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editor’s comment

Welcome to October’s edition of
Aluminate, the first published since
the School moved to its new home.

The School is now based at Buccleuch Place,
just 100 metres from the old building on
Bristo Square, but the School has a very
different feel and atmosphere, which is all for
the better. Other than the top-class facilities,
the main benefit is that the School now has
the space to house all staff and postgraduate
students in one building, allowing all to mix
and connect far more easily. I hope many of
you take the opportunity to visit us in our
new home. Please get in touch with the
Alumni Office if you are in Edinburgh 
soon and would like a tour.

Making connections, at least virtual ones, 
is very pertinent to this edition of Aluminate,
which focuses on the phenomena of social
media (SM) and what they mean for how we
live and do business, both now and in the

future. Many of you are already experts 
in using SM – whether it be for professional
or personal purposes. Turn to page 24 to read
about four alumni who are trail-blazing
through the SM landscape. And for those of
you who are novices to making connections
online, there is a great guide on getting started
with LinkedIn from University alumnus Chris
Brown on page 23.

Some of you are telling us that the
economic climate is still tough, with most
sectors and markets still suffering. Two
alumni working in consultancy give very
different accounts of how they have turned
the economic crisis into an opportunity and
taken their careers onto a new level. Read
about Gerry Rose’s and Arnar Palsson’s
uplifting experiences on pages 18 and 26. 

Conducting excellent academic research 
is a core function of the Business School, 
and is often at the heart of current business
practice. On page 32, read a profile of
Professor Abhay Abhyankar, a leading
research academic who has his feet firmly in
the corporate world. And if your company 
is interested in establishing links with a
research institution then alumnus Ian
Murphy, of Edinburgh Research and
Innovation, tells you how to make the most
of that relationship to deliver what your
business needs on page 33.

And for those of you with a playful streak,
read about Dr Jim Paton and Lego, the latest
tool to help businesses approach problems
more creatively – see page 28.

Lastly, I am pleased to announce that the
new Alumni website is now live so there are
even more ways to keep connected with the
School and each other. You can read about
key features of the website on page 16 and 
view the live site at www.business-
school.ed.ac.uk/alumni

I hope you enjoy the issue. Let us know
what you think and please do keep in touch.

Jacquie Rorie
Editor

‘FOR THOSE OF YOU WHO ARE NOVICES TO MAKING
CONNECTIONS ONLINE, THERE IS A GREAT GUIDE ON
GETTING STARTED WITH LINKEDIN FROM UNIVERSITY
ALUMNUS CHRIS BROWN’
Jacquie Rorie

Capitalising on   
connections

If you no longer wish to receive future issues of this
magazine, please contact the Alumni Manager: 
University of Edinburgh Business School, 29 Buccleuch
Place, Edinburgh EH8 9JS. Tel: +44 (0) 131 650 9840 
Email: alumni@business-school.ed.ac.uk
The views expressed in Aluminate are not necessarily

those of the University of Edinburgh Business School.
Magazine design by Connect Communications.

The University of Edinburgh is a charitable body,
registered in Scotland, with registration number
SC005336.
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‘YOU CAN
DISCOVER 
MORE ABOUT 
A PERSON IN 
AN HOUR OF 
PLAY THAN IN 
A YEAR OF
CONVERSATION’
Dr Jim Paton
See page 28
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‘SOCIAL MEDIA IS NOT AN
ALTERNATIVE MARKETING
CHANNEL NOW, IT IS AN
ESSENTIAL ONE, BUT STILL
VERY FEW BUSINESSES
HAVE A SOCIAL MEDIA
STRATEGY’
James Campbell.  See pages 20-22
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head of school report

Moving into an  
exciting new era 

I ’m writing this in September 2010. The 
new academic year has just begun and I
have to say that it feels very different from

previous years.
The biggest and most obvious change is that

we are starting the year in our new building –
you’ll find a piece on the building on pages 10
and 11. This has made a huge difference to the
atmosphere in the School, for a number of
reasons. All staff are now in the same building
– this makes a big difference to ease of
communication. 

The quality of the environment is great –
the amount that has been achieved with the
resources available is a tribute to the
architects, the contractors and to the
University’s Estates and Buildings Division.
The building is light and airy; there is lots of
public space that makes it easy for people to
mingle and interact and the environment feels
very professional. 

The facilities for teaching and group work
are far better than we had before, and
consolidate the work on the branding and
positioning of the School that has been 
taking place over the last three years. 
The reaction of the incoming students has
been very positive.

There are still contractors around the place
dealing with snagging and completing some
final pieces of work and the external
landscaping is still some way off completion,
but we’re in and the building is working well.
The main contractor was actually due to
finish in May, but various delays meant that

the building was not finally handed over to us
until the third week in August, so there was
some pretty frantic work in late August and
early September! 

We had a big welcome party for the
incoming postgraduate students in mid-
September which was a great kick-off to 
the year.

August and September also saw the arrival
of 12 new academic staff to the School,
following a successful period of recruitment
earlier in the year. Much of this expansion is
due to the development of new post-graduate
programmes and growth in revenues from
existing programmes. The two new marketing
MScs have recruited very well, and MBA
numbers are rising strongly (up around 30 per
cent on the period 2008-10), when they
dropped back following the introduction of
the GMAT requirement. 

Finally, I’m very pleased to say a new
financial regime for the Business School was
approved by University Court in May and
came into operation on 1 August 2010. This
will allow us to run the School in a more
business-like way, and is an important step in
ensuring that the School is appropriately
resourced in the years ahead.

In the course of 2011, we will be running
various events for alumni so you can see our
new facilities – I look forward to seeing you 
at these in the near future.

Nick Oliver
Head of School

‘THE FACILITIES
FOR TEACHING
AND GROUP
WORK ARE FAR
BETTER... AND
CONSOLIDATE
THE WORK 
ON THE...
POSITIONING
OF THE
SCHOOL THAT
HAS BEEN
TAKING PLACE
OVER THE LAST
THREE YEARS’ 
Nick Oliver
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New building
comes to life
AUGUST SAW STAFF MOVE INTO THE BUSINESS
SCHOOL’S NEWLY REFURBISHED FACILITIES

WANT TO KNOW MORE?
See page 10 for more information and images 
of the new school bulding.
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In August, the School relocated to its
new home (the former Adam Ferguson
Building) on Buccleuch Place at the

heart of the University campus. 
The move is the culmination 

of a significant investment by the
University into the development of 
the Business School. 

This state-of-the-art building, housing
all school staff, contains eight lecture
theatres, multiple syndicate rooms, an
executive education suite, student online
resource and study centre, The Hub, a
café and significant flexible space for
students and staff. The new student
intake arrived in mid September and, 

for the first time, the hectic induction
schedule included a welcome party 
for all postgraduate students as 
the new building has the space to 
house all 400 postgraduate students 
for one event.

The evening had a ‘festival
atmosphere’ with a variety of live
entertainment, including jugglers, 
a pipe and drum band, a magician 
and a caricaturist. 

In addition to a drinks and 
canapés reception, Head of School 
Nick Oliver gave a brief speech to 
all the new students and welcomed 
them to the School.

ABOVE: The Head of School takes part in card 
tricks with a magician during a welcome party 
for new students

Builders put finishing touches
to the new building
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BUSINESS SCHOOL
ADVISORY BOARD
MEMBER TO 
CO-RUN WORLD’S
BIGGEST MUTUAL
FUND MANAGER

Visiting Professor
Ronald O’Hanley, a
member of the
Business School’s
Advisory Board, will
undertake one of two
top roles in running
Fidelity Investments,
the world’s largest
mutual-fund manager.

Fidelity Investments
named Ronald
O’Hanley and Abigail
Johnson to top roles
after splitting
responsibility for
running the company.

Abigail Johnson, the
daughter of Chairman
Edward C. Johnson III,
will oversee all
customer and client-
focused businesses 
as president of the
personal, workplace
and institutional unit. 

Ronald O’Hanley,
who is joining the
mutual-fund manager
from Bank of New York
Mellon Corp – where 
he oversaw money
management – will
become president of
asset management
and corporate
services.

Ronald O’Hanley
has been a member 
of the Business
School’s advisory
board since 2004. 

The School Advisory
Board consists of
leading members of
the international
business community
and exists to provide
independent, external
and commercially-
orientated advice to
the School. 

Following the success of the Carbon Masters’
presentation in Copenhagen, Martin Siegret and
Young Dawkins (Vice Principal, Development)

have commissioned three members of the Carbon
Management Society to produce promotional films
to raise awareness about the climate change-related
research undertaken by the University, with
particular reference to the newly established
Edinburgh Centre on Climate Change (ECCC). 

James O’Toole, Gyles Scott-Hayward and Justin
Whelan collaborated with director Tim Maguire 
(a university alumnus) to produce the two films.
Filming was funded by two private donors – alumni
of the University – who are supporters of the ECCC. 

The first film is a visual representation of a
poem entitled Imagine the Opposite written by
acclaimed poet Elspeth Murray specifically for the
project. The film features a number of members
from the Carbon Management Society to illustrate
the commitment of Edinburgh University students
in encouraging positive behaviour, actions and
attitudes regarding climate change.

The second film is the official ECCC promotional

SOCIETY COMMISSIONS TWO PROMOTIONAL FILMS
COVERING UNIVERSITY RESEARCH ON CLIMATE CHANGE

Carbon
management 
to hit screens

every three or five years. The School was
last accredited five years ago.

In addition to EQUIS, the School also
holds accreditation by the Association
of MBAs (AMBA) and is currently
pursuing accreditation by the
Association to Advance Collegiate
Schools of Business (AACSB). 

Few UK business schools hold
accreditation from all three schemes. 

Marketing and Communications
Manager Audrey Healy said: ‘With
ambitious plans to become one of 
the leading Business Schools in 

The School recently celebrated
reaccreditation by EQUIS, the leading
international business school
accreditation system. Only 122
institutions around the globe have 
been awarded EQUIS status.

The EQUIS Scheme aims to raise the
quality of management education
worldwide. 

To qualify, the School underwent a
rigorous review process including
evaluation by a peer review team of
deans from accredited schools. The 
re-accreditation process takes place

‘LESS THAN ONE
PER CENT OF
SCHOOLS
WORLDWIDE
HAVE TRIPLE
ACCREDITATION.
THIS IS AN
IMPORTANT STEP
IN POSITIONING
THE SCHOOL’
Audrey Healy

Three is magic number for top q
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WANT TO KNOW MORE?
The films can be viewed at
www.climatechangecentre.org.uk

film, which outlines the complexity of climate change
and the need for an integrated approach in resolving the
issue. It also highlights past Edinburgh University
scholars who have changed the world and sends an
inspiring message of hope – that such talent is
widespread in the University, and through the ECCC
the greatest minds on climate change will be brought
together to continue in this prestigious tradition. 

This film has been a catalyst for clarifying the brand
and ethos of the ECCC. It has since been premiered at
the official launch of the ECCC in Hong Kong during
the international conference, Climate Change, Finance

and Investment 2010, as well as to an audience of
alumni, supporters and other stakeholders
in Edinburgh and London. It will also be

used as promotional content both at events
in which the ECCC partakes and online

through the university and ECCC website. 

Europe, we see this
process as reflecting
not just our long
history of business
teaching but
endorsing everything
that we do. 

‘Less than one per
cent of schools worldwide have triple
accreditation. This is an important step
in positioning the School.’ 

The School has passed the first phase
of the process and  expects to be
reviewed by the AACSB board in 2012.

MSC SCHOLARSHIPS:
• Martin Currie scholarship: 

full fees (£18,150) and an
internship in Shanghai 
and Edinburgh 

• Santander Carbon 
Scholarship: £5,000 

• University of Edinburgh 
Masters Scholarship: 
£5,000 fee reduction 

• Global Scholarship: £3,000
• Homecoming Scholarship: 

£5,000
• Chevening Scholarship: up to

three quarters of the fees
• Scotland’s Saltire School

Scholarship: £2,000

MBA SCHOLARSHIPS:
• Two Calum Miller Scholarships:

£5,000 each
• Victor Lowenstein 

Scholarship: £5,000
• Gordon McCulloch 

Scholarship: £5,000
• Five Santander Scholarships:

£5,000 each
• Five Director’s Scholarships:

£4,000 each
• Three Leadership Scholarships:

£10,000 each

Postgraduate Scholarships
awarded for 2010...

WANT TO KNOW MORE?
Visit the website at www.business-
school.ed.ac.uk
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p quality teaching

In only a matter of a few short
years, carbon management has
moved from the periphery to the
heart of big business. The
Business School’s new Carbon
Finance MSc is the world’s first
programme dedicated to
professionals in the carbon
market and climate change
investment field. 

The syllabus uniquely focuses
on the business opportunities 
and financial flows driven by
society’s response to climate

change (carbon finance).
This MSc is a high-level,

intensive exploration of a subject
crucial to the future of business
and, of course, the planet itself.
Very few business schools in 
the world have the same 
depth of expertise in carbon
management.

By graduation, students will
understand the key drivers behind
the carbon economy, the financial
imperative and the regulatory
framework in which it operates. 

This will provide students with 
the qualifications and expertise 
to secure positions in specialist
consultancies, with financial
analysts, as carbon managers 
in major organisations or in
helping to set the agenda at
governmental level.

CARBON FINANCE MSc ‘FIRST OF A KIND’ IN THE WORLD
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BEST YEAR EVER
FOR SOURCING
IN-COMPANY
PROJECTS FOR
STUDENTS

The Business School
has had its most
successful year ever of
sourcing in-company
student projects. 

Many postgraduates
have to complete a
project as part of their
degree course. Some
of these are company
sponsored projects
and involve students
analysing a business
problem within the
company. 

