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editor’s comment

W elcome to the May 2011 issue of
Aluminate, my first since returning
from maternity leave. It has been

lovely to be welcomed back by many of you
and exciting to discover the changes that have
taken place while I have been away, not least
the fact that we are now in a different building. 

The new facilities have a very different 
feel from Bristo Square, with space and light 
being paramount and plenty of room for
group working and social spaces. It is certainly
proving to be an ideal working environment
for both staff and students.  

You are all welcome to come and view the
new facilities during our inaugural Alumni
Weekend in late July (28-30). The weekend
will feature a mix of lectures, guest speakers,
social events and family-friendly activities. 

A number of classes are already organising
their own reunions to tie in with the events. 
If you have yet to do this, do get in touch with

your class representative (see page 19) or
myself. Equally, you are welcome to attend
the event on your own or with your family, as
you will have the chance to meet with alumni
from other years and programmes when you
are here. Full details of the weekend can be
found on page 5 and at www.business-
school.ed.ac.uk/alumni-weekend 

With the continuing difficult economic
climate and job uncertainty, many big
companies are looking to increase the
happiness of their employees to maximise
productivity as well as loyalty. The feature on
page 20 gives an insight into research by the
School which helps companies to benchmark
emotions among their workforce. A number
of alumni also share their stories.

This links in nicely with our feature on
careers. Career management has many
different dimensions, including finding
enjoyable work which makes the most of your
strengths, that energises and motivates, and
that strikes the right work/life balance. 
Diana Dawson offers some tips on career
management success on page 24.

And it’s not just career challenges that
are motivating our alumni. As I write, Justin
Packshaw (Class of 1993) is heading for one of
the biggest challenges in his life to date – the
ascent of Everest. We met with him before 
he left, to find out what motivates him, both
from a business and personal perspective.
Turn to page 30 for his story.

As a student, many of you will have
benefited from contact with companies
through project work, dissertations and
internships. Now that you are back in the
workplace, it is worth remembering that we
are always keen to look at ways of having
interaction with your organisations, so turn 
to page 26 for a reminder of the type of
mutually beneficial interactions which exist.  

If this is your first issue of Aluminate, page
18 provides a reminder of the alumni services
available. Don’t forget to update us on contact
and career information changes, in particular
email addresses, so that we can keep in touch
with you in the future. Please send any
updates to alumni@business-school.ed.ac.uk 

Recent global events, including the
earthquakes in both New Zealand and Japan,
really do bring the global nature of the alumni
network into perspective. Our thoughts are
with those alumni who have been affected by
these and other disasters around the world in
recent months. 

Best wishes to you all and I hope to see
many of you at the alumni weekend in 
the summer. 

Jane Short
Editor

‘DON’T FORGET TO UPDATE US ON CONTACT AND
CAREER INFORMATION CHANGES, IN PARTICULAR
EMAIL ADDRESSES, SO THAT WE CAN KEEP IN 
TOUCH WITH YOU IN THE FUTURE’
Jane Short

It’s good to 
keep in touch

If you no longer wish to receive future issues of this
magazine, please contact the Alumni Manager: 
University of Edinburgh Business School, 29 Buccleuch
Place, Edinburgh EH8 9JS. Tel: +44 (0) 131 650 9840 
Email: alumni@business-school.ed.ac.uk
The views expressed in Aluminate are not necessarily

those of the University of Edinburgh Business School.
Magazine design by Connect Communications.

The University of Edinburgh is a charitable body,
registered in Scotland, with registration number
SC005336.
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head of school report

Each time I start to write my Head of
School piece for Aluminate, I begin by
looking at what I wrote last time – 

not least to avoid the embarrassment of
accidentally recounting the same piece 
of news more than once.

Looking back at my last report, I see 
that we had only just moved into the new
building and welcomed the new intake of
students. I can’t believe that the last six
months have passed so quickly and how 
far through the academic year we are. 

It has been a good few months. The 
new building is working very well and has
created a great sense of community among
staff and students alike. The new teaching
spaces are great and the 18 syndicate rooms
for group working have proved especially
popular, so much so that we converted
some public space into group working
space shortly after the Christmas break in
order to increase the space for groups to
work together. Of course, we have had
some niggles, as with any major new
building, and the contractors remain
regular visitors to our premises while these
issues are ironed out, but overall, we are
very happy with the new facilities.

Here in the UK, the headlines are full of
news about cuts in public spending as the
economy recovers from the financial crisis.
Universities are clearly not immune from
conditions in the UK’s public finances more
generally, but the Business School’s finances
are in good shape. Due to our strong
international student populations at both
postgraduate and undergraduate levels,
about 75 per cent of our total income
comes from sources other than the UK
state. Thus, as long as global demand for

quality business education continues to 
be buoyant, we expect to continue our
trajectory of growth and development. 

This is reflected in our application 
figures for 2011 entry, which show that
postgraduate applications are up 34 per
cent on the same time last year. 

Undergraduate international applications
are up 23 per cent, although applications
from home undergraduates are down 
11 per cent. 

In January, the 2011 Financial Times MBA
rankings came out and we were pleased to
appear in the top 100 in the world for the
11th consecutive year. Of course, we are not
content with our current rank of 88 and
will continue to strive to improve this
towards our longer-term goal of being a top
30 business school. However, there are
estimated to be some 10,000 business
schools in the world, so being in the top
100 is definitely an achievement to be
proud of. The support of our alumni is very
important to this – it is you who provide
most of the data that drive the rankings,
and your support in responding to requests
for data by the rankings agencies is crucial
to our success.

I am writing this in mid March, just a 
few days after the terrible earthquake and
tsunami that struck Japan. Heart-rending
pictures of the destruction continue to
appear and engineers are battling to control
the situation with the damaged nuclear
reactors at Fukushima. Our sympathies go
out to all our Japanese friends and alumni
at this very difficult time. 

Nick Oliver
Head of School

AS LONG 
AS GLOBAL
DEMAND 
FOR QUALITY
BUSINESS
EDUCATION
CONTINUES TO 
BE BUOYANT,
WE EXPECT TO
CONTINUE OUR
TRAJECTORY
OF GROWTH
Nick Oliver

We strive to
become
even better
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FIRST ALUMNI WEEKEND
TO BE HELD IN JULY IS
OPEN TO ALUMNI FROM
ALL YEARS, AS WELL AS
THEIR FAMILIES 

Book now for 
a great time...
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THURSDAY 28 JULY
BUSINESS SPEAKER AND 
WELCOME RECEPTION
An evening reception in the
new School building gives you
the chance to hear a prominent
business speaker. 

FRIDAY 29 JULY
‘SUSTAINABILITY IN BUSINESS’
ONE-DAY CONFERENCE
Provisional plans for the
Sustainability in Business
conference involve sessions on
sustainable talent, sustainable
business, sustainability and
ethics and a sustainable public
sector. Each session will
feature a business speaker and
an academic.

SATURDAY 30 JULY
‘A TASTE OF THE FRINGE’ AND
FAMILY LUNCH AT THE SCHOOL
Alumni, partners and family are
invited for an informal
lunch at the School.
Guests will be
treated to a taste
of the Edinburgh
Festival 
Fringe with
entertainment
provided by jugglers,
acrobats and
magicians. 

CEILIDH IN THE CITY CHAMBERS
The highlight of the Alumni
Weekend will be the evening
ceilidh at Edinburgh’s City

Chambers on the Royal Mile.
The evening will include a
buffet meal and traditional
entertainment including a piper

and ceilidh dancing.
Tickets are priced at

£25 per person or
£15 for children
(aged 5-15). 

UPDATES 
ON THE SCHOOL

There will also 
be a number of

opportunities over the weekend
to hear about the future of 
the School from the Head 
of School, Professor 
Nick Oliver, and have a tour 
of the new building.

CLASS ACTIVITIES
In addition to the programme of
events, there is plenty of time
over the weekend for your own
class reunion activities. Why not
plan a visit to some of your old
pub haunts on the Friday night,
or organise a game of football
or rounders in the Meadows on
Sunday morning? 

A number of classes have
already made plans – visit
www.business-school.ed.ac.uk/
alumni-weekend for details.

HOW TO BOOK
There is no cost for the events
(except the ceilidh) but
registration is required for 
all events. 

ALUMNI WEEKEND PROGRAMME

Reserve 
a place online

To book or for more details,
visit www.business-

school.ed.ac.uk/ 
alumni-weekend

T he School is hosting its first ever
Alumni Weekend on 28-30 July for
every postgraduate alumnus, no

matter what year they graduated.. 
The weekend gives alumni the chance

to visit the new Business School, update
their knowledge, reconnect with old
friends and make new
contacts, and re-
engage with the
School and the City. 

The weekend is
designed to appeal
to all postgraduate
alumni (MBA, MSc
and PhDs) and their
families.
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In January, the Business
School unveiled the Derek
and Maureen Moss
Scholarships, open to
students joining the MSc in
Carbon Finance programme
in September. 

Each scholarship is worth
£8,000 and available to
applicants from any country.

They will be awarded to
three students who have an
excellent academic record
and an in-depth interest in
the subject area. 

Derek Moss is a graduate
of London University who
retired from IBM in 1989 after
holding various technical,
marketing and senior
management positions. 

He is a passionate believer
in the need to control global
warming. In addition, he
appreciates the value of
research on climate change
being vigorously pursued 
by the University of
Edinburgh. 

For more than five years,
Derek has donated funds to
the University in support of
climate change research. 

He is offering these
scholarships to support
outstanding students who
will join the world’s first
MSc in Carbon Finance
starting in September 2011,
dedicated to climate 
change investment and 
the carbon market.

Carbon
Finance
scholarships
launched

www.business-school.ed.ac.uk

school news
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The Edinburgh MBA was ranked
13th in the UK and 88th in the
world according to the latest

Financial Times rankings for 2011. 
This represents a modest

improvement on last year’s
performance and is the 11th
consecutive year that the
Edinburgh MBA features in 
the global top 100.

Bearing in mind that there are
estimated to be about 10,000
business schools in the world, we
are of course happy to be in the
global top 100, but we are not
satisfied at being at number 88.
The FT rankings give us some clear
pointers as to where we need to
focus attention and this
feedback is very useful as
we continue to refine
the MBA programme. 

This year, we
welcomed our
MBA students

to our new premises at 29
Buccleuch Place, situated at the
heart of the University of
Edinburgh’s campus. This building
is transforming the student
experience and is part of our 
long-term strategy to position
Edinburgh among the world’s
premier business schools. 

Recent changes to the
programme include an increased
focus on leadership with both a
Leadership and Professional

Development Programme and
a new module on
establishing and leading
high-performance teams at

Firbush outdoor centre
on Loch Tay. In

addition, MBA

students who wish to have more
focus within their programme can
take advantage of a Business
School Certificate in one of the
School’s recognised areas of
specialisation (Finance, Carbon
Management, Entrepreneurship,
Strategy or Family Business). 

Our exchange partnerships
continue to grow with other
internationally leading business
schools including recent additions
in Mexico and the USA for the
MBA in International Business.

Rankings are of course only one
indication of the MBA market at a
particular time. They reflect the
prevailing conditions such as
salaries, jobs available and the
situation at the School at the time
that the survey was carried out. All
rankings use different criteria and
schools should not be judged on
rankings alone. That said, these
rankings are very important to the
reputation of the School and we
are actively engaged in assimilating
this feedback to enhance many of
our activities. 

Looking ahead for
even better ranking

WANT TO KNOW MORE?
For further information, visit
http://rankings.ft.com/business
schoolrankings/rankings

WANT TO KNOW MORE?
A number of
scholarships are
available for each of 
our postgraduate
programmes. 
Visit the relevant
programme page 
on www.business-
school.ed.ac.uk 
for details of the
scholarships available.

ABOVE AND LEFT:
A recent improvement to the
programme is a module 
held at Firbush, Loch Tay, on
establishing and leading
high-performance teams 

SCHOOL PLACED 88TH
IN WORLD – BUT IS
AIMING HIGHER
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Alumni Assistant Toni Berg joined the Business
School in January, replacing Sebastian 
Sandoval Simila. 

Toni’s main role is to manage the alumni
database and to support the roll out of alumni
services to all postgraduate alumni of the School.

After growing up in Israel and Birmingham, 
Toni attended Queen Margaret University. 

She supervised projects
for IpsosMori 
for several 
years and 
has recently 
returned to
Edinburgh 
from Newcastle
where she
started a family
and worked 
for the 
NHS.

TONI JOINS THE TEAM
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school news

Fresh views
help guide 
the School

The School’s Advisory Board was
further strengthened towards the
end of 2010 with the appointment 

of three new members: Stephen Halliday,
Chief Executive of Wood Mackenzie;
Jack Perry, Non-Executive Director of
Robert Wiseman Dairies; and John
Waddell, Chief Executive of Archangel
Informal Investment.

They join a board of highly
experienced industry practitioners
whose role is to provide independent
external and commercially orientated
strategic advice to the School. 

Stephen Halliday is the CEO of
international energy and metals research
consultancy organisation Wood
Mackenzie. Prior to becoming CEO in
2007, he was Executive Director for
Energy. Stephen is a graduate of the
University of Edinburgh, holding a BSc
(Hons) in Chemical Engineering. 

Headquartered in Edinburgh with
more than 600 professionals in more
than 20 offices worldwide, Wood
Mackenzie analyses the assets, markets
and companies operating upstream and
downstream; in oil, gas, coal, carbon,
metals and power generation.

Jack Perry CBE is a Non-Executive
Director of FTSE 250 listed Robert
Wiseman Dairies PLC and a member of
the UK and Ireland Advisory Board of
Barclays Wealth. He is also a consultant
to McCulloch Unique Hotels. Jack was
previously Chief Executive of Scottish
Enterprise until retiring from that post 
in November 2009. He has also been
Managing Partner of Ernst and Young’s
Glasgow office and was Chairman of CBI
Scotland. He has a Bachelor’s degree in
Pure Science, is a Chartered Accountant
and US CPA. He was also awarded an
Honorary Doctorate in Business
Administration in 2010. Jack is a 
US/UK dual national.

John Waddell is Chief Executive of
Archangel Informal Investment. He
became the youngest partner in niche
law firm Steedman Ramage at the age of
27, leaving there to become Assistant
Company Secretary and in-house lawyer
at Christian Salvesen plc where he was
appointed to the Management Board. 

He then spent three years at Bank of
Scotland, Corporate Banking, latterly as
Head of Strategic Planning, before joining
merchant bank Noble Grossart Ltd where
he was a Director, in 2001. He is currently
a Director of CXR Biosciences, Bloxx and
Northern 3 VCT Plc. He is also on the
advisory boards of Amadeus and Angels
Seed Fund and Seraphim Capital.

Building on the success of the last 25 years of the
Part-time MBA, the School is about to embark on 
a major review of the programme, with a view to
launching a new Executive MBA in 2012.

The review will undertake extensive primary
research involving key stakeholders including
alumni, current students, staff and the corporate
community. We will therefore keep you informed of
developments and of how you can be involved in
shaping the new programme. 

As a consequence of the potential changes, we
have taken the decision to suspend admissions for
September 2011. While the review was undertaken,
we felt applicants would not wish to commence a
programme which was due to be relaunched 
a year later.

