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editor’s comment

Welcoming many of you back to the 
School for the inaugural Alumni 
Weekend in July was wonderful. 

This was the first time that we have held an 
event open to all postgraduate alumni and 
it was clear that it proved to be a popular 
event. Hopefully, we struck the right balance 
between academic and business learning 
and social activities, with an evening speaker 
event, a one-day conference and a family-
orientated lunch. The acrobats, jugglers, 
magician and face-painting were certainly well 
received by the offspring of attendees.

Perhaps of most interest to many attending 
the event though, was the chance to tour 
the impressive new premises of the School 
and for some, to take a seat in the 150-seater 
auditorium for the business conference. 
Overall, feedback from the whole event has 
been positive and we are already making  
plans for next year’s celebration. 

With 2012 also in mind, we have recently 
launched three new MSc programmes for entry 
in September, including an MSc in Banking and 
Risk. Take a look at the feature on page 16 and 
have a think on whether any of these may be of 
interest to friends or colleagues. 

Don’t forget, as part of our Alumni 
Advocates Scheme, you will be rewarded 
with a one-year Economist subscription if you 
recommend someone who then commences 
one of our postgraduate programmes. 

With an ever-increasing number of degree 
programmes offered, both our student and 
alumni communities are increasingly diverse 
internationally. At present, 88 nationalities 

are represented among our postgraduate and 
undergraduate student communities, and our 
alumni are spread across 96 countries. 

Recruiting such a diverse group of students 
certainly has its challenges and, therefore, the 
School was delighted to welcome Elizabeth 
Gorrilla, who joined the School in June, to 
take up the post of Student Recruitment 
Manager. Turn to page 18 for an insight 
into her role and the countries which we 
are currently targeting. With this in mind, 
if you are based in these countries and have 
suggestions as to the best route for us to 
follow to attract the best students, Elizabeth 
would be happy to hear from you. 

Shortly before the last issue of Aluminate 
went to press, many of our Japanese alumni 
were much in our thoughts, following 
the massive earthquake and subsequent 
devastating tsunami. With more than  
80 alumni based in the country, we were  
keen to find out how they had been affected 
six months on. Turn to page 20 for the stories 
from three of our alumni in Japan, as well as 
an insight into the resilience of one of Japan’s 
industry sectors: the auto-industry. 

And finally, following on from a recent 
feature in Aluminate on how businesses are 
utilising social media, this time we focus on 
how social media is changing the world of 
recruitment and what you need to know. 
Whether you are a recruiter looking to fill a 
position or are job seeking yourself, we provide 
some top tips on how to take advantage of the 
new landscape. And don’t forget to join one of 
our postgraduate alumni groups on LinkedIn 
– just search for University of Edinburgh 
Business School – to network with alumni and 
for them to find you. You never know what 
direction it may take you!

Jane Short
Editor

‘AS PART OF OUR ALUMNI ADVOCATES SCHEME, YOU 
WILL BE REWARDED WITH A ONE-YEAR ECONOMIST 
SUBSCRIPTION IF YOU RECOMMEND SOMEONE WHO 
COMMENCES ONE OF OUR PROGRAMMES’
Jane Short

Casting an eye  
         on the world 

If you no longer wish to receive future issues of this 
magazine, please contact the Alumni Manager: 
University of Edinburgh Business School, 29 Buccleuch 
Place, Edinburgh EH8 9JS. Tel: +44 (0) 131 650 9840
Email: alumni@business-school.ed.ac.uk
The views expressed in Aluminate are not necessarily 

those of the University of Edinburgh Business School. 
Magazine design by Connect Communications. 

The University of Edinburgh is a charitable body, 
registered in Scotland, with registration number 
SC005336.
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A s I write this, we’re into the third week 
of the new academic year, and at the 
start of our second academic year 

in the new building. There’s a good feeling 
around the place, which I would characterise 
as one of ‘calm professionalism’, a great 
tribute to my colleagues, academic and non-
academic, who work so hard to achieve this. 

My own direct contact with the coal face 
this semester is with the MBA class, via the 
core Organisational Behaviour module that 
I teach. We’ve restructured the teaching 
delivery in semester 1 into intensive, half 
or one-day sessions delivered in two, four-
week blocks (four courses per block), so it’s 
a much more focused experience than it was. 
This also makes it much easier to do more 
innovative things such as integrating guest 
speakers from industry, running simulations, 
break-outs, cases and so on.

Rankings are significant to us all. Love them 
or hate them, they are a significant yardstick 
by which the world makes judgements about 
business schools and the programmes within 
them. We are now seeing an extension of 
rankings, which initially were largely confined 
to MBA programmes, into MSc programmes. 
Given our relatively recent move into the 
MSc market, up until now we have not been 
eligible to enter the MSc rankings, but this 
year we are, and I’m pleased to say that the 
MSc in Management went in to the Financial 
Times rankings at 57 in the world and the MSc 
in Finance and Investment at number 25. The 
University as a whole also did very well in a 
couple of recent global rankings, coming 20th 
in the world in the QS ranking and 36th in 
the world in The Higher’s world ranking.

When talking about rankings, I’m always 
mindful of the saying that one wins at tennis 
by keeping one’s eye on the ball, not by 
watching the scoreboard, but it is still good 
to get the recognition and we will continue 
strenuous efforts to move higher.

It was another record year for applications 
for our MSc programmes, with approximately 
7,000 applications for about 480 places for 
entry in September 2011.

Our new MSc in Carbon Finance is 
running for the first time this year, and 
we are about to start marketing three new 
MSc programmes – in Human Resource 
Management, in Banking and Risk and in 
Financial Management for first intake in 2012.

Strong international demand is placing 
us in a good position financially, and we are 
continuing to expand on the basis of this.  
We currently have around 70 faculty (up 
from 60), which is, in some respects, a little 
sub-scale for a broadly-based business school, 
but we are now expanding quite quickly on 
the basis of new programme revenues and are 
seeking to grow faculty numbers up to around 
95 over the next two years. It is a tough 
labour market for hirers at the moment, but 
we are fortunate in being able to attract good 
people, helped by the School’s rising profile 
and by the reputation of the University, so  
we just need to stay focused on this.

As I write this, the markets are looking 
volatile – particularly around the troubles 
of the euro – I hope that you are weathering 
this, whatever line of activity you may be in.

Nick Oliver
Head of School

Keeping the 
   scoreboard 

ticking over
WHEN TALKING 
ABOUT RANKINGS, 
I’M ALWAYS 
MINDFUL OF THE 
SAYING THAT ONE 
WINS AT TENNIS 
BY KEEPING 
ONE’S EYE ON 
THE BALL, NOT BY 
WATCHING THE 
SCOREBOARD, 
BUT IT IS STILL 
GOOD TO GET THE 
RECOGNITION
Nick Oliver
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HRH The Princess Royal was installed 
as the Chancellor of the University, 
in a ceremony in the Old College 

Quadrangle on 26 September. She succeeds 
HRH The Prince Philip, Duke of Edinburgh, 
who stepped down from the role in 2010, 
having held it since 1953.

The Princess Royal is the University’s 
eighth Chancellor in the 150-year history 
of the position. She is also Patron of the 
University’s Royal (Dick) School of  
Veterinary Studies.

The ceremony took place in front of 
staff and students and was followed by 
refreshments on Old College lawn. The 
Chancellor unveiled a plaque to mark  
the newly completed landscaping of  
the quadrangle.

During the event, the newly installed 
Chancellor presented a benefactor’s award to 
the writer JK Rowling. The award recognises 
the Harry Potter author’s gift of £10 million 
to the University for the establishment of 
the Anne Rowling Regenerative Neurology 
Clinic. The facility, due to open in spring 
2013, will focus on research into treatments 
for multiple sclerosis and other degenerative 
neurological conditions.

The Princess Royal also visited the 

University in July, during which she toured 
the A-listed Main Library in George Square, 
which is undergoing a £60m redevelopment 
due to finish next year. With three-quarters of 
the work completed, visitor numbers are up 
90 per cent since 2009. The development of 
the library is one of many projects supported 
by the Edinburgh Campaign.

During her visit, Her Royal Highness 
viewed items of historic interest to the 
University. These included the University 
Charter, which was granted by James 
VI in 1582. She also toured the library’s 
conservation and digitisation studios where 
rare books are cared for, digitised and made 
available online.

Two of the School’s Masters programmes 
have been ranked for the first time by the 
Financial Times (FT) this year. 

In June, the School’s MSc in Finance 
and Investment was ranked 25th 
highest among other finance masters 
programme in the world. It featured 
in the pre-experience ranking, which 
contains programmes designed for new 
graduates with little or no previous work 
experience. This is the first time the FT 
has introduced this ranking, with 30 
global business schools featuring in the 
2011 ranking. 

In common with other rankings 
produced by the FT, the ranking is 
derived from data collected via two 
surveys, one completed by the business 
school and another by alumni of the 
programme who graduated three 
years ago. Edinburgh ranked in the top 
percentile of those programmes giving 
students international experience during 
the MSc programme, with 90 per cent 
of our students being employed three 
months after graduation, contributing 
strongly to student satisfaction. 

Edinburgh’s MSc in Finance and 
Investment is part of a family of 
finance Masters, including the MSc in 
Accounting and Finance and two new 
programmes starting in 2012, an MSc 
in Financial Management and an MSc 
in Banking and Risk. Further details 
of these two new programmes can be 
found on page 16. 

In September, the MSc in 
Management was ranked 10th highest in 
the UK and 57th highest in the world in 
the FT Masters in Management ranking. 
This is the first year this programme 
has been entitled to enter the rankings, 
and means all eligible Business School 
programmes are now ranked by the FT. 
Sixty-five global business schools were 
included in the 2011 ranking. 

Edinburgh ranked in the top percentile 
of those programmes giving students 
international experience during the 
Masters programme, with 91 per cent of 
our students coming from international 
backgrounds. We also scored highly on 
graduate salaries, coming 16th in the 
rankings for the salaries our graduates 
command today.

Princess Royal is 
eighth Chancellor
CEREMONY IN THE OLD 
COLLEGE INSTALLS ROYAL 
HIGHNESS INTO KEY ROLE

Two School 
Masters debut 
in rankings

HRH The Princess  
Royal was installed 
as Chancellor in 
the Old College 
Quadrangle

| ABOVE: the Old College Quadrangle
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The School is pleased to 
announce Politecnico 
di Milano School of 
Management as a new 
exchange partner for the 
MBA in International 
Business programme.

Politecnico di Milano 
School of Management 
(MIP) is a consortium 
between the Politecnico 
di Milano and several 
leading public and private 
industrial groups. The 
focus is on integrating 

academic specialist 
know-how with practical, 
professional elements 
derived from the 
world of business and 
consultancy. 

MIP’s faculty is 
composed of teachers 
and professors at 
Politecnico di Milano, the 
School of Management, 
and prestigious Italian 
and international 
universities, as well 
as managers and 

consultants from leading 
industrial businesses, 
banks and service 
companies. MIP holds 

EQUIS accreditation and 
is one of only two Italian 
MBA programmes ranked 
by the Financial Times.

Italian connection with 
new exchange partner

PROJECT SET UP TO LOOK AT WAYS OF 
TACKLING BUSINESS CARBON OUPUTMSc in Carbon 

Management students, 
Prince’s Mayday 

Network and the Carbon Trust 
have teamed up to deliver 
an innovative project aimed 
at measuring, managing and 
ultimately reducing business 
carbon emissions.

The Carbon Masters Project 
sends students from the 
MSc in Carbon Management 
programme directly into 
business to measure their carbon 
footprint. Comprehensive 
training from the Carbon Trust 
ensures students are able to 
accurately measure a business’s 
carbon footprint and provide 
advice and actions which will 
support in the reduction of 
emissions and costs.

Figures released, following 
a pilot of the project, have 
identified a combined carbon 
saving of more than 600 tonnes 
of CO

2
, the equivalent of taking 

118 cars off the road. The 
study, currently completed by 
five Scottish Business in the 
Community (SBC) members, 

also identified potential cost 
savings of more than £275,000.

Dr Dave Reay, Programme 
Director of the MSc in Carbon 
Management, said: ‘The 
collaboration with the Carbon 
Trust, SKM Enviros and the 
Mayday Network has provided 
fantastic practical experience for 

the MSc in Carbon Management 
students.

‘The carbon audits and 
recommendation reports 
they have produced, working 
in tandem with a range of 
Scottish businesses, have been 
a true “win-win”, providing the 
businesses with robust, high-

quality action plans and the 
students with invaluable applied 
experience and expertise.’

Co-ordinated by Scottish 
Business in the Community, the 
project gives small and medium-
sized businesses resource, 
knowledge and expertise to 
measure and manage their 
energy use and provides 
MSc students knowledge of 
the practical processes and 
challenges of implementing 
environmental responsibilities 
within a business.

Due to the success of the 
project, SBC is looking to roll-
out the project to additional 
universities throughout 
Scotland. The Carbon Masters 
Project is an initiative created 
by SBC to complement their 
existing Skills for a Low Carbon 
Economy. The Skills for a Low 
Carbon Economy includes a 
range of projects designed to 
enhance a business’ existing 
environmental policy and to 
develop the skills that young 
people will require for a career 
in a low-carbon economy.

