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editor’s comment

A s with many businesses, the business 
school environment is very much 
a cyclical one, with key events and 

milestones every year, including semesters, 
projects, examinations, dissertation research 
and, of course, graduation, when we welcome 
graduates into the alumni community. 

One of the most exciting times is September, 
when we welcome many new faces to the School 
with the arrival of new postgraduate students. 
This year, we welcomed more than 470 students, 
across our MBA and 11 MSc programmes, all 
eager to embark on their studies. 

In September, we also welcomed another 
new face, as Professor Ian Clarke took on the 
role of Dean of the Business School. Just like 
many of the students, the lure of the city of 
Edinburgh, the international reputation of the 
University of Edinburgh, and a School with 
huge potential, meant that the decision to 
relocate and join the School was an easy one 

for him to make, and he is already relishing 
the opportunities that are ahead. Turn 
overleaf for his observations so far and his 
plans for the future.   

With many of you also aspiring to leadership 
roles, in this issue we focus on the qualities and 
behaviours needed of a leader, such as a CEO, 
and how to develop them, including strategies 
that we can all follow to get to the top. Turn to 
page 20 to find out more. 

If you know of colleagues or friends based 
in the UK who are interested in developing 
their leadership and business skills, or perhaps 
you completed one of our MSc programmes 
and are looking to further your studies, 
then why not consider our new Executive 

MBA which will welcome its first cohort in 
September 2013? With a modular structure, 
run monthly in Edinburgh on a Friday 
afternoon and full day Saturday, it’s sure to 
be attractive to those looking to continue 
in employment while studying. More 
information can be found on page 6. 

We were delighted to welcome back many 
of our alumni to this year’s Alumni Weekend 
in July. Scheduled to take place a week 
before the ‘other’ big event of the year, the 
Olympics in London, the weekend included a 
mix of continuous professional development, 
networking and social activities. 

We were particularly grateful to alumnus 
Justin Packshaw (MBA Class of 1993) who 
delivered the keynote address on ‘What is 
Success?’ at the Thursday evening event.  

Photographs from this and other events can 
be found on page 24. 

Next year, the Alumni Weekend will be held 
a month earlier (20-22 June) to coincide with 
the first all-University of Edinburgh alumni 
weekend. A number of classes are already 
making plans for reunion activities to tie in 
with the events on offer at the School. Do get 
in touch on alumni@business-school.ed.ac.uk if 
you are keen to reconnect with your classmates. 

Here at the School, we are continually 
striving to add more alumni benefits and 
services to help you maximise the value of 
your degree. On page 32, we bring news 
of two premium information resources: 
EBSCO’s Business Source Alumni Edition 
database and Proquest Business for Alumni. 
These address requests from many of you for 
access to databases that you were accustomed 
to using while studying at the School. 

Let us know your feedback on these 
and other alumni services so that we can 
continually refresh what we offer to meet 
your needs. 

Best wishes for the coming months.

Jane Short
Editor

‘IF YOU KNOW OF COLLEAGUES OR FRIENDS BASED  
IN THE UK WHO ARE INTERESTED IN DEVELOPING 
THEIR LEADERSHIP AND BUSINESS SKILLS... THEN 
WHY NOT CONSIDER OUR NEW EXECUTIVE MBA?’
Jane Short

We welcome more 
than students...

If you no longer wish to receive future issues of this 
magazine, please contact the Alumni Manager: 
University of Edinburgh Business School, 29 Buccleuch 
Place, Edinburgh EH8 9JS. Tel: +44 (0) 131 650 3791
Email: alumni@business-school.ed.ac.uk
The views expressed in Aluminate are not necessarily 

those of the University of Edinburgh Business School. 
Magazine design by Connect Communications. 

The University of Edinburgh is a charitable body, 
registered in Scotland, with registration number 
SC005336.
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A s I write this introduction to you, the 
alumni community, I am six weeks 
into my new role and relishing the 

opportunity to really connect with staff and 
students, the broader University community, 
corporate partners, our advisory board, and, 
of course, our alumni. I am very pleased to 
take up my appointment as Dean and ready 
for the challenges and opportunities the  
years ahead will bring.

The opportunity to join the Business 
School was an exciting one. Much like 
all of you when you decided to study at 
Edinburgh, the lure of this beautiful city, the 
international reputation of the University of 
Edinburgh and a School with huge potential 
meant the decision was ultimately an easy 
one to make. Life in Edinburgh is a pleasure. 
I’m lucky enough to live on the boundaries of 
the University campus and walking to work 

every day is a real treat. As a city, Edinburgh 
has great energy and a feeling that there is a 
lot going on, located as we are at this nexus of 
Government, business and financial services. 

Prior to taking up this role, I spent four 
years at Newcastle University as Dean of the 
Business School and eight years at Lancaster 
University, preceded by a substantial period 
working within industry. This mix of 
experience allows me to move easily between 
the worlds of business and academia and 
really get to grips with the needs of all our 
School constituents.

It is a similar role to what I was doing in 
Newcastle, but what really attracted me to 
Edinburgh is the calibre of the University and 
the potential of the Business School within 
our institution. Prior to joining, I had the 
opportunity to meet with both academic 
and support staff and I was very moved by 

‘The School 
has huge 
potential’

RECENTLY APPOINTED DEAN OF THE  
BUSINESS SCHOOL PROFESSOR IAN CLARKE 
SHARES HIS FIRST IMPRESSIONS

‘I DO VALUE THE 
COMMITMENT 
THAT THE 
UNIVERSITY HAS 
MADE TO THE 
SCHOOL – THE 
‘SHINY’ NEW 
BUILDING IS AS 
GOOD AS, IF NOT 
BETTER THAN, 
ANY OTHER 
EUROPEAN 
BUSINESS 
SCHOOL’
Professor Ian Clarke
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dean’s report

their commitment not just to the School, but 
also to research, teaching and learning and 
ensuring an excellent experience for all our 
students. Already the brand of the School 
is strong, and all the students I meet tell me 
that they chose us because of our location in 
this beautiful city as well as the quality of our 
programmes. Of course, it helps to be joining 
a university that is ranked 21st in the world*. 

Business schools are fiercely competitive and 
we do operate in a league of our own within 
universities when it comes to the expectations 
of our students, the importance of our brand 
and reputation, the need to reach out to a 
global international audience and, of course, 
the desire to maintain a life-long reciprocal 
relationship with our alumni. I do value the 
commitment that the University has made to 
the School – the ‘shiny’ and effectively new 
building we are now operating out of is as 

good as, if not better than, any other European 
business school. I’m very pleased, therefore, to 
join a school supported from the centre, but 
very much in charge of our own destiny.

One of the overarching challenges that 
most deans will tell you keeps them up at 
night is building distinctiveness of the schools 
they work in. While easy to say, this is really 
difficult to do. Distinctiveness is important 
because when you tell your colleagues, friends 
and family you have a qualification from the 
University of Edinburgh Business School, 
we want this to be a mark of quality that 
immediately says something about you, and 
aids your career progression. A key focus for 
me, then, in my early tenure is to open up  
this discussion about articulating what  
makes us special. 

We have excellent research capabilities 
in the School, thriving expertise in our 
subject groups and established and healthy 
undergraduate and postgraduate programmes. 
A key imperative then is to identify and 
address the challenges that organisations 
face and to develop students that have the 
understanding and skills to address them. To 
achieve this, we need to be singularly focused 
as a school by enhancing our research, giving 
students real insights, shaping their skills and 
constructing effective partnerships with other 
business schools around the world to help 
us do this quickly. Doing so means we can 
build on our strong foundations to everyone’s 
benefit. As a visible sign of our commitment 
to change, we have agreed to begin an 
international search for five new Chairs 
to join the Business School in the coming 
months and at the same time to strategically 
invest in support areas. 

I have just returned from a conference 
of UK business school Deans held by the 
Association of Business Schools, where 

the discussion with David Willetts, 
the Government Minister for State for 
Universities and Science, was singularly 
on improving how we can aid business 
innovation. Increasingly, businesses are 
looking to business schools to support them 
in addressing the big challenges they face,  
such as innovation, and in recruiting and 
retaining talent and developing future  
leaders with the skills to ensure their 
organisations flourish. To this end, not only 
do we need to have great programmes, we 
also need to meet the continuing needs of 
organisations and alumni through executive 
development, so we will be giving priority to 
developing this important area, too. 

We need your full support in this process 
of developing the School. My colleagues 
and I are conscious that we are merely the 
‘caretakers’ of the School brand, which in 
truth is co-owned by staff, students and our 
alumni. So I would urge you to bear this in 
mind when asked to participate in rankings 
such as by the Financial Times and the 
Economist. It is in all our interests to forge an 
upward trajectory in these rankings, and while 
you can be assured we are investing in all the 
areas we can to improve our performance, be 
mindful of your part in helping the value of 
your degree to appreciate going forward.

I look forward to meeting as many of you 
as possible over the coming months – both 
in Edinburgh and as I travel overseas. You 
are our greatest ambassadors, so please don’t 
hesitate to get in touch with me with your 
ideas to help in our exciting journey. 

Ian Clarke
Dean of School
ian.clarke@ed.ac.uk

*according to the latest QS World rankings.
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school news

In September 2013, the School will 
welcome the first cohort onto the 
new Executive MBA programme. 

Built upon the heritage of 
the Part-time MBA, the new 
programme follows extensive 
research over an 18-month period 
with employers, recruiters, alumni 
and corporate partners. 

The programme is aimed at 
people looking to invest in their 
career and aspiring to become 
senior business leaders while 
continuing in their full-time 
positions. 

Taking a minimum of 
two years to complete, the 
programme is delivered once a 
month (11 months a year), from 
a Friday lunchtime to a Saturday 
evening in Edinburgh. This means 

it is accessible to anyone who is 
within easy reach of Edinburgh 
by road, rail or air. 

The design of the modules also 
reflects the consideration given to 
the balance between participant and 
employer investment and between 
participants’ work-life balance. 
Between modules, participants 
will have the flexibility to work 
on assignments and to undertake 
further reading and study at times 
best suited to themselves, supported 
by an online environment. 

The programme combines 
rigorous academic ideas and 
frameworks with real practical 
application. This is achieved 
both in the classroom through 
case studies, debates and guest 
speakers but also via assessments 
that directly relate to participants’ 
own organisations. 

All participants will also 
take part in a live consultancy 
project designed to further 
refine personal skills while 
simultaneously delivering key 
insights and implementable 

solutions of real value. 
There will also be the 

opportunity to undertake a  
week-long strategy module, a 
week-long experiential leadership 
module and an optional 
international study trip, as well  
as completing an individual 
capstone project. 

All these features will not just 
help develop participants’ own 

thinking, ideas and outlook, but 
also add real and immediate value 
to their employer. 

New Executive 
MBA revealed

WANT TO KNOW MORE?
Final details and programme 
prices will be confirmed by the 
end of the year, with applications 
being taken from January 2013. 
To find out more, contact mba@
business-school.ed.ac.uk 

‘THE PROGRAMME 
COMBINES RIGOROUS 
ACADEMIC IDEAS 
WITH REAL PRACTICAL 
APPLICATION IN THE 
CLASSROOM AND ON 
LIVE PROJECTS’

| ABOVE: Participants can look into projects that have value to their employers

The School played a leading role in 
the development and recent launch 
of a new professional body – the 
Association of Carbon Professionals 
(ACP) – that will cater to the needs 
of its MSc graduates in Carbon 
Management and Carbon Finance, 
as well as the wider community of 
carbon professionals.

ACP Director and Director 
of the MSc in Carbon Finance, 
Francisco Ascui, said: ‘This 
launch is the culmination of a 
tremendous amount of hard 
work behind the scenes, starting 
from a meeting in a coffee shop 
nearly three years ago. Then 
we first asked ourselves what 
profession our carbon graduates 
would belong to, and decided 
the answer was that we needed 
to help create and define a new 

professional identity, because 
there wasn’t an existing one. 

‘But it’s also just a starting 
point: now we need to grow 
the network, make sure we 
provide value-added services to 
the membership and work on 
defining certifiable standards 

for both individual carbon 
professionals and relevant 
professional development.’

Officially launching the 
event, Minister for Environment 
and Climate Change Stewart 
Stevenson MSP said: ‘I welcome 
the launch of the Association 

of Carbon Professionals – the 
expertise and support of the new 
body will be invaluable in our 
fight to reduce carbon emissions 
in Scotland.’

The launch event followed 
the ACP Annual Conference 
2012 which brought together a 
range of professionals working to 
reduce carbon emissions. 

Among the issues addressed 
were mandatory carbon reporting 
and labelling for products, 
carbon footprinting, and the 
implementation of the Green 
Deal for businesses and homes. 

Speakers were drawn from 
organisations, including 
Scottish Power, DECC, Scottish 
Government, Carbon Masters, 
Edinburgh Centre for Carbon 
Innovation and the Carbon Trust.

New association for carbon professionals

Stewart Stevenson 
(second from the 

right) officially 
launches the 

association
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The Financial Times Masters 
in Management ranking was 
published in September. 

Almost all UK business 
schools dropped in the rankings 
this year with just two improving 
their position. Edinburgh’s 
Masters in Management 
programme dropped one place 
to 11th in the UK and fell seven 
places to 64th in the world. 

This is the second year that 
the Masters in Management has 
taken part in these rankings and 
we look forward to building on 
and improving our position over 
the coming years.

Any drop is obviously a 
disappointment to us all – to 
staff, students and to alumni – 
and we must and we will address 
it. This ranking, however, is only 
one among many measures that 
influence the reputation of a 
school and its graduates. We are 
and have been working on many 
things to ensure that this is a 
transitory dip. 

In recent years, we’ve invested 
in careers, student projects, 

moved to a new building and 
developed the brand in support 
of our alumni, students and 
staff. ‘My Career’, the School’s 
new career support programme, 
was launched in September. We 
all know these are challenging 
economic times and we are 
strengthening career support 
provision to on-programme 
students as well as exploring 
what more we might do to 

support you, our alumni, as you 
develop your career. 

Of merit is the finding 
that Edinburgh ranked in 
the top percentile of those 
programmes having an 
international cohort, with 
94 per cent of our students 
coming from overseas, as 
well as performing well for 
international mobility post-
graduation. 

Thank you to our alumni who 
took part in these rankings. 
We are very aware of the 
significance of rankings to 
you. A drop in our position is 
unwelcome to us all, but we 
are working hard to address 
those factors we can control 
and will keep you updated 
as we continue to invest in 
the School to the benefit of 
students and alumni.
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In June 2012, the School 
welcomed PhD and MBA 
in International Business 
students into the alumni 
community. The School 
has traditionally provided a 
drinks reception after the 
graduation ceremony for 
MBA graduates, but this 
was the first time that PhD 
graduates and their families 
were also invited. Speakers at 
the informal event included 
Dr Neil Pollock, Director of 
the PhD programme. 

Plans are already under 
way for the winter graduation 
in November, with a drinks 
reception after the ceremony 
to be held in the National 
Museum of Scotland. 

