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Welcome to the October issue 
of Aluminate. I am delighted 
to extend a warm welcome to 

the undergraduate alumni who joined the 
Business School alumni community earlier 
this year, and to the Class of 2013, who will 
be receiving the magazine for the first time. 

Both additions bring our total network 
of Business School alumni to more than 
12,000 worldwide. One of our priorities has 
been to understand our alumni community 
a bit better and we have a feature which 
shares some snippets about you as a group, 
which makes for interesting reading (page 
32). On a more personal level, you will also 
have the opportunity to find out what your 
classmates have been doing in Where are 
they now? (page 34).

This issue of Aluminate leads with a 
feature on ‘you, the brand’, reflecting 
the importance of personal marketing in 
developing your career. We were delighted 
to speak to Judy Wagner (BCom Class 
of 1979) and Asanka de Silva (MBA Class 
of 2010 part-time) to gain their insights. 
The networking theme appears again in 
an article based on research by Professor 
Simon Harris about how international 
entrepreneurs build their networks, and we 
talk to Gisle Jenssen Malnes (MSc Class of 
2006 Finance and Investment), Andrew 

These are just some of the many services 
available to you as an alumnus: 
• Regular UK and international events
• LinkedIn groups for alumni/students
• Information resources, including EBSCO’s  
 Business Source Alumni Edition and   
 Mergent Archives
•  Support from fellow alumni
•   Professional career guidance for up 

to two years after graduation 
from the School

•  Tailored executive education
• Access to the wider University 
 of Edinburgh alumni network

For more information please visit our website:
www.business-school.ed.ac.uk/alumni or 
email: alumni@business-school.ed.ac.uk

ALUMNI SERVICES

Pickett (MBA Class of 2008 International 
Business) and George Mackintosh (BCom 
Class of 1979) about their experience of setting 
up and being in business for themselves. 

The Alumni Team has organised several 
alumni events in the last six months and 
many of the stories in this issue come from 
themes that were explored at these. Mark 
Butcher, who spoke at the Undergraduate 
Alumni Launch event in May, shares his tips 
on time management, while we reflect on 
insights from Gerry Taylor’s talk at the Alumni 
Weekend on changes in the workplace. Also, 
the School’s Executive Development Manager, 
Ed Cochrane, introduces us to his work on trust.

Among our features you will find the usual 
school news, international contacts, alumni 
events and updates on school research. 

As a magazine, Aluminate is here to 
nurture and develop your links with the 
Business School, to share your stories, to 
inspire you and to help you get involved. 
It’s an exciting time for the Business School 
and I am delighted to be editor for this, and 
the April, issue. If you have any ideas or 
suggestions for articles, features or updates, 
please drop me an email.  

JENNY BRITTON
EDITOR 
jenny.britton@ed.ac.uk

DO WE
HAVE YOUR

EMAIL ADDRESS?
Many of our alumni

events and activities are 
advertised to our alumni by

email. Please make sure
we have your most

up-to-date details. Email 
alumni@business
-school.ed.ac.uk

JENNY BRITTON
Alumni Communications 
Manager

THE
ALUMNI TEAM

AIKO HARMAN
Corporate Development 
Administrator

JANE SHORT
Alumni Communications 
Manager 
(maternity leave)

TONI FREITAS
Alumni Relations 
Manager
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Peter Vis, Head of Cabinet for Connie 
Hedegaard, European Commissioner 
for Climate Action, visited the Business 
School in May 2013 for unofficial 
talks with members of the Centre for 
Business and Climate Change (CBCC). 

Topics discussed included key issues 
related to the ongoing EU energy policy 
debate and the prospects for both 
short-term and longer-term solutions  
to the recent decline in the price of 
carbon in the EU Emissions Trading 
System (EU ETS). 

Members of the CBCC have already 
made important academic contributions 
to the debate on key policy issues in 
these areas, and the meeting provided 
further opportunities for these 
contributions to be brought to the 
attention of a top EU official. 

Peter Vis acknowledged the 
importance of such meetings and 
the CBCC looks forward to further 
engagement in the future.

Professional racing driver for Williams F1 
and former Business School student, Mrs 
Susie Wolff, will receive an honorary degree 
in October from the University 
at a special ceremony to 
celebrate outstanding 
achievements. Other 
Honoraries are Sir Steve 
Redgrave, Judy Murray 
and film director Lynne 
Ramsay. 

Susie Wolff (née 
Stoddart) was an MA 
International Business 
student from 2000/01 
to 2001/02 when she 
interrupted her studies in 
her second year to pursue 
a career in go kart racing. Since 
then, she has raced professionally 
moving from karting to ‘single seater’ 

racing with Renault and DTM (German 
Touring car series) with Mercedes Benz. 
In 2012, she was appointed development 

driver for the Williams F1 team, 
being only one of a small 

number of women to make 
it in Formula 1. In 2013, 

she will be the first 
driver to test the new 
2013 car and she will 
attend every F1 Grand 
Prix in her capacity as 
development driver.

She also continues 
her work as a FIA 

Women in Motorsport 
Ambassador and is a 

representative of the Wings 
for Life Foundation that has set 

an ultimate goal to make spinal cord 
injury curable.

SUSIE IS IN THE 
FAST LANE FOR 
HER DEGREE

EU officials 
visit School for 
climate talks

OUR UNIQUENESS IS IN 
CREATING LEADERS

PROFESSOR IAN CLARKE

WE ARE A SCHOOL THAT CAN DEMONSTRATE 
EXPERTISE IN STRATEGIC LEADERSHIP, ACROSS A 
SPECTRUM OF BUSINESS DISCIPLINES, WITH AN 
INTERNATIONAL CONTEXT

T
his is a special time of year as we 
welcome our new students to 
Edinburgh. Close to 750 students 
joined us, representing more 
than 80 nationalities across our 

undergraduate, postgraduate taught and 
postgraduate research cohorts. This influx 
of talented students, who have worked 
incredibly hard to join us, brings a great 
energy to the School and galvanises us all to 
deliver an outstanding student experience.

The EQUIS panel visited in February.  We 
made an excellent case for the School’s re-
accreditation, through interactions with the 
panel and the quality of our documentation. 
The feedback from the panel was extremely 
positive and I’m delighted to say that in June 
we were awarded reaccreditation for three 
years. We will make our AACSB submission 
in October in advance of a panel visit early 
next year. Our ambition is to achieve the rare 
‘triple crown’ of AMBA, EQUIS and AACSB 
accreditation by early 2014.

Our long-term ambition is to be the top 
business school in Scotland, in the top 10 
per cent of UK schools and in the top 50 
international schools. Two key pillars to 
achieving this are excellence in international 
research and a superb student experience. 
Achieving these ambitions requires a School 
culture dedicated to superb teaching and 
learning and the championing of research. 
Following a School conference in April, with 
incredible inputs from staff, we have drawn 
together teams of faculty and support staff 
and are making great strides in both areas.

One of the key challenges we have faced 
as a School is the lack of a clear articulation 
of what makes us distinctive and different. 
In fact, this has consistently been raised by 
accreditation panels when they come to visit 
us. We know that the University of Edinburgh 
brand is incredibly strong and many of our 

students come and study here because of a 
desire to spend time in Edinburgh. We have 
extremely talented staff, a wide portfolio 
of excellent programmes and a marvellous 
alumni network, but this does not create a 
strong enough narrative about what makes 
the Business School special. 

This has been one of the key areas I’ve been 
focused on over the past 12 months. Time 
and time again in meetings with business 
leaders, it became clear that leadership and 
the development of the next generation 
of business leaders is a key issue for many 
businesses. It was obvious to me that we have 
much to offer in this area. We are a School 
that can demonstrate expertise in strategic 
leadership, across a spectrum of business 
disciplines, with an international context. 

Working with the Executive Team and 
Heads of Groups, we committed to strategic 
leadership as a broad School theme 
and agreed to make a number of senior 
appointments in this area to enhance our 
offerings and to act as research mentors 
within the School. We were delighted to 
welcome four Leadership Chairs – Susan 
Murphy, Chris Carter, John Amis and Richard 
Harrison – who joined us this summer. You 
will see them profiled further in School 
News. I look forward to working with them 
to develop our strategic leadership offering. 

We also welcomed an additional two 
Professors – Stephen Walker and Paolo 
Quattrone – and internally promoted Brad 
Mackay, Sarah Cooper, Simon Harris and Neil 
Pollock to Professorships. In addition, Llinos 
Wyn Jones has joined us as International 

Manager and Malcolm Kirkup joins us as 
Director of MBA programmes. 

The creation of spheres of excellence 
under the umbrella of strategic leadership 
will add tremendous value to our student 
experience, research outputs, international 
aspirations, corporate partners, ranking and 
positioning and ultimately to the value of your 
qualifications. Over the next 12 months, under 
the guidance of our new Director of MBA 
Programmes, we will bolster the strategic 
leadership components of the programme 
and incorporate the perspectives of our new 
leadership Chairs. We also look forward to 
welcoming the first cohort onto our EMBA 
programme in September 2014. Also, we’ve 
revamped our undergraduate portfolio and 
introduced excellent new programmes.

Earlier in the year, our Alumni 
Team extended their services to our 
undergraduate community, more than 
doubling our network to 12,000+ members 
and dramatically increasing the value we 
can add to you in building meaningful 
connections. Our LinkedIn alumni 
community continues to grow and we are 
delighted to meet and interact with alumni 
throughout the year. On behalf of the 
School, can I reiterate how grateful we are 
for your continued support and input. 