Part-time MBA
under review

ABOVE: Stephen Halliday

ABOVE: Jack Perry

LEADING FIGURES JOIN
THE SCHOOL’S ADVISORY
BOARD AT END OF 2010
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A warded in
November 2010,
Zoomatelo was 

the winner of the Grant
Management Business
Plan competition,
securing the £3,000 cash
prize for its growing
business. Valtteri Hyvönen
(MSc in Management
graduate) was part of the
team along with Jonathan
Millin, a graduate from
the University’s MSc in
Artificial Intelligence, 
and Nicholas Pilkington
and Michael Winn, 
both from outside of 
the University.

Zoomatelo’s product,
Zoom2Work, facilitates
building a carpooling
relationship between
employees in large
organisations. The
majority of commuters
travel to work alone and
each require a parking
space at their destination.
Carpooling could
potentially save businesses

money (in terms of less
parking spaces required),
as well as saving money
for commuters, while
reducing carbon
emissions, traffic
congestion and making
the daily commute more
social (increasing social
cohesion within the
workplace). In fact, two
thirds of British drivers
think carpooling is a good
idea, but only one fifth
actually do it. 

The reason for this
difference is down to an
information gap. We don’t
know where our colleagues
live and we don’t feel
secure giving our address
to strangers. Zoom2Work
solves this information gap
by creating a closed social
network available only to
the employees of an
organisation. It suggests
appropriate matches based
not only on home and
destinations, but also
people on route. This

match can also take
preferences into account 
to match those who chat,
listen to music or prefer
silence during the drive. 

Zoom2Work allows
organisations and users 
to track their carpools,
providing reports on 
the amount of carbon
reduced and money saved.

Although the service has
been configured for the
UK, its founders believe it
is internationally scalable
and built to support
multiple languages.

The judging panel
included Colette Grant 
of Grant Management, 
Dr Geoff Gregson of the
Business School, and
George MacIntosh and
Gavin Don, both
Entrepreneurs-in-
Residence for the E-Club. 

Dr Gregson stated: ‘The
judges were very
impressed with the
quality of entrants and
how much effort they put
into their business plans
and presentations. This
made the decision on a

Innovative
company
gets a lift

Even in the current
economic climate, 
many companies are
continuing to recruit. If
you are looking to fill a
position in your company,
but struggling to identify
suitable candidates with
experience in your sector
as well as knowledge of
the latest business

thinking, then why not
think about one of our
MBA students?

Representing a
diversity of nationalities
and industry sectors, the
students are typically in
their early 30s and
already possess
successful career
records in management

or specialist fields in a
wide range of industry
sectors. On average,
they have eight years
of work experience. 

To help in your
search, the School
produces a student
profiles book which
details each of the
student’s career

achievements, their
qualifications and
employment to date
and preferred locations.

The full-time MBA
students will complete
their studies in early
September and the
MBA in International
Business students in
late December.

CARPOOLING VENTURE WINS
BUSINESS PLAN COMPETITION

FRONT ROW: from left,
Valtteri Hyvönen, 
Colette Grant of Grant
Management, 
Jonathan Millin. 
BACK ROW: Dr Geoff
Gregson and George
MacIntosh

LOOK NO FURTHER FOR RECRUITS
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The Alumni Advocates Scheme
led to ten more alumni receiving
subscriptions to the Economist
magazine to thank them for
recommending a colleague or
friend to the Edinburgh MBA. 

If you would like to become an
MBA or MSc alumni advocate,
simply promote one of the
School’s postgraduate
programmes to friends or
colleagues. If they join the
programme and highlight your

help in an induction survey, you
will receive a one-year
subscription to the Economist, a

high-profile, weekly publication
which provides coverage of world
business and current affairs.

www.business-school.ed.ac.uk
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A fter more than 15 years 
as Career Development
Manager with the Business

School, Merri Scotney retired in
December. 

Merri has provided career
guidance and support to MBA
students, supporting them in all
aspects of career planning and self-
marketing. She has always favoured
a holistic approach to career and
personal development and has
worked closely with Eddie
Cochrane on the development 
and delivery of skills development
programmes, using her previous
experience in organisation and
management development.

Prior to joining the School,
Merri worked in the private sector
across a range of industries,
including beverage, consultancy
and newspapers, as well as in local
government. She has considerable
experience of working in the
voluntary sector. After more 
than 25 years working in the
management and delivery of
training and development, Merri’s
experience is complemented by an
MBA, from the Open University,
which has provided her with useful
insights into the academic
demands and opportunities
presented by an MBA programme. 

Summing up her time at the

School, Merri said: ‘It has been
both rewarding and challenging. It
has been a privilege to work with
so many talented students in such
a culturally rich environment.’

Merri hopes to spend her

retirement pursuing her passions
for gardening and hiking in exotic
climates as well as devoting more
time to voluntary work and
completing a teaching english as a
foreign language qualification. 

winner particularly
challenging’. 

A diverse range of
business ideas were
represented among the
other finalists including
web design, social
networking technology,
health and wellness
services, a new board
game, a theme park and
hologram technology.

Leaving on a high

Sing School’s praises for a prize

CAREER GURU RETIRES
AFTER HELPING 
MANY STUDENTS 

WANT TO KNOW MORE?
For more information on
Zoom2Work, visit
www.zoom2work.co.uk 

MBA ALUMNI ADVOCATES FOR THE 2010-11 SESSION

• Findlay McCutcheon (MBA student)
• Sander Henzing 

(MBA Class of 2009)
• David La Vista (MBA Class of 2007)
• Jennifer Roberts 

(MBA Class of 2010)

• Siddharth Das (MBA Class of 2010)
• Feixia Chen (MSc F&I Class of 2010)
• Eiro Taniguchi (MBA Class of 2002)
• Teresa Ironside (MBA student)
• Hung-En Chen (MBA Class of 2010)
• Justin Lotak (MBA student)

Pictures: Jonathan Littlejohn

WANT TO KNOW MORE?
The individual student
profiles can be viewed
online at www.business-
school.ed.ac.uk/
partners/business/
recruitment or to
request a printed
student profiles 
book, contact
corporate@business-
school.ed.ac.uk 

ABOVE: Climbing and
hiking are just two of
the pursuits Merri
plans to enjoy in 
her retirement
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The MSc in Accounting and
Finance has had another busy
year. Now in its third year,

there are 60 students currently 
on the programme. 

Following feedback over the past
two years, there has been a move 
to 15 credit courses within the
programme. This is because they fall
naturally into two semesters of four
courses, which is normal practice
within MSc courses in businesses.
Also, they allow a good balance
between the spread of topics and the
space to study in depth. They also
offer the opportunity to go into the
level of detail that is expected from 
a masters-level programme. And
they allow time for learning to
develop and for reflection through
feedback, both formative and
summative, during the course. 

As well as the core and option
courses, the programme includes a
wide range of guest speakers. This
year, they have included Sir David
Tweedie, Chairman of the
International Financial Standards
Board; Professor Isabel Sharp,
Deloitte partner; and Dr Dennis
Jullens, European Head, UBS
Valuation and Accounting Research,
as well as a number of speakers from

other business schools in Europe
and the US. They included Professor
Mara Faccio, from Krannert School
of Management, Purdue University
and Professor Katherine Schipper,
Duke University: The Fuqua School
of Business.

Students also have the chance to
choose from a range of sponsored
projects, sourced from finance and
investment professionals. These
represent areas of research that are

of value to the project hosts.
Undertaking one of these is seen as
a valuable way to gain insight from,
and provide feedback to, the finance
and investment industry. Hosts this
year include Alliance Trust, Aubrey
Capital, Baillie Gifford, Cornelian
Asset Managers, Martin Currie
Investment Management, RIA
Capital Markets, Scottish Widows
Investment Partnership, Standard
Life Investments and State Street.

The School is proud to
announce the addition of
Duke University’s Fuqua
School of Business to the
MBA exchange network. 

Consistently ranked in
the top 30 in the world
by the Financial Times,
the Fuqua School of
Business at Duke
University in Durham,
North Carolina, has
established itself as one
of the leading business
schools in the world. 

Duke University is
located in the Triangle
Metropolitan area. 
In addition to being
regarded as one of the
nation’s most desirable

places to live, the area
has been rated as one of
the hottest places for
business by sources from
Money, Fortune and
Entrepreneur magazines.

The new addition
brings the total number of
international exchange
partners to 11. Other
schools in the network
include IPADE Business
School in Mexico,
Schulich School of
Business, York University
in Toronto, Nanyang
Business School in
Singapore, and Macquarie
Graduate School of
Management (MGSM) 
in Sydney.

Jens Hagendorff took over
from Seth Armitage as
Director of the MSc in 
Finance and Investment
in January 2011. 

Jens joined the Business
School in 2010 as a Senior
Lecturer. He holds a PhD
(Finance), MA (Economics)
and BA (Economics and
Management) from the
University of Leeds. Jens 
is also a Research Fellow
at the Financial Stability
Department of the Spanish
central bank (Bank of Spain)
and a visiting scholar at the
research department of 
the Federal Reserve 
Bank of Atlanta. 

Jens works with
practitioners in Edinburgh’s
financial sector as well as
with central bankers and
financial regulators to 
inform his research 
and teaching. 

His current research
examines if bank strategies
and regulation have
measurable effects on 
the riskiness of banks. 

Also, his ongoing work
with the Bank of Spain 
and the Federal Reserve
Bank of Atlanta analyses 
the performance and risk
implications of bank mergers
and acquisitions in the
European Union.

New Director
for MSc in
Finance and
Investment

Exchange network expands

Programme evolves

ABOVE: Jens is a Research
Fellow for the Bank of Spain

CHANGES MADE TO
MSC IN ACCOUNTING
AND FINANCE 

One recent speaker
Sir David Tweedie
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Alumni went back to their
childhoods last October when
Dr Jim Paton of Invenzyme
presented on the creative
benefits of using the
children’s toy LEGO as a 
tool to overcome business

problems. 
Dr Paton’s

presentation
was the first
of the Latest

Thinking
series to

be held in the new building. 
He explained how most

individuals think differently
and learn more effectively
when building with their
hands and so LEGO could
offer useful insights into real
workplace dilemmas.

Alumni had the unusual
opportunity to put theory into
practice and were invited to
use LEGO to simulate and
explore various challenges.
The event was followed by a
wine reception.

LEGO is a registered trademark
of the LEGO Group.

FORTHCOMING
EVENT

Former Chancellor
visits specialist centre

Picture: P
hoto Express

A listair Darling, former Chancellor of the
Exchequer, visited the Credit Research
Centre (CRC) at the Business School in

late November. The mission of the CRC is to
conduct research into theory and practices of
all aspects of credit, and especially consumer
credit, to the highest possible standards.

Professor Jonathan Crook gave a
presentation outlining recent findings of work
on predicting when borrowers default, stress
tests, modelling default by small and medium
sized businesses, international scorecards,
debt holdings by older people and predicting
aggregate default rates. This was followed by a
discussion with Alistair Darling and other
members of the CRC. 

Alistair Darling was then given a tour of the
new Business School by Professor Sir Timothy
O’Shea, Principal of the University and
Professor Nick Oliver, Head of the 
Business School. 

may 2011  |  aluminate  |  11

CREDIT SCORING AND
CREDIT CONTROL XII
CONFERENCE, 
24-26 AUGUST 2011 
Organised by the Credit
Research Centre, this is
Europe’s premier
conference for credit
scoring and related
topics. The conference
includes talks ranging
from current industry
issues to the latest
statistical research
findings. For further
details or to register
for the conference, 
visit www.crc.man.
ed.ac.uk/conference/ 
or email crc.conference
@ed.ac.uk

HOW TO LEARN THROUGH PLAY

RIGHT: Alistair Darling (second from left)
with Professor Sir Timothy O’Shea,

Principal, Professor Nick Oliver, Head of
School and Professor Jonathan Crook
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A capacity audience of 
300 filled the Playfair
Library in February to

hear Antonio Horta-Osario speak
about the future of UK banking.
He became CEO of Lloyds
Banking Group on 1 March. 

Previously, as CEO of Santander
UK, he had promised to speak 
at the University, so we were
fortunate that he was still willing
to do this in his new role. As
Head of the largest retail bank
group in the UK, his views were
keenly anticipated.

Professor Sir Timothy O’Shea,
Principal of the University
welcomed him to the University.
He then hosted a dinner after the
event which was attended by
Lady Susan Rice MD of Lloyds
Scotland, two members of the
School’s Advisory Board and
representatives from the
University. 

Mr Horta-Osario started his
career at Citibank Portugal where
he was Head of Capital Markets.
At the same time, he was 
an Assistant Professor at
Universidade Catolica Portuguesa.
He then joined Goldman Sachs in
New York and London. In 1993,
he returned to Portugal as Group

Chief Executive of Banco
Santander de Negocios Portugal.
Three years later, he set up
Santander’s operations in Brazil
while still managing the
investment bank in Portugal. 

Most recently, as well as being
CEO of Santander UK since 
2006, he was also Executive Vice
President of the Santander Group,
a member of its Management
Committee and Chairman of
Santander Totta in Portugal.

He is a graduate of
management and business
administration at Universidade
Catolica Portuguesa, and has an
MBA from INSEAD where he
was awarded the Henry Ford II
prize and an AMP from Harvard
Business School.

The Business School
hosted the fourth
Scottish MBA Student
Careers and Internships
Fair in February. 

This was the first time
that the event was held
in the School’s brand
new facilities. 

Co-hosted by
Strathclyde Business

School, students 
from eight other
Scottish and north 
of England business
schools attended. 
The 17 participating
organisations ranged
from blue-chip
organisations to 
SMEs, and recruitment-
related organisations.

They included
Accenture, Amazon,
BAE Systems, Ernst &
Young, IBM, PWC and
Standard Life. 

The event was opened
by a keynote talk from
Linda Urquhart, CEO 
of CBI Scotland and
throughout the day,
there were a number of

company presentations
by the organisations
represented. 

In addition, the
Association of MBAs
(AMBA) presented on
‘How MBAs get jobs’

and John Devlin from
Talent Scotland’s
relocation advisory
service, spoke on 
‘Visa requirements 
for working in the UK
after your studies’. 

Picture: P
hoto Express

Banking on
a big crowd

Fair way to launch careers

WANT TO KNOW MORE?
Next year’s Careers and Internship Fair will be at
Strathclyde Business School on 3 February 2012.
Please contact our Corporate Relations Manager
on corporate@business-school.ed.ac.uk if you are
interested in being involved.

ABOVE: Antonio Horta-Osario (left)
and Professor Sir Timothy O’Shea

LLOYDS BANKING CEO LOOKS TO THE FUTURE
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Fond memories were once
again created with the annual
Burns Supper in late January.
This year the event was held 
on a Friday evening, which was
well received. The supper took
place at Pollock Halls with 
122 guests in attendance
comprising alumni, current
students and staff.

Simon Earp, Corporate
Development Director,
welcomed all guests on behalf
of the School. Murray Smith, an
undergraduate alumnus, piped
in the haggis which was then
addressed by Alistair Fenton
(MBA Class of 1993). Alastair
has done this a few times for
the School and, as ever, was
excellent. Neha Singhota, one
of our current part-time MBA
students delivered an inspiring
immortal memory. 