Growth in 
graduates

ABOVE: From left starting at the back – Boon Cheong Chew, Yinhua Zhou, Arman Eshraghi, Adnane Alaoui, Sarah 
Marshall, Dr Xiaobai Shen, Dr Neil Pollock, Yigui Ma and Jiayue Wang

WORK UNDER WAY TO IMPROVE RANKINGS
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Over the past few months, the 
School has increased its use 
of video technology, 
recording a range 
of lectures 
which are then 
made available 
to alumni. 
These included 
a rankings 
presentation by 
MBA Director Dr Tony 
Kinder and former Head of 
School Professor Nick Oliver, 
as well as alumnus Justin 
Packshaw’s talk at the start of 
the Alumni Weekend. 

We also took the opportunity 
to record case studies from 

a number of alumni 
attending the Alumni 

Weekend, including 
Pat Apperson 
(MBA Class of 
1987), Erland 
Rendall (MBA 

Class of 2004) and 
Bjørn Eriksson  

(MBA Class of 1986). 
These case studies are 

promoted to current students 
so that they can learn from the 
experiences of alumni. Many 
thanks to those involved. 

The School is pleased to announce the launch 
of the 2012/13 student project season. 

This year, we are offering a range of 
opportunities for organisations to gain 
business insight from our postgraduate 
students, from big-picture strategic consulting 
with an MBA team, to more specialist 
research and analysis with our MSc students 

in areas such as emerging markets, carbon 
finance and banking and risk.

Ian Walker (MBA Class of 1991), Managing 
Director for Johnson & Johnson in Scotland, 
was a client of our MSc Emerging Markets 
Consultancy Project for a small group of 
students from the Class of 2012. His brief was 
for the students to identify new opportunities 
in the Kenyan healthcare market. 

When we asked him about his motivations 
for engaging with the project, he said: ‘The 
idea of partnering with the University was to 
get new ideas from outside the company, but 
also to give them the chance to partner with a 
major international company.

‘The students thought outside of the box… 
I was absolutely impressed by their ability to 
use social media to do their market research 
to a level that was way in advance of our own. 
Their open mindedness to find new solutions 
and research in areas really impressed me.

‘I would highly recommend the Business 
School’s consultancy projects to the wider 
business community. We got real benefit, and 
I hope the students also got benefit out of the 
partnership.’

Fresh ideas for 
your business

‘THE STUDENTS THOUGHT 
OUTSIDE OF THE BOX… WE GOT 
REAL BENEFIT, AND I HOPE THE 
STUDENTS ALSO GOT BENEFIT OUT 
OF THE PARTNERSHIP’
Ian Walker, Johnson & Johnson in Scotland

Erland Rendall 
featured in 

one case study 
that was video 

recorded

STUDENT PROJECTS CAN BRING COMPANIES NEW INSIGHTS

WANT TO KNOW MORE?
To view a video case study about Ian’s 
project, find out about this year’s 
opportunities or submit a project proposal, 
visit: www.business-school.ed.ac.uk/
partners/projects 

WANT TO KNOW MORE?
To view these videos, visit www.youtube.com/uoebusiness

ALUMNI ON FILM

Businesses can 
gain from the 
insight of MBA 
and MSc students
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Born in the sunshine and under the wide blue 
skies of South Africa, Trelawney (MBA Class 
of 2010) grew up surrounded by close family 
in the beautiful setting of Cape Town where he 
learned to love the mountains, the sea and the 
warmth of a barbeque shared with friends. 

He was a keen sportsman and excelled at 
many pursuits – sailing, surfing, road cycling, 
hill walking, snowboarding and paragliding. His 
enthusiasm for all his sporting interests was 
infectious and he often inspired and challenged 
his friends to share his outdoor adventures. 

In his work life, Trelawney travelled all over 
the world, working in various roles in South 
Africa, Australia, Switzerland and the UK. He 
worked extremely hard to seek out business 
projects that captured his interest and he  
was held in high regard as a man who has 
been described as a pleasure to work with, a 
breath of fresh air in the office and an astute 
business man. 

In 2009 he took a career break to follow 
his lifelong dream of completing an MBA at 
the University of Edinburgh Business School. 
This course gave him the perfect opportunity 
to put his considerable intellect to work and 
he completed it at the top of his class, which 
surprised and delighted him. 

Trelawney’s time at the Business School was 
a life-changing experience for him and he felt 
at home with all the talented and wonderful 
people he met during the course, establishing 
many close friendships that he treasured. 

Trelawney’s life was cut tragically short 
after a glorious day on the Jubilee Weekend, 
which he had spent cycling outdoors and then 
relaxing with friends at a barbeque. All who 
knew Trelawney will agree that he lived his life 
to the full and he will be remembered for his 
adventuring spirit, his charm and wicked sense 
of humour, his loyalty and warmth towards his 
family and friends and his infectious smile. 

Thanks to the enormous generosity of his 
friends and family, The Trelawney Burgoyne 
Memorial Prize has been established as a 
legacy to celebrate the impact of the MBA on 
his life and to reward the academic success of 
future students.

OBITUARY
Trelawney Burgoyne (1971 – 2012) 

The School’s MBA has once again 
achieved reaccreditation by The 
Association of MBAs (AMBA), for  
the maximum period of five years.

AMBA accredits programmes at 
190 business schools in more than 
70 countries. Its rigorous assessment 
criteria ensures that only highest  
calibre programmes achieve their 
accreditation award.

AMBA focuses on individual 
programmes rather than whole 
institutions. This unique, in-depth  
and detailed approach means that  
the highest standards of teaching,  
faculty and student interaction  

are guaranteed by this accreditation.
Accreditation gives business schools 

international credibility and status. The 
number of MBA qualifications available 
worldwide is now in the thousands, 
but only a small percentage of these 
would achieve accreditation if they 
were submitted to AMBA’s rigorous 
international criteria. Accreditation 
by the Association of MBAs identifies 
programmes as the best there is.

Reaccreditation shows 
School is among the best

THIS UNIQUE, IN-DEPTH AND DETAILED APPROACH MEANS THAT 
THE HIGHEST STANDARDS OF TEACHING, FACULTY AND STUDENT 
INTERACTION ARE GUARANTEED BY THIS ACCREDITATION

Aluminate.indb   9 12/11/2012   11:20



events

10  |  aluminate  |  november 2012 www.business-school.ed.ac.uk

In May, the School welcomed a 
group of 39 participants from 
the Xiamen Business School 

Executive MBA programme, for 
a three-day finance programme in 
Edinburgh. The group comprised 
senior managers from a range 
of Chinese state companies and 
organisations. The programme 
was delivered by Professor 
Jens Hagendorff, Martin 

Currie Professor of Finance 
and Investment, and Dr Gavin 
Kretzschmar. 

On the final day, the group 
visited the Bank of Scotland 
headquarters on the Mound for a 
talk by Susan Rice CBE, Managing 
Director of Lloyds Banking Group 
Scotland, and Owen Kelly, Chief 
Executive of Scottish Financial 
Enterprise. 

As part of the same visit, a 
separate group, comprising alumni 
from the Xiamen Executive MBA 
programme were in Scotland. The 
group took part in the inaugural 
golf challenge with the University 
of Edinburgh Business School at 
Duddingston Golf Club. 

The School team was 
captained by Steven Roberts, 
Facilities and Estates Liaison 

Officer, and the team included 
a number of alumni, including 
David McMurray (MBA Class of 
2002), Alex MacPhie (MBA Class 
of 2003), Ken Middleton (MBA 
Class of 2003) and Euan Duncan 
(MBA Class of 1998). 

Despite the Edinburgh team’s 
best efforts, the Xiamen team 
were the winners of the golf 
challenge.

CHINESE BUSINESS SCHOOL VISITS SCHOOL 
FOR INSIGHTS AND EDINBURGH FOR GOLF 

Winning 
trip for 
Chinese

Duddingston Golf 
Club was the venue 
for the golf challenge
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Over two days in August, the 
School was delighted to partner 
with the Marketing Society in 
delivering the third Edinburgh 
International Marketing Festival 
(EIMF). Events were hosted at the 
School, at Assembly in George 
Square Gardens and the Roxy on 
Drummond Street.

EIMF is a collaboration of 
three independent partners: The 
Marketing Society, Assembly and 
creativebrief, a leading provider 
of agency intelligence to brand 
marketers and as such seeks 
to reflect the many and varied 
elements of this dynamic sector.

Of the School’s involvement 
in the Festival, David Marshall, 
Professor of Marketing, who 
initiated the School’s sponsorship 
of the event, said: ‘The quality of 
the sessions and the networking 
opportunities were excellent 
and we were very pleased to be 
involved this year. 

‘The Business School’s hosting 
of the Ogilvy Debate and the 
World’s Best ideas allowed us 
to showcase our brand to more 
than 300 participants and we 
look forward to developing those 
relationships further to 
the benefit of our students 
and the School.’ 

EIMF seeks to involve world 
leading brands, cutting edge 
agencies, media channels, the 
government, academia and the 
general public and is a totally 
unique global event, now an 
established part of the Festival 
calendar in Edinburgh.

Building on the successes of 

the previous 
two festivals, 
this year saw 
a full agenda 
across the two 
days with a 
programme 
covering key 
developments, 
innovation 
and creativity, 
with the aim to 

focus attention on the marketing 
industry in Scotland, the UK and 
internationally.

The vision of the Festival 
remains the celebration of the 
marketing and communications 
industry, creativity and 

commercial value in all forms 
throughout the society and 
remains a world first, adding 
an entirely new focus to both 
the Edinburgh Festival calendar 
and to the development of the 
creative industry and cultural 
economy.

Highlights from 2012 saw the 
largest-ever marketing event 
staged in Scotland, ministerial 
attendance and endorsement, the 
first ever industry-wide summit 
meeting and a hugely successful 
Ogilvy Debate. 

The School will continue to 
work closely with the Marketing 
Society team to champion world-
class marketing.

Day two at the festival opened with observations on how culture 
and creativity develop the reputation of a country. It included 
a keynote speech by Tim Broadbent of Ogilvy & Mather China 
who explored the historical and cultural context for creativity 
in advertising in the east and west. Both inspiring and chilling, 
he concluded that unless agencies look seriously at the 
opportunities in Asia they are doomed.

‘Look at opportunities in Asia’

In the final session of the day, five judges 
presented 10 award-winning and pioneering 
marketing ideas from around the world. It 
was then revealed which idea scored the 
highest among an international judging 

panel. Take a look at the nominations and 
more for inspiration (tinyurl.com/8hx3zj4). 
Be inspired to create your own bold ideas to 
build business success and gain recognition 
at The Marketing Society Awards.

PIONEERING IDEAS

www.business-school.ed.ac.uk   november 2012  |  aluminate  |  11 

events

School helps to deliver 
major marketing festival

‘DESPITE THE 
EDINBURGH 
TEAM’S BEST 
EFFORTS, THE 
XIAMEN TEAM 
WERE THE 
WINNERS 
OF THE GOLF 
CHALLENGE’

One group from Xiamen 
Business School hears 

from Susan Rice CBE and 
Owen Kelly at the Bank 

of Scotland headquarters

ABOVE: Graeme 
Atha, Director, 
The Marketing 
Society
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In July and August, the School 
hosted the inaugural Business 
in the Arts programme. Nine 
students, eight from the US 
and one from the Netherlands, 
attended the four-week taught 

programme followed by a 
four-week internship. All 

were currently studying 
for an undergraduate 
degree elsewhere. 

The four-week 
taught element 
focused on seven 
academic modules 
in strategy and 

policy, marketing, accounting, 
finance, human resources, 
operations management 
and enterprise in the arts 
industry. These sessions were 
supplemented by a number of 
guest speakers, including Colonel 
Richard C Hambleton, Managing 
Director, The Royal Edinburgh 
Military Tattoo; Christabel 
Anderson, Head of Participant 
Services, Festival Fringe Society 
Ltd; Joanna Baker, Managing 
Director, Edinburgh International 
Festival Society; and Myriam 
Madden, Director of Finance, 
Historic Scotland. Site visits were 
also arranged to see the set up of 
the Edinburgh Military Tattoo, 
the National Portrait Gallery, and 
around the Assembly venues. 

A four-week internship then 
followed. Host companies 
included the Underbelly, 
Assembly, C-Venues, and Fringe 
Management, among others.

One of the students, Marthe 
Heltzel, from the Netherlands, 
was studying for an MA in 
Computer Studies at the 
University of Amsterdam. 

She said: ‘I’d never been to 
Edinburgh before, but many 
of my colleagues and theatre 
directors I have worked with 
highly recommended it as a place 
to study and experience the arts. 
It’s a beautiful city and I can see 
why it is rated as one of the most 
popular cities in Europe.

‘I really enjoyed the guest 
speakers. Meeting such high-
profile people in the field 
and getting an insight into 
organisations that you don’t 
normally have access to has 
been really valuable. 

‘The lectures were good too. 
The professors were excellent 
at relating the lessons to the arts 
sector and providing detailed 
examples of applying the 
theory to support your 
understanding.’ 

Taking centre stage

Targeted at senior banking 
executives in Nigeria, an 
executive programme aimed 
at implementing sustainable 
banking principles was jointly 
hosted by Etisalat Centre for 
Corporate Social Responsibility 
at Lagos Business School 
and the Sustainable Business 
Initiative here in the Business 
School. 

Led by Dr Kenneth Amaeshi, 
Reader in Strategy and 
International Business, the 
programme comprised two, 
two-day modules, one held in 
Lagos (in August) and one in 
Edinburgh (in September). 

The 16 participants 
included individuals from 

the International Finance 
Corporation, Central Bank of 
Nigeria, National Economic 
Reconstruction Fund 
(NERFUND), Nigerian Deposit 
Insurance Corporation, 
Skye Bank Plc, Eco Bank, 
Diamond Bank and Kakawa 
Discount House.

Featuring a combination of 
lectures and guest speakers, 
the programme included 
contributions from Dr Craig 
Mackenzie, Senior Lecturer 
in Sustainable Enterprise; 
Professor Jens Hagendorff, 
Martin Currie Professor in 
Finance and Investment; and 
Dr Gbenga Ibikunle, Lecturer in 
Business and Climate Change. 

It was designed to expose 
participants to current trends 
and practices in sustainable 
banking and finance and the 
role of financial institutions 
in meeting these goals, 
as well as examining 
the interconnectedness 

of banking and finance 
practices to other spheres 
of human activity, especially 
social and environmental 
activities. Furthermore, the 
programme aimed to develop 
an understanding of both 
the risks and opportunities 
in sustainable banking, as 
well as the measures and 
matrices which shape financial 
markets towards sustainable 
development goals and the 
emergent role of finance 
professionals in this process.

Following the success of the 
programme, it is hoped that 
this is the start of a developing 
relationship with Lagos 
Business School. 

