

‘on the personal side, the experience 

of studying abroad was an attractive 
feature as it will give me the opportunity to 
develop skills to communicate and work in 
a multicultural environment.

‘during the programme, the main 
management disciplines are covered 
through case studies as well as learning 
from the experience of several guest 
speakers. 

‘this has enabled me to gain a deeper 
understanding of the current challenges 
and business trends within different 
industries. 

‘to sum up, the mba so far has been 
a gratifying experience as it has helped 
me to increase my knowledge of how 
businesses are managed in different 
cultures. 

‘i have also had the opportunity to meet 
people from 28 different nationalities, 
thereby building networks and friendships 
that will accompany us for a lifetime.’

mbA prOgrAmmE hIgh IN mExIcAN rANkINg

Lizzette 
Najera
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Alumni 
enhance 
student 
experience 

The School is particularly grateful to alumni who 
return to their alma mater to help enhance the 
student experience. 

As part of the My Career programme for 
current MBA and MSc students, the School 
hosted three industry sector talks earlier this 
year, where alumni shared their experiences of 
specific industries. The speakers came from a 
range of sectors, including renewables, retail and 
manufacturing, and finance.

Alumni for the renewables panel in late 
January were Nigel Holmes (MBA Class of 2004), 
Chief Executive of the Scottish Hydrogen and 
Fuel Cell Association (SHFCA); Aphra Morrison 
(MSc Class of 2009 Carbon Management), 
Consultant at Carbon Masters; and Chris 
Bronsdon (MBA Class of 2002), CEO at Scottish 
European Green Energy Centre (SEGEC). 

This was followed by two alumni who 
represented the retail sector in early February. 
They were: ian Walker (MBA Class of 1991), 
Managing Director – Ethicon for Johnson & 
Johnson; and Asanka De Silva (MBA Class of 
2010), Global Brand Controller for The Famous 
Grouse.

The finance panel later in February featured 
four alumni sharing their career experiences. 
They were (pictured above from left to right): 

Elaine lee (MBA Class of 2002), SWip Strategy; 
Anthony Cuffe (MBA Class of 2006), Vice 
president Global Capital Markets at Morgan 
Stanley; Grahame Walker (MBA Class of  
1993), Head of insurance risk at Tesco Bank, 
and Scott Henderson (MBA Class of 2002), 
Finance Director for Home lending, royal  
Bank of Scotland. 

in late November last year, a number of  
alumni also helped at the postgraduate Open 
Day organised by the University. Following 
the central welcome in the McEwan Hall, the 
Business School hosted an afternoon event  
where potential students could find out more 
about the School’s portfolio of MSc and MBA 
programmes, and meet with programme 
Directors and current students. 

The event also included an alumni panel 
featuring successful local MSc alumni. This gave 
alumni the chance to share their experiences of 
the programmes, and to talk about their careers 
since graduating.  

Alumni on the panel were Chrisa Karatzouni 

(MSc Class of 2010 Accounting and Finance); 
Kristian lambert (MSc Class of 2012 Carbon 
Finance); rhona Brown (MSc Class of 2012 
Marketing) and Kritika Singh (MSc Class of 2012 
Carbon Management). 

Forthcoming initiatives involving alumni 
include two-day student career treks to Aberdeen 
and london, where alumni and corporate contacts 
will host visits to their respective companies. 
Funded by Santander, these are due to take place 
in early April. The Aberdeen event will focus on 
the oil and gas sector, whilst the london trek will 
centre on the financial services sector. 

As a result of the generous funding, students 
also have the opportunity to organise similar 
events themselves to help build their awareness 
of and skills in a particular sector.    

wANt tO kNOw mOrE? 
if you are interested in helping the school  
in the future, perhaps as a speaker or  
panellist or company host, please contact 
alumni@business-school.ed.ac.uk 

the School is proud to announce the 
addition of kellogg School of management 
to the mbA exchange network. Founded 
in 1980 and based just outside of chicago, 
kellogg’s impact is seen most vividly in 
the activities and achievements of its 
community members.  

the above addition brings the total 
number of international exchange partners 
to 11. Other business schools in the network 
include IpADE business School in mexico, 
Schulich School of business, york university 
in toronto, Nanyang business School in 
Singapore, and macquarie graduate School 
of management (mgSm) in Sydney.

kELLOgg jOINS thE mbA 
ExchANgE NEtwOrk

SEArchINg FOr tALENt
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Applications are now being taken 
for the School’s new Executive 
MBA, with the first cohort due 
to commence their studies in 
September. it is designed for people 
aspiring to become senior business 
leaders and looking to invest in their 
career while continuing momentum 
in their full-time positions. 

This two-year programme 
is delivered once a month, in 
Edinburgh, from Friday lunchtime  
to Saturday evening (11 months 
a year). 

The Executive MBA is an intensive 
programme that immerses you 
in a world of academic thought 
and current business practice. it is 
an on-campus taught programme 
delivered by our experienced 
faculty and complemented by 
regular guest speakers.

in year one, students study ten 
core courses in major disciplines; this 
is the foundation upon which the 
whole MBA is built. 

in addition, students select three 
specialist option courses. Here, 
studies can be tailored towards 
career preferences. leadership  

skills are developed through  
a leadership week as well as  
learning and professional 
development skills taught through 
the first semester.

in year two, learning about strategy 
also becomes a central feature of the 
programme. Students again study 
core and option courses. They work 
on leadership skills and a highlight of 
this year’s programme is a week-long 
international study trip. in addition, 
students deliver a consultancy 
project and participate in a business 
simulation exercise.

The conclusion of the programme, 
the MBA capstone project, brings the 
two years’ learning together in a piece 
of work unique to each student.

if you know of friends or family 
members who might be interested 
in joining the programme, please do 
spread the word. Equally, if you did 
not study for an MBA with us, you 
may well consider the programme 
yourself.

wANt tO kNOw mOrE? 
visit www.business-school.ed. 
ac.uk/executive-mba/

Executive MBA – now 
taking applications 

SEArchINg FOr tALENt

a global marketplace brings opportunities 
and challenges in equal measure. to make 
the most of both, it is vital that businesses 
find, recruit and develop the best people. 
the school offers just such important 
business recruitment opportunities.

We can give you access to a broad range 
of talented, knowledgeable individuals: 
specialist msc students with in-depth 
knowledge and insights attuned to the 
needs of today’s business environment; and 
highly skilled, highly focused mba students.

not only do we have the talent pool, 
we can also help bring you both together. 
from assisting on-campus visits, 
presentations and interviews to advertising 

specific vacancy information, we are a 
catalyst for careers. 

representing a diversity of nationalities 
and industry sectors, our mba students 
are typically in their early 30s and already 
possess successful career records in 
management or specialist fields in a  
wide range of industry sectors. 

on average, they have over seven years  
of work experience. 

to help in your search, the school 
produces a student profiles book which 
details each of the student’s career 
and qualifications to date, their career 
objectives and preferred locations.

the students on the 12-month mba 

variant will complete their studies in early 
september, while those on the 16-month 
mba variant will complete theirs in late 
december. 

wANt tO kNOw mOrE?
the individual student profiles can be 
viewed online at www.business-school.
ed.ac.uk/partners/business/recruitment/
mba-student-profiles or to request a 
printed student profiles book, contact 
alumni@business-school.ed.ac.uk  
if you would like to advertise job 
postings to our mba and msc student 
communities, then please get in touch 
with our careers team on careers@
business-school.ed.ac.uk
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Executive education continues to thrive 
and prosper within the School. The last 18 
months have seen substantial growth in the 
region of 80 per cent, in the number of high 
tariff clients that the School is working with. 

Current clients include the royal Bank 
of Scotland, the Natural History Museum 
(NHM) and Caledonian Maritime Assets  
ltd (CMAl).

The project with royal Bank of Scotland 
includes work on a ‘learning Framework’ 
programme. This is a two-year project 
which involves Ed Cochrane, Executive 
Development Manager, working in 
conjunction with senior staff members of the 
learning, design and delivery teams. 

Commenting on the work, John Neild, 
Head of learning, rBS said: ‘i’ve been 
really impressed with our partnership with 
University of Edinburgh Business School. 
They are always flexible to help us meet our 
business and customer requirements and 
take a genuine interest in our team with 
great challenge, thoughts and insights. We 
are really enjoying our partnership and feel 
that the School is adding real value.’

The School has also been working with 
the Natural History Museum (NHM) in 
london, which has been focusing on the 
importance of staff training and personal 
development over the past six years. 

As such, in conjunction with peter Hill 
from CFM Consulting, the museum has 
run a coaching and mentoring programme 
for their senior staff. The University of 
Strathclyde was previously the supplier for 
the coaching qualification but, thanks to the 
relationship Ed Cochrane and peter Hill have 
established, it has now been awarded to the 
Business School. 

the Alumni Advocates Scheme led to 
17 more alumni receiving subscriptions 
to the Economist magazine to thank 
them for recommending a colleague 
or friend to one of our postgraduate 
programmes. 

If you would like to become 
an mbA or mSc alumni advocate, 
simply promote one of the School’s 
postgraduate programmes to friends 
or colleagues. If they join the 
programme and highlight your help 
in an induction survey, you will 
receive a one-year subscription to the 
Economist, a high-profile, weekly 
publication which provides coverage 
of world business and current affairs. 

In addition to the Economist,  
mSc in carbon management and 
carbon Finance alumni have the 
option of choosing from a £100 
donation towards the woodland  
trust carbon Offset Scheme or a  
one-year membership of the 
Association of carbon professionals 
(www.carbonprofessional.org). 

Alumni Advocates for the 2012-13 
session were: 
Louise campbell (mbA); georgios 
Fournarakis (mSc in Finance and 
Investment); gabriel hong (mSc 
in Finance and Investment); 
kevin houston (mSc in carbon 
management); gaston Iroume 
(mbA); chatgaew jutachalatip 
(mSc in International business and 
Emerging markets); chrisa karatzouni 
(mSc in Accounting and Finance); 
thansinee Limsiriphothong (mSc in 
marketing and business Analysis); 
yusong miao (mSc in Accounting and 
Finance); tiffany Natelborg (mbA in 
International business); Lale Ozdemir 
(mbA); Dan Shan (mSc in Finance and 
Investment); vathunyoo Sila (mSc 
in Finance and Investment); paul 
tambeau (mbA); Almas tulepov (mSc 
in Finance and Investment); Owen 
williams (mbA); min Zhang (mSc in 
Finance and Investment).

wANt tO kNOw mOrE?
We are looking to expand the 
range of rewards for alumni 
advocates. if you have 
suggestions of subscriptions 
or other benefits you would 
like to see, please email the 
alumni team at alumni@
business-school.ed.ac.uk

ALumNI ADvOcAtES
rEwArDED

Executive Education thriving
FOrthcOmINg 
EvENt 

INNOvAtION 
IN rEtAIL 
cONFErENcE, 
thurSDAy  
23 mAy

In conjunction 
with Seric, one of 
Scotland’s leading 
It infrastructure 
solutions 
and support 
providers, and 
Ibm premier 
business partner, 
the business 
School will be 
hosting a half-
day conference 
on ‘Innovation 
in retail’ on 
thursday 23 may. 
registration and 
an informal 
lunch will be at 
12.30pm, with 
the conference 
starting at 1pm. It 
will close at 4pm 
followed by time 
for networking. 

For more 
information, 
contact execed@
business-school.
ed.ac.uk

This is an exciting project over a three-
year duration, with NHM now entering 
a new era in terms of coaching and 
mentoring qualifications. This also led to 
a joint event for NHM staff and Business 
School alumni in December. A report can 
be found on page 10. 

Following a detailed tender process, 
CMAl elected the Business School to be 
the chosen provider for their management 
programme. The first stage of this 
programme was delivered during January 
with great success and a very satisfied Board 
of Directors. 

CMAl owns the ferries, ports and 
harbours and infrastructure necessary 
for vital ferry services serving the west 
coast of Scotland and the Clyde Estuary. 
it is wholly owned by the Scottish 
Government with Scottish Ministers the 
sole shareholders. 

The above projects build on recent 
successes with the World Health 
Organisation (WHO), where a  
desalted recommendation was provided 
as to how WHO should adopt a  
learning framework for the needs of  
21st-century leaders. 

Glasgow Housing Association,  
which is one of Europe’s largest social 
housing providers, has also engaged the  
Business School as it looks to develop a 
coaching culture via increased managerial 
competence.

wANt tO kNOw mOrE? 
if you are interested in talking to the 
school about potential executive 
education projects, contact  
execed@business-school.ed.ac.uk 

The School is currently working 
with Royal Bank of Scotland on 
a two-year ‘Learning Framework’ 
project
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in September, the School welcomed triplets 
from russia, who all studied identical subjects 
along with fourth-year undergraduate students. 
Olga Zueva, Sergey and Alexander Zuev 
particularly enjoyed their time at the School.  

When choosing where to study abroad,  
the triplets’ decision to study in Edinburgh 
was unanimous. Having completed a year 
studying in paris, they were keen to travel 
further and experience the education system 
in the UK. 

As well as being impressed by the School, 

they fell in love with the charm of the old town 
– especially views of the Castle. Active members 
of the Trading and investment Society, the 
threesome enjoyed a lively semester, making 
friends from all over the world. 

Commenting on her time here, Olga said: 
‘people have often commented on how 
unusual it is to have triplets studying the same 
courses, but it has been great. We can support 
each other with our studies or if we miss 
home. it also makes us work harder as we are 
quite competitive!’

Originally from Moscow, the triplets also 
study together in the Moscow State institute of 
international relations (MGiMO).

With almost 100 students currently 
enrolled at the University, Edinburgh is one of 
the top 10 destinations for russian students 
choosing to study in the UK. russian students 
who choose Edinburgh are following in 
the footsteps of figures such as igor Tamm, 
winner of the Nobel prize for physics in 1958, 
who studied in Edinburgh before the First 
World War.

aiko harman joined 
the business school 
in november 2012 to 
assist the corporate 
development team, 
particularly in alumni 
services, student 
recruitment and 
marketing. 