In the meantime, I hope that life, work and 
business are treating you well. As always,  
I welcome your insights at any time.

IAN CLARKE
DEAN OF THE BUSINESS SCHOOL 
Ian.clarke@ed.ac.uk 
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LEADERSHIP CHAIRS

John Amis 
Chair in Strategic 
Management 
and Organisation
John joins 

Edinburgh from the 
University of Memphis. 

His research interests centre 
on issues or organisational 
and institutional change. 

Susan Murphy 
Chair in Leadership 
Development 
Susan was 
formerly 
Director of 
the School 
of Strategic 
Leadership 
Studies at 
James Madison University, 
Virginia, and Professor of 
Leadership Studies. She 
has published numerous 
articles and book chapters 
on leadership, leadership 
development and 
mentoring. 

Richard Harrison 
Chair in Entrepreneurship 
and Innovation
Richard joins Edinburgh  
from Queen’s University 
Belfast. His research interests 
include entrepreneurial 
leadership, leadership 
development and 
entrepreneurial systems. 

Chris Carter 
Chair in Strategy and 

Organisation
Chris joins the 

Business School 
from Newcastle 
University. An 

organisational 
theorist by training, 

Chris contributes to debates 
in strategy and organisation 
and interdisciplinary 
accounting. He is perhaps 
best known for his critique  
of ‘Strategy as Practice’ and 
his work on ‘TripAdvisor  
and trust’. 

A team of four postgraduate students 
created a pop-up business, thinkfresh, during 
their studies to revolutionise the way office 
workers do lunch. 

Creating a lunch delivery system that 
delivered local foods to a customer’s 
desk, the team made eating healthy more 
convenient than ever before. The team united 

around a shared passion for delicious food, 
innovation and sustainability. All the students 
met at the Business School when they joined 
in 2012. Taiwanese student I-Hsuan (Sana) 
Chiang studied for a Masters in Management 
alongside American student Alanna Ford. 
Chris Von Den Hoff from Germany studied 
for a Masters in International Business and 

Emerging Markets alongside the final founder 
Carsten Vollebregt from the Netherlands. 

The team won the Scottish Institute for 
Enterprise (SIE) New Venture competition, 
giving them a grant to invest in the 
business, which they tested during April 
and May with lunch delivery bikes riding 
across Edinburgh.

New website is 
phone friendly
A website refresh rolled out in May, bringing 
the University of Edinburgh Business School 
up-to-date with the latest web standards 
and it places the School among the early 
adopters of responsive design, making the 
site work better on mobile devices such as 
smart phones and tablets. 

Mobile internet usage is projected to 
overtake desktop internet usage by 2014, 
and a reported 46 per cent of customers 
are unlikely to return to a mobile site if it 
doesn’t work properly. A new design means 
that for smaller screen sizes large menus 
across the screen compress to a drop down 
list, images scale down and content is 
presented in a single column. For the user, 
the site remains readable, easy to use and 
easy to navigate.  
See the website at: 
www.business-school.ed.ac.uk

ENTERPRISING STUDENTS 
DELIVER FRESH THINKING

The Credit Research Centre at the Business 
School responded to the UK government’s 
appeal to increase lending to SMEs by 
organising a one-day workshop in June 
to discuss key issues of SME’s finance 
and credit risk with a view to setting a 
research agenda relevant to lenders 
and regulators. 

The main focus was on lending 
technologies and the practicalities of credit 
risk assessment, as access to credit is 
contingent on meeting the risk standards of 
credit providers. 

The Centre is highly regarded among 
credit risk practitioners, particularly in the 
area of consumer credit. Best known for its 
biannual Credit Scoring and Credit Control 
international conference, this latest event 
was in response to demand for a shorter 
discussion on specific topics, and is the first 
one in the planned series. 
For more information, visit:  
www.business-school.ed.ac.uk/crc

Workshop examines 
SME credit risk

We review our undergraduate 
programmes regularly, and 
following the most recent review, 
have developed six  new degree 
programmes, which will be on offer 
to undergraduate students joining 
us in September 2014. We are also 
renaming some of our programmes. 

These changes bring our 
portfolio of programmes to 21. 

The six new degrees, which arise 
in part from changing student 
demand and also to reflect 
changes in the wider  
economy, are:
• Business and Finance (MA)
• Business with Decision  
Sciences (MA)
• Business with Enterprise and 
Innovation (MA)
• Business with Human Resource 
Management (MA)
• Business with Marketing (MA)
• Business with Strategic 
Economics (MA)

The name changes are:
• Business Studies becomes 
Business Management (MA)
• Business Studies and Accounting 
becomes Business and  
Accounting (MA)
• Business Studies and Economics 
becomes Business and  
Economics (MA)
• Business Studies and Geography 
becomes Business and  
Geography (MA)
• Business Studies and Law 
becomes Business and Law (MA)

We are also changing the 
‘International Business with a 
Language’ to include the foreign 
language being studied. This 
provides eight individual degrees 
of International Business with 
French (MA), with German 
(MA), with Spanish (MA), with 
Italian (MA), with Russian 
(MA), with Chinese (MA), with 
Japanese (MA), with Arabic (MA), 
and a stand-alone degree of 
International Business (MA).

DEGREE  
CHANGES

RECENT APPOINTMENTS

Just one of the 
healthy lunch 

options provided 
by thinkfresh

ACCOUNTING CHAIRS

Paolo Quattrone 
Chair in Accounting, 
Governance 
and Social 
Innovation
Before 
joining 
Edinburgh, 
Paolo was 
Professor of Accounting 
and Management Control at 
IE Business School, Madrid, 
and Reader in Accounting 
at the Saïd Business School 
(in association with Christ 
Church), at the University 
of Oxford. 

Stephen Walker 
Chair in Accounting 
Stephen joined the 
University as a Lecturer 
in Accounting in 1991 and 
in 2003 was appointed 

Professor in 
Accounting at 
Cardiff Business 
School. His 
research 

interests include 
the emergence 

and development of the 
accountancy profession 
in Britain; the history 
of accounting in social 
institutions; and accounting 
and gender in historical and 
contemporary contexts. 

MBA DIRECTOR

Dr Malcolm Kirkup 
joins the Business School as 
MBA Director from October 
2013 and will 
manage 
the Full-
time and 
Executive 
MBA 
programmes. 
Malcolm has extensive 
experience of MBA 
programmes from 
Lancaster, Birmingham and 
Exeter and comes with 
exciting ideas to enhance 
our programmes. 

OTHER NEWS

Congratulations to Brad 
Mackay, Neil Pollock, Sarah 
Cooper and Simon Harris 
who have been awarded 
Personal Chairs either 
through this competitive 
process or through the 
annual round of promotions.

Our International 
Advisory Board has been 
strengthened by the 
addition of three new 
members. Professor Eva 
Liljeblom is Rector and 
Professor of Finance 
at Hanken School of 
Economics, Helsinki, Finland. 
David Plekenpol is Chief 
Strategy Officer at AAC 
Technologies, a Chinese 
company based in Shanghai 
City, and Sandip Ghose is 
Director of the National 
Institute of Securities 
Markets in Mumbai, India.

Professor Pauline 
Weetman, who made a 
significant contribution 
to the School, 
retired at the end 
of the summer. 
Pauline will 
remain involved 
with the School as 
an Emeritus Professor.

We were very sad to 
say goodbye to 

Simon Earp, 
who left the 
Business 
School in May 

to join Edinburgh 
College as Vice Principal for 
Corporate Development. 
Simon was an integral part 
of the School for more than 
20 years. He joined the then 
Department of Business 
Studies as a Marketing 
Lecturer and held many 
positions through the years. 
Latterly, Simon has been 
Director of the Corporate 
Development function  
and a valued member  
of the Team. 
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EVENTSEVENTS

ALUMNI WEEKEND

The Alumni Team is delighted to have been involved in organising, hosting and facilitating some fantastic alumni 
events since the last issue of Aluminate. Here are some of the highlights. If you would like to organise or suggest 
an event, please get in touch: alumni@business-school.ed.ac.uk 

UG WELCOME EVENT
To mark the recent expansion of our alumni network, we invited 
undergraduate alumni to join us for an exclusive CPD and 
networking event on Wednesday 29 May 2013 at the Business 
School in Edinburgh. Our speaker, Mark Butcher, gave a talk on 
Mind Management (page 24).

PT MBA CELEBRATION

FIND THE LATEST EVENTS

SAVE THE DATE: ANNUAL 
CONFERENCE 8-9 MAY 2014 

MBA SCAVENGER HUNT

As part of Alumni Weekend the Business School hosted a 
reception for alumni of the part-time MBA programme, to 
celebrate the final year of the part-time MBA being awarded.

On 10 September, the Alumni Team challenged the new MBA 
students with a photo scavenger hunt of Old Town Edinburgh. 
It was a brilliant sunny afternoon, with much good-hearted 
competition between the teams. Jennifer Hunter (MSc Class of 
2008 Management) was kind enough to be part of the action 
in her newly opened shortbread shop at 26 St Mary’s Street, 
Pinnies and Poppyseeds.