Nigeria banks on the School

A SPECIAL 
PROGRAMME 
GIVES STUDENTS 
AN INSIGHT INTO 
BUSINESS IN 
THE ARTS 

‘THE PROGRAMME 
WAS DESIGNED TO 
EXPOSE PARTICIPANTS 
TO CURRENT TRENDS 
AND PRACTICES IN 
SUSTAINABLE BANKING 
AND FINANCE AND THE 
ROLE OF FINANCIAL 
INSTITUTIONS IN 
MEETING THESE GOALS’

WANT TO KNOW MORE?
Following the success of the 
programme, the School will 
be hosting it again in 2013. 
For more information, contact 
execed@business-school.
ed.ac.uk 

Marthe 
Heltzel
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The first Latin American Forum held at 
the University of Edinburgh Business 
School was a triumph of planning and 

organisation for the students who crafted and 
ran the event.

Peruvian nationals Juan Pablo Prelle 
and Diego Centurion spent almost a year 
preparing the forum, held on 17 May, 
carefully selecting their speakers and topics.

Juan Pablo has just completed an MA 
Honours degree in Sociology, while Diego has 
completed a Masters degree in International 
Business and Emerging Markets at the 
University of Edinburgh.

Juan Pablo founded the Latin American 
Development Society at the University 
two years ago, hoping to raise awareness of 
the region among his fellow students and 
academics. Upon its dissolution last year, he 
co-created the Latin American Society, over 
which he presided until the end of the past 
academic year.

He said: ‘The society started as a cultural 
and social idea, but when Diego began 
studying at the Business School, he thought 
we should do something that involved the 
wider business community.

‘We were also aware that, at the time, the 
University was interested in strengthening its 
business connections with Latin America and 
preparing to launch its office in Sao Paulo. 

‘So Vice Principal (International) Stephen 
Hillier and Head of the International Office 
Alan MacKay were very receptive to our idea 
and gave us their backing.’

The duo, with a small group of 
undergraduate friends, made some 300 
calls and sent 2,000 emails to everyone they 
thought could help them attract speakers.

Juan Pablo added: ‘We spent every day 
working on the forum – perhaps at times 
jeopardising our studies!’

The forum, which attracted a largely 
academic audience of about 80 people, began 
with a welcome from University Principal 
Sir Timothy O’Shea and an overview of 
Latin America by Jose Ramon Perea, a top 
economist at the Americas Desk at the 
Organisation for Economic Co-operation and 
Development (OECD) in Paris.

Perea told the audience: ‘The region 
has gone a long way to improving its 
macroeconomic resilience, and now is the 
time to engage in structural and fiscal reforms 

so that Latin American countries can take 
advantage of the cycle of expansion that has 
begun in the last few years.’

Experts representing the export agencies of 
four of Central and South America’s nations 
set out their governments’ international 
ambitions and local capabilities.

Juan Guillermo Perez from ProExport 
Colombia UK, Cristian Lopez from ProChile 
UK and Jose Neif Jury Fabre from ProMexico 
UK were guest speakers and later, Carlos 
Herrera Perret from ProInversion Peru sent a 
virtual address via the internet.

Perez said: ‘Colombia is a good place 
for investors to do business in the areas 
of agriculture, mining, manufacturing 
and utilities. Our stock market index has 
multiplied four times in the past decade. 
The country has recovered from previous 
conflicts, and now has a growing middle class.’

Lopez said: ‘The UK is Chile’s largest 
market in terms of value – for our wine – 
and second largest in volume terms. Chilean 
imports grew by 32 per cent in 2011, 
compared with 2010. And our exports –  
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Latin America links
THE FIRST FORUM OF ITS KIND AT THE SCHOOL ENCOURAGES  

CONNECTIONS WITH SOUTH AMERICA, THANKS TO TWO STUDENTS

CONTINUED ON PAGE 14 >>>

Mexico City
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50 per cent of which are based on minerals, 
especially copper – rose by 17 per cent, and 
offer sustained growth potential.’

Fabre told the audience: ‘Mexico is the 
bridge between North and South America. 
Our economic policy has been to cluster 
industries together, but that has led to Mexico 
focusing on certain sectors such as aeronautics, 
energy infrastructure and vehicle manufacture. 
Nowadays we are promoting inward and 
outward investment and know-how.’

All three speakers agreed that foreign 
investment is the key to growth, and would 
challenge Latin American companies to 
become more competitive.

Fabre concluded: ‘Very soon, Latin 
American countries won’t need foreign 
investors’ money. But we do need know-how 
and we are prepared to set up research and 
development partnerships to get it.’

Speakers at the forum included Hugh 
Elliott from Anglo American Mining, 
Yukiko Arai from the International Labour 
Organization, and James Lockhart-Smith from 
Maplecroft, the international risk advisers. 
The latter two play a key monitoring role in 
Latin America. 

Elliott told the forum: ‘Latin America is 
a hugely diverse area, and people in many 
countries have an abiding admiration for 
the UK, based on the construction of the 
railways and mining industries decades ago
by British engineers.’

He added that, although the UK had 
neglected Latin America for many years, the 
recent announcement by Foreign Secretary 
William Hague on promoting closer 
diplomatic links (see panel on page 15) was a 
significant breakthrough in a region that has 
changed dramatically in the past few years.

Arai said that foreign direct investment in 
Latin America didn’t always mean job growth. 
‘About 20 per cent of young people in Latin 
America are without jobs. One in ten children 

works instead of going to school, and about 
1.3 million people are forced labourers. We 
have much still to do to change that.’

One man who has already ploughed his life 
savings into making existing technology work 
in new ways is Alfredo Zolezzi, the head of 
the Chilean Advanced Innovation Centre.

Zolezzi took the platform with his US 
partner, entrepreneur Traver Kennedy, whose 
company, Molecular Power Systems, was the 
first external tenant at the Space Life Science 
Centre at Kennedy Space Centre in 

Florida after the NASA space shuttle 
programme ended.

Kennedy set the scene for the revelation 
that was to follow. He said: ‘Alfredo and I 
have been engaged in a south/north and 
north/south collaboration, where we jointly 
work on technology and bring it to markets 
that might be in Latin America, or the United 
States, or the wider world.’

The collaboration, he said, consists of 
portfolios of intellectual property and draws 
many people together from the public and 
private sectors to create the Innovation Centre 
in Chile and its sibling at Kennedy Space Centre.

He reminded the students in the audience 
that applied research and technology transfer 
helps to bridge the divide – he called it the 
Valley of Death – between great research 
projects and commercial need. 

Bringing seed capital or people who are 
research oriented in touch with others 
who are more sales and market driven is 
important.

Zolezzi told the forum he has discovered 
how to provide up to two billion people in 
every corner of the world with access to clean 
drinking water at low cost.

He revealed how he and his colleagues had 
already developed a number of innovative 

CONTINUED FROM PAGE 13 >>>

Santiago, Chile

How the life-saving 
water sanitizer works...

The Plasma Water Sanitation 
System, developed by the 
Chilean Advanced Innovation 
Centre, has the potential 
to save many lives. As the 
water passes through the 
system, it is vaporized, killing 
the bacteria. Due to the low 
pressure in the chamber, the 
water doesn’t heat up. The 
system only consumes 100 
watts of energy to sanitize 35 
litres of water. Every 24 hours, 
10,000 litres can be sanitized.
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solutions to problems such as smelting copper 
(one of Chile’s top exports) where Zolezzi’s 
use of technology improved efficiency from 
71 to 91 per cent inside the reactor. 

They also extracted oil reserves from 
a cluster of abandoned US wells. Using 
the institute’s improved technology, they 
extracted in 130 days what had previously 
taken five years to produce.

But it was his solution to a very different 
kind of problem – that of disease caused by 
dirty drinking water that kills a child every
22 seconds – that had his audience on the 
edge of their seats.

Zolezzi explained that by injecting water 
into a tube and, using a low electric current, 
converting the droplets into a type of plasma, 
this effectively killed all bacteria and 
viruses in a continuous ionising flow. 
When the plasma was converted 
back into water, it was potable 
and germ free. The system can 
ionise and purify 
35 litres of 
water in five 
minutes using 
the same amount 
of power 
as a light 

bulb, and will work in any location. Their 
revelations earned Zolezzi and Kennedy a 
standing ovation from the audience.

Another speaker who captivated the 
forum’s delegates was Alfredo Brillembourg, 
of the Urban Think Tank, who explained the 
rationale behind one of Latin America’s most 
innovative projects – the construction of a 
huge cable car system above the favelas, or 
slums, of Caracas in Venezuela.

For years, he said, government officials 
ignored the hillside slums and the thousands 
of families and individuals that lived there. 
Indeed, the city had planned, earlier in the 
decade, to fill in the main favela, known as San 
Agustín and inhabited by 40,000 people, with 
a new highway. The river of road would have 

required demolishing one third of the 
homes there.

Now the cable car and its five 
stations move about 1,200 

people an hour. Alfredo told 
the forum: ‘Children can 

now get to school in ten 
minutes, and old people 
can keep their hospital 

appointments. The 
whole hill is engaged in 

capitalism.’

Government 
on diplomatic 
offensive
Foreign Secretary William Hague 
MP signalled the launch of the UK’s 
strongest diplomatic offensive in Latin 
America for two centuries during a 
visit to the area in January 2012.

He said Britain aimed to forge strong 
diplomatic and trade ties with Brazil 
and other Latin American nations, and 
added that the opening of a British 
consulate in the north-eastern Brazilian 
city of Recife, and the reopening of an 
embassy in the Central American nation 
of El Salvador, represented the UK’s 
strongest diplomatic offensive in Latin 
America in two centuries.

‘The days of our diplomatic 
retreat from your region are over,’ 
Mr Hague told reporters at a joint 
news conference with Rio de Janeiro’s 
governor, Sergio Cabral.

Need to know…
agendas between the UK and 
Latin American countries in such
areas as health, environment and 
economic development.

Office of the Americas is in Sao Paulo, 
Brazil. Dalinda Perez Alvarez Rodrigues 
is the Director, with substantial 
experience in international engagement 
across Latin America.

Investment aids imports and exports 
between the UK and Latin American 
countries.

trust the UK legal system, and many
do investment deals with sovereign 
wealth funds, many of which are 
based in London.

VERY SOON, LATIN AMERICAN 
COUNTRIES WON’T NEED 
FOREIGN INVESTORS’ MONEY. BUT 
WE DO NEED KNOW-HOW AND 
WE ARE PREPARED TO SET UP 
RESEARCH AND DEVELOPMENT 
PARTNERSHIPS TO GET IT
Jose Neif Jury Fabre, ProMexico UK

Links
For more on Alfredo 

Zolezzi’s water purifier, 
visit: http://reut.rs/ONvUh7

For more on the Caracas 
cable car system, visit:

http://bit.ly/UPrFhD

Chile’s mining exports, 
including copper, 

were worth more than 
US$38 billion in 2010

Chile has 
111,525 

hectares 
of wine 

vineyards

Colombia is the 
fourth-largest 

worldwide 
avocado producer

Mexico is the 
seventh-largest 

supplier to the US’ 
aerospace industry
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International alumni groups, set up by MBA alumni, are well established in a 
number of countries. Where numbers are smaller, we also have key MBA  
alumni contacts located in various areas of the world, or work in conjunction 
with other University of Edinburgh alumni groups. 

We are keen to extend these groups to MSc and PhD alumni. If you are 
interested in getting involved, or if you would like to make contact with  
alumni in countries not listed below, please contact the Alumni Manager  
on alumni@business-school.ed.ac.uk who can help with identifying  
appropriate contacts.

Argentina Rodrigo Salgado jrsalgado@chocolatesfenix.com

Australia  Todd Booth toddbooth1@mac.com

Brazil Paulo Almeida pauloract@yahoo.co.uk

Ghana George Adjei gaadjei@wagpco.com

Greece Panos Georgakopoulos  georgak@yahoo.com

Iceland Oli Klemensson olafur.klemensson@sedlabanki.is

 Einar Skulason einarskula@hotmail.com

 Sigurbjorn Gunnarsson  sigurbjorn@lyfja.is 

 Rebekka Valsdottir rvalsdott@gmail.com 

India (Udaipur) Akshay Mehta  aksh.mehta@gmail.com 

Indonesia Handoko Bayumurti handoko@msn.com 

Japan Koichi Sakamoto koichis1115@yahoo.co.jp 

Madrid Charlie Wilson  charliepwilson@gmail.com

Malaysia Sanjay Saigal sanjay@saigal.com.my

Munich Claus Doerfler claus.doerfler@bmw.de

Shanghai  Martin Jensen martinhjorth1976@hotmail.com 

South Africa  Yoni Titi yoni@yonititi.com 

Singapore  Jay Jayaseelan rasaikujay@yahoo.com

Switzerland Charles Barber charles.barber@bluewin.ch 

 Markus Kuenzler mark.kuenzler@gmx.net

 Etienne Rumo etienne_rumo@bluemail.ch

 Susanna Teinila susannateinila@hotmail.com

Thailand Vishnu Somboonpeti vishnu_somboonpeti@yahoo.co.uk

Toronto Josh Gillespie josh.gillespie@algonquinpower.com

CONTACTS AROUND THE WORLD

global connections
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Food marketing 
seminar in Tokyo
Professor of Marketing, David Marshall, 
visited Japan in March to give a seminar 
entitled ‘Children, Food and Marketing’ 
to staff and students at the University of 
Saitama Tokyo Station College. About 
30 attended. The invitation was from 
Professor Kaz Usui, who is Professor of 
Marketing and Dean of the Faculty of 
Economics Saitama University, Japan, 
and a visiting Professor at the University 
of Edinburgh. 

Dave Marshall is pictured in the centre  
of the photograph, Professor Usui  
is fourth from the right

Alumni Relations Manager, Toni Freitas, was 
delighted to meet up with alumni while on 
holiday in Oslo, Norway. Toni had the chance 
to catch up with Kjetil Knudsen (MSc Class 
of 2010 Finance and Investment), Magnus 
Gran-Jansen (MSc Class of 2008 Finance and 
Investment), and Bjørn Eriksson (MBA Class 
of 1986) for drinks at Café Sør in the heart of 
beautiful Oslo.

NORWEGIAN NETWORK

FROM LEFT: Kjetil Knudsen, Magnus Gran-Jansen, 
Bjørn Eriksson and Toni Freitas (Alumni Manager) 

Oslo City Hall from the sea
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WHY ARE YOU LOCATED IN SHANGHAI?
We relocated to Shanghai from London as 
we were keen to explore the opportunities 
in both of our careers in China. At the same 
time, the corporate communications agency 
I work for, Brunswick Group, opened up 
an office in Shanghai recently so I applied 
for a transfer. It felt like the 
right time to be a part of the 
increasing prominence of the 
east. On top of that, it is a 
chance to explore Asia more 
and an opportunity for our 
daughter, Amalia, to learn 
Mandarin and be exposed to a 
different culture.

WHERE ARE YOU  
LIVING IN SHANGHAI?
We are living in temporary 
accommodation for the 
moment, but will be moving 
into an apartment shortly in 
the Jing’an area of Shanghai, 
which is close to work, the 
nursery and the French 
Concession, a popular  
area to live and go out in. Accommodation  
prices are comparable to London, but the 
amenities such as on-site dry cleaning, 
swimming pool, tennis courts and gym  
make it less painful financially.

