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ALUMNI SERVICES

SHARE YOUR GREAT STORIES
EMAIL US AT: ALUMNI@BUSINESS-SCHOOL.ED.AC.UK

These are just some of the many services 
available to you as an alumnus: 
• Regular UK and international events
• LinkedIn groups for alumni/students
•  Information resources, including EBSCO’s 

Business Source Alumni Edition and 
ProQuest Business for Alumni

•  Support from fellow alumni
•   Professional career guidance for up 

to two years after graduation
•   Tailored executive education and  

one or two-day masterclasses
• Access to the wider University 
 of Edinburgh alumni network.

For more information, please visit:
www.business-school.ed.ac.uk/alumni or 
email: alumni@business-school.ed.ac.uk

EDITOR’S COMMENT

YOUR VIEWS ON 
THE BENEFITS WE 
OFFER ARE VITAL

W
elcome to the May issue of 
Aluminate.  

In recent months, many 
of my colleagues in the 
School, including Alumni 

Relations Manager Toni Freitas, have had the 
opportunity to meet with alumni around the 
world. Back in November, the destination 
was Asia, with alumni events held in Beijing, 
Singapore, Hong Kong, and various cities in 
India, as well as a gathering in Sydney. Turn 
to page 19 for photos from these events. 

More recently, colleagues have met with 
alumni in Toronto, Vancouver and closer to 
home in Athens, Oslo, Dublin and London. 
It has been wonderful to connect with so 
many of you – and to learn about your 
experiences after graduation. 

Over the next few months, we will visit 
other cities, including Frankfurt, Istanbul and 
Rekyjavik. Get in touch if you’ve moved to 
these areas and would like to join us.  

We are also grateful to alumni who 
engage with us in a variety of ways. This 
includes alumni who sponsor scholarships 
(as highlighted on pages 16-17), and host 
student trek visits and student projects. In 
June, we will be canvassing your opinions 
on how you would like to engage with your 
School, as well as asking about the benefits 
and services you would like us to offer. Look 
out for details of the alumni survey and 
please take time to respond, so that we can 
continue to build the alumni programme 
which best meets your needs. 

Our main feature, Business on a mission, 
picks up on the emerging trend of 
Africapitalism – a solution to sustainable 
African development that taps into the power 
of the private sector to make a difference. It 
is this potential that the School is examining 
as part of new pioneering research. Recent 
alumni also share their views.

The School is offering a new three-day 
Masterclass in Sustainability Strategy, 
Leadership and Management in July – so 
why not consider a return to Edinburgh in 
the summer, combined with a chance to 
acquire knowledge? 

We’re excited about our expanding 
portfolio of masterclasses, with more to 
be announced for the autumn soon. With 
discounts available to alumni, do take 
advantage of these events if you can. 
Contact alumni@business-school.ed.ac.uk to 
find out more.

Keeping on the sustainability theme, 
Wilderness Scotland, a venture founded by 
Paul Easto (MBA Class of 2011), was awarded 
‘World’s Leading Green Tour Operator’ 
at the World Travel Awards late last year. 
The company is not only passionate about 
sharing adventures in wild places but also 
passionate about ensuring that those places 
are protected. Turn to page 28 to learn how 
it achieves this.

JANE SHORT
ALUMNI COMMUNICATIONS MANAGER
jane.short@ed.ac.uk

If you no longer wish 
to receive future issues 
of this magazine, 
please contact 
the Alumni Team: 
University of Edinburgh 
Business School, 
29 Buccleuch Place, 
Edinburgh EH8 9JS. 
T: +44 (0)131 650 5331  
E: alumni@business-
school.ed.ac.uk 

The views expressed 
in Aluminate are not 
necessarily those of the 
University of Edinburgh 
Business School. 
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Connect (www.connect 
communications.co.uk) 

The University 
of Edinburgh is a 
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with registration 
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CONNECT WITH  
US ON LINKEDIN
UEBS Alumni Team is 
on LinkedIn. Connect 
with us and we can 
help you to connect 
with others.

Don’t forget to join 
our LinkedIn Group for 
students and alumni: 
University of Edinburgh 
Business School 
Alumni/Students. 

DO WE
HAVE YOUR

EMAIL ADDRESS?
Many of our alumni

events and activities are 
publicised by email. Please 

make sure we have your  
most up-to-date  

details. Email 
alumni@business
-school.ed.ac.uk

THE
ALUMNI 
TEAM

JANE SHORT
Alumni Communications 
Manager

TONI FREITAS
Alumni Relations 
Manager

NORMAN FERGUSON
Database
Administrator
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GOING INTERNATIONAL
PROFESSOR IAN CLARKE

H
ere at the School, we’ve been 
busy carving new international 
relationships and investing in 
research that speaks directly  
to the challenges leaders face  

in today’s unpredictable world.
In our new strategy we’re focusing 

renewed efforts on teaching and learning, 
research and engagement.

We believe all these three areas of work 
inform and feed off each other, and our 
activities are shaping up well around this 
renewed focus.

Our School’s mission is ‘Developing 
effective and responsible leaders by creating 
insightful knowledge and inspiring minds in 
dialogue with the world around us.’

We believe that ongoing dialogue 
with organisations is central to being able 
to respond to key issues and to develop a 
research and teaching agenda that responds 
to these real world problems.

This means that now, more than ever, 
we have organisations coming into the 
classroom, opening up new opportunities 
internationally for exchanges and internships 
for students, as well as industry and 
academic collaborations for our faculty.

Last autumn, we entered a partnership 
with China’s leading business school, 
Peking University’s Guanghua School of 
Management, on one of the 21st century 
defining themes, the low carbon and 
sustainability agenda. Here at the School,  
we have world-leading expertise on  
carbon finance. We’re joining Guanghua 
to develop research in the areas of 
carbon management science, carbon 
and environmental accounting, corporate 
sustainability and socially responsible 
investment and sustainable development  
for poverty alleviation.

We’ve partnered and started a dialogue 
with Sydney’s Macquarie Graduate School 
of Management’s WiMBA (Women in MBA) 
programme, which is pro-actively addressing 

the shortage of female leaders taking up 
MBAs, to great response from businesses. 
We’re keeping a close eye on their model  
to inspire how we move forward in this area, 
which is really pressing for organisations and 
aspiring postgraduates alike.

We’ve signed partnerships with other 
business schools too in some of the 
world’s leading universities so that we can 
move forward together. In November, we 
partnered with the College of Business 
and Economics in The Australian National 
University, and as I write this piece today 
in India, I have just signed a partnership 
agreement with the Indian Institute of 
Management in Ahmedabad (IIMA), the 
country’s leading business school. Going 
forward, we’ll be working with partnerships 
like these to assemble internships and 
placements for our students and improve 
the quality and insight of our research 
endeavours. 

We’re incredibly excited by these 
international opportunities in Europe,  
Asia and Australia.

Our vision is to be a top business school 
and to do so by being ‘recognised as the 
most progressive and connected community 
for thought leadership on the international 
business stage.’

That’s why we are delighted to announce 
major investments in research that connects 
us with pressing themes to leaders globally. 
We’ve allocated over £1.5million of our own 
funds over the next three years to in-house 
‘platforms’ of expertise, to carve a distinctive 
offer of novel insights at the School.

The platforms rely on state-of-the-art 

expertise of our faculty who are developing 
research and – crucially – engagement with 
organisations in the areas of Accounting 
and Society, Business Resilience, Strategic 
Leadership, Services Management and 
Financial Decision Making.

This year also kicked-off with our new 
programme of executive education, with 
successful masterclasses in ‘Leading 
Strategic Change’; ‘Numbers, Governance 
and Leadership’; ‘Behavioural Finance’ 
and ‘Strategic Communications’. We’ve 
had great responses from industry from 
these initiatives and are expanding the 
programme.

This is also the first year of our new 
Executive MBA, focused on Strategic 
Leadership. A fantastic cohort of delegates 
joined us last September from an impressive 
array of companies including Rolls Royce, 
Bacardi, BP, Versalis, Ferrovial, RBS, Lloyds, 
Standard Life, Colormatrix, Floplast, Fujifilm, 
Oceaneering and Quintiles. 

Last, but definitely not least, I’ve had the 
pleasure of meeting many alumni recently 
in Singapore, India, China and Australia, and 
learnt significantly from hearing how your 
careers are evolving, and which themes are 
pressing to the challenges you’re facing 
within your own organisations.

Thank you to everyone for making the 
time to meet me recently, and I look forward 
to more encounters through the year.

With warmest wishes...

IAN CLARKE
DEAN OF THE BUSINESS SCHOOL 
Ian.clarke@ed.ac.uk 

 OUR VISION IS TO BE A TOP BUSINESS SCHOOL 
AND TO DO SO BY BEING ‘RECOGNISED AS THE MOST 
PROGRESSIVE AND CONNECTED COMMUNITY FOR 
THOUGHT LEADERSHIP ON THE INTERNATIONAL 
BUSINESS STAGE’ 

DEAN’S REPORT
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The School has developed a strategic 
partnership with China’s leading business 
school – Peking University’s Guanghua 
School of Management – extending the 
already successful collaboration between  
the two universities. 

The Memorandum of Understanding 
(MOU) focuses on one of the most pressing 
issues for world leaders and businesses today, 
the Low Carbon and Sustainability agenda. 

The agreement between the two schools 
was timely. It was signed in November, within 
a few days of the APEC Summit in Beijing, 
where ambitious new pledges were made by 
President Obama and President Xi Jinping  
to curb carbon and other greenhouse  
gas emissions.

SCHOOL EXPERTISE
At the heart of the partnership is the 
integration of the School’s expertise in carbon 
finance, management and strategic leadership, 
with Guanghua’s School of Management’s 
expertise in financial innovation, economics 
and management studies.

This will be used to develop collaborative 
research in the areas of carbon management 
science, carbon and environmental 
accounting, corporate sustainability 
and socially responsible investment and 
sustainable development for poverty 

alleviation, as well as student exchange 
opportunities. Edinburgh’s contributions in 
China are being led by Dr Xi Liang, Senior 
Lecturer in Energy Finance, Dr Francisco 
Ascui, Director of the Centre for Business  
and Climate Change, and Professor  
Richard Harrison, Chair in Entrepreneurship 
and Innovation.

Speaking about the agreement, Professor 
Ian Clarke, Dean of the University of 
Edinburgh Business School, said: ‘We’re 
at the forefront of this issue, with our MSc 
in Carbon Finance and the corporate 
engagement of our Centre for Business and 
Climate Change. We are honoured to be 
collaborating with China’s leading business 
school – it is an exciting opportunity for our 
faculty and students.’

EVEN MORE PARTNERSHIPS
This was just one of a series of international 
partnerships which will see students and 
faculty collaborate with business schools and 
industries in China, India and Australia. 

While in China, an MOU was also signed 
with Tsinghua University’s Institute of Energy, 
Environment and Economy (3E) – the most 
influential institute in the field of climate 
change policy in China. This will connect the 
School’s Centre for Business and Climate 
Change with the 3E Institute. 

In India, the School explored internship 
opportunities for students, which will offer 
them the chance to work with some of India’s 
leading financial organisations. The School 
also had fruitful discussions on forging a 
deep partnership with one of India’s leading 
business schools – the Indian Institute of 
Management in Ahmedabad. This has since 
been followed up with a further visit in March. 

In Sydney, Ian Clarke and Llinos Jones, 
International Manager, were inspired by 
Macquarie Graduate School of Management’s 
Women in MBA programme, which is 
addressing the shortage of female leaders 
taking up MBAs, to great response from 
businesses too. The School also renewed the 
exchange agreement in place for MBA and 
Executive MBA students. 

Last stop on the tour was Canberra, 
where a high-level MOU was signed with 
the country’s Australian National University’s 
College of Business and Economics. 
The School is exploring various ways of 
collaboration, including within the area of 
leadership. Its Dean, Professor Shirley Leitch, 
will be visiting Edinburgh in June to continue 
these discussions.

During the trip, there was the opportunity 
to meet with alumni in China, India and 
Australia as well as in Singapore. Further 
details of the alumni events are on page 19.

SCHOOLS JOIN FORCES TO TACKLE 
CARBON REDUCTION CHALLENGE 

Professor Ian Clarke, Dean of  
the Business School, and Professor 

Cai Hongbin, Dean of Peking 
University’s Guanghua School of 

Management, sign the Memorandum 
of Understanding

SCHOOL NEWS
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D
uring December, the School 
was ranked 16th in the UK 
and second in Scotland 
according to the Power Index, 
which measures the quality 

and breadth of research, in the Research 
Excellence Framework (REF) assessment.

The School has increased the percentage 
of its ‘world leading’ or ‘internationally 
excellent’ research activity from 50 per cent 
to 77 per cent.

Recognition in the REF topped off a 
successful year in which the School joined the 
one per cent of business schools worldwide 
to be ‘triple-accredited’ from international 
ranking bodies, AACSB, EQUIS and AMBA.

Professor Ian Clarke, Dean, said: ‘We’re 
tremendously proud of our achievement in 
the REF results. The dramatic improvement 
in our ranking since the 2008 Research 
Assessment Exercise (RAE) follows a period 
of significant commitment to developing the 
School’s research capacity.

‘The results reflect the dedication of our 
faculty in delivering world-leading insights, 
which address the complex challenges facing 
organisations today. They also show the 
steps we’ve taken to nurture a vibrant and 
sustainable research community are working.

‘Research is key to society at large and  
the support of funding councils provided 
by REF will be invaluable in continuing our 
upward trajectory.’

Based on the quality and breadth of its 
research, the University of Edinburgh as a 
whole was rated fourth in the UK and top  
in Scotland.

A replacement for the RAE, the UK’s 
higher education funding bodies between 
2012 and 2013 carried out the REF exercise. 
The assessment is designed to provide 
accountability for public investment and 
better communicate its benefits.

Funding bodies will use the REF outcomes 
to inform the allocation of research funding 
to higher education institutions from 
2015/2016 for the next five to six years.

BUSINESS SCHOOL 
RANKED 16TH  
FOR RESEARCH  
EXCELLENCE...

 RESEARCH IS KEY 
TO SOCIETY AT LARGE 
AND THE SUPPORT OF 
FUNDING COUNCILS 
PROVIDED BY REF 
WILL BE INVALUABLE 
IN CONTINUING OUR 
UPWARD TRAJECTORY 

SCHOOL NEWS

As well as securing 16th place for research 
excellence in the UK, the School’s Full-Time 
MBA programme has secured 14th place in 
The Economist rankings 

The Full-time MBA 
programme climbed ten 
places in The Economist’s 
top 100 global ranking, 
which was published  
in October. 

The MBA is now ranked 
14th in the UK and 90th in 
the world.

Speaking about the 
announcement, Professor 
Ian Clarke, Dean, said: ‘This 

is an encouraging result, a 
product of the significant 
investment the School has 
placed in the programme, 
including new facilities and 
curriculum enhancements. 

This recognition follows 
the AMBA accreditation 
won by the Executive MBA 
this summer.

‘I would like to thank our 
alumni for contributing 

to this great result. It’s 
your active participation 
and feedback that makes 
rankings such as these 
possible. 

‘Part of the School’s 
mission is to develop 
responsible, effective 
leaders, and inspire minds. 
This announcement marks 
another important step on 
that journey.’

... AND MBA RANKING IS 
NOW UP TEN PLACES 
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February saw a short but intense 
period of campaigning in the 
election for the new University 
Rector. The election was contested 
between Peter McColl, the 
incumbent, and Steve Morrison, 
an alumnus of the University 
and television executive. The 
hard-fought but fair campaign 
saw Steve Morrison win by 2,666 
votes to 1,638. In a curious twist of 
history, it was 47 years after Steve’s 
first shot at the Rectorship. 

In the heady, radical days of 
1968, Malcolm Muggeridge – 
the then Rector – delivered a 
speech from the pulpit of St Giles 
Cathedral denouncing various 
student demands and resigning 
with immediate effect from the 
Rectorship. In the tumult that 
followed, Steve Morrison, editor of 
the student newspaper, realised 
that students were able to stand 
for Rector and duly did so. Losing 
the contest narrowly, it paved the 
way for student rectors, which a 
few years later saw Gordon Brown 
elected to the position. 