To keep up-to-date with the latest events where you are, please 
remember to keep us informed of your contact details. Visit: 
www.business-school.ed.ac.uk/alumni/update-my-details 
Events are listed on the website at:
www.business-school.ed.ac.uk/about/events and in our 
regular communications.

We know from feedback from this year’s Alumni Weekend that 
you particularly value the learning outcomes and networking 
opportunities. Our priorities for 2014 are to offer more of both.  

Maximising the School’s priority on expertise in strategic 
leadership, we look forward to bringing you the Business 
School’s inaugural Annual Conference, themed ‘Leading the 
Way’, which will showcase the latest thinking and provide 
an excellent opportunity for you to network with business 
professionals across all sectors. The conference will be held on 
8-9 May. Put the date in your diary now! 

In April, two groups of students travelled 
to Aberdeen and to London to get inside 
looks at the oil and gas industry 
and the finance sector. In 
Aberdeen, students were 
hosted at several energy 
organisations, including an 
in-depth look at Faroe 
Petroleum by Chief 
Executive Graham 
Stewart (MBA 
Class of 1988). In 
London, students 
were hosted 
at a number 
of financial 
institutions, 
including 
Deloitte, 
where they 
received a 
presentation 
from Partner John Da 
Gama-Rose (MBA Class of 
1997). (pictured)

STUDENT
TREKS

The Business School was delighted to host 
another successful Alumni Weekend on 
Thursday 20 and Friday 21 June 2013 as part 
of the University’s wider Alumni Weekend. 
We had a jam-packed programme of guest 
speakers, CPD sessions, lectures, networking 
opportunities and social activities.

Alumni Weekend 2013 was the perfect 
opportunity for alumni, post-graduate 

students, and corporate guests to refresh 
their knowledge, reconnect with old 

friends, make new contacts and 
engage with the Business School.

Open to all Business School 
alumni of all graduating years, 
we welcomed alumni from near 
and far to Edinburgh. The prize 

for ‘furthest travelled’ this year 
went to Tory and Graeme Manning 

who travelled from North Beach, in 
Western Australia! Tory also organised her 

10-year MBA class reunion, and was joined by 
classmates from around the UK and the world 
including Japan, China, South Africa, Switzerland 
and Iceland. 

The Alumni Weekend events kicked off with the 
keynote address from Fraser Doherty, founder of 
SuperJam, on Thursday 20 June and continued 
with the one-day Trends 2013 CPD conference 
on Friday 21 June. The conference programme 
was varied and started in the morning with the 
keynote address from Gerry Taylor, Creative 
Director at Orangebox, on the topic of ‘Boomers 
& Millennials in the Multi-Generational Workplace’ 
(page 18). Delegates then had 10 workshops to 
choose from throughout the day based on three 
topics — Finance, Innovation and Leadership — 
including a look ‘Inside the UK Green Investment 
Bank’, ‘Building Sustainable Business Models’, 
‘Emotional Intelligence’, ‘Trends in Investment 
Management’, and a LinkedIn Masterclass (page 23). 

The feedback from the participants’ survey has 
been overwhelmingly positive – 100 per cent of 
respondents rated the Fraser Doherty evening 
‘excellent’ or ‘good’ and over 90 per cent rated 
the Trends 2013 conference as ‘excellent’ or 
‘good’. Catriona Macmillan (MBA Class of 2002) 
said: ‘I enjoyed the event and I have taken 
several good new ideas away, along with 
new contacts.’
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W
hen the international 
financial crisis detonated 
in 2008, there were a lot of 
things that did not seem 
to make sense for people 

working in financial markets.
Movements that we observed and had 

to deal with couldn’t easily be explained 
with traditional equilibrium models. In other 
words, it was hard to explain the movement 
by referring to traditional factors like 
interest rate differentials, unemployment 
figures and so on. No one had seen these 
movements before – nor could they predict 
or understand them.

I had been working for around two years 
in financial markets and was influenced by 
what I’d learnt at the Business School and 
my early experiences as a sales manager in 
FX and money markets in Nordea Markets 
Copenhagen. 

What I quickly realised was that trying 
to predict which way the market is moving 
was just a small part of the story. What 
really enabled you to make money, cut 
transaction costs, reduce risk and so 
on was more about the ‘handcraft’ of 
dealing with financial instruments.

The global financial crisis brought 
my mind back to my Master’s thesis 
about predatory trading. I had 
designed a simulator, or an 
out-of-equilibrium model, for 
analysing the profitability of front 
running. My mentor, James 
Clunie, now Honorary Professor 
at the Business School, had 
great aspirations for the model 
we developed. ‘Everyone is 
looking for the real thing’ he said 

– a realistic simulated market for analysis, 
training and research. 

Three years later, in spring 2011 the  Blue 
Ocean Capital (BOC) Trading concept was 
born – a programme that trains people in 
the interaction and understanding of 
financial markets. It allows participants to 
try and fail in a ‘safe’ but nonetheless real 
market and learn far more about markets 
than is possible with an equilibrium formula 
and a calculator. 

A key element of the BOC Trading 
concept is that every trade is recorded, 
which enables participants to analyse their 
actions, learn from their mistakes and thus 
improve performance. The players may 
trade with and against each other, ask for 
a two-way price, cover commercial risk in 
the market, manage an option portfolio 
or practise whatever other working task 
they find interesting. Our approach blends 
practical sessions with discussions in plenary 
and lectures linked to academic research 
and mathematical formulas, which helps our 
clients from the financial industry to steepen 

their learning curve in an inspiring and 
educational way. 

I have wanted to set up a business for 
as long as I can remember and a lot of 

people have helped me along the 
way. James Clunie was a great 
inspiration at the Business School 
and Joel Horne has been an 
amazing partner in business 

since then. In five years’ time, 
I want to be exactly where 

I am now, but with 
the companies I am 

working with being 
further globally developed. 

Dr Peter Moles
Senior Lecturer in Finance
has been reading...

Behavioural Finance
by William Forbes
(Chichester: John Wiley & Sons, 2009)

Ever wondered if you are 
rational? We are all guilty of 
making snap judgements. 
We rely on rules of thumb 
in an environment of 
imperfect information. In his 
book Behavioural Finance, 
William Forbes asks the 
question why Frances Gumm renamed 
herself Judy Garland; why we want to 
see order in random events, like dice 
throws or coin tosses. In fact, this book 
will make you critically review the way 
you consider important problems and 
how you approach decisions. 

This book is a review of behavioural 
finance, the psychological study of 
financial decision making. If you have 
not really engaged with the topic 
before, this book provides a review 
and integration of recent research on 
the subject. It provides insights into 
why people react — or don’t, as the 
case may be — to recent news; why we 
consider ourselves to be better than 
the average and other behavioural 
biases that affect our decision making.

Compared to mainstream finance, 
behavioural finance is a new field 
and this textbook provides a self-
contained introduction to the various 
strands of research that have built up 
since academic researchers began to 
discover unusual patterns in their data 
that could not be explained using the 
neoclassical models in economics. 

It is a tour de force on the subject. If 
you are interested in the behavioural 
aspects of finance either through your 
current work or as a follow-on to the 
courses you took while a student at 
Edinburgh, this is a book to read, learn 
from and apply in your professional 
and personal life.

OUR ACADEMICS SHARE THE LATEST 
BOOKS THAT ARE SHAPING THEIR 

EXPERT KNOWELDGE TRICKS OF 
THE TRADE

WHAT I’M READING

Gisle Jenssen Malnes (MSc Class of 2006 Finance 
and Investment) talks about helping people
understand the financial market after years

of developing his training concept

‘Work with
something you are 
passionate about.

This helps you stick
to it and follow 

through’

MY
TOP TIP...
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There are lots of ways 
alumni can get involved 

with the School, not least in 
giving students the chance 
to help their business for an 

academic project

A WIN-WIN 
PROJECT

THE ONLY ‘COST’ 
FOR OUR COMPANY 
WAS THE FEW HOURS 
USED FOR AN INITIAL 
DISCUSSION ON THE 
SUBJECT, A COUPLE 
OF TELEPHONE CALLS, 
AND A REVISION OF 
THE PAPER 

T
he Business School seeks to 
bring the corporate world and 
the classroom together, with 
student projects acting as an 
important conduit for students 

and businesses to work together. 
Almost half of our taught postgraduate 

students have the opportunity to do a 
company project as part of their curriculum, 
either in the form of a dissertation or 
a group consultancy project. If your 
business is looking to take a new project 
to market, would like to find out its carbon 
performance, or would benefit from free 
consultancy on a strategic issue, we would 
be delighted to hear from you. 

We’re currently recruiting for hosts for 
upcoming consultancy projects in Emerging 
Markets, Carbon Finance and Strategic 
Business (MBA) and would urge alumni to 
get in touch if you have a piece of research 
or consultancy which would be beneficial 
for your business and would provide a 
challenging project for a group of UEBS 
students. Please contact Student Projects 
Manager, Diane Gill, at diane.gill@ed.ac.uk 
for more details. 