Reflecting the international
nature of the School, Paul

Tambeau, a Canadian 
MBA student delivered the
toast to the lassies and 
Amelia Whitelaw, his 
Australian classmate, was
responsible for the reply 
from the lassies. Needless 
to say, both entered gamely 
into the spirit of the toasts 
and there was much
amusement among the

audience. One of the more
memorable incidents was 
when Nick Oliver, the Head 
of School, was ‘asked’ 
on stage to help Amelia
demonstrate a point about
Australian men and their
dancing skills! 

The vote of thanks was 
then given by Audrey 
Healy, Marketing and

Communications Manager,
before the room was turned
over to the popular ceilidh
band, The Occasionals. 

In no time at all, they
succeeded in having even 
the shyest of dancers taking 
to the floor after some easy
instructions. The event finished
at 1am with a traditional
rendering of Auld Lang Syne.

One of the UK’s leading
coaching and training
organisations, CFM

Consulting, launched their
coaching club ‘A Place to
Develop’, in conjunction with 
the Business School in 2010. 

Its aim is to encourage active
continuing professional
development among the coaching
community. It also aims to offer
CFM clients and Business School
alumni a place where they can
regularly meet to learn and share
ideas on best practice in coaching. 

The focus is on taking
members’ coaching practice to
the next level, whether they are

new to coaching or at master
practitioner level. Delegates span
a wide range of industries and
include a mix of independent and 
in-house coaches. 

The sessions are built around
interactive learning, aiming to
offer the delegates insight into
new ideas and models, as well 
as a refresher on established 
best practice. 

Feedback and the growing

numbers is evidence that
attendees are benefiting from 
the more formal learning 
aspect, as well as the informal
conversations over coffee. 

The emphasis is on self-
awareness, development and 
peer support in a relaxed
environment. Students studying
for qualifications can also use 
the hours towards their 
coaching portfolios. 

In November, Peter Hill from
CFM Consulting conducted a
session on transference. This was
followed in February by a session
on transactional analysis by
Executive Coach and Facilitator
Mary Parker. 

She looked at how
transactional analysis offers a
picture of how people are
structured psychologically, a
theory of communication, and
strategies aimed at creating and
enlivening more effective
relationships. 

ETHICAL DILEMMAS FOR
COACHES, TUESDAY 17 MAY
9.15am-noon followed by
lunch. Cost: £10

Join Katharine St John-Brooks for
an exploration of the ethical
dilemmas that arise for coaches
and ways to avoid or resolve them.
The emphasis will be on
acknowledging that dilemmas will
sometimes arise, and that there are
things that you can do to minimise
their frequency and the emotional
energy needed to sort them out.

Katharine St John-Brooks is an
executive coach and member of
the European Mentoring and
Coaching Council’s Research and
Ethics Community of Practice. 

Contact alumni@business-
school.ed.ac.uk to book a place.

FORTHCOMING
EVENT

Pictures: Jonathan Littlejohn

CLUB ESTABLISHED
TO HELP ALUMNI
DEVELOP THEIR
COACHING SKILLS 
IN A SUPPORTIVE
ENVIRONMENT

LADS AND LASSIES LAUNCH INTO THE SPIRIT OF BURNS SUPPER

| ABOVE: Dancers take to the floor after some instructions (left) and Alistair Fenton (right) addresses the haggis

| ABOVE: Peter Hill

Join the club for advice

Aluminate May 2011_p11-13  20/4/11  16:47  Page 13



global connections

14 | aluminate  | may 2011 www.business-school.ed.ac.uk

CONTACTS AROUND THE WORLD
International alumni groups, set up by MBA alumni, are well established in a
number of countries. Where numbers are smaller, we also have key MBA alumni
contacts located in various areas of the world, or work in conjunction with other
University of Edinburgh alumni groups. 

We are keen to extend these groups to MSc and PhD alumni. If you are
interested in getting involved, or if you would like to make contact with 
alumni in countries not listed below, please contact the Alumni Manager 
on alumni@business-school.ed.ac.uk who can help with identifying 
appropriate contacts.

Argentina Rodrigo Salgado jrsalgado@chocolatesfenix.com

Australia Todd Booth toddbooth1@mac.com

Brazil Paulo Almeida pauloract@yahoo.co.uk

Frankfurt Ralph Rudolph ralph.r@gmx.net

Ghana George Adjei gaadjei@wagpco.com

Greece Giorgos Gerakakis gerakakis@yahoo.com

Panos Georgakopoulos georgak@yahoo.com

Iceland Oli Klemensson olafur.klemensson@sedlabanki.is

Einar Skulason einar@ahus.is

Sigurbjorn Gunnarsson sigurbjorn@lyfja.is 

Rebekka Valsdottir rvalsdott@hotmail.com 

India Amrit Singh captamrit@hotmail.com

Indonesia Handoko Bayumurti handoko.bayumurti@wfp.org

Japan Eiro Taniguchi uemsaaj@hotmail.com

Madrid Charlie Wilson charliepwilson@yahoo.es

Malaysia Sanjay Saigal sanjay@saigal.com.my

Munich Markus Geisenberger m.k.g@t-online.de

Claus Doerfler claus.doerfler@bmw.de

Shanghai Martin Jensen martinhjorth1976@hotmail.com 

Singapore Jay Jayaseelan rasaikujay@yahoo.com

South Africa Yoni Titi yoni.titi@yahoo.co.uk

Switzerland Charles Barber charles.barber@bluewin.ch

Markus Kuenzler markus.kuenzler@mailsource.com

Gian Plattner gian.plattner@ubs.com

Yannick Pottier yannick-pottier@bluewin.ch 

Etienne Rumo etienne_rumo@bluemail.ch

Thailand Vishnu Somboonpeti vishnu_somboonpeti@yahoo.co.uk

Toronto Josh Gillespie josh.gillespie@algonquinpower.com

NEW SCHOLARSHIPS FOR INDIAN STUDENTS

To coincide with the official opening of
a liaison office in Mumbai (see above
right), the University has launched a
new programme of scholarships
dedicated to students from India who
are studying for a Masters degree 
at Edinburgh. 

In all, 15 scholarships – called the
Principal’s Indian Masters Scholarships
– are available in 2011-12 to students
from India for a masters-level study in
any subject. Each scholarship will have
a value of £3,000, which will be tenable
for one academic year. 

Building on its long-standing ties with India, 
the University opened a new liaison office in
Mumbai in February. 

The office will simplify communication and
collaboration between the University and partners 
in Indian education, business and government.

By working with Indian partners within India, the

Tory Manning (MBA in
International Business Class 
of 2003) is in Perth, Australia 

WHY ARE YOU LOCATED 
IN PERTH, AUSTRALIA?
My husband Graeme’s company,
OTR Tyres, has a small business
here. The company recently
acquired another, much larger tyre
distributor. It’s Graeme’s job to
manage the integration, figure out
a future strategy for the combined
business and eventually hire his
replacement, someone to run the
company for the long term.

WHERE ARE YOU 
LIVING IN PERTH?
We are currently in a temporary
apartment in East Perth
overlooking the Swan River. 
We wake up every morning 
to panoramic views of the 
river and the city. 

WHAT DO YOU LIKE 
ABOUT THE PLACE? 
Well, the weather is certainly 
a bonus. We’re also about 20
minutes from the beach, which
is fun. Professionally, Graeme is
really enjoying being in a

Where in the world?

Office in I

NEW OFFICE OPENS IN MUMBAI 
TO TAKE ADVANTAGE OF LONG-
STANDING LINKS BETWEEN 
THE UNIVERSITY AND INDIA
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PARTNERSHIPS
WITH INDIA WILL
HELP US NOT ONLY
TO FURTHER
EDUCATION
ACROSS THE
WORLD, BUT ALSO
TO JOINTLY PURSUE
SOLUTIONS TO
SERIOUS
PROBLEMS 
FACING US ALL
Professor 
Sir Timothy O’Shea

University’s presence in Mumbai will impact on wider
society, helping to tackle a range of pressing concerns such
as environmental challenges, economic development and
health issues.

To celebrate the launch, a series of public lectures
were held in Delhi, Mumbai and Bangalore.

Speaking about the launch, Professor Sir Timothy
O’Shea, Principal of the University, said: ‘Our efforts
show that the University of Edinburgh is committed 
to working with Indian partners and institutions. 

‘Our partnerships with India will help us not 
only to further education across the world, but 
also to jointly pursue solutions to serious problems
facing us all.’ 

booming economy. Previously,
he’s only worked in the UK
where you’re working really
hard for one or two percent
market share gains. Here, there
is lots of new business to be
had. In fact, one of the
challenges is the very low
unemployment rate. They can
get contracts with the mining
companies, but they can’t
always find the employees to
fulfil them. People here are
paid very well compared with
the UK (although there is a
similar cost of living) and if one
company is paying slightly more
up near the mines, people
don’t hesitate to jump ship.

HOW EASY WAS 
THE RELOCATION? 
We knew about it for about six
months before we left the UK,
so we had quite a bit of time to
get organised and the company
paid for the movers to come
and pack up the house so we
didn’t really lift a finger there.
It’s been harder managing both
of our careers. I have officially
left my company, Avery Weigh-
Tronix, but I’m working for
them remotely as a contractor
on our website redevelopment
project. For me, this is ideal, as
I have flexible hours, a steady
income and get to finish one of
the pieces of unfinished

business that I had with 
the company. We should 
go live in September, and 
then I’ll decide if I want
to find a full-time position 
here or continue doing 
contract work.

HOW DOES IT COMPARE 
TO LIFE IN THE UK? 
The working day starts earlier
here, about 7am. I think this is
partly as we’re on the west
coast of the country and there’s
a three-hour time difference

between here and Sydney and
partly because people like to
get out of work early and enjoy
outdoor activities. For me, the
outdoor lifestyle is the most
obvious difference to life in the
UK. Everywhere you go, people
are running, biking, sailing,
swimming, kite boarding...
doing something active.

IS IT A PLACE TO 
PUT DOWN ROOTS? 
It would be, if it wasn’t so far
away from our families in the
USA and Ireland. But it’s a great
place for us at this stage in our
lives and we’re going to enjoy
it as much as we can.

The University’s presence
in Mumbai will impact on

wider society

| ABOVE: The working day begins at 7am in Perth

n India opens The School has attended a number of TopMBA fairs
internationally over the past few months. 

Fairs provide an excellent opportunity to meet with
prospective students face to face and allow the students to
meet with alumni who have been through the programme 
and who can share their experiences. 

The US was the destination for Audrey Healy, Marketing and
Communications Manager, in February. 

In New York, she was assisted by Russell Mante (Class of
2008); in Washington, by Kevin Fagan (Class of 2005) and
Neeraj Bhargava (Class of 2003); and in Boston, by Ben Leung
(Class of 2006). This was then followed by attendance at the
fair in Toronto, which was attended by Brad MacKay, MBA
Director, with the help of Soraiya Walji (Class of 2008). 

Brad also met with a number of alumni for dinner
while in the city.

In early March, the School
attended fairs in Almaty,
Kazakhstan and Moscow.
Aidan Hetherington, Careers
and Corporate Relations
Manager, attended the
Moscow event, where he was
ably assisted by Anna
Myachina (Class of 2005),
Rowan de Arkotxa Mackenzie
(Class of 2002) and Yulia Zaeva
(Class of 2002). 

Moving closer to home,
Simon Earp, Director of
Corporate Engagement,
attended the fair in Geneva,
where he was assisted by
Panayotis Pournaras (Class of
1991), while Inger Seiferheld,
MBA Executive Director,
represented the School at
fairs in Paris, where she was
helped by Stephen Beatson
(Class of 1992), and Frankfurt.

Finally, Kenneth Amaeshi
visited Lagos and Accra, where
he was joined by Fiona Laryea
(Class of 2006).

ON TOUR AROUND RECRUITMENT FAIRS

New York – From left:
Audrey Healy and
Russell Mante (Class 
of 2008)

Moscow – From left:
Anna Myachina (Class 
of 2005) and Yulia Zaeva
(Class of 2002)
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EINAR SKULASON (MBA CLASS 
OF 2003) OFFERS A PERSONAL
GUIDE TO REYKJAVIK

WHY IS REYKJAVIK THE PLACE TO GO?
It’s a small city with only 110,000 inhabitants, reaching
180,000 if you include the surrounding towns. But even
though the city is small, it’s got a big city attitude. 

The nightlife is great on Friday and Saturday nights. 
It starts slowly, but after 1am the most popular bars are
full. People get drunk when they go out, so it might be
frightening for someone unfamiliar with the situation.
Those who have the guts, just dive in, take it easy and
enjoy yourself. One thing to keep in mind. Icelanders
dress up when they go out, so be slick and sexy. 

The outdoor swimming pools (known as spas in 
most countries) are another reason to visit the city. With
warm water, they are open all year round. The “hot pots”
(whirlpool baths) are important in Icelandic culture, since
people discuss politics and other matters there. 

Kolaportid Market, open on Saturdays and
Sundays, has a fascinating mixture of

immigrants and all kinds of Icelanders selling and buying
goods. Check out the dried fish – it’s a more popular 
snack than crisps. 

WHERE TO STAY?
Hotel Holt is a small, well-established and very well-
situated, five-star hotel. Its art gallery has one of the 
best collections in Iceland, apart from the public galleries. 

Hotel 101, Hotel Borg and 1919 are all considered 
great choices in the centre of Reykjavik. A bit on the
outskirts, but still within walking distance from
downtown, are Hilton Nordica Hotel and Hotel Saga.

The hostels on Laugavegur and in Laugardalur 
are cheap.

WHERE TO EAT?
I would recommend Hotel Holt for dining and for 
small business meetings. Its restaurant is one of the 
best in Iceland.

To taste whale meat, puffin and other exotic delicacies,
try the small and cosy restaurant called Thrir frakkar 

hjá Úlfari (three coats at Ulfar). 

HOW TO GET AROUND?
The airport bus is a fine way of travelling

from the airport, much cheaper than a
taxi and doesn’t take much longer. If
travelling in a group, a taxi might be
just a bit more expensive for each
person. There are no trains or trams 

in Iceland.
Once you get to Reykjavik the bus

system is the only transport system. The
buses are not as frequent as inhabitants of larger

cities might be used to. However, downtown Reykjavik
can easily be covered by foot and it’s easy to get taxis.

BUSINESS ETIQUETTE
There is a tendency for Icelanders to arrive the 
same minute the meeting is supposed to start or 
a few minutes late. Of course, it doesn’t apply to
everyone, but don’t take it as an insult. Most 
people can speak good English and there is general
knowledge of many other languages, especially 

An insider’s view of

Reykjavik
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Did you 
know?

Temperatures are moderate 
year-round in Iceland. Average July

temperatures are around 11°C in
Reykjavik. Average January
temperatures in Reykjavik, 
at around zero, are higher

than those in 
New York

| BELOW: The city can be
explored by foot or bus 

| B
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the Nordic languages, German 
and French. 

When you shake hands, 
look the other person in the 
eye and have a firm grip. Usually Icelanders can take
decisions quickly and the communications channels 
are short. Many of them like to do business in that
manner and might become impatient if they feel things
are moving too slowly. 

WHAT TO SEE?
It’s great to see the swimming pools, especially in the
winter. Swim in the hot water and get lost in the foggy
steam while you are surrounded by snow and the dark sky.