On leaving Edinburgh, Steve 
worked as a producer at Granada 
Television, before setting up 
Granada Film, where he produced 
a number of films, including the 
Academy award-winning, ‘My Left 
Foot’. Steve proceeded to serve 
as Chief Executive of London 
Weekend Television and Granada 
Television. On leaving Granada, 

Steve – with two partners – set 
up All3Media, which became the 
largest independent UK production 
company, producing hits such as 
‘Wolf Hall’, ‘Undercover Boss’ and 
the ‘Only Way is Essex’. Steve sold 
All3Media last year.

Steve’s role as Rector involves 
chairing the University Court. His 
ambition is to help develop more 
interdisciplinary courses, bringing 
together creativity, technology and 
the latest business thinking.

Speaking about his appointment, 
Steve said: ‘I am delighted that the 
University of Edinburgh’s staff and 
students have supported my vision 
for the future of education and will 
bring it to life in the modern world. 
I will do everything I can to repay 
their trust. Edinburgh is a great 
University.’

 The School wishes Steve well in 
his new role.

UNFINISHED BUSINESS 
FOR THE NEW RECTOR

SCHOOL NEWS
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Professor Shirley Leitch, Dean 
of the College of Business and 
Economics at the Australian 
National University (ANU) in 
Canberra, joined the School’s 
International Advisory Board  
in December. 

Shirley said: ‘I was delighted 
by the invitation to join the 
International Advisory Board 
and by Professor Ian Clarke’s 
willingness to join the Advisory 
Board here at the Australian 
National University. 

‘These reciprocal memberships 
further strengthen the growing 
alliances between our schools. We 
are collaborating on a number of 
projects, most notably in the area 
of leadership. ANU Professor Giles 
Hirst, who holds the inaugural 
Chair in Leadership, visited 
Edinburgh in February to progress 
the leadership initiatives, and I 
look forward to visiting in June’.

Shirley’s research is focused 
on public discourse and change, 
including engagement and 

communication in relation to 
controversial science. Her current 
projects include a book on social 
media and an Australian Research 
Council Discovery project on the 
communication strategies of the 
mining industry.

She has written more than 100 
peer-reviewed papers and held 
more than $5 million in national 
competitive grants. She has 
undertaken senior advisory roles 
for government and industry 
and contributed to numerous 

government reviews.
Her previous roles in Australia 

and New Zealand include Deputy 
Vice-Chancellor Academic at 
Swinburne University, Dean of 
Commerce at the University 
of Wollongong and Pro Vice-
Chancellor of Public Affairs at the 
University of Waikato.

Shirley has also recently been 
made an Honorary Professor in 
the College of Humanities and 
Social Science in the University  
of Edinburgh.

Professor Shirley Leitch joins IAB

SCHOOL NEWS
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In a joint event with the Royal 
Society for Asian Affairs, Lord 
Karan Bilimoria, founder and 
chairman of global brand, 
Cobra Beer, discussed UK–India 
relations.  

He gave an account of the 
opportunities and challenges 
of the relationship, drawing on 
his experience as the Founding 
Chairman of the UK India 
Business Council, member 
of the UK-India Round Table, 
Founding Member of the 
Prime Minister of India’s Global 
Advisory Council and as an 
adviser for the past four UK 
Prime Ministerial visits to India. 

He weaved entrepreneurial 
themes through the history of 
the long-standing relationship. 
It is now based on mutual 
trade and mutual investment, 
although levels of trade are still 
fairly small. He is keen that we 
increase our efforts and ideally 
triple the trade between the 
two countries by the end of the 
next parliament. 

He also explored the two 
countries’ soft power and 
industrial might and spoke  
of the synergies that are yet 
to be fully developed between 
them, in areas as diverse as 
trade to education. 

In particular, he highlighted 
that the number of Indian 
students in Britain has gone 
down in recent years, in 
contrast to other countries 
such as France and Australia, 
and he argued that we should 

take international students 
out of immigration figures, 
bring back the two-year post-
graduation work visa, and  
set a target to increase the 
number of international 
students each year. 

‘INCREASE TRADE WITH INDIA’

Lord 
Bilimoria
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In November 2014, graduates and their 
guests were invited to a reception at the 
Sheraton Hotel in Edinburgh. More than 
650 people attended, celebrating the 
achievements of the cohort of MBA, MSc  
and PhD students.

A number of prizes were presented 
including the Academic Excellence awards. 
The recipients were Marek Jenson (MSc in 
Management), Yan Zhou (MSc in Financial 
Management), Isabel Cotrim Helmond Maciera 
(MSc in Marketing), Tanyawith Wittaya Udom 
(MSc in Finance and Investment), Max Kilian 
(MSc in Marketing and Business Analysis), 
Tom Steffen (MSc in Carbon Finance), Caroline 
Douglas (MSc in HRM), Ren Li (MSc in 
Accounting and Finance), Rezart Molla (MSc 
in Banking and Risk), Nadja Turunen (MSc in 
International Business and Emerging Markets) 
and Elina Reppa (MBA). 

The final prize to be announced was the 
Trelawney Burgoyne Memorial Prize which 
commemorates Trelawney Burgoyne (MBA 

Class of 2010), who was tragically killed in 
a traffic accident in 2012 while out cycling. 
Thanks to the enormous generosity of his 
friends and family, the prize was established 
as a legacy to celebrate the impact of the 

MBA on his life and to reward the academic 
success of future students. 

The prize was awarded to Jatuporn (Aim) 
Upalakalin, an MBA student who achieved the 
highest mark for the MBA Capstone Project.

STUDENTS TRANSFORMED INTO GRADUATES
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Alastair Darling, former Chancellor of the 
Exchequer, and Ray Perman (MBA Class 
of 1988), author of Hubris, the best-selling 
account of the collapse of HBOS, visited  
the School to discuss lessons from the 
financial crash. 

In a fascinating evening, Alastair revealed 
that while the collapse of Northern Rock in 
the summer of 2007 had taken the Treasury 
by surprise, it was vital in preparing the 
Government for events a year later, when 
RBS and HBOS ran into trouble. In other 
words, if Northern Rock hadn’t happened, 

events could have turned out very 
differently in late 2008.

Alastair contrasted the British and 
American political systems: Alastair and 
Gordon Brown were able to take the decision 
over a weekend to recapitalise the banks, 
whereas the US government’s proposals 
were bogged down in congress for weeks. 

Ray Perman talked about the changes 
that occurred in the Bank of Scotland, 
following its merger with Halifax. A sales 
culture took grip and the basics of banking 
were forgotten. The result was a raft of bad 

lending decisions that led the bank to the 
brink of collapse. Ray argued that one of 
the central lessons from the crash is while 
the banks were too big to fail, they are 
currently too big to manage. Ray advocated 
breaking up banks into smaller entities 
that can serve their local communities and 
not pose catastrophic risks to government 
should they fail.

Both Alastair and Ray agreed that 
major cultural change is required within 
the banking sector to rebuild trust and 
sustainable business models.

FINANCIAL CRASH IN 
REAR VIEW MIRROR

Listen to the full podcast of 
the event (at www.business-
school.ed.ac.uk/about/
news/1929).

Also available is a 
special #edtalk, in which 
Lord Bilimoria shares his 

entrepreneurial story, from 
starting a small business to 
the challenges that come  
with building global brand 
Cobra Beer. 

He addresses the 
role creativity plays in 

entrepreneurship, talks about 
the critical stages of financing 
a business, explores the traits 
that define entrepreneurs 
and how to keep a company’s 
vision on track, while being 
true to its values.

WANT TO 
FIND OUT 
MORE? 

Left to right: Professor Chris Carter, Chair in Strategy and Organisation, Ray Perman, Alastair Darling and Dean, Professor Ian Clarke

EVENTS
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Cash in  
the chips

The digital currency bitcoin may be controversial,  
but the technology it’s based on has massive 

potential, believes one alumnus

W
ith negative publicity raised 
by the dodgy dealings 
on the Silk Road website, 
the collapse of bitcoin 
exchange Mt Gox and 

the hack of bitcoin exchange Bitstamp in 
recent years, it would appear that bitcoin’s 
reputation is in shreds. However, when you 
dig deeper into the stories you’ll find that the 
actual technology that the digital currency 
is built on is very sound – and it’s this 
technology, the blockchain, rather than the 
currency itself, that has the potential 
to create an online revolution.

Entrepreneurial ex-lawyer 
Dug Campbell (MBA Class 
of 2012), pictured, believes 
the bitcoin technology has 
a huge potential beyond its 
currency applications and 
should be viewed as the next 
step in the development of 
the internet.

That’s why he formed the 
Scottish Bitcoin Meetup and Scottish 
Bitcoin Conference, to raise awareness and 
connect currency entrepreneurs, investors, 
technologists and others who are looking  
to learn and network in the digital  
currency industry.

He said: ‘I was drawn by the 
entrepreneurial side of it because the 
potential for market disruption is immense, 
and I believe Edinburgh is in a perfect 
position to drive this process forwards 
given the city’s incredible depth of talent in 
both computer science – with the School of 
Informatics – and financial services. There 
is such an underutilised wealth of resource 
here to tap into.’

The thing that excites Dug about bitcoin 
is not so much the currency itself but the 
blockchain protocol that underpins the 
technology. This represents a breakthrough 
in computer science that provides a public 
ledger of all transactions in the bitcoin 

network, providing a single, permanent 
record of every single transaction from the 
day that the bitcoin was released in 2009 
to the present day, creating the perfect 
audit trail. It is the integrity of this ownership 
information that has the potential to 
launch bitcoin from purely a currency into  
representing other items of value.

Dug said: ‘It has the potential to 
revolutionise machine-to-machine payments 
and the exchange of value between any two 
parties around the world.

‘Bitcoin represents an agreed way 
of communicating that enables 

value to be transferred globally, 
cheaply and instantly without 
the involvement of any 
third parties and with 100 
per cent confidence that 
ownership has permanently 
changed hands. Most 

people think about bitcoin 
as being digital currency, but 

all that is being transferred is 
a token – yet it is a token that has 

value because it is scarce (there is a limited 
supply) and it cannot be counterfeited.

‘In the future, that token can represent 
anything: your house, your car or shares in 
a company. The beauty of the blockchain 
is that it allows you to exchange something 
with a guarantee of ownership and in a way 
that is secure while being visible to all. This is 
an incredibly powerful system that cannot be 
manipulated by anyone.’

Although there have been high-profile 
media stories about bitcoins being hacked 
and stolen, this has generally been as a result 
of the poor business and security processes 
of the companies trading the cryptocurrency. 
The bitcoin blockchain itself has never  
been hacked, despite some press stories  
to the contrary.

Dug added: ‘If you want to do something 
illegal then use the current market leader 
– cash. Don’t use bitcoins, which leave a 

permanent record of ownership on the 
blockchain. People on the dark markets 
might use bitcoins, but when they cash 
them in for traditional currencies, forensic 
investigation of the blockchain can uncover 
who they are.

‘Bitcoin represents a much wider societal 
movement than one that affects currency 
alone. The technology empowers the 
much wider evolution within society and 
business towards decentralised structures by 
providing a framework which lets us act and 
trade efficiently on a global level for the first 

INSIGHT
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time – that’s going to be very exciting.’
The growth of bitcoin has already 

unleashed a wave of innovation as companies, 
particularly in the US, look at either 
integrating or adapting the technology to 
create their own versions of the blockchain. 
For example, Ethereum is developing 
blockchain technology beyond the confines 
of currency (moving from currency to 
contracts) and Eris Industries has developed 
blockchain technology that organisations 
can integrate for free in order to harness the 
power of the distributed ledger. Even IBM and 

Samsung have a partnership to make their 
own blockchain for other applications.

Dug added: ‘Blockchain technology will 
result in the fundamental redesign of a 
huge number of processes and it will power 
person-to-person value exchange across a 
global network.’ 

As of today, it means everyone can choose 
to have a free bank account in their pocket. 
This is hugely disruptive technology that is 
available to anyone with a mobile telephone 
and an internet connection. To give you a 
feel for the size of the opportunity, estimates 

suggest that this group represents the 
majority of the global ‘unbanked’ population 
of five billion people. It will force traditional 
financial services organisations to rethink 
the services they provide and their income 
models. There are signs that the old guard 
are taking this situation seriously as JP 
Morgan has filed for patents to design a 
virtual payment system to rival bitcoin and 
banks are now starting to launch projects 
to investigate the potential of blockchain 
technology in further detail.

That’s why Dug believes it’s important that 
people engage with this technology now, to 
avoid the risk of inappropriate regulation and 
legislation being pushed through that might 
inadvertently hamper progress and hold 
innovation back. 

He added: ‘Some regulatory bodies 
around the world are looking at bitcoin 
far too narrowly. They see it solely as a 
currency vehicle rather than as the next 
step in the evolution of the internet and the 
development of a global trusted network 
that will underpin society.’

Dug is on a number of working groups on 
the UK Digital Currency Association which 
is in conversations with HMRC and other 
organisations about the future regulation 
of the technology (visit www.bit.ly/
DigitalCurrencyPDF).

He added: ‘The current government is 
being very positive and it’s encouraging that 
the Budget announcement earlier this year 
included a £10 million research programme 
into digital currencies to be led by the Alan 
Turing Institute, of which the University of 
Edinburgh is a member.

‘We are in the very early days of this 
technology, but I believe that this discovery 
represents a foundational block for the 
future of our online world. As we accelerate 
towards the Internet of Things, blockchain 
technology will become a vital component 
of the future of the society that we’ll all 
soon inhabit. The more people that start to 
engage and understand the potential that 
this represents for both business and society 
in general, the better.’

 WE ARE IN THE VERY 
EARLY DAYS OF THIS 
TECHNOLOGY AND I 
BELIEVE IT REPRESENTS 
THE FUTURE OF THE 
INTERNET 

INSIGHT
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Within a few years of the launch of bitcoin in 
2009, the Wall Street Journal was hailing the 
new bitcoin millionaires.

The ‘millionaires’ were the ones who got in 
early when the price was a matter of a few 
dollars, but by 2013 the price became more 
volatile, reaching $238 in the spring but more 
than $1,100 by the end of the year. 

Since then it has been on a downward 
trajectory, going below $200 at the 
beginning of this year, and it has since 
fluctuated between $200-300.

There are numerous reasons cited for the 
price spike, from rumours that it became a 
safe haven for value after the US government 
was in danger of not being able to pay 
its debtors, that the closing of the Silk 
Road website gave it more legitimacy, or 
that interest increased from the Chinese. 
Whatever it was, it was a classic case of a 
‘bubble’ caused by speculators jumping on  
to ride the wave.

Dr Arman Eshraghi, Lecturer in Finance 
and Accounting and Director of the School’s 
MSc in Finance and Investment, said: ‘The 
bitcoin concept and its price trajectory in 
particular pose interesting research questions 
for finance scholars. 

‘In my Behavioural Finance course, I ask 
students to critically review the literature 
on asset price bubbles and form their own 
independent views as to whether bitcoin 
can be described as a bubble and where it is 
heading towards. 

‘There is a diverse range of views among 
finance academics and industry experts 
regarding the future of virtual currencies  
such as bitcoin and their potential role in  
the global economy. What adds to the  

puzzle is the technological sophistication 
of these virtual currencies and lack of 
transparent market data. 

‘Nevertheless, in the case of bitcoin for 
example, there is little doubt that its historical 
price curve is highly reminiscent of classic 
asset price bubbles.’ 

George Kassis, an undergraduate on 
the Business and Finance degree at the 
University of Edinburgh, has been investing 
in virtual currencies for the past year and 
is writing his dissertation on factors behind 
volatility in the bitcoin market.

He said: ‘Bitcoin is one of the pioneers of 
the decentralised system of cryptocurrencies 
– that means it’s an open system that’s made 
by the public for the public. No one controls 
it, but there are many other cryptocurrencies 
out there that use centralised systems that 
give greater control over the stability of the 
value of their currencies.’

George has been buying Ripple, the 

second largest digital currency by market 
capitalisation, which was created and is 
controlled by Ripple Labs in the US. 

‘Unlike bitcoin, where you have miners 
(see below), Ripple Labs has designed the 
code and they decide how many Ripples 
are released in the system to keep the value 
steady. This has an advantage over bitcoin 
that has exhibited volatility in the past, which 
has deterred business from using it.’