In 2010, more than
70 projects were
sourced in total with a
range of partners
including Standard
Life, Aberdeen Asset
Management, Scottish
Widows Investment
Partnership, State
Street, Cornelian Asset
Management, RIA
Capital Markets and
Barclays Wealth. 

Projects included a
review of the impact of
charity investment,
analysis of African
equities, an overview
of venture capital
trusts, public equity
versus private equity
and mutual fund
performance versus
the index.

These projects not
only give students
great exposure to 
the realities of the
business world but
they also allow the
School to strengthen
ties with corporate
partners. 

If you are interested
in sourcing a student
to conduct a project in
your company, contact
corporate@business-
school.ed.ac.uk

The Edinburgh Festival may be over for
another summer but the University of
Edinburgh Business School has teamed
up with Internship Scotland to make
sure that visiting international
students have a unique festival
experience in 2011. 

Internship Scotland provides
international students with a summer
programme offering internships in
business, arts and other areas of
academic interest. In July 2011, up to
40 students will take part in a joint
programme between the Business
School and Internship Scotland that

will allow students to take a number
of courses in strategy, marketing,
finance and accounting, operations
management and human resource
management given by leading
academics at the Business School. 

These will be supplemented by
presentations from key figures in the
arts industry in Edinburgh and beyond. 

The students will also gain
experience at the Fringe Festival
through internships with
international entertainment and
production companies, stage
management, public relations,

marketing and venue management
companies. 

The Fringe Festival is the world’s
largest arts festival and one of several
taking place in Edinburgh each
August. In 2009, the Fringe consisted
of a record-breaking 2,098 shows
giving a total of 34,265 performances
in 265 venues. 

In May 2010, the University Court approved a new
financial regime for the Business School. This regime
came into operation on 1 August 2010. 

Under it, the normal University ‘top slice’ will be
replaced by a system in which gross income accrues to
the School and the School pays a charge per staff and
student capita, or per m2 in the case of facilities. 

This change will give the School much greater
visibility of its finances, increase its retained income and
is advantageous as premium-fee programmes grow.

The School will also make a contribution to the

University as a percentage of turnover over and above
that paid for specific support services – a bit like a
royalty payment for membership of the University 
and use of its brand and identity.

The increased retained income that follows 
from this will be invested in three main areas – 
faculty and improved research performance,
enhancing the student experience and improving
outreach and profile. 

The change followed a series of fact-finding visits 
to other leading business schools by members of 
the School and senior staff from the University.

‘The change to our financial regime represents
another important step towards realising the huge
potential that exists in the School,’ said Nick Oliver,
Head of School.

New financial regime for School

A UNIQUE FESTIVAL EXPERIENCE...

WANT TO KNOW MORE?
Anyone interested in finding out
more about the programme
should contact
sandra.peddie@ed.ac.uk

‘THE CHANGE REPRESENTS ANOTHER 
STEP TOWARDS REALISING THE HUGE
POTENTIAL THAT EXISTS IN THE SCHOOL’
Nick Oliver, Head of School

8 | aluminate  | october 2010
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After 20 years of teaching, Bristo Square held its last
graduation celebration for MBA students on 1 July. In
future, a joint graduation party will be held for all
postgraduate students in the new Business School.

Carlos Isoard of the MBA programme was awarded the
John McFarlane Prize for Leadership at the graduation.
Students are chosen on the basis of their contribution to
the School and for demonstrating leadership among
those in their MBA class. The prize is awarded from

funds donated by John McFarlane,
former Chief Executive of ANZ

Banking Group and Non-Executive
Director of the Royal Bank of
Scotland.  He is a MA graduate of
the University of Edinburgh.

From TV advertisements
and the supermarket
aisle, to the internet and
peer trends, there is a
growing presence of
marketing forces
directed at and
influencing children 
and young people. 

How should these
forces be understood,
and what means of
research or dialogue is
required to assess
them? A new book,
edited by Professor

David Marshall,
Professor of Marketing
and Consumer
Behaviour and Head of
the Business School’s
Marketing Group,
examines these
questions in depth.

The book, published
by Sage, is a collection
of research that
examines the many
facets of marketing 
to children. 

The contributors to
this collection evaluate

the child as an active
consumer, and offer a
valuable rethinking of
the discussions and
literature on the subject. 

Key subjects covered
include factors that
drive children as
consumers, how
advertising campaigns
and branding affect
children and how
children themselves
understand and
evaluate these
influences.
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Congratulations to class

LEFT: Carlos Isoard
won the prize for

leadership

| ABOVE: Some of the Full Time Class of 2009

THE UNIVERSITY’S OLD BUILDING HOSTS ITS FINAL
GRADUATION CELEBRATION AND PRIZE GIVING

PROFESSOR EXAMINES MARKETING FORCES FOR KIDS
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The Adam Ferguson Building was built in the
late 1960s by designer Sir Robert Mathew. 

The current façade replaced a previous
Georgian building. The building is now listed
and is regarded as an important piece of late
modern design. After 40 years of intensive use
it had become worn out internally, the external
fabric was in poor condition and it no longer
met user expectations in terms of thermal
comfort and flexibility. 

The redevelopment sought to rejuvenate the
building by expanding its capabilities as a
teaching facility and making its interior
welcoming. Key changes include the addition of
new floor space within a roof top extension, a
new entrance pavilion, making lift, stair and
circulation routes obvious for users, and the
complete renewal of all heating, ventilation,

lighting and IT systems. New building systems
are designed on sustainable principles with
natural ventilation, rainwater harvesting and
the linking of the building to the University’s
central combined heat and power plant. 

With the use of glazed screens, glass
balustrades, open spaces at corridor ends and a
new light well in the existing building, several
opportunities have been exploited to create
visual links to the outside. The new extensions
are intended to provide an openness and
generosity previously lacking and new teaching
spaces are configured to facilitate different types
of teaching. We hope that these new facilities
will all be conducive to a re-invigorated
Business School. 

Dermot Patterson LDN Architects  

HEAD OF SCHOOL’S NICK OLIVER
INTRODUCES THE BUSINESS
SCHOOL’S FANTASTIC NEW
BUILDING FOR STAFF AND
STUDENTS TO ENJOY

Architect’s perspective on facilities

Great s

The Adam Ferguson
Building is a prime
example of 1960s

architecture and is a 
listed building

Did you 
know?

Our new building has now been brought to life, with all staff and students now
housed in one magnificent building. For the last few years we have been
working to give the School a distinct identity as a premium Business School,

unmistakably rooted in Edinburgh. 
Essential to this is a vibrant intellectual community, comprising academic and

professional support staff, students and colleagues from the world of practice. The
new building delivers the facilities to do this and positions the School as a true hub 
for research, learning and corporate engagement. 

The design places a big emphasis on public space to encourage the interactions 
that are part and parcel of a vibrant community. 

I want to thank our alumni for their input, support and enthusiasm as we 
transition into our new home. I hope you take the opportunity to 
visit us in our new home. 
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new building

Watch out for the Business School’s 12-month programme 
of events to celebrate its new building under the banner 
‘Building Potential’. 

Our annual programme of debates will be expanded this year
with additional high-calibre guest speakers. 

We aim to officially open the new building in March. This will
include a formal ribbon cutting and unveiling of a commemorative

plaque. There will be a one-day Business School conference with
plenary tracks across our areas of expertise. 

In addition we will host a suite of networking events for 
CEOs and business owners. This year we also launch an inaugural
alumni weekend. 

For more information, contact the alumni office on 0131 650 9840
or alumni@business-school.ed.ac.uk  

LOOK OUT FOR CELEBRATION EVENTS

space to learn

Aerial shot from the 1960s 
(Bristo Square without the Square)The

building
through
the years Along came the 1960s with a 

redevelopment plan

Construction work first time around to
create the Adam Ferguson Building
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Director of Corporate
Development, Simon Earp,
and Naomi Allum of the
International Office visited
Delhi, Mumbai and Bangalore
to meet potential students of
the Business School and to
establish collaborations with
Indian companies. 

During the visit in May,
Simon and Naomi met with
students interested in
postgraduate programmes
and held information
sessions. These were also
attended by alumni of the
School who generously
shared their expertise of the
School and Edinburgh. 

In Mumbai, Simon met with
the President of the Financial
Technologies Knowledge
Management Company,
which develops strategies 
and solutions in knowledge
management across the
major asset markets. 

He also undertook a visit to
Coca Cola Enterprises in
Delhi to discuss potential
internships and projects. 

The School plans to 
develop long-term
collaborations with a 
number of companies 
and organisations in 
India and will be making a
follow-up visit in November.

Linking up in India

events
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The new academic year kicks off
with yet another fantastic range of
speaker events, all of which are
open to alumni. 

The Business School continues
to collaborate with key
professional bodies and institutes
on events, including the Chartered
Financial Analyst Institutes (CFA)
and the Chartered Institute of
Bankers in Scotland (CIoBS). 

John Kay, economist, journalist
and author, will be speaking about
“regaining trust in the banking
sector” on 4 May 2011. 

The School will also be hosting
a joint event with the Institute of

Chartered Accountants in
Scotland and Sir David Tweedie,
Chair of the International
Accounting Standards Board and
often described as “the world’s
most important accountant”,
returns to present on the issues
surrounding the future of
international accounting
standards. 

The School’s partnership 
with Santander continues, and
their CEO UK, Antonio Horta
Osario, will be speaking on 
2 February 2011.

A number of themed events
will be taking place over the

TOP TALENTS SIGN ON FOR CLUB

Entrepreneurs are a 
busy bunch and the
School’s E-Club is no
exception. In the spring 
it teamed up with the
Carbon Management
Society to hold a Green
Entrepreneurship panel,
featuring speakers from

Pavegen Systems,
Aquamarine Power, and
CO2DeepStore. Professor
Marco Protano helped
club members build their
own strong personal
brands and at only ten
years old, our youngest
speaker, Gregor

Campbell, taught us how
to network fearlessly.

Over the summer, the
club won a Small Project
Grant from the
Edinburgh Fund to create
a unified portal for
entrepreneurship news
and resources at the
university. The club will
be working on that this
year to help students
navigate all the
assistance available.

Most recently, it has
been delighted to
welcome a new

Entrepreneur In
Residence, Heidi Roizen,
from Silicon Valley, on
11 November. Having run
a VC firm and founded
start-ups including
T/Maker Company (an
early PC software
company) and
SkinnySongs, Heidi
brings with her a wealth
of experience to offer 
E-Club. Heidi joins other
Entrepreneurs in
Residence, Gavin Don
and George Mackintosh,
who will all be offering 

E-Club members 
one-on-one sessions
throughout the year.

The club has a stellar
line-up of speakers for
the autumn, and it
welcomes all alumni and

CLIMATE CHANGE, BANKING TRUST AND
INTERNATIONAL ACCOUNTING STANDARDS
ARE ALL UP FOR DEBATE AS SCHOOL KICKS
OFF NEW SERIES OF EVENTS

First-class
collection
of speakers  

| ABOVE: Heidi Roizen

Simon Earp using local transport in India
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events

autumn, including the Climate
Change Series, which aims to
showcase a number of speakers
presenting on the latest
developments in climate change.

The Spring Strategy Series
includes lectures from the likes of
Ian McCaig of lastminute.com,
Nick Horner, the CEO of 
ScottishPower and Bryan
Donaghey, the Managing Director
of Diageo in Scotland.

The School will be running two
speaker series focusing on the
entrepreneur. The Archangel
Series returns after a successful
premiere last year, to give an

updated account of the archangel
investment landscape. 

The new series, Meet the
Entrepreneur, held jointly with
MBM Commercial, gives alumni
and students the opportunity to
hear from entrepreneurs who 
will share their insights on how
they founded and developed 
their business.

In May, Dr Duncan Bury and Jane
Buick gave a fascinating presentation
to more than 80 alumni at the
Business School on Transformational
Thinking and Thinking Harder. 
Through their company, Miascape,
Duncan and Jane specialise in
supporting transformation in
organisations.

In the session, they gave an
overview on the importance of
challenging existing mental models,

and gave their take on why the
majority of organisational change
initiatives fail despite the best
intentions of everyone involved.

Duncan and Jane have recently
published a book on the subject
called Thinking Harder. 

They published an article on the
key tenets of their philosophy and 
the personal journey that led 
them there in the April 2010 
edition of Aluminate.

Miascape presentation gives
plenty of food for thought

Every year, alumni are invited back to the School to share their
personal experiences of the industry they work in for the

benefit of current MBA and MSc students who are
considering different career paths.

We are currently looking for alumni who have
experience of the finance, consultancy, energy or
marketing sectors and who would be able to spare an

hour to be part of a panel of alumni from the same sector.

friends to join. A few
highlights include:
• Wednesday 
20 October: Santander
Pitching Competition, with
one E-Club member winning
£1000 on the night for a 
new business idea.
• Monday 1 November:
Mark Fahy, London Stock
Exchange, on how companies

list and raise finance in
capital markets (joint event
with the Economics Society).
• Wednesday 11
November: Heidi Roizen,
Silicon Valley VC and
guest Entrepreneur In
Residence, 
will share 
some of her
adventures. 

ALUMNI GET CONNECTED VIRTUALLY

Save the
date

The Business School’s 
first Alumni Reunion
Weekend will be held 

28-30 July 2011. 
For programme and

booking details 
see page 17

Help needed at series
of industry sessions 

WANT TO KNOW MORE?
If you are interested in taking part please email
alumni@business-school.ed.ac.uk

WANT TO KNOW MORE?
For information on dates 
and venue and to reserve a
place for any of the above, 
visit www.business-
school.ed.ac.uk/alumni

WANT TO KNOW MORE?
For a full listing of autumn events, visit our new
website www.business-school.ed.ac.uk/eclub
You can also join Edinburgh Entrepreneurship Club 
on LinkedIn or Facebook. 