With years of experience 
in higher education 
administration, most 
recently in the university 
of edinburgh’s english 
language teaching 
centre, she is familiar 
with university systems, 
co-ordinating a range  
of responsibilities, and 
enjoys working in an 
international environment. 

some of her 
responsibilities include 
helping to co-ordinate the 

programme ambassador 
scheme and to plan 
alumni meet-up events 
internationally and 
locally, as well as liaising 
with applicants, alumni, 
and current students to 
connect with relevant 
alumni for personal 
development. 

aiko has an msc in 
creative Writing (poetry) 

from the university of 
edinburgh, and bachelor 
degrees in mass 
communications (with 
computing specialisation) 
and english (with poetry 
specialisation) from the 
university of california, 
los angeles. 

‘since joining, i  
have been so impressed  
by how helpful and 
welcoming the alumni 
community have been 
when we’ve organised 
meet-ups around the 
world, and asked for 
assistance with student 
requests.’ said aiko. 

‘there is such a  
strong sense of  
community here and it 
is a great feeling to get to 
be a part of it.’ 

From 
Russia 
with 
love

Russian triplets enjoyed  
a semester on the fourth-year 

undergraduate programme 

Aiko joins the team
the alumni team is now tweeting! 
there’s a thriving community of business 
School alumni on twitter, which is why 
we have decided to join in the social 
media fun, and we’d love for you to 
follow us there.  

we’ll be tweeting about events and 
news from the business School, as well 
as sharing updates from our alumni 
community. we’ll also be building 
an alumni list, making it easier for 
you to find each other on twitter and 
collaborate.

to have your twitter handle added to 
our alumni list, tweet us @uebsalumni; 
we will then be able to retweet your 
news, blog posts and details of new 
ventures and start-ups to our followers.  

Alternatively, share your news, pictures 
and alumni events using our hashtag 
#uebsalumni.  

we hope you will find this to be a 
useful resource and look forward to your 
tweets.

jOIN thE ALumNI 
cOmmuNIty ON twIttEr
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To celebrate international 
Women’s Day, the School 
hosted two events as part of 

a series of events hosted across 
the University. 

The School focused on issues 
surrounding gender diversity in 
a business context, with an event 
on 5 March discussing women 
in entrepreneurship, followed 
by an event on 8 March in 
collaboration with Dr Kenneth 
Amaeshi’s Sustainable Business 
initiative on gender diversity, 
corporate social responsibility 
(CSr) and organisational 
practices.

The first event was a lively 
panel discussion entitled 
‘Enterprising Women’, facilitated 
by the School’s Dr Omaima 
Hatem, Early Career Fellow in 
Entrepreneurship and innovation 
and a successful entrepreneur. 
We were delighted to welcome 
a diverse panel of female 
entrepreneurs: Kirsty Burnham, 
co-founder of SoloCo, a creative 
crowd-funding agency; Norma 
Corlette, founder of Corlette 
Consulting and co-founder of 
Communities Online; Tanya 

Ewing, co-founder of Tayeco and 
inventor of Ewgeco; and rachel 
Jones, founder of Totseat. 

During the pre and post-event 
networking, we were also treated 
to artisan shortbread made by 
MSc in Management alumnus 
Jennifer Hunter, founder of 
pinnies and poppyseeds.

Our panellists inspired the 
audience of more than 65 
attendees from the University 
and the external business 
community with stories of 
how they have achieved 
what they have done – from 
overcoming illness and inventing 
a new product due to personal 
circumstances, to creating a 
prototype by cutting up an old 
wedding dress – ably assisted by a 
very understanding husband!

Key themes included the 
importance of passion and 
persistence when building 
a business, having the 
determination and stamina to 
persevere in the face of adversity, 
and to constantly promote, 
remodel and refine the business 
idea until it becomes a success. 

The panel also discussed the 

importance of building the right 
team around you, to bring in 
the skills you may lack and add 
capacity to your organisation. 

For the second international 
Women’s Day event of the 
week, the School welcomed Dr 
Doyin Atewologun from City 
University. 

She led a discussion on the 
intersections between diversity 
management, CSr and human 
resource management. 

Critical to this discussion was 
how our own interpretation and 
definition of these concepts will 
be context dependent.

She recapped on the moral, 
legal and business cases for both 
diversity management and CSr, 
and invited the audience to 
contemplate how we are all in 
positions of power to influence 
how we manage our intersecting 
social identities.

All in all, we were extremely 
pleased with the success of these 
two events – the diversity of our 
presenters, the candid nature of 
the discussions and the level of 
engagement from our audiences. 

We look forward to celebrating 
iWD 2014 and welcome any 
ideas for future events.

A day for women

the business school and 
the natural history museum 
(nhm) in london launched a 
new partnership in 2012. 

the nhm has engaged 
the business school for 
three years to develop and 
implement a coaching and 
mentoring programme for 
nhm staff.

to kick off the partnership, 
the nhm hosted an event 
for nhm staff and business 
school alumni on 3 december 
2012. in the spectacular 
david attenborough studio, 
participants had an opportunity 
to learn more about the 
principles of ‘engagement 

and emotional intelligence’. 
participants also had the 
chance to network before and 
after the presentation over 
mulled wine and mince pies.

ed cochrane, executive 
development manager, 
and peter hill, director of 

cfm consulting, presented 
a dynamic workshop that 
included a discussion about 
the concept of emotional 
mapping and the basic 
underlying principles of  
how to manage emotions 
intelligently within 

organisations to establish a 
more collaborative culture. 

this interactive session was 
underpinned by empirical work 
with real organisations and 
robust psychological theory.

alumni relations manager 
toni freitas said: ‘the event 
was a fantastic way to mark 
the beginning of the business 
school’s partnership with the 
natural history museum. 

‘it was a great opportunity 
for uebs alumni to get after-
hours access to an iconic 
london institution and to meet 
a wide range of staff at the 
museum: from scientists to  
hr specialists.’

ENgAgEmENt: AN EmOtIONAL mANAgEmENt SOLutION
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On 27 November 2012, the Business School hosted a 
memorable reception for graduating postgraduate 
students and their families at the National Museum of 

Scotland. This included MBA and MScs including alumni from 
the first cohort of the MSc in Carbon Finance. 

The soaring Victorian architecture of the Grand Gallery was 
a fitting venue to congratulate all the graduates for their hard 
work and to welcome them into the alumni community.

An address was made by professor ian Clarke, the newly 
appointed Dean, and over canapés and sparkling wine, guests 
enjoyed the festive atmosphere and the opportunity to say 
farewell to friends and academics.

now in its tenth year, the annual 
burns supper has become firmly 
established in the business 
school’s social calendar. on 
a snowy evening on friday 25 
january, the alumni team was 
delighted to host a sold-out 
event. the attendees included an 
international audience of current 
students, alumni and business 
school staff, as well as family 
and friends. 

ros claase, careers manager, 
welcomed guests and started 
an evening of entertaining 
speeches and the traditional 
addressing of the haggis. 

We were delighted to have 
alistair fenton (mba class  
of 1993) to give the haggis its 
due. our heartfelt thanks to 
alistair for a stirring ‘address  
to a haggis’ and for his 
continued participation in  
the annual event.

after dinner, the speeches 
continued with a rousing 
tribute to robert burns 
from alex davidson (current 
part-time mba student) 
who delivered the immortal 
memory. reflecting the 
international diversity 
of the school, south 
african steve 
mcloughlin (full-
time mba student) 
received much 
laughter for his toast 
to the lassies, and 
american elisa 

barber (full-time mba student) 
gave a spirited and entertaining 
reply from the lassies.

the dance floor remained 
packed with enthusiastic ceilidh 
dancers for the remainder of 
the evening, with lively music 
provided by da hooley ceilidh 
band. the event finished at 1am 
with the traditional singing of 

auld lang syne.
thanks to 
everyone who 
attended and 
made the 

evening 
magical!

burNS SuppEr 2013
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Graduation 
send-off

Alistair Fenton addresses 
the haggis; centre: 
students take to the floor 
for some ceilidh dancing; 
bottom: Elisa Barber gave 
an entertaining Reply 
from the Lassies 

Members of the alumni team welcome the new graduates into the 
community 
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alumni Weekend,  
20 to 23 june 2013 

This year we are excited to be hosting the 
Business School’s Alumni Weekend on 
the same weekend that the University of 

Edinburgh is hosting its first ever Alumni 
Weekend.

The Business School alumni team 
and the University of Edinburgh 
are working to create a dynamic 
programme of events. Throughout 
the weekend, you will find a 
combination of guest speakers, CpD 
sessions, lectures, social events, and 
family-friendly activities.

The Business School alumni events will 
start on the evening of Thursday 20 June 
with a welcome reception and keynote 
speaker, and continue with the Trends 2013 
one-day CpD conference on Friday 21 June.

The University of Edinburgh activities for 
all University alumni include: a welcome 
reception in the playfair library on Friday 

21 June; a traditional ceilidh on the Saturday 
evening; concluding with a barbeque in 
the newly-refurbished Old College Quad 
(pictured right) on Sunday.

With a host of activities at the Business 
School as well as throughout the University 
of Edinburgh, you won’t want to miss out!

wANt tO kNOw mOrE?
further details of the business school 
events will be available shortly at www.
business-school.ed.ac.uk/alumni-weekend  
details of all university of edinburgh 
alumni Weekend activities can be found 
at: www.ed.ac.uk/alumni/services/
alumniweekend2013

‘throughout the  
Weekend, you Will  
find a combination  
of guest speakers,  
cpd sessions, lectures, 
social events, and 
family-friendly activities’

Did you  
know?

the 2012 event attracted 
both recent graduates and 

those celebrating their 
25th reunion

‘Dynamic’ alumni 
weekend lined up
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mbA cLASS rEprESENtAtIvES

mSc cLASS rEprESENtAtIvES

year  Ft/pt  Name  E-mail year  Ft/pt  Name  E-mail

year  Name  E-mail year  Name  E-mail

2011  Ft  kristof kostencki  kristof@kostencki.de

  Avani parekh  avaniuk@gmail.com 

2010  pt  karen Fielding  kandmfielding@gmail.com

2009  Ft  Zev kesler zk_mcgill@hotmail.com

2009  pt  rhian Davies  rhianadavies@gmail.com

2008  Ft  richard bennett  rscbennett@gmail.com

2007  Ft  Lindsay keith  lkeith@canvasconsulting.co.uk

  george taylor  george@georgetaylor.com

  Estee chaikin  chaiks24@aol.com

2007  pt  peter Lo  plo@intergen.com

2006  Ft  justin gray  jstnaddison@aol.co.uk

2005  Ft  kevin Fagan  kevin_fagan_1@hotmail.com

2005  pt  Neil harrison  neil_d_harrison@hotmail.com

2004  Ft  jake Deacon  jdeacon@dynamic.ca 

2004  pt  Simon Fairclough  simonfairclough@mac.com

2003  Ft  tony banger  tsbanger@hotmail.com

2002  Ft  jill robertson  jill@eh3homesearch.com

2002  pt  catriona macmillan  cmm@catmac.co.uk

2001  Ft  kirsty macgregor  kirstymacgregor@mac.com

  herndon Stokes  hstokes@munichre.com

2000  Ft  hlíf Sturludóttir  hlif@alnus.is

1999  Ft  Sebastian Lo yhslo@yahoo.com

1998  Ft  hamdi unutmaz  hamdi.unutmaz@gmail.com

1997  Ft  David burgess  daveburgess@hotmail.com

1997 pt  Suzanne grahame  suzannegrahame@

   btinternet.com

1996  Ft  jonathan collie  jonathan@tradingtimes.org.uk

1995  pt  colin Dalrymple  colindal@blueyonder.co.uk

1995  Ft  Ann Fazakerley  ann@fazekas.co.uk

1992  Ft  margery mcbain  margery@gravitatehr.co.uk

1992  pt  jeffrey meek  jeff@fdllp.com

1991  Ft  tod Dimmick  toddimmick@verizon.net

1991  pt  David Duncan  david@duncan41.fsnet.co.uk

1989  Ft  krisnan Srinivasan  johanks2007@yahoo.com

1989  pt  Alan johnston  alanmjohnston50@

   hotmail.com

1988  Ft  graham thomson  gthomson@accelerant.co.uk

1987  Ft  pat Apperson  gpapperson@gmail.com

1986  Ft  bjørn Erikkson  bjorn.hilding.eriksson@

   forsvarsbygg.no

mSc Finance & Investment

2010 Susana Latay sb.latay@gmail.com 

 xinyao huang xinyaohuang@yahoo.com

2009  björn Schubert  bjoernschubert@gmx.de

2008  uday rathod  uday.rathod@yahoo.com

2007  pavle Sabic  p.sabic@hotmail.co.uk

2006  manish modi  modicom@hotmail.com

mSc management

2009  Elisabeth Einhaus  e.c.einhaus@googlemail.com

2008  pankaj kankaria  pankajkankaria@gmail.com

 Anna-Laura Seidt  annalaura.seidt@

  googlemail.com

 usman piracha  usmanpiracha@hotmail.com

 

mSc International business & Emerging markets

2010 kristina Smith kristina@optimiseweb.co.uk

2009  heather webb  heathercwebb@gmail.com

 Sophia morris  smorris2099@yahoo.com

2008  Alexandra Fraser  anfraser@gmail.com

 kevin Delissy  kevin.Delissy@nomura.com

2006  markos voudris  mrkvdrs@yahoo.com

 Alun bethell  alunbethell@gmail.com

mSc carbon management

2010 benoit rivard benoit.rivard@gmail.com 

 jeremy mohr  mohrj@me.com 

2009 Erika warnatzsch  e.warnatzsch@gmail.com 

 benjamin Evar  ben.evar@ed.ac.uk

If your class is celebrating a special 
anniversary in 2013, why not think 
about getting together with some of 

your classmates to coincide with the 
Alumni Weekend? 

Take advantage of the events hosted 

by the School and University as well 
as organising your own informal 
activities – it is sure to be a weekend 
to remember. 

Simply get in touch with the 
Alumni team on alumni@business-

school.ed.ac.uk or your class 
representative, or if your cohort is 
one of the year groups that do not 
currently have one, why not volunteer 
to take on the role, or nominate a 
fellow class member? 