Reducing emissions is 
the aim for students

ABOVE: MIP is one of 
only two Italian MBA 
programmes ranked by 
the Financial Times

| ABOVE: The project has identified a combined carbon saving of 600 tonnes

Aluminate NOV 2011 Book.indb   6 31/10/2011   16:56



After 22 years with the University, 
Freda Paterson has left to embark 
on a new career. 

Freda began working at the 
School in 1989, based in the 
William Robertson Building. 
She was administrator for the 
Part-Time MBA programme until 
2000, when she became MBA 
Programmes Co-ordinator (for 
the Full-Time MBA, MBA  
in International Business and 
Part-Time MBA programmes). 

She has worked with several 
MBA directors: Jonathan Crook, 
Nicholas Terry, Jim Hine, Phil 
Bowers and most recently Simon 
Earp, Inger Seiferheld and  
Brad MacKay.

Summing up her time at the 
School, Freda said: ‘It has been 
a pleasure working here. It has 
given me the chance to meet 
many interesting people and 

develop my skills. I have various 
ideas for a new job and plan to 
implement at least one of them 
shortly. I hope to meet many of 
you again, perhaps at a School 

talk, ceilidh or Burns Supper, or 
on a shopping trip or social visit 
to Edinburgh. 

‘I also hope to have more time 
for hill walking.’

FREDA DEPARTS AFTER 22 YEARS AT THE UNIVERSITY

The University of Edinburgh 
Business School has been 
praised at a Scottish 

architectural awards.
The building project to 

create the new Business School 
was commended in the Royal 
Institution of Chartered 
Surveyors (RICS) Awards 2011 
announced in April. The School 
was commended in the ‘building 
conservation’ category.

Developed by RICS to 
celebrate the best new projects 
in the built and natural 
environment, the RICS awards 
are free to enter and are 
recognised as the ‘Oscars’ of 
property professionals.

The building awards category 

looks at the contribution that 
conservation can make in its 
widest sense, and looks for the 
highest standards of restoration 
and renovation. 

It pays particular attention 
to the introduction of new and 
sustainable uses, which will 
ensure the survival of the  
historic building or structure  
into the future. 

In this category the judges 
also look at the use and re-use 
of building materials and the 
techniques employed. Evidence 

of detailed background research 
undertaken is important, plus an 
explanation of how this research 
has informed the approach taken 
to the overall scheme.

RICS is an independent, 
representative professional 

body which regulates property 
professionals and surveyors in 
the United Kingdom and other 
sovereign nations.

The Business School’s 
architects LDN submitted an 
entry for the awards.

Property 
Oscars nod 
for School
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Thanks to everyone who 
completed the Part-Time 
MBA review online survey. 

The results, completed 
by 102 respondents, are 
an invaluable source of 
information informing 
the review. 

As a way of thanking 
respondents for taking 
part in the survey, a prize 
draw was offered. 

The three prize winners 
are David Lord (Class 
of 1987), Jim Nickerson 
(Class of 1993) and 
Robert Bolton (Class of 
1990). Each receives a 
£50 Amazon voucher.
Interim recommendations 
for the review are expected 
at the end of the year.

Prizes for 
taking part 
in survey 

| ABOVE: Freda is looking for more time to go hill walking

The School building 
has caught the 

attention of the Royal 
Institution of Chartered 

Surveyors RICS

BUILDING IS 
COMMENDED AT  
TOP AWARDS 

Aluminate NOV 2011 Book.indb   7 31/10/2011   16:56



school news

8  |  aluminate  |  november 2011 www.business-school.ed.ac.uk

When I joined the 
Business School in 
2008, Head of School, 

Nick Oliver, invited me to 
review the MBA programme. 

This was driven by a fall in 
rankings and a need to refresh 
the programme to meet the 
needs of students, and compete 
with peer business schools. 

Working with the directors, 
programme team, staff, 
students, alumni and the 
School’s Advisory Board, we 
devised a strategy to refresh 
the MBA programme. In the 
panel below, you’ll see some of 
the changes we implemented. 

I then took on the role of Director of the 
MBA, working with Inger Seiferheld. I took 
responsibility for the strategic direction 
of the Full-Time MBA while Inger took 
responsibility for the day-to-day operations 
of the programme and the pastoral care of 
the students.

Our ambition remains to be a top-tier 
European programme. Last year, we saw a 
slight improvement in the Financial Times 
rankings and also on almost all metrics on 
which the School has a direct influence. 
In the areas where the rankings place 
significant emphasis which you control, 
such as the degree of improvements you 
report in terms of salary increase and 
aspirations met following the MBA, as 

well as your perceptions about 
peers and the School, we are 
also getting better and we 
feel confident that, with your 
support, we will continue  
to improve.

Significant changes can take 
up to four years to be reflected 
in the rankings, but we always 
knew our strategy would take 
five to 10 years to achieve.

Our selectivity ratio has 
improved significantly, meaning 
we are making fewer offers 
as a percentage of applicants, 
to high-calibre students, with 
a greater number of these 
accepting their offers. Bucking 

a wider trend in the UK, our recruitment 
figures were buoyant for September and we 
are excited to have the new intake already 
half way through semester one. We’re also 
working hard on the student experience and 
investing in alumni resources recognising 
the importance of our alumni.

Having served on the programme 
for three years, I’m now stepping down 
to become Head of the Strategy and 
International Business group.

Tony Kinder who has been heavily 
involved in the review process is taking 
over as Director of the MBA programme.

I would like to thank those of you who 
I have met and who have engaged with 
me over the last three years.

MBA SPECIALISATIONS
We began by developing 
a range of specialisations 
playing to the key 
strengths of the School. 

These are available in 
semester two for students 
looking for a more 
focused pathway through 
the programme. A 
specialisation consists of 
students taking 80 credits 
(two options and the MBA 
capstone project) in a 

specific area of focus. This 
is then recognised with 
an additional certificate 
when students graduate. 
Specialist areas are 
Finance, Entrepreneurship 
and Family Business, 
Carbon Management  
and Strategy.

NEW LPD PROGRAMME
We further redesigned 
the former personal 
and professional 

development programme 
into a leadership and 
personal development 
(LPD) programme 
and developed a new 
core course covering 
leadership in high 
performance teams. 

This module is the final 
core course of the MBA 
consisting of a week-long 
programme that takes 
place at a lodge in the 
Scottish Highlands. This 

module teaches students 
how leaders can create 
the conditions for teams 
to excel, establish 
patterns of behaviours 
in teams that lead to 
high performance and to 
make decisions in high 
pressure environments. 
This is a unique module 
offered by the Edinburgh 
MBA. In addition, we 
have completely revised 
the first ‘foundational’ 

semester of the MBA to 
allow modules to blend 
theory with practice 
through active learning.

NEW STRUCTURE 
The best MBA 
programmes go through 
a perennial state of 
renewal. In September, 
we introduced a new 
structure. In essence, 
semester one classes will 
be delivered in blocks 

MBA refreshed for th
AS DIRECTOR OF THE MBA FOR THE PAST THREE 
YEARS, BRAD MACKAY SAYS MUCH HAS CHANGED 

| ABOVE: Brad MacKay 
| BELOW: Tony Kinder

CHANGES TO THE MBA PROGRAMME

Aluminate NOV 2011 Book.indb   8 31/10/2011   16:56



www.business-school.ed.ac.uk november 2011  |  aluminate  |  9 

school news

The recent appointments of Dr Neil 
Pollock as PhD Programme Director, 
Emma Caldwell as Postgraduate 
Research Administrator and  
Professor Volker Mahnke as Director 
of Research, illustrate the importance 
of the PhD community to the School. 
Combined with the School’s new 
premises, which offer PhD students 
a unique opportunity to be located 
at the heart of the School’s several 
strands of activity, the development 
of an involved doctoral community is 
already in progress.

Creating a buzzing and 
intellectually stimulating learning 
environment, however, requires 
further measures. The introduction of 
a PhD Day and launch of a Doctoral 
Society are vehicles for this change.

Spearheaded by Dr Pollock, the 
first PhD Day was held in May 2011. 
The event was for current doctoral 
students to present their research 
projects to a wide audience, including 
colleagues from different study groups, 
faculty from other schools across the 
University and visitors to the School. 

The day was a great success on 
several fronts: new PhD students faced 
their first researcher’s ‘stage fright’ and 
received valuable feedback from the 
panel while attendees benefited from a 
snapshot of current research trends.

Without doubt, those present 
will remember Professor Pauline 
Weetman’s words of encouragement 
and call for more widespread 
participation in developing the PhD’s 
circle of activity. The establishment of 
a Doctoral Society to pursue this aim 

was therefore proposed by Bing Tate 
(MBA Class of 2008 and Organisation 
Studies PhD student), who is the 
current President of the society.

The Doctoral Society has three aims:

ethos by engaging with PhD 
students’ academic and professional 
credentials to develop the School’s 
research profile across subject areas

cross-discipline and cross-School 
research collaboration and industrial 
based knowledge exchange

MSc in Research/DPhil/PhD 
student community, ensuring that 
PhD students have a positive and 
life-enhancing experience during 
their study years, developing both 
academically and socially.

Several activities are planned for 
this academic year, including PhD Day 
2012, New Directions in Management 
Seminars, and peer-led career 
development planning workshops, 
developing external links with doctoral 
groups in other business schools, and 
the development of the first PhD-led 
Management Summer School.

the times

Launch of PhD Day 
and Doctoral Society

of half-day or full-day 
courses with Wednesday 
afternoons dedicated to 
career-related activity. 

This will last four weeks 
with exams in week five. 
This is then repeated in 
week seven to 11. The 
leadership programme 
takes place for a week 
in October and the 
integrative project for a 
week in December.

These changes are 

exciting, with longer 
blocks allowing for a 
more stimulating student 
experience and a greater 
degree of flexibility for 
course organisers. The 
new structures include 
lectures, guest speakers, 
company visits and more 
time for discussion, case 
work, group work and 
group/individual study. 
We look forward to  
student feedback.

Strategy
The first PhD Day in 

May gave students 
the chance to present 

their research

WANT TO KNOW MORE?
If you are interested in being 
involved in activities, including 
the design of the PhD Day, 
please contact the Society on 
ds.uebs@gmail.com, follow it 
on Twitter (@DoctoralSociety), 
or join its LinkedIn group 
at www.linkedin.com/
groups?gid=3950115
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Sovereign Wealth 
Funds (SWFs) are a 
significant feature 
of global capital 
markets, and the 
recent compression 
of private sector flows 
ensures that this role 
is set to become more 
pronounced in the 
near future. 

The School was, 
therefore, delighted 
to host the Edinburgh 
Dialogue, the second 
Sovereign Wealth 
Focus conference, 
in June 2011, which 
provided a forum for 
international capital 
markets to assess the 
role and impact of 
SWFs. 

The conference 
attracted some of 
the leading industry 
participants. 

Speakers included 
Scottish Finance 
Minister John Swinney; 
Owen Kelly, Chief 
Executive of Scottish 
Financial Enterprise; 
and Dr Tom Fearnley, 
Investment Director of 
Norwegian Ministry of 
Finance. 

Simon Earp, 
Corporate Development 
Director, said: ‘The 
conference allows us 
to build on research 
in the School on 
SWFs, led by Dr 
Gavin Kretzschmar, 
Lecturer in Finance. 
Following the event, 
Gavin has been 
invited to participate 
in extensions of the 
conference in other 
parts of the world.’ 

Equally, the School 
is looking to build on 
the success of the 
event and hopes to 
host it again in 2012. 

Sovereign 
wealth  
in focus

events
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K ey figures from the world of 
finance were in Edinburgh 
recently – as the University’s 

Credit Research Centre hosted its 
2011 Credit Scoring Conference.

About 400 delegates from  
40 countries gathered in the capital 
for what has become Europe’s 
leading academic conference on 
credit risk modelling issues.

Among the speakers invited  
to Edinburgh were some well-known 
names:

Economist at the US Federal Reserve

Credit Risk Analysis at the US Office 
of the Comptroller of the Currency

Decision Science at Lloyds  
Banking Group

at Wharton School, University of 
Pennsylvania.

In a series of lively debates, the 
delegates and their distinguished 
guests discussed some of the key 
problems and challenges currently 
facing the world economy – 

including corporate defaults, fraud, 
ratings and responsible lending.

The Credit Scoring Conference 
was held on 24-26 August at the 
University’s Pollock Halls.

Credit Scoring is the assessment  
of how creditworthy a person,  
group or organisation is, and the 
Credit Research Centre has an 
international reputation for the 
quality of its research.

It is almost unique among UK 
university research centres in 
conducting research into different 
aspects of consumer credit. It 
provides neutral, specialist advice  
to the consumer credit industry and 
comments on industrial practices 
and the social implications of the 
distribution and provision of credit.

The centre concentrates on 
consumer credit risk modelling 
and also focuses on corporate risk 

modelling and the economic aspects 
of credit – including the public 
demand for credit.

Its Director, Professor Jonathan 
Crook, said: ‘It was a very successful 
conference, which attracted 93 high-
quality papers that were delivered 
by delegates from as far away as 
Canada, Poland, Italy, Brazil, and 
New Zealand.’

The conference dinner was 
a sparkling occasion, held at 
Edinburgh’s Balmoral Hotel.