WHAT DO YOU LIKE ABOUT THE PLACE?
The food. More generally though, it is an 
exciting place to be at the moment and feels 
like we are embarking on a new adventure. 
Although the city is large, with a population 
of more than 20 million, Shanghai is divided 
into a number of neighbourhoods, which 
makes it feel smaller and less overwhelming. 

HOW EASY WAS THE RELOCATION?
The relocation was relatively smooth, 
however, it can be frustrating to be in a 

foreign country and trying to figure out  
how it all works, especially with a small child 
in tow. Luckily, we found a great nursery 
quite quickly so we could re-establish a 
routine and sort out the various housing  
and visa requirements. 

HOW DOES IT COMPARE TO LIFE IN THE UK?
It is difficult to compare any country or city 
with each other as there are benefits and 
downsides to living anywhere, but I would 

have to say the key difference in the few 
weeks we have been here so far is the sheer 
energy of the place. The doom and gloom in 
Europe seems very far away in a place where 
retailers are opening up everywhere and 
skyscrapers are being built as far as the eye 
can see. The cafés are rife with talk of new 
ventures and the new ‘Shanghai Sound’.  
On a logistical level, although traffic can  
be bad here, travel is generally undertaken  
in taxis, a change from the sweltering tube  
in London.

IS IT A PLACE TO PUT DOWN ROOTS?
It’s definitely a place to spend a few years to 
really get to know the city and the way life 
works here. China can’t be ignored, so it is a 
fascinating time to be here and learn and see 
as much as we can.

Where in the world?
ANNE BARK, ALONG 
WITH HER HUSBAND 
JAY HENDERSON – BOTH 
MBA CLASS OF 2006 
INTERNATIONAL – ARE IN 
SHANGHAI, CHINA, WHERE 
BUSINESS IS BOOMING AND 
THE GLOOM OF EUROPE 
SEEMS FAR AWAY…

ABOVE: Anne Bark and Jay Henderson, together with daughter Amalia, 
are settling into a new life in Shanghai

‘THE DOOM AND GLOOM IN 
EUROPE SEEMS VERY FAR AWAY 
IN A PLACE WHERE RETAILERS 
ARE OPENING UP EVERYWHERE 
AND SKYSCRAPERS ARE BEING 
BUILT AS FAR AS THE EYE CAN SEE’
Anne Bark
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WHY IS OSLO THE PLACE TO GO?
Oslo, the capital of Norway, is the oldest 
of the Scandinavian capitals, with a rich 
1,000-year-old history. The city, surrounded 
by islands and forested hills, is found at the 
end of one of Norway’s many fjords.

Oslo has a population of more than 
600,000 inhabitants, and is Norway’s 
financial, political and cultural centre. 
English is spoken everywhere and written 
information in English is available in all hotels, 
museums and restaurants.

WHERE TO STAY?
The city has more than 80 hotels and 
numerous hostels/motels that fit all tastes 
and budgets. If you are travelling for business, 
you may prefer the high-end hotels in the city 
centre. Top choices include Hotel Continental 
and Grand Hotel. Medium-range (business) 
hotels such as those offered by chains like 

Thon, Clarion and Rica are found all over 
Oslo, including the city centre, airport and 
the central station. A low-price option in 
the city centre is Anker Hotel (www.anker-
hotel.no). My personal favourite is Hotel 
Gabelshus (www.nordicchoicehotels.
no), located in a quiet side street 
in the fashionable Frogner area, 
15 minutes’ walk from the city 
centre or the Vigeland Park.

WHERE TO EAT?
Traditional Norwegian cooking 
includes local ingredients such 
as fish and seafood, particularly 
salmon, cod, herring and shrimp. 
Moose, reindeer and whale are also popular 
during season.

City centre locations, such as Main Street, 
Karl Johans Gate and the Aker Brygge 
harbour complex, offer everything from fast 

food to prestigious Michelin-
star restaurants. For a nice fish 

meal, try Lofoten or Tjuvholmen 
Sjømagasin, both at Aker Brygge. 

For a stunning meal with an amazing view 
of the city, try Ekebergrestauranten on 
Oslo’s eastern hill. My personal favourite is 
Hos Thea (www.hosthea.no), which offers 
international dining, just around the corner 
from the Hotel Gabelshus.

One thing that usually strikes visitors is 
the high price of alcohol. Typical prices are 
about £10 for a pint of beer or for a small 
glass of wine. A bottle of wine will usually 
start at £45 at a medium-priced restaurant. 
State-run shops called vinmonopolet (yes, it is 
a monopoly) sell all alcohol in the country.

HOW TO GET THERE AND HOW TO GET AROUND
The airport Gardermoen, 45km to the north, 
is the main hub for national and international 
travel to Oslo. A high-speed train takes 
passengers to the city centre in less than 
20 minutes. Two additional airports, Torp 
and Rygge, located 120km and 60 km from 
Oslo respectively, cater for low-fare airlines, 
such as Ryanair. 

Getting around in Oslo is easy. The public 

An insider’s view of 

 Oslo
BJØRN ERIKSSON (MBA CLASS OF 1986) OFFERS AN INSIDER’S 
VIEW OF SCANDINAVIA’S OLDEST CAPITAL CITY, OSLO

IF YOU HAVE JUST ONE DAY…
Take ferry 602 (no winter service) from 
the town hall to the fishing village 
Drøbak. The ferry departs at 10am and 
arrives in Drøbak at 11.35am. Lunch at 
Kumlegaarden restaurant, or Skipperstuen 
if you just want something light and a 
great harbour view. Take the bus to Oslo 
central station. Walk Karl Johans Gate 
to the National Gallery (which has a nice 
café) and see “The Scream”. From the 
National Theatre take the bus 30 to the 
Kon-tiki museum, and then a bus or ferry 
(no winter service) back to the town hall. If 
you are not exhausted, walk to the Opera 
house or the Astrup Fearnley Museum.

Did you 
know?

Oslo is as far north as 
the Shetland Islands and 
Anchorage, Alaska, yet 

the summer temperature 
reaches 30˚C and winter 

temperatures -20˚C.

Take a walk down 
Karl Johans Gate
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transport network covers metro, trams, 
buses and local ferries. Tickets can be bought 
at all metro stations and most kiosks. Tickets 
can also be bought on buses and trams at a 
slightly higher price. A single ticket is valid 
for one hour. 

My recommendation is to get a 24-hour 
ticket. Taxis are available everywhere, and are 
a good alternative outside rush hours.

BUSINESS ETIQUETTE
Norwegians are, as all Scandinavians, informal 
and direct, both at work and privately. At 
work, everyone is on first-name terms with 
each other. Dress code varies from industry 
to industry. In banking, finance, shipping and 
consultancy, a suit is the norm. In engineering, 
a jacket is more the norm. 

Do not be surprised to see people wearing 
jeans, corduroy or even T-shirts at work. Just 
as the Americans dress down in the evening, 
Norwegians dress up if they are going out to a 
bar or a restaurant. 

There are no special rules regarding the 
best hours for meetings, only that they are 
held within work hours – generally the 
working day begins at 8am and finishes at 
4pm. It is important that you are on 

time. Meetings usually start 
and end with a bit of social talk, 
usually five to ten minutes.

Business lunches are not as 
common as in other countries such 
as the UK. Company policy may often 
state that employees invited to expensive 
restaurants will have to pay the bill 

themselves or present it to the company, 
instead of accepting a free lunch. 

WHAT TO SEE?
No visits to foreign cities are complete 
without sightseeing. Here are some options:

(1863-1944) was the man behind The Scream 
paintings. The museum exhibits about 300 
of his paintings, including two out of four 
versions made of The Scream. 

Vigeland was financed by the city of Oslo to 
create the 150 pieces of work on display. The 
work took 30 years to complete, and is most 
impressive because of its sheer size.

raft in which Thor Heyerdahl and his crew 
sailed 4,300 miles across the Pacific in 1947 
to prove that pre-Inca Indians might have 
travelled the same way to reach Polynesia. 
Close to this museum you will also find the 
Viking museum and the Polar museum.

jump in the world. Spectacular view if you 
pay for the lift to the top. At the entrance 
is the Ski museum, covering 4,000 years of 
skiing history.

All the above sights are easily 
reached by public transport. 

The easiest way to explore the 
museums is with an Oslo 
pass (about £30 for 24 hrs), 
which offers free entry to all 

museums and attractions, as well 
as public transport.

Did you 
know?

Norway north to south is 
about 3,000km long, or 

the same distance as from 
Edinburgh to Ukraine

The Aker Brygge 
harbour complex offers 

everything from fast 
food to prestigious 

Michelin-star 
restaurants

| ABOVE: There are more than 150 pieces of work on display at the Vigeland sculpture park

WANT TO KNOW MORE?
For more information on museums and 
guided tours, see www.visitoslo.com or 
pick up a copy of the free magazine
What’s On in Oslo. 
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V irgin’s Richard Branson, Apple’s Steve 
Jobs and GE’s Jack Welch are widely 
acknowledged as some of the great 

corporate leaders of our time, but what did 
they do to get great performance out of their 
people and, more importantly, what can we 
learn from them to be great leaders ourselves?

These are the questions that hundreds of 
self-development books on leadership have 
attempted to answer over the years and, 
not surprisingly, it is also the subject of 
research at the University of Edinburgh 
Business School.

One of the academics working on this 
conundrum is Dr Kristina Potocnik, Lecturer 
in Human Resource Management. Her 

research shows that behaviours and skills 
define a person’s leadership qualities.

She explained: ‘It is taken for granted 
that leaders will have a strong competency 
in their area of business  – for without this 
expertise they would not garner the respect 
from their employees – but being an expert 
in their field does not necessarily create a 
natural leader.

‘If we look at successful business leaders, 
they all share similar characteristics in their 
personalities: charisma to inspire people, 
emotional intelligence to engage with 
employees and they have a strong vision 
and passion to enthuse people about the 
way forward.

JUST WHAT DOES IT TAKES TO MAKE A SUCCESSFUL LEADER 
IN MODERN BUSINESS AND HOW DO THEY GET THE 
BEST OUT OF THEIR STAFF? ALUMINATE FINDS OUT

Leading at the 

‘LEADERS ALWAYS HAVE A 
STRONG WORK ETHIC AND HIGH 
EXPECTATIONS OF THEMSELVES 
AND OTHERS: THEY “TALK THE 
TALK AND WALK THE WALK”’
Dr Kristina Potocnik

LEFT: 
Dr Kristina 
Potocnik
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e sharp end
‘These are very much “people skills” that 

help to create empathy and inspire people 
to follow their lead.’

Her research highlights many of the 
different types of leadership styles. 
These range from the relatively prosaic 
“transactional” task-oriented approach to 
the more visionary “transformative” route 
that empowers employees to take a part in 
the change agenda. 

However, it is also evident that different 
business situations call for different 
leaderships styles, as highlighted in the 
paper CEO succession: seek the right skills 
(2011), by Jeffrey Cohn and Jay Moran. 

For example, in a growth situation, vision, 
judgement and passion are qualities that 

would be sought while in a turnaround 
situation, judgement and empathy would 
be important.

Kristina says that personal values such as 

honesty, commitment and passion also play a 
part in honing an individual’s leadership style.

She said: ‘Leaders always have a strong work 
ethic and high expectations of themselves and 
others: they “talk the talk and walk the walk”. 
But they also have their own personal “voice” 
about how they communicate their vision and 
expectations.’

This is an important aspect that is identified 
in Kouzes and Posner’s seminal work The 
Leadership Challenge – now on its fifth 
edition after 25 years with two million 
copies sold. 

They say that credibility is the foundation 
to leadership: ‘Constituents must believe their 
leader knows where they are headed and has 
a vision for the future. An expectation that 
their leaders are forward-looking is what sets 
leaders apart from other credible individuals.’

Peter Hill has found this a common issue in 
‘LEADERS NEED TO ENGAGE WITH PEOPLE AND INSPIRE THEM, BUT TO 
DO THIS EFFECTIVELY THEY ALSO HAVE TO LEARN HOW TO LISTEN TO 
THEM AND, MORE IMPORTANTLY, UNDERSTAND WHAT THEY ARE SAYING’
Peter Hill CONTINUED ON PAGE 22… >>>

LEFT: 
Peter Hill
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his work in executive coaching, particularly 
where senior managers have worked their 
way up the hierarchy of an organisation to 
board level and then find they are ill equipped 
to act as “leaders”.

Peter is the Managing Director of CFM 
Consulting and, in addition to providing 
executive coaching and mentoring, he also 
teaches coaching and mentoring qualifications 
at the Business School.

He said: ‘A person’s leadership capability 
is effectively in the hands of the people being 
led. Leaders need to engage with people and 
inspire them, but to do this effectively they 
also have to learn how to listen to them and, 
more importantly, understand what they 
are saying.

‘It’s different from just being a 
manager – they need a new set 
of tools to help them lead 
which means having 
a more visionary 
approach – and the 
courage of their 
convictions.

‘Managers are good at checking and 
asking questions, but as directors, they have 
to be more visionary. They need to make 
statements of intent as leaders rather than 
asking questions – intriguing people 
and engaging them with their vision for 
the future.’

Peter said that before people can move 
forward, sometimes he has to help them 
“unlearn” certain behaviours.

So how do people pick up the traits and 
behaviours of leadership that will help them 
to the top?

While it’s unlikely that the Business School 
will start up ‘instant charisma’ courses any day 
soon, Kristina believes that the University’s 
empowering approach to learning helps 
students to develop the leadership skills 

needed for the future. She said: ‘Through 
group work, we encourage students to discuss 
issues and solve problems so they 
can appreciate the need to co-operate, 
listen and analyse – all traits that are 
important to developing leadership 
behaviours and skills.’

However, Kristina’s research has shown 
that the most powerful influence on 
developing leadership qualities is through 
role models: people within or outwith 
organisations that exhibit the right behaviours 
and will act as examples for people to model 
their behaviour on.

She said: ‘You can teach individuals 
leadership skills to some extent, such as 
communication techniques, problem solving 

A leader that never stops 

CONTINUED FROM PAGE 21… >>>

‘I’VE ALWAYS BELIEVED IN 
SEEKING OUT PEOPLE MORE 
KNOWLEDGEABLE, AND WITH 
GREATER EXPERIENCE AND 
EXPERTISE THAN MYSELF’
Simon Thompson

Alumnus Simon Thompson (MBA Class 
of 2002) has a varied experience of 
leading organisations, from setting up 

and managing a series of international 
education and training businesses in 
Eastern Europe in the mid 1990s to 
running the International Accounting 
Education Standards Board. Since 
2007, he has been Chief Executive of 
the Chartered Banker Institute – the 
oldest banking institute in the world 
with responsibility for embedding 
and upholding high ethical, 
professional and technical 
standards in the industry.