Join the Alumni Weekend‘Dynamic’ alumni 
weekend lined up
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pArIS

6 October 2012
26 january 2013
Alumni helper:
catherine chavigny-
Lanneau (mbA 1995)

NEw yOrk

2 February 2013
Alumni helper:
russell mante  
(mbA 2008) 

wAShINgtON Dc

31 january 2013
Alumni helper:
molly baker  
(mbA 2011)

bOgOtA

27 October 2012, and
2 march 2013

mExIcO cIty

24 October 2012
Alumni helper:
Alberto Diaz 
montemayor  
(mSc Accounting  
and Finance 2011) 
27 February 2013
Alumni helper:
karlo Siliceo (mbA 
2000)

bOStON

5 February 2013
Alumni helper:
jean Donnelly  
(mbA 2002)

tOrONtO

9 February 2013
Alumni helper:
jeff Sablatnig 
(mbA 2011)
toronto:  the School 
would like to say 
a particular thank 
you to jeff, who 
represented the 
School at the mbA 
fair in toronto 
as unfortunately 
Elizabeth was unable 
to attend as she was 
held back in boston 
due to the February 
storms

SANtIAgO

5 march 2013
Alumni helpers:
Felipe garcia-
huidobro (mbA 2002) 
and gonzalo San 
martin (mbA 2003)

SAO pAuLO

7 march 2013

Reaching all corners 
of the globe

LONDON

27 October 2012
Alumni helper:
rob hayward 
(mSc carbon 
management 2010) 
2 February 13
Alumni helper:
Amelia whitelaw 
(mbA 2011) 
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bANgkOk

23 january 2013
Elizabeth gorrilla 
was delighted to 
meet with three 
alumni at the 
Londoner brew pub 
while in bangkok

FrANkFurt

20 October 2012

bANgALOrE

12 march 2013
Alumni helper:
Anirban Dutta 
chowdhury (mbA 
2006)

mumbAI

14 march 2013
Alumni helper:
Samik ray (mbA 2003)

ShANghAI

15 October 2012  
(Alumni event)
mbA Director tony 
kinder was delighted 
to meet with a 
number of alumni 
while he was in 
Shanghai in October

Above, left to right: rob kriletich (mbA 2003); joanne Farruggio (mA(h)), Dave 
marshall, professor of marketing; carolyn Loton (mbA 1992); cherie gray (Ngt 
2001); gero Farruggio (mbA 2004), and Alexandra wong (phD 2009)

Above: bangkok, from 
left to right: Sunattha 
weerasakwattana (mSc  
management 2009), 
vishnu Somboonpeti 
(mbA 1996), and 
Nattawat Nirdnoy 
(mSc International 
business and Emerging 
markets 2012)

mOScOw

1 October 2012
Alumni helpers:
maria maximova 
(mSc Finance and 
Investment 2008) and
renat Adzhiyev (mSc 
management 2008)

SyDNEy

24 january 2013
professor of  
marketing David 
marshall hosted an 
alumni event at the 
Arthouse restaurant 
in Sydney

IStANbuL

21 October 2012  
Alumni helpers:
hamdi unutmaz  
(mbA 1998) and
Emre gunes  
(mSc International 
business and 
Emerging markets 
2009)

Over the past six months, representatives 
from the School have been travelling to 
far-flung corners of the world, both to 

attend MBA and MSc recruitment fairs, but also 
to host alumni events. 

Many of these activities have been undertaken 
by Student recruitment Manager Elizabeth 
Gorrilla, who is particularly grateful to recent 

alumni who come along and assist 
her at the recruitment fairs. 

With such a busy schedule, 
it is lovely for her to meet with 
a friendly face or two, and for 
them to share their experiences 
of the Business School, with 
interested prospective applicants. 

if you are interested in helping 
out at future fairs, do make  

sure we have your up-to-date 
contact details, so that we  
can ensure that you are 
included in any email 

correspondence regarding 
forthcoming activities. 

hONg kONg

13 march 2013 
Alumni helper:
pieter vogels (mSc 
IbEm 2011).
careers and corporate 
relations manager, 
Aidan hetherington, 
was grateful to pieter 
who chatted to 
interested prospective 
students over drinks

tOkyO

12 October 2012
Alumni helpers:
tsuyoshi (ted)  
Sakuma (mbA 2010) 
and yukiko yokoo 
(mbA 2011) 
hosted by agents 
beo japan, two 
of our alumni 
represented the 
School in tokyo at a 
panel event entitled 
‘mbA and business in 
the uk’. the School 
is very grateful to 
yukiko and ted for 
representing us 
and sharing their 
experiences of 
Edinburgh 

NEw DELhI
16 march 2013
Alumni helper:
Akshay Agarwal (mbA 
2010)
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An insider’s view of

Almaty

The Dendropark gateway

Charyn Canyon
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aida amanova (msc class of 2007 
international business and emerging 
markets) and anel baimuratova (msc class 
of 2011 marketing) offer a personal guide 
to almaty, the former capital of kazakhstan

Did you  
know?

kazakhstan is a bilingual country 
– the kazakh language has the 
status of the ‘state’ language, 

while russian is also declared as 
the ‘official’ language.  

A considerable number of  
young people also speak  

English. 

hIDDEN gEmS

If you are visiting during 
the summer, you can 
visit a local paragliding 
spot 40 minutes 
outside Almaty in the 
spectacular mountains 
named ushkonyr, 
where local paragliders 
fly every weekend 
afternoon. you could 
get a tandem flight 
with an experienced 
instructor. 

why IS ALmAty thE pLAcE tO gO?
AA: Almaty is a unique and beautiful city surrounded by 
breathtaking mountains where many outdoor sports 
lovers will find different ways to enjoy their time. 

Almaty is an ex-capital of Kazakhstan, situated 
in the South of Kazakhstan with hot summers 
and snowy winters. The spring is beautiful, with 
trees coming to life and turning the city green. 
Almaty is also a financial and cultural centre, 
where Kazakh and russian are mostly spoken, but 
you can use English in most places as well.      

whErE tO StAy?
AB: in Almaty you can find a wide choice of hotels 
from luxury to budget options.

if you are looking for top class hotels, there is rixos, 
interContinental and royal Tulip hotels. The royal 
Tulip one is located in close proximity to the  
high mountainous Medeo skating rink and Shymbulak 
ski resort.

Mid-range hotels include the Holiday inn and the 
Kazakhstan Hotel. 

if you are looking for a budget option then you can 
try Kazzhol or Almaty hotels.

whErE tO EAt?
AB: The Almaty restaurant scene is diverse and well-
established. Here you can find italian, Korean, Chinese, 
russian, indian food and many other cuisines. And it 
goes without saying that in Almaty, you can find a wide 
variety of traditional Central Asian cuisine. 

if you would like to try traditional Kazakh food, then 
you can visit Zhety-kazyna, Zheruik, Alasha and Yurta 
restaurants. There, i recommend you to try beshbarmak 
– a national dish of Kazakhstan. For fine European 
cuisine, visit Bellagio, Borgo Antico or Biblioteque.  

Almaty also has a large number of coffee houses. My 
favourite ones are Belyi Kit, Aroma and Bon Bon. 

  
hOw tO gEt thErE AND hOw tO gEt ArOuND?
AA: The best way to get to Almaty is by air. Air Astana, 
with a modern fleet of Airbuses and Boeings, has direct 
flights from major European cities, and is a comfortable 
and reasonably priced alternative to the European 
airlines. The international airport of Almaty is located 
10km northeast of the city. Buses and trolleybuses 
connect the airport with the city centre in 20-25 
minutes. Taxis are also available at the airport. in the 
city, there are plenty of transport connections, including 
buses, trolleybuses, trams and metro. Almaty is a 
compact city and sometimes you can take a nice walk 
around its major sights. You can also grab a taxi, but 
don’t forget to negotiate your price.

buSINESS EtIquEttE
AA: Almaty citizens, like many Kazakhstanis, are polite 
and friendly. During communication, people prefer to 
have a personal space, unless you are very close friends. 
Society highly appreciates formality and tact in everyday 
relationships. At the same time, Kazakh people are very 
kind and welcoming, and you will be pleasantly surprised 
by the hospitality. Usually, Kazakhs greet each other with a 
handshake and say ‘Salem!’, translated as ‘Hello!’

people’s dress code in Almaty is various and depends on 
social status and industry. Students give a preference to 

casual style and try to follow fashion trends while state 
and private sector employees mostly wear formal suits 

and strict dress. During weekends and in the evenings, 
Almaty residents dress up in their best clothes and 
visit their friends and relatives, as well as malls and 
restaurants. 

There is no defined time for meetings, habitually 
business meetings are held during work hours and 

informal meetings are in the evenings.

whAt tO SEE?
AA: if you are in Almaty for one day, the places to focus 
your sightseeing are:
• The National Museum – a brief and comprehensive guide 
to the history, culture and traditions of Kazakhstan (guided 
tours available in English with prior reservation) from 
prehistoric to the modern times 
• Republic Square or New Square, on the opposite side of 
the National Museum, near the presidential palace, where 
you can take a walk in the beautiful park and see a tall 
monument of a golden man – a symbol of Kazakhstan
• Koktobe – a hill with a television tower on top, situated 
not far from the New Square, overlooking Almaty, where 
most young people like to have romantic dates during the 
spring or the summer. To get there, you can take a walk (if 
you’re fit), a minibus, or an air tram. Koktobe has places to 
eat local fast food such as shashlyk (fried lamb meat on a 
stick), entertainment spots for children, a climbing wall for 
alpinists and a small rollercoaster ride for adrenaline lovers. 

AB: if you are interested in art, then you can visit Kasteev 
State Museum of Arts, where you can find a rich collection 
of artistic treasures. There are about 22,000 pieces. if you 
are interested in Kazakhstan history, then you should visit 
Central State Museum.  

You should also visit Abai State Academic Opera and 
Ballet Theatre. it is a repertory theatre which has more  
than 40 Kazakh and western productions during a single 
season, including Swan lake, romeo and Juliet, Giselle,  
la Traviata and Aida. 

About 15km away from Almaty, you can find a beautiful 
mountain valley, Medeo. Here, you can find the world’s 
highest mountain speed skating ring which sits 1,691 
metres above sea level. 

One of my favourite places for recreation and 
entertainment is Shymbulak Ski resort, which is located 
25km from the city centre. 

if you have more time to stay in Almaty, you should 
definitely visit Charyn Canyon, the singing sand dunes and 
Kolsay lakes. in Kolsay lakes, you can admire a panorama 
of lakes, surrounded by rocks, forests of broadleaved trees, 
fir trees and mountain alpine meadows.



global connections

18  |  aluminate  |  april 2013 www.business-school.ed.ac.uk

why ArE yOu LOcAtED IN brISbANE, 
quEENSLAND?
The company i work for, UniQuest pty ltd, is 
the commercialisation arm of the University 
of Queensland which is located in St lucia, 
Brisbane. ‘UQ’ is the place where the cervical 
cancer vaccine Gardasil was originally 
developed and so there is a huge bioscience 
buzz, which fits in with my biotechnology 
background. My husband works for a spin-out 
of UniQuest, which is an incubator facility for 
technology companies.

whErE ArE yOu LIvINg IN brISbANE?
For the first few weeks we stayed in the centre 
of the city, overlooking the river. Brisbane 
is made up of many different ‘suburbs’ and 
we now live in Kenmore, which is a semi-
rural area to the west of the city, near to the 
national parks and bushland (forests). We are 
in rented accommodation, as we still have our 
house in Scotland. 

whAt DO yOu LIkE AbOut thE pLAcE?
There is a relatively relaxed air to Brisbane, 
which is good from a social perspective. 

Most things are done outside, due to the 
climate and there is a fantastic sporting 
scene – everyone is fanatical about sports. i 
like the weather most of the time, but we are 
currently in mid-summer and the heat and 
humidity isn’t great, but for nine months of 
the year, it’s perfect. it is good being able to 
plan outside activities and my daughter is 
having a great time with swimming and pony 
riding, which we weren’t always able to do 
back in the UK. 

hOw EASy wAS thE rELOcAtION?
it was fairly easy as i was sponsored by my 
employer on a 457 temporary visa, which 
is a very fast process and so all of the visas, 
jobs and temporary accommodation were 
sorted out before we arrived. We also found 
a nursery for our daughter before we 
arrived, so that made it easier for her 
to start to make friends and settle. 
relocation was harder from 
the UK perspective, trying 
to tie up the various 
things before we 
left, especially as 
we arranged the 
whole process in 
just six weeks.

hOw DOES It cOmpArE 
wIth LIFE IN thE uk?
it is difficult to compare. 
like anywhere, there are 

positives and negatives. The main comparison, 
apart from the weather, would be the cost  
of living – the cost of even basic necessities  
is significantly higher in Australia and 
although we knew this before we left, it  
did come as a real shock. The other 
comparison i would make would be the 
remoteness, which is obvious, but the impact 
of that remoteness only becomes apparent 
when you are here. 

IS It A pLAcE tO put DOwN rOOtS?
it is definitely a place to experience – 
we came here for the life and the work 
experience and we are getting that. 

Where in the world?
karen jervis (mba class 
of 2002 part-time) and 
her family have recently 
relocated from scotland 
to australia

Brisbane is great for 
an outdoors lifestyle 
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As all alumni will 
know, there are 

plenty of things to 
do in Edinburgh

tanya kontinen, senior 
lecturer in international 
business at the business 
school and her family 
have recently relocated 
from finland to edinburgh 

why hAvE yOu rELOcAtED tO ScOtLAND? 
This is a location that perfectly suits my needs 
as well as those of my husband, Mikko, and our 
children Emilia (five) and Mikael (seven). First 
of all, we like small cities. 

That is why the beautiful city of Edinburgh, 
where you can walk everywhere but still have 
everything you might want available, is exactly 
what we want from a city. 

i personally wanted to have an international 
career and experience the traditional university 
life of the UK. Hence, i was very happy when 
i was offered a position at the University of 
Edinburgh Business School and really wanted 
to come. Our willingness to relocate was 
strengthened by the chance for our children to 
see the world and learn English. 

last but not least, my husband is very keen 
on golf: it was therefore easy to persuade him, 
although he does not have a job at the moment.

whErE ArE yOu LIvINg IN EDINburgh?
We live in Morningside. We are renting 
a recently renovated apartment. 
Morningside is a very nice location 
with good public schools, 
restaurants, shops and bus 
connections just around  
the corner.

whAt DO yOu LIkE AbOut  
thE pLAcE?
We love the beautiful 
architecture in Edinburgh. people 
are very friendly, it is easy to move 
around and there are plenty of  
things to do.

hOw EASy wAS thE rELOcAtION? 
it was hard to find an apartment for the first 
month, as we didn’t always hear back from 
agencies, and needed to be aware of the school 
catchment areas without knowing the city at all. 