Looking at credit 
where credit’s due
KEY FIGURES DISCUSS 
ECONOMY ISSUES AT 
‘LIVELY’ CONFERENCE

ABOVE: 
Professor 
Jonathan 
Crook, 
above right, 
Robert Stine, 
and right, 
Dr Dennis 
Glennon 

The conference 
dinner was held 
at Edinburgh’s 
Balmoral Hotel
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WEEKEND DRAWS ALUMNI 
FROM ACROSS THE GLOBE

The first ever Alumni Weekend, open to 
all postgraduate alumni of the Business 
School, was held in late July. The 

programme included an evening welcome 
reception with business speaker Jack Perry 
CBE; a one-day conference on sustainability 
in business; and a family-friendly ‘Taste of the 
Fringe’ lunch on Saturday. 

More than 150 alumni attended one or 
more of the events over the three days, 
travelling from as far afield as China, India, 
Uganda, Canada, US, Mexico, Chile and many 
parts of Europe and the UK. 

In addition to the 
formal events, a 
number of classes 
celebrating notable 
anniversaries 
organised their 
own reunion 
events over the 
weekend. 

OPENING EVENT
The speaker at the opening event 
was Jack Perry CBE, Non-Executive 
Director of FTSE 250-listed Robert 
Wiseman Diaries PLC and a member 
of the UK and Ireland Advisory Board 

of Barclays Wealth. He was previously 
Chief Executive of Scottish Enterprise until 

retiring from that post in November 2009. 
He used his experiences at 

Scottish Enterprise as a case 
study for his presentation 

on ‘Leadership in 
turbulent times’. He 

also discussed 
the current 

economic climate, highlighting why things 
are still tough, and provided some personal 
advice on how to deal with challenging 
times (see panel below). 

Feedback from alumni was positive, 
with one alumnus saying: ‘Jack Perry 
was an excellent choice of speaker, very 
approachable and giving useful advice. 
Good quality of questions. I thoroughly 
enjoyed the evening.’ 

TURN OVER FOR THE LOWDOWN ON THE SUSTAINABILITY 

CONFERENCE HELD DURING THE WEEKEND >>>

is following!

TIPS FOR LEADERSHIP 
IN CHALLENGING TIMES

The best of days

Jack Perry shares his 
advice on leadership 
during the opening event

From left: Head of School Nick 
Oliver, Jack Perry CBE and 

Careers and Corporate Relations 
Manager Aidan Hetherington. 

Inset: alumni network 
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Sustainability was the watchword 
at the one-day conference. More 
than 60 graduates came along 

to take part and hear from a range of 
experts on the themes of sustainable 
working, sustainability in emerging 
markets, sustainable entrepreneurship 
and sustainability in the public sector.

Head of School, Professor Nick 
Oliver welcomed the alumni back 
to Edinburgh – and the School’s new 
home in Buccleuch Place – before 
introducing the first speaker of the 
day, Professor Wendy Loretto.

Wendy, who is Professor of 
Organisational Behaviour, centred 
her lecture on sustainable working, 
specifically the ‘problems’ of an ageing 
world, which, coupled with global 
financial insecurities, are exercising 
governments and employers across 
the industrialised nations.

She spoke of the challenges 
presented by the UK Government 
removing the compulsory retirement 
age earlier this year, and debated the 
issue from both sides – the employer 
and the older employee.

Wendy, one of the organisers of 
an Economic and Social Research 
Council (ESRC) seminar series on 
Rethinking Retirement, added: ‘The 
business community is incredibly 
divided on this issue. Some people 
think we should retain the retirement 
age – others are pleased we have got 
rid of it. It’s a real thorny issue.’

Those who advocate a mandatory 
retirement age, she said, argue that 
it allows young people to take up 
employment as older people leave it. 
‘It’s become a real political rod – the 
perception that if we don’t get rid of 
our older employees, we won’t be 
able to tackle youth unemployment 
– the so-called “lump of labour”. 
But Age UK has just published a 
very interesting piece of work that 
completely destroys that “lump of 
labour” fallacy.’

Wendy was followed by alumnus 
Sarah Turner (MBA Class of 2011), 
who works in marketing for pensions 

company AEGON. As part of her 
MBA studies, Sarah conducted 
research among key stakeholders of 
workplace pension provision in small 
to medium-sized firms.

She told the audience: ‘The 
introduction of workplace pension 
reforms in 2012 will mean that 
employers will be required to 
automatically enrol employees 
into a pension scheme – and pay 
a minimum contribution to their 
pensions. But these policies were 

formulated by people who work for 
large organisations, and it’s doubtful 
if they understand the pressures on 
small businesses, who will be forced 
to enrol their workers even if they 
only employ one or two people.’

After coffee, it was the turn of 
Senior Lecturer Dr Kenneth Amaeshi, 
who specialises in strategy and 
international business, to address the 
gathering. He asked the delegates 
to consider whether building a 
sustainable business – especially 
in emerging markets – could 
conflict with corporate social 
responsibility (CSR). 

He argued that sustainability, 
according to the World Commission 
on Environment and Development 
(The Brundtland Commission) ‘meets 
the needs of the present without 
compromising the ability of future 
generations to meet their own needs’, 
and that sustainability contained 
social, environmental and 
economic elements.

Kenneth added: ‘In many countries, 
CSR equals philanthropy, where firms 
are encouraged to help society. But 
there is another side to CSR – where 
firms are seen to do no harm rather 
than being observed doing good.’

Putting sustainability into practice 
was Andrew Cave, Head of Group 
Sustainability at the Royal Bank of 

ALUMNI WEEKEND 
CONFERENCE TAKES A 
LOOK AT SUSTAINABILITY 
IN BUSINESS 

A green light on 
business issues

ABOVE: Professor Wendy Loretto 
(left) and Sarah Turner spoke about 
retirement issues at the conference

Dr Kenneth Amaeshi (left) explored corporate 
social responsibility (CSR) issues, while Andrew 
Cave explained how to put CSR into practice
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Scotland, who, with his team, is 
responsible for the co-ordination 
of RBS’s programme of work on a 
broad range of social, ethical and 
environmental issues.

He said that the bank’s strategic plan 
is to be ‘back on its own feet’ by 2013, 
and said that sustainability was the 
responsibility of a group committee.

Andrew, who recently took over 
as chairman of the UK chapter of the 
UN Global Compact – the world’s 
largest responsible business initiative, 
referred to the statement made by 
RBS chairman Sir Philip Hampton at 
its annual shareholders’ meeting: ‘In 
addition to financial strength, being 
sustainable means focusing on our 
customers’ needs, operating with 
integrity and openness, 
and playing our part 
to address society’s 
challenges.’

During the lunch break, 
a number of delegates 
headed upstairs for a brief 
update by Professor Nick 
Oliver on the changes to 
the Business School over the 

past 25 years, and there was time 
for discussion on the School’s rising 
global reputation.

Any thought delegates had of 
spending a lazy afternoon of listening 
disappeared within a few moments 

of the resumption. They should 
have known something was 

about to happen when 
Dr Adam Bock, a lively 
American who lectures in 
entrepreneurship, asked if 
anyone needed a pen.

The reason soon 
became clear as 

he explained 
that one of 
his teaching 

techniques 
is to 

encourage interaction among his 
students and added: ‘Since you 
volunteered for this conference, I 
assume you came here to work!’

He encouraged the audience 
to write their own definition of 
sustainability – ‘in a way that may be 
relevant and useful’ and then discuss 
it with a neighbour.

Adam argued that sustainable 
entrepreneurship is entrepreneurial 
activity, in any context, that 
incorporates long term, ecological or 
social benefit as a priority – in parallel 
with profit-making.

He asked delegates to discuss 
whether sustainable entrepreneurship 
was different from sustainable 

Lynne Gawthorpe (MBA Class of 2006) is Marketing Director 
for InterfaceFlor, a leading carpet tile manufacturer. She was 
mixing business with pleasure at the conference. ‘We’re one  
of the top sustainability businesses in the world, and we’re 
taking an active interest in the Business School, and hope to 
do a number of different things with the University. 

‘I found the conference element very interesting – 
particularly the afternoon session. I graduated in 2006 with  
an International MBA. I’ve met a few of my cohort already  
and am looking forward to the rest of the weekend.’

BELOW: Dr 
Adam Bock, a 
lively American 
who lectures in 
entrepreneurship

ALUMNUS VIEW 

CONTINUED ON PAGE 14 >>>
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business and could it be identified 
before outcomes are established?

Adam suggested to the audience 
that entrepreneurs are agents of 
change, and that more innovation, 
employment, and value creation 
comes from entrepreneurs nowadays 
than ever before.

And he introduced a real-life 
entrepreneur onto the podium – 
Angela Morris, the chief executive 
of the Wool Packaging Company, 
which devised a wool insulation 
packaging concept for the National 
Trust in England and later registered 
‘woolcool’ as a brand.

Angela told the gathering: ‘I firmly 
believe that wool could one day 
replace polystyrene and polyethylene 
as the packaging used to transport 
and store many perishables, such as 
food and medicines.’

She said the idea had attracted 
interest from pharmaceutical 
companies who needed to keep 
vaccines viable during long journeys 
and added: ‘It could be that in future, 
we will license the use of our 
packaging in countries such 
as India where there’s an 
abundance of insulating 
material and a need to 
keep vaccines and other 
medicines safe in transit.’

The final speakers at 
the event were Professor 
Sandra Nutley and Sir  
John Elvidge.

Professor Nutley, 
who is Director of 

CONTINUED FROM PAGE 13 >>>

Paul Eisenberg 
(MBA Class 
of 2006) came to 
Edinburgh from 
Maryland in the USA 
where he recently left 
his post as a broker 
with Morgan Stanley. 
‘That gave me the 
opportunity to come to 
this alumni weekend. I 
thoroughly enjoyed the session today – it was very 
lively and enjoyable. I like entrepreneurship and 
enjoy hearing different people’s perspectives and 
finding out what drives them. It makes me want 
to come back to Edinburgh and study again!’

ALUMNUS VIEW

the Research Unit for Research 
Utilisation, focused on the need 
to design public services that are 
financially and socially sustainable.

She quoted some headlines from 
the recently published findings of the 
Christie Commission on the future 
delivery of public services, which 
said: ‘Radical reform is needed if we 
are to have effective and sustainable 
public services capable of meeting 
future challenges.’ 

Christie argued that society 
must empower individuals and 
communities; integrate service 
provision; prioritise prevention and 

become more efficient.
Professor Nutley raised 

the question of long-term 
care for elderly people 

and quoted the Dilnot 
Commission Report on 
the Funding of Care and 
Support which said that an 
additional £1.7 billion of 
funding would need to be 
pumped into the public 
sector if the country is to 

address demographic changes.
She added: ‘The Organisation 

for Economic Co-operation and 
Development (OECD) estimates that 
the share of those aged 80 years and 
over is expected to increase to nearly 
10 per cent of the population in OECD 
countries by 2050. The pool of family 
carers is likely to shrink because more 
women are working and policies 
no longer support early retirement. 
Government and private market 
spending on long-term care is likely to 
double or treble by that time.’

Sir John Elvidge, former Permanent 
Secretary to the Scottish Government, 
and a member of the Business School’s 
Advisory Board, also spoke at length 
about the current public spending 
situation in the UK and gave delegates a 
chilling estimate of the country’s future 
public resources. ‘It might take another 
15 years for public expenditure to 
regain the levels it enjoyed in 2009/10,’  
he warned.

And he said the nature of 
government would need to change as 
we head into the future. ‘Governments 
almost everywhere in the world are 
built on a model of fragmentation. 
One of the Christie Commission’s 
recommendations – and not in any 
sense unique to Christie – is that 
the only convincing way forward for 
the public sector, is to make use of 
integration and flexibility.’

He added: ‘Scotland has embarked 
on a radical experiment in examining 
whether you can change the nature 
of government. Whether you can 
create the proposition of government 
as a single organisation rather than a 
federation of organisations linked by a 
co-ordinating force of some kind.

‘I would argue that if you buy 
the analysis, you have to buy the 
importance of experimenting with 
that kind of change in the nature  
of government.’

ABOVE: Sir John Elvidge and Professor 
Sandra Nutley focused on the public sector 

BELOW: Angela 
Morris explained  
the applications  
for her innovative 
wool product
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The third and final event of the 
alumni weekend was definitely 
a family affair. 

Young and old were treated 
to a real ‘Taste of the Fringe’ 
lunch with a whole host of 
entertainment laid on at the 
new Business School premises 
on Buccleuch Place.

Even before entering the 
building, guests were treated to 
the sound of the bagpipes – a 
reminder of Burns Suppers and 
ceilidh nights for some.  

Inside, entertainment 
continued with facepainting, 
juggling, a magician, 
balloon-modelling and even 
a caricaturist. Two acrobats 
wowed guests with their daring 
moves, and invited children to 
take part and get a real taste of 
the action. 

There was also the opportunity 
for alumni to hear an update 
on the School strategy from 
Professor Nick Oliver, and enjoy 
a tour of the School’s impressive 
facilities.

Barbeque food and drinks 
were served in the café area 
so there was plenty of time for 
alumni to catch up with friends 
and soak up the impressive new 
surroundings. With the sun 
shining outside, it was a perfect 
day for those from further afield 
to not only enjoy the new School 
building, but also the city of 
Edinburgh.