In July, more than 40 alumni
of the Business School and
School of Informatics
attended a presentation on
LinkedIn and the art of virtual
networking at the Royal Arts
Society in London. 

Chris Brown, Enterprise
Relationship Manager at
LinkedIn and also an alumnus
of the Informatics School, gave a lively overview of LinkedIn 
with sound advice for both individuals and companies on how to
make the most of the virtual networking tool. The presentation
was followed by a wine and canapés reception with a few hardy
souls continuing the party at the bar of the Institute of
Contemporary Arts. 

You can judge whether alumni (and the Alumni Team) made
good use of Chris’s expertise by joining the School’s LinkedIn
groups and checking out alumni profiles at www.linkedin.com and
searching for University of Edinburgh Business School.

Alumni enjoy
LinkedIn event

Aluminate October 2010_p12-13  29/9/10  13:58  Page 13



global connections

14 | aluminate  | october 2010 www.business-school.ed.ac.uk

CONTACTS AROUND THE WORLD
International alumni groups, set up by MBA alumni, are well established in a
number of countries. Where numbers are smaller, we also have key MBA alumni
contacts located in various areas of the world, or work in conjunction with other
University of Edinburgh alumni groups. 

We are keen to extend these groups to MSc and PhD alumni. If you are
interested in getting involved, or if you would like to make contact with 
alumni in countries not listed below, please contact the Alumni Manager 
on alumni@business-school.ed.ac.uk who can help with identifying 
appropriate contacts.

Argentina Rodrigo Salgado jrsalgado@chocolatesfenix.com

Australia Todd Booth toddbooth1@mac.com

Brazil Paulo Almeida pauloract@yahoo.co.uk

Frankfurt Ralph Rudolph ralph.r@gmx.net

Ghana George Adjei gaadjei@wagpco.com

Greece Giorgos Gerakakis gerakakis@yahoo.com

Panos Georgakopoulos georgak@yahoo.com

Iceland Oli Klemensson olafur.klemensson@sedlabanki.is

Einar Skulason einar@ahus.is

Sigurbjorn Gunnarsson sigurbjorn@lyfja.is 

Rebekka Valsdottir rvalsdott@hotmail.com 

India Amrit Singh captamrit@hotmail.com

Indonesia Handoko Bayumurti handoko.bayumurti@wfp.org

Japan Eiro Taniguchi uemsaaj@hotmail.com

Madrid Charlie Wilson charliepwilson@yahoo.es

Malaysia Sanjay Saigal sanjay@saigal.com.my

Munich Markus Geisenberger m.k.g@t-online.de

Claus Doerfler claus.doerfler@bmw.de

Shanghai Martin Jensen martinhjorth1976@hotmail.com 

South Africa Yoni Titi yoni.titi@yahoo.co.uk

Singapore Jay Jayaseelan rasaikujay@yahoo.com

Switzerland Charles Barber charles.barber@bluewin.ch

Markus Kuenzler markus.kuenzler@mailsource.com

Gian Plattner gian.plattner@ubs.com

Yannick Pottier yannick-pottier@bluewin.ch 

Etienne Rumo etienne_rumo@bluemail.ch

Thailand Vishnu Somboonpeti vishnu_somboonpeti@yahoo.co.uk

Toronto Josh Gillespie josh.gillespie@algonquinpower.com

FORTHCOMING EVENT

EUROPEAN ALUMNI DINNER IN BRUSSELS
Following on from the success of the
first European Alumni Dinner in
December 2009, the University will be
holding the second dinner on
Wednesday 17 November 2010. 

The Dinner will be hosted jointly by

The University of Edinburgh and The
Edinburgh University Brussels Society
and will be held at the historic Cercle
Royal Gaulois in Brussels. Further
details will be announced shortly, but
to register your interest, email
mariana.west@ed.ac.uk

The launch of the Toronto Career
Connections programme is finally
under way. Career Connections has

been established in response to the
present difficult economic climate and
the particularly difficult employment

market for fresh graduates. It is focused on using the
Business School’s alumni network as well as the network
of the University at large to provide assistance to
present students and fresh graduates who are looking to
embark on their careers. 

We are in the fortunate position of having members
who work in many different industry sectors and who
have a great deal of experience. Some club members
have volunteered to provide direct advice and support
to students and recent graduates to help with their
career development.

Alumni offer advice and information based on 
their personal experience of industry trends and
company culture. 

The roll-out of the programme involved a targeted
email campaign over the summer of 2010 to those
students and recent graduates from the greater Toronto
area. The programme is also described on the
University’s Careers Services website. When a student
contacts the University’s Careers Service and indicates
their interest, they are given guidance on how to

Needed: m
JOSH GILLESPIE, MBA ALUMNUS
AND LEADER OF THE CANADIAN
ALUMNI GROUP, GIVES AN UPDATE
ON AN INNOVATIVE ALUMNI-LED
INITIATIVE IN TORONTO

| ABOVE: Guido Picus loves the beaches of Aruba 
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global connections

: mentors in Toronto 

SOME CLUB
MEMBERS HAVE
VOLUNTEERED 
TO PROVIDE
DIRECT ADVICE
AND SUPPORT 
TO STUDENTS
AND RECENT
GRADUATES TO
HELP WITH 
THEIR CAREER
DEVELOPMENT
Josh Gillespie

structure their thoughts on their career aspirations prior
to approaching the alumni.

The most typical questions students are likely to ask
of alumni are:
• What do you find most rewarding/most difficult
about your work? 
• How did you get your job?
• Please describe your career path. 
• How did you make connections in a new city? 
• How does your job relate to your degree at
Edinburgh? 
• What might you have done at Edinburgh to prepare
better for a career in your field?

WANT TO KNOW MORE?
If you are interested in participating as a Career
Connections advisor, contact Josh Gillespie
joshgillespie@hotmail.com for more information.

• Can you recommend other individuals I should speak
to who could provide further advice?

What the programme is not designed to do is be an
employment service setting up students with jobs.
Students are also made aware that their alumni mentors
are pretty busy people themselves and will only be able
to help to an extent.

Guido Picus (MBA Class of 
1999) is in Aruba

WHY ARE YOU LOCATED 
IN ARUBA?
Kristjana and I set up
expandeer.com a year ago to
help UK, US and European
companies expand their
operations in Latin America and
vice versa, to help Latin American
companies target the US and
European markets. Aruba’s
central location is ideal as it’s a
short distance from our Latin

American development office 
in Quito, Ecuador and our
marketing office in Miami. Most
of our work is project based and
online so we’re able to manage
our staff and clients from any
location. Also, I’m from Aruba so
it’s great being back home after
ten years working in London.

WHERE ARE YOU LIVING 
IN ARUBA?
We live in the capital, Oranjestad,
and about 10 minutes away 
from the beach. 

WHAT DO YOU LIKE ABOUT 
THE PLACE?
The weather, constant breeze,
white sandy beaches and 
friendly Arubans.

HOW EASY WAS THE
RELOCATION?
We’re still getting used to the
island lifestyle. The relocation
itself was quite easy as I’m from
Aruba and we had been visiting
quite often. But setting up your
own business is always a
challenge and a labour of love.

HOW DOES IT COMPARE TO
LIFE IN THE UK?
Compared with London, the pace
is slower and we have a
healthier lifestyle. There is no
pollution, tube to catch or
London drizzle! I do miss meeting
friends and colleagues at the pub
after work for the occasional pint
and greasy kebab.

IS IT A PLACE TO PUT 
DOWN ROOTS?
Yes, we’re in the process 
of building a house. 

Where in the world?

| ABOVE: Toronto – where a programme is connecting fresh graduates with experienced alumni for help and advice 
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FEAST OF EVENTS PLANNED FOR ALUMNI WEEKEND

All postgraduate alumni are
invited back to Edinburgh to
attend the 2011 Alumni
Weekend, from Thursday 28
to Saturday 30 July. 

The three-day programme
of events will kick off with a
reception on the Thursday
evening in the new Business
School building. 

As well as opportunities
to re-connect with former
lecturers and fellow alumni
of the school, there will be a
series of presentations and

business debates from
leading experts on the
School’s core thematic areas
of Carbon, Finance, Public
Sector Management and
Entrepreneurship and
Innovation. 

Though one of the main
elements of the event is
professional networking,
there will also be plenty of
opportunities for more social
events, including a dinner
and ceilidh on the Saturday
evening. Partners and

children are very welcome 
to attend. For a full
programme and information
on logistics and
accommodation, email
alumni@business-school
.ed.ac.uk

The School aims to host
an alumni reception in
March 2011 to officially open
the new School building.
Confirmed dates will be
posted on the alumni
website and all alumni are
warmly invited to attend.

Did you 
know?

The School provides access
to two online international

job-posting platforms.
Details are on the new

website 

New website 
for alumni 
launches

requests for specific functionality or content that you want
to see. And remember that this is not the only online
presence that is relevant to alumni. The School has its own
pages on Facebook, Twitter and LinkedIn. 

Nearly one quarter of all postgraduate alumni are
members of the Business School’s Linkedin alumni groups,
so it is a great way to reconnect and network with fellow
alumni. You can link directly to the individual LinkedIn
groups from the alumni site.

GET ALL THE DETAILS YOU NEED 
ON USEFUL ALUMNI SERVICES –
FROM CAREER SUPPORT TO
NETWORKING – ALL ONLINE 

The new alumni website is now live at
www.business-school.ed.ac.uk/alumni 
The site sits within the existing Business 

School website and shares the same branding 
and design. 

Alumni are able to update their details as well as find
out about the latest news and events in their area. The
website also gives full details of alumni services, including
networking, careers support, information resources and
overseas events. This version of the website is the first
stage of what will be an ongoing development over the
next 12 months. 

The new Business School building is equipped with the
latest in audiovisual and IT resources and this should
allow us to provide speaker events online and other
streamed media on the website, reaching out to our
global, 4,000-strong community. As the website will
continue to evolve, please provide any comments or
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The Alumni Team has
been recruiting alumni
volunteers to become

class representatives of their
graduating year. We have had
a great response and a list of
representatives is listed on
the right. The role of Class
Representative is mostly a
figurehead role, but provides
a valuable, additional point of
contact for alumni who want
to reconnect with each other. 

Class representatives are also
occasionally approached as an
alumni focus group and
contacted for their advice and
feedback on a particular
alumni issue, but there is never
any obligation to respond.
Some class representatives have
also offered to help with plans
for the 2011 alumni reunion
weekend (see opposite page).

There are still year 
groups that do not have
representatives so if you
notice that there is no rep
listed for your year group and
you are interested in the role
or wish to nominate a fellow
class member, please contact
us on alumni@business-
school.ed.ac.uk

We are particularly
interested in hearing from
MSc Accounting & Finance
and MSc Carbon
Management alumni as 
these newly created
programmes do not have 
any representatives yet.

Your class needs you!

2009 FT Zev Kessler zk_mcgill@hotmail.com

2009 PT Rhian Davies rhianadavies@gmail.com

2008 FT Bing Tate b.tate@sms.ed.ac.uk

2007 FT Lindsay Keith lkeith@canvas
consulting.co.uk

George Taylor george@georgetaylor.com
Estee Chaikin chaiks24@aol.com

2007 PT Peter Lo plo@intergen.com

2006 FT Justin Gray jstnaddison@aol.co.uk

2005 FT Kevin Fagan kevin_fagan_1@hotmail.com

2005 PT Neil Harrison neil_d_harrison@ 
hotmail.com 

2004 FT Jake Deacon jake.deacon@cibc.ca

2004 PT Simon Fairclough simonfairclough@mac.com

2003 FT Tony Banger tsbanger@hotmail.com

2001 FT Kirsty MacGregor, kirstymacgregor@mac.com 
Stokes Herndon

2000 FT Hlíf Sturludóttir hlif@alnus.is

1999 FT Sebastian Lo yhslo@yahoo.com

1998 FT Hamdi Unutmaz hamdi.unutmaz@gmail.com

1997 PT Suzanne Grahame suzannegrahame@
btinternet.com

1996 FT Jonathan Collie jcollie@foodatwork.co.uk

1995 FT Ann Fazakerely ann@fazekas.co.uk

1991 FT Tod Dimmick toddimmick@verizon.net

1991 PT David Duncan david@duncan41.fsnet.co.uk

1989 FT Krisnan Srinivasan johanks2007@yahoo.com

1989 PT Alan Johnston alanmjohnston50@
hotmail.com 

1988 FT Graham Thomson gthomson@accelerant.co.uk

1987 FT Pat Apperson gpapperson@gmail.com

1986 FT Bjorn Erikkson bjorn.hilding.eriksson@
forsvarsbygg.no

Year FT/PT Name E-mail Year FT/PT Name E-mail

MBA CLASS REPRESENTATIVES

MSc CLASS REPRESENTATIVES

MSc Finance & Investment

2009 Bjorn Schubert bjoernschubert@gmx.de

2008 Uday Rathod uday.rathod@yahoo.com

2007 Pavle Sabic p.sabic@hotmail.co.uk

2006 Manish Modi modicom@hotmail.com

MSc Management

2009 Elisabeth Einhaus e.c.einhaus@googlemail.com

2008 Pankaj Kankaria pankajkankaria@gmail.com
Anna-Laura Seidt annalaura.seidt@

googlemail.com
Usman Piracha usmanpiracha@hotmail.com

MSc International Business & Emerging Markets

2009 Heather Webb heathercwebb@gmail.com
Sophia Morris smorris2099@yahoo.com

2008 Alexandra Fraser anfraser@gmail.com
Kevin Delissy Kevin.Delissy@nomura.com

2006 Markos Voudris mrkvdrs@yahoo.com
Alun Bethell alunbethell@gmail.com

Year Name E-mail Year FT/PT Name E-mail

alumni services

Aluminate October 2010_p16-17  29/9/10  14:02  Page 17



Sitting on a plane on his regular route to Chicago,
Gerry Rose (Class of 1987) still pinches himself.
Before his part-time MBA, he had no idea that the

type of job he now enjoys even existed. 
The idea that, as a consultant, he would counsel some

of the top multinationals in the world on how to be
more successful just never made it into his dreams
when he was a civil servant. Nor did he consider that his
experiences of success would lead him to the podium of
a new national awards ceremony – not as a recipient,
although his success would certainly warrant one – but
as its founder.  