Try the Blue Lagoon. Even though it’s getting more
expensive and looking more and more like a tourist trap, 
it is still a unique experience.

Visit the Pearl, on top of hill Oskjuhlid. You can’t miss 
it, since it looks like a giant space ship. There is a view of
the whole city from there.

Those who like literature can visit Thjodmenningarhus
to take a look at the old manuscripts, the Sagas. 

IT’S GREAT TO SEE
THE SWIMMING
POOLS, ESPECIALLY
IN THE WINTER.
SWIM IN THE HOT
WATER AND GET
LOST IN THE FOGGY
STEAM WHILE YOU
ARE SURROUNDED
BY SNOW AND THE
DARK SKY

www.business-school.ed.ac.uk may 2011  |  aluminate  |  17

HIDDEN GEMS...

If you come in the middle of the winter, check
out the Northern lights (Aurora Borealis),
weather conditions permitting.

At Reykjadalur, near Hveragerdi, you can take
a bath on a hillside in a natural hot stream
flowing there, any time of the year. Take care in
the winter and ask the locals if it is safe. 

Also, try the Nautholsvik lagoon, which is open
all day, every day in the summer. 20,000 litres of
hot water are pumped into the lagoon every day,
and during the summer, the temperature of the
water ranges from about 18-20°C.

| ABOVE: Aurora Borealis above Reykjavik 

| ABOVE: Swimming pools are a must-see

| ABOVE: Relax in the midst of the steam

| BELOW: Reykjavik is a small city with only 110,000 inhabitants

| BELOW: The Pearl has fantastic views of the city

WANT TO KNOW MORE?
For more information on Reykjavik, 
visit www.visitreykjavik.is
For more information on the thermal pools,
visit www.swimminginiceland.com
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UK EVENTS 
The School hosts a number of
speaker events in Edinburgh
which are open to alumni and
current students, perfect for
expanding your network. Social
events include the annual Burns
Supper. Social and speaker
events are also held in London
on a regular basis.

INTERNATIONAL EVENTS 
International alumni groups are
well established in a number of
countries. Where numbers are
smaller, we also have key alumni
contacts located in various areas
of the world. Turn to page 14 for
a list of groups and contacts. 

On occasion, informal 
events are hosted by visiting
academics and we sometimes
approach alumni to assist at
postgraduate recruitment
fairs. Keep us updated on your
details, and we’ll notify you by
email of any events happening
in your area.

BIZINFO SERVICES 
For vital research information,
an alumni version of the BizInfo
website (formerly known as
MIRACLE) is available. Although
it is not the full version for
students, it still has a wealth of
information and comprehensive
listing of electronic resources.

For access, email alumni@
business-school.ed.ac.uk

CAREERS SUPPORT... 
...FOR MSC/PHD ALUMNI 
Recent graduates (up to two

years after the date of
graduation) are encouraged 
to use the facilities of the
University of Edinburgh Careers
Service. This includes access to
the Careers Information Centre

W ith the inaugural alumni
weekend almost upon us, we
are grateful to many of the

class representatives for helping to
promote the events to their year group.

A number of classes are already co-
ordinating their own reunion activities 
to coincide with the alumni weekend.
These include the MBA classes from
1996, 2000 and 2001. We hope that there
will be many more, so if you are keen to
reconnect with members of your year
group, get in touch with your class
representative (see right) or email us at 
alumni@business-school.ed.ac.uk 

There are still year groups which do
not have a representative so if you notice
that there is no representative listed for
your cohort and you are interested in the

role, or alternatively would like to
nominate a fellow class member, please
contact the Alumni Manager.

We are particularly interested in
hearing from our MSc Accounting and
Finance and MSc Carbon Management
alumni as these newly created
programmes have yet to nominate
representatives. 

In addition to helping with the alumni
weekend, the role of class representative is
mostly a figurehead role but provides a
valuable, additional point of contact for
alumni who want to reconnect with each
other. Class reps are also occasionally
approached as an alumni focus group and
contacted for their advice and feedback on
a particular alumni issue, but there is
never any obligation to respond. 

A NUMBER OF SERVICES ARE PROVIDED BY
THE SCHOOL TO HELP YOU MAXIMISE THE
VALUE OF YOUR POSTGRADUATE DEGREE

SERVICES FOR YOU
LINKEDIN GROUPS 
LinkedIn is the online network of more than 75 million professionals
around the world. There is now a LinkedIn group for every postgraduate
degree programme. All alumni are encouraged to join their relevant
group. To join the MSc/PhD group, visit www.linkedin.com/e/gis/128027

and then select the relevant subgroup for your degree.
Not only is LinkedIn a great way to

reconnect with fellow classmates and
expand your own networks, but the virtual
networking site is now a key recruitment
tool. In 2010, Accenture’s Global Recruiting
Manager planned to make 40 per cent 
of his hires through social media and 

said: ‘If you don’t have a profile on
LinkedIn, you’re
nowhere’.

and be counted
Stand up
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on Buccleuch Place, individual
careers guidance from a careers
advisor, computer-aided careers
guidance, aptitude tests and
personality questionnaires, talks
and workshops, and vacancy
information. For more information,
visit www.careers.ed.ac.uk

...FOR MBA ALUMNI
The School’s career and personal
development staff who support
the current MBA students, are
also happy to assist MBA alumni.
This can range from one-to-one
career advice, through to
psychometric testing and
diagnostics. The School also
provides a range of career
information online for MBAs,

including access to two
international job-posting platforms
provided by MBA-Exchange and
TopMBA. To request support or for
further information, please email
alumni@business-school.ed.ac.uk 

TAILORED EXECUTIVE EDUCATION
The School is happy to discuss
training and development needs
with you or your organisation,
covering the broad spectrum 
of management skills and
knowledge. For more information
or to contact the team, email 
execed@business-school.ed.ac.uk 

ACCESS TO THE WIDER UNIVERSITY
OF EDINBURGH ALUMNI NETWORK
In addition to joining the Business

School postgraduate alumni
network, you are also
automatically inducted into a
network of more than 160,000
alumni from across the University.
This gives you access to a
biannual magazine (Edit) and a
regular e-newsletter, as well as 
the opportunity to apply for a
University of Edinburgh alumni
card, offering a number of
discounts on the hire of University
venues, accommodation and
catering, membership at the
University’s Centre for Sport and
Exercise, borrowing rights at
University libraries and all books
published by Edinburgh University
Press. To apply for your card, visit
www.ed.ac.uk/alumni

2010 PT Karen Fielding kandmfielding@gmail.com

2009 FT Zev Kessler zk_mcgill@hotmail.com

2009 PT Rhian Davies rhianadavies@gmail.com

2008 FT Bing Tate b.tate@sms.ed.ac.uk

2007 FT Lindsay Keith lkeith@canvasconsulting.co.uk
George Taylor george@georgetaylor.com
Estee Chaikin chaiks24@aol.com

2007 PT Peter Lo plo@intergen.com

2006 FT Justin Gray jstnaddison@aol.co.uk

2005 FT Kevin Fagan kevin_fagan_1@hotmail.com

2005 PT Neil Harrison neil_d_harrison@ 
hotmail.com 

2004 FT Jake Deacon jake.deacon@cibc.ca

2004 PT Simon Fairclough simonfairclough@mac.com

2003 FT Tony Banger tsbanger@hotmail.com

2001 FT Kirsty MacGregor, kirstymacgregor@mac.com 
Herndon Stokes hstokes@munichre.com

2000 FT Hlíf Sturludóttir hlif@alnus.is

1999 FT Sebastian Lo yhslo@yahoo.com

1998 FT Hamdi Unutmaz hamdi.unutmaz@gmail.com

1997 PT Suzanne Grahame suzannegrahame@
btinternet.com

1996 FT Jonathan Collie jcollie@foodatwork.co.uk

1995 FT Ann Fazakerely ann@fazekas.co.uk

1991 FT Tod Dimmick toddimmick@verizon.net

1991 PT David Duncan david@duncan41.fsnet.co.uk

1989 FT Krisnan Srinivasan johanks2007@yahoo.com

1989 PT Alan Johnston alanmjohnston50@
hotmail.com 

1988 FT Graham Thomson gthomson@accelerant.co.uk

1987 FT Pat Apperson gpapperson@gmail.com

1986 FT Bjorn Erikkson bjorn.hilding.eriksson@
forsvarsbygg.no

Year FT/PT Name E-mail Year FT/PT Name E-mail

MBA CLASS REPRESENTATIVES

MSc CLASS REPRESENTATIVES

MSc Finance & Investment

2009 Bjorn Schubert bjoernschubert@gmx.de

2008 Uday Rathod uday.rathod@yahoo.com

2007 Pavle Sabic p.sabic@hotmail.co.uk

2006 Manish Modi modicom@hotmail.com

MSc Management

2009 Elisabeth Einhaus e.c.einhaus@googlemail.com

2008 Pankaj Kankaria pankajkankaria@gmail.com
Anna-Laura Seidt annalaura.seidt@

googlemail.com
Usman Piracha usmanpiracha@hotmail.com

MSc International Business & Emerging Markets

2009 Heather Webb heathercwebb@gmail.com
Sophia Morris smorris2099@yahoo.com

2008 Alexandra Fraser anfraser@gmail.com
Kevin Delissy Kevin.Delissy@nomura.com

2006 Markos Voudris mrkvdrs@yahoo.com
Alun Bethell alunbethell@gmail.com

Year Name E-mail Year Name E-mail
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alumni links

1,000TH MBA MEMBER
Congratulations to
Nobuyuki Kamei (Class of
2006) who became our
1,000th member of the MBA
alumni group in March. This
represents almost a third of
our total MBA alumni
community so LinkedIn
really is the place to
network. We are keen to
grow the community further
so if you haven’t already
joined, please visit
www.linkedin.com/
e/gis/3858
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A n asthmatic economy, job uncertainty
and a frightening pace of change in
people’s lives are just a handful of the

issues that have been casting a gloom over the
UK and beyond. 

They’re not the best conditions to put a
spring in your step, but because of the current
financial climate, it’s perhaps the best time
to focus more on feelings rather than
figures. And that means happiness, or
wellbeing, is becoming a much more
serious business. Many big blue-chip
companies are now looking to
increase happiness among their
workforce, thus maximising
productivity and loyalty. 

Already helping many of them to
do this is cutting-edge technology
developed by the venture Emotional
Sciences and supplemented by the
work of PhD researcher Ed Cochrane,
who is also involved in delivering the
service in his role as the School’s
Executive Development Manager. The
service was established to provide companies
with an ‘emotional balance sheet’ that can sit
alongside traditional accounting
measurements to help inform decision
makers. ‘Many companies are looking at
benchmarking emotions among the
workforce, so they know on a regular basis
what factors will affect emotions, and, as a
consequence, business performance,’ said Ed.

At the heart of the service is the
EmoSurvey. It works by a special piece of
software analysing the language in staff survey
answers for their emotional content (see box).
This avoids bias, producing a more reliable
result compared with, for example, ten-point
scales or lengthy face-to-face interviews.

It’s a technology stemming from research in
Emotional Intelligence (EI), a relatively young
discipline that first gained prominence in the
1980s. At a basic level, EI is someone’s ability
to identify, assess and control their
emotions and those of others. 

‘Until recently, the field 
was concerned mostly with
developing skills such as
teamworking or leadership

abilities, but the focus has now begun to shift
towards measurement,’ said Ed. Crucially, the
terms are changing as well – from “Emotional
Intelligence” to “Emotional Resilience”. 

‘This reflects darker times in an age of
austerity. People need more “resilience” in the
face of job uncertainty and shrinking salaries.
And, in order to find ways of improving
resilience, you need to first turn to
measurement,’ Ed said. 

It’s an environment that provides fertile
ground for mapping negative emotions –
fear of redundancy, distrust of management,
overwhelmed by change – in order to try and

turn them into positives. 
Wendy Loretto, Professor of
Organisational Behaviour at

the School, ran a
research project
looking at the effects

special feature

www.business-school.ed.ac.uk

‘MANY COMPANIES
ARE LOOKING AT
BENCHMARKING
EMOTIONS AMONG
THE WORKFORCE, 
SO THEY KNOW 
ON A REGULAR
BASIS WHAT
FACTORS WILL
AFFECT EMOTIONS,
AND, AS A
CONSEQUENCE,
BUSINESS
PERFORMANCE’
Ed Cochrane, Executive
Development Manager 
and PhD researcher

WORK AT THE SCHOOL IS HELPING TO MAP
HAPPINESS IN WORKFORCES – A GROWING
CONCERN FOR BIG BUSINESS

Reasons to be
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of organisational change across the NHS in
England and Scotland over 2005-09. She
explained: ‘Despite the popular conception
that people fear change, we actually found
that change doesn’t always negatively affect
people’s wellbeing. Having the opportunity for
promotion and for training can have
a positive mental effect on
mental wellbeing. And, as we
found out in one study, it’s
not just about staff waiting
for organisations to
provide such opportunities.
A key factor for one group
we looked at was
individuals and groups
proactively seeking training.’

Wendy has also been involved
in research on the wellbeing of
individuals as their working life comes to an
end. She explained: ‘What came through
strongly from our research was that choice
was a very important factor in determining

people’s wellbeing in retirement, and that
comes from their financial position at the
time, typically pensions, and the options the
employer provides at the end of their working
life. For example, the employer may allow the
person to choose the date of their retirement,

and allow them to ‘wind down’ by
first moving to part-time hours.

Popular in the US, but still 
to really take off here, are

bridge jobs – moving to
another position with less
responsibility or hours to
wind down.’ 

But what about after
retirement when, as Wendy

says, ‘people lose their
identity if it is wrapped up in

what they do, particularly higher-
up positions’?
Alumnus Mark Freeman (MBA Class of

1988), a senior executive with Dún Laoghaire-
Rathdown County Council, may have an

answer. He said: ‘We recently received a notice
at work about holiday entitlement. One thing
I observed is that the more senior one is the
more holidays they get, until finally you reach
retirement age and then you get all the time in
the world. So maybe the trick is preparing for
the inevitable – keeping up the hobbies.’

Perhaps one of the biggest areas in an
organisation’s efforts to foster a happier
workforce is by encouraging a good work/life
balance with many companies, for example,
offering flexible hours to staff so they can
undertake the activities that make them
happy. But there are limits to this approach,
explained Sue Longo (MBA Class of 2002), 
Region Manager, Associate, for Golder 
Paste Technology Ltd in Canada: ‘A lot of 
the frustration in our company regarding
work/life balance is that the neglect of
balance is self-induced. No one is forcing you
to work the hours that you do or take on the
commitments that you do, however, as an
overachiever it just seems to be the way it
evolves. The responsibility for your life and
career is up to the individual and no one else.’
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TURN OVER FOR MORE STORIES AND VIEWS FROM ALUMNI ON

HOW TO ACHIEVE HAPPINESS IN YOUR LIFE AND CAREER >>>

Assessing the emotions of staff is
just one use for cutting-edge
technology developed by the
University of Edinburgh and
marketed by Emotional Sciences. 