Acrobats provide 
dramatic entertainment 
at the lunch event

Families get a sweet 

The lunchtime was a great 
place to catch up, as well 

as entertain the kids

LUNCHTIME EVENT 
ROUNDS OFF THE 
ALUMNI WEEKEND

Date for 
the diary

Plans are already under way for next year’s 

feedback from alumni, the date for next 
year has been confirmed as:

26-28 July 2012
Further details to 

be announced shortly

Aluminate NOV 2011 Book.indb   15 31/10/2011   16:56



new programmes

16  |  aluminate  |  november 2011 www.business-school.ed.ac.uk

The role of banks in the world 
economy was brought into sharp 
focus by the recent financial crisis 
that brought many western nations 
to the brink of bankruptcy – and still 
threatens their recovery.

The new MSc in Banking and Risk 
will give students the knowledge, 
understanding and skills that will 
enable them to be effective managers 
in financial institutions – especially 
banks – in any country in the world.

Jonathan Crook, Professor of 
Business Economics and Director of 
the Business School’s Credit Research 
Centre, pictured right, said: ‘Recent 
events have demonstrated successful 
management of banks is of crucial 
importance to western economies.

‘Banking is an industry rather 
than an academic discipline, and 

the study of the management of 
banks is therefore multi-disciplinary. 
The approach of our new MSc 
programme will consider the financial 
and asset management functions  
of banks.’

The one-year, full-time MSc 
in Banking and Risk taps into the 
knowledge and skills gained through 
the research carried out by members 
of the Credit Research Centre – an 
internationally renowned facility  
that specialises in the study of credit 
risk modelling.

Prof Crook added: ‘Students who 
follow the programme will typically 
pursue a career in business, looking 
at roles such as risk management 
consultant, credit risk analyst, 
securities/credit officer or banking 
regulatory consultant.’

The Business School continues to 
expand its world-leading teaching 
portfolio with the introduction of 

three new MSc programmes:

Edinburgh is consistently ranked 
in the world’s top 50 universities, and 
these new programmes, which will 
begin in September 2012, aim to fulfil 

the needs of graduates across a range 
of disciplines.

Each of the programmes has been 
designed to provide a combination 
of courses that will facilitate the 
professional development of future 
business leaders. 

Each will draw on the diverse 
and extensive research skills of the 
Business School and its widespread 
links with industry.

Brian Main, Professor of Business 
Economics, said: ‘The Business School 
will undertake a range of activities 
to recruit candidates for the new 
programmes over the coming months, 
including attending a number of 
international recruitment fairs.’

‘Work experience is not a 
requirement – although relevant 
work will increase the candidate’s 
chances of acceptance.’

Power of three
THE SCHOOL HAS LAUNCHED THREE NEW MSC PROGRAMMES, WITH  
ENTRY IN 2012, THAT AIM TO FULFIL THE NEEDS OF GRADUATES 

Banking MSc gives students the edge

Financial management i

SEMESTER ONE CORE COURSES
 

Financial Information 

 
Management for Banks

SEMESTER TWO CORE COURSES 

SEMESTER TWO OPTION COURSES 
Students choose two from: 

 
Basel Accord 

DISSERTATION: From May to 
September, students will complete  

FIND THE RIGHT COURSE

The world’s most 
successful companies and 
organisations are at the top 
– chiefly because of strong 
financial management.

Understanding the 
financial behaviour of 
corporations and other 
organisations is a key 
element of the Business 
School’s new one-year, full-
time MSc programme in 
Financial Management.

Programme Director Tom 
Brown said: ‘Our students 
will learn to understand 

the principles of financial 
management and gain the 
knowledge necessary to 
apply their knowledge to 
real-life business situations.

‘The programme will lead 
to a career in corporate 
finance and accounting, 
in such roles as treasury 
manager, business analyst, 
and venture capital 
executive.’

While students will 
be accepted from any 
discipline (at Honours 
level), preference will be 

Professor 
Jonathan Crook
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Managing people – 
any organisation’s 
most valuable 
resource – is a key 
business challenge.

The economic, 
financial, 
demographic and 
political landscape is 
constantly shifting – 
and enterprises with employees need a human 
resource facility to recruit, motivate and 
reward them.

Recent developments clearly show the 
portfolio of human resource management 
(HRM) responsibilities within organisations is 
growing, with the need for broader policies in 
employee engagement, such as corporate social 
responsibility and work-life balance.

The Business School’s newly launched MSc 
in Human Resource Management aims to give 
students the knowledge, understanding, and 
key skills that are required by HR professionals 
and to enable students to effectively contribute 
to dynamic organisations.

Roles in HR range from generalist positions 
that touch many activities, to specialist areas 
such as talent management and reward.

Brian Main, Professor of Business Economics 
and Programme Director, said: ‘The programme 
gives the student an understanding of human 
resources, policies, techniques and theories 
surrounding the subject of HRM. It draws on 
research from the members of our organisational 
studies group, and allows the students to apply 
their knowledge to real-life HR issues.’

Embracing learning that 
has a real human touch

SEMESTER ONE CORE COURSES
 

in Context 

SEMESTER TWO CORE COURSES 

SEMESTER TWO OPTION COURSES 
Students may choose two of the following:

Practice 

Resource Management 

Resource Management 
DISSERTATION: From May to September, 

t is the key to the top

WANT TO KNOW MORE?
Find out more about any of these  
MSc programmes, including  
programme fees, at:
www.business-school.ed.ac.uk/msc 

HUMAN RESOURCE 
MANAGEMENT COURSES

‘THE BUSINESS SCHOOL 
WILL UNDERTAKE A RANGE 
OF ACTIVITIES TO RECRUIT 
CANDIDATES... INCLUDING 
ATTENDING A NUMBER  
OF INTERNATIONAL 
RECRUITMENT FAIRS’
Brian Main, Professor of Business Economics

given to those who have 
previously studied finance 
and accounting or similar.

Tom Brown added: ‘In 
an organisation, financial 

management is split into 
its two principal roles. 
These are the accounting 
function, usually under 
the direction of the 
financial controller, and the 
corporate finance function 
directed by the treasurer.

‘Accounting is 
concerned with the 
provision and interpretation 
of information for economic 
decision-making. Corporate 
finance is concerned with 
managing the finances of 
the organisation.’

SEMESTER ONE  
CORE COURSES

Financial Information 

Investment 

and Corporate Finance 

SEMESTER TWO  
CORE COURSES 

and Strategy 

SEMESTER TWO 
OPTION COURSES 
(Correct at time of going 
to print )
Students choose  
two from: 

Theory

Finance

Finance & Investment

Management

Postgraduates

Management
 

for Public and  
Not for Profit 
Organisations

DISSERTATION:  
From May to 
September, students 
will complete a 

FIND THE RIGHT COURSE

Tom Brown

Professor 
Brian Main
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International alumni groups, set up by MBA alumni, are well established in a 
number of countries. Where numbers are smaller, we also have key MBA alumni 
contacts located in various areas of the world, or work in conjunction with other 
University of Edinburgh alumni groups. 

We are keen to extend these groups to MSc and PhD alumni. If you are 
interested in getting involved, or if you would like to make contact with  
alumni in countries not listed below, please contact the Alumni Manager  
on alumni@business-school.ed.ac.uk who can help with identifying  
appropriate contacts.

CONTACTS AROUND THE WORLD

On 29 September, the Iceland alumni group 

Palsson (MBA Class of 1995) spoke about how the 
bank has been responding to the financial crash 

Fifteen alumni attended (pictured) and 
after the presentation, they launched into 

Gunnarsson (1995), Jonas Reynisson (1995), 
Steinthor Palsson (1995), Reynir Valbergsson 
(1996), Olafur Klemensson (1996), Jon 

Rebekka Valsdottir (2006), Kolbrun Hardardottir 
(2008), Thordur Jonasson (1998), Edvald Moller 

ICELAND GROUP EXAMINES CRASH AFTERMATH

global connections
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T hink back to when you were 
making the life-changing 
decision to join the Business 

School. How did you discover the 
School? Did you meet us at a fair, an 
open day, an information session, an 
in-country interview, through an 

agent or did you drop in to visit us when you were  
in Edinburgh?

Simply put, it is my job as Student Recruitment 
Manager to co-ordinate the School’s recruitment efforts 
so we can present the School as a premium education 
provider and attract the best quality candidates to 
create a truly diverse student body on our programmes. 
By ensuring our students are of the highest quality 
and from a wide range of nationalities, the student 
experience is enhanced in and out of the classroom. 

The University of Edinburgh Business School 
received nearly 7,000 applicants for the suite of 
postgraduate programmes offered within the School 
this year. This represents a 16 per cent increase in 
applications. With improvements in the rankings 
and growing international esteem, this number will 
only continue to grow. Despite this success, there 
are improvements to be made to guarantee we are 
attracting the ‘right’ students for each programme. 

As the number of programmes continue to evolve, 
the ability to leverage the brand of the University 
significantly helps attract students, while working 
closely with the marketing and admissions teams  
and the Programme Directors, the School can ensure  
that it can choose the profile of students wanted for 
each programme.

Sometimes a map and a dart could be the easiest 
way to develop a recruitment strategy when every 
culture brings a unique aspect to the student 
experience. However, this year we have taken a slightly 

Help us
attract 
the best
NEWLY APPOINTED STUDENT 
RECRUITMENT MANAGER, 
ELIZABETH GORRILLA, CALLS  
ON ALUMNI TO HELP WITH HER 
PLANS FOR SIGNING UP TOP 
STUDENTS TO THE SCHOOL
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more sophisticated approach. As well as our global 
recruitment campaign, we are focusing on the following 
specific countries: Russia, Turkey, France, India 
Norway, Germany, Canada and Mexico. 

I am currently talking to alumni in these countries to 
get first-hand suggestions on the best route to market. 
These conversations are proving to be extremely 
helpful and numerous action points have come from 
these discussions.

This autumn, we are utilising a classic approach 
to student recruitment, including attendance at 
recruitment fairs in Paris, Moscow, Istanbul and 
Frankfurt, as well as extensive, targeted digital activity. 

Our most successful events are the ones where proud 
University of Edinburgh Business School alumni attend 
and share their personal experiences with future students. 
During our Spring MBA fair circuit of 2011, alumni from 
Washington, Boston, Toronto, Almaty, Moscow, Geneva, 
Paris, Frankfurt and Accra came out to support the 
Business School during fairs. An active group of Canadian 
alumni also host a Business School recruitment event 
featuring presentations and a meet and greet for potential 
students. Would you be interested in organising such an 
event? If so, please get in touch.

Other activities planned for this academic year are 
a series of country visits, regular interactions with the 
agent network, on-campus Open Days and working 
closely with the marketing team to utilise the 344,000 
visits that the School website (www.business-school.
ed.ac.uk) received last year. 

Once prospective students hold an offer, we will also 
work on a series of conversion activities to help ‘wow’ 
these offer holders with all the benefits of the Business 
School and encourage them to make us their number 
one choice.

The School owes much student recruitment success 
to an active alumni network. I would welcome your 
suggestions and thoughts on how we can better reach 
students in your country. If you would be available to 
chat to offer holders, have your profile on our website 
or join us at a fair or recruitment event, we would be 
happy to hear from you. 

Please contact myself on elizabeth.gorrilla@ed.ac.uk or 
our alumni team on alumni@business-school.ed.ac.uk

Don’t forget that our Alumni Advocate Scheme 
will reward you with a one-year subscription 
for recommending a student onto any of our 
postgraduate programmes. 

BACKGROUND

Business School in 

She spent the last 
seven years in Grenoble, 
France, where she worked 
as a corporate English 

Grenoble Graduate School 
of Business where she 
worked as the Marketing 

Elizabeth is from 
Minneapolis, Minnesota, 
and graduated with 
honours from St Catherine 
University with a degree in 

‘THE SCHOOL OWES MUCH STUDENT 
RECRUITMENT SUCCESS TO AN ACTIVE 
ALUMNI NETWORK. I WOULD WELCOME 
YOUR SUGGESTIONS AND THOUGHTS ON 
HOW WE CAN BETTER REACH STUDENTS 
IN YOUR COUNTRY’
Elizabeth Gorrilla
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The massive earthquake that hit Japan in 
March – measuring 8.9 on the Richter 
scale – caused huge damage and set off 

a deadly tsunami which killed thousands 
of people and devastated much of the 
infrastructure in the north and eastern 
regions of the country.  

The total economic loss in Japan was 
estimated at $309 billion and the country 
braced itself for a painful and long recovery – 
and how to deal with the daunting legacy of 
damaged nuclear reactors at Fukushima.

However, one sector of Japan’s industry 
that has shown incredible resilience has 
been the auto-industry. Six months on from 

the disaster, representatives from Honda, 
Nissan and Toyota were announcing their 
optimism of increased sales for the year at 
the prestigious Frankfurt Motor Show in 
September.

Professor Nick Oliver, Head of School, has 
been following the country’s progress since 
March and attributed the auto industry’s 
remarkable recovery to the Japanese business 
concept of “co-operative capitalism”.

Professor Oliver is an expert on Japanese 
management practices. He has been fascinated 
by Japan since the country’s resurgence in 
the 1980s with its pioneering manufacturing 
philosophy of continued improvement 

– which has since developed into Lean 
methodology and been adopted throughout 
the globe. His research resulted in an 
authorative book on the subject in 1988: The 
Japanization of British Industry. 

He defines co-operative capitalism as a 
business approach based on trust and long-
term relationships, which allows partners 
and competitors in a supply chain to work 
together for mutual benefit.