However, despite the advantages of Ripple, 
George believes the bitcoin model will prevail 
mainly because of its blockchain technology.

He explained: ‘Information can be 
exchanged so freely nowadays but when it 
comes to money there are so many barriers, 
such as bureaucracy and costs. Bitcoin has 
the potential to get money on the same level 
as information in terms of transferability. 
I’m not sure bitcoin will be the currency of 
exchange in the future but the blockchain 
technology on which it is based will succeed.’

WHAT IS BITCOIN?
Bitcoin is a virtual currency 
created in 2009 as a peer-
to-peer 'trustless' exchange. 
This means that no personal 
information is required for 
exchange and, technically,  
no fees.

HOW DO YOU BUY BITCOIN? 
You can buy them on a bitcoin 
exchange or 'mine' for them. 

Bitcoins are mined by computers 
that solve difficult cryptographic 
problems to verify transactions. 
As more bitcoins are created, 
the problems become more 
difficult. Bitcoin pioneers used 
to be able to mine coins on their 
laptops, but now high-powered 
computer equipment is needed. 

WHERE DO YOU STORE THEM?
Bitcoins are stored in electronic 
wallets, which are identified 
by a long string of letters and 
numbers. While anyone can view 

the wallets, the owners’ identities 
are not public. As of April, there 
were 3.1 million wallets. 

HOW SECURE IS BITCOIN?
Information on a bitcoin is 
encrypted and cannot be 
accessed without a digital key 
which the owner has.

HOW MANY BITCOINS  
ARE THERE?
At the moment there are around 
14 million (worth $3,556 million 
at beginning of April) but the 

software that governs the 
network will restrict the total 
number of bitcoins created to  
21 million.

WHAT CAN YOU BUY  
WITH BITCOIN?
Not a great deal at the moment 
as most users of bitcoin are 
holding on to them as an 
investment. However, a number 
of online low-margin retailers in 
the US accept the currency as it 
is a low-cost method of payment 
compared with credit cards.

BITCOIN AND BUBBLES
Will digital currencies 
stand the test of time?

THE FACTS

INSIGHT
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Leadership lessons... 
from the tango

The University’s annual creative learning festival offered opportunities  
for dramatic dancing and much more 

GET INVOLVED

Aluminate ~ 13

Earlier this year, the School 
released the profiles of the 
current MBA participants, a 
truly diverse cohort in terms 
of managerial experience, 
nationalities, skills and 
aspirations. The profiles 
provide a snapshot of their 
background, education and 
skills and are available both in a 
newly designed profiles book, 

as well as online.
There are two main ways 

in which you might wish to 
engage with our MBAs. Firstly, 
they are available to undertake 
project work with companies 
during their programme (either 
as a group or individually, 
between April and September). 

Secondly, they will be seeking 
permanent employment at 

the end of their MBA. The 
majority will complete their 
studies in September 2015. 
A number are participating 

in our International Business 
MBA (which includes a period 
overseas) which they will 
complete this December.

GLOBAL TALENT FROM THE EDINBURGH MBA

The School is always looking for alumni to 
support events during Innovative Learning 

Week. For an idea of the type of events run this 
year, visit www.ilwevents.ed.ac.uk

If you would like to offer your help for 2016, 
contact alumni@business-school.ed.ac.uk

How to get involved...

 OFIND OUT MORE
For a hard copy of the newly designed profiles book, or to  
contact any of our students, contact Employer Relations  
Manager Mhorag Sharp at mhorag.sharp@ed.ac.uk  
Alternatively, browse the profiles and contact our students  
directly online at: www.business-school.ed.ac.uk/mba-profiles

T 
he University’s festival 
of creative learning, 
Innovative Learning 
Week (ILW), is held 
each February. With 

nearly 300 events, of which more 
than 50 were run by students, it 
gives students, staff and alumni 
the chance to develop skills, 
network and celebrate innovation 
in the academic community.

This year’s was the most 
successful to date for the 
Business School with more than 
300 undergraduate students 
taking part.

‘The great thing about ILW is 
that the events are created and 
run by energetic colleagues and 
students who want to try new 
things. There aren’t really any 
rules and it’s very different from 
a regular week at University,’ 
explained ILW Co-ordinator and 
Early Career Fellow in Finance, 
Alistair Haig.

Among many highlights, 
Leadership Lessons from the 
Tango – it’s not about the steps 
saw staff and students join a 
skills workshop with a difference 
– to tango their way to improved 
leadership skills.

Students flexed their culinary 

muscles as part of the Great 
University Bake-off. Held at 
the New Town Cookery School 
and organised by Céline Rojon, 
Lecturer in Human Resource 
Management from the Business 
School, the teams were given  
the challenge of making 
snowballs and creating a 
Scottish-themed cake. 

An AIESEC Edinburgh IT 
business conference was held at 
the School, giving the students 

the chance to learn about the IT 
industry, opportunities, develop 
leadership skills and network 
with IT professionals. 

Students also had the chance 
to apply their creativity to find 
innovative solutions to challenges 
in digital learning and teaching 
as part of the event Inviting 
Venture Philanthropists to the 
Ivory Tower.

Finally, the Edinburgh 
Apprentice gave students a 

platform to test their skills  
over five rounds and to  
network with top companies 
while developing real-life, 
practical business abilities. 

Alistair said: ‘It was even 
bigger this year with more than 
200 entrants and, as always, they 
are judged by veterans from our 
industry and alumni networks. 
It provides an opportunity for 
anyone to have a go at becoming 
an entrepreneur in a week.’



Treks for career insights
Student Development Manager, Neil Thomas, shares his  

reflections on the benefits of business visits

JIM FLETCHER ON HIS TREK TO STANDARD LIFE HOUSE...

T
he name ‘student trek’ may bring 
to mind Freshers’ Week, pairing 
up with somebody and hitchhiking 
as far as you can in 24 hours for 
charity, but it actually has a much 

more practical application in the School.
In the current academic year, the Student 

Development team has formalised the way 
in which we market, describe, plan and 
deliver student visits to companies.  

In groups ranging from 10 to 30, our 
students have been all over the UK and 
beyond, enjoying the opportunity to 
learn from seeing and questioning at the 
increasingly large variety of organisations 
we work closely with.

These treks have been organised at 
all levels. Near Edinburgh, students have 
visited Johnson & Johnson, Standard Life, 

Amazon, Diageo and AG Barr. Students 
who attended our Dublin trek at Easter had 
the opportunity to visit Facebook, Google 
and Twitter. In late May, we will be taking a 
group to visit the German financial centre 
of Frankfurt, which will include an alumni 
dinner on 27 May.

The feedback on these treks has been 
exceptional, with the attendees enjoying the 
opportunity to: 
•  Gain an insight into world-class companies
•  Understand corporate culture 
•  Appreciate strategic aims and objectives of 

a variety of industry-leading organisations 
•  Meet and question people who have 

recently been successful in the job market.
Students have been encouraged to 

participate during these treks in a variety of 
workshops, Q&A sessions and case studies. 

They have also been asked to reflect on 
these activities with a series of blog entries 
that record each visit, such as the blog from 
MBA student Jim Fletcher following the 
Standard Life trek (see below).

GET INVOLVED

W
alking through 
Edinburgh’s 
business 
district, 
Standard Life 

House is a truly magnificent 
building both inside and 
out. Given my real estate 
background, I have an uncanny 
excitement about touring 
properties, particularly when 
they adapt cutting-edge 
technology or embrace 
contrarian designs. Standard Life 
House has both. 

Along with other MBA and 
MSc students, I visited Standard 
Life House in January to learn 
more about the company and 
network with some of their 
employees. 

First we spoke with an 
employee on the graduate 
scheme currently placed in 
Group Strategy, who introduced 
us to the company’s strategy, 
different lines of business 
and global locations. Fellow 
MBA student Erin Bembe 
enjoyed hearing from Group 
Communications and HR who 
identified Standard Life’s core 
competencies. 

‘I found it interesting to learn 

about the “why” of Standard 
Life – “we’re in the business of 
building a more prosperous 
world” – and then see that 
translated directly into their 
operations and interactions with 
stakeholders,’ said Erin. 

Similar to my previous 
company, it was great to get the 
impression that Standard Life 
really puts its employees first  
in the organisation and gives 
them every opportunity to 
develop the tools to excel at 
what they do. We then had 
roundtable discussions with staff 
to learn about why they chose 
to work at Standard Life and the 
best (and worst) attributes of  
the company. In particular, we 
learnt about its sustainability 
strategy. This was followed by  
a session with three University  
of Edinburgh alumni and an  
HR director, who focuses on 
talent and development in the 
graduate scheme.

We ended the day with an HR 
consultant giving us a tour that 
emphasised the openness and 
engagement that the company 
strives to bring to its employees. 

These included open floor 
plans and desks, multiple break 

out points, and a feeling that 
everyone has an equal voice in 
the company, from executive 
management to the graduates 
and interns.

Treks such as this are a 
great opportunity for students 

to interface with potential 
employers and see if they are  
a good fit. 

Following my visit, I will 
definitely keep an eye out for 
opportunities with Standard Life 
as part of my career search.

We’re always on the lookout for new 
destinations. If your organisation might 
support this type of activity, please 
email student.development@business-
school.ed.ac.uk 
Equally, if you’re on the other side of the 
world then we are interested in piloting 
‘virtual treks’ in the future.

Future Treks: how 
to get involved

MBA student 
Jim Fletcher 
discovered what 
Standard Life  
is like as a place  
to work
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The School’s newly formed 
Student Development team  
has piloted the Edinburgh 
Award in Professional 
Development across a number 
of the MSc programmes, 
in order to bring together 
the School’s provision of 
skills development in a way 
that allows the students to 
drive their own personal 
development goals. 

As well as taking part in a 
number of core employability-
related skills sessions 
throughout the academic year, 
offered across programmes, 
the participating students are 
focusing on their individual 

development plans, accessing 
individual and group coaching 
to keep up the momentum, 
and taking part in a number 
of other activities, such as 
conferences, treks, blogging 
about their learning, and 
completing an online journal 
of their progress, all of which 
complements their taught MSc 
programme.

Current MSc in International 
Business and Emerging Markets 
student, Kelly Crawford, 
said: ‘I have loved doing the 
Edinburgh Award this year 
because it has helped me to 
set goals and really reflect on 
the progress I’ve made. Doing 

the award has allowed me to 
attend a lot of events focused 
on my development, but it has 
also really encouraged me to 
continually reanalyse the skills 
I have and those that I need to 
reach my goals.’  

There are just under 30 
students taking part in the 
Award at present, and the 
Student Development team will 
be hosting a celebratory event 
in early summer for those who 
complete it. The team hopes 
to expand the pilot next year 
across all taught postgraduate 
programmes to individualise 
students’ professional 
development and provide 

recognition for their focus 
on developing themselves 
professionally.

The University’s Careers 
Service first piloted the 
Edinburgh Award in 2011, 
as a means of recognising 
students’ participation in 
activities which helped them 
stand out from the crowd, 
and enabling them to better 
articulate what they were 
getting out of their various 
experiences, academic and 
co-curricular, while a student 
at the University.

EDINBURGH AWARD

NEW AWARD IN PROFESSIONAL DEVELOPMENT

Jim Fletcher visited 
Standard Life House 
to learn more about 

the company and 
network with staff
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‘It’s time to give 
something back’
The generosity of Victor Loewenstein is giving 
students from outside the UK the chance to  
boost their careers with the Edinburgh MBA

GET INVOLVED

F
elipe Eckholt Ricci’s desire to 
internationalise his career and 
take on a new direction was 
realised when he embarked on 
the Edinburgh MBA in September, 

in part thanks to the generosity of Victor 
Loewenstein (BCom 1960).

The scholarship is awarded to a student 
each year who is from outside the UK, in 
order to enhance the international profile 
of the MBA. It is awarded on the basis of 
academic merit and the contribution that  
the individual can make to the MBA.

Victor explains why he provides this 
scholarship. ‘A British national but raised 
in Portugal, I came to Edinburgh almost 
as a foreign student and my studies and 
subsistence were financed by a member 
of my close family. I can therefore relate to 
those who have chosen – as I did – a major 
and world-renowned academic institution, 
who may not be able to afford the tuition 
and related costs associated with a  
graduate programme.

‘Now retired, after close to a 40-year 
career in management consulting, I feel that 
the time has come to give something back 
to society for the personal and professional 
fortunes I have had.’ 

The current recipient, Felipe, worked as 
Head of Business Intelligence at Finning 
Chile SA for four years, responsible for the 
South American region. He also had the 
opportunity to work with all Caterpillar 
dealers for the Americas as Services 
Marketing Champion. 

‘Having travelled a lot in my professional 
and personal life, I recognised the 
importance of internationalising my career 

and experiencing new cultures,’  
said Felipe. 

‘I was therefore keen to do an 
international MBA that would give 
me new ideas in business and 
marketing. Having spoken to an 
alumnus, and visited Edinburgh, I 
was confident that the University 
of Edinburgh Business School 
would offer what I was looking for 
and allow me to transition to the 
next step in my career. 

‘As a self-funded, overseas student, 
the Victor Loewenstein Scholarship has 
been very welcome and has given me the 
assurance that I can manage the cost of 
living while studying and help me to deal 
with any unexpected expenditures.’

Dr Malcolm Kirkup, Director of the MBA, 
said: ‘Felipe was a well-deserving candidate 
for the Victor Loewenstein Scholarship. He 
had an excellent academic background 
and valuable managerial experience and 
we knew as soon as we saw his application 
that he would be able to make a strong 
contribution to the MBA community at 
Edinburgh as well as benefit from the 
educational experience and network  
we could offer.’

In Victor’s case though, it is more than just 
a financial contribution. Victor is also keen 
to develop a good relationship with each 
student and to act as a sounding board  
and coach.

Half way through his studies, Felipe 
highlights the close relationship he already 
has with Victor. ‘He is very open and 
willing to answer my questions about both 
my personal and professional life. He is 

concerned about 
my future and 

what my next steps 
will be.

‘Following the MBA, 
I would like to spend around two years 
working in the UK in a B2B company before 
returning to Chile to start my own business 
to help SMEs to maximise the benefits of 
internationalisation.’ 

Victor is keen to also maintain contact 
with each recipient after their graduation. 
‘I have built a relationship of trust with 
previous recipients that allows them to take 
the initiative to ask for my opinion on things,’ 
said Victor. ‘It gives me great personal 
satisfaction that I have helped them to 
further develop their career.’  

Roland Buchi (pictured above), scholarship 
recipient in 2013/14, agrees. ‘Besides the 
financial aspect, the scholarship helped me 
through my studies. It was a hard decision to 
leave a safe job, give up my salary and move 
to Edinburgh. 

‘I was impressed by how much Victor 
cared as to who received the scholarship. 
The personal contact was at least as 
valuable for me as the scholarship itself. I 
particularly benefited from meeting with 
Victor for dinner half way through the 
programme, which really motivated  
me during a busy period, and he has 
continued to offer me support via email 
since graduation. 

‘I have returned back to my previous 
company, but started a new position as a 
Project Manager for a project where I can 

 THESE AWARDS HELP US TO ATTRACT TOP 
CALIBRE STUDENTS. FOR SOME APPLICANTS IT  
CAN MEAN THE DIFFERENCE BETWEEN BEING  
ABLE TO AFFORD AN MBA AND NOT 
Dr Malcolm Kirkup, Director of the MBA

16 ~ www.business-school.ed.ac.uk



The Victor Loewenstein Scholarship is  
just one of the many scholarships open to 
MBA students. 

PETER GRANT ENTREPRENEURSHIP 
SCHOLARSHIP 
New for 2015/16 entry, alumnus Peter Grant 
(MBA 1991) is offering a £5,000 bursary 
towards tuition fees. In addition to the 
entry requirements for the MBA, applicants 
must demonstrate successful prior 
experience of entrepreneurship activity, 
including adding value/revenue through 
innovation in a commercial context. 

TESTPLANT MBA SCHOLARSHIP
International software business TestPlant is 
offering a £10,000 bursary towards tuition 
fees together with a paid internship. To be 
eligible, candidates must be from 
China, must have graduated 
with an IT-related 
degree and have at 
least three years’ 
work experience in a 
managerial role in a 
high-tech company. 
Joint-founder and CEO 
of TestPlant is George 
Mackintosh (BCom 
1979), Entrepreneur 
in Residence at 
the School. His 

success with TestPlant reflects excellence 
in strategic leadership — innovative 
thinking, entrepreneurial action and 
a global perspective. The company is 
keen to encourage these traits in new 
business leaders, hence its support of this 
scholarship and internship opportunity.
 