Recently the venture scanned
Twitter feeds to discover which
celebrity was the happiest on
the planet (the answer is
American basketball player
Shaquille O’Neal). But the
technology can be used to look
at a wide range of text sources
with various aims, including: 

• Identifying social ills to 
help shape public policy –
participants from different cities
agree to blog and the postings
are analysed
• Assessing the impact of
politicians’ language on voter
intentions by seeing how voters
respond to the emotional
content of what politicians say
• Gauging the impact of product
recall/defects on a brand by
analysing the emotional content
of comments in the blogosphere.

This new
technology works by
looking for patterns linking
emotive words and the focus of
those emotions. 

USES FOR EMOTIONAL TRACKING

be cheerful

WANT TO KNOW MORE?
For more information 
visit www.emotional
sciences.com

Graham Thomson (MBA Class of
1988), says the secret to a happy

career is good pay, appreciation of
your work quality, job variety and

minimal commuting. He is happiest
working from home as a freelancer.

Turn to pages 22-23 for more 
alumni views 

Did you
know?

‘HAVING THE OPPORTUNITY FOR
PROMOTION AND FOR TRAINING
CAN HAVE A POSITIVE MENTAL
EFFECT ON MENTAL WELLBEING’
Wendy Loretto, Professor of Organisational
Behaviour
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Happiness needn’t always be about gaining the
positive, it can also be about preventing the
negatives from building up – namely,
depression, stress and anxiety. It is these
conditions that Ian Drever (MBA Class of 1994)
is planning to tackle with his new venture, a
partnership with the Priory in Woking.

Ian explained: ‘The new concept has been
to reposition a stay at the Priory as being an
aspirational, indulgent experience, and to
combine the power of our clinical services. 

‘It includes some of the “softer” types of
input, such as some spa services, and to
thereby reach out to people who recognise
that they’re not feeling as well as they would
like, but may have otherwise gone to a spa
resort, or an expensive foreign island.’

The idea, a marriage of the business
acumen he gained on the MBA programme
and 16 years of experience in the psychiatry
profession, has come to life as Drever
Associates. ‘Most of the patients I see are

Some say we are born happy,
but it’s the things we crave
and the goals we set that
cause unhappiness. 

It’s an idea that Samuel Kofi
Sedowofia (MBA Class of 1991)
has taken to heart, not just
because he’s a life coach, but
also because for the past two
years he has been recovering
from a serious car accident.

‘For me, happiness is about
being realistic about the goals
you set yourself. After the
accident I decided nothing
was more important than my
recovery. I wake up every
morning now and am happy
that I’m here and alive. I 
could be unhappy for all the
things I haven’t been able to
do, the goals I now can’t
accomplish and that I haven’t
worked for a while now, but 

I don’t think that way. 
‘People get too obsessed,

too driven with goals. It’s
important to be content with
what you do achieve, instead
of focusing on what you don’t.’

Samuel hopes to soon
return to his job with
ClearSpring Coaching, where
he feels he does important
work: ‘It empowers people to
take control of their lives and
do the things they have the
capacity to do, but never
realised they could,’ he said. 
‘I firmly believe that workplaces
that have introduced coaching
are much happier places.’

FROM SETTING SENSIBLE GOALS TO GETTING PLENTY OF EXERCISE, OUR
ALUMNI TELL US WHAT THEY THINK IS THE SECRET TO CONTENTMENT

How to find the
key to happiness
O pening up opportunities for a dream career,

fulfilling achievements and building meaningful
relationships are just some of the things that 

can play a role in happiness. 
In fact, all of these may have helped define many

alumni’s experiences during their time studying at the
School. But what are the other secrets? 

Aluminate talked to a range of alumni about their tips 
on achieving happiness as well as their personal route to
tapping into one of the most precious of emotions...

For Graeme McLaren (MBA
Class of 2003), happiness is a
movable feast that changes as
your priorities change. For him
and his family, their most recent
priority was moving to Qatar so
he and his wife could achieve a
better work/life balance. 

However, as Agreements
Specialist with Qatar

Petroleum, his career is still
vitally important. 

‘For me it’s important to
forge the right career and have
a sense of control over my
professional destiny,’ Graeme
said. ‘Success for me is less
measured in quantifiable
aspects – earnings, disposable
cash – and more so in the

MAKE ‘BALANCE’ A PRIORITY

PUT YOUR GOALS IN PERSPECTIVE TACKLE THE NEGATIVES

WANT TO KNOW MORE?
For more information on
ClearSpring Coaching, 
visit www.clearspring
coaching.co.uk

‘ILLNESS
FEATURES ARE 
GENERALLY
EASIER TO
RESOLVE AT AN
EARLIER STAGE,
RATHER THAN
LETTING THEM
BUILD’
Ian Drever
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suffering from a range of depressive, stressed
or anxious features, which invariably arise as a
result of numerous life pressures piling up,
one on the other, for months or years,’
he explained. ‘These individuals
often keep soldiering on, trying
to hold everything together –
work, family, financial etc –
until it all takes a significant
toll on their physical or
psychological health, and
various “warning lights” start to
appear, such as disrupted sleep or
appetite, diminished levels of energy,
poor memory and concentration, and an
inability to feel enjoyment.’

Ian warns people to take action before
matters get out of hand. ‘Illness features are
generally easier to resolve at an earlier stage,
rather than letting them build,’ he said.

He recommends regular, adequate sleep,
good nutrition (particularly fish oils), pacing
yourself (keep space for downtime in your

diary), and regular exercise – a powerful
antidepressant in its own right.

He also noted that for many
people Cognitive Behavioural
Therapy techniques can help to
change the way we think,
helping to develop alternative

ways of viewing situations which
are less likely to cause depression.

Also, he said that sharing problems
with support networks, such as family,

friends and work colleagues are also vital for
emotional wellbeing. 

For some, living in the fast lane can 
be a thrill, but for others a slower pace
of life can be the better option. 

Mark Freeman (MBA Class of 1988)
has experienced both speeds. Having
embarked upon a ‘quest into a higher
paid occupation’, he found himself
project managing developments for 
a hotel chain. 

He said: ‘Looking back, I am not sure
that I was terribly happy at work, despite
achieving career goals. I put this down
to the pace of life I had chosen and my
own metabolism – it wasn’t me.’

Then there was a downturn in the
property market and he found himself
without a job and without good health.
‘Racing around London took its toll,’ he
said. ‘After a little meditation, I decided to
take some time out and found myself part
of the crew aboard a yacht that was sailing
the Atlantic for a year. After that I felt
refreshed and everything fell into place.’

Mark now works at Dún Laoghaire-
Rathdown County Council in Ireland.
The secret to happiness for him is
physical activity (sailing and cycling),
finding time for yourself and family, a
positive outlook and seeking wealth in
moderation. ‘The level of risk is related
to the rewards,’ he said. ‘But it all
depends on your situation. I have a
family and spending time with them is
important to me.’

special feature

quality of time with my family
and friends. 

‘Personal and work
achievements are important, 
as is being part of something
successful. I also enjoy the
challenge that comes from
demanding work.’

He offers some sage advice:
‘I feel we typically don’t stop

and consider what’s important
to us, instead trying to “spin
too many plates”. The effects 
of this could be the negative
aspects of stress. By objectively
setting out what’s important to
us – simply write it down –
we’re more likely to make
decisions that will contribute 
to happiness over time.’

WANT TO KNOW MORE?
For more information on Ian’s new venture,
visit www.dreverassociates.co.uk

TAKE TIME OUT TO REASSESS

LEFT AND BELOW:
One key to happiness is to
tackle problems such as
stress and anxiety

Explorer Justin Packshaw’s
secret to happiness is an

inquisitive mind, busy hands,
laughter and love. Read more

about his next adventure 
on pages 30-32

Did you 
know?
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T he current economic situation
has highlighted how changeable
careers can be, with frequent

redundancies and restructures
affecting individuals in the 
job market. 

Over the last couple of decades,
increases in globalisation, technology
and economic changes have resulted
in more frequent organisational
restructuring, increased workloads,
more short-term contacts, increased
changes in skills required in the
workforce, more part-time
jobs and an increase in
working from home.
The types of jobs
available have also
changed. Many careers,
such as in technology,
did not exist 20 years ago,
while others, such as heavy
engineering, have reduced
dramatically. In 20 years’ time there
will be a whole raft of new types 
of jobs and careers created as the
world changes. 

With the increased changes comes
a demand for a flexible and adaptable
workforce. Knowing our strengths
and transferable skills is vital for a
flourishing career, so we are prepared
for change and uncertainty. For 
many, the responsibility of career
management has shifted from being
that of the organisation to that of the
individual – a need to manage our
careers and take responsibility for
knowing and updating skills and

understand what is required in the
market place. 

Career management has many
different dimensions, including
finding the kind of work that is
enjoyable and that makes the most 
of strengths, that energises and

motivates and that strikes the
right work/life balance.

Setting career goals to
achieve and planning 
for career transitions 
are also important to 
career planning.

As a career counsellor
and coach, I work with

individuals on their career
choice, transitions and career
management and have found the
following tips to be integral to career
management success.

MAKE TIME FOR CAREER MANAGEMENT 
It sounds so obvious to make time to
think about what is important to us
from our work lives but it is easy to
get so wrapped up in the process of
work that sometimes we forget to
find the time to stand back and think
about what we are doing. Often we
think about our career and the future
when we have to: at appraisal time or
when we are faced with a career
change or transition. Career

management starts with an
understanding of what we have in 
our ‘tool set’ – who we are, what we
want, what the workplace demands
and what we have to offer. And like 
any project, career management is
about planning, taking action and
reviewing activities. 

Having a vision of where we want
to get to in our career, of course,
helps, as we can visualise what we
want and work out how to achieve 
it but this is an aspect of career
management that many find difficult.
Not everyone is able to visualise into
the future and imagine where they
will be in ten years time. Not
everyone sees their future as being at
the top of the tree, others find career
satisfaction from different sources
and even short-term plans assist to
focus activities.  

KNOW YOUR STRENGTHS
Research from the field of positive
psychology has shown that people
who understand and use their
strengths tend to be happier, less
stressed, more confident, more
productive and successful at work.
Peter Drucker wrote that successful
careers are the careers of people 
‘who are prepared for opportunities
because they know their strengths,

‘HAVING A
VISION OF
WHERE WE
WANT TO GET
TO IN OUR
CAREER IS AN
ASPECT OF
CAREER
MANAGEMENT
THAT MANY
PEOPLE FIND
DIFFICULT’ 
Diana Dawson

THE DEMANDS ON WORKERS IS CONSTANTLY
CHANGING, BUT GOOD CAREER MANAGEMENT
CAN HELP YOU ADAPT, WRITES DIANA DAWSON

Did you 
know?

People spend about 70 per
cent of their lives at work,

and during that time 
many jobs will 

change

sands
Shifting
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the way they work and their values.
For finding where one belongs makes
ordinary people into star performers’. 

Knowing and working to our
strengths is far more powerful and
effective than trying to change our
weaknesses. The idea is that we
maximise the use of strengths and
minimise the use of weaknesses by
putting ourselves in positions where
we can use strengths. Strengths come
from our innate abilities, skills and
personality and we can usually tell
when we are using strengths as we
feel energised and motivated. Using
weaknesses is where we feel zapped
of energy – these are the things that
float to the bottom of our in trays. In
my career counselling practice I also
use ability, personality and strengths
testing to facilitate self understanding
which aids clients to get an objective
view of where they can excel. 

KNOW YOUR WORK VALUES
Knowing and fulfilling your work
values is also important to career
satisfaction – knowing what your
drivers are at work. For some, it is
important to have meaningful work
that has a positive effect on others, or
it could be a need to manage others,
to have challenging problems, to be an
expert in their field, to have flexible
work or a need to have a lifestyle
balance. While money is important,
for many work is not only about
earning and career satisfaction is
gained from other values.

CAREER RESEARCH
Once we have an understanding of
our strengths and values we will have
an understanding of what we want
from work and how we can excel. We
also have to know our options – what
are the opportunities?

This could be opportunities within
your organisation or externally, but
continual networking and research
aids understanding of what and 
where these opportunities are.

DEVELOP YOURSELF
We are all familiar with competencies
which are generally defined as skills
and characteristics that are required
to be successful in a position or
career. Competencies can also be
grouped into two broad categories of
‘leadership’ competencies and
‘technical’ competencies. 

Understanding those competencies
required in your career or future
career and understanding ourselves
from self-assessment and feedback

from others, means we can do some
gap analysis as to where strengths can
be developed, weaknesses minimised
and skills gained. There are hundreds
of ways to learn and develop. For
technical competencies, research
indicates that almost 70 per cent 
of learning and competency
development takes place through on-
the-job learning – increased by extra
activities such as being involved in
demanding projects or cross-
functional teams, for example. For
leadership skills, these could include
self-reflection, reading, training,
classroom learning, coaching,
mentoring, observing a high
performer, dialogue with a senior
leader and 360 degree feedback.

CREATE A PLAN
Research has shown success in goals 
is hugely increased by writing them
down. By creating a career plan we
can monitor our effectiveness over
time of progression to goals and we
have evidence of our success. It also
helps at times, such as appraisals, when
we have evidence to support our
continued learning and development.
It gives focus to self marketing and
builds confidence and, as they say, if
you don’t know where you are going,
you are unlikely to get there.

‘KNOWING AND WORKING TO OUR STRENGTHS
IS FAR MORE POWERFUL AND EFFECTIVE THAN
TRYING TO CHANGE OUR WEAKNESSES... WE
CAN USUALLY TELL WHEN WE ARE USING
STRENGTHS AS WE FEEL ENERGISED’
Diana Dawson

DIANA HAS THE ANSWER FOR INDIVIDUALS AND ORGANISATIONS
Diana Dawson is an Occupational Psychologist, Career
Counsellor and Coach based in Edinburgh.

She works mainly with career changers but also works 
with organisations on their people selection, development 
and outplacement. 

Diana has an MA in Psychology from the University of
Aberdeen, an MSc in Career Counselling and Management
from Birkbeck, University of London, and an MSc in
Occupational Psychology from the University of Strathclyde. 

WANT TO KNOW MORE?
For more information, email diana@workingcareer.co.uk 
or visit www.workingcareer.co.uk 
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Companies can open the door to fresh insights
and innovative solutions by commissioning the
School’s students to conduct research. During

their studies, MBA and MSc students participate in
projects that offer organisations the chance to access a
high-quality research resource – for no more than the
cost of covering essential project expenses. MBA
students can generally offer businesses a broad, strategic
view, while MSc students typically provide a more
focused perspective within a particular area of expertise. 

MBA CAPSTONE PROJECTS
To benefit from the expertise of an industry-
experienced student, your business can become
involved in the capstone (dissertation) project. Each
student is required to complete a substantial and
authoritative work which can take many forms,
including a research-based document, business plan or
report. Previous projects have included Network Rail’s
corporate turnaround strategy, strategic analysis of the
wind energy industry in Scotland, and the UK
introduction of real estate investment trusts. 
Application deadline: end of February 
Project timescale: June-September

MSC IN FINANCE RESEARCH PROJECTS
Each of our finance MSc students complete a
dissertation – which could be sponsored by companies.
This year, 45 research topics have been contributed by
members of the banking, finance and investment
community in Edinburgh, Glasgow, Dundee and
London. These are currently being matched with
students on the MSc in Finance and Investment and
MSc in Accounting and Finance programmes as topics
for dissertation research. 
Application deadline: end of January
Project timescale: April-September

DOING BUSINESS IN EMERGING MARKETS PROJECTS
As part of the MSc in International Business and
Emerging Markets, students are required to carry out a
work-based project with a company that wishes to take
a product or service to a new international market. 