Having not lived in the UK before, it was 
sometimes difficult to get any practical issues 
sorted. For instance, to get a tenancy agreement, 
we needed a bank account; to get a bank account 
or a national insurance number, we needed a 
proof of address; and to get paid, we needed both 
the bank account and national insurance number. 
So, they were all related to each other. Without 
the friendly help from the Business School’s 
administration, this could have been worse. 

Finding school places was also a challenge. My 

son was granted a place close 
to the catchment area, in 

Bruntsfield primary School, but 
with our daughter, i had to phone at 

least 15 schools, none of which had spaces in 
primary one. She finally got a place at royal Mile 
primary School. 

However, this means that both my husband 
and i need to be involved in school drop-off and 
pick-up as they are in different schools. Fingers 
crossed Emilia will get a place in Mikael’s  
school soon.

hOw DOES It cOmpArE tO LIFE IN FINLAND?
in general, there is not a huge difference between 
our life in Finland and Scotland. However, schools 
are more important here and our children were 
required to attend, although in Finland they 
wouldn’t have started until they were aged seven. 
in Finland, you also do not need to worry about 
the school catchment areas: all schools are very 
good and free. 

in Finland, there is also less bureaucracy and 
everything is technologically more advanced 
(everything takes place real-time with no cheques 
for instance). Getting a bank account or a tenancy 
agreement in Finland is also not as difficult  
as here (from the perspective of a resident  
or immigrant). 

i would say that people in Finland are  
not as social as people in Edinburgh, but  
the hard winters might be a reason for that. 
in the summertime, Finns are much more 
smiling, friendly and social – very much like 
Scottish people. 

whAt ArE yOur rESEArch ArEAS OF INtErESt?
i am interested in the internationalisation 
of small- and medium-sized enterprises, 
especially how they find opportunities for 
internationalisation and how they network. 
i mainly use qualitative, but also quantitative 
methodology and co-operate with scholars from 
all around the world.
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there are lots 
of Ways for 

undergraduates, 
postgraduates and 
alumni to feed their 

entrepreneurial 
spirit at the  

school

Entrepreneurship has become a prominent 
theme at the School in recent years. if you 
arrive on any particular evening during 

term time, chances are good that you will find 
an interesting mix of people milling about in the 
main concourse. They are among the 1,000-plus 
members of the Edinburgh E-Club; Scotland’s 
largest regular gathering of entrepreneurial-
minded people. 

Since its creation in 2005, the Edinburgh 
E-Club has become a prominent educational 
and networking forum for aspiring student  
and faculty entrepreneurs, business service 
providers, corporate leaders, investors and the 
general public – all sharing a common interest  
in entrepreneurship, new business creation 
and innovation. 

The Edinburgh E-Club sits alongside a 
number of initiatives designed to raise the 
profile of entrepreneurship at the School – as a 
teaching theme, research discipline and subject 
of practice. Through an initiative known as 
the Scottish programme for Entrepreneurship 
(SpE), the School was able to hire two faculty 
members: Dr Sarah Cooper and Dr Adam Bock, 
who have contributed new academic courses 
on entrepreneurship at both the undergraduate 
(UG) and postgraduate (pG) levels, in addition 
to contributing new research and external 
engagement capabilities.

One recent course, ‘The Entrepreneurial 
Manager’, is modelled on a similar course offered 
by Harvard Business School that emphasises 

entrepreneurship as a capability and mind-set 
that can be deployed across different contexts, 
whether it be the new venture, family business, 
corporation or public organisation. The course is 
offered at UG and pG levels. 

MBA students can now receive a degree 
specialisation in Entrepreneurship and Family 
Business if they take two entrepreneurship 
courses and align their dissertation to the 
entrepreneurship theme. Other courses on offer 
include ‘Family Business Management’, ‘Green 
Entrepreneurship’, ‘Entrepreneurial Growth for 
Family Businesses’ and ‘Entrepreneurship and 
New Venture Creation’. 

The School is also delivering entrepreneurship 
teaching across other schools of the University 
of Edinburgh, including the world-renowned 
School of informatics. The School brings 
together technology-focused informatics pGs 
with MBA students to create the new venture 
teams capable of exploiting such technologies. 

research on entrepreneurship has 
also expanded alongside teaching. One of 
the research strengths of the Centre for 
Entrepreneurship research (CEr) is on ‘academic 
entrepreneurship’ and the processes by which 
science is transformed into market products. 

‘Scotland has a reputation as being strong on 
exploration and weak on exploitation, which 
alludes to the country’s legacy of focusing on 
solving scientific problems, but being rather less 
concerned about exploiting the commercial 
potential from new discoveries,’ says Dr Geoff 

Gregson, CEr’s Deputy Director. 
Current research projects around this theme 

include: examining processes of university 
commercialisation and their effect on new 
venture formation; effects of institutional 
barriers on research commercialisation by 
female academics; early stage investment 
into new technology ventures; examining the 
emergence of a life science ecosystem around the 
University of Edinburgh’s College of Medicine 
and Veterinary Medicine; and the role of 

Take bright 
ideas to the 

market
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public intervention programmes in supporting 
entrepreneurship in Scotland.

increasingly, UG and pG students are 
generating business plans as the central topic of 
their degree dissertations, reflecting a growing 
interest in entrepreneurial venturing. 

Geoff suggested: ‘if we are truly committed 
to providing a student experience around 
entrepreneurship, we also need opportunities 
to practice this most “hands-on” of business 
disciplines.’ 

A number of pitching and business plan 
competitions are offered through the Edinburgh 
E-Club, supported by Santander Bank, which 
enable students to present their business ideas to 
a large audience. Students also receive valuable 
feedback from a panel of ‘dragons’, which include 
entrepreneurship faculty, entrepreneurs and 
members of the local business community. 

Another business plan competition at the 
School, run since 2005, is the Grant property 
Business plan Competition, kindly donated by 
property entrepreneur peter Grant (MBA Class 
of 1991), which offers a first prize of £3,000. 
We recently tracked down a number of past 
winners to find out whether their new ventures 
had continued or if they have pursued other 
entrepreneurial interests. 

Graham Savage (MBA Class of 2005) was one 
of a team of three who won the competition in 
the inaugural year. They launched TeeGenius, 
which tackled the problems faced by golfers in 
finding suitable courses to play. Their online 
solution not only resolved these issues, but also 
provided golfers with improved information and 
choice when searching for a round of golf.

Graham, who is now Chief Architect with 
Crocodile Clips, which creates educational 
software for schools and colleges, said: 
‘TeeGenius grew to be the UK’s largest provider 
of online golf tee-times, but after a couple of 
years, the three Directors sold the business to a 
holiday group. All three of us learned a great deal 
from the experience.’

Similarly, in 2007, it was a team of three 
MBAs who won the competition for their 
business plan for Zamsana, which offered the 

latest mobile phone software to help clients, 
particularly in the SME sector, run their business 
faster and smarter. Manju Fernando (MBA 
Class of 2007), who is now based in Colombo, 
Sri lanka, explained: ‘i have been in Sri lanka 
since 2010. Unfortunately, Zamsana in the UK 
was closed down due to lack of funding, but 
we managed to keep the operation in Sri lanka 
going. in 2011, Zamsana lanka’s technology 
(platform red) and client base (including Grant 
property, Zamsana’s first client in the UK)  
were transferred to a new entity called Axienta 
(www.axienta.com).

‘Since 2007, when we started Zamsana, the 
mobile platform Vantage has now evolved into 
a complex bit of intellectual property, deployed 
at over 25 clients in Sri lanka, UK, Australia, US 
and the Middle East/Africa. Axienta has more 
than 50 staff and is now in the middle of doing a 
private placement to raise expansion capital.’ 

The winning business plan in 2010 was 
Zoomatelo – a team comprised of Valtteri 

Hyvönen (MSc Class of 2010 Management), 
Jonathan Millin and two others from outside 
of the University. Zoomatelo’s product was 
Zoom2Work, which facilitated building a 
carpooling relationship between employees in 
large organisations. The team soon discovered 
that Zoom2Work suffered from two problems. 

‘Firstly, the people paying the bills weren’t 
the people receiving the benefits,’ said Jonathan. 
‘Secondly, the offering wasn’t mission critical in 
that it didn’t reduce costs or increase profits. in a 
recession, businesses which aren’t mission critical 
are the first to get cut.’

Geoff suggests that a common theme among 
many business plan competition winners is 

that they are continually refining their original 
plans as personal circumstances change or 
as their business engages first customers – 
exposing its strengths and weaknesses. He said: 
‘Entrepreneurs will be required to pivot a large 
number of times during the start-up journey and 
be flexible as the business aligns itself with the 
right market opportunity.’

A good example of this is Nicole Spillane, who 
won the competition in 2011 for her business 
plan for Hotelerator, which would create a 
member-only hotel portal within Facebook.  

in the end, she didn’t pursue Hotelerator, as 
the person she was planning to launch it with 
took another job and their vested technology 
provider was acquired by another company. 

However, while working on Hotelerator, she 
was introduced to Great Hotels and its parent 
company Big Worldwide, a london-based hotel 
technology, sales, marketing and distribution 
company. Together with her manager from her 
previous employer, leading Hotels, they have 
invested in the company and are planning to 
expand to the Americas, opening a New York 
office this spring.  

Nicole said: ‘The company’s USp is a next-
generation, cloud-based, hotel marketing and 
distribution technology platform known as 
evolution. The platform was designed to enable 
hotel operators to simplify and improve rate 
distribution, aggregate fragmented technologies 
and processes and reduce distribution costs with 
a software-as-a-service (SaaS) subscription model. 
Our technology simplifies the rate and content 
management process and enables hotels to 
expand and improve their online distribution.

‘We have rebranded the parent Company 
(previously Big Worldwide) to Hotel 
performance Company (HpC) and changed 
the business model with disruptive pricing. We 
have also set up strategic partnerships to support 
our move across the pond and at the same time 
enhance the existing business in Europe.’

in 2012, the Grant property Competition was 
won by lilian lee for her inspiring social venture 
idea (see overleaf). increasingly, we are seeing 
more students engaged with social enterprise, 
where large social problems are the focus of 
opportunity. Although many social ventures 
are not motivated solely by profit, they are 
challenged to address many of the same  
issues as a profit-seeking venture; namely, 
establishing a value proposition, market and 
brand awareness, differentiation, financial 
sustainability and attracting skilled people  to 
help develop the opportunity. 

LEFT: 2011 winner, Nicole Spillane, is pictured 
with Dr Geoff Gregson (left) and Peter Grant 
(right) 

FAR LEFT: 2010 winners, Zoomatelo, pictured 
with Colette Grant, didn’t pursue their original 
idea but have gone on to undertake other 
entrepreneurial interests

if We are committed to 
providing a student experience 
around entrepreneurship, We 
also need opportunities to 
practise this most “hands-on” 
of business disciplines 
Dr Geoff Gregson
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Who would have thought that the 
2010 earthquake in Haiti would 
profoundly impact a Hong Kong-

born Singaporean, who was living and 
working in Scotland? it truly changed and 
inspired my life, and has taken me on a 
journey that i could never have imagined. 

it began nine months after the 12 January 
2010 earthquake, Haiti’s worst in 200 years. i 
decided to spend three months volunteering 
my architectural skills to assist with the 

rebuilding efforts. i observed that Haitian’s 
lived in a cycle of hope then despair, learnt 
that 80 per cent of Haiti’s ten million 
population lived under the poverty line, 
surviving on less than US$2 a day and that, 
with a 41 per cent unemployment rate, crimes 
against women and children were on the rise. 

Three months there made no impact. 
Short-term help was not what Haiti  
needed, and now, dubbed ‘the republic  
of NGOs’, long-term aid is not a  

sustainable solution for Haiti either.         
When you land in Haiti, vivid colours 

and shocking imagery instantly grab your 
attention. Vibrant paintings litter street 
pavements, begging for someone to buy 
them. i bought them, and this act of buying 
gave birth to a simple social business idea. 

This idea was simply to buy art directly 

the 2012 Winner  
lilian lee explains  
hoW her social 
venture idea Was born

Creating hope 
out of tragedy

‘What Was just a simple 
social business idea, 
through the mba and 
the business school 
environment, had shaped 
itself into a realistic 
business opportunity’
LILIAN LEE
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from Haitian artists (money is exchanged 
directly and fairly, boosting the economy), then 
sell the art in Scotland (raising and keeping 
awareness of Haiti). profits from the sale of the 
art are then reinvested back into Haiti. 

Armed with this great idea, how to begin? 
Having spent the last ten years in the world of 
architecture, entrepreneurship was a foreign 
language, even more so the notion of social 
enterprise and social business. So, the MBA 
seemed to be the way forward. 

life epiphany one – never in a million years 
would i imagine gaining a business degree, let 
alone an MBA. 

it made me more aware of the power of 
networking and the generalised programme 
and events, strengthened and expanded my 
perspectives. What was just a simple social 
business idea, through the MBA and the 
business school environment, had shaped 
itself into a realistic business opportunity. 

life epiphany two – if anyone said i would 
win a business competition that would change 
my life in a week, i’d call them crazy. 

My MBA dissertation was the social 
business idea turned into a business plan. i 
entered it into the annual Grant property 
Business plan competition as a way of 
obtaining professional feedback. 

On Monday, the night before the MBA 
graduation, i pitched my business idea to a 
panel of judges. On Tuesday, at the MBA 
graduation reception, i was announced the 

winner and was presented my award by peter 
Grant (MBA Class of 1991). He not only 
loved the business idea, but wanted to mentor 
me in starting up the business. it didn’t stop 
there. On Friday, i met peter at his Grant 
property office where he opened up his book 
of contacts and offered me a job as a private 
Client investment Manager in his property 
investment team. So by the following 
Monday, i began two jobs.

life epiphany three – did i ever think 

i would be in a position to set up a 
business, let alone a charitable business? 
Not a chance. You simply don’t invest 
six years at architecture school and gain 
countless architectural placements and 
jobs to not one day become an architect. 
However, when an opportunity is handed 
to you, only a fool would not seize it. 