Moving 
forward

THE BOUNCEBACK OF JAPAN’S CAR INDUSTRY AFTER 
THE RECENT EARTHQUAKE SHOWS THAT THE COUNTRY 
IS REWRITING THE BOOK ON BUSINESS RESILIENCE
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Professor Oliver, who is working with 
Professor George Olcott at the University 
of Tokyo on Japan’s business recovery, 
explained: ‘Co-operative capitalism is found 
in its purest form in Japan – it’s a system 
made up of many parts and is difficult to 
deconstruct, but you can see the results – 
particularly in what happened in the auto 
industry recently.’

The reason that the Japanese auto industry 
was brought to its knees, first domestically 
and then globally, was largely the result 
of the damage to the Renesas plant at 
Kata in the north-east of the country. This 
produces 40 per cent of the world’s output 
of microprocessor units essential for engine 
management systems.

The factory infrastructure, its clean rooms 
and wafer fabrication lines, were all affected 
and the situation was exacerbated by power 
supply problems in the wake of the disaster. 

This had a huge impact on auto production, 
particularly as the semiconductor product 
had a long lead-time: three months from 
input to delivery to customers. Domestic car 
producers were the first to feel the pinch, but 

within weeks foreign car manufacturers were 
also suffering around the world.

However, within days of the disaster 
“co-operative capitalism” had swung into 
action. Suppliers, car makers, construction 
companies, electronic component companies 
and even competitors pooled their resources 
and sent thousands of engineers and specialists 
to the Naka plant to help get Renesas back on 
its feet.

Takashi Aoyagi, General Manager of the 
Naka factory, said that on any one day there 
were 2,500 support workers on site helping 
his recovery teams. He said that, while 
some of them might have been competitors, 
they “all came together as one” to help get 
production up and running. 

Professor Oliver observes that this type of 
collective co-operation would be hard to find 
in the West without a lot of corporate lawyers 
paving – or obstructing – the contractual road.

He said: ‘The extraordinary thing we found 
was the massive scale of mobilisation of effort 
from suppliers, customers and, even in some 

‘CO-OPERATIVE CAPITALISM IS 
FOUND IN ITS PUREST FORM IN 
JAPAN – IT’S A SYSTEM MADE UP 
OF MANY PARTS AND IS DIFFICULT 
TO DECONSTRUCT, BUT YOU CAN 
SEE THE RESULTS – PARTICULARLY 
IN WHAT HAPPENED IN THE AUTO 
INDUSTRY RECENTLY’
Professor Oliver, Head of School

TELL US ABOUT YOUR 
BACKGROUND

Communication Engineering 
as I was interested in mobile 

global provider of advanced 
software technologies to 
the mobile and beyond-PC 

The mobile phone industry 

I’ve already gained technical 
knowledge and now I’m 
looking to develop my 

WHAT ATTRACTED YOU 
TO THE BUSINESS SCHOOL 
IN EDINBURGH? 
The School gives me the 
chance to learn about the 

international diversity of 
management and to grow my 

I’ll be able to learn about 
international customs and 
cultures as there are 

students from 27 different 

have the opportunity to 
work in a different country 
on the MBA in International 
Business exchange 

This is important, as there 
are no borders in business 

products with international 
team members, to negotiate 
with multinational clients, 
and to sell the products in 

WHAT ARE YOUR 
IMPRESSIONS OF 
EDINBURGH SO FAR?
Edinburgh is a really amazing 
city! There is modern culture, 
historic buildings and other 
beautiful places to see in the 

In addition, there are 
lots of festivals such as the 
Fringe, Edinburgh Tattoo, and 

in the Business School, but 

In April, in response to the disaster in Japan, the School 
launched the Business School Japan Scholarship, for the 

applying for admission onto the Full-time MBA or the MBA in 

of those who successfully applied, and is now studying for 

JUN SECURES SCHOLARSHIP ARISING FROM JAPAN CRISIS

CONTINUED ON PAGE 22 >>>
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Aluminate spoke to three former 
Business School graduates to hear how 
the disaster affected them and their 
thoughts for the future.

Yoshihiko Kanezaki (MSc IBEM Class 
of 2006) and Koichi Sakamoto (MBA 
Class of 2010) both felt the affects of 
the earthquake in their offices in Tokyo, 
235 miles away from the epicentre just 

offshore of north-
east Japan. 

‘The quake was 
big and I felt a 
bit seasick after 
the aftershocks,’ 
said Yoshihiko 
(pictured left) who 
was working as 
a management 

consultant with ABeam Consulting on the 
26th floor of a client’s office building. 

‘I knew this was a bad situation and 
the biggest quake I had ever experienced, 

but I did not think 
it would affect the 
country as much as 
it did.’

This disbelief 
was shared by 
many others. Koichi 
(pictured left), who 
works in the finance 
department of Philip 

Morris Japan in Tokyo, was really shaken 
by the earthquake. He said: ‘When I 
watched the tsunami on my mobile 
phone, it was hard to believe it was 
happening because it was so big.’

Naoshi Saito (MBA Class of 1993), 
who is Vice-General Manager for Nippon 

Expressway Corporation and lives in east 
Tokyo, could not believe his eyes either. 
He said: ‘My feeling was that I was just 
dreaming, or watching a science fiction 
movie through a TV set. In Japan we have 
many earthquakes, but a big tsunami 
like the one we experienced in ‘3/11’ is 
very unusual. I could not bring myself 
to believe that such a catastrophe was 
a “fact” in Tohoku, an area where I had 
once worked.’ 

Although, Tokyo was not directly 
affected by the disaster, power and 
transportation were badly disrupted and 
Koichi had to make the four-hour walk 
home – but he said it was all orderly and 
he witnessed no criminal behaviour.

He added: ‘For a couple of weeks at 
least, we saw panic buying because of the 
threat of supplies running out. Power was 
also reduced and we were even required 
to wear masks and to stay at home as 
much as possible because of the threat of 
radiation from the damaged Fukushima 
nuclear plant.’ 

However, it was not long before supplies 
got back to normal. Yoshihiko said the 
attitude was one of ‘Keep calm and carry 
on!’ He said: ‘When something goes wrong, 
such as transport disruption, blackouts, 
or shortages, and it is out of our control, 
there’s nothing we can do other than wait 
with patience. People did tend to rush out 
and queue for stores and petrol but they 
forget that Japan has had 
earthquakes before and 
is very good at getting 
the supply chain and 
transport up and 
running again.’ 

cases, competitors to help out. Everyone 
pitched in to get the supply chain up and 
running and this willingness to mobilise in 
the absence of formal contracts, despite the 
potential for confidential information to leak 
out, was possible because of a high degree of 
inherent trust and confidence. There was an 
unwritten understanding that all the partners 
involved were not going to get commercially 
damaged or cheated by it.

‘The prevailing attitude was to sort out 
the problem first and then to deal with any 
contractual issues later. You would not get 
that degree of mobilisation in many, if any, 
other economic systems.’ 

Professor Oliver says the other fascinating 
part of the picture is how this resource was 
organised: ‘It’s one thing to pile in resources, 
but to deploy it in a focused and effective way 
is quite another. You have new people that 
are coming in to work together with a new 
environment who don’t even know the layout 
of the plant and potentially doing more harm 
than good.

‘However, the work at Renesas was 
incredibly well organised and co-ordinated. 

They thought they would by operational by 
September but they were up and running, 
granted not a full strength, by June – a full 
three months ahead of schedule.’

This research has given Professor Oliver 
some interesting material to incorporate into 
the Business School’s curriculum, particularly 
about corporate resilience.

He explained: ‘Resilience is traditionally 
built in by having lots of pre-planning, 
procedures, duplicate systems and lots 
of inventory – but this all saps your 
competitiveness and often affects your 
flexibility.

‘Renasas was able to bounce back quickly 
without having a lot of the rigidity and 
inefficiencies that come with pre-planning 
and contingency plans – it’s really interesting 
that you can be resilient and competitive 
simultaneously.

‘It’s this ability to mobilise and focus effort 
where it is needed which gets you off the 
hook of having all sorts of other contingency 
procedures.

‘Japan has opened another door into 
business management in much the same way 
as they rewrote the book on how to make 
things. I think there are lessons here on how 
to rewrite the book on resilience.’

CONTINUED FROM PAGE 21 >>>

Three perspectives on the d

IT’S NOT JUST INDUSTRY THAT IS RESILIENT IN THE  
FACE OF THE CRISIS IN JAPAN – IT’S THE PEOPLE TOO

THE ABILITY TO MOBILISE AND 
FOCUS EFFORT WHERE IT IS 
NEEDED GETS YOU OFF THE HOOK 
OF HAVING ALL SORTS OF OTHER 
CONTINGENCY PROCEDURES
Professor Nick Oliver

Koichi Sakamoto, together 
with Eiro Taniguchi (MBA 
Class of 2002), runs the 
Japanese Alumni Association 
and manages the alumni 

would love to hear from 
other alumni in Japan who 

If you’re interested, 
visit The University 
of Edinburgh Alumni 

Association in Japan at 

 
or contact Koichi on 

JOIN THE JAPANESE ALUMNI ASSOCIATION
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Business was affected by the 
disruption and Koichi said that his 
company closed its office for two weeks 
because of logistics. He explained: 
‘Japan Tobacco, a leading producer 
in the country, suffered damage to its 
factories, so it stopped production. This 
caused huge shortages, which triggered 
panic buying of tobacco products. My 
company could keep importing and 
supplying to the market – since Philip 
Morris produces products overseas – but 
even when we doubled the volume, there 
were still shortages for a while.’ 

Naoshi’s company was severely affected, 
particularly in the area where the tsunami 
hit in the north east of the country.

He said: ‘Unfortunately, our employees 
working in Tohoku district were affected 
by the radioactive accident at Fukushima 
power station. Their houses were badly 
damaged and those working in the region 
contaminated by radiation were forced to 
move to the safer areas.’

Although the legacy of the disaster 
will be with Japan for years – 
radiation contamination and 
broken nuclear reactors, its 
affect on Tohoku’s fishing 
and agriculture and the huge 

cost to the government of rebuilding the 
stricken area – all three alumni believe 
that the disaster has the potential to 
make some positive impact in Japan. 

Naoshi believes the unsolicited 
international support that Japan received 
will help to broaden his country’s outlook 
on the rest of the world. He explained: 
‘Many countries around the world have 
donated money or resources to help us 
recover from this disaster and I believe 
we are obliged to express our thanks to 
them. We have to surely realise that we 
are not just living on Japan “island”, but 
living on planet earth.’ 

Koichi thinks that because of the disaster, 
Japanese people have become much 
more sensitive to risk in their daily lives. 
He said: ‘I hope  that Japan can become 
a safer country, both environmentally and 
economically. People now realise how 
much we rely on electricity so I think people 
will try to become more eco-friendly.’

Disaster tends to bring out the best in 
people and Yoshihiko has seen a subtle 
change in his fellow Japanese: ‘I’ve noticed 
that people’s values have been changing 
towards each other. I think people are now 
paying much more attention than ever to 
friends, family and loved ones.’

e disaster and it’s legacy...

‘I’VE NOTICED THAT PEOPLE’S 
VALUES HAVE BEEN CHANGING 
TOWARDS EACH OTHER. I THINK 
PEOPLE ARE NOW PAYING MUCH 
MORE ATTENTION THAN EVER  
TO FRIENDS, FAMILY AND  
LOVED ONES’
Yoshihiko Kanezaki
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WHY IS BANGKOK THE PLACE TO GO?
Bangkok is the capital of Thailand and was 
recently voted the world’s best city in 2011 by 
Travel & Leisure Magazine. 

The city’s fame comes from the 
combination of the traditional and the 
modern. There is lots to see during the 
daytime and at night the city lights up, when 
you can still visit such attractions as temples 
and palaces, as well as enjoy a variety of bars 
and night markets. There is so much to do 
that you’ll experience something new each 
time you return. 

WHERE TO STAY?
Business travellers may prefer the high-end 
hotels in the business centres at Ploenchit-
Chidlom and Sukhumvit areas, while 
shoppers will love being near the Siam area, 
which is the city’s most notable shopping 
centre. People who are more interested in the 
nightlife may prefer to be near lively Khao 
San or Silom Road locations and culture 
vultures will feel at home close to the Old 
City or riverside areas. More information can 
be found at www.bangkok.com/hotels

WHERE TO EAT?
Foods of many 

nationalities can be 
found throughout 

Thailand. You can go 
to China town for a 
traditional Chinese 
food, or to Asoke 

and Nana district for 
Indian/Arabic cuisine. 

And, of course, Thai 
food is not to be missed. 

Popular Thai dishes include 
Papaya-Pok-Pok – soy papaya 

seasoned with chilli, lemon, garlic, carrot and 
peanut. And then there is Som-Tum of many 
varieties, including crab, fish or salted egg.

At night, I recommend the riverside open-
air restaurants, where you can take in the 
romantic views of Chao Phraya River. One 
of the most famous places to eat out is Kin 
Lom Chom Saphan, which serves up good 
food at reasonable prices. But if you are more 
interested in formal or business dining, there 
are many luxurious hotels in the Sukhumwit 
and Ratchada areas.