Simon believes his success in 
leadership is down to recruiting, 

retaining and motivating the 
right people.
He explained: ‘I’ve always believed in 

seeking out people more knowledgeable, 
and with greater experience and expertise 

than myself, explaining my broad strategy 
and then letting them get on with it.

‘People can be intimidated if surrounded 
by colleagues who seem, in some respect, 
brighter or cleverer than themselves, but 
I’ve followed this strategy several times 
throughout my career. I’m always pleasantly 
surprised how successful it is.

‘The key point is not to micromanage 
them – just let them get on with what they 
want to do.’

In today’s rapidly changing world, Simon 
said it’s also important that a leader takes 
a broad view: ‘Attend all the meetings 
and seminars you can – even if they may 

Over the 25 years of Kouzes and 
Posner’s The Leadership Challenge 
annual survey, these four 
characteristics have been consistently 
the highest rated: 
1. HONEST
2. FORWARD-LOOKING
3. COMPETENT
4. INSPIRING.

CHARACTERISTICS OF 
ADMIRED LEADERS

ABOVE: Simon 
Thompson
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DAVID KIDDEY (MBA CLASS OF 1994)
CEO, HUTT VALLEY CHAMBER OF COMMERCE, 
NEW ZEALAND

1 Learn to get along with other people. 
Being a CEO is all about getting maximum 

output from your resources and people are one of 
the most important resources. Learn how to listen 
and consult and make your people feel valued. 
You will still have to take the hard decisions, 
but they will be easier to implement if your 
staff know that 
their opinions have 
been sought and 
considered.

2 Keep 
learning 

and keep an open 
mind. Be prepared 
to try new ways of 
doing things.

3 There are times when you just wish that 
problems would go away, or that someone 

else could sort them out for you. But, overall, 
it’s worth the effort to know that you are in 
control and it’s your skills that get the results 
for your organisation.

ADAM SIMMS (KPMG EMBA CLASS OF 2007)
CEO, SERVICE SOLUTIONS GROUP

1 Ensure that you develop excellent 
relationships with colleagues at all times 

as their future support will be the key to your 
ultimate success – 
building a successful 
team that consistently 
delivers is the end 
game, not building 
your own profile.

2 Don’t just focus 
on delivering 

performance now, 
constantly be planning 
for how the business 
will deliver in the future - it is all too easy to bask 
in the glory of short term success, but delivering 
long-term sustainable profitability is key.

3 It is a different type of pressure moving 
from delivering to an imposed target or 

plan to delivering to ensure the livelihoods of 
your employees.

FERGUS BROWNLEE (MBA CLASS OF 1982) 
CEO, CAMBRIDGE EDUCATION GROUP

1 Be flexible in your career planning. Be 
prepared to move sideways and even 

downwards in organisations to acquire the right 
variety of experience. Develop a reputation for 
delivery – do what you say you will do and 
develop strong 
communication skills.

2 Keep delivering 
against 

challenging but 
achievable objectives. 
Gain the loyalty and 
commitment of your 
teams. Listen much 
more than you speak. 
Keep learning from 
everybody around you – regardless of their level. 

3 Hugely satisfying but based on an 
unwavering determination from an early age 

to get qualifications, then hard work. And living 
and working in Turkey, France, Portugal and USA, 
raising three children with my wife, who are all 
happy and successful in what they do.

PANAYOTIS POURNARAS (MBA CLASS OF 1991), 
UNION BANCAIRE PRIVÉE, MANAGING DIRECTOR 
OF THE GROUP’S INTERNAL AUDIT FUNCTION 

1 I would say that hard work is the most 
important asset. You need to work more 

than the others if you want to get to the top. 

2 Continuous 
education. 

Always look for 
opportunities and 
when you find them, 
grab them without 
being sentimental.  

3 Arriving at a 
leadership role 

is fulfilling but a big 
responsibility. In a 
senior role, you can also be on your own.  

CEO PERSPECTIVES
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and how to build trust, but the most effective 
way is through role models and mentoring.’

Peter agrees: ‘Our executive coaching 
can prepare someone for the challenges 
of leadership as they move from a senior 
manager role to a director, but this transition 
will be much easier if they have been given 
mentoring support on the way up through 
the organisation.

‘In coaching we find “third person 
referencing” very effective. We ask the client 
what individual they believe has the ideal 

behaviours they want to adopt. We then 
analyse what that person does and how they 
do it so well. 

‘If you subconsciously rate someone as the 
best, then by learning about what they do will 
help you attach some of their techniques and 
confidence to yourself.’

He said developing role models and 
coaching should be an essential part of an 
organisation’s succession planning so they 
can identify the “young blood” with future 
potential and help them develop their breadth 
of experience in leadership situations.

s learning

‘WE ASK THE CLIENT WHAT 
INDIVIDUAL THEY BELIEVE 
HAS THE IDEAL BEHAVIOURS 
THEY WANT TO ADOPT’
Peter hill

not seem directly related to the job at 
hand – and read widely to gain as much 
intelligence as you can. It’s only by being 
more aware that you can take advantage 
of opportunities that present themselves.’

Regarding advice for getting to the 
top, Simon said that people have to 
consider what success means to them 
– if they want to head up a Fortune 500 
corporation, then there are only 500 
positions available.

He added: ‘For some, career 
progression through an organisation 
is the goal, while for others it could be 
something different, like finding a gap 
in the market and fulfilling a need, be it 
commercial or social.

‘For me, it is about doing something 
that, over time, will have a significant 
positive on the world at large. Improving 
standards in the banking industry will 
definitely do just that.’

WE ASKED SOME OF OUR ALUMNI IN SENIOR 
POSITIONS AROUND THE WORLD WHAT THEY 
THOUGHT ABOUT LEADERSHIP. 
1. What advice would you give to fellow alumni looking to get to the top? 
2. How do you stay a high-performing leader? 
3. What is your experience of rising to a leadership role?

‘ALWAYS LOOK FOR 
OPPORTUNITIES AND WHEN 
YOU FIND THEM, GRAB THEM 
WITHOUT BEING SENTIMENTAL’
Panayotis Pournaras

‘IT’S WORTH THE 
EFFORT TO KNOW 
THAT YOU ARE IN 
CONTROL AND IT’S 
YOUR SKILLS THAT 
GET THE RESULTS 
FOR YOUR 
ORGANISATION’
David Kiddey
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Designed to give alumni 
an opportunity to 
reconnect, learn and 

network, the School hosted the 
second annual Alumni Weekend 
in July. The programme of events 
featured a welcome reception and 
presentation on ‘What is success?’ 
on Thursday 19 July, a ‘Trends 
2012’ one-day conference on 
Friday, and then a relaxing lunch 

for alumni and their families on 
Saturday.

Alumni attended from near and 
far, including the USA and Norway. 
There was a great mix of alumni 
classes ranging from 1986 to the 
most recent graduates from Class 
of 2011.

The captivating keynote address 
on ‘What is Success?’ was delivered 
by Justin Packshaw (MBA Class of 

1993). Justin shared his experience 
of reaching the summit of Mount 
Everest from Tibet along the 
infamous North Ridge in May 
2011. He discussed the meaning 
of success, looking at whether 
the building blocks of success, 
including teamwork, planning 
and preparation, motivation and 
communication can be harnessed 
and applied to different fields. 

He reflected on and drew 
conclusions from the commercial 
world, as well as his experiences in 
the British Army, as a professional 
sailor and many of the expeditions 
he has led around the world. He 
highlighted key lessons that can 

be learnt from pushing oneself in 
extreme situations and how these 
can be used in a constructive and 
educational way both personally 
and within organisations in the 
business environment.

The reception after the talk 
buzzed with enthusiasm and was  
a great way to start Alumni 
Weekend 2012. 

The one-day Trends 2012 
conference on Friday attracted 
an audience of alumni, current 
students, and engaged corporate 
contacts. The focus of the event 
was to give delegates continuous 
professional development and 
networking opportunities, as well 

The greatest  
of gatherings
THE SECOND EVER ALUMNI WEEKEND  
WAS, YET AGAIN, A GREAT OPPORTUNITY  
TO RECONNECT, LEARN, NETWORK,  
AND MORE CRUCIALLY, HAVE FUN

ABOVE LEFT: Pat Apperson (MBA Class of 1987) poses a question at the Justin Packshaw talk. ABOVE RIGHT: Alumni and staff mingle over drinks at the 
Thursday night reception. RIGHT: The Saturday social event gave alumni a chance to catch up informally over drinks and a barbeque lunch.
FAR RIGHT: Alumni and families get snapped in the ‘smilebooth’. 
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section name

as highlight some of the latest trends 
in business.  

The conference opened with 
a panel discussion on futurology, 
answering questions on how business 
trends are predicted, what the future 
may hold, and how useful it is to try 
and predict trends. Panel members 
included Alan Fowler, Chairman of 
Isochron; Murray Calder, Director of 
Mediacom Edinburgh; and William 
Nelson, Director of Nelson Research 
& Associate. The panel was chaired 
by Ros Claase, Careers Manager at the 
Business School. Delegates were then 
given the chance to choose from nine 

CONTINUED ON PAGE 26 >>>

Get the 
info and pics

Presentation slides and 
photographs from Alumni Weekend 

2012 events, including a video 
of Justin Packshaw’s talk, are 
available on www.business-

school.ed.ac.uk/
alumni-weekend 

| ABOVE: Justin Packshaw

A
ll pictures: Jonathan Littlejohn
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It is already time to start planning for 
next year! The Business School Alumni 
Weekend 2013 will coincide with the 
first all University of Edinburgh alumni 
weekend taking place from 21 to 23 June, 
with our events commencing on Thursday 
20 June through to Saturday 22 June 2013. 

We will send out further details as 
they become available, but mark your 

calendars now. If you would 
like to plan a reunion with 

your class during that time, 
please don’t hesitate to get in 

touch with your class representative (see 
list opposite) and the alumni team. 

We particularly encourage those classes 
celebrating a special anniversary: classes 
of 2008, 2003, 1998, 1993, 1988, and 
1983. We are happy to help organise 
these with you; email alumni@business-
school.ed.ac.uk if you would like to find 
out how we can help.

A number of classes are already 
planning their events for 2013 including: 

International Business MBA reunion

Arrangements are already being 
made. To keep up to date on plans, 
visit the University of Edinburgh MBA 
2002/2003 Ten Year reunion page 
on Facebook (www.facebook.com/
groups/258781907472387/) or for more 
information, contact Tory Manning on 
toryp@btinternet.com

To express interest in attending,  
please contact Marco Truffelli, Alex 
MacPhie and Ken Middleton on  
marco@truffelli.com 

 
To express interest in attending, please 
contact Ted Judt on tjudt12@gmail.com 

different workshops throughout 
the day. 

Speakers included Richard 
Hepburn (MBA Class of 2000), 
Managing Director of SPA Future 
Thinking, one of the largest 
independent market research 
companies with offices in the  
UK, France and Italy. 

Alongside William Nelson of 
Nelson Research & Associate, their 
workshop was entitled ‘Trends 
about Trends’. Attendees were 
given an overview of the direction 
of change in incomes, housing, 
education, gender and leisure, so 
that the audience came away with a 
sharper sense of the true dynamics 
of social change in the UK today. 
For more information, visit www.
spafuturethinking.com 

Richard was not the only 
alumnus involved as a speaker. 
Kevin Houston (MSc Class of 2009 
Carbon Management) (pictured 
right), owner and co-founder of 
Carbon Masters, contributed to the 
workshop, entitled ‘Current trends 

in carbon management: how  
large corporations are counting 
carbon’. He spoke alongside  
Dr Andy Kerr, Executive Director 
of the Edinburgh Centre on 
Climate Change, and Francisco 
Ascui, Director of the MSc in 
Carbon Finance. The session looked 
at how companies are currently 
addressing climate change risk 
and how proposed legislation 
on mandatory carbon reporting 
will affect listed companies going 
forward. For more information, 
visit www.carbonmasters.co.uk 

Other speakers delivering 
workshops included Fraser 
Murray, Director of Rock the 
Boat Consulting, talking on talent 
diversity and gender equality; Carol 
Hope, Mediation Practice and 
Training Officer from the Scottish 
Mediation Network, who alongside 
Toni Freitas, Alumni Relations 
Manager, looked at conflict 
management in the workplace; and 
John Campbell, Head of Mobile, 
Precedent (pictured below left), 
looking at trends in social media. 

With such a varied programme, 

there was much discussion during 
the breaks between participants 
from different sessions. The 
afternoon break featured the 
delicious local shortbread of Pinnies 
and Poppyseeds, created by Jennifer 
Hunter (neé Reamer) (MSc Class of 
2008 Management).

Feedback from the day 
was overwhelmingly positive. 
Comments from the follow-up 
survey included ‘well balanced 
conference with great workshops’, 
‘good speakers and a great mix of 
practical and academic material 
presented’ and ‘I enjoyed the 
interactive elements incorporated 
into each of the talks’. 

The following day, a number 
of alumni returned to the School, 
many with their children, to enjoy 
the Saturday social event, including 
lunch and family activities. There 
was face painting for everyone 
(kids and adults), great barbeque 
food and a ‘smilebooth’ which gave 
everyone a chance to let their hair 
down and have a laugh. 

The Scottish weather thwarted 
an actual outdoor event this year, 

but participants were able to enjoy 
the impressive executive suite 
rooms on the top floor of the 
Business School.

The Alumni Team would like to 
thank everyone who participated 
in all the Alumni Weekend 2012 
events. Throughout the year, 
we work hard to put together a 
programme of events relevant to all 
alumni, and always welcome your 
feedback.  

|ABOVE: The varied programme of workshops at the one-day conference gave alumni the opportunity to select the topics of most relevance to them

>>>CONTINUED FROM PAGE 25

Alumni Weekend 2013

WANT TO KNOW MORE?
If you have suggestions for next 
year’s Alumni Weekend events, 
please contact Toni Freitas, 
Alumni Relations Manager, on 
toni.freitas@ed.ac.uk 
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To help promote and co-ordinate 
Alumni Weekend 2013 activities, 
we are on the look out for more 
class representatives. There 
are still year groups which do 
not have a representative, so if 
you notice that there is no-one 
listed for your cohort and 
you are interested in the role, 
or alternatively would like to 
nominate a fellow class member, 

please contact the alumni team 
on alumni@business-school.
ed.ac.uk

We are particularly interested 
in hearing from alumni from 
a number of our newer MSc 
programmes who don’t yet have 
representatives. 

In addition to helping with 
the promotion for the Alumni 
Weekend, the role of class 

representative is mostly a 
figurehead role, but provides 
a valuable additional point of 
contact for alumni who want to 
reconnect with each other. They 
are also occasionally approached 
as an alumni focus group and 
contacted for their advice and 
feedback on a particular alumni 
issue, but there is never any 
obligation to respond.  