The first ever Performance Awards event was held in
London on 27 May this year, but the idea for it was first
born under the dark clouds of the credit crunch in
September 2008, to bring some light to the ‘doom and
gloom constantly on the news’.

Gerry said: ‘I didn’t want to sit back and listen to all
that – I wanted to focus people’s attention on the
positive achievements out there.’

The annual event features high flyers from a range of
sectors, including sport, education, music, food and
drink and the environment. There is also a category 
for innovation. 

The organising body, The Performance Awards
Foundation, aims to focus not only on celebrating
achievement, but also mentoring emerging talent,
studying high performance and inspiring latent 
UK talent. 

And the root of all this work is, Gerry said, sharing
stories. As well as using a glittering awards bash to do
this, the foundation runs interactive workshops called
‘labs’ and will publish a book of the award winners’ tales
of success every year. 

special feature
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‘THE IDEA OF
PERFORMANCE
ACCELERATION IS
BASED ON THREE
STAGES – INSPIRE,
FOCUS AND
PERFORM. THE
ESSENCE IS THAT
PERFORMANCE
EQUALS
POTENTIAL MINUS
INTERFERENCE’
Gerry Rose

GERRY ROSE (CLASS OF 1987)
LIFTS THE LID ON LIFE AS A
WORLD-CLASS CONSULTANT –
PIONEERING ‘PERFORMANCE
ACCELERATION’ AND FOUNDING
A NEW AWARDS SCHEME

Top speed
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In fact, Gerry’s
own story would sit

nicely alongside those
who picked up a gong.

After 16 years in consulting,
he claims some of the top

companies in the world as his clients – organisations
such as Levi’s USA and Europe, LloydsTSB, Lego,
Cadbury Schweppes, Triumph and Lands’ End. They
have all benefited from his idea of  ‘Performance
Acceleration’.  

Gerry added: ‘The idea of performance acceleration is
based on three stages – inspire, focus and perform. The
essence is that performance equals potential minus
interference. 

‘Take tennis players, for example. If they empty all the
nonsense out of their heads they can improve their

performance. The same is true of businesses. I look to
identify those interferences, and reduce them in
organisations. I like to use the analogy of the sleek
ocean-going yacht. Someone needs to take off the
barnacles for it to go faster.’

One recent example he gives of the results of his
performance acceleration approach is a well-known
jeans brand. He worked with the UK retail team and in
the first full year of his involvement, net revenue was up
32 per cent on what was planned. That was almost a
third more than other areas that had the same product
and marketing. 

The big challenge that his approach tackles is to
convince companies to focus on the big things. 

He explained: ‘Most of the time, just 20 per cent of
what a company does generates 80 per cent of value,
but they spend a lot of time on the 80 per cent that
gives just 20 per cent value.

‘Back in 2005 I challenged one global US business to
look at all of its new projects. Just 25 per cent were
making any money, and I managed to convince the
directors to drop 50 per cent. The outcome was 
that in just two years the company was back to 
enjoying growth.’

Gerry charts the start of his journey to becoming a
world-class consultant to his education on the
Edinburgh MBA.  He said: ‘What it gave me was
confidence and strategic awareness.’ It also opened up
the door to a job at United Distillers, and its parent
company Guinness. Back then, it was a ‘sleeping giant’. It
has since reached its potential as one of the world’s
biggest drinks companies – now known as Diageo.

Gerry is proud of his involvement in waking up the
giant, and of the opportunity that helped first develop
his business improvement principles. 

He said: ‘When I joined everything was being
changed, everything was possible. It was very exciting
for a young man, particularly when you are put in the
role as I was of being responsible for organisational
development in our international markets, including
North America and Europe. The company had a great
vision and it really inspired me.’

But even before his MBA, being a young Finance
Officer at the Scottish Office helped inform his
improvement principles. He said: ‘There was discipline
and a common approach that, while it seems old
fashioned, are very relevant for today’s businesses. Too
much of business leaders’ time these days is spent on
managing the demands of communications technologies
– trivial emails, for example – rather than looking at the
big picture and going out to inspire their workforce.’

These experiences, combined with his MBA, has
helped Gerry forge for himself a business approach that
is seeing big results. He credits his success to two factors
noted in Malcolm Gladwell’s book Outliers – being in
the right place at the right time and dedicating more
than 10,000 hours to his discipline. Time well spent.
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• KNOW WHAT YOUR SERVICE
OFFER IS: Be clear on
deliverables and know what
conditions you need as a
consultant to be successful.
Going into a job without
that means you are set up to
fail from day one, and that
will give you a bad
reputation. I miss out on
jobs because I am very clear
on what I need, and I’m
fine with that because
otherwise I will be wasting
time and client money
because the project
will fail. 
• HAVE A GOOD WORK/LIFE
BALANCE: There is a lot of
business travel in consulting,
and from the start I said to
my family that I would take
a good break in the summer
and at Christmas and I’ve
stuck to that.

• THREE IS THE MAGIC
NUMBER: I stick to being
involved in no more than
three jobs at any one time
so I’m not spread too thin.
At the moment I am working
with the Performance
Awards as well as one
company in the States and
one company in Europe.
• PLAN FORWARD: There is a
long lead time in consulting
before projects begin, with
lots of preliminary meetings
to get people on board, so 
I am always looking for
work nine months to a 
year ahead of my current
projects finishing.
• BUILD UP A NETWORK OF
ASSOCIATES: I tried building
my business by training
others in my role, but I
found that once their
training was complete they 

left to start up on their own.
Instead, I use a network of
other consultants that offer
complementary services.  
• FOCUS ON YOUR STRENGTHS:
My accountant and business
manager are invaluable.
They allow me to focus
solely on delivering client
performance without getting
distracted by administrative
matters.

RECIPE FOR CONSULTING SUCCESS

GERRY ROSE OFFERS HIS TIPS ON HOW TO BE
A SUCCESSFUL CONSULTANT:

GERRY’S READING LIST:
• Funky Business by

Jonas Ridderstrale and
Kjell Nordstrom

• Good to Great by 
Jim Collins

• The Age of Unreason 
by Charles Handy

• The Great Crash of 
1929 by J K Galbraith

• Tipping Point by
Malcolm Gladwell

WANT TO KNOW MORE?
For more information on the Performance Awards,
visit www.theperformanceawards.com
For more information on Gerry’s consulting company,
visit www.whiteroomeurope.com

Guest contributors to the
first Performance Awards

Lab included Lord Seb Coe,
Kanya King from MOBO and

Kane Kramer, the British
inventor of the iPod

Did you 
know?
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THE OPPORTUNITIES
PRESENTED BY SOCIAL
MEDIA ARE DIZZYING, BUT
BUSINESSES AND
INDIVIDUALS NEED TO
EXAMINE HOW THIS FITS
INTO THEIR FUTURE,
WRITES JACQUIE RORIE

It is hard to believe that only seven years after
Mark Zuckerberg set up Facebook it now has
500 million users globally. Relative new kid on

the block Twitter now has 100 million users
worldwide, yet was only created in 2006. 
Social media platforms such as these are now
mainstream, and account for a significant part of
human interaction. 

Research by Ofcom in 2010 found that 45 per
cent of webtime on mobile browsers was on
social media platforms such as Facebook. But if
you think social media is just a means to share
your holiday photographs with friends and
family, then it is time to catch up with the
communication revolution.

Social media is now a mainstream channel
and platform for companies and individuals to
conduct business, communicate with clients,
source jobs, solve business problems, conduct
market research and the list goes on. The pace of
change, and development of technology with
the opportunities this brings, are breathtaking
and constantly changing. It is dizzying to think
that platforms such as Facebook, LinkedIn and
Twitter were mostly unheard of just a few short
years ago, and now they dominate the way many
of us communicate. 

Trying to crystal-ball gaze into what the future
of social media will look like, and how that will
impact on the way we live and do business, is a
challenge, but one businesses and individuals
need to embrace.

John Campbell, Director of digital media
company Precedent, believes that it is pointless
to speculate beyond the next three years as the
pace of change is so fast it is impossible to see
beyond that narrow window. 

One of John’s predictions is that the number
of providers in the social media landscape will
have to rationalise. ‘There is a huge amount of
confusion in the social media sector. The main
players are LinkedIn, Facebook and Twitter, but
there are hundreds if not thousands more,’ he
said. ‘All these players are developing capability
and overlapping functionality. 

‘All are fighting for the main audience instead
of developing complementary content and
functionality. The services and propositions will
have to rationalise over the short-term and the
market will be leaner.’

John anticipates that this rationalisation will

Join the
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The Business School has
recently undertaken research
that analysed comments
made by staff in response to
the blogs of senior managers
of blue chip companies. The
research measured the levels
of staff engagement, and
assessed how effective a blog
is as a channel of HR
communications.

Creating a virtual presence
requires a new rule book.
Blogs communicate and elicit
emotion and, like emails
sometimes result in
unintended consequences.

The research found that
postings needed to be
regular, informative and
topical or staff engagement
would soon drop off. To

generate maximum response
staff had to be allowed to
respond anonymously. Key to
the success of this medium
was remembering that these
social/staff networking sites
should involve a two-way
process, and that managers
had to do something with
the information and engage
in the conversation.
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BLOGGING TO ENGAGE WITH STAFF...

CONTINUED ON PAGE 22 >>>

he flock
bring benefits for the user. ‘If you want to
publicise an event or announce a new service,
you probably need to post it on up to five
different platforms. Very soon you will need to
do this just once as standards are being
developed that will allow users to have an open
ID, which will mean one sign in and password
across all social platforms.’

John also predicts that geo-location, and the
development of services around this, will drive a
revolution in consumer marketing and
behaviour. The development of applications
such as Four Square and Gowalla allows
consumers to publish their location, and more
importantly allows companies to offer incentives
to their customers to do so. 

This is a trend that is already happening
widely in the US, where web and mobile
developers have been exploring location-based
features for several years. Corporate promotions
where venues and retailers ‘reward’ customers
who publish their location is increasingly
common. In the US, Starbucks used a
FourSquare promotion to attract a million
customers to its store in one day.

In August 2010, Facebook launched a new
tool, Facebook Places, which allows users to
publish their location. It is currently only
available in the US but will be in the UK 
within the year.

Even the luddites among us are beginning to
appreciate that social media provide huge
opportunities in our professional lives and can
provide a critical tool to launch and progress 
our careers. 

LinkedIn is one platform that offers these
opportunities. A professional networking
phenomena founded in 2003, it connects more
than 75 million professionals worldwide.
LinkedIn proclaims itself as more than just a job-
hunting and corporate hire site. It allows users to
network, share ideas, pose questions, help
contacts and make decisions. As a corporate tool
is has been hugely successful with some
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companies able to recruit the majority
of their senior staff via LinkedIn and
cutting the costs and time to hire.

LinkedIn provides a platform for
individuals and companies, though in
many ways the distinction between the
individual and the company is a false
one in the social media landscape. As
Chris Brown, University of Edinburgh
alumnus and Enterprise Relationship
Manager for LinkedIn, said: ‘In essence,
every professional is now a small
business, and your online identity 
and presence are just an extension 
of the brand.’ 

Chris’s journey to a role at LinkedIn
began in 2006 when he became a
member of the network and was later
approached by LinkedIn, via his profile,
to work for the company in 2009. 
In many ways Chris embodies the
archetypal success story of virtual

networking. Social media platforms
offer broader opportunities to
companies, not just a tool for recruiting
staff. Large corporates are using social
media platforms as an integral part of
their corporate strategy. Vodafone is a
pioneer on this front, using Twitter as
its main customer services channel.
Customers can tweet their problem to
Vodafone where their tweet is dealt
with by a named member of staff,
allowing a personal service to be
delivered, avoiding the biggest
consumer downside of call centres, the
absence of a personal service.

So where does this leave many small
companies which are novices in the
social media landscape, and lack the
expertise and budget of the bigger,
more established players? The greatest
asset of social media is that it is largely
intuitive, and technical expertise is 
no pre-requisite to success. In fact,
websites such as ning.com allow you to
build your own social media platform
to suit your own needs, with no
technical knowledge required. 

What is important is to establish
your objectives and engage with 
your audience.  

John Campbell said: ‘You have 
to think of a strategic approach.
Measure the return and understand
the success criteria. Social media is
not an alternative marketing channel
now, it is an essential one, but still
very few businesses have a social
media strategy.’

It is also worth remembering that
you do not have to stick to the big

three providers, Twitter, Facebook
and LinkedIn. As specialised, younger
players come into the market, it could
be that one of these is a better match
for your objectives and audience. One
example of this is KILTR, a ‘social
media diaspora network’ (which has
just launched to public beta at
www.kiltr.com). Brian Hughes, CEO
and Co-Founder of KILTR, a partner
of the University of Edinburgh
Informatics Ventures, states that
members can be individuals,
companies or organisations that share
a connection and affection for
Scotland. They share an aim to
promote enterprise and business
growth both within Scotland and for
its global communities. Brian said:
‘There is also room in the social 
media market for a nimble player
with less clutter and more creative
delivery of info.’

A brave new world where social
media is a key medium of how we
communicate and organise our lives is
already here. The opportunities are
evident but the downsides are still to
be wrestled with. How do we manage
the juggling act of work/life balance
when our work email, personal texts
and family photographs are all
managed through one mobile device –
a smartphone – which so few of us can
function without. The price we pay for
the social media revolution is perhaps
still uncertain but as social media is
already such an integral part of the way
we live, it will be one that most of us
will make willingly.