Fourth World Art is a social enterprise 
with a vision to support communities 
in crisis by advocating artisan craft; sold 
by art ambassadors; where profits are 
reinvested back into the artisans’ country.

Wonder why it is called Fourth World 
Art? Fourth World are marginalised 
communities socially excluded from 
global society. 

Fourth World Art’s story and vision has 
enabled me to meet amazing people who 
are not only supporting the business but 
literally helping it grow. it has been a real 
challenge deciphering all the advice and 
opinions but ultimately, it is about staying 
true to the initial social business idea.

wANt tO kNOw mOrE? 
fourth World art’s first exhibition 
organised by the edinburgh e-club, 
will be hosted at the school on 23 may. 
visit www.fourthworldart.org for details. 
for more information on the edinburgh 
e-club, visit www.business-school.
ed.ac.uk/eclub

LEFT: Lilian Lee 
(MBA Class of 2012), 
winner of the Grant 
Property Business Plan 
competition receives her 
award from Peter Grant 
(MBA Class of 1991) 

CENTRE: Meeting with 
a Croix des Bouquet 
artisan who specialises 
in making metal angels

FAR LEFT: Purchasing 
from a Petionville  
Street artist
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R ecently appointed as Assistant 
principal Corporate Engagement at  
the University of Edinburgh, Susan 

Deacon (MBA Class of 1992) is passionate 
about the importance of building and 
brokering connections and bringing people 
and ideas together. 

This new role builds on her recent 
work within the University and with other 
organisations over the years. 

‘The University of Edinburgh has developed 
a number of excellent links with business 
and industry but there is always room for 
improvement,’ said Susan, the former MSp for 
Edinburgh East and Musselburgh. 

‘This is a great opportunity to work with 
colleagues across the University, looking at how 
we can get even better at working collaboratively 
with business, industry and other external 
stakeholders.

‘i passionately believe that in today’s world, 

we need to work ever harder to break down 
some of the silos and boundaries that we have 
put in place in the past and that the only way 
we can address some of the challenges that we 
face is if we work together across sectoral and 
organisational boundaries.’

Given that the nature of Susan’s role is to 
look at how the University can better build 
its relationships, it makes sense that her role 
is part-time, enabling her to continue to have 
involvement with other organisations. 

As illustrated in her CV (see panel), Susan 
currently enjoys managing a varied portfolio 
of responsibilities. First coined by Oxbridge 
management guru Charles Handy in the late 
1980s, this type of ‘portfolio career’, where an 
individual holds a number of positions rather 
than one full-time job, is increasingly popular in 
our age of poor job security. 

Susan acknowledges that there are many 
benefits of portfolio working, not least that it 

can enable a better balance between work and 
family, but does say that it’s not for everyone. 
Not only do you need alignment in terms of 
your skills and qualifications, but you also need 
to have an understanding of yourself as a person 
and what works for you.

‘The silver lining in the cloud of economic 
uncertainty that we face currently is that 
everything is more fluid. A lot of people are 
destabilised by that and people worry about the 
future financially, but i do think that the flipside 
is that in that fluidity, there are opportunities. 
if you develop good self-awareness and play to 
your strengths, then there are lots of different 
ways that you can both earn a living and make a 
contribution to society and the economy.’

Susan recognises that both for portfolio 
working and for self-employment more 
generally, you need to work hard to build some 
of the support structures that are automatic in a 
large organisation, not just in terms of iT support 
and diary management, but also in terms of 
sharing and bouncing ideas off other people. 

‘You need to be more self-sustaining and work 
proactively to build and recreate some of that 

With many strings to her boW, susan deacon is a role 
model for balancing a varied portfolio of jobs

Flexibility is key

professional development
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support infrastructure and collegiate environment 
that you would routinely have in place in the 
workplace,’ said Susan. 

portfolio working can be undertaken at any 
age, but in Susan’s case, she chose to follow this 
route once she had significant experience and was 
relatively confident that she could turn her hand 
to different things – some paid and some unpaid. 
She would certainly recommend other alumni  
keep their mind open to the opportunities that 
portfolio working can offer. 

in terms of career planning in general, Susan 
acknowledges that although this is important, our 
capacity to plan our career is increasingly limited. 

‘We need to equip ourselves with the 
skills and attributes and the capabilities and 
the knowledge that enables us to thrive in a 

changing world and to be adaptable,’ she said.
‘i have been fortunate, both by accident and by 

design, that i have been able to adapt and move 
across sectors, and i believe this is something that 
more people will need to do in the future.

‘One can never wholly predict how one part 
of your life or work or experience is going to be 
relevant in the future. You can make sensible 
judgements about gaps you need to fill in terms 
of your knowledge or experience, or strengths 
you need to develop, but you can never wholly 
predict, especially if you are going down a 
less conventional path, or thinking about self- 
employment, being an entrepreneur, or having a 
portfolio career.’ 

looking back, Susan believes that she 
undertook the Edinburgh MBA at the right time 
in her career. At that stage of her life, already with 
some senior work experience, she was in a good 
place to both learn and apply. This gave her the 
chance to reflect on what she had done, but also 
what she might do in the future, and have a better 
understanding of her practice.

it also helped to crystallise her thinking and, 
undoubtedly, increased her confidence. 

‘perhaps this was what sowed the seeds of what 
turned me against people living so much in silos,’ 
said Susan. ‘it was great to know enough about 
finance to be able to look the Finance Director 
in the eye and be able to ask some intelligent 
questions. i found that really empowering and 
that is still the strength today of an MBA.

‘i’m not calling into question specialisation 
– we need specialists – but the lifeblood of any 
organisation is having people who can work  
across different professional boundaries and 
both co-operate and challenge each other when 
something isn’t working.’

As for the future, Susan said that she tends to 
move on from something if she thinks that she 
can no longer make a positive impact, rather than 
thinking of life in terms of the next position. 

‘Over the next couple of years, i’d like to 
work with others across the University to 
build even more, strong positive relationships 
and collaborations and critically, to develop a 
culture of partnership working with external 
stakeholders. i’d love to try to help achieve 
that continued culture change that sees this 
University do even more to work effectively to 
make that type of impact.

‘i have been on a number of boards and as 
someone who likes to look at the big picture as 
well as understand how it translates into practice 
on the ground, i still get a lot out of being in that 
environment and anticipate continuing working 
in roles in that sphere, whether it be charities or 
in business.

‘i‘ve also done a lot of work, with others and 
in formal research and practice, as to what does 
really change the world, and i would like to pull 
more of this thinking together and to try to help 
other voices be heard in the wider public debate.’

Flexibility is key
‘i passionately believe that 
in today’s World, We need to 
Work ever harder to break 
doWn some of the silos  
and boundaries that We have 
put in place in the past’
Susan Deacon

cv: SuSAN
DEAcON
Susan Deacon began her career 
in local government – in research 
and corporate management roles 
– before moving into management 
consultancy and training. In 
1994, she became mbA Director of 
programmes at Edinburgh business 
School, heriot watt university.

She was elected as mSp for 
Edinburgh East and musselburgh  
in 1999 and served in government  
as Scotland’s first cabinet minister 
for health and community care. 
Susan stood down from elected office 
in 2007.

She was professor of Social change 
at queen margaret university from 
2007-10 and became an honorary 
professor with the university’s School 
of Social and political Science in 2010. 

Susan has served on a number 
of boards and as an adviser to 
organisations across the private, 
public and third sectors. her previous 
appointments include: chairman of 
Scottishpower renewables Ltd, the 
uk’s largest onshore wind operator 
(2010-12); the Scottish government’s 
adviser and ‘champion’ on children’s 
Early years Development (2010-11) 
and Founding chairperson of the 
hibernian community Foundation, 
the charity set up by hibernian 
Football club (2008-12).

In addition to being Assistant 
principal corporate Engagement/
professorial Fellow with the 
university of Edinburgh, Susan is 
currently a Non-Executive Director 
of Scottishpower Ltd, a trustee of 
the Iberdrola Foundation, a board 
member of the pfizer uk Foundation 
and a member of the Institute of 
Directors Scotland committee.
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‘Have you taken your endorphins today?’ 
it’s a question Kathleen Tullie (MBA 
Class of 2000) likes to ask children and 

their parents. She wants to know whether pupils 
have jump-started their brains by jumping around 
(or running, or playing games, or negotiating 
obstacle courses…) before starting classes for the 
day. And she’s keen to bring her exercise and 
health programme to a school near you.

Kathleen is founder and executive director of 
BOKS Kids, a grassroots initiative that empowers 
communities to get kids moving with the aim of 
creating a healthier generation. 

reading a book called Spark, by Dr John 
ratey, about the benefits of before-school 
activity for children, inspired Kathleen to create 
a free fitness and wellbeing programme at her 
children’s elementary school in Massachusetts 
in 2009. With the support of her children’s 
school, along with a couple of like-minded 
local mothers, she launched a programme that 
has now grown to involve 170 schools and is 
sponsored by sportswear giant reebok. 

So how did the reebok partnership come 
about? ‘After forming my own non-profit 

organisation, Fit Kidz Get Up & Go, i went to 
reebok to ask them to sponsor me with some 
T-shirts or trinkets for the local school,’ said 
Kathleen. ‘They believed in the mission just as 
much as we did and made an offer to me and my 
team – two other moms – to come under the 
reebok Foundation and help provide access to 
fitness to kids around the world.

‘it fits perfectly with reebok’s approach, which 
is to empower people to be fit for life – and there 
is no better place to start than with our kids!’ 

The support has allowed BOKS Kids to 

provide resource kits and training to parents and 
educators across the US – via the www.bokskids.
org website – so that they can start a BOKS 
programme at their local school. The 12-week 
curriculum provides children aged five to 11 
with 45 minutes of fun, non-competitive, kid-
friendly activities, including a warm-up, a skill of 
the week, running, relay races, obstacle courses 
and group games. Each session ends with a 
healthy eating tip designed to increase the pupils’ 
nutritional knowledge and build healthy habits. 

in addition to the before-school activities, BOKS 
Bursts – an extension of the curriculum – offers 
two to five-minute physical activity breaks for 
teachers to use throughout the day.

The feedback has been great. Kathleen has a 
drawer full of testimonials from parents, teachers 
and school head teachers, who say that pupils 
who take part are more focused in class, more 
co-operative with their peers and happier all 
round. And that’s true for pupils of all abilities. 

One principal said: ‘i saw the special needs 
students coming in and they were just as much 
part of the whole BOKS programme as any of 
the others. if anything, i thought they would 
have been the ones to feel left out, but they were 
not, they were right in the middle of all this… 
there’s something universal about the fitness and 
the exercise and the nutrition.’

And the anecdotal evidence is supported by 
science that a morning exercise programme 
such as BOKS is not only good for children’s 
wellbeing, it’s good for their educational 
prospects, too. Despite recommendations that 
children take part in 60 minutes of moderate to 
vigorous physical activity each day, studies in the 
US show that the average child only just achieves 
this total – 68.7 minutes – during a whole week. 
Secondly, exercise optimises brain function, with 
numerous studies showing that exercise improves 
academic performance – therefore physical 
activity before school means children arrive in 
class ready to learn. research into BOKS by the 
US National institute of Out-of-School Time 

Let’s get active!

‘in 2013, We are 
partnering 
With a number 
of like-minded 
initiatives that 
Will help our 
groWth
Kathleen Tullie

schoolchildren across 
america are benefiting 
from a unique exercise 
initiative set up by  
alumnus kathleen tullie



www.business-school.ed.ac.uk   april 2013  |  aluminate  |  27 

business development

(NiOST) in 2010-11 backs up the theory, with 
results finding that children who took part in the 
programme had better academic performance, 
took more exercise and had better nutritional 
knowledge than non-BOKS participants.

The NiOST research reported that 86 per 
cent of BOKS kids said they were excited about 
going to school, while an impressive 93 per 
cent said they had fun doing the programme. 
No wonder the White House is interested. First 
lady Michelle Obama is leading let’s Move 
– a campaign to combat childhood obesity by 
getting America’s youngsters to eat better and be 
more active – and Kathleen met with officials in 
December to discuss how BOKS could be part of 
the let’s Move Active Schools programme, which 
will cover 20,000 schools. BOKS also promoted 
BOKS to schools at the Building a Healthier 
Generation Summit in March, organised by 
the partnership for a Healthier America, where 
Kathleen shared the stage with Michelle Obama.

But she has her sights higher than just the 
US – Kathleen aims to put BOKS Kids in 50,000 
schools worldwide by 2020. it’s an ambitious 
target, so how does she plan to get there?

‘in 2013, we are partnering with a number  
of like-minded initiatives that will help our 
growth. These include The Alliance for a 
Healthier Generation (a foundation 
supported by The Bill Clinton Foundation  
and the American Heart Association),  
let’s Move and Childhood Obesity 180. Our  
goal for 2013 will be 700 schools,’ she said. 

But while strategic partnerships help grow the 
programme, Kathleen is confident that BOKS’s 
main selling point is the community-wide results 
it achieves from a relatively minimal input.

‘Given that the programme is free and is 
fuelled by volunteers – parents, teachers and 
other community members – our hope is to be 
in as many schools as possible,’ added Kathleen. 

‘The studies show what a positive effect exercise 
has on our kids – it only makes sense for all schools 
to have some form of daily physical activity. it only 
requires a commitment of a few hours a week 
of volunteering and you’ll see a positive cultural 
difference in your kids, schools and communities. 
it is time we as parents take on the responsibility of 
creating a healthier future for our kids.’

Kathleen has seen the effects first-hand with 
her own children. She said: ‘While both children 
started BOKS when we piloted the programme 
at our elementary school, my son who graduated 
to the middle school now participates there 
too. As a parent, there is no better way to 
start the day then seeing my kids getting 
prepped for a day of learning by being 
involved in active play.’