SANTANDER INTERNATIONAL  
MBA SCHOLARSHIP 
Global banking group Santander is offering 
a £5,000 bursary towards tuition fees. 
The award is designed to enhance the 
international diversity of the Edinburgh 
MBA, and is open to applicants from 
Argentina, Brazil, Chile, China, Colombia, 
Mexico, Peru, Portugal, Puerto Rico, Russia, 
Spain, Uruguay, USA and Venezuela. 
This year’s recipient, Ivan Lopez (pictured 
left), from Colombia, said: ‘The Santander 

scholarship was one of my main 
motivations to apply for the MBA. 
The programme has given me the 
opportunity to interact with and 
learn from exceptional students and 
to share our knowledge and skills’.

 OWANT TO KNOW MORE?
Details on the above can be  
found at www.business-school.

ed.ac.uk/mba/scholarships-
funding/mba-

scholarships

HOW TO GET INVOLVED
If you are interested in supporting 
future MBA students or looking 
for more information on any of the 
scholarships highlighted, please 
contact MBA Director, Dr Malcolm 
Kirkup on malcolm.kirkup@ed.ac.uk

SCHOLARSHIPS ON THE RISE
draw a lot from my MBA. However, not only 
has the MBA changed my work life, it has 
also changed the way I do things in general. 
I now have a broader view of business in 
general and can take private investment 
decisions with confidence in a more 
entrepreneurial way.’

In addition to funding the scholarship, 
Victor also offers one-to-one sessions with 
all of the MBA cohort. ‘This allows me to 
focus on specific personal circumstances, 
sharing my own experience in executive 
search,’ said Victor. ‘These are individuals 
who have already been in the market place, 
put their career on hold to acquire new 
competences, before re-entering the market. 
The fact that they have stopped their career 
is a clear indication that they are serious 
about their professional development. These 
are the individuals that executive search 
companies are looking for.’ 

Dr Malcolm Kirkup summarised the 
importance of scholarships: ‘These awards 
are hugely valuable to the MBA programme 
and help us to attract top-calibre students. 
For some applicants it can mean the 
difference between being able to afford  
an MBA and not. 

‘For others, it is more than the financial 
contribution – a scholarship can bring useful 
links to specific alumni, specific companies 
or specific networks. A number of the 
scholarships also help to reinforce the main 
themes we are trying to promote through 
our MBA – for example, internationalisation, 
the value of diversity, entrepreneurship and 
the importance of innovation.’

From left: Victor Loewenstein (left) 
has been on hand to offer Felipe 

Eckholt Ricci advice and support.
(Below left) Roland Buchi
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WORLDWIDE CONTACTS
We are delighted to help alumni get together 
and have a network of well-established 
international alumni groups, originally set up 
by MBA alumni. 

Where numbers are smaller, we have key 

alumni contacts located in various areas of 
the world, or work in conjunction with other 
University of Edinburgh alumni groups. 

We are keen to extend our networks and 
if you are interested in getting involved, or 

would like to make contact with alumni in 
countries not listed below, please contact 
the Alumni Relations Manager who can help 
with identifying appropriate contacts. Email 
alumni@business-school.ed.ac.uk

REGION NAME CONTACT 

EUROPE 

Czech Republic Adam Vytlacil adamvytlacil@googlemail.com

New Germany (Hamburg) Claudia Jungmann claudia_jungmann@gmx.de 

Germany (Munich) Claus Doerfler claus.doerfler@bmwgroup.com

Greece Panos Georgakopoulos georgak@yahoo.com

Iceland Sigurbjorn Gunnarsson sigurbjorn@lyfja.is 

 Oli Klemensson ok@cb.is 

 Einar Skulason einarskula@gmail.com  

  Rebekka Valsdottir rvalsdott@gmail.com 

Ireland  David Boyd boyd.dp@gmail.com 

Poland  Natalia Faryna natalia.faryna@yahoo.pl 

Russian Federation Anton Lutsenko anton.lutsenko@me.com

Spain (Madrid)  Charlie Wilson charliepwilson@gmail.com 

New Spain (Majorca)  Mike Lillico lillico@54321stop.com 

New Sweden Hans Tuvehjelm hans@city-boxen.se 

Switzerland Charles Barber charles.barber@bluewin.ch 

 Susanna Teinila susannateinila@hotmail.com

UK (London) Estee Chaikin esteechaikin@gmail.com

  www.facebook.com/  

  groups/292883957453958

ASIA 

China (Shanghai) Martin Jensen martinhjorth1976@hotmail.com 

  mhj@carthagemhj.com

 Hui-Juan Lin lin.huijuan@gmail.com

New Hong Kong Dan Wang danwang.uk@gmail.com 

New India Thomas Kaduthanam thomas.kaduthanam 

  @yahoo.com

Indonesia Handoko Bayumurti handokobayumurti@gmail.com

REGION NAME CONTACT 

ASIA (cont..) 

Japan Koichi Sakamoto koichis1115@yahoo.co.jp

  www.facebook.com/  

  groups/edinburgh.japan/

Malaysia Sanjay Saigal sanjay@saigal.com.my

New Pakistan Mirza Fahad Harooon mirzafahad92@hotmail.com 

Singapore Akshay Mehta aksh.mehta@gmail.com

New Taiwan Rich Wei richjwei@mac.com 

AFRICA/MIDDLE EAST 

New Ghana Victoria Asante vicky_oye@yahoo.co.uk 

South Africa  Yoni Titi yoni@yonititi.com 

UAE Avinash Pinto ajpinto84@gmail.com 

LATIN AMERICA 

Argentina Jose Salgado jrsalgado@chocolatesfenix.com

Brazil Paulo Ract Almeida pauloract@yahoo.co.uk

NORTH AMERICA  

Canada (Toronto) Josh Gillespie josh.gillespie 

  @algonquinpower.com

Canada (Vancouver) Euan Sinclair esinclair@lawsonlundell.com

USA (Boston) Jean Donnelly jean_donnelly2002@yahoo.com

 Josh Staunton mjstaunton33@yahoo.com

USA (Charlottesville, VA) Molly Baker mollyjbaker@gmail.com

USA (NYC) Ashley Bendell ashleybendell@gmail.com 

USA (Washington DC) Russell Mante russell.mante@gmail.com

OCEANIA 

New Australia (Melbourne) Warwick Forge warwick@bloomings.com.au

Australia (SA) Todd Booth toddbooth1@mac.com

New Zealand Karen Fielding kandmfielding@gmail.com

GLOBAL CONNECTIONS
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GLOBAL CONNECTIONS

We have identified 
strong numbers of 
Business School alumni 
in the following hubs 
and would like to build 
our networks, starting in 
these areas:

UK
• Glasgow
• Aberdeen
• Manchester
ASIA
• Bangkok
AFRICA
• Lagos
NORTH  
AMERICA
• San Francisco area

If you would be  
willing to be an  
alumni contact in  
your area, we would  
love to hear from you. 
As well as providing 
a point of contact 
for alumni in the 
area, we would like 
to stay in touch with 
you and help you to 
co-ordinate alumni 
activities, reunions and 
events where you are. 
If you would like to get 
involved, please contact 
the Alumni Team at: 
alumni@business-
school.ed.ac.uk

PRAGUE ALUMNI GATHERING 
Adam Vytlacil (2011 MSc Finance and 
Investment) organised an alumni gathering 
in Prague in early November. Adam said: 
‘The event was fun and went well. Attendees 
included alumni from the Business School 
and from the wider University of Edinburgh 
alumni network. We did a tour around the city 
centre and then went for dinner together.’

Contact Adam on adamvytlacil@
googlemail.com if you would like to be kept 
updated on future events.

FORTHCOMING EVENTS
Alumni events are planned for the following cities – contact alumni@business-school.
ed.ac.uk if you have recently moved to these locations, to make sure you receive 
updates on the events: 
Frankfurt  Wednesday 27 May 
Reykjavik Tuesday 16 June 
Istanbul   Thursday 18 June

ASIA/PACIFIC EVENTS

In November 2014, the School 
hosted a number of alumni 
events across Asia. 

In INDIA, Dean Professor Ian 
Clarke; International Manager 
Llinos Jones; and Personal 
Chair in Entrepreneurship 
and Enterprise Development, 
Professor Sarah Cooper, met 
with alumni in AHMEDABAD, 
MUMBAI and DELHI.

Alumni Relations Manager 
Toni Freitas then joined them 
in SINGAPORE and BEIJING, 
as well as hosting an event in 

HONG KONG. Here she met 
with ten Business School alumni 
over dinner after a University 
of Edinburgh drinks reception 
hosted by Senior Vice-Principal 
Charlie Jeffery.

In SINGAPORE, 20 alumni 
reminisced over a delicious 
lunch at the top of the iconic 
Marina Bay Sands Hotel. The 
panoramic view of Singapore 
was a fantastic backdrop for the 
lively discussions. 

The next stop on the trip was 
BEIJING. Over an incredible 

ten-course dinner, 25 alumni 
met with Toni, Professor 
Clarke, Llinos and Chair of 
Entrepreneurship and Innovation 
Richard Harrison. Many of 
the alumni in attendance 
were recent graduates and 
it was wonderful to get their 
perspective on life in Beijing 
after graduation.

The final location for the Dean 
and Llinos was AUSTRALIA, 
including an alumni gathering in 
SYDNEY, where they were also 
joined by Professor of Marketing 

and Consumer Behaviour  
David Marshall.

Many heartfelt thanks to all 
of the alumni who attended the 
events throughout Asia and 
Australia for your hospitality and 
insight into life after the School 
in key international cities. We 
will continue to build the alumni 
activities throughout the world, 
and if you have any ideas for 
activities, we would love  
to hear from you – just email  
us on alumni@business- 
school.ed.ac.uk

Staff from the Business School received a wonderful welcome from alumni in the cities they visited. Top, from left: Alumni in Singapore and Beijing.  
Bottom from left: Alumni in Delhi, Hong Kong and Sydney

Can you help?
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Business on 
a mission

Africapitalism – a new approach to developing the  
potential of this huge continent – is to reap rewards 

for both businesses and local communities

EMERGING TREND

I
n 2002, while working on an agricultural 
project in Rwanda, Dr Nicholas Hitimana 
spotted a life-changing opportunity for 
small farmers. He realised that if they 
switched from growing coffee to crops  

for essential oils, they could increase their 
profit margins; and that by setting up a 
company in the country to distil and market 
the oils, the benefits for the local economy 
would be even greater. 

Crucially, the company, Ikirezi, would also 
be helping to bring together communities 
that were torn apart by the 1994 genocide.

It is this kind of entrepreneurial thinking 
that lies at the heart of a new way of 
approaching Africa’s development – 
Africapitalism. 

Coined by Nigerian economist and 
philanthropist Tony Elumelu, the philosophy 
is based on the power of the private sector 
in bolstering Africa’s development, rather 
than relying on aid. It is about solutions to 
the continent’s challenges and requirements 
coming from the continent itself, and for 
investments from home and further afield 
taking a long-term view and ultimately  
having a lasting impact on nations and 
local communities.

Historically, private sector investment has 
been about the short term, and a focus on 
profit alone, but Africapitalism as a new way 
of thinking stresses that addressing societal 
challenges can also be good for business 
interests over time. 

PIONEER IN AFRICAPITALISM RESEARCH
Given the concept of Africapitalism is still 
fairly new – only really emerging over  
the last few years – research is needed to 
explore its potential and how it would work 
in practice for enterprises. This is where  
the University of Edinburgh Business  
School has stepped in to help plug these 
knowledge gaps. 

The School’s Sustainable Business Initiative 
(SBI) secured a research grant of £310,000 
from the Tony Elumelu Foundation in 2014 to 

determine the role of business leaders in the 
sustainable development of Africa. 

The research project, headed by the 
School and involving nine other universities, 
is the first of its kind and will collect data 
from 160 participants across five countries: 
Nigeria, Cote D’Ivoire, Kenya, Senegal and 
South Africa.

The project is led by the School’s Kenneth 
Amaeshi, Director of the Sustainable Business 
Initiative. He said: ‘It is hoped that the 
Business School can contribute to the deeper 
understanding of the nature of business 
leadership for sustainable development in the 
African context, taking into consideration the 
contextual factors that shape the complex 
and competing objectives of business 
organisations that operate on the continent. 

‘Traditionally, the private sector is seen to 
exist for profit-making purposes only, but 
perhaps this focus can be widened from 
economic growth alone towards goals that 
also aim to provide long-term benefits for 
customers, stakeholders and society. 

‘One of the questions we are asking is the 
extent to which it is possible for businesses 
to be profitable while creating and or 
enhancing social wealth among Africans. 
How can the private sector genuinely 
contribute to the sustainable development 
agenda through its core business operations, 
business investments, philanthropy and 
social investment; public policy dialogue and 
advocacy and institution building, and what 
forms should these contributions take?’

HOME-GROWN ENTREPRENEURIALISM 
Work has already begun to bring 
Africapitalism to life, not least with the Tony 

 YOUNG ENTREPRENEURS 
AND THOSE THEY INSPIRE 
ARE THE LIFEBLOOD  
OF AFRICA’S RISE 
Tony Elumelu
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Elumelu Foundation launching its  
$100 million Entrepreneurship Programme, 
which recognises that one key to the success 
of development will be supporting the 
employers of tomorrow.

‘Young entrepreneurs and those they inspire 
are the lifeblood of Africa’s rise,’ explained 
Tony Elumelu writing in The Economist.

Among the role models for these future 
entrepreneurs he highlighted are Mike 
Macharia, a Kenyan who turned Seven Seas 
Technology into a pan-African tech giant; 
Simdul Shagaya, founder of Nigerian online 
retailer Konga; and Funke Okpeke, whose 
company MainOne is laying fibre-optic 
submarine cables from Portugal to Africa. 

There are, however, many University of 
Edinburgh Business School alumni who are 
also playing their part. 

Its leading role in Africapitalism 
research may be hugely prestigious  
and could have a far-reaching 
impact, but the work of the School’s 
Sustainable Business Initiative (SBI) 
extends much further. 

It was set up with the mission to help 
businesses prepare for the sustainability 
challenges ahead – which include  
increasing natural resource scarcity, 
climate change, poverty and inequality. 

SBI has recently joined forces 
with the Finance For the Future 
(FFTF) Awards and is supporting the 
upcoming Scottish heat, which is being 
hosted at the Business School. There is 
also the opportunity for students and 
entrepreneurs to enter. 

The awards are a chance for entrants 
to put forward initiatives that have 
resulted in, or have the potential to 
unlock, positive, long-term financial, 
environmental, social and economic 
outcomes for their company. Students 
can also enter in the Innovative New 
Idea category.  

For more information on the awards, 
visit www.financeforthefuture.co.uk/
about-the-awards/scottish-heat

SBI is delighted to have recently 
launched its new website where  
you can follow all the latest news  
and get more information about the 
team. To find out more, please visit 
www.sbiedinburgh.com 

SUSTAINABLE 
BUSINESS 
INITIATIVE

EMERGING TREND

Continues overleaf...
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EMERGING TREND

SOLUTIONS FROM WITHIN
Okay Okorafor (MSc Finance and Investment 
Class of 2010) is one such alumnus who  
has been involved in sustainable development 
work in Africa, notably in Nigeria. He is  
Senior Consultant (Finance) for business 
and process re-engineering company 
BanyanTree Capital Partners Limited, and 
believes ‘the home-grown private sector 
businesses are fundamental in the sustainable 
development in Africa’.

He pointed out that the roles of the private 
sector in Africa are varied, including local 
businesses providing an ecosystem for 
smaller enterprises, emerging local financial 
institutions developing innovative ways to 
lend to the poor and small enterprises, and 
large enterprises launching corporate social 
responsibility programmes to target specific 
development needs. He also pointed out 
that ‘large indigenous regional bodies such 
as the West African Business Network are 
focusing on various aspects of development. 
And private foundations are engaging in the 
broader development process, with a focus 
on accountability and results.’