‘SOCIAL MEDIA
IS NOT AN
ALTERNATIVE
MARKETING
CHANNEL
NOW, IT IS AN
ESSENTIAL
ONE, BUT STILL
VERY FEW
BUSINESSES
HAVE A 
SOCIAL MEDIA
STRATEGY’
John Campbell
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When it comes to
business schools,
reputation is very
important, but we can no
longer rely on historical
reputation alone. 

To attract students, we
need to engage the best
and brightest with our
brand. The challenge 
for the School is to form
meaningful relationships
with increasingly diverse
audiences.

Traditional media was
about top-down messages
disseminated from
organisations. Today, it’s
all about conversations

and two-way interactions.
At the forefront of new
media is social
networking. It’s about
engaging, inspiring and
intriguing our audience
and empowering friends,
followers, fans and other
stakeholders to interact
with brands on a 
regular basis.

The most popular
networks – Facebook,
Twitter and LinkedIn –
have a mostly social
purpose to bring people
together. At the Business
School we use these to
communicate school news,

as well as encouraging
students and alumni to
engage with us. In
addition staff members
have blogs and academics
can post on forums
relevant to their 
subject area. 

Our balanced strategy
involves carefully selected
outreach through social
media channels, linked in
with a frequently updated
website. We have not
engaged with all channels,
just a select few where we
believe we can benefit our
audience and add value. 

Activity is continually

reviewed as social
networking trends
evolve.

The challenge with
social media is that
you do relinquish brand
ownership and have to be
prepared for this. Opting
out is no longer really an
option as all brands are
freely discussed on the
internet. By engaging we
have a chance to help
shape these
conversations. 

SCHOOL EMBRACES MEDIA TO ENGAGE THE BEST AND BRIGHTEST

CONTINUED FROM PAGE 21 >>>

NETWORK WITH THE SCHOOL
Connect with www.facebook.com/uoebusiness
and www.twitter.com/uoebusiness
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FOR PROFESSIONALS...
• TAKE CONTROL OF YOUR ONLINE
PROFESSIONAL PROFILE

Today, first impressions
commonly happen online, with
potential clients, business
partners and employers Googling
people ahead of key meetings. A
completed and active LinkedIn
profile will come at the top of
searches for your name, allowing
you to take control of what people
see about you online, and letting
you keep your social networks for
your personal life.

• GET THE RIGHT INFORMATION AT
THE RIGHT TIME
Whether it’s fellow alumni or
people that you’ve worked with in
the past, we all have a network of
trusted contacts which it makes
sense to keep in touch with in a
business context. LinkedIn offers
a free service to connect with
these trusted contacts, allowing
you to easily keep up to date with
what they’re doing, and reach out
to them for business insights,
opportunities and advice when
you need it. Timely information
from trusted contacts is key to

business success, so it pays to
build your network before you
need it. Also, the iPhone and
BlackBerry mobile apps allow you
to get more information on
people you’re meeting on the go.

• CONNECT TO NEW OPPORTUNITIES
If you’re looking for your first step
into the professional world or
maybe considering the next step
in your career, LinkedIn gives you
access to the decision makers
and key people in the companies
you might want to work for. It’s
easy to find the right people and if
you’ve built your network, it’s
more likely that you’ll know
someone in common who can
make an introduction, so you can
get your foot in the door and get
ahead of the crowd.

• GET FOUND
Having a full profile on LinkedIn
makes you more likely to show up
in search results on the site.
Today, 25 per cent of the FTSE 100
and 60 per cent of the Fortune
100 companies hire through
LinkedIn and with more than one
billion people searches last year it
pays to be discoverable.

• DEMONSTRATE YOUR AMBITION
AND EXPERTISE
LinkedIn Groups and Answers are
great resources for finding
business knowledge from other
members. Additionally, they
provide a platform for
demonstrating your expertise by
offering answers related to your
industry or participating in
discussions. They’re also a great
place to find people in the fields
you’re interested in to ask for
advice on how to go about 
getting into the industry.

FOR COMPANIES...
• BETTER SHARING OF
INFORMATION

Encouraging staff to join and be
active on LinkedIn will increase
the flow of industry insights,
knowledge and best practice both
into an organisation and between
staff in an organisation.

• SHARING OF INFORMATION
BETWEEN EMPLOYEES
Creating a closed group on
LinkedIn allows employees to
share information in an online
environment where access can be

easily controlled with sub-groups
for different divisions or locations.

• KEEP UP TO SPEED WITH
CUSTOMERS AND COMPETITION
Using tools such as Company
Follow, staff can easily keep up-to-
date with changes of customers
and clients, or even competition,
improving reaction times to
industry changes. With free
mobile apps for BlackBerry and
iPhone, LinkedIn can work
wherever employees do.

• NETWORK OUTSIDE THE BUSINESS
Joining LinkedIn Groups related
to a particular industry and
checking out LinkedIn Answers in
the same field will help staff keep
up to date with the latest trends,
concerns, interests and opinions
from key professionals in the
sector, as well as demonstrating
their expertise.

• BE FOUND
Company profiles are a great
place for an organisation to
establish a presence where
potential talent and customers
can easily find you. See if your
company already has one.

CHRIS BROWN, ENTERPRISE RELATIONSHIP MANAGER FOR LINKEDIN, GIVES
HIS TOP TIPS ON GETTING THE MOST FROM THE SOCIAL NETWORKING SITE

BE THE STRONGEST LINK
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STEPHANIE JARVIE (CLASS OF 2002)

I set up my own consulting business two years
ago just after my son was born when I needed
to find a way to balance caring for my little
one and still earn an income. 

I saw a niche in the market in Australia to
provide online, new media and social media
strategy for the corporate and government
sectors. Organisations in Australia have been
slow to harness the potential of these
communication technologies. 

Since starting my business, 
I’ve developed the ten-year web
and new media strategy for
Melbourne Water, which has
since adopted pretty much all of
the recommendations, including
overhauling its website, using
social networking sites such as
Facebook, as well as posting video
on Youtube and regular updates 
on Twitter. 

We’ve also launched a very
popular iPhone app where you can
get up-to-the-minute data on water
storages in the dams that supply
Melbourne. We’re also trialling using
SMS alerts to alert farmers about

when they can irrigate, and a separate trial 
for sending out flood alerts to people in 
flood zones.

As a parent, social media is not just my
bread and butter, it also provides me with the
flexible lifestyle to earn it. I mostly work from
home, but can be seen tucked away in cafés,
working in airports and at my clients’ offices. 

The one item I can’t live without is my
iPhone. I check my emails, access news feeds,

do my online banking, use the
currency converter, translation
tools, restaurant locator, access
various social media sites and
apps. It also has episodes of my
son’s favourite TV shows on it –
I can’t tell you how many times
this has got him to sit still on a
plane, or bought me an extra
five minutes when I’m on
deadline.

In terms of my personal use
of social media, I use LinkedIn
a lot to keep up with my
professional network, and use
Facebook to keep up with my
friends, alumni and former
colleagues around the world. 

LINDSAY KEITH (CLASS OF 2007)

As a digital marketing consultant, I
advise firms on how they can use
social media to engage customers.

If firms don’t have a social media
strategy, they are missing a trick. If
implemented correctly, firms can listen
to what consumers are saying about
their brand and products on social
media for vital insight that enables
innovation.

When employing social media to
market products or services, it’s about
selling. The benefit in using digital
channels is that it’s possible to track
entire user journeys from the first
touchpoint to conversion. 

When employing social media for
marketing a brand, it is different. We
look to raise brand awareness by
seeding links on blogs, in listening to
consumer conversations in Facebook
and Twitter, responding to any negative

messaging and creating advocates to
keep the brand message going. 

The future of social media lies in
the hands of consumers, but emerging
technologies to look out for are
Foursquare, Gowalla and the new
Facebook commerce engine – not to
mention Google’s plans for this area.

Social media is evolving, ultimately
empowering the consumer to share
their experiences. It’s my job to help
businesses listen, act and respond. 

Tales of tweets, p

THE DIGITAL MEDIA PROFESSIONAL

‘AS A PARENT, SOCIAL MEDIA
IS NOT JUST MY BREAD AND
BUTTER, IT ALSO PROVIDES
ME WITH THE FLEXIBLE
LIFESTYLE TO EARN IT. I
MOSTLY WORK FROM HOME,
BUT CAN BE SEEN TUCKED
AWAY IN CAFÉS, WORKING IN
AIRPORTS AND AT MY
CLIENTS’ OFFICES’
Stephanie Jarvie

FOUR MBA ALUMNI SHARE THEIR ADVICE AND EXPERIENCES
OF USING SOCIAL MEDIA IN THE NEW BUSINESS LANDSCAPE
TO CONNECT WITH CUSTOMERS, COLLEAGUES AND MORE...  

WANT TO KNOW MORE?
Lindsay Keith is Managing
Director of Canvas Perspective
(www.canvasconsutling.co.uk).
Follow him on twitter@lwjkeith
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KRISHNAN SRINIVASIN 
(CLASS OF 1989)

I am half a century old this year.
When I was at school, the likes 
of mobile phones and Skype were 
not around. So how did I cope 
with new technology? With fear
and difficulty early on, but
I adapted.

What surprised me was this:
anything I put my mind to I was 
able to overcome. You could easily

experiment with new technology and
through it learn new skills. 

About two years ago in the run-up
to the global financial crisis, I was
feeling insecure at my company 
and started to look for fresh
opportunities. I joined LinkedIn and
connected with a former boss, who,
in turn, was able to turn up the role I
have today at Dell. From then on,
looking for contacts gripped me
almost like an addiction. Today, I
have more than 500 connections all

over the world. They continue 
to grow.

You could liken me to a virtual
networking evangelist. Friends often
come to me for help. I’ve used

LinkedIn to connect with total
strangers to solve their business
problems. I have also had other
alumni introduced to me to search for
jobs. I find great fun and satisfaction
in doing this.

I would be happy to help anyone
get started in virtual networking or
LinkedIn in particular. Send me an
email at johanks2007@yahoo.com 

I am also on Skype, so I can talk
you through its functionality. Happy
networking. 

posts and links
MERLIN GOLDMAN 
(CLASS OF 2002)

As a technologist I suppose
it’s a given that I’m
comfortable with social
media and use it personally
and for work. LinkedIn is
great as a database of contacts and sometimes to problem
solve. For instance, I was looking for some data on assessing
the market value of genetics and posted a query on
LinkedIn. A member of the group who had conducted
research into that area sent me exactly what I needed.  

My organisation, the Technology Strategy Board, uses
Twitter as a staff posting board. Half of us are technologists
and travel a lot so we tweet where we are and what we are
up to and this is posted on the staff intranet. It can be
trivial, but occasionally I pick up that a colleague is meeting
with a company or contact that is relevant to what I’m
working on. It’s all part of good internal communication.

The purpose of the Board is to promote innovation and
that means bringing innovators together. I’ve been involved
in developing Connect, a networking tool for technologists
that uses the same principles as a social media platform. It
allows them to speak to each other, set up blogs and share
information. It was set up early this year and is accruing
members at a rate of 100 a day. Hopefully it is helping to
foster a climate of innovation and boost the UK’s economy.

‘I’VE USED LINKEDIN TO
CONNECT WITH TOTAL
STRANGERS TO SOLVE
THEIR BUSINESS
PROBLEMS’ 
Krishnan Srinivasin

WANT TO KNOW MORE?
Merlin Goldman is Lead Technologist –
Biosciences at the Technology Strategy Board. 
To join Connect, visit https://ktn.innovateuk.org
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A fter graduating with an MSc in Management 
in 2007, I moved back to my native 
country of Iceland and started work as a

management consultant. 
My expertise is in public management and

organisational strategy. For four years I have had
ministries, public agencies and municipalities for
clients, conducting consultations with management
teams on change initiatives and the management 
of eGovernment initiatives. However, Iceland’s
economic landscape has changed dramatically 
in these four years. 

My first year as a consultant was astonishing. I
entered a fast-phased business environment during a
period of long-term economic expansion. My work
required me to examine procedures, organisational
structures, programmes and policies of public services
to help them to keep up with the growth of private
business and banks. Many businesses were also looking
for highly skilled consultants who could step quickly in
to change initiatives. 

The direction was all expansion and growth,
and with the help of the Icelandic banks, it
was easy to gain access to international
markets and therefore very easy for many
companies to grow with leveraged
acquisitions. 

Companies started to buy up firms abroad
and it now seems as if very few in Iceland could
stand by and look at the money flow and not take
advantage of the situation. Individuals also took
advantage of the banks’ easy access to international
markets and public spending increased considerably.

The banks’ swift expansion was mainly based on their
easy access to European markets, on the basis of the
EEA Agreement and, at the time, good rating of the
Icelandic Treasury. 

In the middle of the expansion period (2004-2006)
mistakes were made in monetary and fiscal

management by the government. Taxes were lowered
and public spending increased further. Supervisory
authorities failed to grow in proportion with the banks.
Cross-ownership of the largest companies and banks led
to a domino collapse of the three main banks. 

Overnight, the business environment in Iceland
changed dramatically.

By October 2008 there was no way out of the 
crisis. The parliament passed emergency laws to protect
the Icelandic economy from total meltdown, and the
emergency laws resulted in the creation of new banks.
The debts, and the old banks, were left to a legal dispute
between the Icelandic government and its main
creditors. This legacy is still not resolved.  

Cross-ownership in the banking sector and the largest
companies means the crisis has had a domino effect on
the whole business environment. Many of the largest
companies in Iceland are currently in the custody of 
the “new” banks. 