Upcoming deadlines for project 
submission are mid-November with 
the projects beginning in January 
(Emerging Markets, Carbon Finance) or 
March (Strategic Business) 2014. For full 
information on all the student projects 
now being run in the School, please see 
www.business-school.ed.ac.uk/business-
services/student-consultancy

Here’s what alumni involved in the 
projects thought: 
• Susan Stark (MBA Class of 1996), Procter & 
Gamble, said: ‘I have been actively involved 
with the MBA Consultancy Project for 
the past two years. It has been a pleasure 
to work with the students and we have 
been impressed by the quality of research 
conducted.’ 
• Diana Higgins (MBA Class of 1996), 
Director, Crediten, said: ‘Offering a 
dissertation project to a student saved our 
time and efforts on the development of 
a subject that had been in the company’s 
plans for a few years and we never had 

made the time for. Students have access 
to a wide range of literature, resources and 
mentoring support, which, combined with 
their mind full of fresh ideas, leading-edge 
skills, and the ability to focus on the subject 
with no other responsibilities, resulted in the 
delivery of high-quality research. The only 

“cost” for our company was the few hours 
used for an initial discussion on the subject, 
a couple of telephone calls, and a revision of 
the paper. These few tasks would have been 
required anyway if the project had been 
developed internally by our firm and was 
time well invested.’ 
• Pavle Sabic (MSc Class of 2007 Finance 
and Investment), Associate Director – Credit 
Market Development, S&P Capital IQ, said: 
‘S&P Capital IQ participates in student 
projects to allow a talented pool of students 
to use industry renowned tools for topical 
market research. This exercise allows S&P 
Capital IQ to benefit from an academic 
assessment of the market and the student 
a practical take on the industry. With S&P 
Capital IQ’s global data and analytics, the 
students receive exposure to the types of 
tools they will use in the marketplace.’ 

Above left: the MBA Class of 2003 Reunion at the Alumni Weekend in June 2013. Above right: Professor Donald MacRae (MBA Class of 1991), 
Chief Economist, Bank of Scotland, is a regular guest speaker at MBA induction week

Whether you studied with us for one year 
or four, you are now a life-long member 
of our vibrant alumni community. Alumni 
are vital contributors to the continuing 
growth and development of the School 
and, indeed, the University. Our ambition is 

to create significant connections that can 
develop you personally and professionally, 
while enhancing the global reputation of 
the School. We see ours as a reciprocal 
relationship and would very much 
appreciate your involvement. While we’re 

educating the alumni of the future, your 
contributions can greatly enhance their 
student experience. From alumni events  
to guest speakers, internships, career 
support and mentoring there are many 
ways to get involved. 

EVENTS 

ALUMNI EVENTS  
AND REUNIONS
We are delighted to support 
events and activities that 
help alumni to get together 
– whether it is celebrating a 
reunion or arranging a business 
or networking meeting in a 
particular area. If you have an 
idea for an event, please get 
in touch. 

See page 14 for a list of 
country contacts. More on 
alumni events on page 8. 

CELEBRATING 
ANNIVERSARIES IN 2014
 5 year reunion – Class of 2009
 10 year reunion – Class of 2004
 15  year reunion – Class of 1999 
 20  year reunion – Class of 1994
 25  year reunion – Class of 1989 
 30  year reunion – Class of 1984
 35  year reunion – Class of 1979
 40  year reunion – Class of 1974
 45  year reunion – Class of 1969
 50  year reunion – Class of 1964
 55  year reunion – Class of 1959 
 60  year reunion – Class of 1954

GUEST SPEAKER 
EVENTS 
In the last year, the Business 
School welcomed more than 
274 speakers at 187 events –  
of which around half were 
open to alumni. 

The topics can be specific 
technical issues or more 
general insights from a 
practitioner’s viewpoint. The 
evening lectures are normally 
run in conjunction with a 
business support organisation, 
providing an opportunity for 
the Business School to engage 
with business bodies such 
as the Institute of Directors, 
Chartered Financial Analyst 
and the Institute of Chartered 
Accountants of Scotland. For 
all upcoming events, go to 
www.business-school.ed.ac.
uk/about/events

If you are an experienced 
business speaker and would 
like to get involved, or have  
a suggestion for a future  
event, please contact  
Aidan Hetherington at 
aidan.hetherington@ed.ac.uk

SUPPORT AND ADVICE

ALUMNI ADVOCATES 
We were delighted to welcome 
21 students in September that 
have come through the Alumni 
Advocates Scheme this year. If 
you know someone who would 
be interested in undertaking 
an MSc or MBA at the Business 
School, drop us an email (see 
below) with their details and 
we will get in touch.  

PROGRAMME 
AMBASSADORS  
This programme pairs 
student ambassadors with 
applicants and invites them 
to share their experiences at 
the Business School and give 
insight on life in Edinburgh. 
Where possible, the School 
matches ambassadors 
with applicants based on 
programme and nationality. 
In 2013, 55 ambassadors took 
part in the scheme, assisting 
658 applicants. Of these, 279 
started with the Business 
School in September.  

ALUMNI AMBASSADORS 
We help students and alumni 
to get in touch with others 
in the network. This year, 83 
alumni helped with 69 student 
requests and a further 37 
alumni assisted with requests 
from 38 alumni. 

In addition to the 
Programme Ambassador 
Scheme, alumni are often 
asked by applicants to share 
insights of their time at 
Edinburgh. 57 alumni helped 
35 applications in this way  
this year. 

If you would be willing to 
provide your advice or insights 
in response to requests from 
applicants, students or alumni, 
we would be delighted to hear 
from you. 

 OWANT TO KNOW MORE? 
For further information about 
the initiatives listed here, please 
contact the Alumni Team on
alumni@business-school.ed.ac.uk

OTHER WAYS TO GET INVOLVED...



REGION           NAME CONTACT 

ASIA (cont...)
Japan Koichi Sakamoto koichis1115@yahoo.co.jp  
  facebook.com/#!/groups/   
  edinburgh.japan/

Malaysia Sanjay Saigal sanjay@saigal.com.my 

Singapore Akshay Mehta aksh.mehta@gmail.com   

MIDDLE EAST/AFRICA   
South Africa Yoni Titi yoni@yonititi.com

LATIN AMERICA   
Argentina Jose Salgado jrsalgado@chocolatesfenix.com 

Brazil Paulo Almeida pauloract@yahoo.co.uk 
   
NORTH AMERICA    
Canada (Toronto) Josh Gillespie josh.gillespie@algonquinpower.com 

USA (Boston) Jean Donnelly  jean_donnelly2002@yahoo.com 
USA (Boston) Josh Staunton  mjstaunton33@yahoo.com  
USA (Charlottesville, VA) Molly Baker  mollyjbaker@gmail.com  
USA (Washington DC) Russell Mante russell.mante@gmail.com   
   
OCEANIA   
Australia Todd Booth toddbooth1@mac.com

REGION NAME CONTACT 

EUROPE 
Czech Republic Adam Vytlacil adamvytlacil@googlemail.com  

Germany (Munich) Claus Doerfler Claus.Doerfler@bmwgroup.com
  
Greece Panos Georgakopoulos georgak@yahoo.com 

Iceland Sigurbjorn Gunnarsson sigurbjorn@lyfja.is   
 Oli Klemensson olafur.klemensson@sedlabanki.is    
 Einar Skulason einarskula@hotmail.com 
 Rebekka Valsdottir rvalsdott@gmail.com 

Spain (Madrid) Charlie Wilson charliepwilson@gmail.com    

Switzerland Charles Barber charles.barber@bluewin.ch 
 Markus Kuenzler mark.kuenzler@gmx.net 
 Etienne Rumo etienne_rumo@bluemail.ch 
 Susanna Teinila susannateinila@hotmail.com  

UK (London) Estee Chaikin  esteechaikin@googlemail.com  
  facebook.com/groups/ 
  292883957453958

ASIA   
China (Shanghai) Martin Jensen martinhjorth1976@hotmail.com 
  mhj@carthagemhj.com 

Indonesia Handoko Bayumurti handokobayumurti@gmail.com

GLOBAL CONNECTIONS

Can you help?
We have identified strong numbers of 
Business School alumni in the following hubs 
and would like to build our international 
network, starting in these areas...

EUROPE
• Ireland
• Netherlands
• Northern Ireland
• Norway
• Sweden 
• UK – Glasgow, Aberdeen, Manchester

ASIA
• China
• Hong Kong
• Taiwan 
• Thailand

MIDDLE EAST/AFRICA
• UAE

NORTH AMERICA
• USA 
• Canada 

LATIN AMERICA
• Mexico

OCEANIA
• New Zealand

As well as providing a point of contact for 
alumni in the area, we would like to stay in 
touch with you and help you to co-ordinate 
alumni activities, reunions and events where 
you are. 
If you would like to get involved, please 
contact the Alumni Relations Manager at: 
alumni@business-school.ed.ac.uk 

Farewell 
Tokyo, hello 
Edinburgh
The University of Edinburgh Alumni 
Association in Japan hosted a get-together 
in Toyko in June for alumni to give a special 
send-off to Japanese students beginning 
their studies in Edinburgh this autumn. 

The event was attended by more  
than 20 people from various courses  
and generations. 
Further information and photos from 
the event are available on the Alumni 
Association in Japan’s Facebook page:
facebook.com/#!/groups/edinburgh.japan/

Czech out  
that swing...
Alumni in the Czech Republic got together 
for the first time in Brno in May 2013, 
enjoying a round of golf followed by dinner. 

In attendance was Iva Jaresova (MSc 
Class of 2011 Finance and Investment), Pavel 
Slama (MBA Class of 2011), Adam Vytlacil 
(MSc Class of 2011 Finance and Investment), 
Veronika Zudelova (MSc Class of 2012   
Management).