MBA CLASS REPRESENTATIVES

MSC CLASS REPRESENTATIVES

Year  FT/PT  Name  E-mail Year  FT/PT  Name  E-mail

Year  Name  E-mail Year  Name  E-mail

2011  FT  Kristof Kostencki  kristof@kostencki.de
  Avani Parekh  avaniuk@gmail.com 
2010  PT  Karen Fielding  kandmfielding@gmail.com
2009  FT  Zev Kesler zk_mcgill@hotmail.com
2009  PT  Rhian Davies  rhianadavies@gmail.com
2008  FT  Richard Bennett  rscbennett@gmail.com
2007  FT  Lindsay Keith  lkeith@canvasconsulting.co.uk
  George Taylor  george@georgetaylor.com
  Estee Chaikin  chaiks24@aol.com
2007  PT  Peter Lo  plo@intergen.com
2006  FT  Justin Gray  jstnaddison@aol.co.uk
2005  FT  Kevin Fagan  kevin_fagan_1@hotmail.com
2005  PT  Neil Harrison  neil_d_harrison@hotmail.com
2004  FT  Jake Deacon  jdeacon@dynamic.ca 
2004  PT  Simon Fairclough  simonfairclough@mac.com
2003  FT  Tony Banger  tsbanger@hotmail.com
2002  FT  Jill Robertson  jill@eh3homesearch.com
2002  PT  Catriona Macmillan  cmm@catmac.co.uk
2001  FT  Kirsty MacGregor  kirstymacgregor@mac.com
  Herndon Stokes  hstokes@munichre.com

2000  FT  Hlíf Sturludóttir  hlif@alnus.is
1999  FT  Sebastian Lo yhslo@yahoo.com
1998  FT  Hamdi Unutmaz  hamdi.unutmaz@gmail.com
1997  FT  David Burgess  daveburgess@hotmail.com
1997 PT  Suzanne Grahame  suzannegrahame@
   btinternet.com
1996  FT  Jonathan Collie  jcollie@foodatwork.co.uk
1995  PT  Colin Dalrymple  colindal@blueyonder.co.uk
1995  FT  Ann Fazakerley  ann@fazekas.co.uk
1992  FT  Margery McBain  margery@gravitatehr.co.uk
1992  PT  Jeffrey Meek  jeff@fdllp.com
1991  FT  Tod Dimmick  toddimmick@verizon.net
1991  PT  David Duncan  david@duncan41.fsnet.co.uk
1989  FT  Krisnan Srinivasan  johanks2007@yahoo.com
1989  PT  Alan Johnston  alanmjohnston50@
   hotmail.com
1988  FT  Graham Thomson  gthomson@accelerant.co.uk
1987  FT  Pat Apperson  gpapperson@gmail.com
1986  FT  Bjørn Erikkson  bjorn.hilding.eriksson@
   forsvarsbygg.no

MSc Finance & Investment
2010 Susana Latay sb.latay@gmail.com 
 Xinyao Huang xinyaohuang@yahoo.com
2009  Björn Schubert  bjoernschubert@gmx.de
2008  Uday Rathod  uday.rathod@yahoo.com
2007  Pavle Sabic  p.sabic@hotmail.co.uk
2006  Manish Modi  modicom@hotmail.com

MSc Management
2009  Elisabeth Einhaus  e.c.einhaus@googlemail.com
2008  Pankaj Kankaria  pankajkankaria@gmail.com
 Anna-Laura Seidt  annalaura.seidt@
  googlemail.com
 Usman Piracha  usmanpiracha@hotmail.com
 

MSc International Business & Emerging Markets
2010 Kristina Smith kristina@optimiseweb.co.uk
2009  Heather Webb  heathercwebb@gmail.com
 Sophia Morris  smorris2099@yahoo.com
2008  Alexandra Fraser  anfraser@gmail.com
 Kevin Delissy  Kevin.Delissy@nomura.com
2006  Markos Voudris  mrkvdrs@yahoo.com
 Alun Bethell  alunbethell@gmail.com

MSc Carbon Management
2010 Benoit Rivard benoit.rivard@gmail.com 
 Jeremy Mohr  mohrj@me.com 
2009 Erika Warnatzsch  e.warnatzsch@gmail.com 
 Benjamin Evar  ben.evar@ed.ac.uk

Calling class reps
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Formula 1 is arguably one of the most 
glamorous, exciting sports on the 
planet, and its stars are household 

names even among those who do not count 
themselves among its legions of fans.

But behind every Räikkönen, Schumacher 
and Hamilton is a huge team of talented, 
professional, passionate people; people 
such as Business School alumnus 
Sebastian Sheppard (MBA Class of 1997).

Now a project manager with the Lotus 
F1 team, Sebastian hails from Santiago, 
Chile, and began his working life running 
expeditions to Patagonia with overseas 
volunteering organisation Raleigh 
International (then known as 
Operation Raleigh). 

He then moved to England and joined 
the British Royal Navy. As a native Spanish-
speaker, he travelled the world in many 
“weird and wonderful” postings, from the 
UK Embassy back in Chile, to a fishery patrol 
vessel protecting British interests in the “tuna 
wars” of the 1990s. Between times, he also 
somehow found the opportunity to qualify as 
a helicopter pilot.

Upon leaving the Navy, Sebastian enrolled 
at the Business School, where he completed 
his MBA in 1997. This was to prove the 
springboard into a long and successful 
programme management career in the 
commercial engineering sector.

Drawing on his Navy experience, 
Sebastian landed a job with Lockheed 
Martin in Culdrose, Cornwall, helping to 
develop the pilot training programme for 
the Navy’s new EH101 helicopter. 

After this was complete, he was swiftly 
offered a position in Seville, 
programme managing the 
development of Fairchild 

Dornier’s 728Jet – a smaller version of the 
Airbus A320. He stayed in Seville for the next 
decade, working through a variety of senior 
project positions in the aerospace industry, 
culminating in a logistics post with EADS and 
a project called the A400M – the successor to 
the veteran Hercules military transport aircraft.

‘I was the guy on the ground,’ recalled 
Sebastian. ‘The UK build the composite 
wings in Bristol and ship them out to Seville, 
where they have a very large team on the 
ground. My job was to make sure that 
the whole process was all happening as it 
should, including support, operations and 
communication.’

Last year, with his part of the project 
complete, Sebastian made the decision to 
return to the UK so his young family could 
start attending school. It was at this point, 
in July 2011, that he was approached by 

Altran, the global technology 
and engineering giant, about 

a position in its team 
working with 
Lotus F1.

The project was to 
oversee creation of the 
team’s new simulator 

system – a field in 
which Sebastian had 

good experience from his 
Lockheed Martin days.

‘I didn’t know 
anything 

about cars, and I was quite upfront about 
that. But I’d run big programmes before and 
I think they felt a fresh pair of eyes would 
help - someone who had no baggage from the 
motorsport industry,’ said Sebastian.

With the success of the initial simulator 
project under his belt, Sebastian was given 
responsibility for two further major strategic 
projects, managing the development of new 
team test facilities. Having already worked 
on some of the world’s most advanced 
engineering projects, Sebastian confirms he 
couldn’t be happier in his current role.

‘The engineers in F1 are just superb,’ he 
said. ‘I think people see aerospace engineers 
as being among the best, and they are, but F1 
engineers are really in a league of their own. 

‘It’s quite surprising, as you’d expect 
F1 to be quite nervous and stressful, with 
everybody on edge, but it’s actually just about 
the calmest place I’ve worked in my life. 
These guys are really professional, they get 
everything done absolutely on time and they 
really know how to deal with pressure.’

Back in England, Sebastian is also becoming 
more involved in the professional community, 
working through Altran to help set up 
programme management communities for 
young engineers to learn more about the field.

But has he finally come round to the 
thrill of F1?

‘The one thing I have discovered in the past 
year is that I am not only more interested 
– because I walk past the cars, mechanics, 
designers and amazing engineers every 
day – but I appreciate the sport and what’s 
happening a lot more. 

‘When I watch a race, I know what’s 
happening behind the scenes and understand 
the work that’s gone into getting to this point. 
And then when the race starts, you go from a 
situation where every conceivable variable is 
set and measured and controlled to suddenly 
having this huge element of unpredictability. 
So of course it’s exciting!’

Pole position

‘IT’S QUITE SURPRISING, AS YOU’D EXPECT 
F1 TO BE QUITE NERVOUS AND STRESSFUL, 
WITH EVERYBODY ON EDGE, BUT IT’S 
ACTUALLY JUST ABOUT THE CALMEST 
PLACE I’VE WORKED IN MY LIFE’
Sebastian Sheppard

ALUMNUS SEBASTIAN 
SHEPPARD REVEALS THE 
BUSINESS ACUMEN BEHIND 
EVERY SUCCESSFUL F1 TEAM

Sebastian 
has helped 
develop the 
pilot training 
programme 
for the 
Navy’s EH101 
helicopter 
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While project managers are 
responsible for specific, limited 
pieces of work, programme 
managers have a much 
broader remit at the heart of 
ongoing operations. 

It’s a more strategic 
role, requiring exceptional 
organisation and interpersonal 
skills, as Sebastian Sheppard 
explained.

‘Programme management 
involves being the centre 
of every project. You’re 
the person responsible for 
making it all happen day to 
day, which invariably means 
calling on different parts 
of the organisation – from 
procurement to design and 
even marketing – who might 
otherwise not be talking to 

each other. But it all boils 
down to communication really. 
It’s all about making sure 
people know what’s going on, 
where they’re supposed to be, 
what they’re supposed 
to be doing, 
to what 
tolerances, 
to what 
budget 
and so on. 
In many 
ways, it’s like 
being the conductor of an 
orchestra – the people you’re 
working with may be the best 
at what they do, but they still 
need someone standing in the 
middle, bringing everything 
together.

‘So, you have to know your 

audience and communicate 
in the right context. You’re 
not going to start talking 
strategically with a sub-
contracted electrician, any 

more than you would 
go into the 

minutiae of 
electrical 
supply 
with the 

technical 
director of 

the F1 team, 
even though you have an eye 
on both.

‘It also helps if you can 
engage with people on a 
personal level. There’s only 
so much information you can 
convey through calls and 
meetings, and you’ll often 

find you get a better feel for 
people and their work over 
coffee or lunch.

‘The UK has some of the 
best project and programme 
managers anywhere in 
the world. 

‘One of the best recent 
examples was the Olympics. 
It came and went without a 
hitch, pretty much – everything 
came in under budget months 
before the Games were due 
to start.

‘If people want to get into 
this line of work, they definitely 
need certain attributes, 
but there are also some 
excellent methodologies and 
courses you can use to make 
even complex projects run 
smoothly.’

SO YOU WANT TO BE A PROGRAMME MANAGER?
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Sebastian 
rates aerospace 

engineers among 
the best there are
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We never stop learning, never 
stop progressing. So, we should 
not look upon a postgraduate 

qualification as the end of our professional 
studies, rather as a significant signpost 
on the road to personal and professional 
achievement. 

For those who have completed the MBA, the 
opportunities for learning do not stop there, as 
the School offers the opportunity to return and 
undertake an MBA+ course, many of which are 
recent additions to the programme. 

Courses are offered in the fields of 
economics, finance, law, marketing, 

organisational studies and strategy, as well as 
School specialist areas, including business and 
climate change and entrepreneurship. 

Delivery options vary from intensive  
week-long courses, four-week block  
courses, weekend and evening courses  
so you are sure to find a format that suits  
you best. 

SEMESTER 2A COURSES  
(JANUARY – APRIL 2013) INCLUDE: 

Economics of Personnel

SEMESTER 2B COURSES  
(APRIL – MAY 2013) INCLUDE:

Entrepreneurial Process

THE SCHOOL’S MBA+ 
COURSE LETS ALUMNI 
EXTEND THEIR EXPERTISE 
EVEN FURTHER

Continue your  
education...
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An alumnus’ view 

In late 2011, I took the opportunity 
to have a brief career break during 
which I intended to follow up on a 
piece of historical research which  
had been fascinating me. At the  
same time however, I thought I had 
better do ‘something good for my CV’. 
I hugely enjoyed undertaking the  
full-time MBA programme in  
1992-93 (the olden days according to 
my daughter) so the Business School 
was the first place I looked for a 
course. I was delighted 
to discover I could  
dip into the current  
MBA programme  
and undertake one  
or two of the courses  
on offer. 

Over recent years, 
I have worked in 
education management; 
firstly in an inner-city 
Manchester college 
majoring in performing 
arts, then Clydebank 
College, at that time a 
large, traditional further  
education college, then onto 
Donaldson College for the Deaf in 
Edinburgh. At Donaldson College 
I was involved in the project to sell 
the historic Edinburgh site and 
relocate to a purpose-built facility in 
Linlithgow. More recently, I worked 
in the voluntary sector leading on 

financial growth, income streams and 
business development.

Obviously in the period since I was 
last at the Business School, mobile 
phones, the internet and social media 
have become omnipresent. I was 
aware that my daughter knew a great 
deal more about these things than  
I did; hence my choice of Consuming 
and Communicating Brands, the 
course I undertook over three months 
early in 2012. 

The course lecturer Caroline 
Marchant was excellent. I don’t 
remember lecturers being so well 
prepared and so open to stimulating 
debate in previous years. I had 
studied Marketing back in the 1990s 
and this course was exactly what I 
needed to bring me up to date and 
to consider all the possibilities that 
technology now presents. 

Although it was a bit odd to be 
in a group where the average age 
was about 27, I quickly got over this 
and greatly enjoyed the company of 
students from as far afield as China 

and the USA. I would 
thoroughly recommend 
dipping in to an MBA 
course, it will do far more 
than just put something 
good on your CV.

Since completing 
the course, I am now 
delighted to have 
returned to educational 
management having 
been appointed as 
Executive Director at East 
Park in Glasgow. East 
Park was established 

as a school for disabled children in 
1874 and has a long and prestigious 
history. The organisation currently 
provides education and care to 
children with complex additional 
needs, including many on the  
autistic spectrum. 

While operating in a demanding 
economic environment, East Park is 
building on the recent highly positive 
inspection reports from Education 
Scotland and the Care Inspectorate 
and is an accredited provider of 
education which is individually 
designed to improve outcomes for 
autistic children.

(Please note that these courses are correct at time 
of going to press and are subject to change).

THE APPLICATION DEADLINES ARE:  

 30 November 2012
 

1 February 2013

31 July 2013.

P
icture: R

ob B
rady

WANT TO KNOW MORE?  
For more information on MBA+ or to apply, 
visit www.business-school.ed.ac.uk/mba/plus  
The School is also happy to discuss 
training and development for you and your 
organisation, covering the broad spectrum of 
management skills and knowledge. For more 
information or to contact the team, email 
execed@business-school.ed.ac.uk 

JUDY CROMARTY  
(MBA CLASS OF 
1993) SHARES HER 
EXPERIENCE OF 
RETURNING TO 
THE SCHOOL AND 
UNDERTAKING THE 
CONSUMING AND 
COMMUNICATING 
BRANDS COURSE 
EARLIER THIS YEAR

‘I DON’T REMEMBER 
LECTURERS BEING SO WELL 
PREPARED AND SO OPEN 
TO STIMULATING DEBATE IN 
PREVIOUS YEARS’
Judy Cromarty

ABOVE: The Consuming 
and Communicating Brands 
course lecturer Caroline 
Marchant was excellent
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We are delighted to launch access 
to two premium information 
resources: EBSCO’s Business Source 

Alumni Edition database and Proquest 
Business for Alumni. 