Immediately after the economic crash, companies
began to shed surplus staff and attempted to return

to their core competencies. These same
companies put their main focus on doing

things in house instead of outsourcing or
looking for consultants, which made things
challenging for those who specialised in

providing consultancy services. 
Two years have passed and the same

companies are now beginning to recruit staff
better suited to their current needs.
As a result, my field of work had to change. I had to

adapt my consultancy skills from helping organisations
to grow and expand to working more effectively. Now,
the focus is on helping organisations to collaborate
across networks and cut costs. This inevitably requires
organisations to rethink their strategy. This is hard as the
leaders of today have not faced a situation like this
before and there is no easy way out. 

I had to adapt my skillset into providing different

professional development

MSC MANAGEMENT ALUMNUS ARNAR PALSSON (CLASS OF 2007) GIVES
AN INSIDER’S VIEW OF THE ICELANDIC ECONOMY BEFORE, DURING
AND AFTER ITS ECONOMIC COLLAPSE – AND THE CHALLENGES FACING
A CONSULTANT IN THIS TOUGH ENVIRONMENT

Seventeen per cent of
Business School alumni
work in the consultancy

sector

Did you 
know?

Crisis response

‘AFTER THE
ECONOMIC CRASH
I HAD TO FIND AND
USE MORE
CREATIVE
METHODS TO FIND
SOLUTIONS TO
PROBLEMS’
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support in very tough decision-making processes.  I had
to find and use more creative methods to find solutions. 

Much more effort had to go into supporting
managers and leaders strategically in problem-solving
situations. This was a challenge compared with before,
when the only thing needed was a written report “about
what to buy next and how that would support the
organisational growth”.

Now, leaders are struggling to find solutions and
working hard to mature these so there is some chance
of realising their potential. 

Collaboration is also key. When functional solutions
are sparse, leaders need to work hard and well with
their staff to ensure commitment to proposed actions. 

Immediately after the crash, I took part in strategic
workshop sessions to gather views on cost cutting for
ministries and their agencies. 

I worked with an agency in Iceland in analysing 
the organisational current and future needs. A new
structure and strategy was defined to address the crisis
and maximise public value. I ensured ideas were
brainstormed and well developed before supporting the
leadership in collaboration with their staff to decide
upon the best possible actions.

Prior to my MSc, I had accumulated considerable
experience in eGovernment, and took the opportunity
to study this further. I have since specialised in strategic
eGovernment and the implementation of electronic
government procedures. 

A substantial amount of taxpayers’ money can be

spared with the successful implementation of
technology for basic processes and communication
between individuals, companies and public agencies. 

Currently, my main consultancy projects are within
the public sector. The basic tasks of government go on
despite the crisis and the need for government
intervention is seemingly on the increase in Iceland. The
government needs ad-hoc consultancy services. More
specifically, it needs highly experienced consultants
who can come quickly into an assignment and leave
with no further obligations.

Although the business environment is slowly
recovering in Iceland, I often think about opportunities
abroad and how I could use my experience in a larger
job market to take on new challenges. 

The benefits of working as an independent
management consultant are that it provides
freedom, diverse experience and
flexibility. One of the more
challenging aspects is the
uncertainty about the future.
But you have the luxury of
being able to take quick
decisions when exciting
opportunities arise. 

I often think about my life
as being like that of an old
Icelandic fisherman – who goes
out daily never quite sure of what
he will bring back home. 

www.business-school.ed.ac.uk

professional development

• Be collaborative. Gather
input from employees for
problem-solving
situations. When you
strategically involve staff
you are more likely to get
commitment to proposed
action.
• Review your business
strategy regularly. Make
sure it is focused, and
consistently review that
strategy with employees. 
• When there is a hint
of a downturn, try
immediately to shift
your focus to your core
competencies.
• The downturn can
present opportunities for
growth – seize these
opportunities! If you can’t
find them, focus on
protective action.
• If the majority of your
leaders’ experience is from
an economic-expansion
period, they need support
and short-term expertise
to develop them into
stronger leaders who can
lead through the recovery.
• Focus on bringing on the
right people for your
company. During a
recession, great talent
emerges on the market.
However, you may also
have to consider letting
some underperforming
leaders and staff go.

HOW TO
SURVIVE AN
ECONOMIC
DOWNTURN
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Arnar Palsson says the benefits of
being an independent management
consultant are freedom and flexibility
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Think back to when you
were at your most
creative. Chances are

you’ll recall events from
your childhood, rather than
recent business dealings. 

Yet in today’s turbulent and
fast-paced business world, creativity
is just what is needed to help
organisations to adapt and businesses
to prosper. So if children can unleash their
creative energy through play, surely we can do
the same as adults? 

Playing allows you to try out new ideas 
and explore new worlds without the fear 
of making the wrong decision, or being
ostracised for trying something new.

PLAYING FOR STRATEGIC ADVANTAGE
Perhaps unsurprisingly, some of the most
innovative companies of the last ten years 
are those that have a playful streak. 

Who would have imagined that Apple
would now be selling phones and mp3
players? Who would have guessed just ten
years ago that the low-cost airline upstart
easyJet would now be the largest carrier 
at Gatwick Airport? 

Such successful companies did not achieve
breakthroughs by extrapolating last year’s sales
and following conventional industry wisdom.
A key ingredient that sets today’s most
innovative and creative companies apart is a
playful streak. Google now even builds
in play spaces to its offices.

In today’s dynamic Internet
age, with decentralised, flat,
global, and increasingly virtual
corporations, the limitations of
traditional approaches to
planning and control are self-
evident. It’s no longer about
developing this year’s version of the
“Model T” or fighting well-defined
competitors. Instead, the real winners are
those companies who innovate in everything
they do, allowing their strategies to emerge

collaboratively, and who can seize the
opportunities arising out of chance events. 

Invenzyme’s “PLAY4Business” approach
applies LEGO® SERIOUS PLAY™ (LSP)

methodology at its core, to create a tool
that is a key way of bringing that

essential creativity to the workplace,
allowing organisations to:

• Communicate more effectively 
• Fast track to the real issues 

• Develop innovative strategies 
• Align team goals and make better decisions.

To date, more than 300 projects have been
completed by innovative and forward-looking
firms using LSP, and a growing number are
creating teams of in-house facilitators. LEGO
SERIOUS PLAY has shifted mindsets in
organisations as diverse as the French telecom
group Alcatel-Lucent, pharmaceutical
firms Roche and Novo Nordisk, and
household names such as Google,
Nokia, NASA, Microsoft, Shell 
and Airbus!

The LEGO SERIOUS PLAY
methodology itself builds on
research into cognitive psychology
carried out by such eminent
psychologists as Jean Piaget and
his disciples, such as the fact that
we think differently and learn
better when we build something with
our hands. 

As Plato said: “You can discover more about
a person in an hour of play than in a year

of conversation.”        

BUILDING ON SCIENCE
It was the brainchild of two
professors of the IMD Business
School in Switzerland, Johan

Roos and Bart Victor, and the
then CEO of the LEGO Group

Kjeld Kristiansen. Like strategic gurus
Gary Hamel and Henry Mintzberg, they
recognised the limitations of conventional
strategic planning, and by the late 1990s they
too were searching for a way to enable

companies to develop radical, innovative
strategies. They believed that serious play
was the answer, and so  developed LSP
around ten years ago.

CHILD’S PLAY! OR IS IT?
On the face of it, building with plastic bricks
may look like child’s play. But this is serious,
adult play with a purpose. After a few 
warm-up exercises, participants quickly get
into building models that represent something
real, such as a business goal, a difficult
colleague, or something they are passionate
about. The insights that come out of the
process are striking, and many clients find that
a session can trigger many questions about
their company. 

The warm-up exercises quickly build
rapport, encourage disclosure, enhance

awareness and trigger creative
thinking. 

Typically, this is followed by a
sequence of steps carefully designed
and facilitated to lead participants to
a shared identity, with a richer
understanding of their own role, 
and the issues involved for themselves
and others. 

They build a landscape, highlighting
external and internal agents that may

influence performance. Agents are
linked with other agents and with the shared

identity, so the nature of relationships is
reflected in the type of connection. 

Areas of common interest and mutual
dependence, as well as possible sources of
tension, become clearer and they develop a
shared interpretation of the challenges they
face that brings together their individual
perspectives and overcomes their differences. 

Possible “what-ifs” in the landscape are
imagined and played out as if they happened
right now, and participants articulate what
makes the response appropriate. Finally, they
individually develop some simple guiding
principles that they can take away to help
them make the right decisions, and work
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DR JIM PATON OF INVENZYME EXPLAINS WHY PLAY IS A SERIOUS BUSINESS

Play towin

Did you 
know?

Dr Jim Paton will speak at
the Business School about
LSP on 26 October. To book,
email alumni@business-

school.ed.ac.uk
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collaboratively when faced with new
challenges back in their jobs. 

COMMUNICATION AND CREATIVE THINKING
The focus on what is constructed, 
more than on people, eases tensions, 
and participants who have never met before
find it easy to communicate and work
collaboratively to create something that 
they all have a stake in.

Typically, the methodology is used with
groups of people who know each other
already, and where there may be significant
issues at stake. It enables everyone to express
their opinion constructively without feeling
threatened or indeed being threatening.  

In essence, the LEGO becomes a powerful
tool in helping identify and discuss some
difficult issues. 

PLAY4Business adapts at its core the LEGO

SERIOUS PLAY facilitation tool to stimulate
creative thinking and get people to collaborate
more. The approach has been successfully
applied to challenges as diverse as developing
a corporate vision, creating a new product,
aligning team goals and managing change. 

THE FUTURE WITH PLAY4BUSINESS
As of May 2010, the LEGO Group made
LEGO SERIOUS PLAY methodology 
open source. 

Our company, Invenzyme, as one of only 
a few organisations trained and certified in 
the original methodology by the LEGO
Group, has developed a range of applications
based on this unique approach to address
common business challenges. 

We also train individuals as facilitators 
in our PLAY4Business applications that use
the LSP concept at their core, to help
companies create strategy, manage change 
and develop people.

So, the next time your organisation faces 
a big challenge, why not try a hands-on
experience to bring everyone together and
discover a new way forward?

LEGO and LEGO SERIOUS PLAY 
are registered trademarks 
of the LEGO Group
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business development

YOU CAN DISCOVER MORE
ABOUT A PERSON IN AN HOUR
OF PLAY THAN IN A YEAR OF
CONVERSATION

Left im
ages ©

2004 The LEG
O
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Population changes and workforce ageing
are prompting a rethink of retirement by
individuals, employers, governments and

researchers. 
Increasing life expectancy and delays in 

the onset of ill health create potential
opportunities for many of those who want 
to continue in employment or perform
voluntary work. At the same time, financial
pressures on pensions and public services,
resulting from population ageing, mean that
in the future older people will have a greater
need to work than at present. 

Final salary pensions, an important route to
early retirement in the past, are in steep
decline. Government reforms mean that in
future people will have to wait until after 65
for a state pension. 

In the context of a government agenda to
extend people’s working lives, there is already
evidence of people delaying labour market
exit. Those over state pension age are the
fastest growing group in the UK labour
market, and research suggests this group blurs
the divide between work and retirement by
typically working part-time while drawing on
a state pension. It may be the case that not
only will people leave the labour market later
in future, those defining themselves as retired
will increasingly perform paid work. 

This future is far from certain, however,
given unclear economic prospects, a strong
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Rethinking  

PROFESSOR WENDY
LORETTO OF UNIVERSITY 
OF EDINBURGH BUSINESS
SCHOOL HAS WON FUNDING
FROM THE ECONOMIC AND
SOCIAL RESEARCH COUNCIL
TO STAGE A SERIES OF
SEMINARS THAT WILL
ADDRESS THE COMPLEX
ISSUES OF RETIREMENT

retirem

IT COULD BE THAT IN
FUTURE PEOPLE MAY
NOT ONLY LEAVE THE
LABOUR MARKET 
LATER, BUT THOSE
DEFINING THEMSELVES
AS RETIRED WILL
INCREASINGLY
CONTINUE TO 
PERFORM PAID WORK 
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preference for leisure among many and the
possibility of increased caring responsibilities
for many of the younger old (including caring
for parents and grandchildren). 

This seminar series will explore the extent
to which retirement is changing, and is likely
to change, in future. Recognising that
retirement changes are likely to be
influenced by a multitude of factors, and have
a number of consequences, the series is
innovative in bringing together researchers
from a range of disciplines and fields of study. 

Seminars will explore the changing
context of retirement, retirement incomes,
employment, active ageing and the future of
retirement. The findings are likely to be
relevant to academic and non-academic
audiences, including government policy
makers. This will help in implementing the
government’s agenda to extend the working
life, by ensuring that policies are informed
by solid research on what is effective. 

The Equalities and Human Rights
Commission will benefit from hearing about
research on the prevalence and nature of age
discrimination. This will help in providing
advice and guidance to employers and
service providers, and help in influencing the
regulatory framework for promoting
equality and human rights for older people. 

NGOs and trade unions will also be
represented to hear how work, retirement
and pensions are changing, as this can 
help them formulate campaigns and 
provide services such as the National
Pensioners Convention, and the Age and
Employment Network.

After the seminars a volume of
contributions will be produced, aimed not
only at academics, but also policy makers and
other professionals such as training managers,
HR professionals and trade unionists.

The series of five seminars is a joint
initiative with the University of Kent and
Brighton University and will begin in
February 2011.

 
ment

THE AUDIT LANDSCAPE IN THE UK
IS CHANGING, AND TWO BUSINESS 
SCHOOL PROJECTS ARE CHARTING 
THE NEW GROUND

The audit, inspection and scrutiny of government
and public services is big business. 

The UK, in particular, has a bewildering array 
of organisations charged with this task, and their
proliferation and expansion over the past two
decades has been the subject of contentious
debate. 