They are planning to meet up regularly 
and organise different events to stay in 
touch, share experience from work and to 
do something fun. They would be delighted 
to see other people join them if you live in, 
or are visiting, the area.
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WORLDWIDE CONTACTS
We are delighted to help alumni get together 
and have a network of international alumni 
groups, originally set up by MBA alumni. 

Where numbers are small, we also have 
key alumni contacts located in various  

areas of the world, or work in conjunction 
with other University of Edinburgh  
alumni groups. 

We are keen to extend our networks  
and if you are interested in getting involved, 

or would like to make contact with alumni 
in countries not listed below, please contact 
the Alumni Relations Manager who can help 
with identifying appropriate contacts. Email 
alumni@business-school.ed.ac.uk 

 
We have alumni 
in 119 different 
countries from 
Argentina to 
Zimbabwe 

DID
YOU KNOW?
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In 
his provocative article in The 
Guardian following the death 
of Mrs Thatcher, Russell Brand, 
comedian, tabloid titillator and 
sometimes social commentator, 

referenced the controversial legacy of 
Thatcher’s Britain – that ‘there is no such 
thing as society!’ In the article, he alluded 
to the breakdown of a genuine community 
ethos at the heart of many social woes. 

But what does ‘society’ mean to people 
now and what do trust and happiness have 
to do with the idea of ‘community’? 

In recent years, a ‘trust tsunami’ has been 
rapidly sweeping away those landmarks we 
once thought were built on solid ground. 
In the UK, the mistrust of politicians has 
lingered long after the MPs’ expenses 
scandal. The cash-for-questions affair 
reinforced that depth of feeling and our 
media was seen to be complicit as Leveson 
shone a very strong light on how the press 
were conducting themselves. In the US, 
signs abound that Americans have lost trust 
in their financial and political institutions.

So, we sit down for dinner ready to ease 
our worries only to discover that the food on 
our table may not necessarily be what we 
thought it was.

Before going any further, let’s examine 
what we mean by ‘trust’. One thing we can 
be sure of is that it is an emotional word. 
Intuitively, at a personal level, we know it is 
important and are aware that a breakdown 
of trust impacts every aspect of our 
individual wellbeing. 

Mirrored in our organisations, trust has 
become the new buzzword, finding its 
way into the corporate dictionary and 
temporarily displacing shareholder value, 
engagement and partnerships in the 
vocabulary chart. 

‘Let’s build shareholder trust!’, ‘Let’s 

rebuild customers’ trust!’ If you have not 
heard this yet, it is coming to a boardroom 
near you soon.

Yet, far from being just the war cry from 
Planet Corporate, trust exists as a complex 
yet tangible set of measurable emotional 
components. As part of current doctoral 
research, our Trust Index (Cochrane 
and Peddie) has analysed the individual 
emotional make-up of more than 50,000 
comments cutting across the oil and gas, 
technology, banking and service sectors 
from countries all over the world. The key 
focus of the research was to identify when 
people are not happy and why.

At an organisational level, we were 
surprised that the usual ‘happiness drains’ 
were not in pole position — things like salary, 
bonuses or a lack of resources. Rather, 
the emotion most prominent was that of 
affiliation and acceptance.

In other words, employee happiness now 
depends less on the unemotional or material 
needs we were used to seeing and are being 
replaced with the need to feel emotionally 
supported in their work, to feel like they 
belong. Whether it is a lack of it or a longing 
for it, this was demonstrated in the angst 
concerning teamworking, or the perceived 
need to feel part of something bigger or better.

So, let’s get to that question many 
organisations are currently asking: how do 
we re-establish trust? Perhaps it is about 
harnessing that sense of affiliation, building 
a sense that we are somehow and genuinely 
in this together? Perhaps to re-invigorate 
the corporate wellbeing, we need something 
that is, in fact, community?

Ed spoke recently at the ICSA Company 
Secretaries Conference 2013 in London 
which explored the issues of Restoring  
Trust in Business. 

The trust tsunami
The Business School’s Executive Development Manager Ed Cochrane 

outlines his research with global organisations on building trust 

EMPLOYEE HAPPINESS NOW DEPENDS 
LESS ON THE UNEMOTIONAL OR MATERIAL 
NEEDS WE WERE USED TO SEEING AND 
ARE BEING REPLACED WITH THE NEED TO 
FEEL EMOTIONALLY SUPPORTED IN THEIR 
WORK, TO FEEL LIKE THEY BELONG 

TRUST 

NOUN
Firm belief in the 
reliability, truth,  
ability, or strength of 
someone or something

VERB
Believe in the 
reliability, truth,  
ability, or strength of 

SYNONYMS OF TRUST

NOUN. 
Confidence –  
faith – credit –  
reliance – belief

VERB. 
Believe – confide –  
rely – credit –  
hope – entrust

Trust tactics
T – Think through what trust 
actually means in your current 
business context
R – Recommend a trust audit 
in order to create a meaningful 
benchmark
U – Uncover practices and policies 
non-conducive to creating a 
trusting culture
S – Systematise trust to ensure 
accountability operates at all levels
T – Turn trust into a central value 
permeating corporate, team and 
individual success

DID YOU
KNOW?

In a Watson Wyatt 
2002 study, high-trust 

organisations outperformed 
low-trust organisations in  

total return to shareholders 
by 286 per cent.  

(The Speed of Trust, 
FranklinCovey)



 MORE COMPANIES 
ARE REALISING THAT 
TO COMPETE FOR 
TALENT, THEY MUST 
SATISFY THE MILLENNIAL 
GENERATION’S DEMANDS 
FOR SUCH TOOLS AS 
INSTANT MESSAGING, 
SOCIAL NETWORKING, 
BLOGS, WIKIS AND 
CORPORATE TRAINING 
PODCASTS 
Ron Alsop: The Trophy Kids Grow Up

SHARE YOUR
KNOWLEDGE

The Business School gives 
alumni the chance to share 

their experience and knowledge 
with current students in a range 

of different ways. If you would like 
to get involved, please contact 

the Alumni Team alumni@
business-school.ed.ac.uk or 

turn to page 13

IN BUSINESS
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IN BUSINESS

T
here is a culture change happening 
in the workplace, according to 
Gerry Taylor, Creative Director 
of office furniture designers 
Orangebox. A range of generations 

are co-existing in the office, each bringing 
their own values, and different ways of doing 
things. ‘But this makes it a more interesting 
place,’ he said, at a lecture held during the 
Alumni Weekend in June. 

Gerry presented some of the findings of 
his report, Office Wars 2012, on the changing 
workplace, typified not least by the presence 
of those at either end of the seniority 
spectrum – ‘boomers’ and ‘millennials’. 
That is, those born between 1946-1964, 
the dominant group in the workplace (the 
seniors), and those born between 1978-
1996, the group of newer members which is 
growing quickly in the world of work. 

For the boomers, today’s workplace 
bears little resemblance to the one when 
they began their working lives – the pace of 
change is frenetic. And for the millennials, 
they can struggle with workplaces that 
move too slowly. But it’s not just a matter of 
speed for these two groups. 

Here, we look at some of the key issues 
highlighted by the report that are affecting 
the modern workplace that welcomes these 
two ‘bookend’ generations.

BOOMERS WILL BE AROUND 
FOR A WHILE LONGER, BUT  
NOT FOREVER
Office Wars states: ‘Boomers will have 
to continue working past the traditional 
retirement age, and that will require 
important changes in public policy, business 
practices, and personal behaviour.’ 

The reason? ‘While boomers may have 
worked hard and consumed hard, the one 
thing they have not done is save for their  
old age.’ 

On the flip side, companies are ‘now 
waking up to what it will mean to lose 

It’s all change in  
the workplace, as it  
faces pressure to 
accommodate those 
working past retirement 
age and a new clutch  
of talent with fresh 
expectations. But can 
they work together? 

GENERATION GAME
need for security and control that remains 
fundamental to business.’

WHAT MOTIVATES THEM
According to the Harvard Business Review, 
there are seven rewards that boomers 
consider important: high-quality colleagues; 
an intellectually stimulating workplace; 
autonomy regarding work tasks; flexible 
work arrangements or boss; access to 
new experiences and challenges; giving 
back to the world through work; and 
recognition from one’s own company 
or boss. 

For many millennials, they see their 
‘careers and personal life as one,’ Ron Alsop 
writes in his book. ‘They don’t talk about 
balancing work and life but rather about 
blending them. They want to break down 
boundaries between work and play — take 
the afternoon off to play tennis and resume 
working late in the evening after the kids are 
tucked in.’

What both groups share, according 
to Office Wars, is the ‘ambition to find a 
balance between more flexible working and 
life and in the way that they increasingly 
value employer rewards which are more than 
monetary.’

FACE TIME VERSUS RESULTS
He adds: ‘While boomers are highly 
ambitious, they also believe that being part 
of a collective effort is more rewarding in 
achieving that success and “face time” is 
part of that culture.’

Meanwhile, the contribution of the 
millennial may not be as clear, at least in 
those terms of being present in the office, 
with many perhaps choosing to work from 
home, for example, when overtime is needed 
to complete projects. 

Ron Alsop writes: ‘Millennials feel that 
they should be measured by the quantity 
and quality of work completed, regardless of 
when and where it’s done.’