For Jordan Sinclair (MSc International 
Business and Emerging Markets Class of 2014), 
Senior Consultant – Strategy, CapGemini 
Consulting, it is African companies who have 
the power to make a lasting difference. 

He said: ‘Home-grown businesses are 
creating development solutions based 
on pure business sense and commercial 
opportunity and simultaneously addressing 
social issues, which, importantly, makes them 
not only sustainable, but also scalable.

‘One-off projects will not provide a lasting 
solution to the development of our continent: 
an intra-Africa and cross-national network 
of private enterprises creating a business 
environment that attracts investments, drives 
growth and is committed to both national and 
continental development will.’

However, as Pumulo Simeza, (MBA Class 
of 2009), Finance Expert with TradeMark 
Southern Africa, pointed out, the number 
of purely home-grown success stories are 
still few and far between. ‘Promising private 
businesses in Africa need to partner with 
enterprises from the developed world to 
achieve growth which will be sustainable for 
the development of Africa.’

OPPORTUNITIES FOR THE WEST AND EAST
While the focus of Africapitalism is on African 
business leaders taking care of Africa’s 
development, potential still clearly exists 
for business outside Africa to tap into the 
growing market while providing ‘social capital’ 
for local communities. 

‘The narrative on the African continent has 
changed substantially in the last decade from 
being referred to as the “Dark Continent”,  
and now emerging to be portrayed as the 
next economic frontier and the next “big 
thing”,’ explained Adun Okupe, Research 
Fellow at the SBI. 

‘Sub-Saharan Africa currently has six of 
the world’s 10 fastest-growing economies 
over the past decade. Africa has a potential 
for growth, evidenced by the increasing 
international confidence in the economic 
viability and developmental potential of the 
continent as a result of financial and political 
reforms. The continent also has favourable 
demographics. According to the African 
Development Bank, more than 60 per cent 
of Africans are below the age of 25, who can 
provide human capital and contribute to the 
continent’s development.’

For Okay Okorafor, the real growth 
opportunities for companies are in the 
rising consumer market. He explained: ‘The 
African continent is home to more than one 
billion people, of whom about two-thirds are 
effectively consumers. Over the next 25 years, 
this number is expected to grow by some 
500 million. With living standards rising in 
many parts of Africa, it is not surprising that 
some of the world’s biggest companies have 
already sought to get a foothold in Africa.’

Lilian Rushaigo (MSc Carbon Management 
Class of 2009), who works for her family’s 
business, Green Acres Holdings in Tanzania, is 
of a similar mind: ‘The consumer market is fast 
growing, with people aspiring to live a Western 
lifestyle and an ever-growing workforce that, 
if trained adequately, will be a great resource 
to Western companies hoping to enter Africa.’

Tasmin Mulder (MSc International Business 
and Emerging Markets Class of 2013), who 
is an Associate at Genesis Analytics in South 
Africa, goes further. She said: ‘Crucially, 
whatever companies do, they should plan for 

 AFRICA IS NOW 
EMERGING TO BE 
PORTRAYED AS THE NEXT 
ECONOMIC FRONTIER 
Adun Okupe

 THE CONSUMER MARKET IS FAST GROWING, WITH 
PEOPLE ASPIRING TO LIVE A WESTERN LIFESTYLE 
Lilian Rushaigo

Continued from page 21

Sustainability 
Masterclass
The School is running a special 
Masterclass on Sustainability Strategy, 
Leadership and Management on 13-15 
July (visit bit.ly/SustainMasterclass). 

It’s a chance to learn how to integrate 
sustainability into your organisation and 
create responsible business practices 
across cultures and borders.

Alumni can enjoy 20 per cent off  
the price. 

It’s just one of a number of executive 
education courses open to alumni.
For details on Executive Education 
courses, visit www.business-school.
ed.ac.uk/business-services/executive-
education
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EMERGING TREND

the long term. There are too many companies 
that plan to become successful in the short 
term and retract their operations after 
successes (or failures), and this is negatively 
damaging to the local economies, perceptions 
of foreign investors and willingness to work 
with Western companies.’

THE CHALLENGES OF DOING BUSINESS
While many African nations’ economies are 
growing quickly, the continent ‘still continues 
to have some of the worst living standards 
and highest poverty levels,’ Georgina 
Jamieson, Research Associate at the SBI, 
explained. For Africans and non-Africans 
alike, doing business in the continent is not 
without its difficulties. 

Keegan Kruger (MSc Carbon Management 
Class of 2013), who is Research Data Analyst 
at Bloomberg New Energy Finance in 
South Africa, said: ‘The biggest challenge is 
government corruption. All too often, this 
plays out and Western companies pull out of 
investing in Africa, and rightly so. Even for the 
less corrupt countries, the lack of institutional 
frameworks poses a challenge for Western 
companies. Without solid policies that 
provide a defined pathway five to ten years 
into the future, any business plan or strategy 
becomes somewhat ineffectual.’

Brian Ntambirweki (MSc Finance and 
Investment Class of 2012), who is Director 
of Finance and Investment at Uganda 
Pentecostal University, also points to a ‘lack 

of prolonged political stability and the lack of 
adequate physical infrastructure.’

But such is the potential, the continent  
still has a magnetic pull, not least for 
returning nationals.

THE POWER OF THE DIASPORA
Not to be underestimated is the value Africans 
who have made a name for themselves 
outside of the continent can bring by sharing 
their success. One way to do this is to invest 
financially in their homeland. Another way is 
for Africans returning to the continent, who 
will be coming back with expertise developed 
while away, to build local capacity. 

Okay Okorafor explained: ‘Private 
business leaders in diaspora members in 
North America and Europe are supporting 
indigenous entrepreneurs with remittances, 
informal financing of small businesses, and 
business advice, mentorship and represent 
the potential brain bank that could play a 
bigger role in sustainable development.’

Dr Nicholas Hitimana of Ikirezi was one 
such person in this ‘brain bank’. After escaping 
the Rwandan genocide in 1994, he came to 
Scotland and earned a PhD in Agriculture 
from the University of Edinburgh, before 
returning to work on projects for the United 
States Agency for International Development 
in his home country, where he identified his 
idea for lifting farmers out of poverty. 

Then there is Ghanaian-born international 
fashion designer Ozwald Boateng, who, 
alongside Nigerian philanthropist Kola Aluko 
and Atlantic Energy, founded the Made in 
Africa Foundation. It aims to kick-start a 
mammoth $68 billion infrastructure project. 

Georgina Jamieson explained: ‘Based 
on a mantra of “understanding what Africa 
can do for itself” the foundation also sets 
out to build “diaspora bonds”. Ultimately, it 
is envisioned that this would allow Africans 
overseas to invest in road, railway, port and 
power projects. Academic thinkers have 
been promoting home-grown solutions for 
Africa for nearly a decade, so it is great to see 
that the market is finally catching up with a 
realistic solution.’

Alumni who currently work or 
have worked in the continent 
give their advice for expanding 
your market to the next big 
growth economy.

COMMON MISTAKES TO AVOID
• Brian Ntambirweki (MSc 
Finance and Investment Class 
of 2012): ‘The biggest problem 
with doing business in Africa is 
replicating the business models 
they use in the West in Africa. 
Companies need to come up 
with Africa-specific models as 
opposed to applying “generic” 
business models.’
• Aravind Krishnan (MSc 
International Business and 
Emerging Markets Class of 
2010): ‘Africa is a highly diverse 
continent and cannot be seen 
holistically as one region. Many 
‘Western’ companies and 
policymakers have made the 
mistake of treating Africa as a 

single entity, whereas different 
regions have different degrees 
of potential for companies 
from the West to explore. Each 
country requires a different 
business strategy.’

WHERE TO FOCUS
• Aravind Krishnan: ‘While 
Africa presents immense 
business opportunities, 
Southern Africa presents 
arguably the greatest 
opportunities due to common 
trade links as a result of the 
Southern African Development 
Corporation, the presence of 
English as a common language 
among most of the countries, 
and the role of South Africa 
as an individual emerging 
economy in buttressing the 
region as a whole. Cities in 
East and Southern Africa have 
also benefited from improved 
connectivity with Dubai, the 

hub that connects the Eastern 
and Western hemispheres. 
Countries in West Africa such as 
Ghana and Nigeria also present 
opportunities and challenges, 
particularly geo-political 
tensions.’

ACCESS
• Aravind Krishnan: ‘In countries 
such as Zambia and Malawi, a 
significant proportion of the 
population lives in rural areas, 
meaning spreading promotional 
messages is a challenge. 
Accessing these areas can be a 
challenge that requires patience 
and long hours of travel.’

HOW TO ACT RESPONSIBLY
• Aravind Krishnan: ‘Western 
companies should take care to 
employ a significant proportion 
of labour from the indigenous 
populations of African countries 
to ensure that the benefits of 

their activities can spill over to 
the “bottom of the pyramid” 
(Prahalad). Companies should 
not use the continent as a 
dumping ground for low-quality 
products that can only be used 
in the short term.’
• Keegan Kruger (MSc Carbon 
Management Class of 2013): 
‘Invest in projects where local 
communities not only see the 
dividends from projects, but 
also obtain a skill set that can 
be transferable.’ 
• Lilian Rushaigo (MSc Carbon 
Management Class of 2009): 
‘Most Western companies tend 
to already operate responsibly, 
i.e. given the industry standards 
they already subscribe to in their 
home countries. They should 
stick to those standards when 
operating in the African market, 
even though perhaps it may 
currently not be required of 
them by local legislation.’

WANT TO DO BUSINESS IN AFRICA?
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AT YOUR SERVICE

T
he service sector 
currently comprises 
75 per cent or more 
of economic activity 
in the developed 

Western nations and around 
40 per cent (and growing fast) 
in the developing nations. The 
management of this sector 
is quite different from the 
manufacturing sector. 

It has distinct challenges 
in, for example, the nature of 
the profit equation compared 
to manufacturing, the role of 
consumers in production, and 
ways in which services are quite 
distinct from manufactured 
goods and products (you cannot 
store them, for example, or 
transfer ownership).  

Despite these unique  
features and the significance 
of services in global economy, 
business schools around the 
world have been slow to 
respond to this new economic 
reality of the 21st century. The 
School is determined to be a 
leader in this respect, so has 
established the Centre for 
Service Excellence. 

Over the next 
three years and 
beyond, the 
centre will drive 
forward the 
contribution of the 
School to service 
management across 
the research, business 
and government 
engagement, 

and teaching and learning 
portfolios of the School. 

The Director of the Centre is 
Professor Stephen P Osborne 
and the Co-Directors are 
Professor Wendy Loretto, Dr 
Dahlia El-Manstrly and Dr Tony 
Kinder. ‘It’s quite remarkable,’ 
said Professor Osborne. ‘The 
School actually has an enormous 
amount of work already going 
on about service management, 
across sectors such as banking 
and finance, retailing, public 

services and the arts and 
media – but it’s just 

not recognised for 
what it is. We plan 

to pull together 
this work as a first 
step to show the 
impact that we are 
already having as 

a School – and then 
to use this work as 

a platform for 

new and innovative work that 
will have an even more powerful 
impact through our research, 
engagement and teaching.’

The initial research work of 
the centre will focus on four key 
themes – the co-production of 
services, service transformation 
in the 21st century (including 
digital services), service 
innovation and strategic 
leadership and accountability in 
service delivery. 

Initial projects include work 
funded by the European 
Commission and Research 
Councils, as well as plans 
to launch an MSc in Service 
Management and to review  
the potential for executive 

education in service 
management at the School.

WANT TO GET 
INVOLVED?  
‘We would be delighted to 
hear from alumni who would 
like to work with us or suggest 
directions for this exciting 
project,’ said Professor Osborne. 

‘We already have an 
Engagement Board to help 
lead our work and we would 
be delighted to welcome new 
members from both the public 
and private sectors.’

 OFOR MORE INFORMATION
Contact Stephen P Osborne on  
stephen.osborne@ed.ac.uk

The next time you need 
to write a business plan 
or conduct some market 
research, remember 
that as a Business 

School alumnus you 
can access many of the 
information services that 
are available to current 
students.  

These include: 
•  EBSCO’S Business 

Source Alumni Edition
•  Proquest Business for 

Alumni 

•  Mergent Archives 
•  Henry Stewart Talks
•  JSTOR online journals.

To access the above 
services, please visit the 

Business School website:   
www.business-school.
ed.ac.uk/alumni/alumni-
services/information-
resources

ARE YOU LOOKING TO DO YOUR OWN RESEARCH? 

School launches new 
centre to examine  
the potential of 
service management

 THE SCHOOL ACTUALLY HAS AN 
ENORMOUS AMOUNT OF WORK 
ALREADY GOING ON ABOUT SERVICE 
MANAGEMENT 

RESEARCH
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Men more optimistic than women, says 
new research from the Business School 
Men tend to be significantly 
more optimistic than women, 
according to new research from 
the School.

The international study, 
carried out in partnership with 
the University of Auckland, 
RSM Erasmus University and 
the University of Nottingham 
Business School in China, 
found men had a substantially 
more positive outlook on the 
economy in general, their 
country’s prospects, their own 
and their families’ future.

Published in the Journal 
of Economic Behaviour and 
Organisation in November, the 
paper, Gender differences in 

optimism and asset allocation, 
found women take a far more 
pessimistic view on these issues. 
The paper also outlined that 
they have a more negative 
outlook on prospects for 
inflation, interest rates and 
unemployment, as well their  
own retirement prospects.

Women were only found to  
be more optimistic than men 
when asked about their faith  
in government.

The research was the first 
of its kind to analyse opinion 
polls and consumer confidence 
indexes, covering more than 
one million respondents from 
18 countries during the past 35 

years, to assess differences in 
optimism between genders.

While female risk aversion 
has often been referenced as a 
cause of gender differences in 
investment decisions, the new 
research suggests optimism on 
potential returns may be the 
reason men invest 47 per cent of 
their wealth in stocks, compared 
to women who invest just 43 per 
cent on average.

Professor Ben Jacobsen, Chair 
in Financial Markets, who led the 
research, said: ‘For the first time, 
by collating all available data on 
gender differences in consumer 
confidence and opinion, we’ve 
been able to comprehensively 

prove men are more  
optimistic about their own,  
their families and their  
countries’ future prospects.

‘Not only does this offer an 
alternative explanation to why 
women appear to invest less 
in the stock market than men, 
but such a demonstrable trend 
suggests men may be more 
optimistic in general.

‘As existing medical research 
suggests, optimistic people 
are healthier, happier and 
tend to live longer, this new 
understanding of the differences 
in optimism between genders 
could have significant and wide-
ranging implications.’

David Marshall, Professor of Marketing 
and Consumer Behaviour, met up with 
Ted Donnelly (PhD 2002) while attending 
an Association of Consumer Research 
Conference in Baltimore, USA. Ted’s 
PhD looked at the effects of humorous 
advertising, and was supervised by 
Professor of Advertising and Consumer 
Culture, Stephanie O’Donohoe. 

Ted started with Baltimore Research 
(www.baltimoreresearch.com) in 
Maryland and has risen up the ranks from 
a researcher to his current position of 
Managing Director with responsibility 
for all business operations, strategy 
and finance. Baltimore Research is a full 
service market agency covering a range 
of industries but is renowned for its 
qualitative research (most of Ted’s PhD 
drew on quantitative methods) and much 
of its work is in the healthcare sector. 

Ted has seen many changes in the sector, 
not least in terms of the adoption of new 
methods, approaches and technologies. But 
he still believes in the value of well-designed 
market research in helping companies find 
solutions to their marketing problems. He 
has recently been appointed as Chairman of 
the Market Research Association National 
Board of Directors, and is involved in a 
range of initiatives, including training and 
certification of industry researchers and 
developing the market research skills of 
corporate researchers. 

PHD STUDENTS EXPLORE  
A WIDE RANGE OF TOPICS
Equally well-designed research came from 
our latest PhD students who graduated in 
November. Their theses spanned a variety 
of subjects, ranging from banking to 
carbon accounting. 