Many fear the ‘Audit Society’ has got out of hand
with public services spending too much time making
themselves fit for audit rather than delivering
services. There are frequent calls for professionals to
be set free to get on with their jobs and the UK
Government has responded by announcing the
demise of the Audit Commission in England. 

Yet high-profile failures in public services, such
as the failure of child protection services to prevent
the deaths of Victoria Climbié and Baby Peter,
produce demands for more oversight and
surveillance. Already, commentators are asking who

will tackle failures in England’s local authorities
now the Audit Commission is being axed.

Getting the balance right is difficult, and policy
decisions on the future of audit, inspection and
scrutiny need to be informed by good evidence on
the operation and impact of these bodies. To this
end, Sandra Nutley of University of Edinburgh
Business School has joined forces with Steve Martin
of Cardiff Business School to study various aspects of
audit and inspection activity.

One project (also involving James Downe and
Clive Grace from Cardiff Business School) investigated
the different regimes for assessing local government
performance in England, Scotland and Wales. It
mapped their key features, explored the reasons for
differences and similarities between them and the
consequences of the differences. 

The research generated a rich understanding of
various ways in which local government
performance improvement is stimulated and
assessed. It was supported by the key organisations
responsible for implementing the inspection regimes
in the three nations (including central government
departments, audit bodies, improvement agencies
and local authority associations) and it was funded

by the Economic and Social Research Council (ESRC).
The emerging findings were tested with a range

of practitioners and policy makers in two seminars.
Responses confirmed the findings and showed that
the research had practical and policy benefits,
particularly in helping to shape the revised regimes
operated by both Audit Scotland and the Wales
Audit Office. 

Another project (involving Ruth Levitt and
William Solesbury, both associate research fellows
of the University of Edinburgh Business School)
examined how audit, inspection and scrutiny
organisations collect, analyse and interpret
evidence in making judgements about the
performance of public services. As a result of this
work, the research team identified eight principles
for the effective use of evidence in these
organisations. These principles, along with details
of the research evidence underpinning them, are
explained in a briefing paper published by the
Nuffield Foundation, called Evidence for
accountability: using evidence in the audit,
inspection and scrutiny of UK government. 

The Foundation describes the briefing paper as
essential reading for anyone working in the audit,
inspection and scrutiny field. It is also useful for
policy makers who are seeking to reshape 
the audit, inspection and scrutiny landscape. 

In April 2010, the Nuffield Foundation hosted 
a seminar to facilitate discussion between
researchers and practitioners on the role and impact
of audit, inspection and scrutiny bodies. This set out
an agenda for policy review and
future research.

WATCH OUT

RESEARCH HAS GENERATED A
RICH UNDERSTANDING OF WAYS
IN WHICH LOCAL GOVERNMENT
PERFORMANCE IMPROVEMENT 
IS ASSESSED. THAT HAS HELPED
SHAPE REVISED REGIMES IN
SCOTLAND AND WALES

WANT TO KNOW MORE?
For a copy of the 
paper Evidence for
accountability, visit
www.nuffieldfoundation.org 
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Despite a long and prestigious career as a leading
academic in the field of corporate finance, Abhay
Abhyankar had not intended to pursue a career in

academic research. After university, he was fast-tracked
into the Indian Administrative Service, and held a range 
of senior civil service and policy roles, including 
Managing Director of a regional development corporation
and Joint Secretary, Department of Industries in a 
State Government.

A decision to undertake a Masters in Finance in the 
UK was a springboard to an entirely new career and
Abhay has since held posts at a number of British
universities including Durham, Warwick and Stirling,
joining the University of Edinburgh Business 
School in 2006. 

Abhay is passionate about research and making others
see that even the most abstract academic research is
relevant to real life. ‘No matter how esoteric academic
research appears to be, it is still dealing with the real world
and grounded in practice,’ he said.

‘You could argue that we are in this current financial
situation because people did not understand how financial
tools worked and what the effects would be. Research
gives us this understanding.’

Abhay illustrated this point by referencing a recent
piece of research that won him a prestigious award from
the Spanish Stock Exchange. The focus of the research
was examining how risky government bonds are.
‘Individuals may think such questions are irrelevant to
them, but out of about 60,000 mutual funds in the US
alone, up to 15 per cent are invested purely in government
bonds, largely because they are perceived as low risk. As
most pensions are directly influenced by the risk factors
effecting government bonds, it is very relevant to millions
of people around the globe what the risks are.’ 

In addition to his academic research, Abhay has worked
closely with a number of companies, but none more so
than Roche Scientfic Products (India) Ltd, a subsidiary of 
F Hoffman La Roche, Basel, Switzerland. It is also one of the
largest foreign-owned pharmaceutical companies in India. 

The company develops drugs for cancer treatments and
is also the producer of Tamiflu, a drug which received
much publicity during recent outbreaks of swine flu across
the globe. Abhay has been an Independent Executive
Research Director on the company board for six years. His
in-depth knowledge of Indian policy and government
processes comes in useful when debating the complex

‘YOU COULD
ARGUE THAT 
WE ARE IN 
THIS CURRENT
FINANCIAL
SITUATION
BECAUSE 
PEOPLE DID NOT
UNDERSTAND HOW
FINANCIAL TOOLS
WORKED AND
WHAT THE EFFECTS
WOULD BE’
Abhay Abhyankar

issues that the pharmaceutical sector is facing, such as 
the debate raging over the production of patent and
generic drugs. 

In addition to his research and work with corporate
bodies, Abhay was recently appointed Dean International
India, working closely with the University’s International
Office to build partnerships with Indian institutions,
companies and research bodies. As a part of the
University’s Internationalisation Strategy, both the
strengthening and deepening of existing links and
establishing new ones is under way. 

The University has plans to formally open an India
office next year. This office will provide, among other
activities, a focus for improved contacts and interaction
with alumni in India. 

However, it is high-quality academic research that
Abhay believes is still paramount. ‘To the non-academic,
finance research is complex statistics and maths, but these
are tools to study real-world problems in a rigorous and
careful way. It is equally important for academic research
to be communicated in relevant and practical ways to
finance practitioners and the wider world. Ultimately,
research is about providing an evidence base to support
business decisions and drive strategy.’

Grounded in practice
PROFESSOR ABHAY ABHYANKAR,
HOLDER OF THE BAILLIE GIFFORD
CHAIR OF FINANCIAL MARKETS,
EXPLAINS HOW ACADEMIC
RESEARCH GIVES MEANING 
TO COMPANIES AS WELL 
AS INDIVIDUALS
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Edinburgh Research and Innovation 
(ERI) is the University of Edinburgh’s
company responsible for engagement

with the business community in the UK and
worldwide. ERI handles the awards to the
University of research grants and contracts
(worth £209 million in 2009/2010). It
provides consultancy services to companies
and public bodies (£5 million in 2009), and
licenses the results of research to companies,
or sets up new companies to take inventions
forward to the market.

One of the best-known spin-outs from
Edinburgh is Wolfson Microelectronics, which
has supplied digital/analogue conversion
chips for consumer electronics products such
as Apple’s iPod and the XBox games console.

Wolfson was floated in 2003, with a market
valuation at the time of £214 million.

Another successful spin-out for the
University was MTEM, a company that
developed innovative hydrocarbon survey
technology. Having launched in 2004, MTEM
was acquired in 2007 for $275 million by a
Norwegian company that provides seismic
services to the global oil industry.

An earlier invention of a vaccine against
hepatitis C was successfully licensed, and has,
to date, generated royalties to the University
in excess of £40 million. 

WORKING WITH A UNIVERSITY
TO ENHANCE YOUR COMPANY
There are different ways for your
company to work with a
university:
• Consultancy – a company may
wish to engage an academic
expert who will use their existing
knowledge to assess a specific
problem and recommend a course of
action. This is usually based upon a simple
contract and an agreed daily rate. For a
relatively modest outlay this can sometimes
‘unblock’ a business problem.
• Research – if a company has a research
problem, which is in an area of interest to an
academic group, the University can undertake
collaborative research. While rarely cheap,
this can work out to be cost-effective when
compared with the total cost of building an
in-house R&D capability to perform the same
project from a standing start.
• Licensing – there may be a university out
there that has already invented a new product
which could enhance or broaden your
company’s offering. For example, licensable

inventions from Scotland’s universities 
are all showcased on a single website at
www.university-technology.com
• Executive education or other forms of CPD
– this should need no further explanation to
readers of this magazine.

AVOIDING THE PITFALLS
All major universities employ people
specifically to liaise with the business
community. They may be called technology
transfer teams, knowledge exchange offices,
commercialisation offices or the office of
sponsored programmes. While there are

cultural differences between business and
academia, these professionals will

have experience in both camps 
and are there to help.

Tricky areas will usually
include academic pressures to
publish and ownership of

intellectual property (IP). 
I have been working on this

commercial/academic interface for 
20 years, and have found that these can 
always be dealt with. 

Publishing an academic paper takes longer
than filing a patent, so as long as everybody is
communicating effectively, both can be done
and each side’s objectives can be met. When it
comes to IP ownership, all parties should
focus on what rights they need in the IP rather
than on the question of legal ownership.

If a company has all the rights to
commercially exploit the IP in its target
markets, then arguing over ownership
becomes a matter of dogma. With the correct
rights, it can get on with the business of
generating sales and enhancing profitability –
a much better focus for its energy.

MBA ALUMNUS AND HEAD OF COMMERCIAL DEVELOPMENT AT ERI, IAN MURPHY (CLASS OF 1998),
EXPLAINS HOW DEVELOPING A RELATIONSHIP WITH A UNIVERSITY BRINGS VALUE TO COMPANIES

Did you 
know?

In 2009/10, ERI was
involved in 80 licences of
University work and the
creation of 40 start-up

companies

Bring
ideas
to life

| ABOVE: Ian Murphy says that for a modest outlay, research can unblock a business problem 

ABOVE: SATSIS Ltd, which developed accurate
location technology for mobiles, was one venture
spun out of the university with ERI’s help  
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CLASS OF 1982 FULL-TIME

PETER O’NEILL
‘Following a number of years working and 
living in the USA, I have recently taken up 
my new appointment as CEO of the National 
Society of Allied & Independent Funeral Directors 
in the UK. 

‘This is a trade association representing the
independent funeral directors in the country. I have
also established my own mergers and acquisitions
company that specialises in the sale and purchase of
funeral homes and other funeral-related support
organisations in the UK.

‘Prior to taking on this appointment, I was working
in the USA with a leading mergers and acquisition
firm based in Phoenix, Arizona. I was primarily
focused on selling air-conditioning businesses and
mechanical contractors in the west coast of America. 

‘My earlier career included senior management
positions with two public companies that specialise in
equipment rental in the USA (Aggreko and Rental
Service Corporation).

‘Anybody out there from the class of 1982? Contact
me at CEO1@saif.org.uk’

CLASS OF 1987 FULL-TIME

PAT APPERSON
Having spent 25 years in commodities and finance in
the USA and Australia, Pat has begun the pursuit of a
PHD in Economics (finance) and will start at Clemson

University in the US this autumn. Pat is residing in
Greenville, South Carolina, where he is enjoying
outdoor sporting activities, tennis, playing the
Highland bagpipes and still returns to Australia
annually. He is looking forward to the 25th reunion
in 2012.

CLASS OF 1988 FULL-TIME

GRAHAM THOMSON

Graham sent in this photo of his and John
Kennedy’s (also class of 1988 full-time) families on
a recent visit by John to Graham’s home in the
Cotswolds. John has been working for some time in
Wealth Management with the Bank of Ireland in
Dublin and Graham is a freelance Programme
Manager currently working in London for Lloyd’s
Banking Group.

CLASS OF 1990 PART-TIME

ALISTAIR GRANT 
Alistair recently joined Eaga Plc as Group
Procurement Director based at corporate
headquarters in Newcastle upon Tyne. Alistair
was previously UK Procurement Director with
Bombardier Transportation in Derby. Home is 
still in Crieff, Perthshire.

CLASS OF 1993 PART-TIME

FIONA GIFFORD 
Fiona followed her passion for leadership and its
impact on team and organisation performance, and
recently founded The Performance Collective

people
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FIND OUT WHERE YOUR CLASSMATES 
HAVE GONE WITH THEIR DEGREE...

Where are
they now?

CLASS OF 1985 FULL-TIME

SCOTT G HAWKINS
Scott was recently sworn in as President-Elect of The
Florida Bar. Full information about Scott’s achievement
can be found at www.jones-foster.com by accessing
the “Congratulations Scott Hawkins” button in the
middle of the page. 
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Limited. Under her leadership, The Performance
Collective partners have an ambition and passion 
to create extraordinary performance outcomes
through the environment they create for their
people. Fiona can be contacted at
fiona@theperformancecollective.co.uk

CLASS OF 1994 FULL-TIME

LYNNE OLSEN
Lynne is heading back to Drammen, Norway, after
having spent four years in Canada.   

BARBARA AND SERGE ROUX-LEVRAT 
‘We are still happily living in Zurich. Amazingly, we
are opening new doors – Serge will be publishing

two books (Make your Life Worth Living and 
How to Enjoy an Abundant Health) soon at
www.HeavensPress.ch and will be embarking
(part-time) on an ambassadorial role for Jesus
Christ. We both wish you all many blessings for
the season.’

CHI MAN YEUNG 
‘I left the Black & Decker group two years ago and
set up my own business. I now design, register and
patent products mainly with regard to pet supplies
– see www.pro-a.com.hk and www.pet-d-
fashion.com and I welcome you to join my LinkedIn
network at http://hk.linkedin.com/in/yeungchiman’

CLASS OF 1995 FULL-TIME

SUSANNA TEINILÄ
‘We have just returned to Switzerland after
14 months of sailing. 