According to Deloitte’s Human Capital 
Trends 2011, ‘measure results, not face time. 
The changing world of work is rendering 
measures or “face time” as a measure 
of performance, however subtle or not, 
irrelevant. Organisations must up their game 
in both goal setting and assessing the results 
of employees that managers don’t see day 
to day.’

HOW THEY WORK TOGETHER
Far from butting heads, boomers and 
millennials can work well together. For 

example, millennials will seek out the 
boomers to learn from their knowledge and 
experience. ‘Mentoring has become hugely 
important,’ Gerry explained in his lecture. ‘It’s 
not unheard of to see a boomer with several 
millennials running behind them.’

According to Harvard Business Review, 65 
per cent of boomers say that millennials look 
to them for advice and guidance. 

The advice can go both ways, however. 
IBM, for example, has launched ‘reverse 
mentoring’, to give senior executives the 
chance to learn from millennial new starts. 
And Time Warner introduced a similar 
scheme, but specifically for digital skills, 
where college students coach senior 
executives on emerging digital technologies, 
such as social media. 

Boomers also have become something of 
a substitute for some millennials’ ‘helicopter 
parents’, the report argues. Ron Alsop, in his 
book, points out: ‘The so-called helicopter 
parents have been calling most of the 
shots from childhood through the college 
application process. They have programmed 
their kids’ lives very carefully.’ 

The result, according to Office Wars, 
is that ‘the need for explicit direction is a 
common characteristic of the millennial 
generation. Many millennials struggle with 
independent thinking, decision making and 
risk taking. They are especially flummoxed 
by unexpected, ambiguous challenges, 
the kind that business is all about.

‘It’s hardly surprising that there is such 
a good rapport between millennials 
and boomers.’

 OWHAT DO YOU THINK?
Are you a boomer? Are you a millennial? 
What are your views on the two  
groups working together?
Join our LinkedIn discussion on:
University of Edinburgh Business  
School Alumni/Students.

boomers’ knowledge and experience’ and 
those which are savvy are putting policies 
in place to retain these precious resources. 
For example, ‘people are not to either stay 
or go, but rather can “phase in or out” 
of the workforce, for example 
by returning in a mentoring 
role or parallel job that 
might be less physically 
demanding.’

ADAPTING 
TO NEW 
TECHNOLOGIES 
In the book The Trophy 
Kids Grow Up, Ron 
Alsop notes: ‘More 
companies are realising 
that to compete for talent, 
they must satisfy the millennial 
generation’s demands for such 
tools as instant messaging, social 
networking, blogs, wikis and corporate 
training podcasts. Some employers, however, 
still ban instant messages and video from 
the workplace because of concerns about 
lower productivity and potential security 
and technical problems.’ Office Wars states: 
‘It’s clear that asking this new generation 

to communicate using “legacy technology” 
may not perhaps be the brightest 
thing to do.’ 

The implication is that while millennials 
may see email as antiquated and are 

increasingly adopting newer 
communications technologies, 

not lest social media, to 
communicate, this is 

causing IT Directors 
headaches.

The report points 
out that locking down 
such channels may be 
fruitless, as tech-savvy 
workers circumvent 

controls. But, crucially, 
this attitude may be 

missing a trick. 
‘The technological prowess 

of millennials and the generation 
below them offers new levels of 

productivity,’ the report points out. ‘Their 
innate ability to embrace and exploit new 
technologies will bring profoundly beneficial 
values to the workplace. 

‘The catch is that this will only be 
achieved if organisations can clear a way 
for this to happen, while balancing the 
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A
s far back as 1997, when we 
were barely coming to terms 
with our internet dial-up 
connections, management 
thinker Tom Peters was writing 

about a ‘brand new world’. But he wasn’t 
talking about the new online era we were 
about to embark on. His message was  
about how we had to take charge of our 
personal marketing.

‘It’s this simple,’ he wrote. ‘You are a brand. 
You are in charge of your brand. There is no 
single path to success. And there is no one 
right way to create the brand called You. 
Except this: Start today. Or else.’

The warning was explicit, but more than 
anything it has been the rise of our online 
existence that has allowed a new form of 
personal brand-building to develop. With the 
growth of social media and the way we can 
control how we project ourselves to others, 
our digital profile can help to define us. 

But even 16 years on from Tom Peters’ 
groundbreaking article, the same basic 
principles about projecting yourself apply 
— whether it’s in a virtual or physical 
incarnation.

Judy Wagner (BCom Class of 1979), 
director of executive search and selection 
company FWB and a member of the 
Business School Advisory Panel, doesn’t 
see anything new in the need to promote 
yourself and your skills — only in the media 
we’re able to use.

‘Personal branding is nothing new, it’s 
just being given a different label,’ she said. 
‘It’s still the marketing of people and their 
careers, but trying to do it as a brand. The 
difference is that now you can do it in so 
many different ways, using the internet and 
different sites — but you have to make sure 
you have control of that.’

The website that comes up more than 
any other when it comes to marketing 
yourself is LinkedIn. Since it was launched 
ten years ago, the social networking site for 
professionals says it now has more than 225 
million users covering some 200 countries 

and territories. Where Facebook might be 
home to more personal snaps, and Twitter is 
a way to share thoughts or links, LinkedIn is 
now the professional site of choice — both 
for individuals, companies and recruitment 
companies.

‘If we’ve come across people when we’re 
researching organisations and we want to 
check a bit more about their background, 
then we’ll generally have a look at LinkedIn,’ 
said Judy. ‘So you have to make sure the 
information you have on LinkedIn is up-
to-date and accurate and that it lists the 
information that you want listed.’

Asanka De Silva (MBA Class of 2010 part-
time) agrees that a site such as LinkedIn can 
now do the job of keeping your professional 
connections in one place, which previously 
may have been more of a challenge.

‘Especially mid-career, LinkedIn can be 
a place to hold contacts you should never 
lose. But pay attention to it, and, maybe 
from your network, you might identify ten or 
20 people who are important to your career. 
Identify them, and keep in touch with them, 
but in an unobtrusive way. For example, 
send a text or email every so often, make 
the occasional phone call or have a meeting 
once or twice a year.’

The plan worked for Asanka, who said 
he came to his current position as Global 
Brand Controller for Famous Grouse through 
maintaining contact with a former colleague. 

‘I’d kept in touch through LinkedIn and, 
from my regular meetings, he knew what I 
was doing at the time, which was relevant 
to the role I moved into — but if he’d still 
been judging me based on what I was 
doing in the previous job, he probably 
wouldn’t have recruited me for the new 
position. So it’s about making that effort 
to keep your information up-to-date, and 
connecting your key contacts with those 
pieces of information. But you should do it 
in a way that targets individuals, keeping 
in touch on a one-to-one basis, rather than 

Companies invest a great deal of time and effort into 
cultivating their brand, but what of individuals? Here, 

a range of experts give advice on how to build an 
effective personal brand for career success

Continued overleaf...
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trying to tell the whole world what you’re 
doing. Otherwise, you run the risk of people 
thinking you’re shallow and irrelevant to the 
majority of your contacts.’

Consistency of the message and the 
brand you’re putting across is also key, 
especially when we now have so many 
different outlets. 

Business School Careers Manager 
Amanda Singleton now provides career 
development support for postgraduate 
students, but her previous experience in 
recruitment taught her how important it is to 
project a clear and coherent message.

‘As a recruiter, what was off-putting for 
me in terms of understanding people’s 
personal brands was the confused messages 
I often came across,’ she says. ‘When I 
received a candidate CV, I would go straight 
onto LinkedIn to see how the person 
was presenting themselves there before 
engaging with them directly. Often people 
were sending confused messages, without 
thinking about the reach that we have via 
social media. You have to think carefully 
about the consistency of the personal brand 
you project publicly.’

‘Consistency: that’s the most important 
factor, and that includes being clear about 
where you want to end up in 20 or even 30 
years’ time and making sure the network 
and experience you build up reflects what 
your ultimate goals are,’ says Asanka. 
‘Sometimes you can get too greedy too 
early in your career, but if a certain role 
comes along that doesn’t really fit you as a 
brand or as a person, even though it might 
pay you 20 per cent extra now, in the end 
it might actually be something that stands 
in your way in terms of what your personal 
value could ultimately be.’

How you project yourself, even in terms 
of how you speak, dress and use body 
language, remain equally as important in 
the real world of personal interaction — so 
much so that some students on the Business 
School’s MSc in Carbon Management have 
even taken to the stage to build up their 
ability to communicate effectively.

As Programme Director David Reay 
said, the key to success for the course — 
whether it’s in Carbon Management or any 
other discipline — is not only in the learning 
process, but in the ability to disseminate  
that information.

‘Good communication is at the heart of 
tackling global climate change, which is why 
we put a lot of emphasis on presentation 
and team-working skills,’ said David.

‘The acting classes that our Carbon 

TONE 
COUNTS

TOP BRANDING TIPS

Paris Norriss says 

social media is a 

‘gift economy’

CONSISTENCY, THAT’S 
THE MOST IMPORTANT 
FACTOR, AND THAT 
INCLUDES BEING 
CLEAR ABOUT WHERE 
YOU WANT TO END 
UP IN 20 OR EVEN 30 
YEARS’ TIME 

STAND OUT 
FROM THE 
CROWD ON 
LINKEDIN 

Tony Harding from 
Momentum Spk and 
speaker at the Alumni 
Weekend shares his 
advice on making 
LinkedIn work  
for you...