The PhD students were:
•  Elisa Henderson: Public Accountability 

and Crisis in the Banking Sector: The 
Case of the UK

•  Hanim Misbah: Customer Switching 
Behaviour: An Exploratory Study of 
Predictive Factors in the UK Retail 
Banking Context

•  Stoyan Stoyanov: Strangers in a 
Strange Land: Strategy development 
for diminishing liabilities of newness 

and foreignness in transnational 
entrepreneurial companies

•  Desné Masie: Corporate Capture of 
Financial News Media

•  Fenfang Lin: From ‘Made in China’ to 
‘Created in China’ – The Development 
of a Country Brand in the International 
Exporting Context

•  Sarah Ivory: Legitimising Sustainability: 
how individuals gain legitimacy for 
an emerging corporate strategy from 
internal organisational actors

•  Francisco Ascui: Making carbon count: 
The role of carbon accounting in carbon 
management and markets

•  Christine Soh: Influences of context 
and culture on Singaporean Strategic 
Investment Decision Making Practices.

TED FINDS SUCCESS AFTER HIS PHD 

Ted Donnelly (left) and some of the students (right) who graduated in November

RESEARCH
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A new chapter
Four alumni put their experiences at the Business School to 

good use when turning their hands to writing books

EVE HIGHLIGHTS 
CAPITALISM’S TOXIC 
ASSUMPTIONS
Worried about the state of the 
economy? Worried that the post-
credit crunch reforms haven’t really 
worked? Worried about how your 

MBA economics smarts could help? Eve Poole 
(MBA Class of 1998), has written a book that will 
help answer these questions and more. 

The book, Capitalism’s Toxic Assumptions, 
is a practical look at how we could all reform 
capitalism, according to alumnus Eve. 

‘I wrote this book because I’m sick of the experts 
telling us we don’t understand about the economy 
so should leave it up to them,’ she explained. ‘This 
stuff affects every one of us, so I wanted to tool us 
all up to take them on. I also wanted to figure out 
how us “little people” can make a difference, and I 
wanted to write a book about economics that the 
average guy on a plane could read.’

The book examines the seven big ideas that 
shape market capitalism – competition, the 
‘invisible hand’, utility, agency theory, pricing, 
shareholder value and limited liability – and  
explains how these assumptions are, as she  
puts it, ‘killing the system’. It also outlines how 
consumers, investors, employees and employers 
can make big changes. 

‘I couldn’t have even considered writing it if I 
didn’t have the MBA in my pocket,’ Eve said. ‘Not 
just for the stuff on economics, but because of the 
multi-disciplinary overview it provided.’ 

She continued: ‘It was hard to find a publisher, 
though. I kept being told I wasn’t famous enough 
to pull off such a controversial book. But I lecture 
at Ashridge Business School these days, which was 
planning a series with Bloomsbury, so we managed 
to include my book as the first one. And I got 

people such as Andy Haldane, the Chief Economist 
at the Bank of England, to endorse it, which helps 
with the sceptics.’ 

 
ELENA EXAMINES THE 
IMPACT OF THE FINANCIAL 
CRASH ON SMEs
When the recent financial crash hit, 
Elena Mihajloska (MSc Class of 2014 
International Business and Emerging 
Markets) was working part-time  

at her father’s company in Macedonia, which  
makes wooden windows and doors. Payments 
slowed down, exports decreased and the  
demand plummeted. 

‘I remember being angry at the unfairness of 
the situation, but instead of dwelling on negative 
feelings, I got curious. I was determined to find an 
explanation to it all. I wanted to better understand 
the post-crisis environment and how it affected 
entrepreneurs across Europe,’ Elena explained. 

The result of her channelling her energy was the 
publication of the book SME Start-ups Prior and 
After the Financial Crisis: Evidence for EU Countries 
with co-author Dr Klimentina Poposka, Professor at 
the Institute of Economics in Macedonia. The book 
focuses on SMEs, particularly start-ups, and the 
challenges they face in a recessive economy. 

She said: ‘Writing has been my hobby ever since 
I can remember, but I could have never imagined 
that I would publish my first book before I turned 
25 – and in English, too. I would have never been 
able to do it without the experience the University 
of Edinburgh has given me.’

Her writing career hasn’t stopped at the book. 
She is currently using her literary skills as a Digital 
Marketing Manager at the Swedish company 
Coordea Outsourcing in Macedonia for social media 
and direct marketing. 

EVE POOLE: ‘If you want to write 
a book, just go for it. If you are 
worried about how it reads, get 
lots of people to read it. I had an 
army of helpers, who gave me 
feedback on drafts and were 
therefore well placed to become 
endorsers when the time came. 
And on the days you don’t feel 
like writing? Write anyway, and 
see what happens. It is useful to 

have a deadline, though – I wrote 
mine while pregnant with twins, 
so I had to finish in time! And  
if publishers are hard to come  
by, just self-publish and get it  
out that way.’
ELENA MIHAJLOSKA: ‘Be 
curious. Never stop asking 
questions. Be hungry to know 
more. The world is full of 
topics waiting to be written on. 

Someone just needs to ask the 
right question. Curiosity is the first 
step. The words will follow.’
JON CAMPBELL-COPP:  
‘The greatest challenge is finding 
the time and drive to write; 
there is always a distraction or 
something else worthy to do,  
so regularly chiseling out a part  
of your schedule to devote to 
writing is essential.’

TIPS ON STARTING YOUR WRITING JOURNEY

Eve Poole
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JON EXAMINES GREEN 
ENERGY THROUGH THE 
POWER OF A NOVEL
It was an exciting and exhausting 
experience over five years, but Jon 
Campbell-Copp (MSc Class of 2011 
Carbon Management) has finally 

published his debut novel Wake of the Sun – crafted 
from a first draft which he wrote while completing 
his MSc at the Business School. 

The novel traces the events leading to a discovery 
about hydrogen energy and the repercussions 
this has on the lives of those involved. This is told 

through the story of FBI Agent Hanna Corsica 
piecing together the abduction of a young woman 
who reappears after five years – into a world where 
hydrogen has become the main source of power.

Jon said: ‘Because I am interested in energy and 
the way we use it, I wanted to delve deeper into the 
lives and people behind the technologies that form 
such a fundamental part of our lives. Through the 
story, I explore the bumps and turns that ultimately 
lead the protagonists to their discovery, the resolve 
that is required and the influence this has on the 
everyday personal lives of family and loved ones.

“My time at the Business School broadened my 
view of the wider world picture, especially with 
respect to the energy sector, and I hope this is 
reflected in some of the conclusions drawn by the 
characters or the principles of the plot in general. 

“I have not abandoned my day job, and currently 
work as a Senior Project Manager with wpd, a wind 
farm developer.”

SUSAN DELVES DEEPER 
INTO JAPAN INC
December was an important month 
for Susan Carpenter (PhD 2002 
Business Studies). That was when she 
saw her book Japan Inc on the Brink: 
Institutional Corruption and Agency 

Failure published. 
But this wasn’t her first foray into publishing 

about Japan. She has published three books already 
– Special Corporations and the Bureaucracy: Why 
Japan Can’t Reform (2003), Why Japan Can’t 
Reform: Inside the System (2008) and Japan’s 
Nuclear Crisis: The Routes to Responsibility (2012). 

Her fourth book assesses entrenched vested 
interests in Japan’s political economy and the 
rigidity of the Japan Inc model. 

Susan said: ‘The book contends that structural 
reforms proposed by Prime Minister Shinz Abe, one 
part of the so-called Abenomics, will not happen. 
As a result, Abenomics is merely a combination 
of reckless monetary policy and ambiguous fiscal 
policies which will fail to regenerate Japan’s fragile 
economy and cut sovereign debt.’

Susan Carpenter is Managing Director of 
International Markets Analysts Limited. She 
worked for Japanese business and government 
organisations and earned a PhD in Management at 
the University of Edinburgh Business School, where 
she served as the Director of the MSc in International 
Business and Emerging Markets. 

CAPITALISM’S TOXIC 
ASSUMPTIONS:
www.bit.ly/
CapitalismAssumptions

SME START-UPS PRIOR  
AND AFTER THE  
FINANCIAL CRISIS:  

www.bit.ly/SMEStart-
upsCrisis

WAKE OF THE SUN: 
www.wakeofthesun.com

JAPAN INC ON THE BRINK: 
www.bit.ly/JapanBrink

READ MORE AND GET THE BOOK

Jon Campbell-CoppElena Mihajloska
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The call of 
the wild

Paul Easto (MBA Class of 2011) and his business 
partner have tapped into the hunger for the great 

outdoors with an award-winning venture

OUR ALUMNI COMMUNITY

 WE ARE NOT ONLY 
PASSIONATE ABOUT 
SHARING ADVENTURES  
IN WILD PLACES, BUT WE 
ARE ALSO PASSIONATE 
ABOUT ENSURING THAT 
THOSE PLACES ARE 
PROTECTED 

R
eceiving recognition as the 
‘World’s Leading Green Tour 
Operator’ at the World Travel 
Awards in November 2014 was a 
great achievement for Wilderness 

Scotland, a venture founded back in 2001 
by Paul Easto (MBA Class of 2011) and 
Neil Birnie. It’s a company that takes its 
environmental responsibility seriously.

Their initial concept was to take people 
from the UK to destinations worldwide, but 
after careful market analysis, they felt that 
there was too much competition among 
established players in the market, so this 
led them to think about bringing people to 
Scotland. Although there were a number 
of businesses already offering walking and 
other activity holidays in Scotland, they 
believed there was no one company offering 
a complete “adventure travel” experience 
where the cultural and natural heritage are 
valued as much as the actual activity itself.  

Paul said: ‘We wanted to offer a different 
adventure travel product, so drew on our 
own personal experiences from travels to 
Nepal, Peru and other parts of the world. 

‘It was certainly a challenging time to 
start an outdoor business as 2001 was the 
year of foot and mouth disease in the UK, 
but we were convinced we had a good 
concept. We had given up stable, well-paid 
jobs so were determined to make a success 
of the business. I had previously worked as 
a surveyor, however I just couldn’t see me 
pursuing this for the next 30 years or 
so. We were passionate about wild 
places of Scotland and this was the 
foundation upon which Wilderness 
Scotland was built.’ 

Since then, expansion of the 
business has been organic, growing 
from just the two of them to a team 
of 24 all year round, with about 
50 seasonal staff who are out 
in the field delivering the 
experiences.

Over the first three 

years, the business built a good reputation 
and profile in Scotland which encouraged 
them to return to the original idea of 
expansion overseas.

‘We launched a separate brand – 
Wilderness Journeys – for overseas travel to 
16 countries worldwide in 2006,’ said Paul. 
‘This involved a lot of investment and effort. 
It was a great adventure and inspiring to be 
working with fantastic partners around the 
world who were committed to conservation-
based travel, in fragile parts of the world.’ 

Despite this, it didn’t really work from a 
commercial perspective and so they took 
the tough decision in 2010 to refocus their 
efforts. ‘We realised that the overseas 
business served as a distraction from our 
core business in Scotland,’ said Paul. ‘This 
pivotal decision that has shaped our future 
was a direct result of my time on the MBA. 
It gave me the tools to work on the business 
in a different way, and given that it was part-
time, it was great to be able to immediately 
apply the learnings back in the workplace. 

‘Most importantly, the MBA had a 
fundamental impact on my thinking, 
particularly courses such as Business 
to Business Marketing and Strategic 
Management, and my dissertation was a 
case study of where Wilderness Scotland 
was at that time.’ 

As a result, Paul and Neil focused on 
growing the business-to-business market 
(B2B) to complement their existing business 

in the consumer market (B2C) and now 
have a 50/50 split. They also expanded 

into North England and in 2013, they 
set up Wilderness Ireland. 

‘Operating in Ireland has 
presented different challenges 

in terms of how best to 
internationalise what we 
do, whether by franchise 
or joint venture. Most 

importantly, we need 
to remain true to our 

values, in terms of 

using local people and local businesses, and 
establishing key partnerships and working in 
collaboration with others.

‘Our current three-year plan is to become 
the foremost provider of adventure travel in 
experiences within the UK and Ireland.’ 

Winning the award at the World Travel 
Awards late last year, which was a result of 
votes from the industry as well as the public, 
provides recognition of all that they have 
achieved. Competing with some of the big 
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players in the market, the sustainable nature 
of Wilderness Scotland clearly resonates 
with many people. 

‘We are not only passionate about sharing 
adventures in wild places, but we are also 
passionate about ensuring that those places 
are protected,’ said Paul. ‘Not only that, but 
being based in a rural community in the 
Cairngorms National Park, supporting jobs 
both directly and indirectly throughout the 
Highlands and Islands, we are continually 

aware of the social responsibility that we 
have as a business. We try to make sure the 
decisions we make are the right ones, not 
just from a financial perspective, but also 
from a social and environmental perspective.’

Although it’s nice to receive awards, Paul 
highlighted that it is important to remember 
where you have reached as a business. 

‘As part of a recent internal review process, 
we added continuous improvement as a 
fourth core value to the three values which 

have existed for many years: professionalism, 
inspiring people and sustainability. Even 
if our satisfaction scores are high, we can 
always get better, and this is what must drive 
us forward in the future. 

‘Yes, it’s great to win awards, but what 
we consider to be transformative now will 
become normal in the future. There is so 
much we need to do as a business and 
where we want to be. So we need to be 
committed to be the best we can be.’

• Be authentic – the end objective 
is arguably beyond reach in terms 
of being truly sustainable, but be as 
authentic as you can be. For Wilderness 
Scotland, this is factored into all 
product design with an emphasis on 
local and real.
• Smart recruitment – getting good 
people on board and ensure the team 
collectively believes in your sense of 
purpose and what you are trying to 
achieve. 
• Remain true to what you are – one of 
the challenges we have is turning away 
business if it is not true to our values. 
• Remember the customer experience 
is vital. Other companies can replicate 
our itineraries etc, but the customer 
experience can’t be easily copied.

PAUL’S TIPS ON 
OPERATING A 
SUSTAINABLE 
BUSINESS
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1970-79
1973 – BCom
Bill Bowman
Bill was selected by the 
Scottish Conservative 
and Unionist Party as its 

Prospective Parliamentary Candidate for the 
Dundee East constituency in the UK general 
election in May.

1990-99
1991 – MBA full-time
Tod Dimmick
Tod said: ‘Hello fellow members of the  
Full-time MBA Class of 1991. Hard to 
believe, but our 25th reunion year is  
2016. Keep an eye out for news of a 
celebration that summer. Keep in touch  
on LinkedIn (University of Edinburgh  
1991 MBA) or Facebook (Edinburgh 
University MBA 1991).’

1994 – MBA full-time
Barbara Tejada  
Roux-Levrat
Barbara said: ‘On the  
eve of 2015, Serge Roux-
Levrat and I visited Zek 

Öztürk (also MBA Class of 1994) in Istanbul, 
Turkey. It was amazing to spend time together 

after all these years, meet our respective 
children and laugh so hard. A fully enjoyable 
mini MBA reunion of the Class of 1994 in the 
eclectic city of Istanbul. Looking forward to 
other mini reunions throughout the world. If 
any of our fellow alumni are ever in France 
near Mont Blanc, please let us know.’

 
 
1995 – MBA full-time 
Richard O’Keefe
After two years in Singapore as Managing 
Director/APAC for OpenLink Financial LLC, 
Richard spent one year as a consultant 
working for OpenLink with Bank Negara 
Malaysia. He has returned to New York 
where he is now working for Computer 

Sciences Corporation as the Global Alliance 
Executive for IBM.

1996 – MBA full-time
Charles Barber
Charles said: ‘Nothing to 
report really, but I quite like 
these two quotations from 
Coco Chanel:  “Don’t spend 

time beating on a wall, hoping to transform 
it into a door” and “The best things in life 
are free. The second best things are very,  
very expensive”.’

1996 – MBA full-time 
Gerard Fitzsimmons
Gerard said: ‘After more than 17  
years with Hay Group based in the UK, 
USA and Dubai, I will be joining the 
business psychology consulting firm  
YSC as Director and Head of their MENA 
office based in Dubai. YSC was founded  
in 1990 and has its HQ in Covent Garden  
in London. Check out its website at  
www.ysc.com’

1996 – MBA full-time
Ming Liu
Ming said: ‘I am still in the same position 
since 2003 as Head of the China Operation 
for Picanol Group, a leading weaving 
machine maker in the world. 

‘Business has grown steadily in the past 
few years, continuously increasing our 
market share in China and South East  
Asian countries. 