‘We left from south of France and continued 
via the Canary Islands, Cape Verde to Brazil and
finally to the Caribbean. This May we joined ARC
Europe for our return trip and arrived on the 
6 June in Horta on the island of Faial (the Azores).
We sailed with a 38-foot, 27-year-old French 
ketch (steel). In these 14 months we travelled
12,000 sea miles, made some new friends, saw
interesting things and learned that we actually do
not need that much to live. Reports and photos can
be found on www.polaris-basilea.ch

‘I can be reached again under my old email
address: susannateinila@hotmail.com’

CLASS OF 1998 FULL-TIME

DR EVE POOLE
Eve achieved her doctorate in Theology from the
University of Cambridge earlier this year. She has two
books coming out with Palgrave Macmillan in the
autumn – The Church on Capitalism, based
on her PhD, and Ethical Leadership
(edited with Carla Millar).

CLASS OF 2000 FULL-TIME 

FIONA VAN ASWEGAN
Fiona and family are taking a
year out to enjoy an adventure
travelling overland from Scotland to
South Africa. Follow the adventure at
www.5plus4x4.blogspot.com

CLASS OF 2001 FULL-TIME

STUART MILLAR
Stuart and his wife have just completed the
acquisition of a transportation business in New
York and are starting a new family adventure (they
now number six) in Montezuma, Costa Rica. Stuart
would love to reconnect with any of his classmates
if they’re ever in the area by contacting him at
stuartimillar@aol.com

CLASS OF 2002 FULL-TIME

MARKUS GEISENBERGER
Markus will soon take up a new position as
Managing Director of the Leipzig Trade Fair, 
moving from Munich to Leipzig with his family in
October 2010. He has worked in the trade fair
business for the past eight years. The Leipzig Trade
Fair is one of the leading trade fair organisers in
Germany with a turnover of 70 million Euros and
400 employees.
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CLASS OF 1992 FULL-TIME

MALCOLM BROCKLEBANK
‘I have never really felt that I had anything
to say before even though I suppose living
for 30 years in Hong Kong and travelling
around the region, I do meet over half of the
world’s population on my travels. However,
recently my life has changed somewhat.

‘In December, I saw an advert attracting
Asian companies to enter a contest by
explaining why travel was so important to
the expansion of the business in the next
twelve months. 

‘My company, Marketing and Management
Solutions (a consulting company that I
started after completing my MBA, giving
strategic marketing advice to clients),
complied with the requirements and I
completed my business plan for 2010-2011
and sent it to the contest organisers, along
with 383 other hopeful candidates. 

‘The results in February included my name
in the list of 30 winners.

‘The organiser of the contest was British
Airways and the awards was ten

business class tickets to
anywhere in the world. I have

since visited Brazil, Belgium,
Argentina and Uruguay and
plan to visit Dubai, Canada,
South Africa, USA and the
Caribbean in the next few

months.’

Get in 
touch

Update your old classmates
on what you’re doing and
where you are headed to
rekindle old connections

and make new ones.
Details overleaf

CLASS OF 2009 PART-TIME

JERRY HEADLEY
Jerry’s part-time lifestyle venture
continues to keep him busy when he
skippers Lizzie May in Scottish waters
during the sailing season. The
highlight of this year’s programme was
sailing in company for a week with six
other classic boats. For more details,
visit www.clydeclassicsailing.com
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President Sales for Otto Bock Healthcare Group,
Germany, looking after worldwide sales
management. Otto Bock is a market leader in
manufacturing prosthetics limbs and devices,
operates in more than 130 countries with more
than 40 offices worldwide – an interesting
challenge after working for seven years in Scotland
with high-tech start-up companies.’

CLASS OF 2005 FULL-TIME

DANIEL LEHMANN 
‘I have been appointed as General Manager
of Ehinger & Cie in Basel, a small and very
traditional asset management firm for private and
institutional investors, starting in January 2011. As
you may imagine, this is a very exciting opportunity
and a great challenge that I am looking forward to.
I’ve been with Eversheds law firm for more than
three years now, which has been a very interesting
and instructive time.’

SIMON WINFIELD 
‘I have joined the team at ecolour, a manufacturer
of zero-VOC, carbon neutral paints, based in Byron
Bay, New South Wales, Australia. I am very excited
about the opportunities for this product, both in
Australia and internationally. I recently took a
Graduate Certificate course in Carbon Management
at Bond University, which led me to seek out
sustainability solutions.’

CLASS OF 2006 FULL-TIME

JUSTIN GRAY
Justin has recently accepted a position with 
a medical device manufacturer, Medtronic, as a
Product Manager for insulin pumps in the UK
and Ireland. He lives in Richmond, southwest
London, with his fiancée, Enrica Trapletti, class of
2006 part-time.

CLASS OF 2009 PART-TIME

SUHA CUBUKCUOGLU 
‘I have worked for IBM as an Assignee Consultant,
based in Istanbul, Turkey, since June 2009. My job
responsibility is to plan and execute education
activities for IBM Software Group in Central and
Eastern Europe, Russia, the Middle East and Africa.
It is an exciting role with a lot of opportunity for
travel and networking around the region. I would
be very pleased to hear from alumni who visit
Turkey either on a temporary basis or for work.’

With Aluminate going to all 
of the School’s postgraduate
alumni, we welcome
contributions from MSc and 
PhD, as well as MBA alumni. 

EDITORIAL
We are always on the look
out for articles, so if you 
have started your own 
business, recently been
promoted or have an 
interesting story to tell, 
for example, please contact
the Alumni Manager.

WHERE ARE THEY NOW?
Why not let us know of any
career changes, relocations and
family news. Send no more than
60 words, stating your name,
programme and year of
graduation. 

BIRTH AND WEDDINGS
For new arrivals, send a photo
of yourself with your baby, 
and include the baby’s full
name, date of birth and your
partner’s name. For wedding
photographs, please include 

the date and location of the
wedding and your
partner’s name. 

Pictures: Digital files as high a
resolution as possible please.

Copy deadline: Monday 
21 February 2011.

Send to: alumni@business-
school.ed.ac.uk or Alumni
Manager, University of Edinburgh
Business School, 29 Buccleuch
Place, Edinburgh EH8 9JS.

SHARE YOUR GREAT STORIES

CLASS OF 2002 FULL-TIME

EIRO TANIGUCHI
Eiro and fellow Edinburgh MBA alumni recently
established a touch rugby club, the Tokyo Lions.
Although the team is not exclusively for Edinburgh
graduates, the key members of the team are (pictured
from left back) Eiro, Daisuke Okajima (2010/2011 MBA
candidate), Yoshihiko Iwasaki (Class of 2008 full-time)
and Kazuhide Rikuta (Class of 2002 full-time). Eiro
hopes that more Edinburgh MBA alumni and family in
Japan will participate in this team activity. If you are
interested, please access http://lionstrc.blog24.fc2.com/

CLASS OF 2003 FULL-TIME

AMANDA VAUGHAN 
‘I recently immigrated to Melbourne, Australia, and I
am now working for a consultancy company named
SMS Management and Technology as a Project
Manager. I made the move on the 1 July, having been
trying to get my work visa in place for four years.
Finally, I made it and I love the café culture that
Melbourne has to offer, plus the trams that remind
me of my old home in Manchester.’

CLASS OF 2003 PART-TIME

ALEX MACPHIE
‘I first did a charity cycle from Saigon to Angkor Wat
in 2006, after my young cousin died of cancer. This
was the spur after years of saying I should really do
something. Despite only having three months to
prepare, I managed to raise close to £4,000 for the
Beatson Oncology Centre in Glasgow where he was
treated. Having gotten the bug, I signed up with
several of the people I had met on the first ride on
the Andes to Amazon challenge in September 2008.
This was the toughest thing I had ever done with
long days in the saddle combined with high altitude
between 10,000 and 14,400 feet. The effort was

worth it as I managed to raise £5,700 for Macmillan
Cancer Support and Simpsons Special Babies. This year
I changed tack quite literally and I’m raising funds for
Ocean Youth Trust Scotland which uses sailing to
develop the leadership skills of young people. The
challenge itself is to cycle to the Kathmandu Valley in
Nepal, which will be both tough and magical at the
same time. I’m looking for personal sponsorship via
www.justgiving.com/alexmacphie or corporate
sponsors can contact me directly at
alex.macphie@pragmatique.co.uk’

CLASS OF 2004 FULL-TIME

SHINICHI HATA
‘I met, very coincidentally, with former MBA
classmates, Matt Nicholas and Suzanne Favuzza, in
Hawaii at the beginning of August. They were visiting
from Europe, and I from Japan. Needless to say, we
did not plan to meet as I did not know that my
classmates were visiting the island at the same time
and that we would meet in the middle of Pacific
Ocean – the world is so small.’

GAURAV MISHRA
‘I have relocated from Glasgow to Gottingen
(Germany) with my family. My new role is Vice

Gaurav Mishra
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KPMG-EMBA

DANILO CATTANEO
Danilo Cattaneo is starting a new job on 
1 September as Managing Director of Infocert
(www.infocert.it), a service company owned
by the Italian Government.

MSc in Finance

ALAN WENGER 
‘Until 2009 I was working for Standard Bank Plc
in London as a structured credit trader. 
I am now working for Investec Bank in
Johannesburg as an interest rate options trader.’

MSc in IBEM

NIKOLAY DAVYDOV 
‘I have quite an interesting story to tell –
Marina Kuvshinova (also MSc in IBEM) and I,
are now married and have a two month old
baby. I work for a newly raised (still
fundraising) private equity fund investing in
IT, new media and telecom. I am also
managing a couple of start-ups myself.’

YAN MA
‘I am now living in China and running my own
business. My company, Shiny Town Tech &
Culture Co Ltd, is involved in early education
and culture exchange. After I returned to
China, I worked in Tesco China as Senior
Specialist in Government Relations until I
decided to set up my own business.

‘Thanks to the experience in Edinburgh, I
have achieved lots of support from that. 
We have two sister organisations back in
Edinburgh and most of the full-time and
part-time staff in the company are my dear
friends who I came to know during my stay in
Scotland. I believe that my company will
explore more links based in my second
hometown: Edinburgh.’

Aneela Mohammed and
Brian Davisson (both
MBA Class of 2006
International) were
married on 8 March 
2010 in Thailand. The
ceremony took place on
a beach at The Sarojin
Resort in Khao Lak. 
The couple presently
live in Singapore.

people

Weddingbells
CONGRATULATIONS TO 
ALL THE HAPPY COUPLES

RIGHT: Solomon Okopi –
(MBA class of 2009 full-
time) and his lovely friend
and partner, Martha
Ekanem, were married on
29 May 2010 in Port
Harcourt, Rivers State,
Nigeria.

Ruosha Li (MSc Finance
and Investment class of
2007) and Jie Shen were
married in May 2010 in
China. The happy couple
would like to wish all the
best to their classmates! 
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ABOVE: Kalpana Vijay (MBA Class of
2005 full-time) and Vijay Poduval are
thrilled to announce the arrival of 
their son, Yohaan Vijay. Yohaan 
was born on 18 February 2010 in
Washington DC, USA and is a new
brother for three-year-old, Ananya.

ABOVE: Neil and
Eliza McIntyre (both
MBA Class of 1999
full-time) had a new
baby boy, Charlie, on
24 March 2010, a
brother for Angus,
aged four. They finally
left London in the
summer and moved
to the rural
countryside in
Buckinghamshire,
surrounded by fields,
cows and no shops!

ABOVE: Ahmedov Mihail (MBA Class of 2002 full-time) and Elena
welcomed their baby twins, Polina and Varvara, into the world on 
1 March 2010 in Moscow.

INTRODUCING THE LATEST ADDITIONS TO THE ALUMNI FAMILY...

New arrivals

ABOVE: María Eugenia
Salgado (MBA Class of
2003 full-time) and
husband, Leandro
Gentini, are delighted
to introduce their baby
daughter, Gloria
Olimpia Gentini, who
was born on 6 January
2010 in Buenos Aires,
Argentina (a gift from
the three wise men).
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people
LEFT: José Campo
(MBA Class of 2005
full-time) and wife,
Aida Mercado,
received the blessing
of a healthy baby girl,
Sofía Carolina Campo,
on 27 May 2010. 
Sofía was 2.840kg 
(6lb 4oz), and 49cm.
She was born just shy
of 37 weeks and both
her and mum are
doing well.

LEFT: Andrew 
Pickett (MBA Class 
of 2008 International)
and partner, Eleanor,
are proud to announce
the birth of their first
daughter, Charlotte,
who was born on 
26 May 2010.

ABOVE: Tim Scott (MBA 
Class of 2004 full-time) 
and Pip are delighted to
announce the birth of their new
arrival, Samuel Hunter Scott,
who was born on 16 April 2010
in Christchurch, New Zealand.

RIGHT: Alex MacPhie 
(MBA Class of 2003 

part-time) and Heather are
proud to show off this lovely

photo of their daughter, 
Elin, who was born in 

May 2009 in Edinburgh.
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Groups of postgraduate alumni are
welcome to book places at Firbush
for a weekend break with a
difference. 

Activities include sailing,
windsurfing, canoeing and
mountain biking.  

When you’re not active, relax in the
Norwegian pine lodge, just yards
from the banks of Loch Tay.

Places are available from just £110
per person, which includes two
nights’ accommodation, all meals
and outdoor activities. Partners are
also welcome, though at a slightly
higher cost. 

For more details or to book,
contact the Alumni Office on
alumni@business-school.ed.ac.uk

BOOK AN ALUMNI
WEEKEND AT FIRBUSH AND
GET ENERGISED. IT’S OPEN
TO GROUPS OF MBA, MSC
AND PHD ALUMNI

advertisement

escape...
to the great outdoors

Aluminate October 2010_p40  29/9/10  10:55  Page 40