BOKS builds community involvement 
while making children fitter, happier and 
smarter – that’s an impressive business model. 
Kathleen smiled: ‘it’s pretty cool.’

wANt tO kNOw mOrE?
visit: www.bokskids.org

grASSrOOtS
buSINESSES q&A

Do you see your business model 
being applicable to other situations? 
It’s a non-profit viral growth 
volunteer model helping society 
overcome the epidemic of physical 
inactivity. It empowers communities 
to use exercise to curb obesity and 
increase academic performance of 
our kids, creating a healthier culture 
for all. It is all about empowering 
the community with tools we 
already have to make a difference 
– no cost, just human contribution 
and commitment.
what have you learned that you 
wish you knew at the start? 
the growth of the programme has 
surpassed my expectations, which 
has made me realise not only the 
need, but the potential.
what’s your advice for other people 
with a grassroots business idea? 
I’ve been told that I’m known for 
never taking no for an answer. 
Never take no for an answer – keep 
pushing and trying until you get 
through the barriers; perseverance 
is key. there is no problem bigger 
than the cause and if you are 
passionate about something, it 
will come as there is always a 
solution. If you believe in your idea, 
the right combination of passion, 
determination and collaboration will 
create success. Also, it is crucial to 
have a proof of concept and validate 
your programme.
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A 
tweet from the Design Council in 2010 
so intrigued healthcare consultant Dr 
Jonathan Collie (MBA Class of 1996) 

that he decided to enter a competition to 
come up with a solution in an area he had no 
background in. Two years later, he has launched 
an innovative online service that could have huge 
benefits for the UK’s estimated six million carers 
and local businesses up and down the country.

in March, Jonathan launched a website, 
Trading Times, that helps to match the skills 
and experience of carers, single parents and 
retired people over 50 with part-time work 
opportunities with local businesses. initially, he is 
trialling it in his local borough of Barnet, in north 
london, before it goes national.

He explained: ‘in most cases, carers have had 
to give up work to care for their loved ones. 
Getting a short respite from caring to work, even 
for a few hours a week, is important as it not 
only brings in some income, but also helps them 
socialise with others – something that is difficult 
to do in a caring role.’

Jonathan believes that carers possess a lot of 
skills that aren’t particularly well appreciated by 
employers: they are excellent time managers, 
brilliant at prioritising and dealing with people, in 
addition to their other professional skills. 

The idea for the website was conceived out 
of a prototype developed for the ‘living Well 
with Dementia’ Design Challenge run by the 
Department of Health in partnership with the 
Design Council.

The Design Council tweeted the 
announcement of the competition just two 
weeks after Jonathan and his business partner 
had started up a company to develop mobile 
apps to help people manage chronic conditions 
such as asthma, diabetes and heart conditions.

Although Jonathan has 17 years’ experience 
of working in the public and private healthcare 
industry, particularly in technology, he had no 
specialist knowledge of dementia.

However, he wasn’t daunted. He explained: 
‘it’s true that i had no knowledge about the issues 
of dementia, but i pride myself on my ability to 

think and come up with solutions. That’s why i 
left the corporate world: for more freedom and 
the chance to work on worthwhile projects.’

The competition challenged people to 
rethink life with dementia and create products 

or services with real beneficial effect, and that 
could help people with dementia live easier and 
more enjoyable lives.

He decided to focus on the carers for people 
with dementia after finding out that an estimated 
670,000 people in the UK now care for someone 
with dementia. 

He had six weeks to come up with a  
high-level solution, so started his exploration 
into the world of dementia care by contacting 
his local Barnet Carers Centre, a branch of the 
Carers Trust, to bring together a group of carers 
for a focus group.

‘it was fascinating, and very useful. Many 
were spouses of people with dementia, but a 
few were younger people looking after parents. 
i encouraged them to talk about the issues they 
experienced through caring for their loved ones.’

Jonathan identified three main themes: the 
need for a ‘care university’ where experienced 
carers could impart their knowledge and 
experience to help new carers; a roadmap of 
what to do when dementia is diagnosed; and the 
need for flexible work opportunities.

it was the last issue that interested Jonathan, 
particularly when he found out that 75 per cent 
of carers are forced to reduce their working 
hours or leave work entirely to care for their 
loved ones.

At one meeting, he heard from a lady who 
worked two afternoons a week behind a counter 
at a local delicatessan while her husband was 
being cared for at the local day centre. ‘She said 
that those two afternoons were an absolute 
lifeline. it wasn’t so much the money, although 
the money helped – it was more the fact that 
she had the opportunity to get out of her care 
role, engage with people and feel normal again,’ 
explained Jonathan.

His idea was for a ‘match-making’ website 
to link up the skills and experience of carers 

DID yOu
kNOw?

•	 There	are	almost	six	
million carers in the 
uk – that is one in 10 
people.
•	 Over	the	next	30	
years, the number of 
carers will increase by 
3.4 million (around 
60 per cent).
•	 The	value	of	care	
provided by carers in 
the uk is £119bn a year.
•	 There	are	1.25	
million carers caring 
for over 50 hours 
a week. One in 
five carers gives up 
employment to care.
•	 In	a	survey	of	800	
carers in 2010, 60 per 
cent have used all of 
their savings to cover 
the costs of caring.
•	 In	one	study,	
about half of carers 
in England said their 
health had been 
affected because of the 
care they provide.

Source: carers trust 
(www.carers.org)

A caring approach to  
giving support

a neW Website launched by healthcare consultant jonathan collie aims to 
give carers respite by matching them With part-time Work opportunities
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and their availability with local part-time work 
opportunities with local businesses, who post their 
job adverts on the site.

He drew up a detailed business case and out 
of the 154 applicants to the competition, his 
proposal made it into the final 16 – and then in 
November 2011, he was delighted to hear that 
his idea had been chosen as one of five winners by 
the Design Council.

He was awarded grant funding and given six 
months to work with the Design Council to 
develop his idea into a prototype.

He said it was a challenge: ‘i had to adapt to a 
design-led approach which was quite a rigorous 
process, but it gave me a good understanding 
about design and was a very beneficial experience.’ 

After all that hard work, the prototype was 
developed, but then came the really difficult 
part – bridging the gap between prototype and a 
sustainable business and raising additional funding 
to do so.

He said: ‘i had the prototype, but i knew that the 
only way i could make it commercial was if i had 
scale. There are only 600,000 carers looking after 
people with dementia, but if i could expand it to 
all carers, i could be looking 
at a potential audience of six 
million people – 10 per cent 
of the UK population.

‘When i looked deeper 
into the statistics, i found 
that the majority of carers 
were over 50 – this obviously 
represented a lot of skills lost 
to the economy. i realised 
there were many 
other people 
excluded from 

‘build it and they will come’ was a 
quote made famous by kevin costner’s 
character in the film Field of Dreams. 
however, it’s not a good strategy for 
launching a website.

jonathan collie’s trading times 
website has multiple audiences that 
require different messages, so a great 
deal of careful planning was needed 
to promote the site before and after its 
launch: some ‘old school’ promotion 
and some state of the art.

he explained: ‘Social media is an 
important channel to use as I have 
found that twitter and Facebook have 
different audiences. businesses respond 
well to twitter, while Facebook is still 
finding its feet as a medium to promote 
services to end users.

‘my main mechanism for raising 
awareness of trading times will be 
through the communications channels of 
our partner organisations, such as carers 
uk, Sainsbury’s and jobcentre plus; their 
newsletters, online forums, websites and 
social media.

‘I’ve got the local paper to cover 
the launch, but I will also be hitting 
the streets to promote the service with 
20,000 fliers and posters for venues  
like gp surgeries, dentists and day 
centres, as well as finding opportunities 
to speak about trading times at every 
possible opportunity.

‘Over the coming months, the 
trading times website will be expanded 
to provide a rich and supportive 
environment with a full range of  
tools and templates to assist both 
carers and employers, such as an email 
helpline, carer chat forums, success 
stories and a guidance library. 

‘carers and employers will also 
be able to add performance-related 
feedback to each other’s profiles.’

Once the site is up and running, 
jonathan will be looking at other 
opportunities to add value in terms 
of useful content as well as to grow 
revenue, such as introducing advertising.

‘the main effort now is in publicising 
the site and building up a critical mass 
of businesses and users who will benefit 
from the site... and tell more people 
about it,’ he added.

wANt tO kNOw mOrE? 
visit www.tradingtimes.org.uk or 
follow tradingtimesuk on twitter 
or facebook

the normal 9-5 working life, so i decided to widen 
the audience to people over 50, single parents and 
family carers. With these sub groups in mind, i was 
able to scale up my prototype and make it a more 
credible business proposition.’

Jonathan secured an investor and, since 
November 2012, he fine-tuned the site, in 
readiness for the launch in March in the Barnet 
area of north london. Barnet is one of the largest 
councils in london, with 350,000 residents and 
more than 30,000 carers.

He said the reaction to the site has been 
wholly positive: ‘i’ve been talking to Barnet 
Council, the Chamber of Commerce, local 
businesses, carers’ organisations and related 
charities, and they have all, without exception, 
supported the idea. They are also publicising the 
site to their members so we can spread the word 
as wide as possible.

‘it’s very exciting and i have to say that,  
although it was some time ago, without my MBA 
i would not have the confidence to venture into 
the business world by myself. it showed me that 
there were other things to explore outside the 
medical world and i believe this idea will help 

many people.
‘if it’s successful, Trading 

Times will improve the 
retention of valuable work 
skills within the economy, 
help to improve societal 
cohesion, and make a 
significant contribution to 
the economic prosperity 

of local communities.
‘And i will consider 

that a major 
achievement.’

SprEADINg thE wOrD

Mary has used Trading Times 
to find part-time work in an 

administration role for a small 
recruitment company in Barnet



The social
tightrope

more facebook friends 
means more stress

research
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A 
large number of friends on Facebook 
may appear impressive, but according 
to Ben Marder, Early Career Fellow in 

Marketing, the more social circles a person is 
linked to online, the more likely social media 
will be a source of stress. Ben writes:

Social media is ubiquitous and none so 
as much as Facebook. it has become deeply 
ingrained into people’s lives, with more than 
one billion people now using the site. 

Almost half of young people who 
participated in a recent study checked 
Facebook on their smartphones before doing 
anything else when they first woke up. No 
doubt Facebook has lots of benefits, however, 
there are downsides.

My latest research conducted in 
collaboration with the University of Bath 
finds that presenting to many different types 
of audiences, such as parents, employers 
and partners, simultaneously causes anxiety. 
i know this from first-hand experience, 
which is what led me to undertaking a phD 
examining this issue.  

The problem is that when we present 
ourselves to others offline, in general, we 
are doing so to singular largely homogenous 
audiences and, when doing so, behaviour is 
tailored to the perceived expectations of the 
audience. For example, when at work in front 
of my professional colleagues, i adapt my 
demeanour accordingly – combing my hair 
and using suitable language, but when i am 
with my friends, my appearance will be more 
scruffy and language more relaxed.

Dissimilar to normal offline life, on 
Facebook, your online persona is open to 

be viewed 
by multiple 
audiences 
simultaneously, 24 
hours a day. Given only 
one single persona can be 
created, it is nearly impossible 
to ensure that what is projected 
meets all the expectations of the 
different audiences at once.

This is what our research 
coins the online multiple audience 
problem (OMAp). Our research 
proposes that the OMAp is underpinned by a 
number of assumptions: 

• Users befriend multiple audiences
• It’s assumed that your posts are viewed 

regularly by many of these 
• Users assume that these audiences will 

have different expectations or standards of 
how they should be seen 

• Privacy settings used to segregate 
audiences are largely underused. 

From a survey completed by 313 Facebook 
users, mostly in full-time education, strong 
support was shown for all these assumptions. 

respondents showed, on average, that they 

befriended seven of the 17 audience 
groups questioned, and believed they 

were viewed by about 3.5 of these 
groups regularly. 

They were also asked how 
they believed different audiences 
expected them to be in relation to 
15 attributes – 10 positive and five 

negative. These included intelligence, 
leadership ability, emotional stability, 

attractiveness, alcohol consumption 
and sexual impulsivity. respondents were 

also asked, based on the same scales, how 
they would view themselves. Statistically, 
the results were significantly different for all 
attributes across all the audience groups.

results were as could be expected – 
parents and employers were perceived as 
having stricter expectations with regards to 
the attributes such as alcohol consumption 
and recklessness, whereas partners were seen 
to have the highest expectation in relation 
to attractiveness. interestingly, employers 
had significantly lower expectations for 
humour. Also, only about 40 per cent of the 
respondents said they used the ‘grouping’ 
function that allows for different audience 
groups to be formed and aspects of profile 
access limited to these. i am involved in 
further research to examine this further to 
ascertain whether, even if this is employed, to 
what extent it is managed. 

The paper’s main finding is that the 
larger the discrepancy between how users 
actually perceived themselves, and the actual 
expectations of their audiences, the more 
cases where Facebook caused them anxiety. 

the issue is that on facebook, 
it is not just you Who posts 
to your profile – your 
‘friends’ can post and add 
tags relating to you. even  
if you are mindful that  
your employer is Watching, 
your ‘friends’ may not
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in other words, the more different types of 
friends you have, the higher chance of anxiety. 

The reason for this is that social anxiety 
is caused when a person perceives that their 
presentation is not meeting the standards of 
their audiences. Given online personas are 
subjected to multiple different expectations, 
the chance of not meeting these is higher. 
This is a powerful finding that captured what 
people could really relate to and was widely 
publicised internationally through the press. 

From my own perspective, i now know 
why Facebook had been causing me anxiety 
as an undergraduate – images of nights 
out were being seen not just by my friends 
from university, but also by my parents, 
grandparents and potential employers.

i have undertaken further research in 
collaboration with the University of Bath to 
examine the behavioural consequence of the 
OMAp and found some very interesting, if 

not scary, results. Due to the knowledge that 
online personas are under surveillance, users 
largely decided to present more mundane 
versions of themselves in order to not offend 
their audiences. Thus, people are mindful of 
what they post. 

The issue is that on Facebook, it is not just 
you who posts to your profile – your ‘friends’ 
can post and add tags relating to you. Even 
if you are mindful that your employer is 
watching, your ‘friends’ may not. Thus, it is 
unsurprising that posts by other users cause the 
most anxiety. Some users monitor their own 
posts and delete certain posts made by friends, 
managing their profiles to avoid possible 
repercussions, such as getting in trouble at 
work. in essence, users’ freedom is constrained 
by the gaze of different audiences.  

in collaboration with Dr Tom 
Calvard, lecturer in HrM, and 
Dr Tina Kowalski, Early Career 

Fellow in HrM, i am also examining the 
‘Boss Dilemma’. This is the often troublesome 
situation whereby your boss requests to be 
your friend on Facebook and you have to pick 
from four options: accept with full access, 
accept with limited access, reject or ignore. if 
you provide access to your Facebook profile, 
then you will suffer from the OMAp, but if 
you reject or ignore it, this may be seen as a 
hostile or distrustful act. This is no doubt a 
difficult situation.