‘With the slow-down of the Chinese 
economy, and flat demand of textile 
products in a developed world, the years 
ahead look more challenging than before. 
However, as part of my MBA studies, I looked 
at how to manage the business in a more 
turbulent environment. I am still very much 
enjoying the challenge.’

WHERE ARE
THEY NOW?

You can 
contact any of the 

alumni listed here via the 
Alumni Office on: 

alumni@business-school.
ed.ac.uk or look to see 

if they are on 
LinkedIn 

Many thanks to all those who sent news for inclusion 
in this section of Aluminate. Here, you can find  
out what your classmates are doing, rekindle  
old connections and make new ones

1980-89
Forthcoming reunion
1984 and 1985 BCom graduates
Olive Darragh (BCom Class of 1985)  
is co-ordinating a reunion on Friday  
5 June with drinks at the Business 
School at 5pm. Details have been 
sent out by email, but if you are yet 
to receive information, please email 
alumni@business-school.ed.ac.uk as  
we may not have your correct details.

1994 – MBA  
Full-time reunion
The School hosted a drinks reception 
of the Full-time MBA Class of 1994 in 
September 2014, to mark 20 years since 
their graduation. Although numbers 
were small, the event attracted alumni 
from Hungary and Iceland as well as 
more local alumni.

(From left): Robert Duff, Gudbrandur 
Sigurdsson, Habby Palsdottir Lyons, William 
Carmichael, Janos Komorowicz, John 
McKinlay and Paul Pettigrew
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1999 – MBA part-time
Euan Sinclair
Euan called at the bar 
of British Columbia in 
September 2014. He 
continues as the Director, 

Knowledge Management at Lawson  
Lundell LLP, Barristers and Solicitors,  
in Vancouver, BC. 

2000-09
2000 – BCom(Hons) 
Business Studies
Katie Lawson
Katie has relocated 
back home after 12 

years in London, to be closer to family 
and breathe proper fresh air. She is now 
Head of Fundraising and Evaluation 
with ProjectScotland – a national youth 
volunteering charity working with young 
people to help them get on in life through 
volunteering. She is responsible for 
leading new adventures in fundraising and 
communicating their social impact.

2000 – MBA full-time 
Thomas Steuart 
Fothringham
Thomas celebrated a 
180-year old historical link 
between Murthly Estate and 

the Oregon Country by inviting Shoshone 
Indians and American Mountain Men to 
his home in Perthshire. Their visit included 
educational visits to primary schools, a 
theatre production, an academic forum, and 
an Open Day at Murthly Castle attended by 
350 people.

1998 – MBA full-time
Sreeji Gopinathan 
Sreeji Gopinathan is currently in Gurgaon, 
which is in the Delhi-National capital region 
of India. Since 2010, he has been serving as 
the Senior Director and CIO of Philips India 
subcontinent. 

2014 was a year of reaping the benefits of 
major investment and innovation that Sreeji 
and his young team brought to Philips India. 

One project worth highlighting 
was Defective Lamp Inspection. This 
automated the process of defective 
lamp inspection which has reduced the 
turn-around time of claim management 
from 35 to six days. This project, 
completed from idea to execution for 900 
distributors in less than a year, has also 
plugged cash leakages due to collusion 
between inspection technicians and 
distributors. This project brought the 
Dynamic CIO100 award from IDG media 
to Sreeji. 

Similarly, another notable project 
which Sreeji has been involved in was 
the Distribution Management System 
which resulted in a Global CIO Impact 
award from Frost & Sullivan (Sreeji is 
pictured, left, receiving the award) and an 
Information mastermind award from IDG 
media and EMC.

1999 – MBA full-time
James Cardwell-Moore 
In June 2014, James joined Business 
Stream as the new Director of Sales and 
Marketing. Business Stream is Scotland’s 
largest provider of non-household water 
and waste water services. 

With 10 years of senior experience 
in the utility sector, including Head of 
Business Change at Thames Water, and 
most recently a director of outsourcing 

and professional services company Capita, 
James is working with Business Stream’s 
existing Scottish customers, as well as 
helping the company expand into the 
English market. 

His appointment comes at an important 
time for Business Stream, with the Water 
Act passing through Westminster in May 
2014, thereby paving the way for the 
opening of a competitive water retail 
market in England from 2017. 

Speaking about his recent appointment 
he said: ‘It’s an exciting period for the 
water industry and a great time to have 
joined Business Stream. The company has 
ambitious plans for expansion in England, 
with the added challenge of maintaining 
its market-leading position in Scotland. 
That’s no mean feat, but the business is 
well-equipped to meet the task, and it’s a 
challenge I relish.’ 

In summer 2014, James’s team hosted 
an internship for MBA student Svilen 
Valentine, who has subsequently been 
recruited by Business Stream. A great 
demonstration of the power of the  
alumni network.

Obituary 
 
1997 – MBA part-time 
Charles Letts 
Charles Letts died on 15 June 2014. He 
was the last remaining member of the 
Letts family still working at the historic 
diary-producing firm based in Dalkeith, 
Midlothian, which was founded in 1796 
and created the world’s first commercial 
diary in 1812. His sudden death from 
an arrhythmia after a run at his home, 
came as a shock to family, friends and 
the 300 Dalkeith employees of the firm, 
now trading under the name FLB Group 
(Filofax, Letts, Blueline). 

They described him as extremely fit 
and sporty; he enjoyed riding, stalking, 
fishing, polo, tennis, marathon running 
and skiing, and he was a keen fan of 
rugby and of Chelsea FC and he ran the 
New York marathon in 1996.

Charlie Letts, as he was widely 
known, travelled the world championing 
the Scottish family brand, the world 
leader in diaries, as its Marketing and 
Sales Director with markets as far afield 
as Russia, Japan and Australia, his name 
gaining him access and usually sales.

Charles Letts is survived by his wife 
Rosie (née Walker) and their children 
Emily, Harry and Louisa. 
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2001 – MBA full-time
Peter Townshend
After leaving Coronation Fund Managers 
early last year and taking off most of 2014, 
Peter recently joined Sanlam Investment 
Managers as head of their African equity 
funds. The funds invest in stock markets 
across the continent and Peter will be 
looking to grow the asset base while 
maintaining the excellent returns  
achieved over the last three years. 

2002 – BCom(Hons) Business Studies
John Davidson
John set up SouthSide Property 
Management in 2009. It has grown from 
strength to strength in the private rental 
sector and he acquired his previously rented 
offices at 20 Nicolson Street in April 2014. 

They provide landlord services and rental 
accommodation for families and many 
students in and around the University of 
Edinburgh. For more information, visit  
www.southsidemanagement.com 

2002 – BCom (Hons)  
Business Studies
André Farstad 
André has relocated from 
Stockholm (working with 
Nordea Investment Banking 

for three years) back to Oslo where he 
has joined the investment banking team 
in Nordea. After having spent seven years 
within investment banking, he has now joined 
Nordea as a Senior Private Banker. Nordea is 
the leading private banking organisation in 
Norway and the Nordics, which received The 

Bank of the Year in Western Europe award by 
The Banker (owned by the Financial Times) 
in 2014. On a personal note, André and his 
partner Silje welcomed their son into the 
world in 2014 – see picture on page 37. 

2002 – PhD Business Studies 
Susan Carpenter
Susan is Director of Shapespace, a software 
engineering spin-out from the School of 
Engineering. MSc in Informatics students 
programmed several games she designed 
and produced. The games are based on 
episodes in the preliminary story (they can 
be accessed at www.rebelrabbit.co.uk). Susan 
published her fourth book in December – 
more information is on page 27.

2005 – MBA full-time 
Serguei Vaguine
Serguei has recently joined 
PayWizard Group as VP 
Sales. The company is based 
in Scotland with offices in 

London, Singapore and Manila. PayWizard 
provides next generation subscriber 
management and billing solutions for pay-TV 
operators around the world.

2005 – MBA part-time
Jake Sugden
Jake said: ‘In April 2014, I set up a  
specialist aerial video and photography 
company, Aerial Video Guys, using a  
fleet of unmanned aerial vehicles (drones), 
specialising in the commercial property  
and marine sector. This is an extension  
of my commercial photography business. 
For more information, visit  
www.aerialvideoguys.co.uk’  

2006 – MSc International  
Business and Emerging Markets
Chatgaew (Rin) Jutachalatip
Rin said: ‘When I was studying my MSc,  
the number of Thai students in Scotland  
was low. Since graduating, I co-founded  
a company, McDucation, which specialises  
in recruiting students to Scotland. It was  
the first study-in-Scotland agency in the 
world. Thai students are now among the  
top ten of overseas students in the  
UK (7th).’ 

2006 – MSc International  
Business and Emerging Markets 
Jincheng Yin
Jincheng said: ‘Having joined AIG in 
2012, I have worked as a project manager 
responsible for information systems  
delivery to set up a China contact centre.  
I am now working in a regional role for  
AIG APAC consumer line operations,  
leading a lean team providing core  
system support to multiple countries.’

2006 – MBA full-time 
Adrian Crowley 
Adrian has been working right across 
the Middle East and North Africa for 
the past eight years on various real 
estate and infrastructure projects (such 
as super regional malls, commercial, 
residential and hospitality). 

He is currently based in Cairo working 
as a General Manager (Commercial) 
for Al Futtaim Group Real Estate 
(AFGRE) on a major mixed real estate 
development called Cairo Festival City. 

Working and living in this region 
through a period of major sociological-
political-economic upheaval has exposed 
him to many opportunities, challenges, 
experiences and insights. It has also 

allowed him and his family to understand 
more about the various rich cultures in  
the region and to travel extensively, but 
also the effects of constant change. It  
has exposed them to life experiences, 
which they would not have experienced  
in Europe.
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2007 – MBA International Business
Akshay Mehta
Akshay said: ‘I joined Straits Financial, 
Singapore (a CWT group company) as  
Vice President, Head of Coal, during 
November 2014. I oversee global trading  
of physical and financial products of 
coal and iron ore. My focus is more  
towards Asia as this is a very active  
market. I am looking forward to growing 
the business using my entrepreneurship 
skills as well as the strengths of CWT Ltd 
and MRI Trading.’

2008 – MSc Management
Yue Gu
Yue said: ‘My husband and I have recently 
been interviewed by the Belgium 
newspaper De Morgen for our restaurant 
Rossi in Leuven and our common passion 
for ‘slow food’ prior to the TedxLeuven talk 
over the same topic (https://tedxleuven.
com). Other than being a passionate eco-
gourmand, a food blogger and running our 
restaurant, I work as a category insights 
manager in Domtar.’

2008 – MSc Management by Research 
Antonis Gavalas
Antonis said: ‘For the last nine months, I 
have been working for a dynamic leadership 
development Greek consulting firm, SARGIA 
Partners, located in Athens. My job is to 
research and develop our services and 
products, operate and improve processes, 
and copywriting.’

2009 – MSc International  
Business and Emerging Markets 
Nikolay (Nick) Davydov
Nick has set up a new investments and 
consulting firm – Gagarin Capital Partners 
together with an ex-Nafta and Alfa-Access-
Renova manager Mike Taver (BCom 2001). 

After a successful career at iTech Capital 
(Russian-based venture capital fund), 
where Nikolay was a Director, he is now 
offering growing internet companies 
access to capital and strategic advice. His 

wife Marina Davydova (née Kuvshinova), 
also from IBEM Class of 2009, has joined 
the company, so Gagarin CP is a real 
alumnus venture. 

2009 – MSc Management
Malcolm Loudon
Malcolm is currently based in Hong Kong 
having co-founded venue booking website 
(www.venuehub.hk). He’s also working 
on an ambitious panoramic photography 
art project with another University of 
Edinburgh alumnus. 

2009 – MSc Management 
Nikos Kouvakas
Nikos said: ‘I have recently established a 
yachting agency offering personalised 
sailing cruises. Following submission 
of a business plan to the EU Regional 
Development Fund competition, I received 

part of the financing I needed. I bought a 
yacht in May 2014 and following my first 
season last summer, I am getting ready  
for my second. 

‘My core business is to offer an 
opportunity for tourists to experience 
Thassos Island in the Northern Aegean  
sea, including its beaches, while enjoying 
Greek cuisine prepared onboard with  
locally sourced ingredients.’

2010-14
2010 – MSc Accounting and Finance 
Arpit Garg 
Arpit said: ‘After working with Lloyds Banking 
Group in Edinburgh, I moved to India in 
January 2014 and am currently working for 
Markit as Assistant Vice President. Learning 
is immense and I am now leading a team that 
looks after syndicated loan process for US 
and UK clients. 

‘In February, I married Preeti Gupta (picture 
on page 39). We are now staying in Greater 
Noida. Preeti works with an education 
consultant. We are keen to visit Edinburgh 
again soon.’ 

2010 – MSc Management
Victoria Asante
Victoria said: ‘I have set up my own 
business in events services and 
management. The initial stage was very 
challenging, but I am now loving every 
bit of it and I am very proud of myself, 
seeing my business grow each day. I also 
have a part-time lecturing job with VEMA 
Technology College in Accra.’

2008 – MA (Hons) Business Studies 
Ilana Taub
Ilana said: ‘I co-founded Snact, a social 
enterprise that makes tasty fruit jerky 
snacks to tackle food waste and  
food poverty. 

‘We make fruit snacks from fruit surplus, 
and will create employment opportunities 
for people from vulnerable backgrounds 
as we grow. We set up in December 
2013 and started by making the snacks 
ourselves in a rented kitchen in Hackney. 

‘On the back of a successful 

crowdfunding campaign, we’ve now 
outsourced our manufacturing and are 
launching Snact 2.0 with an improved 
product and new packaging. 

‘We’ll be selling across London, but also 
on the look out for opportunities in the  
rest of the UK. You can find out more at 
www.snact.co.uk’

Class of 2011 International 
Business and Emerging 
Markets Reunion 
We know our students 
build close friendships 
during their MSc 
programmes. The MSc 
IBEM Class of 2011 
decided, however, that 
they weren’t going to 

wait for their ten year 
reunion to get together 
again. 

In September 2014, a 
group of them revisited 
the Business School 
where they met with 
Dr Rick Woodward, 
the director at the 
time of their MSc IBEM 

programme and renewed 
friendships with many 
other members of  
the staff. 

They also enjoyed 
touring some of their 
favourite places around 
Edinburgh and partying 
with classmates now on 
the PhD programme.

From left: Valerie Bell, Paul Zahn, Marie-Claire Gallagher, Caecilie Lorenz, Rick Woodward, Heiner Heck, 
Paul Mohr, Sabrina Würth, Max Twelker, Xena Welch Guerra, Jan Stuebben and Philipp Neubauer
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2011 – MA (Hons) Business Studies  
and Economics
Christian Abbas
Christian has been busy building Prime 
Scripting, a digital marketing agency; providing
content marketing, search engine optimisation 
and social media marketing services. He is 
experiencing consistent growth, moving into  
a larger office space soon. For more 
information, visit www.PrimeScripting.com

2011 – MBA full-time
Troy Barnes

Troy said: ‘A few of us from the MBA Class of 
2011 recently met up in Lake Tahoe for a mini-
reunion and some skiing. It’s always so much 
fun to reunite with fellow classmates and 
talk about our time in Edinburgh, no matter 
where in the world that happens to be. They 
included Paul Tambeau, Angelena Bradfield, 
Andrew Marshman, Dawn Dunlop, Molly Baker 
and Troy Barnes.’

2011 – MSc Finance and Investment
Ayush Gupta
Ayush said: ‘Simran Walia and I became 
engaged in November 2014 in Ludhiana, India. 
We will be getting married in March 2015.’ 

2011 – MSc Management 
Behzad Aminfard
Behzad said: ‘I moved to Iran from our 
beloved Edinburgh and started an exciting 
position here. I am a Business Development 
Engineer in BolandPayeh, a construction 
company that operates in the region.’ 

2011 – MSc Management
Gaia Sormani
After graduating, Gaia moved to London 
where she worked in fashion marketing and 
PR while working on setting up her own 
brand. After two years spent in London, she 
decided to move to Switzerland where soon 
after, she launched her online lingerie and 
loungewear brand named ‘Nina and The Wolf’.