These new services address requests from 
many of you for access to resources that you 
were accustomed to using while studying 
here at the Business School. These services 
will prove useful to alumni conducting 
independent academic or professional 
research as well as others working in business 
who want to keep up to date with the latest 
trends in all areas pertaining to management 
and related fields.

EBSCO BUSINESS SOURCE ALUMNI EDITION
Designed for the research needs of the 
professional, this database provides nearly 
1,300 full-text business magazines and trade 
journals. It includes publications in nearly 
every area of business including marketing, 
management, management information 
systems, production operations management, 
accounting, finance, econometrics, economics 
and much more, as well as trade publications 
that cover disciplines from technology 
to engineering, and computer science to 
law. Full-text sources range from general 
periodicals to trade publications and top 
management journals. Additional full-text 
sources include country economic reports, 
industry reports, market research reports, 
company profiles and more.  

Full-text magazines and trade  
journals include: 

Academy of Management Journal
Bloomberg BusinessWeek

British Journal of Management 
Entrepreneur
European Financial Management
Fortune
Journal of Marketing
Money
Scottish Journal of Political Economy. 

PROQUEST BUSINESS FOR ALUMNI 
ABI/INFORM (ProQuest) contains market 
trends, business conditions, management 
techniques, corporate strategies, and industry-
specific topics from more than 2,400 journals 
worldwide, with nearly 1,700 in full text. Built 
on the foundation of more than 35 years in the 
business information industry, ABI has a wealth 
of coverage of both recent and historical articles 
in the business literature, with strong coverage 
of decades of academic journals; many titles are 
available in full-text. Several modes of searching 
are offered, including by title word, author, date, 
phrase, area, publication name and subject.

Key features of the service are:

graphics

companies, as well as executive profiles

business schools.

Get the 
inside track

THE SCHOOL LAUNCHES NEW 
RESEARCH INFORMATION AND 
BUSINESS INTELLIGENCE SERVICES

WANT TO KNOW MORE?  
To access the new services,  
visit www.business-school.ed.ac.uk/alumni/
alumni-services/information-resources
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The past year has been a busy time for policy 
makers in the field of executive pay. Vince 
Cable’s Department for Business Innovation 

& Skills (BIS) has launched two separate 
enquiries – one into executive pay itself and the 
other, led by John Kay, focusing on UK equity 
markets and long-term decision making. Using 
research emerging from his recent Economic 
and Social Research Council grant, Professor 
Brian Main from the Business School along 
with former colleague Ian Gregory-Smith, has 
contributed evidence to both.

A key point to come out of Brian’s recent 
work is that the remuneration committee 
often finds itself in a position where making 
what might outwardly seem to be a generous 
pay award is, in fact, the rational thing to 
do in terms of enhancing shareholder value. 
Drawing on observations of executive 
behaviour in the FTSE350 companies over 
a 15-year period, the research demonstrates 
that underpaid executive directors do move 
to better paying companies and that such 
movement is far from a rare event. Contrary 
to the urban myth, there is an active executive 
labour market. The increased transparency of 
executive remuneration arrangements implies 
that companies who risk underpaying their 
executives face the real and highly disruptive 
prospect of losing key members of their top 
executive team. From this perspective, paying 
more can end up cheaper.

However, the research also uncovers 
some disquieting features regarding the pay-
performance relationship in UK boardrooms. 
UK firms now use large amounts of equity 
related incentive pay to ensure a link between 
pay and performance. But Brian’s analysis of 
the pay actually realised by executives reveals 
that in underperforming companies this 
relationship is weak, at best. The situation 
seems to resemble a ‘heads I win, tails you 
lose’ world. When a company’s shares do well, 
both executives and shareholders benefit. But 
where the share price collapses it is only the 
shareholders who suffer. Brian’s work suggests 
that the source of the problem can be traced 
to executives being able to cash-out their 
shares and options when things are  
going well. This leaves them little ‘skin in 

the game’ should their company’s fortunes 
subsequently decline. 

Current executive pay arrangements 
are essentially limiting the time horizon 
of boardroom executives to around 
three years. To remove this problem and 
encourage longer-term decision making, 
Brian has advocated the idea of ‘career 
shares’. These are much like conventional 
performance share plans or executive share 
option schemes, except that the executive 
is required to continue to hold onto the 
shares (as opposed to cashing them in) until 
a year or two after they leave the company. 
Such an arrangement both encourages long-
term decision making and ensures that due 
attention is paid to succession planning. The 
final report of the Kay Review 
comes down firmly in favour of 
such arrangements.

Following its 
consultations, the 
Department for 
Business, Innovation 
and Skills has also 
decided to alter the 
shareholder vote on the 
Directors Remuneration 
Report. This vote 
has been a required 
feature of AGMs 
since 2003, but only 
as an advisory vote. 
The proposed change 
in regulations will, as 
of late 2013, make 
the vote binding. 
This will allow 
shareholders to reject 
proposed remuneration 
arrangements for the coming 
year.  Unfortunately, the faith 

being placed in the binding nature of the vote is 
not borne out in Brian’s work on other binding 
shareholder votes. The votes on re-election 
of directors and the votes on adoption of new 
long-term incentives schemes have always been 
binding in nature. Both of these also provide 
an obvious voice mechanism for shareholder 
disquiet regarding excess executive pay. 

For example, directors sitting on 
remuneration committees perceived to be too 
generous might be expected to experience 
lower levels of support at re-election. 
Similarly, the introduction of a new long-term 
incentive scheme might be expected to meet 
more resistance in companies where executive 
pay seems excessive. Analysis of many years of 
such votes finds no such effects. 

Brian’s work suggests that this brings us 
back to the point made above – that even 
generous executive pay awards are understood 
by shareholders as being less costly than 
the risk of disrupting the top executive 
team. Progress in this area may rest more on 
changing pay arrangements to career shares 
rather than on simply altering the voting rules.

 WANT TO KNOW MORE? 
For details on the research programme, 
visit www.homepages.ed.ac.uk/
mainbg

Pay heed  
to the future

COMPANIES THAT UNDERPAY 
FACE THE PROSPECT OF 
LOSING KEY MEMBERS OF 
THEIR TOP EXECUTIVE TEAM, 
DISCOVERS NEW RESEARCH
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FIND OUT WHERE YOUR CLASSMATES 
HAVE GONE WITH THEIR DEGREE...

Where are 
they now? Get in 

touch
Update your old classmates 
on what you’re doing and 
where you are heading, to 
rekindle old connections 

and make new ones. 
Details overleaf

MBA Class of 1985 full-time

SCOTT G HAWKINS
Scott (pictured below) has just completed his term 
as President of The Florida Bar, (with more than 
90,000 members, the second largest state bar in 
the US). Vice Chairman of Jones, Foster, Johnston 
& Stubbs, PA (Florida), Hawkins practices corporate 
litigation focusing on intellectual property, trade 
secret disputes, and restrictive covenants. He is 
Board Certified in Business Litigation by The 
Florida Bar. 

MARC HIGHTON
‘It’s been a long while since the Edinburgh glory 
days and it would be good to hear from anyone 
from my year, who can remember that far back! 
Recent landmarks include becoming an empty 
nester and my oldest graduating from Durham, 
divorce and becoming an Ironman! I am currently 
living in Weybridge, Surrey.’

MBA Class of 1986 full-time

PAUL MANDERS
‘Time goes fast and I turned 51 last May. I’m 
happily married to Juliette and have two children: 
Lisanne (18), presently doing a Bachelor course 
in Sports, Management and Entrepreneurship in 
Amsterdam, and Thijs (15) at high school. In 1993, 
I founded Evers + Manders Subsidieadviseurs 
BV, a grant-consultancy, specialised in research 
and development, innovation, international 
collaboration, energy and sustainability. We 
employ 18 highly educated advisors (six PhDs, 
others at least at masters level) and try to get 
access to as many R&D-funds as possible. Most 
funds are gained from the EU FP7 program, but also 
substantial funds are acquired from national and 
regional funding agencies.’

NEIL SCAIFE
‘My wife Catherine, my two boys, Graeme (13) and 
Ian (12) and I are all very happy here in Dublin. I 
can’t believe 27 years ago this autumn, we were 
greeted by Professor Simon Coke and his team 
as our small group of more than 40 students 
from across the world commenced our full-time 
MBA. My memories are still very vivid of a most 
enjoyable, challenging and rewarding 12 months 
studying in such a world-renowned university 

within a wonderful city. Even more so now 
than ever, I would highly recommend to anyone 
fortunate enough to be offered a place on the 
Edinburgh MBA to grab the opportunity and to 
enjoy the fantastic “life experience” it brings!’

MBA Class of 1990 part-time

STEPHEN DANDO
‘Earlier this year, I decided, after six years and with 
the integration of the two companies complete, to 
leave my post as Chief Human Resources Officer at 
Thomson Reuters. I have accepted an offer to join 
Bain Capital as an Operating Partner in January 
2013, where my focus will be management team 
talent across the firm’s portfolio.’

MBA Class of 1991 full-time

TOD DIMMICK
In August 2012, Tod and Jen Dimmick in Boston 
were visited by fellow classmate, Tim Steward 
(left) and his wife Vicky Steward (second from left). 
They are pictured below investigating the local 
wine scene at Sakonnet Vineyards in Rhode Island, 
where they discovered that Massachusetts wines 
aren’t bad at all! For more information, visit the 
tasting notes at www.tastingtimes.com
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IVAN KINSMAN
‘I have been in Poland for 11 years now and I think 
I am starting to feel more Polish than English! I live 
on a small four-hectare farm, and we use part of 
the land for growing our own vegetables and fruit 
trees. I work as a university lecturer, English as a 
Foreign Language teacher and I am also taking on 
more freelance proofing and translation work.’

MBA Class of 1992 full-time

JEFFREY MEEK
Jeff, a partner in French Duncan, has launched a 
forensic accounting service to provide litigation 
support to lawyers. He has also recently graduated 

with a law degree. A member of the Society for 
Expert Witnesses, Jeff has acted on matters at the 
Court of Session and Sheriff Courts for a variety 
of cases, including valuations and divorce and 
commercial disputes. 

MBA Class of 1993 full-time

PANTELIS LEVANTIS
Pantelis is the Managing Director of Ecoveritas, 
which is a licensed BREEAM (Building Research 
Establishment Environmental Assessment Method) 
assessor company, measuring and certifying the 
sustainability of non-domestic buildings. Ecoveritas 
recently certified a new retail building in Greece 
as ‘very good’, providing what has been called a 
‘strong green symbol in uncertain times’. In press 
coverage, Pantelis commented: ‘In these uncertain 
times, it has an important symbolic significance, 
not only for the building’s owner but for all 
stakeholders in Greece. With transparency and 
exceptional know-how, BREEAM establishes in our 
industry and community a holistic framework for 
sustainable development, operation and behaviour 
in relation to our built environment.’

MBA Class of 1993 part-time

PHIL MCNAULL
‘Who would have thought that I would be back 
at the University of Edinburgh in 2012 as the 
Director of Finance? I commenced employment 
in September and am relishing the challenges of 
leading a university finance team in one of the 
most volatile periods for higher education in the 
UK. I was previously Director of Finance at Heriot-
Watt University and have been convenor of the 
Scottish Universities Finance Directors Group. Prior 

to joining Heriot-Watt, I undertook a range of roles 
at Scottish & Newcastle.’ 

MBA Class of 1994 full-time

FUAD RASHEED KHAN
Since graduating, Fuad married Amara in 1997 
and together they have a daughter, Manal, and a 
son, Shazil. He has recently purchased a house in 
Malaysia and the family enjoy summer vacations 
there every year.

ENOCK SHAWA
‘I am working as a Monitoring and Evaluation 
Advisor for Tetra Tech ARD Inc on the US aid-
funded Zambia Institutional Reform Program, 
which aims to enhance the civil registration 
process in Zambia through capacity building. At 
home on my smallholding farm, I grow bananas 
and tomatoes which find their way into the 
supermarkets and open markets of Lusaka.’

MBA Class of 1994 part-time
DEREK NELSON
‘In June, I had the real once-in-a-lifetime 
opportunity to be an Olympic torchbearer in 
Edinburgh, running the penultimate leg of 
the day from Greyfriars Bobby up to the Bank 
of Scotland Headquarters on the Mound. I, 
along with the other Edinburgh torchbearers, 
also then had the pleasure of providing a 
“Guard of Honour” to Sir Chris Hoy and the 
other Olympians and Paralympians with 
Edinburgh connections on Sunday  
23 September at the ceremony marking their 
successes and the granting of the freedom of 
the City of Edinburgh to Sir Chris Hoy. 
I was chosen to be a torchbearer for my 
voluntary input over nine years to coaching 
and enthusing girls’ school football in 
Edinburgh’ 

LEFT: Derek and Boroughmuir  
High School U13 Girls’ Squad

CONTINUED ON PAGE 36>>>
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MBA Class of 1995 full-time

STUART MONTGOMERY
Stuart recently won, for the second year in a row, 
the UK Costa Coffee Franchisee of the Year Award 
for the way he operates his chain of Costa Coffee 
franchises in the Bristol area of England. Stuart 
(right) and his wife Lynn (centre) are pictured 
receiving the award from Costa Coffee’s CEO,  
Adrian Johnson (left).

MBA Class of 1996 full-time

IAIN BARON
‘After 25 years of living in Japan, UK and 
Singapore, I finally returned to Perth, Western 
Australia, at the end of 2011. I am now settling 
into a somewhat quieter, less hectic lifestyle 
down under. I am undertaking some part-time 
consulting for various businesses looking at 
entering or growing their markets in the Asia-
Pacific region. I have project managed the  
building of our holiday home in Cebu in the 
Philippines and renovated a couple of investment 
properties in Australia which was lots of fun.  
I am looking to re-enter full-time employment in 
the second half of 2012.’ 

IAIN HENDERSON
‘After 29 years with Bank of Scotland/HBoS, I left 
in August to join Handelsbanken in Edinburgh as a 
Corporate Manager. Handelsbanken benefit from a 
very strong balance sheet. As a challenger brand in 
the UK, the branch has a local focus and appetite 
to support good businesses over the long term.’

MBA Class of 1997 full-time

ERI LEFTHERIOTI
‘Things in Greece continue being difficult, but, 
thank goodness, after a long time of short-

term contracts and very hard and low-paid job 
positions, I have managed to get a much better 
job as a Project Manager for a controlled parking 
system. I hope it will go well.’ Eri was profiled  
in our Greece special feature in the May 2012  
issue of Aluminate.

SEBASTIAN SHEPPARD
‘I have now returned to the UK and am working 
in Formula 1 (Lotus F1) in project management. 
I’m loving work in the fast lane!’ For more on 
Sebastian’s change of role, turn to page 28. 