PHOTO AND
HEADLINE

Make your headline 
keyword rich, and be 
clear about what it is 
you do. Use a recent 
photo and make it 
professional looking.

CONTACT DETAILS

Make sure you are 
easy to contact. 
Bespoke your 
website link and 
Twitter name. 
Bespoke your 
LinkedIn URL to help 
you appear more 
easily on Google 
searches.

ACTIVITY

Share content with 
your network.

SUMMARY

Enrich your summary 
with visual content 
such as video, 
presentations or 
charts. Make your 
profile rich in 
keywords with  
‘you’ appeal.

CAREER HISTORY

Include current and 
past roles, tell people 
where you made 
a difference to the 
marketplace. 

GROUPS

Join groups, 
contribute, link up 
with other members. 

PROJECTS

Add real projects to 
your profile — where 
have you excelled?

A Business School study by Dr Arman 
Eshraghi, Lecturer in Finance and Accounting 
has found the tone adopted by US central 
bank chiefs has a ‘small but significant’ impact 
on the price of gold and silver regardless of 
the policy outlined in the speech. They used 
gold and silver as proxies for the response of 

financial markets. The research was based on text-
analysis software to measure the level of variables such as certainty, 
optimism and realism in 400 speeches and testimonies from May 
1999 to May 2012. They found Alan Greenspan, who led the Federal 
Reserve from 1987 to 2006, was more likely to convey activity 
and realism in his speeches, while incumbent Ben S Bernanke is 
more optimistic. The researchers have also observed that a 1 per 
cent increase in the amount of certainty in Greenspan’s tone was 
enough to lift the price of gold by 0.1 per cent. 

Masters do each year help to equip them 
with some great techniques for getting 
messages across. They are a lot of fun too.’

The careers service at the Business School 
also offers resources for both students and 
alumni to help them market themselves, 
regardless of where they might be in the 
world after graduating.

‘We offer services to our MBA students 
for two years post-graduation, so there’s an 
opportunity to come back and engage with 
the careers services,’ said Amanda.

‘We offer CV reviews, mock interviews, 
one-to-one career coaching, and for  
on-programme students we run a range  
of seminars covering areas such as 
networking, intercultural awareness  
and presentation skills. 

‘We understand that people are dispersed 
all over the world, but a lot of those 
exchanges can be virtual. We can Skype, 
conference call, or if people are wondering 
how they are perceived in their use of social 
media and want a second opinion on their 
LinkedIn profile or their interactions, then 
we’re happy to help out with that as well.’

But in a world where we are now 
bombarded with emails, tweets, feeds and 
updates, it’s more important than ever to 
take care and attention over your brand and 
the message you want to put across.

‘I think people have to be very selective,’ 
said Judy Wagner. ‘You have to think about 
what sets your brand apart, what makes you 
different, rather than just being out there. 
That’s not enough —  everyone is out there!’

LESS IS MORE 
Make sure you are focused, strategic and selective. 
Less is more — leave them wanting more, because 
these days it seems like more is less. 
Judy Wagner, (BCom Class of 1979) Director FWB and 
member of the Business School Advisory Panel

15 WORDS OR LESS 
Give yourself the traditional 15-words-or-less 
contest challenge. Take the time to write down 
your answer. And then take the time to read it. 
Several times. If your answer wouldn't light up 
the eyes of a prospective client or command a 
vote of confidence from a satisfied past client, 
or – worst of all – if it doesn't grab you, then 
you've got a big problem. It's time to give some 
serious thought and even more serious effort to 
imagining and developing yourself as a brand.
Tom Peters, author of The Search for Excellence, from his 
article The Brand Called You

DON’T BE EGOCENTRIC
Your personal brand should always reflect your 
true character, and should be built on your 
values, strengths, uniqueness and genius... if you 
focus mainly on selling and promoting yourself, 
you will be perceived egocentric, selfish and a 
unique jerk, and branding will be cosmetic and a 
dirty business.
Dr Hupert Rampersad, author of Authentic Personal Branding

BE A ROLE MODEL 
Your personal brand should represent the value 
you are able to consistently deliver to those 
whom you are serving. This doesn’t mean self-
promotion. Managing your brand requires you 
to be a great role model, mentor, and/or a voice 
that others can depend upon.
Glenn Llopis, writer for Forbes magazine

BE SOCIAL MEDIA SAVVY
Be aware that social media is a gift economy. 
Similar to many eastern cultures where business 
is primarily about relationships (as opposed to 
the capitalist economies where we exchange 
business cards, say what we need and push 
contracts in people’s face), social media must 
be thought of like an Asian economy.

Promoting yourself or your business directly 
will fail to get engagement, bore people and 
diminish your brand. People use social media 
to be social, so use it to pass gifts of useful and 
interesting content and start conversations that 
will indirectly trigger people to find out more 
about you and your company. This will give 
them the feeling of discovery when they find 
out about what you do and is then using a ‘pull 
in’ approach rather than a ‘push’ approach.

Posting your blogs, articles, videos and 
interesting content on related topics is an 
effective way to promote yourself. 
Paris Noriss (MA Hons Class of 2008 Business Studies),
Rise UAE. See ‘Where are they now?’ page 36 for more on Paris 

BE READY FOR THE NEXT JOB 
Someone told me that you should always look 
like you're ready for your next job... and what 
he meant was you should even dress like that, 
talk like that. It's about projecting that sense 
of confidence, as well as actually looking like 
you're ready.
Asanka De Silva (MBA Class of 2010 part-time)

BE THE ‘REAL’ YOU
Everything about personal branding has to be 
authentic, and consistent – be equally clear in 
person and online, but make sure it's natural. 
Your brand should always reflect the ‘real’ you.
Amanda Singleton, Careers Manager, Business School

Continued from previous page



Pinpointing the 
pressure points
Mark Butcher was 
guest speaker at 
an event in May 
to celebrate 
the launch of 
Business School 
alumni services 
to the University’s 
undergraduate alumni community.  
His presentation was called ‘How to 
change the world, stay sane and still be 
home for tea’.

The session drew upon developments 
in psychology and neuroscience to 
pinpoint why we behave as we do when 
we are under pressure in the workplace.

The event was hosted by Dean of the 
Business School, Professor Ian Clarke, 
and attended by undergraduate and 
postgraduate alumni, academic staff 
and the alumni team.

Director of Mark Butcher Associates, 
Mark has been a manager, consultant 
and trainer for 26 years.

Y
ou glance up at the office wall 
clock and break into a cold sweat. 
It’s five-thirty in the afternoon 
and you’ve still got 200 
unopened emails flashing at you 

from your computer monitor... then there are 
those reports you still need to write before 
the morning... but you can’t, because you 
need to collect the children from nursery 
before six!

This might sound like a nightmare 
scenario, but for many employees in many 
businesses it is a daily occurrence.

This is why Mark Butcher, Director 
of business consultancy Mark Butcher 
Associates, believes it’s high time for time 
management.

For the employee, good time 
management is essential for coping with the 
pressures of work without succumbing to 
stress and, for the employer, it is essential for 
getting the very best in productivity from 
the workforce.

Effective time management doesn’t 
necessarily mean employees get through 
more work, however, but instead ensures 
they focus on the tasks that matter.

1. SET GOALS 
To achieve your goals, you first have to 
acknowledge what they are. Get them 
written down. There needs to be the mental 
creation before the physical creation, in the 
same way a building follows its blueprints. If 
you don’t work on the blueprint, you won’t 
create the building.

2. PRIORITISE 
Work hard, but avoid all unnecessary 
work. Be clear that ‘urgent’ does not mean 
‘important’.

3. USE A ‘TO-DO’ LIST 
Sometimes the simplest solutions are the 
most elegant. A prioritised ‘to-do’ list is 
a powerful tool which will help you focus 
on the important tasks, retain an overview 
of your time and get back on track after 
interruptions.

4. PLAN TO USE ONLY HALF OF 
YOUR AVAILABLE TIME 
Things routinely take longer than we at 

‘timestealers’ mentioned above), then the 
plan will fail and you will go home feeling 
disheartened and stressed. Work with the 
universe — keep your targets realistic — and 
go home feeling in control instead.

5. ALWAYS PLAN AHEAD 
Time management is about being (and 
feeling) in control. So spend a few minutes 
at the end of the day thinking about, and 
writing down, your plan for tomorrow. This 

first think. On any given day we are also 
likely to get stuck in traffic, interrupted by 
colleagues, called to deal with other people’s 
problems, spend time looking for our lost 
keys, paperwork or mojo — and a host of 
other distractions. All of these things mean 
that you will only achieve around half the 
things you set out to do. If you have made 
a plan which looks fine on paper, but uses 
all of your available time (in other words, 
does not take into account any of the 

way, you get ‘closure’ at the end of your 
working day, and can consequently relax 
and recuperate properly. The alternative 
is to go home with a vague sense of the 
challenges tomorrow will bring. You’ll fret, 
be unable to switch off and your stress levels 
will quietly grow.

6. LIMIT MEETINGS 
Go to fewer meetings and try to keep them 
short. Be clear what your objective is before 
you go. Don’t go at all unless your goals are 
helped by the meeting. 
 