HOW TO GET THERE AND HOW TO GET AROUND?
Flights arrive into Suvannabhum International 
Airport. From there, you can get into the city 
by taxi or airport rail link, which takes no 
more than 30 minutes. During your stay, you 
can travel around the city by taxi or, if you 
want to save money, by bus. If you get lost, 
you can always ask the friendly local people. 
Although they may not speak much English, 
they will always be willing to help. 

Travelling by Tuk-Tuk, the high-speed, 
three-wheeled open-air vehicle – which is a 
trademark of Bangkok – is not to be missed. 
Or there is Rue-Hang-Yaew – the long-tailed, 
high-speed boat that travels along the canals 
and rivers. These two modes of transport are 
not advised for pregnant women or people 
with heart disease.

BUSINESS ETIQUETTE
In Thailand, Wai is the traditional way of 
greeting. It is the act of respect performed 
by putting the palms of the hands together 
at chest level and lowering your head a 
bit, ideally while smiling. To do a Wai, say 
‘Sawadee ka’ for female or ‘Sawadee krab’ 
for male. However, in the business world, 
the western custom of shaking hands is also 

widely accepted. Meetings usually accompany 
meals. Meetings in the morning or afternoon 
are more formal, while a meeting in the 
evening with dinner is more casual. Language 
used is Thai and English.

WHAT TO SEE?
If you only have a few hours to spend, I 
recommend travelling to the Phranakorn 
district. It combines old and new architecture 

An insider’s 
view of 
Bangkok
CHATGAEW (RIN) JUTACHALATIP (MSC IBEM CLASS OF 2006) 
OFFERS A PERSONAL GUIDE TO BANGKOK

ABOVE: Take to the 
water to immerse 
yourself in the 
sights and sounds 
of local life. 
RIGHT: Wat Pho 
Buddhist temple
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with historic and natural scenery. There are 
two big traditional Buddhist temples, Wat 
Pho and Wat Phrakaew, both of which are 
beautiful during the day, but even more so at 
night when they are lit up. 

Not far from there is the national museum, 
where you can find out about Thai history 
and culture. If you prefer travelling at night, 
I recommend visiting the many night bazaars 
in Bangkok such as Suan Lum Night Bazaar, 
Khao San Road and Saphan Phut. There 
you’ll find many cheap souvenirs, as well as 
bars to enjoy the nightlife. 

However, always beware of pickpockets 
when visiting these places.

HIDDEN GEMS 
I recommend visiting Ko Kret, which is 
not exactly in Bangkok, but in the nearby 
Nonthaburi province. It is an island in the 

Chao Phraya River that is only accessible by 
boat. There are several temples on the island, 
the most notable being Wat Poramai Yigawat, 
with the leaning pagoda Chedi Mutao serving 
as an icon of the island. 

Most inhabitants there 
are from Mon lineage 
that is famous for their 
architecture as well as 
terracotta and pottery. 

The most beautiful 
and famous product 
is Monam Lai 
Wichit (pottery with 
exquisite design) 
which is also the symbol 
of Nonthaburi Province.

‘TRAVELLING BY TUK-TUK, THE 
HIGH-SPEED, THREE-WHEELED 
OPEN-AIR VEHICLE – WHICH IS A 
TRADEMARK OF BANGKOK – IS 
NOT TO BE MISSED. OR THERE 
IS THE RUE-HANG-YAEW – THE 
LONG-TAILED, HIGH-SPEED 
BOAT THAT TRAVELS ALONG 
THE CANALS AND RIVERS’

P
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TURN OVERLEAF TO DISCOVER HOW ONE ALUMNUS IS 

ATTRACTING THAI STUDENTS TO SCOTLAND >>>
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When Chatgaew (Rin) 
Jutachalatip told people in 
her native Thailand that she 

studied in Scotland (for an MSc in 
International Business and Emerging 
Markets in 2005) she would receive 
a strange look. ‘Back then, you may 
be surprised to know that there were 
even more Thai students in Iraq than 
there were in Scotland,’ says Rin, a 
co-founder of McDucation – Study in 
Scotland, the first education agency 
in the world for Scottish educational 
institutes.

‘The reason is very simple – they had 
no idea what Scotland is. Hollywood 
gave them an impression that Scotland 
is a poor country ruled by England. That 
it is a freezing land full of sheep, people 
wearing ‘skirts’, speaking with a weird 
accent, and drinking whisky all day. 

‘For a long time I had tried to 
persuade people to go to Scotland, 
until one day I asked myself “why not 
do it for a living?” At the time, of all 
Thai students in the UK, only 1 per 
cent chose Scotland. After my MSc, 
I drafted a business plan and visited 
most Scottish universities. 

‘Our marketing strategy is simple. 
We differentiate Scotland from the 
shadow of England. The country is 
different, and better in many ways. 
Scotland is rich in culture, and 
at the forefront of research 
in many fields, and hosts 
the world’s largest 
international festival 
every year.

‘The academic 
achievement of 
Scotland is second to 
none. People are amazed to 
know that Scotland is the birthplace 
of economics (by Adam Smith), 
engineering degree programmes (by 
William Rankine), geology (by James 
Hutton), and modern surgery (Joseph 
Lister, etc). Even the four-year degree 
programme and high school system 

originated in Scotland. Until recently, 
Scotland’s scientific achievements 
played an important role in our 
world’s development, for example 
in biotechnology, electronics, and 
renewable energy.

‘These facts are no secret to Thai 
students anymore, resulting in a sharp 

increase in Thai students in 
Scotland. Thai students in 

Edinburgh, for example, 
have been growing from 
10 in 2006 to 80-100 
in 2011. And I think 
our experience may be 

beneficial for Scottish 
higher education 

institutions to market 
themselves in other Asian 
countries. 

‘Currently, our challenge 
is no more about how to 
market Scotland – the country 
is now well positioned. 
However, following the 
increasing numbers of 
applications to Scotland, Thai 
agents, including the one who 
previously refused at least 
two Scottish universities, now 
approach Scottish universities 
competitively. At the same 

time, universities change international 
officers quite often. Those who have 
been with us from the beginning 
are happy to appoint us as exclusive 
agents in Thailand. A few officers, 
however, who stepped in when the 
universities were already successful in 
the Thai market, don’t think the same. 

The key success factor for this 
matter is knowledge transfer from 
an international officer to an 
international officer.

‘Our medium-term goal is to 
focus more on other fields of study 
other than business, science and 
engineering. Edinburgh’s achievement 
in humanities and social science 
is no less than that of science and 

engineering. Edinburgh has a lot to 
offer. It is UNESCO’s first city of 
literature, while the University is 
the first in the world to establish 
an English Literature department. 

Nowadays, the University 
was internationally renowned 

for research, spreading from 
intellectual property law and Middle 

East Studies to Art and Design. 
In the long term, we hope to 

help Scottish universities apply 
our ‘Study in Scotland’ model 
in other Asian countries.

Going large for 
McDucation

ONE ALUMNUS 
BRINGS SCOTTISH 
EDUCATION TO 
THE STUDENTS 
OF THAILAND

‘FOLLOWING THE 
INCREASING NUMBERS 
OF APPLICATIONS TO 
SCOTLAND, THAI AGENTS… 
NOW APPROACH SCOTTISH 
UNIVERSITIES FIERCELY’

ABOVE AND BELOW: 
Scotland’s achievements 
in science is helping to 
encourage Thai students 
to study in the country

Did you 
know?

There are 22 alumni of the 
University of Edinburgh 

Business School currently 
living in Thailand
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Reach  
for the sky

The basis on which recruitment transactions are taking 
place is changing and changing fast. Employers are 
projecting themselves using social media to attract 

the attention of potential recruiters and individuals  
are projecting themselves into the job market using  
social media. 

Traditionally, employers, if they were big enough, 
would have their own full-time recruiters working in 
a company. The recruiters would handle a relationship 
with an agent for specific roles that they were trying 
to fill. The agent’s job was, for a fee, to advertise the 
position, handle responses, interview a longlist of 
potential candidates and to provide the employer with a 
shortlist. The employer would take it from there, appoint 
a candidate and pay the agent a fee for their work. 

While that same process still happens, the impact 
of technology and social media means that a reducing 
proportion of jobs are handled in this way. There are 
two primary reasons. One is that technology enables a 
different and faster potential route for employers to find 
resources. Secondly, it’s significantly cheaper than using 
agents to do that work.

As a recruiter, your ability to research a market for 
specific and specialised people is greatly enhanced by 

social media. Until recently, the primary method for 
finding these types of people would have been through 
a costly database, which you’d buy on a per annum 
contract, but you needed to be a significant organisation 
to be able to afford these prices.

But now a platform such as LinkedIn enables you 
to find people speedily and cheaply. Where you have 
enough of a critical mass of connections, you can find 
hundreds of thousands of other connections that could 
be of use to you and to your client. Search for the type of 
candidate you’re looking for by using keywords pertinent 

THE WORLD OF 
RECRUITMENT 
IS CHANGING 
AS IT TAPS IN TO 
THE POWER OF 
SOCIAL MEDIA. 
SIMON NORTH 
EXPLAINS 
HOW TO TAKE 
ADVANTAGE 
OF THE NEW 
LANDSCAPE

CONTINUED ON PAGE 28 >>>
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to the job specification and candidate criteria for the 
vacancy. If you find a suitable individual whom you have 
a mutual connection with, ask that connection for an 
introduction. Although you can upgrade to a premium 
LinkedIn account in order to further equip your search 
with filters and search alerts, the Advanced People  
Search is perfectly adequate to refining the search to  
your exact needs.

And what about the individual and how social 
media had changed the process of job seeking? It’s not 
many years ago that the main method of finding a job 
was either to respond to an advertisement or to make 
yourself known to an agent who’d stick your name on 
a file or a database and contact you if something came 
up. How the world has changed in the last few years. If 
you’re smart about the way you project yourself, you’ll 
find yourself available to a world of people that you never 
even knew existed. 

As this century is developing, the importance of 
personal branding is becoming more and more key and 

the smart people know it. One of the most important 
things in our life is to understand our value – 
understanding what it is that we’re capable of doing 
and knowing who to go to, to sell that value in the 

market. We have to treat ourselves like a product in 
terms of marketing ourselves.

LinkedIn enables us to do that. Those with profiles 
are mastering how to show who they are, what they’ve 

done, what they can do and what they want to do. Why 
would you need a reference for a CV, which is itself a 
dying document, when you can have recommendations 
on LinkedIn – past and present colleagues telling you 
much more clearly and animatedly why you are a good 
colleague or boss? The power of these recommendations 
in helping you find a job through social media is 
increasing. 

The best way to get a recommendation is to simply ask 
for it. But don’t just willy-nilly ask everyone you know 
on LinkedIn for a recommendation. Target the people 
who really know you well from working with you, the 
people who know your value and what you have to offer 
your next employer or client. It’s a good idea to ask such 
people for recommendations as soon as you’ve finished 
working with them, as your value will be fresh in their 
memory. And, of course, it doesn’t hurt to return the 
favour and give them a recommendation in return.

Social media also enables people to see you in a more 
public domain. For example, if you have attended a 
conference, it is now probable that somebody who is 
tracking attendees at conferences on specific subjects 
will know you attended. They will certainly know if 
you’ve been a speaker or facilitated a workshop at one 
of these events. This presents a great way for you to use 
the system to create a higher profile for yourself. For 
example, most conferences and professional events now 
have their own hashtag on Twitter. Use the relevant 
hashtag for any conference you attend in order to 
find people who also attended it or who are tracking 
attendees and speakers.

The other way for you to 

CONTINUED FROM PAGE 27 >>>

‘TARGET THE PEOPLE WHO REALLY  
KNOW YOU WELL FROM WORKING WITH 
YOU, THE PEOPLE WHO KNOW YOUR 
VALUE AND WHAT YOU HAVE TO OFFER 
YOUR NEXT EMPLOYER OR CLIENT’
Simon North
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increase your online visibility is to write blogs or guest 
blogs and opinion pieces that state very clearly to other 
people what it is you know and what your thoughts and 
ideas are on a particular subject, making it clear that you 
are a person of substance and person that they should be 
interested in. Encourage traffic to and comments on your 
blog by leaving comments on others’ blogs within the 
same field.

Due to the technology on which social media plays 
out, there’s also the prospect of video and audio to enable 
you to embellish who you are and what you’re good at. 
Managing your own video blog or ‘vlog’, for instance, is 
a good way of putting yourself out there and showcasing 
your knowledge and areas of expertise. Once you’ve set 
up your vlog and started posting entries, you can post a 
link to each entry on your various social media platforms, 
in order to give the vlog visibility and attract traffic to  
it. In terms of audio, you could create podcasts and make 
them available for free download on a platform such  
as iTunes.

So technology has changed this aspect of working life 
fundamentally in recent times. Ten or fifteen years ago 
it was being stated that the recruitment industry would 
change as a result of technology, but at that stage it didn’t. 
It’s really been the impact of social media in the last four 
years or so that has fundamentally shifted this aspect of 
business. Finding a job using social media will increasingly 
become the norm as more and more people adopt social 
media as the primary platform for showing off capability 
and letting people know what it is they want.