2012 – MSc International  
Business and Emerging Markets
Raimund Streitenberger
Raimund said: ‘After graduating, I have been 
working at Mayr Melnhof AG, a global leader 
in carton board production and packaging. 
After having worked as Project Manager 
in Germany and as Divisional Controller in 
Austria and Vietnam in January 2015, I joined 
MM Packaging Colombia, Cali, leading the 
plant controlling team.’

2013 – MA (Hons) International Business
Ciaran Dawson
‘Along with Josh Ward (2012 MA (Hons) and 2013 MSc Carbon Management) and two 
other graduates from the University of Edinburgh, while in our final year, we started a 
company called Tala to disrupt the lighting industry. Now based in London, we have 
brought an incredible new technology to market. The basic premise is to design and 
manufacture beautiful low-carbon hardware. Our LEDs mimic the aesthetic of traditional 
incandescent lights, however, they retain the energy savings capabilities of a modern 
LED. Almost all LEDs need large ceramic/aluminium bases to allow them to dim 
effectively, our technology means that we don’t need that.’ 

2013 – MSc Management 
Salih Gonenc
Salih said: ‘I have set up my own business about 
production and marketing of organic food in Turkey. 
It’s called Besin Çiftligi, meaning nutrition farm. 

‘The organic food market in Turkey is growing 
really fast and I want the business to grow as the 
market grows, preferably faster.’ 

For more information, please visit  
www.besinciftligi.com or Facebook.
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2012 – MSc 
Finance  
and Investment
Asaad Ali Khan 
The Class of 
2012 wishes to 

congratulate Asaad Ali Khan on 
his engagement to Farhanah 
Raza, Marketing Manager for PwC 
Dubai. The couple met in the UAE, 
where Asaad works as a Senior 
Consultant at PwC Deals. The 
wedding date is 30 July 2015.

2012 – MSc Management
Qianli Ma
Qianli has recently relocated to 
Standard Bank (South Africa), as a 
Senior Relationship Manager.

2012 – MSc Management
George Popescu
George said: ‘I left PwC Romania – 
Assurance LoS after approximately 
two years and have started my own 
business. I have also progressed 
with my ACCA qualification, 
passing eight exams in one year.’

2012 – MSc Management
Christos Psomas
Christos continues to work for 
PT Beverage World as a Brand 
Manager. Today, PT Beverage 
World is the official representative 
for the Greek market of the leading 
brand Jose Cuervo Tequila, the 
recognised French water brands 
Evian and Badoit and Armand De 
Brignac champagne. 

In addition, in the beer segment, 
it represents the famous Spanish 
beer San Miguel and the well-
known German beers: Bitburger, 
Konig, Kostritzer and Benediktiner 
Weiss.

Back row (from left to right): Paul Phillipps, Mark Osnowitz (MSc Management 2013), Christopher von den Hoff, 
Eirik Hansen, Torben Rieder, Fabio Buseto, Guillaume Saunier, Christopher Scharf, Adrian Bär. Front row (from 
left to right): Rachel Allan (staff), Lindsey Fehrman Osnowitz (MSc Management 2013), Lesley-Ann Jacob (MSc 
Management 2013), Amy Read, Duygu Aladag, Sara Aleksandra Baratto, Jill Vandendael, Clara Kries

2013 – MSc International 
Business and Emerging 
Markets Reunion 
A group from the 
MSc IBEM Class of 2013 met 
in Edinburgh in late October 
for an informal reunion. A 
drinks reception was held on 
Friday evening which was well 
attended by professors, staff, 
students and a few ‘guests’ 

from other study programmes. 
Stories were shared, work 
experiences exchanged and 
business cards traded. 

On Saturday, Dr Rick 
Woodward organised a meet 
and greet with the current 
IBEM class at the Library 
Bar. This was well attended 
by both classes and created 
a lively exchange, including 

tips on passing exams, and it 
reminded many of the alumni 
of the rather relaxed student 
life they were enjoying just 
over a year ago. The rest of 
the weekend flew by with 
more banter, drinks and 
catching up. Everyone agreed 
that it would definitely not be 
the last alumni reunion of the 
IBEM Class of 2013. 

2013 – MA (Hons) 
International  
Business with Spanish 
Emma Reynolds
Emma said: ‘After 
graduating, I spent a year 
working in multiple start-
ups and travelling around 
Asia, in search of an idea. 

‘After many 
experiences, encounters 
and some luck, in 
June 2014, along with 
three co-founders, we 
kick-started ValorTop 
(www.valortop.com), a 

comparison website for 
Spanish-speaking users 
across the globe. At 
ValorTop we help these 
users find and buy great 
tech products. We do 
this by offering them 
the five best products in 
a variety of categories 
ranging from hosting 
services to affordable 
smartphones. Our core 
competence is ranking 
our content highly and 
organically in Google. 

‘Currently in the ninth 

month of operation, 
we attract more than 
70,000 unique visitors 

per month and this 
figure is growing at a 
monthly average of 150 

per cent. Our vision is 
to become the best and 
biggest decision-making 
platform for consumer 
technology in Spanish 
and Portuguese. 

‘We are currently 
operating from 
Copenhagen through 
the GoGrow accelerator 
programme of the 
Copenhagen School 
of Entrepreneurship, 
which is backed by the 
Copenhagen Business 
School.’  
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2012 – MSc Management
Ying Zhang 
Ying is now working 
in People’s Insurance 
Company of China (PICC), 
the largest non-life 

insurance company, working in the area of 
aviation and aerospace. She has recently 
become engaged to Jinzuan Hu, with the 
wedding to be held in 2015. 

2013 – MSc Banking and Risk
Julien Haddad
Julien said: ‘I am still working at State  
Street Bank Luxembourg and everything 
is going very well. I passed my probation 
period and my contract will probably  
be extended.’ 

2013 – MSc Financial Management
Fang-wei Chang
Fang-wei said: ‘I’m in Taipei, Taiwan now, 
back in my home town. I am currently 
working in a financial advisory company and 
quite enjoy my new life here.’

2013 – MSc Management 
Cinthya Aramayo
After graduation, Cinthya started working in 
the World Bank as a Disaster Risk Finance 
and Insurance Consultant. Cinthya is also 
volunteering in TEDxTukuy, which is a TED 
event in Lima. This will be held in the second 
semester of this year. Further details will  
be emailed to alumni in Peru once details  
are confirmed. 

2013 – MSc in Finance and Investment 
Benjamin (Won-ki) Hong
Benjamin is working in the IPO department, 
Capital Market Division, of Hanadaetoo 
Securities in Korea.

2013 – MSc Management
Xuebei (Kiki) Wei
Kiki said: ‘I was selected to join the BT Global 
Service Business Management trainee 
programme last June. My family was proud 
of me as I was selected from thousands of 
candidates. I’m currently based in Beijing, and 
I believe it is an excellent start to my career.’ 

2013 – MSc Management 
Lesley-Anne Jacob
Lesley-Anne said: ‘Since 
August, I have been working 
as a Trainee Compliance 
Advisor at Nationwide 

Building Society’s head office in Swindon. 
I am a member of a new team within 
compliance advice, which provides fast and 
effective action to high-profile projects. We 
are not a specialised team, but work on all 
areas in compliance, such as mortgages or 
financial promotions.’

2013 – MSc Marketing 
Gee Varghese 
Gee said: ‘After graduating,  
I did an internship in China 
on branding and am 
currently Brand Manager  

for the state government of Kerala, India, 
driving the government’s prestigious project  
“Made in Kerala”.’

2013 – MSc Marketing
Shanshan Luo
Shanshan is doing investigations  
in Macau. 

2013 - MSc Marketing
Elsa Sakki-Foura
Elsa is living in London working as an 
External Communications Officer for the 
Local Government Association.

2014 – MA (Hons)  
Business and Accounting 
Amna Nadeem
Amna said: ‘I am currently a researcher for 
Falkirk Council Education Services working 
within the Additional Support for Learning 
department. Having worked in the Education 
Services since September, it has inspired me 
to apply for a PGDE in secondary teaching.’

2014 – MSc Accounting and Finance 
Nargiz Abdullayeva
Nargiz said: ‘I currently work for Ernst 
and Young Azerbaijan and teach 
microeconomics to first year students at 
Azerbaijan State Economic University.’
 
2014 – MSc Accounting and Finance
Ren Li
Ren is working for Shanghai Pudong 

Development Bank in Guangzhou, China.

2014 – MSc Banking and Risk
Yi-Neng Huang
Yi-Neng has begun his first job as  
a Credit Policy Officer with HSBC  
this year.

2014 – MSc International 
Business and Emerging 
Markets
Max Schausberger
In January 2015, Max 
commenced a new role with 

the Strategic Agenda of the Managing Board 
at A1 Telekom Austria AG. His responsibilities 
include supporting the managing board 
with the preparation of board meetings, 
preparing and implementing strategic 
projects for the CEO, and supporting the 
area of Regulation and European Affairs. 

2014 – MSc Marketing and Business Analysis 
Max Kilian
Max is working as an Associate Consultant 
with Bain & Company in Munich.

2014 – PhD Management 
Desné Masie
Desné spoke at the Institute of 
Commonwealth Studies and University of 
London School of Advanced Studies event 
on 5 December 2014 entitled Mandela:  
Myth and Reality. 

It was held at the Senate House in 
Bloomsbury to commemorate the first 
anniversary of Nelson Mandela’s death. 

At her presentation, she discussed 
Mandela’s economic legacy. The Business 
School generously funded her travel costs 
for this event. 

The ‘Where are they now?’ 
section is one of the  
most read in Aluminate. 
Here, we regularly feature 
news from alumni about 
what they’re doing,  
where they’re working  
and whether they’ve 
moved, as well as family 
updates. We are also on 
the lookout for articles, 
so if you have started 
your own business, have 
been promoted, or have 
an interesting story to tell, 
we’d be delighted to hear 
from you. 

With Aluminate going  
to all of the School’s 
alumni, we welcome 
contributions from all 
Business School alumni  

of all graduating years.  
You can upload your  
news and photos online.

Just visit the website 
at: www.business-school.
ed.ac.uk/alumni/ 
alumni-services/magazine 
and click ‘Share your news 
with us today’. 

Alternatively, you can 
email the Alumni team at: 
alumni@business-school.
ed.ac.uk or write to the: 
Alumni Manager, University 
of Edinburgh Business 
School, 29 Buccleuch 
Place, Edinburgh EH8 9JS.

SHARE YOUR NEWS
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NEW ARRIVALS – LATEST ADDITIONS TO THE ALUMNI FAMILY

Graham Allison (2012 MBA full-time) and 
his wife Claire were delighted to welcome 
their daughter Isobel Laura into the world 
on 28 August 2014, at a healthy 7lbs 15oz. 
Although he is Scottish and his wife is 
English, Isobel is Welsh, having been born in 
Cardiff – which may make watching the  
6 Nations rugby interesting in the future.

Alexander Zaretsky (2009 MBA full-time) 
and Cherilyn, and big brother Julian were 
delighted to welcome Natasha Dawn into 
the Zaretsky family on 21 November 2014.

Sean Walsh (2008 MBA full-time International 16 month PGD) and Wei Cao were proud to 
baptise their son, Edward Jason Walsh, in Dublin in 2014. 

André Farstad (2002 BCom (Hons) 
Business Studies) and his partner, Silje 
Heyerdahl Jordal, are happy to announce 
the arrival of a healthy and beautiful boy, 
Christian August Heyerdahl, who was 
born on 20 July 2014. Both parents are 
extremely proud and excited.

Didem Aktekin (2012 MSc International 
Business and Emerging Markets) and her 
husband Yalcin welcomed a new addition, 
Deniz, to their family, on 11 September 2014. 

Lincoln Rozelle (2010 MBA full-time) and 
Sheena welcomed Aaron into the world on 
30 December 2014. The whole family are 
doing well.
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DB Thomas (1990 MBA full-time) and 
Shannon Nicole Petticrew were married on 
26 October 2014 in Hot Springs, Arkansas, 
USA. DB and Shannon have made their 
home in Mineral Wells, Texas. Any contact 
from 1990 MBA classmates or instructors will 
be most welcome! They are on Facebook or 
email dbt1@earthlink.net 

Jane Campbell (2002 MBA part-time) and 
James Oliver were married on 28 June 
2014 at St Columba’s Church of Scotland 
in London. Fellow MBA alumni attending 
included Harry Andrews, Valerie Scouten, 
June Edgar and John Murray. Ann West, 
a fellow committee member with Jane on 
the London Alumni Network, also attended. 
Following the wedding, they enjoyed an 
Italian cruise for their honeymoon.

John Owen Waller (2004 MBA full-time) 
was married to Annette Walsh on  
5 December 2014 in Donegal, Ireland. The 
three-day wedding marathon was attended 
by a good cohort from the 2004 MBA class, 
including Mick Wright-Smith (Best Man), 
Darren and Shelley Arrowsmith, Andrew 
Kennedy, Adam Allen and Jake Deacon. 
John and Annette are pictured with their 
two girls, Ruby and Connie. 

Jincheng Yin (2006 MSc 
International Business and 
Emerging Markets) and Zhang 
Lu were married in Shanghai, 

China, on 13 September 
2014. They were delighted to 
have many friends attend the 
ceremony. They took the photos 
in Grand Valley, and plan to visit 
Edinburgh this August. Jincheng 
would like to celebrate each 
anniversary by recreating the 
wedding photos but in different 
locations. Edinburgh will be the 
start of this journey.

Florence Grant (2007 PhD) 
married William C Forbes on  

10 December 2014. They are  
now living in Mercersburgh PA  
on William’s 50-acre farm. 

Soraiya Walji (2008 MBA International 
Business) and Ally Janmohamed were married 
on 31 August 2014 in Vancouver, Canada. It 
was a four-day wedding full of celebrations!  

Hong Xu (2009 MSc Finance and 
Investment) and Zeyu Yan were married in 
2014 in Shanxi, China. They met in Lhasa, 
Tibet during her gap year in 2012. They were 
married after she returned from Xinjiang as a 
volunteer teacher. They now live in Shanghai.

Osayi Ubebe (2009 MSc International 
Business and Emerging Markets) married 
Joshua Benjamin on 20 December 2014. They 
met in 2011 and were married in the Nigerian 
traditional way. It’s been love all the way. 

Arpit Garg (2010 MSc Accounting and 
Finance) married his partner Preeti Gupta on 
10 February 2015 in New Delhi, India. 

WEDDING BELLS
CONGRATULATIONS TO ALL THE HAPPY COUPLES

Keeyoun Shim 
and Juyeon 
Seo 
(top left)

Jane Campbell 
and James 
Oliver  
(top right)

John Owen 
Waller and 
Annette Walsh
(centre left and 
bottom left)

Soraiya Walji 
and Ally 
Janmohamed 
(bottom right)

Jincheng Yin and Zhang Lu
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Fawad Ali Khan Chandio (2011 MSc 
Accounting and Finance) married the love of 
his life, Dr Rabail Baloch on 30 March 2014 
in the WAPDA Ground, Hyderabad, Pakistan. 
They are very happy to be married. Fawad 
is currently working as Director of Finance 
and Operations with Sultana Enterprise Ltd 
(builders, developers and contractors).

Sebastian Stehling and Radika Kumar 
(both 2011 MSc Finance and Investment) 
were married on 20 September 2014 in 
Germany. They are very thankful that they 
met each other through their time at the 
University of Edinburgh and made friends 
around the world. Classmates from their 
MSc course flew from Egypt, Finland, 
Sweden, Greece, the UK and Ireland to 
celebrate their day. They are currently living 
in Frankfurt, Germany.

Keeyoun Shim (2013 MSc International 
Business and Emerging Markets) and 
Juyeon Seo were finally married in Seoul, 
South Korea, after eight years of dating 
including a year together in Edinburgh. It 
was a perfect occasion for a great reunion 
of Keeyoun’s classmates. He is particularly 
appreciative that they fought well against 
the extreme cold of an outdoor wedding 
celebration at -9˚C.

Arpit Garg and Preeti 
Gupta (top left)

DB Thomas and 
Shannon Nicole 
Petticrew (top right)

Osayi Ubebe and 
Joshua Benjamin 
(centre left)

Hong Xu and Zeyu Yan  
(bottom left)

Fawad Ali Khan 
Chandio and Dr Rabail 
Baloch (bottom right)

Radika 
Kumar 
and 
Sebastian 
Stehling
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