This year, 13 student teams consulted with eight local
businesses on issues relating to doing business in China,
Russia, Poland, Thailand, Eastern Europe and North
Africa. Topics included strategies for exporting, finding

Benefit from a
new perspective

ORGANISATIONS CAN BENEFIT
FROM STUDENT INSIGHTS
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Companies involved in the MBA Consultancy Projects scheme can task MBA students
with a strategic business project. A team of two or three students – supported by our
academic staff – will spend about 150 hours consulting on an important management
issue identified by the organisation. We currently have 21 teams consulting with
organisations in a range of sectors. Below and right are examples from recent years.
Application deadline: 1st week in January 
Project timescale: March-June

RED ISLAND 
Red Island is the creator of
the Walkodile, an award-
winning innovative child
safety walker, designed to
keep groups of up to six
children together and safe
when walking on school
outings. Its main use is in
primary schools and
nurseries for educational
walking trips. 

The objective of the
project was to evaluate market
development strategies for the Walkodile
product in the UK. Following market
research and an analysis of their clients’
own resources, the student team identified

three strategic alternatives
for the marketing of the
product: an internal sales
force; use of a partner’s
sales force; or concentration
on direct sales, either online
or by mail order. The team
concluded that a mix of
these options was the most
appropriate way forward for
their client. 

CEO John Stephen said:
‘We cannot praise our team
highly enough. They
consistently performed way

above our expectations. They have come
up with findings that have helped us
become clearer about the ways to take 
the business forward to the next stage.’

State Street Investment
Analytics (SSIA) provides
performance and analytics
services to help monitor and
measure the success of
investment strategies. 

The aim was to carry out 

an analysis of the life cycle of
change within pension funds to
provide recommendations on
how SSIA could better engage
with existing clients and expand
their client base. The three-
person student team carried 

out a survey of 25 pension
funds to collect information 
on these major changes. The
results of the survey fed into
recommendations that covered
brand awareness, customer
service, market segmentation
and customer satisfaction.

‘I found the project extremely

useful and the outputs have
really helped crystallise some 
of our own thinking,’ said David
Cullinan, Head of Performance
Consultancy. ‘I was very
impressed by the quality of 
the students whose disparate
experiences gelled very well 
into joined-up thinking.’

STATE STREET INVESTMENT ANALYTICS

MBA CONSULTANCY PROJECTS
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business development

market channels, setting up branches, establishing supply
chains, sourcing materials and setting up production sites. 
Application deadline: end of December
Project timescale: January-March 

INTERNSHIPS 
MBA and MSc students are always interested in internship
work, either during or after their programmes. These are
often project-based and can be an excellent way for
organisations to access the strategic skills and expertise of
our students across a broad range of functional areas.

WANT TO KNOW MORE?
If you would like to take advantage of any of these
opportunities or have a more general conversation
about student projects, contact Douglas Graham,
Student Projects Manager, on +44 (0)131 651 5330 
or douglas.graham@ed.ac.uk 
For more information on any of our services 
for the business community, request an
Opportunities brochure by emailing
corporate@business-school.ed.ac.uk 

Douglas Graham joined the
Business School in October
2010 as Student Projects
Manager. This new role has a
remit of building contacts and
connections between students
and the business community
in the areas of research,
business consultancy,
internship and placement.
There are already a number of
regular, highly successful
interactions in these areas,
which he plans to expand
and build on over time. 

His goals are to strengthen
the link between business
and academic programmes;

enhance the student
experience by providing more
opportunities to put theory
into practice in live
environments; and add value
to businesses and provide
them with opportunities to
tap into the skills, expertise

and thought-leadership
available at the School.

Douglas previously
worked for the Edinburgh
office of Thomson Reuters
where he worked in
business development and
relationship management
with a broad range of
Scotland’s finance and
investment community. 

Douglas holds an honours
degree in Law and French
from the University of
Glasgow and a Masters in
International Comparative
Law from Universiteit
Maastricht.

DOUGLAS TO STRENGTHEN BUSINESS LINKS

THIRD WAVE LTD 
Thirdwave Ltd is a sustainable development
and corporate responsibility consultancy
that works with public, private and third
sector clients to develop good practice. 

The project was to define the market
opportunity for a sustainable development
accreditation scheme for public sector
procurement and to establish the
commercial feasibility of such a scheme. 

Their research included a number of
interviews with procurement officers about
best practice, procurement processes and
public sector interest in sustainability. The
student team concluded that current
interest, and current EU regulations meant
that a system of ‘devolved certification’ that
focused on evaluating and improving the
performance of organisations’ current
suppliers was the most appropriate 
way forward. 

Malcolm McRobert, Director, said: ‘Both
the report and presentation addressed the
intended issue and the outcome was
indeed a valuable one.’
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research news

Professor Peter Rosa and 
Dr Sarah Cooper of the
Entrepreneurship and

Innovation Group have been
funded by the Commonwealth
Secretariat to help establish a new
Entrepreneurship and Business
Development Centre at the
Faculty of Commerce,
University of
Swaziland. Peter
Rosa spent three
weeks in September
on the first phase of
this project carrying
out a situation analysis
of small business support
in the country.

Interviews of representatives
from support organisations,
government departments, the
banks and the University of
Swaziland were undertaken,
culminating in a consultative

workshop of leading stakeholders. 
Swaziland is a small landlocked

country, facing challenges of
persistent rural poverty, high
youth unemployment, and one 
of the highest incidences of
HIV/Aids in the world. However,

it has a well developed
infrastructure of roads,

power, education 
and institutions, 
it is peaceful, not
having suffered 
the upheavals of

many other African
countries, and it has

orderly systems of
government. 

In the last three decades it has
managed to attract significant
levels of foreign direct
investment, but this is declining
as many companies are relocating,
and recent free trade agreements

have tended to favour more
aggressive African competitors
rather than local companies. 

There is a feeling that although
business opportunities exist, and
the environment is favourable in
many respects, few Swazis have
the entrepreneurial motivation or
capacity to exploit them. 

Not only that, but the lack of
access to finance or start-ups and
the burden of regulations are
significant de-motivators of
potential entrepreneurs. 

Although small business
support has been growing since
the 1970s, and there are now
many providers of support for
entrepreneurs and small
businesses, most interviewers
thought it was too basic, out of
date, and incapable of upgrading
the capacity of entrepreneurs to 
a level that will meet national
aspirations and needs. As one
respondent put it, the support
network ‘teaches businesses to
survive, but not to thrive’.

A Corporate Responsibility and
Governance Network 
has been launched which
recognises the multidisciplinary
nature of corporate responsibility
and governance.

This new network seeks to
bring together members from
across the University who are
interested in this area as well as
practitioners from the private,
public and third sectors. It will
reflect the broad interest of its
members covering a range of
themes, including business and
human rights, comparative

corporate governance, corporate
philanthropy and ethics, social
entrepreneurship, sustainable
finance and responsible
investments, and sustainable
innovation and green
technologies. 

Founded by Dr Kenneth
Amaeshi, Senior Lecturer in
Strategy and International
Business, the network will be a
platform for knowledge sharing
and socialisation, with the aim 
of generating interdisciplinary
research grants and joint
publications, as the opportunities

arise. It will also support
teaching and student-led
activities, where necessary.
Engagement with policy makers
and practitioners across all
sectors is also an important
objective of the network.

The network has a mailing list
where events, funding calls and
news items can be circulated.

Network launched to reflect broad interests

Centre set to
sow seeds 
of growth

| ABOVE: Swaziland faces the challenges of persistent rural poverty

SCHOOL ACADEMICS HELP BOOST
ENTREPRENEURIALISM IN SWAZILAND

WANT TO KNOW MORE?
For more information and 
to join the mailing list, visit
www.business-school.ed.ac.uk/
crgnetwork ABOVE: Dr Kenneth Amaeshi 

Did you 
know?

The population of
Swaziland is about 1.3
million and the main

export earner is 
sugar
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research news

An article by a School academic has been the
most downloaded in 2010 from the journal
Evidence & Policy. 

The article, ‘Evidence and policy in six
European countries: diverse approaches and
common challenges’, was written by Professor
Sandra Nutley with Sarah Morton, Tobias Jung
and Annette Boaz. 

It reflects an international interest in the
relationship between research evidence and the
concerns of policy makers and practitioners. The
research draws together findings from a seminar
series that considered evidence and policy
developments in the Netherlands, Norway,
Iceland, Ireland, Scotland and Sweden. 

Across all countries there is less status and
reward for academics engaging in policy and
practice-relevant work than for publishing in
traditional peer reviewed journals. 

This affects the resources available to
conduct policy-focused work and research
translation. There are also some common
challenges around the use and misuse of
research in highly politicised areas of public
policy and practice. A scarcity of shared spaces
for exchange and debate between the academy
and policy-makers and practitioners was a
shared concern. Such spaces are particularly
important if we want research to question
current policy and practice thinking, as well 
as informing and refining current thinking.

Despite these common challenges, and a
shared commitment to evidence-informed
policy and practice, there is diversity in how
stakeholders in the six countries have
approached the task of developing better
linkages between evidence and policy. The
explanations for this diversity seem to be
rooted in differences in national cultural,
political and administrative arrangements.

Evidence and
policy gap is
a hot topic

Treasures threatened
by climate change

A rchaeological treasures that have been
frozen for millennia are being
destroyed because of climate change,

suggest researchers from the Business School.
Remains in some of the coldest places

on earth are being exposed as
warmer temperatures cause ice
and hardened ground to thaw.
The fragile materials at risk
include ancient tombs, artefacts
and human remains. They are
often culturally significant,
especially for indigenous
populations.

The researchers studied cases of damaged
archaeological remains in three locations
around the world – at permafrost in the Altai
Mountains in central Asia, sea ice in Alaska
and glaciers in the Rocky Mountains.

Coastal erosion caused by retreating sea ice
was found to be damaging remains in an Inuit
village in Alaska, including a fourth-century
coastal cemetery. Melting glaciers in the
Rocky Mountains pose a threat to Native
American human remains and artefacts such
as hunting tools, weapons and clothing.

Researchers also discovered that thawing
temperatures represent a risk to burial
mounds in the Altai Mountains of central Asia.

The site, containing the only frozen
tombs in the world, is the resting

place of Eurasian nomadic
horsemen with links to modern-
day Siberian nomads. 

Scientists are calling for
a global organisation to be 

set up to maintain a record of
vulnerable sites and co-ordinate

efforts to conserve items that are at
risk, particularly indigenous remains.

Dr Dave Reay, Director of the MSc in
Carbon Management, who supervised the
study, said: ‘Warming climates are expected to
lead to more melting ice and we need to take
action to safeguard ancient treasures. 

‘Long-term efforts are needed to locate
archaeological remains that are at risk, and
research how best to care for them. We must
also consider the political and cultural
implications of preserving important relics.’

‘EFFORTS ARE NEEDED TO LOCATE
ARCHAEOLOGICAL REMAINS THAT
ARE AT RISK, AND RESEARCH
HOW BEST TO CARE FOR THEM’
Dr Dave Reay 

Did you 
know?

Burial mounds in the Altai
Mountains contain

treasures such as gold 
and ancient

carpets 

RESEARCHERS DISCOVER
THAT ARCHAEOLOGICAL
REMAINS ARE AT RISK

Archaeological remains
are at risk in Alaska
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Few could class themselves as explorers who have
walked to the North Pole. One alumnus of the
School can – Justin Packshaw (MBA Class of 1993). 

And now he’s scaling the world’s highest mountain with
a couple of his friends.

Justin is Managing Director of the highly successful
niche fashion house ‘De Roemer’, which he set up with
his wife, the designer Tamsin de Roemer. As a global
adventurer of considerable renown, he has recently
been charting new territory in the world of motivational
speaking.

Justin’s love of the outdoors began almost before he
could walk. Brought up on the island of Malta, he and
his siblings built their own dinghies, which they raced
for fun.

‘I was extremely fortunate that my parents were very
fond of the sea and instilled that love in us all,’ he said.
‘I suppose that’s where I got my first taste for adventure
and exploring and I have been inquisitive about learning
more about myself and our world ever since.’

Later, he swapped the warm climes of the Med for
the slightly cooler – but for him, just as exciting –
surroundings of Edinburgh, where he studied for his
Masters degree after leaving the British Army with the
rank of captain. ‘Scotland is stunning. It’s like having a
back garden that’s full of opportunity and I was lucky

enough to be able to make the most of it while I was 
at the University. 

‘I feel sorry for children who are not fortunate
enough to be able to spend time learning the lessons
that the outdoors offers up. Through this I am a
passionate supporter of the Duke of Edinburgh’s 
Award scheme, which gives young people a fantastic
opportunity to explore the great outdoors, and fulfil
other aspects of their potential.’

He spent eight years in the Army (4th/7th Royal
Dragoon Guards) and candidly admits that, alongside
soldiering, he was lucky enough to be able to indulge in
his love of adventure – time was spent learning about
jungles, skydiving and skiing, while he also sailed around
the world in the 1989/90 Whitbread Yacht Race. 

‘When I was a soldier the military was a fantastic
platform to push oneself and learn new skills. It seemed
all one had to do was show some enthusiasm and there
was a good chance you’d be allowed to go and do it.
Sadly, our services are much smaller in numbers now
and are so overstretched in Iraq and Afghanistan that
those opportunities are far harder to come by.

‘Military life is so different from civilian life;
obviously you have enormous responsibilities and are
often put in life-threatening situations – daily for our
present servicemen – and when one leaves and joins the

‘THE MBA WAS
THE BEST THING 
I COULD HAVE
DONE. IT WAS 
A BRILLIANT
TRANSITION FROM
THE MILITARY
ENVIRONMENT 
TO THE BUSINESS
ONE’
Justin Packshaw

ON THE EVE OF HIS ATTEMPT TO REACH THE TOP OF EVEREST, JUSTIN PACKSHAW EXPLAINS
HOW ENTERING THE WORLD OF BUSINESS BECAME ONE OF HIS GREATEST ADVENTURES

Husband and wife team,
Justin Packshaw and Tamsin
de Roemer, run the luxury
fashion label ‘De Roemer’.

The brand designs and
manufactures high-quality
cashmere for women and men,
fine jewellery and handbags
and accessories which are sold
in some of the world’s most
influential shops.

Since its launch the label’s
products have had excellent
reviews and are coveted by the
likes of Rachel Weisz, Kate

Moss, Jade Jagger, Lucy Liu
and Sylvie Guillem. 

De Roemer was recently
named ‘Luxury Brand 
of Tomorrow’ by the
prestigious Walpole Group
(www.thewalpole.co.uk). 

The company has just
opened the doors to its first
shop at 14 Porchester Place,
London, W2, with the aim of
opening several more in the
next year.

Michael Ward, the Managing
Director of Harrods, recently

became the label’s chairman. 
He said: ‘How could anyone

not want to become involved
in De Roemer? The product is
exquisite and the enthusiasm
of Justin and Tamsin is
amazing. 