MBA Class of 1999 full-time

WEI ZHANG
‘I started a full-time job teaching Chinese as a 
foreign language in the University of Hong Kong in 
September, after seven years teaching part-time 
when my daughter was young.’

MBA Class of 2000 full-time

CASSIO DE FIGUERDO-AZZE
‘I am still enjoying life in Marseilles, in the 
Provence-Alpes-Côte d’Azur region of France. 
Besides being an international account executive 
for the Virtual Expo group, I have been running 
www.OnLisbon.com, a specialised portal about 
Lisbon, Portugal’s fascinating capital.’ 

HENG JIANG
‘I am currently working with fellow alumnus,  
K K Ong (also MBA Class of 2000 full-time) in 
setting up a business in China to export used 
cooking oil for bio-diesel production.’

MBA Class of 2001 full-time

MARK MCSHERRY
Mark was appointed Professor of Journalism  
and Mass Communication at St Francis College, 

Brooklyn Heights, New York. Mark, a judge  
in the Online Media Awards and the Media  
for Liberty Award, continues to run the 
BrooklynToday.info online newspaper, which 
he set up in 2009. He also teaches at New York 
University, Pace University, City University of  
New York, Brooklyn College and Long Island 
University. Mark is a former Financial Editor  
and Reporter at Reuters, Bloomberg, The Sunday 
Times and The Scotsman.

PhD Class of 2002 full-time

SUSAN CARPENTER
‘I established International Markets Analysts Ltd 
(IMA) in 2009. My political economic country risk 
assessment model was designed specifically for 
recessive economies to assess foreign financial 
markets for business opportunities and investment. 
My third book, Japan’s Nuclear Crisis: The Routes to 
Responsibility (2012), relates the real reasons why 
54 nuclear reactors were built in earthquake-prone 
zones. I am also a director of Shapespace Ltd, a 
spinout from the University of Edinburgh’s School 
of Engineering.’

KPMG EMBA Class of 2002

FERENC DEAK
‘After working for 16 years at Henkel in Hungary 
as CFO and President, in 2009 I moved to the 
headquarters in Düsseldorf, Germany, where I was 
Corporate Director, responsible for two internal 
audit groups: Finance-Accounting and Sales-
Marketing-Purchasing. In January 2011, I relocated 
from Düsseldorf to Moscow, Russia, where I am the 
Finance Director (CFO) of Henkel Russia.’

MBA Class of 2006 part-time

ALBERT JIMENEZ
‘I have been living back in the US in Houston, 
Texas, since July 2010, and have slightly  
changed direction in my career. I’ve left sales 
in the biotechnology/genomics industry to 
go back into the healthcare industry. I had 
to take a step back to re-enter this field. My 
undergraduate degree was in medical technology 
(biomedical sciences in the UK), so I worked as 
a Medical Technologist (Clinical Scientist) when 
I first graduated. In my attempt to re-enter the 
healthcare industry, I therefore started working as 
a Medical Technologist in November 2010 at 
the University of Texas MD Anderson Cancer 
Center here in Houston. In April 2012, I was 
promoted to a supervisor’s position within 
laboratory medicine at this hospital. I work 
within the general services/phlebotomy section of 
laboratory medicine, managing a staff of up 
to 40 phlebotomists, liaising with the nursing 
staff to ensure the smooth operations of the 
laboratory test ordering and blood collections 
within the patient care units. Of course, my job 
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SHARE YOUR GREAT STORIES

With Aluminate going to all 
of the School’s postgraduate 
alumni, we welcome 
contributions from MSc and 
PhD, as well as MBA alumni. 

EDITORIAL
We are always on the 
look-out for articles. So if, for 

example, you have started 
your own business, recently 
been promoted or have an 
interesting story to tell, please 
contact the Alumni Manager.

WHERE ARE THEY NOW?
Why not let us know of any 
career changes, relocations 

and family news? Send no 
more than 60 words, stating 
your name, programme and 
year of graduation. 

BIRTH AND WEDDINGS
For new arrivals, send a 
photo of yourself with your 
baby, and include the baby’s 

full name, date of birth 
and your partner’s name. 
For wedding photographs, 
please include the date and 
location of the wedding  
and your partner’s name. 

Pictures: Digital files  
as high a resolution as 
possible please.

Copy deadline: Monday  
18 February 2013.

Send to: alumni@business-
school.ed.ac.uk or Alumni 
Manager, University of 
Edinburgh Business School,  
29 Buccleuch Place,  
Edinburgh EH8 9JS.
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also includes the continual evaluation of processes 
and procedure, and the implementation of process 
improvements to enhance the efficiency of this 
section of laboratory operations.’

MBA Class of 2008 full-time

OWEN WILLIAMS
Having worked for Wood Mackenzie since 
completing his MBA in 2008, Owen returned to 
London to join Statoil in June 2011. He has since 
been promoted to a leadership role within  
Statoil’s Exploration Strategy and Business 
Development team. Having met in Edinburgh in 
March 2010, Owen asked his fiancée Laura to marry 
him in August 2011 during one of his frequent 
trips to Norway. They were married in Norfolk in 
October 2012. 

MBA Class of 2008 International

ANDREW PICKETT
‘I’m joining a classmate, Julian Blake (MBA 
Class of 2008 full-time), as the third partner  
in an Edinburgh based start-up focusing on 
e-commerce and e-business, Blake Fleming 
LLP. We’ve had some early success helping 
Edinburgh based start-ups with their technology 
platforms - working with crowdfunding ventures, 
international e-commerce start-ups and local 
businesses in the transition from bricks and  
mortar to e-commerce centric operating models. 
The partnership currently consists of myself,  
Julian Blake and Peter Fleming. My focus is on 
technology and platform development, Julian 
focuses on strategy and Peter on design. The 
business has grown 100 per cent in the last 12 
months and we expect to grow at least 50 per 
cent in the next 12 months even in this economic 
climate. We plan to grow the business with  
new client wins and deepening our relationships 
with existing clients. We hope to take on a  
further partner in late 2014. We are accepting  
new clients. More information can be found 
at www.blakefleming.com or email info@
blakefleming.com’

MSc Class of 2010 International Business 
and Emerging Markets

SPYRIDON (ROSS) TSAKAS
Spyridon is Founder and President of Eulysis 
UK Limited based at the Roslin Biocentre near 
Edinburgh. In May 2012, Eulysis UK Limited was 
announced as a Grand Challenges Explorations 
winner. Grand Challenges is an initiative funded 
by the Bill and Melinda Gates Foundation, 
which funds individuals worldwide to explore 
ideas that can break the mould in how we 
solve persistent global health and development 
challenges. 
To receive funding, Spyridon demonstrated a 
bold idea in one of five critical global health 
and development topic areas that included 
agriculture development, immunisation and 
nutrition. Eulysis’ Single Vial System (SVS) 
is an innovative device designed to solve 
several major inefficiencies in the current 
state of vaccine delivery. SVS offers optimised 

storage efficiency for immunisation supply 
systems comprised of vaccines containing a 
lyophilized active agent(s) and a diluent for 
reconstitution. Among the most significant 
benefits include simpler reconstitution and 
administration combined with a decreased risk 
of contamination due to the fact that the entire 
reconstitution process occurs within a single air-
tight vial as opposed to the two used presently. 
Currently, vaccines comprising lyophilised active 
agent(s) and diluent for reconstitution are 
produced, transported and stored in two vials; 
this leads to unnecessary burden on limited cold 
chain storage space as well as unnecessary raw 
material consumption and disposal bearing a 
negative impact on the environment. Imagine 
the potential to use the same truck that can 
currently transport and deliver one million 
vaccines to a remote village now being able 
to transport and deliver two million vaccines 
without any modification. Spyridon was profiled 
in the May 2011 issue of Aluminate.

CONTINUED ON PAGE 38>>>
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MSc Class of 2008 International Business 
and Emerging Markets

CHANDAN BERRY
‘I recently quit my dream job with an  
investment bank and incorporated James Blake 
Ventures (JBV) in India. JBV is a sister company  
of James Blake Internet (UK), a digital agency  
based out of London. JBV explores opportunities  
of enhancing the retail and digital experience  
of Indian consumers. As part of this venture,  
JBV also invests and advises new start-ups in  
India, including www.starpets.in which will  
go live shortly.’

MSc Class of 2009 Carbon Management

TOM GIBBS
‘As a consultant for Carbon Masters, we recently 
won a carbon accounting contract with the largest 
steel manufacturer in Ecuador. With more than 
1,400 employees, Adelca produces 25,000 tons of 
steel per month. Not only was this an opportunity 
to visit one of the most beautiful countries in the 
world, I also had the pleasure of reuniting with 
fellow alumnus Jorge Luis Hidalgo.‘

MSc Class of 2009 International Business 
and Emerging Markets

RAJKUMAR DUGHAR
‘After graduating, I started my career as a Listing 

Specialist with the Client On-boarding team  
at Amazon, Hyderabad, in March 2010. Since  
the beginning of 2011, I was asked to lead a 
project and eventually I was promoted as a  
Project Lead in April 2012. The journey so far has 
been tremendous, both in terms of exposure as 
well as experience.’

MSc Class of 2010 Carbon Management

YASMIN BUSHBY
After working as a Senior Policy Advisor in the 
Australian Government, Yasmin has taken her 
carbon expertise and moved into media. She now 
works as a freelance TV presenter and Climate 
Change Communicator. She hosts and presents for 
‘Ecotopia TV’, a TV show which aims to demystify 
complex scientific topics. To find out more, visit 
www.yasminbushby.com or www.facebook.com/
yasminbushby

MSc Class of 2010 Finance and Investment

ZIYI SONG 
‘I’m now working in Riverdeep Immersion Subject 
English (RISE) in Wuhan, China, as a Senior English 
Teacher. I married in 2010, and I am now a mother 
to an 18-month-old girl.’

MSc Class of 2011 Carbon Management

ANDREW CRAIG
‘In May 2012, I started my dream career at the 

Climate Action Reserve in Los Angeles, CA. In my 
new role, I am responsible for the verification and 
registration of emission reduction projects for the 
North American carbon market.’

MSc Class of 2011 Finance and Investment

MINJUN ZHOU
‘I recently secured a new job as a Junior  
Research Analyst in the Shanghai office of the 
McKinsey Company. I was married in Shanghai  
on 20 October 2012.’

MSc Class of 2011 Management

MARIA EVGENI
‘After completing my MSc, I started working 
with Limpet Technology Ltd, a Scottish company 
specialising in safety equipment for working 
at height. My role is in electrical/electronic 
engineering with great diversity in a highly 
innovative environment – in a company that  
aims for the sky!’

MSc Class of 2011 Marketing and Business 
Analysis

KEKE MU
‘I am starting my career at Standard Chartered 
Bank as an International Graduate in  
Consumer Banking. I really miss the days in 
Edinburgh and the friends in our business  
school family.’

people
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ABOVE: Eve Poole (MBA Class of 1998 full-time) and Nathan Percival 
are delighted to announce the births of their twin girls Katharine 
(Kate) Isobel and Harriet (Hatty) Grace on 17 May 2012. Kate arrived at 
11.33pm weighing 4lb 9oz and Hatty arrived at 11.42pm weighing 5lb. 
Kate is pictured awake while Hatty is having a snooze.

ABOVE: Liliana Garcia (MBA Class of 2004 full-time) and Daniel 
Calderon are very happy to share the news of the birth of their first 
daughter Sara Calderon Garcia. Sara was born on 17 December 2011.

INTRODUCING THE LATEST ADDITIONS TO  
THE ALUMNI FAMILY...

New arrivals

CONTINUED FROM PAGE 37>>>
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ABOVE: Ezinne Beatrice Nwafor (MSc Class 
of 2008 International Business and Emerging 
Markets) and Emeka Ekpokoba were married  
on 21 April 2012 at Holy Trinity Church, 
Maitama, Abuja, Nigeria.

RIGHT: Xiaogu 
(Jason) Sun and 
Xi Zhang (both 
MSc Class of 2010 
Management) 
were married 
in May 2012 in 
Shanghai. They 
met while studying 
on the MSc in 
Management and 
are now living 
and working in 
Shanghai for Ernst 
& Young and PwC 
respectively. They 
are enjoying work 
and married life.

RIGHT: Tracy Zuniga 
(MSc Class of 2010 
Management) and Andres 
Blanco were married on  
22 September 2012 
at Lothian Chambers 
Registrar’s Office 
in Edinburgh. Their 
classmate Anastasia 
Milatou attended the 
wedding. Tracy and  
Andres met while  
studying (Andres for an 
MSc in Renewable Energy 
Engineering at Heriot 
Watt). They have lots  
of good memories  
of Edinburgh. 

ABOVE: left to right: Diego Hoter, Luis and 
Sigurdur Arnljotsson.
LEFT: Luis Aspillaga (MBA Class of 2004 
full-time) and Ximena Velarde Benavides 
were married on 23 June 2012 in Peru. They 
were joined by fellow MBA alumni Sigurdur 
Arnljotsson and Diego Hoter, who made the 
journey from Iceland and Argentina respectively. 
Luis says that it is so rewarding to have met 
people that he knows will continue to be 
friends for life!

ABOVE: Norman Valentine (MBA Class of 2005 
part-time) and Dr Sara Ramsey were married on 
8 July 2012 at Lochgreen House Hotel, Troon, 
and enjoyed a wonderful honeymoon in Hawaii. 
They had previously returned to Edinburgh in 
2011 following a year in Sydney, Australia. 

BELOW: Scott Justice (MBA Class of 2011 
part-time) and Emma Jackson were married 
on 3 July 2012 at the Royal Botanic Gardens in 
Edinburgh. Their wedding was followed by a 
honeymoon in Japan, Australia and Singapore.

ABOVE: Xiangning (Fiona) Liu (MSc Class of 
2011 Accounting and Finance) and Chu Wang 
were married on 28 July 2012 in their home 
town of Jinzhou, Liaoning, China. They fell 
in love in 2006 and came to the University 
of Edinburgh to pursue Masters degrees in 
Accounting and Finance and Bioelectronics 
respectively. They now live in London.

BELOW: Jon Campbell-Copp (MSc Class 
of 2011 Carbon Management) and Sarah  
Clark were married on 30 August 2012 in 
Boston, Massachusetts. They will be living 
in Edinburgh for at least the next two years 
while Sarah finishes her degree at the University 
of Edinburgh and Jon pursues a career in the 
wind energy industry. 

Weddingbells
CONGRATULATIONS TO ALL THE HAPPY COUPLES
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Be part of the Business School’s 
annual Alumni Weekend.
Update your knowledge and skills, 
reconnect with old friends and make 
new ones, and re-engage with the 
School and the city of Edinburgh. It is 
open to all postgraduate (MBA, MSc, 
PhD) and undergraduate alumni of all 
graduating years.

Alumni Weekend: 20-22 June 2013

For more information, visit www.business-school.ed.ac.uk/alumni-weekend

Reconnect. 
Learn. Network.

P
ictures: Jonathan Littlejohn
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