CLEAN UP YOUR ONLINE REPUTATION
Keep in mind that employers can see all your status updates, photos, 

anything inappropriate from your profiles and to make all your online 

LOOK IN THE RIGHT PLACES
Employers aren’t going to come running to you as soon as you announce 

seeking out people in particular fields; keyword trackers such as Monitter 
highlight who’s using terms specific to your industry; and Twitscoop  
tracks trends and events related to the type of work you’re interested  

COMMUNICATE WITH THE RIGHT PEOPLE
It’s vital to spend time building up an online relationship with the 
relevant players so that even if they can’t immediately think of anything 
that would suit you, they’ll remember you if something comes up further 

 

 

BE OPEN TO LEARNING

 
get clear on things you’re unsure of, and read others’ conversations  

DON’T LIMIT YOURSELF

as looking at relevant organisations’ websites, going to industry events 

 

GETTING A JOB THROUGH SOCIAL MEDIA 
IS NOT AS EASY AS IT MAY SEEM, BUT WITH 
A BIT OF SAGE ADVICE, IT IS POSSIBLE TO 
ENHANCE YOUR JOB SEARCH WITH IT...

WANT TO KNOW MORE?
Simon North is the co-founder of career  
consulting company Position Ignition. For more 
career tips or to request a free consultation for 
personal and professional careers advice, visit  
www.positionignition.com
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Get better 
connected 
with great 
support

UK EVENTS
The School hosts a number of 
speaker events in Edinburgh 
which are open to alumni and 
current students, perfect for 
expanding your network. Social 
events include the annual Burns 
Supper. Social and speaker 
events are also held in London 
on a regular basis.

INTERNATIONAL EVENTS
International alumni groups are 
well established in a number of 
countries. Where numbers are 
smaller, we also have key alumni 
contacts located in various areas 
of the world. Turn to page 18 for 
a list of groups and contacts. 

On occasion, informal events 
are hosted by visiting academics 
and we sometimes approach 
alumni to assist at postgraduate 
recruitment fairs. Keep us 
updated on your details, and 
we’ll notify you by email of any 
events happening in your area.

BIZINFO SERVICES
For vital research information, 
an alumni version of the BizInfo 
website (formerly known as 
MIRACLE) is available. Although 
it is not the full version for 
students, it still has a wealth of 
information and comprehensive 
listing of electronic resources. 

For access, email alumni@ 
business-school.ed.ac.uk

Recent graduates (up to 
two years after the date of 
graduation) are encouraged 
to use the facilities of the 
University of Edinburgh Careers 
Service. This includes access 
to the Careers Information 
Centre within the Main Library, 
individual careers guidance  
from a careers advisor, 
computer-aided careers 
guidance, aptitude tests and 
personality questionnaires,  
talks and workshops, and 
vacancy information. For  
more information, visit  
www.careers.ed.ac.uk

The School’s career and 
personal development staff 
who support the current MBA 
students, are also happy to 
assist MBA alumni. This can 
range from one-to-one career 
advice, through to psychometric 
testing and diagnostics. The 
School also provides a range 
of career information online 
for MBAs, including access to 
two international job-posting 
platforms provided by MBA-

Exchange and TopMBA. To 
request support or for further 
information, please email 
alumni@business-school.ed.ac.uk

TAILORED EXECUTIVE EDUCATION
The School is happy to discuss 
training and development needs 
with you or your organisation, 
covering the broad spectrum 
of management skills and 
knowledge. For more information 
or to contact the team, email 
execed@business-school.ed.ac.uk

ACCESS TO THE WIDER UNIVERSITY  
OF EDINBURGH ALUMNI NETWORK
In addition to joining the 
Business School postgraduate 
alumni network, you are also 

automatically inducted into a 
network of more than 160,000 
alumni from across the 
University. 

This gives you access to 
a biannual magazine (Edit) 
and a regular e-newsletter, 
as well as the opportunity 
to apply for a University of 
Edinburgh alumni card, offering 
a number of discounts on 
the hire of University venues, 
accommodation and catering, 
membership at the University’s 
Centre for Sport and Exercise, 
borrowing rights at University 
libraries and all books published 
by Edinburgh University Press. 
To apply for your card, visit  
www.ed.ac.uk/alumni 

A NUMBER OF SERVICES ARE PROVIDED BY 
THE SCHOOL TO HELP YOU MAXIMISE THE 
VALUE OF YOUR POSTGRADUATE DEGREE LINKEDIN GROUPS

LinkedIn is the online network of more than  
120 million professionals around the world. There  
is now a LinkedIn group for every postgraduate 
degree programme. All alumni are encouraged to 
join their relevant group. To join the postgraduate 
alumni group, visit www.linkedin.com/e/gis/128027 
and the select the relevant MSc or PhD subgroup 
for your degree. For the MBA alumni group, visit 
www.linkedin.com/e/gis/3858 

Not only is LinkedIn a great way to reconnect 
with fellow classmates and expand your own 
networks, but the virtual networking site is now a 
key recruitment tool. In 2010, Accenture’s Global 
Recruiting Manager planned to make 40 per cent 
of his hires through social media and said: ‘If you 
don’t have a profile on LinkedIn, you’re nowhere’.
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If your class is celebrating a special 
anniversary in 2012, why not think 
about getting together with some 
of your classmates to coincide 
with the Alumni Weekend on 
26-28 July? Take advantage of 
the events hosted by the School 
as well as organising your own 
informal activities – it is sure to be 
a weekend to remember. 

Simply get in touch with your 
class representative, or if your 
cohort is one of the year groups 

which do not currently have one, 
why not volunteer to take on the 
role, or nominate a fellow class 
member. Contact the Alumni 
Manager on alumni@business-
school.ed.ac.uk for more details. 

We are particularly interested 
in hearing from MSc Accounting 
and Finance and the new MSc in 
Marketing and MSc in Marketing 
and Business Analysis alumni as 
these programmes do not yet have 
representatives. 

In addition to helping with the 
alumni weekend, the role of class 
representative is mostly a figurehead 
role but provides a valuable, 
additional point of contact for  
alumni who want to reconnect  
with each other. 

They are also occasionally 
approached as an alumni focus 
group and contacted for their 
advice and feedback on a particular 
alumni issue, but there is never any 
obligation to respond. 

Connect for Alumni Weekend

MBA CLASS REPRESENTATIVES

MSC CLASS REPRESENTATIVES
Year  Name  E-mail Year  Name  E-mail

MSc Finance & Investment
 

MSc Management

 

MSc International Business & Emerging Markets

MSc Carbon Management
 

 

ABOVE: Expanding your 
network is easy with the 
School’s help, such as 
through attending special 
events or joining the 
School’s postgraduate 
alumni network on 
LinkedIn
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Two senior academics in 
public management have been 
recognised for their contribution 
to their field. 

Professor Sandra Nutley was 
awarded the prestigious Robert 
Boruch Award for Distinctive 
Contribution to Research that 
Informs Public Policy; and Professor 
Stephen Osborne was recognised 
for his outstanding contribution to 
the field of public management by 
the Public Management Research 
Association (PMRA).

The Robert Boruch Award 
for Distinctive Contributions to 
Research that Informs Public 
Policy is named in honour of 
Robert F (Bob) Boruch, who is 
among the earliest and most vocal 
proponents for the increased 

use of randomised experiments 
to inform public policy decision 
making, particularly in education.

The award is for an individual 
who has made an important 
contribution to research on 
social interventions that inform 
public policy in criminal justice, 
education or social welfare.

Sandra is Chair of Public 
Management at the School and 
Director of The Research Unit for 
Research Utilisation.

One of her major contributions 
is the book Using Evidence – How 
research can inform public services. 
This includes a comprehensive 
review of current theoretical and 
empirical knowledge on how to 
use research in public policy. 

Stephen, who is Chair of 

International Public Management 
at the School, received the 
2011 Award from the PMRA for 
outstanding contribution to the 
field of public management.

It recognises his research 
in the field of public services 
innovation and his contribution to 
the research community – both 
as founder of the International 
Research Society for Public 
Management and as founding 
(and current) editor of the leading 
journal Public Management Review.

Commenting on the award 
Stephen said: ‘I am delighted and 
flattered to receive this award. I 
value the esteem of my colleagues 
tremendously – and the PMRA 
represents the leading researchers 
in the US. 

‘I hope that these institutions will 
enable our research community to 
continue to make a sustained and 
valuable contribution both to high 
quality research and to efficient 
and effective public services.’

Top public management 
professors secure awards

research
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B anking executives are more 
likely to engage their banks in 
risky behaviour when they are 

personally compensated for doing so, 
according to new School research.

Banks whose chief executives 
receive substantial bonuses for 
completing acquisitions are more 
likely to carry out risky takeovers 
and mergers, analysis of US bank 
acquisitions from 1993-2007 shows. 

Consequently, the amount of risk 
taken on by banks – a major factor in 
the ongoing credit crunch – is a direct 
result of the amount of incentives 
given to banking executives. 

The analysis was led by researchers 
at the University of Edinburgh 
Business School, working with 
colleagues at the University of Leeds.

As the link between executive 
pay and bank risk encourages 
financial volatility, regulators should 
consider limiting the incentives, 

such as stock options, that bankers 
receive, the researchers claim. 

Jens Hagendorff, Senior Lecturer 
at the School, said: ‘Chief executive 
pay in banking is much more geared 
towards rewarding risk-taking than 
in any other industry. Our research 
shows that banking chief executives 
are clearly responsive to the risk-
taking incentives they receive.

‘Since concerns over financial 
stability are one of the main reasons 
for regulating banking, the links 
between risk-taking and chief 
executive pay support the case for 
regulating compensation in the 
banking industry.’

Researchers found that during 
the 1993-2007 period studied, 
chief executives were offered 
increasingly large amounts of risk-
based compensation. They also found 
that banks whose chief executives 
received higher incentives engaged 
in riskier behaviour than they 
had previously. 

Francesco Vallascas, Lecturer 
in Banking and Finance at Leeds 
University Business School, said: 
‘With parts of the world still reeling 
from the sub-prime crisis, executive 
pay in the banking industry is more 
contentious than ever. But our 
results show a clear link between 
executive pay and risky behaviour 
in banks. Regulating bankers’ pay is 
an issue that deserves consideration, 
no matter how controversial it is.’

Bonuses fuel risk
REWARDS PUT BANKS 
AT A GREATER RISK

ABOVE: Rewards for 
acquisitions encourage bank 
chief executives to engage 
in risky behaviour

ABOVE: Professor 
Stephen Osborne

ABOVE: Professor 
Sandra Nutley
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provided to schools across the 
country. Furthermore, my MSc 
allowed me to explore India as a 
knowledge-based economy and all 
these things put together, pushed 
me to take up the challenge of 
teaching in an under-resourced 
school for two years. 

‘This programme has given me the 
opportunity to work with brilliant 
minds from all walks of life. 

‘Every day is a new challenge, 
a new adventure, where our only 
mission, as teachers, is to make 
sure that our children leave school 
with more than they came in with. 
It is a programme that promises 
transformation – of the self, of the 
classroom and eventually, the nation.’

A dhishree Parasnis completed 
her MSc in International 
Business and Emerging 

Markets at the Business School in 
2010 and returned to India to join 
the Teach for India programme. 

India is facing a significant 
education challenge with 30 per 
cent of the population illiterate, 
many schools under-resourced and 
high student dropout rates. 

Teach for India is a nationwide 
movement of outstanding college 
graduates and young professionals 
who commit two years to teach  
full-time in under resourced schools 
and who will become lifelong 
leaders working from within various 
sectors toward the pursuit of equity 
in education.

Adhishree is now a teaching 
fellow at a school in Pune where she 
will teach for two years. 

In July, Teach for India launched 
a nationwide advertising campaign 
to attract new teachers and 
Adhishree featured in the campaign.  
She is pictured in the campaign (see 
above) with Assadullah, one of her 
students who she taught over the 
summer.

Adhishree explained: ‘I joined the 
Teach for India programme because 
I have always felt deep concern 
about the quality of education 

ALUMNUS FRONTS  
THE ‘TEACH FOR  
INDIA’ CAMPAIGN

WANT TO KNOW MORE?
For more information on Teach for 
India, visit www.teachforindia.org

Adhishree is the poster  
girl for educating India 

Adhishree is pictured 
in the campaign with 
Assadullah, one of  
her students

‘EVERY DAY IS A NEW CHALLENGE, WHERE OUR 
ONLY MISSION, AS TEACHERS, IS TO MAKE SURE 
THAT OUR CHILDREN LEAVE SCHOOL WITH MORE 
THAN THEY CAME IN WITH’
Adhishree Parasnis
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CLASS OF 1975 PG DIP IN 
BUSINESS ADMINSTRATION 

TAPAN KUMAR GHOSH

Statistics from the Indian Statistical Institute in 
Kolkata, and is an accomplished player of the sitar, 

who is now 19 years old, is studying for a BSc in 
Chemical Engineering at Birla Institute of Science 

MBA CLASS OF 2010 PART-TIME

DAVID STEVENS

children, Lana (14), Amy (10) and Daisy (four), to 
Verona, Italy, with my company, Aptuit, which 

We will be living in a house in a vineyard!