‘I am privileged to 
be part of a team which I
believe will create a truly
amazing British brand.’

BUSINESS IN STYLE

WANT TO KNOW MORE?
For more information, visit
www.deroemer.com 

Cool custom
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rank and file of civilian street there is a lot 
to adjust to, not all of it easy.’

Justin spent the final months of his army
service engaged in the first Gulf War, and as
he prepared to leave the service, wondered
in which direction life would take him
next. ‘I’d done all the things I wanted to do
in the military, but I also knew I was rather
behind the curve, compared with my peers
outside of the military. A good army friend
of mine, Rupert Mackenzie-Hill, had already
undertaken the Edinburgh MBA
programme, and recommended it to me as a
conduit from the army into civilian life. ‘I
applied and was accepted, and I remember
thinking that the programme would start
teaching me the language of business.

‘It was the best thing I could have done. It was a
brilliant transition from the military environment
to the business one. I’d just returned from the first
Gulf War and pursuing academic studies, even those
as fast-paced as a Masters in Business, gave me
the time I needed to adapt. You spend a
year with business

CONTINUED ON PAGE 32 >>>

omer

RIGHT: Justin Packshaw
during his trek to the
North Pole
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professionals, you learn the building blocks of the
language of business, and you have time to adjust.’

As Managing Director of his own business, the
successful De Roemer fashion house, Justin is still using
the lessons he learned in Edinburgh. ‘I was 30 when I went
to do my MBA, and I soaked up so much fantastically
useful information. An MBA for anyone aspiring to run
their own business is going to be invaluable.

‘One of the best attributes of the programme was the
interaction between students from many different
cultures and professions. We had 160 people on our
programme, and there was a lot of interaction between
us. You could sit through a marketing lecture, for
example, and then go and talk about it to the marketers
among your fellow students.’

After completing his studies, Justin went to the USA
where he worked for a New York finance organisation,
before setting up an advertising newspaper in the
Mediterranean. He also worked with News Corporation
when they sponsored the 2000 Clipper Round the
World yacht race, run by one of his heroes, Sir Robin
Knox Johnston – the first man to sail single-handed,
non-stop around the world. 

In 2005, he and his designer wife set up their own
business – the De Roemer fashion label. ‘It was an
ambitious thing to do, as the luxury fashion world is
extremely difficult to break into and predominantly
dominated by three or four major organisations who
have a tight monopoly on it all. But we’ve done well –
we have a lovely shop, we wholesale all over the world
and we have a growing e-commerce platform. We aspire
to build a truly global business, and we have surrounded
ourselves with very bright people who know

considerably more about business than we do.’

CONTINUED FROM PAGE 31 >>>

JUSTIN PACKSHAW ON 
HIS LATEST EXPEDITION

After my family, exploring is my
real love. I’m fascinated by
what’s out there and I am very
interested in pushing myself
physically and mentally and
looking at the parameters that
adversity creates and how one
has to adapt to them. I’m 46
now and that drive to test
myself is still there. Whether it
will ever go away I don’t know.
Everest is next – we left the 
UK on 27 March and come
back on 1 June.

After leaving the Army, 
I got quite involved in polar
travel. Through that, I met 
David Hempleman-Adams and
an amazing Norwegian chap
called Rune Gjeldnes, both 
of whom are extraordinary
achievers. 

Back in 2007, David had
asked me to join him on a
trip to the Geographic
North Pole with his
then 15-year-old
daughter, Camilla. For
a time she was the
youngest female to
reach the Pole.

Off the back of
that excursion we
decided to plan the
Everest Expedition
(www.deroemer
everest.com).

I’m extremely
fortunate as my wife,
Tamsin allows me to
periodically go off on
these trips. She is truly
amazing and thankfully will be
coming to Everest Base Camp
for the last couple of weeks of
the expedition so she will get
to see the extraordinary beauty

of the Himalayas. Sadly, our two
children are still a little young to
be coming too. 

Planning any high-altitude
mountaineering requires very
diligent preparation and this
Everest trip is no exception,
considering that we are going
to be on the mountain for 
eight weeks.

It comes down to putting a
superb team together that one
trusts, getting oneself fit and
healthy, and hoping that the
elements that we have little
control over, such as the

weather, are respected and
methodically understood.

All the planning and
preparation pre-leaving on
these adventures is great fun
and keeps the spring in one’s
step, and puts back all the
good things that the monotony
of day-to-day life can suck out
of you.

The same can be said for
one’s approach to work when
one returns. I have always
found that I relish being back
and feel totally recharged and
excited about everything.

A LIFE OF HIGH ADVENTURE

‘I’M EXTREMELY FORTUNATE AS MY WIFE, TAMSIN
ALLOWS ME TO PERIODICALLY GO OFF ON THESE
TRIPS... SADLY, OUR TWO CHILDREN ARE STILL A 
LITTLE YOUNG TO BE COMING TOO’
Justin Packshaw

Did you 
know?

By the end of the 2008
climbing season, Everest
had seen 4,102 ascents to
its peak by about 2,700

individuals

Justin’s next challenge
will be an ascent of

Mount Everest
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A revolutionary concept which could prevent the
wastage of billions of pounds worth of medicines
every year has been devised by MSc in

International Business and Emerging Markets alumnus,
Spyridon (Ross) Tsakas (Class of 2010).

He has created and patented a unique method for
prolonging the lifespan of drugs so they can be stored
without refrigeration for years instead of days without
losing any of their effectiveness or potency. The single
vial system designed by Spyridon and his father, retired
Genetics Professor Spyridon Christos Tsakas, formed
the foundation for Eulysis Ltd which intends to license
the technology from Scotland for use around the world.

Spyridon has been awarded an Enterprise Fellowship
from the Royal Society of Edinburgh and Scottish
Enterprise to develop his product for the
pharmaceutical, diagnostic, nutritional and cosmetic
industries. The fellowship offers him a year’s salary to
develop the product, hosted at the Business School,
business training and access to networks of mentors,
business experts and professional advisors. 

The single vial system works by storing life-saving
medicines such as antibiotics, vaccines, insulin and
others in dry powder form inside a specially attached
cap fitted to a small bottle of buffer solution. When the
cap is depressed, the powder is mixed with the solution
and the medicine becomes immediately active. 

This is an important revelation for all liquid
medicines sold today, which not only have short shelf
lives but also require refrigeration from production 
until use.

Many medicines such as antibiotics and vaccines are
currently manufactured in sets of two separate vials,
one containing the powder form and the other the
liquid ingredients of the end product. Until now, users
had to extract the liquid from one vial and mix it 
with the powder to create a product which, unless
refrigerated or used within a short time frame, 
soon deteriorates. 

The new process means one depression of the
hollow cap containing the powder will mix
with the solution to create the vaccine or
antibiotic in a single vial at the
moment it is needed. Until the
powder and solution are
mixed together, the
ingredients remain
inactive and can
be stored
without
refrigeration
for up to four
years at 
a time.

‘The prospects are immense’, said Spyridon. ‘If the
single vial system could be used to deliver these
products, it would avoid the need for refrigeration
and reduce manufacturing and transportation
costs. It would also simplify the end process for

the user and have a much longer shelf life while
avoiding many contamination risks.’

Professor Grahame Bulfield, former Head of
the College of Science and Engineering,
described the single vial development as an
important solution to a very big problem.

‘The beauty of this system is that it can
allow all sorts of materials, including
vaccines, to be transported around at room
temperature and taken into the most

difficult conditions in the field, such
as in Africa, India and even

remote parts of Britain for that
matter, and kept for a long

time. Some of the materials
that have been used so far have

had shelf lives of three or four years.’

REVOLUTIONARY TECHNOLOGY
PROLONGS LIFESPAN OF DRUGS

WANT TO KNOW MORE?
For more information on Eulysis
Ltd, visit www.eulysis.com 
For details on the Enterprise
Fellowship, visit www.royalsoced.
org.uk/research_fellowships

www.business-school.ed.ac.uk

Spyridon has remained
closely involved with
the current students on
the MSc in International
Business and Emerging
Markets through his
involvement in the
Doing Business Projects
in Emerging Markets
course. Two student
groups conducted
research projects on
Eulysis Ltd. One project
focused on an insulin
treatment that the
company has developed
and intends to market
in North Africa. The
group selected Morocco
as the country of
choice. The second
project was on an 
acne treatment
developed by the
company, and the
group selected China.
Both groups compiled 
a report and gave a
presentation on how
to market to these 
two areas.

STUDENT
ENGAGEMENT

New life for medicines

‘THE SINGLE VIAL SYSTEM WOULD AVOID
THE NEED FOR REFRIGERATION AND
REDUCE MANUFACTURING AND
TRANSPORTATION COSTS’
Spyridon Tsakas, pictured
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MBA CLASS OF 1986 PART-TIME

TERRY LAMB
‘My wife Joanne, who 
is also an Edinburgh
graduate (PhD, 1972), 
has just finished writing 
a book about Victorian
Edinburgh which we 
have jointly published. 
Visit www.dcedin.co.uk
for details.

‘I retired from Strathclyde Business School a few
years ago and book publishing has been a new and
exciting venture for me. We have now just entered
the marketing/selling phase of the project.’

MBA CLASS OF 1987 FULL-TIME

GEORGE (PAT) APPERSON
After 25 years of international commodities, Pat has
returned to school at Clemson University to pursue a
PhD in Economics. He is living in Greenville, South
Carolina, and extends an invitation to all classmates 
to come and visit.

MBA CLASS OF 1991 FULL-TIME

ALFREDO ABAD
In August 2010, Alfredo, Christine, Mónica and Nereida
moved from Luxembourg to South Africa. Alfredo has
been appointed Head of the European Investment

Bank (EIB) Regional Office, located in Tshwani,
Pretoria. This office covers the bank’s activities in 
the Southern Africa and Indian Ocean regions. 
The EIB is the European Development Institution 
of the EU.

TIM ASHBY
Tim has founded a new company, Federal Regulatory
Compliance Services, LLC (www.FRCSglobal.com),
offering a range of regulatory compliance services to
corporate clients, including the pending UK
Anti-Bribery Act.

MBA CLASS OF 1992 FULL-TIME

MARGERY MCBAIN
‘It is now five years since I started my business,
Gravitate HR, and this year saw us moving to bigger
office space – still in India Street and located in the
ancestral home of James Clerk Maxwell – hoping this
will allow us to go from strength to strength.’

MBA CLASS OF 1992 PART-TIME

JANE CAMPBELL
‘I have recently been elected University of Edinburgh
IT Campus Liason for Credit Suisse to build the brand
and recognition of Credit Suisse on campus and 
attract applications to our IT graduate programmes. 
I am also President of the University of Edinburgh
London Alumni network, which is open to all 
alumni in the London area, including 
all postgraduates from the 
Business School.’

MBA CLASS OF 1993 FULL-TIME

ALAN CRAWFORD
Alan spends his summers in
Vancouver, Canada, where he runs 
a venture capital firm, TechVen
Finance Corporation, which provides seed
finance and public offerings for junior natural
resource and technology companies. He spends 
his winters in Panama, Central America, where 
he provides offshore finance consulting and
structures, as well as enjoying boating and fishing. 
If any of his classmates are travelling in these 
areas, he would love to hear from them on
crawfordcanada@gmail.com 

MBA CLASS OF 1994 FULL-TIME

ANIL SHUKLA

‘Until recently I was working as Head of the Uttar
Pradesh State Office of the Confederation of Indian
Industry in Lucknow. The photograph shows my wife,
Neerja, and I with Dr APJ Kalam, former President,
Republic of India, on a very exclusive event at the
Grosvenor House in Lucknow. I left to become the
Secretary General with the Sugar Technologists'
Association of India in New Delhi.’

SERGE ROUX-LEVRAT
Serge and Barbara have taken up a new activity at the
weekends since January of this year: preaching the
Word of God to people and helping them have a 
more abundant life through SRL Ministries
(www.SRLMinistries.org). They are amazed at how
the love of God is transforming people for the better
and enabling them to have a new start in life.

MBA CLASS OF 1997 FULL-TIME

JIM DRUMMOND
In addition to being Managing Director for JH
Drummond & Associates Inc, Jim is now teaching
public speaking at Central Maine Community College.

MBA CLASS OF 1997 PART-TIME

DONALD HARLEY
Donald has just started his tenth year with the British
Medical Association, where he is Deputy Secretary for
BMA Scotland. Since graduation he has also spent
time with the Hertz Corporation and Direct Line.

He is married to Cathy, and his two
children, Morag and Gregor, are now

13 and nine respectively. In recent
years he has dedicated himself to
gaining fluency in Spanish and
travelling around Latin America
in stages. He has now spent a
total of four months covering

seven countries. 

MBA CLASS OF 1998 FULL-TIME

CHRIS MONTGOMERY
Chris is now EVP, Commercial Development at the
Royal Conservatory of Music (Toronto), where he is
responsible for the USA expansion strategy. Previously,
he was the North American head of EMI Classics and
Global VP, Consumer Digital. He still resides in
Southern California.
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Where are
they now?

Get in 
touch

Update your old classmates
on what you’re doing and
where you are headed, to
rekindle old connections

and make new ones.
Details overleaf

MBA CLASS OF 1991 FULL-TIME REUNION 
12-14 AUGUST 2011

Join us for this special 20 year reunion - the
weekend will provide an informal, fun
opportunity for classmates to reconnect. More 
than 20 members of the class have already said
they plan to attend. Events in the pipeline include
a visit to the new Business School building, a class
dinner, a cocktail party, a game of rounders and
possibly a brutal replay of the infamous football
on The Meadows. For more information contact
Tod Dimmick on toddimmick@verizon.net

FORTHCOMING EVENT

FIND OUT WHERE YOUR CLASSMATES 
HAVE GONE WITH THEIR DEGREE...
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IVAN VELLA
Ivan has been named General Manager, Commercial,
for the Copper Product Group in Rio Tinto. His
first assignment will be in Mongolia, leading the 
transition and integration activities for the Oyu Tolgoi
copper/gold project (the world’s largest copper
development) following Rio Tinto’s move to take 
on control.

MBA CLASS OF 2000 FULL-TIME

FIONA VAN ASWEGEN (NÉE WARD)
Fiona, her husband and three children are currently
on an overland trip from Scotland to Cape Town. 
At the time of writing they had made it through
Europe and the Middle East and were in Egypt
heading towards Sudan. En route they plan to 
decide where to settle and would love to hear
from fellow alumni. Fiona can be contacted on
fpva@tinyworld.co.uk and the blog for the trip is
www.5plus4x4.blogspot.com

MBA CLASS OF 2001 FULL-TIME

ELENA KHARTCHENKO
‘It is my husband’s and my second year in Beirut. 

We really enjoy the beauty of Lebanon. I conduct a
Buddhist study group and am translating a book on
Buddhism to be podcast in Russian. We have found
many interesting people with progressive minds here.’

MBA CLASS OF 2002 FULL-TIME

PAUL BUTLER
‘I am now working for Honeywell Inc as a Global
Commodity Manager (Electronics) and have relocated
with my wife Jane and son Daniel from Turin, Italy, 
to Zurich, Switzerland. I would be happy to meet up
with anyone else in the area.’