The main lesson to be learnt from my 
research to date is: don’t be a fool, use the 
privacy tools. By using the grouping function 
and other tools such as tag review (see 
panel), to some extent you can alter what 
is seen by different audiences, reducing the 

chance of anxiety and more serious 
repercussions. Be aware, though, 

that Facebook often changes  
how these work. 

top tips to reduce Facebook stress
Activate tag-review: this means that any tags you 
are in (photos, comments or locations) have to be 
approved by you. this will help stop unwanted 
information being linked to you by friends. 

grouping function: Although cumbersome, it 
is a good idea to segregate your Facebook friends 
into groups eg work, family, university friends etc 
and carefully consider what information can be 
seen by each group.

Don’t appear on google: Facebook privacy  
tools allow you to make sure your profile does 
not appear on google, otherwise, this can be 
a way for potential employers to view your 
Facebook profile. 

Limit access to only friends: Double check that 
your profile information is only visible to friends 
you have accepted.

LinkedIn: It is good practice to keep your 

work life and social life separate when it 
comes to social media. LinkedIn is a good 
site for professional connections and can be 
an acceptable alternative to adding clients or 
colleagues as friends on Facebook.

be mindful: be aware that posted items may 
be viewed by many different types of people and 
that they may be interpreted in many different 
ways. So, ‘think twice, post once’. 

research
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Alumni 
research 
services 
expand

A s announced in the last issue of 
Aluminate, the School recently 
launched access to two premium 

information resources. 

EbScO’S buSINESS SOurcE ALumNI EDItION  
Access to nearly 1,300 full-text business 
magazine and trade journals, as well as 
country economic reports, industry reports, 
market research reports and company profiles.

prOquESt buSINESS FOr ALumNI
Access to information on market trends, 
business conditions, management techniques, 
corporate strategies and industry specific 
topics from more than 2,400 journals 
worldwide, with nearly 1,700 in full text. 

New for 2013, we are delighted to add the 
following additional research resource: 

mErgENt ArchIvES
Mergent Archives is an online database 
providing you with access to a vast, indexed 
collection of corporate and industry related 
documents. Containing in excess of 180,000 
items covering more than 100 countries 
and industries, it uses a reliable and easy to 
navigate system designed to meet historical 
research needs. it includes:

Digitised manuals
Beginning with the very first Moody’s  

Manual published in 1909, Mergent  
offers more than a century’s worth of  
global corporate data, fully digitised into 
high-quality pDF-formatted documents.

Ford Equity Research reports
Up to three years of multi-page equity 
research reports released weekly for more 
than 4,500 US and Canadian companies.

Annual reports
Access more than 85 years of annual  
reports for companies across the globe,  
dating back as early as 1925.

Industry report collection
Since 2003, Mergent has been providing 
detailed analysis and forecasts on more than 
20 major global industry sectors, from textiles 
to aviation, for the North American, European, 
Asia pacific and latin American regions. 

mErgENt ONLINE
Sitting on top of this is Mergent Online, 
a database that enables you to conduct 
in-depth business and financial research on 
an international level and covering public and 
private companies.

wANt tO kNOw mOrE? 
to access the above services, visit  
www.business-school.ed.ac.uk/alumni/
alumni-services/information-resources 

rANgE OF ALumNI SErvIcES
These are just some of the many services 
available to you as an alumnus. Other 
services include: 
• Regular UK and international events
• LinkedIn groups for all postgraduate alumni
•  Professional career guidance (provided  

by the School’s Careers Manager for 
MBAs, and by the University’s Careers 
Service for MSc alumni for up to two years 
post-graduation) 

• Support from fellow alumni
• Tailored executive education
•  Access to the wider University of 

Edinburgh alumni network. 

View our Alumni 
Services brochure, 
available at www.
business-school.
ed.ac.uk/alumni for 
further details
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people

In December 2004, my Dad was diagnosed with breast 
cancer and pancreatic cancer. My family and i were all 
shocked by the news and perhaps, fortuitously, ignorant of 

the poor survival rates in relation to pancreatic cancer. 
The diagnosis of breast cancer was surprising. Almost all of 

the publicity about the disease is directed towards women: 
encouraging them to check themselves regularly, getting 
advice and help immediately if they find any irregularities and 
providing information about treatment and recovery. Breast 
cancer in men is rarer, but in the UK, for every 130 women 
who are diagnosed, one man will also be diagnosed.

i watched my Dad battle both of these diseases 
simultaneously with great courage, strength and 
determination. Despite complications after the operations 
which resulted in us keeping a bedside vigil for seven long 
days, my Dad survived. Because such a devastating disease 
had touched someone so dear to me and, inspired by my 
Dad’s never failing determination, i decided to do the 
Edinburgh MoonWalk in June 2011.

The MoonWalk is organised by the charity Walk the Walk 
– a grant-making charity set up 15 years ago by Nina Barough, 
herself a survivor of breast cancer, to raise awareness of the 
disease, to raise funds to help fight against it and to encourage 
people to exercise and be healthier. 

MoonWalks are held annually in Edinburgh, london and 
iceland. They are power-walking marathons which start just 
before midnight. The 26.2-mile route takes you through the 
city streets and beyond and each participant is encouraged to 
walk attired in a decorated bra. 

i started my training in February 2011 and quickly became 
addicted. For those of you who may think it is easy, i suggest 
you try power walking, not strolling, for several miles. it is 
a great form of exercise and very destressing. My Dad was 
never a man of many words, but i knew that he was very 
proud that i was doing this and his very generous donation to 
my fundraising that year spoke volumes.

My first MoonWalk was on 11 June 2011. i was nervous 
and shy and wore my Walk the Walk T-shirt with a picture 
of a pink bra on it. i felt a bit of a fraud when i saw so many 
women of all shapes and sizes proudly parading in their bras. 
With my usual competitive spirit, i set off determined to 
complete the 26.2-miles in a good time although, as everyone 
kept reminding me, it wasn’t a race. 

i completed it in six hours and one minute – ouch that 
extra one minute – if only i hadn’t stopped to use the toilet!

Exactly three months later, on 11 September 2011, my 
Dad died. i knew then that i would definitely take part in 
the MoonWalk the following year in his memory and, with 
the determination i had inherited from him, i wanted to 
complete it in less than six hours properly attired in my 
decorated bra. 

it was hard going, but fabulous words of encouragement 
from fellow alumnus Catriona Macmillan, who was valiantly 

Walk the walk 
hOw cAN 
yOu hELp?

Edinburgh, 
London and 
Iceland are all 
locations with 
plenty of our 
alumni, so if you 
are able to come 
along to support 
me and others 
taking part, it 
would be great 
to see you. Even 
better, you could 
volunteer to help 
– you have no 
idea how much 
those words of 
encouragement 
mean at 3am 
when you are not 
sure if you have 
the energy to 
carry on.

Alternatively, 
your words of 
support and any 
donation to my 
fundraising page 
would be greatly 
appreciated. 
visit www.
walkthewalk 
fundraising.org/
elaine_crawford_0 
or for event 
information, 
visit www.
walkthewalk.org/
home

elaine craWford is putting her best feet forWard to raise funds for cancer research

Did you  
know?

Elaine graduated 
from the part-time  
mbA programme  

in 2002

Elaine will be doing 
four MoonWalks  
this year in memory  
of her Dad

volunteering in the early hours of the morning, helped spur 
me towards the finish line, which i crossed after five hours 
and 38 minutes.

Exhausted but exhilarated, i said that i wouldn’t do 
it again… but then a bigger challenge presented itself for 
2013. The Three land Challenge Extreme involves four 
night-time power-walking marathons in london (11 
May), Edinburgh (8 June) known as Over The Moon (a 
double marathon at 52.4 miles) and iceland (15 June). This 
amounts to a total of 104.8 miles.

i aim to complete the marathons in london and iceland 
in less than six hours and the Edinburgh double marathon in 
about 12 hours, properly attired in my decorated bra (even 
though i am led to believe that in iceland it might be only 
2 degrees in June). i fund all travel myself so that all of the 
money i raise goes to the charity.
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pgDIp buSINESS ADmINIStrAtION 1974

AhmEt gOkhAN cANSEN 
Ahmet gokhan (jock) wishes to contact classmates 
to see if anyone is planning a reunion after 
40 years in june 2014. currently an executive 
consultant, financial modeller and lecturer, he 
further received a phD in Accounting and Finance, 
concentrated on the effects of currency variations 
and developed ‘multicurrency activity-based 
financial modelling’. 

mbA cLASS OF 1981 FuLL-tImE

DOry mcINtOSh 
Dory is now a Director of ipower, a social 
enterprise that aims to make renewable energy 
affordable for all, particularly low income 
groups. ipower is focusing on the introduction of 
bluegen to the uk market, a ceramic fuel cell that 
provides highly efficient local energy generation. 
ipower has the exclusive rights to promote 
uptake of this within the social housing sector 
using its innovative social esco model. For more 
information, visit www.ipoweruk.com

mbA cLASS OF 1991 FuLL-tImE

tImOthy AShby
tim has relocated from Florida to villefranche 
sur mer, France. his writing career continues to 
flourish with the publication of his second thriller, 
time Fall. A licensed attorney, he is also developing 
a new practice group, global Expatriate Services, 
for the international law firm, Dentons.

mbA cLASS OF 1992 FuLL-tImE

INgE hILLAND
Following positions in Diageo plc in the Nordics, 
most recently as general manager for Scandinavia, 
Inge has, together with a partner, established 
five wine, spirits and beer import companies in 
Norway, Sweden and Finland, over the past seven 
years. In Norway, moestue group is the largest 
private import company in turnover and profits, 
and currently employs 31 people. he is especially 
proud to be the largest importer of Scottish malt 
whisky in Norway, focusing on smaller distilleries. 
Inge is the group managing Director and one of 
two partners, based in Oslo, Norway. 

mbA cLASS OF 1995 FuLL-tImE

rIchArD O’kEEFE
‘I was named managing Director, Asia pacific for 
OpenLink Financial (www.olf.com) overlooking the 
leadership, services, sales and growth of this region. 
with over 20 years of experience, I specialise in risk 
management, trading systems, derivatives, capital 
markets, banking, and business development.’

Then and now: the  
1987 graduation 
photo and the  
reunion in November

mbA cLASS OF 1987 pArt-tImE

25-yEAr rEuNION
On 27 November 2012, the part-time mbA class of 1987 
gathered for their 25-year reunion. Organised by  
David houston, 12 classmates – including ramesh  
Fatania who drove all the way from belgium! –  
gathered for a weekend of reminiscing and reconnecting 
with each other. 

the group started their reunion activities at the 
business School with a drinks reception and a School 
update presentation from Simon Earp, current Director of 
the part-time mbA programme. they then moved on to 
dinner, followed by a lunch in Edinburgh the next day. 

A heartfelt thank you from the business School for your 
company and stories on the evening!

find out Where your classmates 
have gone With their degree...

Where are 
they now? get in  

touch
update your old classmates 
on what you’re doing and 
where you are heading, to 
rekindle old connections 

and make new ones. 
Details overleaf

www.business-school.ed.ac.uk
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jErEmy whItLEy 
‘the family seems to be growing up far too fast – 
my eldest daughter, catherine, who was born in 
1995 (just as I was completing the mbA and trying 
to finish the dissertation), has been offered a place 
at university – how time flies. the other children 
are fine; tessa, my wife, continues to paint and I 
continue to manage the uk and European equity 
investment teams at Aberdeen Asset management, 
based here in Edinburgh but involving quite a bit 
of travel. best wishes to all my friends out there!’

mbA cLASS OF 1996 FuLL-tImE

NIc IrvINE (right)
‘In 2010, I was invited to install specialist 
secondary glazing in listed and conservation area 
properties. we were amazed at how well it retains 
the character of beautiful period-style windows. 
I was then determined to build my own business 
around it. please view the outcome here:  
www.extraglaze.co.uk If you are a property 
manager, please do take note and get in touch.’

mbA cLASS OF 1997 FuLL-tImE

bILLy mckAIg
‘Fifteen years after graduating, I finally put my 
mbA to good use and formed my own property 
consultancy firm, together with two other 
colleagues, in December 2012. trading as wym 
real Estate, we are providing commercial property 
brokerage and consultancy services, based from 
the merchants hall in Edinburgh. please do follow 
our progress at www.wymre.com’ 

mbA cLASS OF 1998 FuLL-tImE

tODD kApp
‘I am currently residing in prescott, Arizona, and 
working on the writing of a second novel. my wife 
and I are going to relocate to either Denver or the 
boston greater area. I am also a sailboat delivery 
skipper and just finished a trip from La paz, 
mexico, to San Diego, california. I will focus on 
doing two sailboat deliveries each year.’ 

mbA cLASS OF 1998 pArt-tImE

ANDrEw Am cAmpbELL
‘I have recently been appointed as global managing 
Director of Lingo24 (www.lingo24.com). my previous 
roles have been as regional mD of technology 
businesses, so this is a move into a new industry 
sector as, while Lingo24 has significant investments in 
technology, it is a translation services company. It is an 
exciting time in a growing market where technology is 
having a bigger and bigger impact.’

mbA cLASS OF 1999 FuLL-tImE

vArShA AgArwAL-rODEwALD
‘Since july 2012, I have been working as a hindi 
specialist for the Ascend International School in 
mumbai, India. I teach hindi as an additional 
language from grades pre-kindergarten to five. I 
am so happy to be able to get back to what I enjoy 
doing most - being an educator, which translates 
into being a lifelong learner.’

mbA cLASS OF 2001 pArt-tImE

hEctOr grANt 
hector has been appointed chief Executive of 
the Industrial and power Association (IpA). 
It represents more than 50 businesses in the 
power sector and provides a unique voice for 
the power industry. IpA advocates technological 
advancement that secures diverse uk energy 
supplies, reduces emissions, adds economic 
benefit and enhances the nation’s skill base and 
employment. visit www.ipa-scotland.org.uk for 
more information. 

mbA cLASS OF 1994 pArt-tImE 

grAEmE hArDIE
graeme hardie has been back in the news 
with his recent appointment to the board of 
the co-operative bank. graeme, who is also a 
Fellow of the chartered Institute of bankers in 
Scotland, was a key player in the integration of 
the Natwest retail bank following its takeover by 
royal bank of Scotland in 2000 and subsequently 
went on to join the board of Abbey National as 
part of the Santander acquisition team.

his services were again in demand at the 
height of the banking crisis when he was 
appointed as a Senior Adviser, retail markets,  
at the Financial Services Authority, reporting to 
Sir hector Sants.

more recently, graeme has been on the board 
of the London-based metro bank, the first new 
high street bank to be successfully launched in 
more than 150 years. he is also on the board 

of FNZ, one of the worlds’ leading platform 
technology companies. 