Centre for Excellence in Drug Discovery (CEDD) 

to over 1,000 pharmaceutical and biotech 

Excellence and Planning, the challenge for 
me will be helping to drive the site to one 
which provides world-class drug research and 
development services, as well as generating 
revenue and profitability in line with market 

MBA CLASS OF 1982 FULL-TIME

LENG YEU GOH

government agency for a while before starting 

I started up a purified drinking water company 

Business School graduates anywhere in the world 
who may have a similar interest in manufacturing 
bottled drinking water as I am keen to expand my 

MBA CLASS OF 1983 FULL-TIME

SCOTT JACKSON
Previously Vice 
President for External 
Relations at PATH, 
Scott has commenced 
a new role of Chief 
Executive Officer for 
the international 
non-governmental 

organisation, Global Impact, and is based in 

address critical humanitarian needs around the 

thousands of organisations, including its alliance 

MBA CLASS OF 1986 FULL-TIME

GILL JOY

of the Pearson empire to self-employment with 
a Dutch business partner and former colleague, 
helping companies of all sizes and sectors to bid 

topic at the moment as the whole system is seen as 
very complex and difficult for companies and social 

had a good success rate with very large and very 
small companies (and everything in between) by 
helping them take a more structured approach to 

MBA to appreciate how to help each individual 

FIND OUT WHERE YOUR CLASSMATES 
HAVE GONE WITH THEIR DEGREE...

Where are 
they now? Get in 

touch
Update your old classmates 
on what you’re doing and 
where you are heading, to 
rekindle old connections 

Details overleaf

ABOVE: Tapan Kumar Ghosh with his wife Stuti 
and son Debabrata
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promotion, financials, sustainability, legal issues, 
staff development, health and safety and other 

paperwork but we find the work challenging, 

MBA CLASS OF 1991 FULL-TIME

TIM ASHBY 

book is a mystery set in 1923 
about the serial murders of 
civil war veterans to prevent 
the exposure of a terrible 
secret from the past linked 
to a modern conspiracy in 
the highest corridors of 

The book is getting great reviews and is available 

MBA CLASS OF 1995 FULL-TIME

MICHAEL BOURLAKIS
In October, Michael was appointed as Professor 
in Supply Chain Management at Brunel Business 

his MBA, Michael also completed his PhD at the 

STUART MONTGOMERY
Stuart recently won the Costa Coffee Franchisee 

shops in Bristol and the south west of England 

Stuart has also passed his Graduate Diploma in Law 

He has also become the latest member of the 
Prince’s Trust Leadership Group in the south 
west of England, helping young people from 

disadvantaged backgrounds into work, training 

MBA CLASS OF 1997 FULL-TIME

RAFAEL FIGUEROA-ZEVADA
Rafael has been promoted to Strategic Planning 
Directorate of the Central Bank of Mexico (Banco de 

his former MBA classmates are, or were, involved 
in strategic planning, to discuss any tips they could 

MBA CLASS OF 1997 PART-TIME

STEVE SMITH
Steve is now working as a Seconded National 
Expert for the European Commission in the role of 

Foresty and Climate Change Unit with tasks such as 
the review of the European Forestry Strategy and 

MBA CLASS OF 1998 FULL-TIME 

TODD KAPP 
Todd married Katherine Cook in Prescott, Arizona, 

snow sports, including free heel skiing and skeet 

then plan to have a working vacation throughout 

SAHAR REHMAN

MBA CLASS OF 2000 FULL-TIME

FIONA VAN ASWEGEN (NÉE WARD)
Fiona and her family have settled back in 
Perthshire after a year driving and camping 

throughout Europe, the Middle East and South 
Africa with two tents and three kids! She is 
working in eco-tourism and consulting to  

MBA CLASS OF 1999 FULL-TIME

KATE HODGINS

Christchurch, New 
Zealand, despite the 

Joseph (pictured) who 
was born in May 2010, a brother for Ida (four)  

 
and thinking about getting back into work after 

 
 

I would be interested to hear from other alumni  

MBA CLASS OF 2001 FULL-TIME

KARIN MCDONALD

teaching courses in 
debate, negotiation, 
innovation and 
management to 
undergraduate and MBA 
students at Dongguk 

 

will be happy to know he is living the life of 
| ABOVE: Stuart Montgomery with franchise award
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MBA CLASS OF 2001 PART-TIME

MIKE PYNE 
Over the past year, Mike (pictured) has built his 
robertson technologies business into the most 
successful franchise in the fast-growing Scottish 

entrepreneur to be awarded a franchise, which 
is now one of six franchise areas ranging from 
the Central Belt of Scotland to the south east 

establish a lucrative portfolio of clients across the 
territory, which is based in Dunfermline, Fife,  
and stretches all the way to Clackmannanshire  

Mike, who spent more than 20 years working 
with Hewlett Packard and one of its spin-off 
companies, Agilent Technologies, as an Application 
Engineer, is now retained by more than a dozen 
firms in the Fife region to act as their outsourced  

Since being set up by Hamish Robertson, 
robertson technologies has focused its product 

MBA CLASS OF 2002 FULL-TIME

ROBERT HARWOOD 
Robert is now Director of Consulting at CPL Business 

celebrated his marriage to Diki Zangmu Bhutia on 

 
MBA CLASS OF 2003 INTERNATIONAL 

CHRISTINE CAMPBELL

luxury consumer goods sector, it was time for a 

international pharmaceutical wholesaler with 

relocated to Winnipeg, Canada (a far cry from 

PhD CLASS OF 2007

FLORENCE GRANT

Hagerstown, Maryland, to substitute teach at St 
Maria Goretti High School, which is located next 

MBA CLASS OF 2008 INTERNATIONAL 

ANDREW PICKETT
 

some early success and I will be looking to make  

a bigger impact next year in partnership with  

MBA CLASS OF 2009 INTERNATIONAL BUSINESS 

SCOT CARLSON 

flight search company, Skyscanner, as the Country 
Manager for North America, where he developed 
its expansion strategy for the North American 

Strategy Analyst for Standard Life, developing the 
evaluation plan for a collaborative, internal, social 
business software solution to be deployed across 

MSc CLASS OF 2010 FINANCE AND INVESTMENT

RICHARD STARK

working for Cornelian Asset Managers Limited  
in Edinburgh as an Investment Analyst in June  

SHARE YOUR GREAT STORIES

With Aluminate going to all 
of the School’s postgraduate 
alumni, we welcome 
contributions from MSc and 

EDITORIAL
We are always on the look 
out for articles, so if you have 

started your own business, 
recently been promoted or 
have an interesting story 
to tell, for example, please 

WHERE ARE THEY NOW?
Why not let us know of any 
career changes, relocations 

more than 60 words, stating 
your name, programme and 

BIRTH AND WEDDINGS
For new arrivals, send a 
photo of yourself with your 
baby, and include the baby’s 

full name, date of birth 

For wedding photographs, 
please include the date and 
location of the wedding  

Pictures: Digital files  
as high a resolution as 

Copy deadline: Monday 

Manager, University of 
Edinburgh Business School,  
29 Buccleuch Place,  

MBA CLASS OF 2007 PART-TIME 

PETER LO
As part of the Alumni Weekend in July, Peter 
organised an impromptu reunion in Brambles 

includes members of his Part-Time MBA class, 
plus other alumni from the Full-Time and 
International Business programmes from that 

FRONT ROW, FROM LEFT: Paul Eisenberg, Shadi Darvish, Mariela Hunter, Lee Macnamara, 
Peter Lo, Jillian Kerr, Lynn Gawthorpe, Ayshea Waugh
SECOND ROW, FROM LEFT: Irene Andrew, Karen Galloway, Jill Irving, Hilary Coyne, Kenny 
Gilchrist, Md Shaheduzzaman, Martin Campbell Smith, Annabell Wolf
BACK ROW, FROM LEFT: Marc Lloret-Grau, Marieke Jonkers
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Twenty years on, and it was time for the 
Full-Time MBA Class of 1991 to return to 
the city of Edinburgh and relive their time 
at the School. Twenty-three alumni, plus 
accompanying partners and families, took 
part in the weekend of celebrations. 

The events ranged from what you’d expect: 
a reception at the Business School 
and a class dinner; to perhaps 
the more eccentric – a 
reprise of pickup football 
featuring both alumni and 
children (admittedly the 
children may have had the 
edge on speed!). 

Many thanks to the alumni team for 
arranging Friday’s reception, and to Jane 
and Nick for their ‘State of the School’ 
presentation.

On Saturday, Simon and Helen Rennie 
graciously opened up their gorgeous flat for 
drinks before our class dinner, a gathering 

that set the perfect tone for 
the evening. The group then 
moved to the St. Trinnean’s 
room in St. Leonard’s Hall, 
the historic mansion at 
the centre of the Pollock 

Halls complex. Here, 
our group took 

the opportunity 
to relax and 
catch up over a 
delicious meal 
and a glass 

of wine. Stories, laughter and toasts filled 
the air for an evening which one classmate 
called ‘pure magic’.  

Sunday morning saw a somewhat quieter 
group meet for brunch at the Terrace Café in 
the Botanics, to continue the conversation 
and to bid farewell to old friends.

Our class treasure the relationships 
and friendships established when we were 
students, and tempered over the years. 
Our networking efforts have evolved, from 
paper (horrors!), to email, to social media. 
Communications have always ranged from 
business to social, yet a common thread is 
the delight we take from keeping in touch. 
We feel we share not only a common 
experience, but also heartfelt appreciation 
for each other’s accomplishments and 
trials; not so different regardless of whether 
we hail from Scotland, Germany, Mexico, 
France or the US.  

A unique benefit, perhaps, of a truly 
international group made possible by the 
Business School. We’re already plotting our 
25-year reunion, and intend to recruit even 
more of our classmates. 

Slainte,
Tod Dimmick

Time to 
reconnect

THE MBA CLASS OF 1991 COMES TOGETHER FOR AN UNFORGETTABLE REUNION

| ABOVE: Alumni from the MBA Class of 1991 and their children make a point of reprising pickup football during celebrations to mark the 20-year reunion

Both the Full-Time and Part-Time MBA Classes of 1991 gathered in Edinburgh 
in mid-August for their 20-year reunion. Despite having little contact while 
they were here as students, due to the timing of their respective classes, the 

group were brought together for a joint reunion reception in the new Business School 
building on the Friday evening, which kicked off the weekend’s celebrations. It included 
a presentation by the Head of School Professor Nick Oliver and Alumni Manager 
Jane Short as well as a tour of the new building and plenty of wine and food. 

RIGHT: Tod and Jen 
Dimmick are now 
planning a 25-year 
class reunion
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RIGHT: Owen 
Lambert (MBA 

Class of 1999 
full-time) and 

Patricia Pironti 
were married  
on the beach  

in Ibiza on  
5 September 

2011. They were 
delighted to have 

dear Edinburgh 
MBA alumni 

friends among 
their guests, 

including Todd 
Perry, Markus 

Reule, Rodrigo 
Suarez, Graeme 

Hare, Tony Frial, 
Chris Small and 

Javed Mawji.

people
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Wedding
bells

CONGRATULATIONS TO ALL  
THE HAPPY COUPLES

ABOVE: Courtney Powell and Jeremy Hartman 
(both MBA Class of 2007 full-time) were married 
on 6 June 2011.

ABOVE: Joe Faraday (MBA Class of 2009  
part-time) tied the knot with his partner,  
Kasia Richert, in Gdansk, Poland, on 16 July 2011.

LEFT: Steven Hall 
(KPMG EMBA 
Class of 2006) 
married Victoria 
Quinn on 17 
September 2011 
at St Mary’s, 
Harvington, 
Worcestershire.

ABOVE: Scot Carlson (MBA Class of 2009 
International) and Gavin Speers were married in a 
small ceremony in Edinburgh on 20 August 2011. 
They celebrated with friends during the Edinburgh 
Festival and enjoyed a honeymoon in Dubrovnik.

Karen Brooke (MBA Class of 2002 full-
time) married David Kurasch in Seattle, 
Washington, on 25 February 2011 at 
the Edgewater Hotel. The couple were 
joined by former MBA classmates Jean 
Donnelly, Sue Longo, Christina Reich and 
Nick Maddock and his wife, Tara Conklin. 
The happy couple honeymooned in St 
Lucia in the Caribbean and continue to 
make their home in a suburb outside of 
Seattle in the Pacific Northwest.
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INTRODUCING THE LATEST ADDITIONS 
TO THE ALUMNI FAMILY...

New 
arrivalsABOVE: Madhu Vajpey (MBA Class of 1995 full-time) and Geetha  

are pleased to announce the birth of their first child, a son, Nikhil Vajpey, 
on 28 June 2011. Nikhil is now four months old and has completely 
changed their lives.

ABOVE: David Ludwick (MBA Class  
of 2001 International) and Monica  
are delighted to announce the birth  
of their first child, Otto James Ludwick,  
born at the Royal London Hospital  
on 6 April 2011.

BELOW: Jake Deacon (MBA Class of 2004  
full-time) and his wife, Sara, are thrilled to 
announce the birth of their first baby, Foster James 
Deacon, who was born on 10 August 2011.

RIGHT: Christina Reich (MBA Class  
of 2002 full-time) and her husband,  

Jamie Szabo, are delighted to  
announce the birth of their daughter,  
Sarah Elizabeth Szabo, who was born  

in Toronto, Canada, on 4 June 2011.

ABOVE: Antonio Russo and Agata Uceda (both KPMG EMBA Class of 2003) welcomed  
their second child, a daughter, into the world on 3 July 2011 and have named her Ariadne.  
Her big brother, Aaron, is extremely proud of her.
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Eat and dance 
the night away

The University of 
Edinburgh Business 
School invites you 
to a Burns Supper 
Celebration
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