MBA CLASS OF 2003 FULL-TIME

DAVID MUIR
‘I am currently working in the renewable energy
sector with Brisbane-based company Ingenero as 
their Residential Sales Manager. The industry is a 
very interesting sector as it is largely driven by
government decisions. In the past 12 months, we 
have seen changes to both individual state and
federal laws governing the industry, which has driven
a boom-or-bust type cycle. Fortunately, Ingenero is
across both the residential and commercial sectors

which reduces the impact of many of these decisions
which are largely focused on the residential or retail
side of the industry. 

A strong focus on quality product and service,
combined with a degree of mobility, will see 
us get through the next few years, which will 
be challenging.

On the home front, many of you will have seen the
devastation caused by the floods here in Queensland.
Fortunately, my immediate family has not been
affected. However, we have many friends and distant
relatives who have been hit hard both at home and
at work. For many of the farmers in Queensland this
flood follows years of drought, and the only light is
the fact that they now have a water supply for the
coming years. 

In the cities, we are only just seeing the end of the
flood and the true magnitude of the destruction will
only become apparent in the coming weeks. This is
something I will be very glad to only experience once
in my lifetime. Our thoughts and prayers go out to
anyone who has been affected by natural disaster all
over the world.

On a lighter note, we welcomed the arrival of
Isabella Clare on 21 September’ (turn to page 38 for
a photograph).
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MBA CLASS OF 2003 FULL-TIME

DEREK MITCHELL
Derek project managed the Hydrogen Office
project in Fife, a £4.7m state-of-the-art research
facility, expected to become one of Europe’s
leading centres for the creation and development
of energy storage technologies. 

It uses surplus electricity from a wind turbine 
to electrolyze water, creating hydrogen, which 
is then stored for periods when there is no wind.
During these calm periods, a hydrogen fuel 
cell generates the electricity from the 
stored hydrogen, offering reliable and 

secure electricity from renewable, but
intermittent sources.

The office was officially opened by Scotland’s
First Minister, Alex Salmond, in January 2011. 

Derek believes the opening of the project
marked a new beginning. He said: ‘Scotland has
the potential to produce far more renewable
energy than it currently generates for all its
electrical needs; yet because we can’t control
when we generate energy from some renewable
sources, this huge potential is still limited. 

‘There is no need for such a limit and this
breakthrough charts the future to realising
Scotland’s full potential. Storing wind energy as

hydrogen, which we can do in large quantities
and for long periods, means we can then use this
energy for virtually anything, including in our
cars, our cooking, our homes and offices.

‘We can do this without generating any
pollution or carbon dioxide and we can use 
this energy regardless of whether the wind 
is blowing.’

Derek is now heading the UK operations 
for Global Wind Power, the wind turbine
manufacturer set up by the Reliance ADA Group 
in India in 2006. Global Wind Power offers a
range of proven wind turbines ideally suited 
to the Feed in Tariff market in the UK.
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MBA CLASS OF 2004 FULL-TIME

LUIS ASPILLAGA
‘I have moved back to Peru and am working for my
family business. It is a construction-related company
called Chema (www.chema.com.pe). I decided to join
them to help them take the company to the next
level. We are going multinational!

As International Business Manager, my first
challenge is to enter the Colombian market with the
opening of our first overseas office. I am very happy
with this challenge.’

MBA CLASS OF 2005 FULL-TIME

NATHAN P MCNAMEE
‘I have recently been appointed as President of Total
Wealth Management, an independent investment
advisory firm that specialises in alternative
investments and is based in San Diego, California. This
new responsibility is a great honour and opportunity
and will be an exciting challenge. Prior to my new
appointment, I served as Vice President on
Institutional Services for the same firm.’

MBA CLASS OF 2005 PART-TIME

KIRSTY CREES
Kirsty now lives in St Louis, USA,
and is working for Wells Fargo
Advisory as a Project Manager.
In her spare time she has been
working on young adult novels
and has just published her first
book Prygon: The Circle of Dark
Magic. The book is now
available on www.amazon.com and
through www.kirstycrees.com 
She recently appeared on a US chat show where she
was able to promote her new book.

In April, Kirsty and her husband Richard are
expecting their first child. The writing continues, 
work goes on and the baby will add to the mix!

SIMON BAILEY
‘I am now working for Standard Life Investments 
as Head of Strategic Business Insight. This is a new
role within the Global Marketing function, with the
aim of embedding market and client insight into the
overall strategy, planning and control processes.
Previously, I was working for AEGON UK as Head of
Customer Insight.’ 

MBA CLASS OF 2009 FULL-TIME

ALEXANDER ZARETSKY
‘After returning to New York City, my wife, 
Cherilyn, and I relocated last summer to Pittsburgh,
Pennsylvania, where I took a role at the August
Wilson Centre for African American Culture. As Vice
President for Development and External Relations, 
I oversee fund development and all initiatives 
related to building the brand of a new,
multidisciplinary arts centre in downtown 
Pittsburgh.’

MBA CLASS OF 2003
INTERNATIONAL BUSINESS

TORY MANNING (NÉE PETERS)
Tory and Graeme, along with
their daughter Poppy, recently
moved to Perth, Australia.
Graeme’s company, OTR Tyres,
bought a tyre distributor in
Western Australia, so Graeme 
is going to be merging the 
new company with the 
existing business and 
defining the future strategy. Tory
will continue to work for Avery
Weigh-Tronix as a consultant on
their website redevelopment
project, as well as pursuing
other local marketing

opportunities. Poppy is going to
learn to swim, surf, ride a bike
and all the other things that
Australian children do in such a

fabulous climate! Turn to 
page 14 for Tory’s ‘Where in 
the world’ article about their
move to Perth.

AMIT KACKER
‘I am working as a consultant for a company called The
Conversation Group. The office is located at Leicester
Square in London. It is a great experience and I really
love my job. As far as the personal life is concerned, I
am still single, but that might not stay the same for
too long and maybe, in the next issue, you might find
my wedding pictures!’

KPMG EMBA

TRISTAN NAGLER
Tristan has now left KPMG Corporate Finance and
joined Investec Growth & Acquisition Finance, part
of Investec Specialist Private Bank. It provides
entrepreneurs, management teams and private equity
houses with asset-based lending, mezzanine finance
and minority equity investment. Tristan originally
joined KPMG in 1988, transferring into KPMG Corporate
Finance in 2001 where he rose to become a Director in
its London mergers and acquisitions team. 

With Aluminate going to all 
of the School’s postgraduate
alumni, we welcome
contributions from MSc and 
PhD, as well as MBA alumni. 

EDITORIAL
We are always on the look
out for articles, so if you 
have started your own 
business, recently been
promoted or have an 
interesting story to tell, 
for example, please contact
the Alumni Manager.

WHERE ARE THEY NOW?
Why not let us know of any
career changes, relocations and
family news. Send no more than
60 words, stating your name,
programme and year of
graduation. 

BIRTH AND WEDDINGS
For new arrivals, send a photo
of yourself with your baby, 
and include the baby’s full
name, date of birth and your
partner’s name. For wedding
photographs, please include 

the date and location of 
the wedding and your
partner’s name. 

Pictures: Digital files as high a
resolution as possible please.

Copy deadline: Monday 
15 August 2011.

Send to: alumni@business-
school.ed.ac.uk or Alumni
Manager, University of Edinburgh
Business School, 29 Buccleuch
Place, Edinburgh EH8 9JS.

SHARE YOUR GREAT STORIES

MSC CLASS 
OF 2009
ACCOUNTING 
AND FINANCE

SONG WEI
Vivi (Song Wei) is
now in Shenzhen,
China, working for
Guohai Securities
as an Investment
Consultant.
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ABOVE: Karen Jack and Michael Fielding (both
MBA Class of 2010 part-time) were married on 12
September 2010 at Inchcolm Abbey in the Firth of
Forth. Their son, Alexander David Fielding, was
born on 21 March 2010. 

BELOW: Hugo Coz (MBA Class of 1993 full-time)
and Patrycja Stanko were married on 1 July 2010
in Krakow, Poland. Although a traditional Polish
wedding lasts three days, Hugo and Patrycja had a
lovely two-day wedding, with friends from the UK,
Australia, Peru, Spain and France attending the
celebrations. They then spent their honeymoon 
in Singapore, Indonesia and Malaysia. 

BELOW: Khurram Zuberi (MBA Class of 2008
International) and Zehra Aftab were married on
21 February 2010 in Karachi, Pakistan. 

BELOW: Johnny (Shih-Yi) Liu (MBA Class of 2007
full-time) and Maggie Chen were married in
Taoyuan, Taiwan, on 1 January 2011. They are
both living and working in Taipei, Taiwan, and are
going to Italy for their honeymoon.

RIGHT: Minyi Ouyang
(MSc Class of 2006
IBEM) and Nathan
Petralia (MSc Class of
2007 Design and
Digital Media) would
like to share the news
of their marriage on
24 September 2010 in
South China. They
send kind regards 
to their classmates.

people

Weddingbells
CONGRATULATIONS TO ALL THE HAPPY COUPLES

ABOVE: Kushal Gurung (MSc Class of 2009
Carbon Management) and Bidhya Laxmi Gurung
were married on 22 November 2010 in Nepal.
Kushal would like to share their news with all
the good people he met while taking the course. 

BELOW: Neeraj Bhargava (MBA Class of 2003 
full-time) and Holly were married at the Stonegate
in Newburgh, New York, on 8 September 2007.
Alumni attendees included Matthew Lawrenson
(MBA Class of 2003 full-time) and Maria Eugenia
Alvarez (MBA Class of 2005 full-time). 

ABOVE: Natasha Galavodas (MBA Class of 2007
International) and Graeme Macdonald were
married in St Andrews on 2 October 2010. 

BELOW: Julie Fraser (MBA Class of 2003 part-
time) and Stjohn Walsh were married on 28
August 2010 in St Andrews. They relocated to
Edinburgh in October 2010.
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INTRODUCING THE LATEST ADDITIONS 
TO THE ALUMNI FAMILY...

New 
arrivals

Laura Moore Hay (MBA
Class of 2006 full-time) and
Scott welcomed Ava Skye
Moore Hay into the world
on 2 September 2010. 
Ava was born in Sydney,
Australia, where Laura and
Scott currently live.

ABOVE: David Muir (MBA Class of
2003 full-time) and Anna welcomed
the arrival of Isabella Clare Muir 
on 21 September 2010. 

ABOVE: Luis Soler Martini (MBA Class of 1999 full-time) is happy to
announce that his wife, Paula Vigneaux, gave birth to identical twins Pedro
and Tomás on 15 June 2010 in Santiago, Chile. Their first son, Luis Felipe,
who was born on 23 April 2008, is a proud big brother.

ABOVE: Mary Avgeni (MBA
Class of 1996 full-time) and her
husband George welcomed their
baby daughter Maria-Valeria into
the world on 16 March 2009 in
Athens.

BELOW: Jeremy Olsen (MBA
Class of 2003 part-time) and Cate
are thrilled to announce the birth
of daughter Millie, born on 5
December 2010, weighing 11lbs
5oz. For the interested mothers –
yes, a natural birth. At 9lbs
heavier on arrival than her
premature older brother Jacob,
it’s a good average for the two!

ABOVE: Neeraj Bhargava (MBA Class
of 2003 full-time) and Holly welcomed
the arrival of their son, Griffin Kumar
Bhargava, on 25 January 2010 in
Washington DC. 

ABOVE: Karen Galloway
(MBA Class of 2007 
part-time) and Liam Parker
would like to announce
the birth of baby 
Phoebe Iona Grace 
on 22 June 2010. 
Thalia Lily May, now 
nearly three years old, 
is a proud big sister.

ABOVE: Hamdi Unutmaz (MBA
Class of 1998 full-time) and Ela
are proud to announce the
arrival of their baby girl Elif Banu
Unutmaz, born on 25 November
2010. Mother and baby are both
doing fine.
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BELOW: Randall Helms 
(MBA Class of 2010 full-time) 
and Iwona celebrated the birth 
of their new baby daughter, 
Emilia Marianne Helms, on 
14 February 2011. A lovely 
present on Valentine’s Day!

BELOW: Laura Toner (MBA Class of
2006 International) and Ian Jackson
(MBA Class of 2006 full-time) are
delighted to announce the birth of
their daughter, Isla Gabrielle Jackson,
born on 30 August 2010.

BELOW: Solomon Okopi (MBA 
Class of 2009 full-time) announced:
‘Our home was aglow with the arrival
of our son Anteyi Solomon Okopi 
on 3 February 2011. We pray he
becomes a positive tool of leadership
in changing the economy of our dear
country Nigeria.’

BELOW: Anne Bark and Jay
Henderson (both MBA Class of 2006
International) welcomed Amalia
Sophie into the world on 7 October
2010 in London.

ABOVE: Esther Khor (MBA Class 
of 2003 full-time) and husband 
Yao Loong Ng are delighted to
announce the birth of their daughter,
Natalie Jiawen Ng, on 15 March 
2010 in Hong Kong. After seven 
long years away from home (six in
London, one in Hong Kong), they 
are finally moving back home to
Singapore, where Esther has 
started her own fashion business
(www.surrealistlovescene.com).

ABOVE: Gordon Waters (MBA 
Class of 2003 part-time) and Sally
welcomed their new daughter, 
Lauren Grace Waters, into the world
on 23 November 2010. Mother and
daughter are both doing very well.

ABOVE: Morag Attwood (née Laidlaw) (MBA Class of 2003 part-time)
and Darran welcomed the birth of their son Adam, born on 22 May
2010, a brother for Jenny.

ABOVE: Denise Treanor (MBA
Class of 2009 part-time) and
Christopher Young welcomed
their beautiful baby girl, Cara
Delma Young, into the world 
on 6 April 2010.

ABOVE: Sean Eamonn Walsh (MBA Class of 2008 International) and
wife Cao Wei, are delighted to introduce son James Cao Walsh, who
was born on 2 September 2009. Sean is currently working in Stream
Global Services, an IT company based in Dublin. Sean and Cao Wei
met when Sean was on exchange in Shanghai in 2008. 

LEFT: James O’Toole (MSc Class
of 2010 Carbon Management) 
and Clare would like to announce
the arrival of their baby boy, 
John-James Boyce, born on 
11 August 2010. 

RIGHT: Etienne Rumo 
(MBA Class of 2004 full-time)
and Romy are proud to
announce that their daughter
Joséphine Renée was born
on 18 January 2010 in
Fribourg, Switzerland. 

ABOVE: Kyle Sale (MBA Class 
of 2009 full-time) and Stacie 
are excited to announce the
birth of Knox Anderson 
Sale on 9 November 
2010 in Austin, 
Texas.
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Thursday 28 July Welcome reception 
and business speaker

Friday 29 July ‘Sustainability in Business’
one-day conference

Saturday 30 July ‘A Taste of the Fringe’ 
informal lunch, and 
Ceilidh in the City Chambers.

PROGRAMME OF EVENTS
Come and be part of the Business School’s
inaugural alumni weekend. Enjoy a tour of
the new building, update your knowledge,
reconnect with old friends and make new
contacts, and re-engage with the School
and the City of Edinburgh.

For more information, visit www.business-school.ed.ac.uk/alumni-weekend

28-30 July 2011

Have fun at
the Alumni
Weekend

For
alumni and theirfamilies
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