In his spare time, he has continued to 
support the work of Shelter, the housing 
and homelessness charity, as a member of its 
Scotland Advisory board.

reflecting recently on a career spanning 
more than three decades in banking, graeme 
firmly believes that the studies he undertook 
at the university of Edinburgh business School 
provided him with the necessary skills to tackle 
many of the broad range of issues he has faced. 
while it may be 20 years since he undertook his 
mbA, he is unequivocal that the qualification is 
as relevant today as it was then in what many 
have described as the most challenging period in 
our financial history.
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mbA cLASS OF 2002 FuLL-tImE

rObErt hArwOOD AND tImur EL hADIDI
In january 2013, robert met up with timur El 
hadidi in Zamalik, cairo, for the first time since 
graduation. the photo shows (from left to right): 
robert harwood, Diki harwood, Sammi El hadidi, 
and timur El hadidi. robert is now Director of 
consulting at cpL business consultants and timur 
has recently started a business in renewable 
energy, rA renewables. 

mbA cLASS OF 2004 FuLL-tImE

guArAv mIShrA
‘I would like to update that I have now relocated 
to phoenix, Arizona, uS from germany. Starting at 
the beginning of this year, I have taken over as 
cEO at Otto bock Orthopedic Services uS in addition 
to my current role as vp global Sales for Otto bock 
worldwide. I would like to extend a welcome to 
all alumni in phoenix/Arizona area and am happy 
to meet if you are around.’ 

mbA cLASS OF 2009 FuLL-tImE

SOLOmON OkOpI 
‘I decided eight months ago to delve into 
agriculture (poultry) while still in the oil and  
gas business.

‘I am having a good time as a farmer and have 
started reaping the rewards.’

ALExANDEr ZArEtSky
‘In Spring 2012, I launched the Symphonic 
record clothing co, a new label that gives logos, 
illustrations, and other images from the archives 
of the American symphony orchestra, a new life 
on 100 per cent cotton, vintage-style t-shirts. 
It fills the classical music lacunae of the ‘retro’ 
apparel space that encompasses virtually every 
other category of popular culture from literature 
to jazz. It is also a venture-philanthropic 
endeavour, wherein participating ensembles 
keep net proceeds as they exploit existing 
intellectual property in a novel way and return 
to public circulation some of the art behind the 
music. For more information,  
visit www.symphonicrecord.com’

mSc cLASS OF 2009 INtErNAtIONAL buSINESS 
AND EmErgINg mArkEtS

IrAkLI khvtISIAShvILI
‘After graduating, I returned to georgia and 
soon after, I married Ani chkhikvishvili. On 
14 September 2011, we welcomed ketevan 
khvtisiashvili into the world (turn to page 
39 for a photo). I am currently working as 
vice president in the ‘Didube plaza’ business 
centre and giving lectures to graduate and 
undergraduate classes in marketing and 
international business at black Sea university.’

mbA cLASS OF 2010 pArt-tImE

bEN cONLEy
‘I am still working with cairn Energy in Edinburgh. 
Following some time spent in Delhi, over the past 18 
months I have been working in business development 
working on deals to bring new exploration assets, 
companies and oil fields into the portfolio. I have 
recently moved to run our exploration projects 
offshore in morocco and North Africa, where we are 
planning to drill exploration wells in early 2014, so 
here’s hoping for some discoveries!’

mIchAEL AND kArEN FIELDINg
they moved to New Zealand in march 2012 and 
are now living in Devonport, Auckland. michael 
works as an Investment manager for a newly 
formed government agency called callaghan 
Innovation, which aims to accelerate the 
commercialisation of New Zealand innovation; 
and karen is, for now, a full-time mum. their 
second child, Sofia Skye, was born in may 
2012 – turn to page 39 for a photo. they would 
love to hear from any alumni in Auckland at 
kandmfielding@gmail.com

mSc cLASS OF 2010 INtErNAtIONAL buSINESS 
AND EmErgINg mArkEtS 

ArvIND krIShNAN
‘After graduating, I enrolled on a one-year 
mbA programme at webster university London, 
with a semester abroad in the beautiful city of 
vienna. I am now the procurement manager of 
plem construction in peaceful malawi, handling 
the exciting and challenging responsibilities of 
imports and financial transactions. I also strive to 
fulfil my true passions – travel and photography 
– wherever I am.’ 

mSc cLASS OF 2010 mANAgEmENt 

vIcky ASANtE
‘I have relocated to ghana, and got my career 
job. I love my job and happy to be with my 
family again.’ 
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mbA cLASS OF 2011 pArt-tImE

juStIN LOtAk
‘I decided to leave my job of developing wind 
and solar power plants in August 2012 and take 
a year to volunteer throughout South America, 
always with environmental organisations, in order 
to see the continent, improve my Spanish and 
look for new environmentally related business 
opportunities. It’s been going great and I’ve 
started a blog about my travels:  
www.volunteeringinlatinamerica.com’

mSc cLASS OF 2011 FINANcE AND INvEStmENt

ArpItA SArASwAt
Arpita has moved to India from London, and 
has recently started her new job as Financial 
consultant for FactSet research Systems in mumbai. 

mSc cLASS OF 2011 mANAgEmENt

AruN kumAr guptA
‘After graduation, I joined kpmg LLp as an Analyst 
in risk consulting (It Advisory). It has provided 
me with a great experience in terms of learning 
new things and in applying theoretical knowledge 
into the real world. After working with kpmg LLp 
for more than a year, I relocated to India, 
working for the Indian branch of the same firm.’

mSc cLASS OF 2012 INtErNAtIONAL buSINESS 
AND EmErgINg mArkEtS

yuAN (SArAh) gu
‘I am delighted to say that I was offered one 
of only 30 places on the mars-wrigley general 
manager trainee programme, which had 
approximately 10,000 applicants in china. I will be 
based at wrigley in guangzhou. I am very thankful 
for the study experience in Edinburgh because I 
believe that all that I learnt opened up a higher 
level of career choices and also higher standards 
of living in china. I really appreciate the help and 
encouragement provided by the School.’

chArLES OLIvEr
charlie was awarded the robertson-Ness travel 
scholarship while he was a student. It allowed 
him to pursue his research topic, which focused 
on Scottish whisky brands and the Indian market. 
he visited India in june and july 2012 to conduct 
interviews. there he met with chandan berry (mSc 
class of 2008) in Delhi (pictured below).

charlie was recently accepted onto telefonica’s 
O2 graduate scheme. he was one of only 36 people 
out of 3,700 applicants to achieve this. he had 
previously had a six month internship with O2, 
enabling him to make contacts and to develop 
his understanding of the company culture, which 
meant that he was able to communicate with the 
interviewers in the style that they were used to. 

 

mSc cLASS OF 2012 mANAgEmENt

ShENgmINg ShAO
Shengming returned to china after graduating, 
and is delighted that he has been offered a job as 
a tax consultant in the Shanghai office of kpmg. 
he expects to start in june 2013 and is looking 
forward to it.

huALu yu
‘I returned to china after graduating and am now 
working as a recruitment specialist in Shanghai. 
the experience in Edinburgh left me wonderful 
memories. I will work hard, enjoy life and hope to 
come back and visit some time.’

ShArE yOur grEAt StOrIES

with Aluminate going to all 
of the School’s postgraduate 
alumni, we welcome 
contributions from mSc and 
phD, as well as mbA alumni. 

EDItOrIAL
we are always on the 
look-out for articles. So if, for 

example, you have started 
your own business, recently 
been promoted or have an 
interesting story to tell, please 
contact the Alumni manager.

whErE ArE thEy NOw?
why not let us know of any 
career changes, relocations 

and family news? Send no 
more than 60 words, stating 
your name, programme and 
year of graduation. 

bIrthS AND wEDDINgS
For new arrivals, send a 
photo of yourself with your 
baby, and include the baby’s 

full name, date of birth 
and your partner’s name. 
For wedding photographs, 
please include the date and 
location of the wedding  
and your partner’s name. 

pictures: Digital files at  
as high a resolution as 
possible please.

copy deadline: monday  
12 August 2013.

Send to: alumni@business-
school.ed.ac.uk or Alumni 
manager, university of 
Edinburgh business School,  
29 buccleuch place,  
Edinburgh Eh8 9jS.
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Weddingbells
congratulations to all the happy couples

TOP RIGHT: Pamela J 
Wheeler (MBA Class 
of 1994 full-time) 
married Nathanial B 
Hart on 29 November 
2012 at Guildford 
Grammar Chapel, with 
a reception at Yanchep 
Banqueting Cave in 
Yanchep National Park, 
Western Australia. Four 
weeks beforehand, 
they bought a beautiful 
home with six acres of 
bushland in the eastern 
hills of Perth. They 
spent their honeymoon 
in South Africa visiting 
Royal Kruger Lodge 
prior to cruising from 
Cape Town to Genoa 
and spending time in 
Europe before visiting 
relatives in Scotland 
and England.

ABOVE: Rafn Marteinsson (MBA Class of 2003 full-time) married Kristín 
Jónsdóttir on 14 July 2012 in Reykjavik, Iceland. His children Jon Atli (two) 
and Asthildur (11) are also pictured.

ABOVE: Carlos 
Isoard (MBA 
Class of 2009 
International) and 
Jenny van Bekkum 
were married in 
August 2012 in 
Dunkeld, Scotland. 
They then had a 
second celebration 
in March 2013 in 
Mexico City.

LEFT: Kunal Jain 
(MSc Class of 2011 
Accounting and 
Finance) married 
Shivika Jain in 
Delhi, India, on  
17 February 2012. 

LEFT: Minjun 
Zhou (MSc Class 
of 2011 Finance 
and Investment) 
was married to 
Zizhen Hu on 20 
October 2012 in 
Shanghai.

LEFT AND 
RIGHT: Marjana 
Jovanovska (MSc 
Class of 2010 
Finance and 
Investment) and 
Tom Frobisher 
were married in 
Harrogate on  
5 December 2011 
and had a second 
wedding in sunny 
Macedonia on 
5 August 2012. 
They are currently 
living in Sheffield, 
where Tom is 
working as Design 
Engineer for SPX 
and Marjana 
is working as 
Commercial 
Project Manager 
for Siemens.  

BELOW: Kristina Smith and Ilya 
Rogovoy (both MSc Class of 
2010 International Business and 
Emerging Markets Class) were 
married on 6 January 2013 in 
Santa Barbara, California. They 
were joined by fellow classmate 
Line Abildgren who made the long 
journey from Edinburgh. They will 
be living and working in Moscow, 
Russia, for the next couple of years. 

BELOW: Wang Gong (MSc Class of  
2011 Accounting and Finance) 
and Jilong Ma were married on 25 
September 2012 in Shandong Province, 
China. They met on Christmas Eve 2010 
in Edinburgh. 
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introducing the latest 
additions to the alumni family...

Newarrivals
LEFT: Kevin Feng 
Wang (MBA Class of 
2002 full-time) and 
his wife, Grace Li, 
welcomed their first 
baby, Carson Spencer 
Wang, into the world 
on 28 January 2013. 
Kevin is currently 
working for AZZ as the 
Managing Director for 
China. AZZ’s corporate 
headquarters are in 
Fort Worth, Texas.

Alex MacPhie (MBA 
Class of 2003 part-
time) and his wife, 
Heather, welcomed 
Erica Freya into the 
world on 2 November 
2011. She is pictured 
at a year old with her 
big sister, Elin, and 
their parents.

Shinya Kobayashi (MBA  
Class of 2009 full-time) and 
his wife, Tomoko, are happy to 
share the news of the arrival of 
their first son, Haruto, born on  
23 October 2011.

ABOVE: Kyle Sale (MBA Class of 
2009 full-time) and his wife, Stacie 
Sale, welcomed a daughter, Isla 
Charlotte Sale, into the world on  
30 October 2012. She is pictured 
with her older brother, Knox (two).

RIGHT: Jared 
Thatcher (MBA Class 
of 2009 International) 
and Anna Thatcher 
are pleased to 
announce the birth 
of their daughter, 
Nicole Elizabeth 
Thatcher, born on  
12 October 2012. In 
the photo (left to 
right) are: Andrew, 
Jared, Nicole, Anna 
and John Thatcher.

RIGHT: Felix 
Kairies (MSc 
Class of 2009 
International 
Business and 
Emerging 
Markets) and 
his wife Sylva 
Kairies became 
parents on  
7 November to 
Filippa Sophie 
Kairies.

RIGHT: Irakli 
Khvtisiashvili 
(MSc Class of 
2009 International 
Business and 
Emerging Markets) 
and his wife Ani, 
welcomed Ketevan 
Khvtisiashvili into 
the world on  
14 September 2011. 

LEFT: Michael and 
Karen Fielding 
(both MBA Class 
of 2010 part-time) 
are delighted to 
announce the 
arrival of Sofia 
Skye Fielding, 
born 29 May 2012 
in Wellington, 
New Zealand. A 
beautiful baby 
sister to brother 
Alex, now three. 



Be part of the Business School’s 
annual Alumni Weekend.
Update your knowledge and skills, reconnect 
with old friends and make new ones,  
re-engage with the School, the University  
and the city of Edinburgh.  

Open to all postgraduate (MBA, MSc, 
PhD) and undergraduate alumni of all 
graduating years.
In conjunction with the University of 
Edinburgh’s first ever Alumni Weekend.

Alumni Weekend: 20-23 June 2013

For more information, visit www.business-school.ed.ac.uk/alumni-weekend

Reconnect.  
Learn. Network.

P
ictures: Jonathan Littlejohn