7. CLEAR YOUR DESK 
It has been estimated that every item  
on your desk will distract your attention 
from your ‘key focus area’ five times per 
day. Twenty articles, magazines, budgets, 
scribbled notes and reports, therefore,  
will result in 100 interruptions. Each one  
may only catch your eye for a few seconds  
– but  your concentration will have been 
broken, the ‘flow’ lost and the quality of  
your work adversely impacted upon. So  
clear your desk.

Is time running away from you?

PROFESSIONAL DEVELOPMENT

THINGS ROUTINELY 
TAKE LONGER THAN 
WE AT FIRST THINK...  
WORK WITH THE 
UNIVERSE – KEEP YOUR 
TARGETS REALISTIC – 
AND GO HOME FEELING 
IN CONTROL 
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Business consultant  
Mark Butcher shares his 
seven golden rules for 

prioritising your workload 
for a more productive 
and less stressful day



RUNNING
YOUR OWN
BUSINESS?

Would you like to be 
profiled in Aluminate and 

also share your experiences of 
starting up a business which 
could help others get theirs 

off the ground? Then 
please get in touch.
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M
any students embarking on 
the degrees at the Business 
School hope to gain the skills 
and insight to hone their 
entrepreneurial skills so that one 

day they can start up their own enterprises. 
The statistics show that the Business School 
is a successful launch pad, with 22 per cent 
of alumni currently CEOs or directors, many 
of whom are running their own businesses. 
For MBA alumni, 38 per cent of all Business 
School alumni are directors, chairmen, owners 
or managing directors. 

However, while people may have come 
up with a great idea for a business and have 
the passion and drive to make it succeed, 
the biggest barrier to making their dreams a 
reality is often getting funding — particularly 
in the current economic climate.

DON’T UNDERESTIMATE THE 
POWER OF NETWORKING
One of the most effective ways to find 
out how others have accessed funding or 
to find out about other aspects of setting 
up and growing a successful business is 
by networking with other entrepreneurs, 
in forums such as the Edinburgh 
Entrepreneurship Club (E-Club). Hosted 
by the Business School, the E-Club 
brings together students and 
alumni with research and staff 
from across the University 
and others in the wider 
business community for 
talks, workshops and more. 

One of those who 
can vouch for the value 
of the E-Club is alumnus 
Andrew Pickett (MBA Class 
of 2008 International Business), 
co-founder and Head of Web 
Development of ShareIn — the UK’s first 
technology-focused equity crowdfunding 
platform.

Andrew said: ‘I used to go along to the 

E-Club from time to time as it’s a good place 
to meet people with interesting ideas. One 
evening I had a chance meeting with Jude 
Cook, who had an idea for an online 
crowdfunding platform and we 
found that my background 
in starting up companies 
involved in high transaction 
ecommerce, together with 
my MBA research in social 
networking, were the skills 
she was looking for to 
develop her idea.’

From that chance meeting 
12 months ago, Andrew and 
Jude worked together to develop 
their crowdfunding platform which 
launched in September, providing a new 
route to financing for companies and also a 
new investment opportunity for anyone who 
has £10 and upwards to put into exciting 
new companies.

LOOK TO THE CROWD  
FOR FUNDING
When Chartered Accountant Jude Cook 
moved to Scotland from London to be 
closer to family she used her years of 
experience in strategic planning by starting 

an enterprise preparing business 
plans for SMEs — and that’s 

when she realised that access 
to funding for start-ups was 
extremely difficult.

Jude said: ‘Banks have 
reduced lending so it is 
really hard to get funding 
for start-up companies 

with no track record of 
profitability or no assets on 

which to secure loans. 
‘But in a lot of cases loans are  

not the right route for some companies 
— it should be equity based because it is 
a high-risk area that banks should not be 
getting into. Often, the first port of call 

for most people starting up a business is 
asking friends and family, but thanks to the 
internet and expansion of social media the 

reach of friends and family can be much 
greater now — and that’s why the 

crowdfunding model can reach 
potential investors.’

Crowdfunding is a method 
of raising money by 
collecting a large number of 
small investments together 
to reach a target investment 
sum, usually through the 

internet and by promotion on 
social media.
Many crowdfunding models 

reward backers with discounts 
or products. In the case of the platform 
ShareIn, it issues actual shares in the 
companies raising funds.

Andrew Pickett said: ‘Social media 
underpins the crowdfunding movement 
and has become an important part of a 
company’s marketing to get buy-in from 
potential investors. Together with LinkedIn 
profiles, this information gives people more 
comfort about who is behind the company, 
their qualifications and experience and, the 
more people that buy into that, the more the 
message spreads.’

ShareIn launched in September, promoting 
investment for five new companies in the 
technology and healthcare sectors, an area 
that ShareIn intends to specialise in. 

Andrew added: ‘Crowdfunding is not 
just for companies that cannot get angel 
investment. There are really credible 
companies that have chosen this route and 
they also see the benefits of marketing their 
specialisms and engaging their potential 
audiences through social media.’ 

 OFIND OUT MORE
For information about E-Club, visit  
www.business-school.ed.ac.uk/eclub  
or about Sharein, visit www.sharein.com

How to make a 
start-up take off

Launching a new venture is a tricky business.  
Here is some advice on how to make it happen...

GET THE RIGHT PEOPLE INVOLVED

 INVENTION IS THE EASY BIT! 
MOST PEOPLE THINK IT’S ALL 
ABOUT THE IDEA, BUT WHAT’S 
MORE IMPORTANT IS BEING 
ABLE TO COMMERCIALISE IT 
FROM A STANDING START. 
YOU NEED THE RIGHT PEOPLE, 
THE RIGHT NETWORKS AND 
MUNDANE THINGS LIKE AN 
OFFICE TO WORK FROM 
George Mackintosh (BCom Class of 1979), 
Entrepreneur in Residence at the 
Edinburgh Entrepreneurship Club (E-Club) 
and founder and CEO of TestPlant

To find out more about George’s career, 
see Where are they now? on page 35

TEST THE MARKET STEP BY STEP

 THINK OF BEING AN 
ENTREPRENEUR AS A SERIES 
OF STEPS. THERE IS NO 
HARM IN FAILURE. GET YOUR 
FEET WET — DON’T NURSE A 
CONCEPT — GET OUT THERE 
AND TEST YOUR IDEA 
George Mackintosh 

THINK BIG

  FOR TECHNOLOGY START-
UPS, THINK BIG — HAVE AN 
INTERNATIONAL PLAN, NOT 
JUST A NATIONAL PLAN 
George Mackintosh  

CHOOSE YOUR PARTNERS CAREFULLY

 IT’S SO IMPORTANT WHO 
YOU PARTNER UP WITH. TAKE 
THE TIME TO WORK WITH 
AND GET TO KNOW SOMEONE 
TO ENSURE THEY HAVE THE 
SKILLS AND PERSONALITY TO 
MATCH YOUR NEEDS BEFORE 
YOU COMMIT 
Jude Cook, ShareIn

LOOK TO THE CLOUD

 THERE ARE A LOT OF 
GREAT VALUE CLOUD-BASED 
UTILITIES OUT THERE YOU 
CAN USE WITHOUT HAVING 
TO REINVENT THE WHEEL. 
WE GOT REALLY GOOD 
SCALEABLE TECHNOLOGY 
FOR RELATIVELY LOW COST 
Andrew Pickett, ShareIn

Other tips...

Andrew Pickett

Jude Cook

PROFESSIONAL DEVELOPMENT



B
uilding relationships is essential in 
the development of businesses. 
New research sheds light on how 
these relationships are built,  
and the difference between 

building networks in one’s own country  
and internationally. 

Professor Simon Harris at the University 
of Edinburgh Business School and Dr Thor 
Sigfusson at the University of Iceland 
looked at the development of international 
entrepreneurs’ relationships and the paths 
that are followed in their formation. 

The three characteristics they studied 
were ‘trust’ in the relationship, ‘commitment’ 
to a project or venture, and ‘embeddedness’, 
i.e. the extent to which relationships are 
grounded in a particular territory or market. 
Relationships where all three characteristics 
are present are strong and useful, but the 
key to business development is usually in 
fostering relationships that are weak in one 
or two of these areas. 

KEY FINDINGS 
Entrepreneurs developing businesses 
domestically emphasise highly   trusted 
relationships, with family and friends 
playing a pivotal role. These personal 
unions are valued, but often lack 
embeddedness and commitment, so 
while they provide moral support, they 
may not offer much practical support 
for developing their ventures. 

In contrast, internationalisation is more 
often based on ‘weaker’ relationships with 
people who have strong connections to, or 
who are embedded in a network. 

Professor Harris explained: ‘Only 
relationships that are connected to or 
embedded in useful networks are of  
value for international venturing.’ 

These latent relationships help 
entrepreneurs explore new markets  
at early stages of their venture’s 
development.

Professor Harris added: ‘To become 
operationally useful, however, these latent 
relationships need to be developed, and 
most successful international entrepreneurs 
do this actively and enthusiastically, often 
nurturing them through the web and using 
online methods.’

OPPORTUNITY RELATIONSHIPS 
These relationships play an important role in 
the international development of ventures. 
‘Typically, these individuals are technically 
competent or knowledgeable in specific 
areas, and are also located in or have 
network relationships in areas of interest,’ 
Professor Harris said. 

Opportunity relationships can work very 
well, but without sufficient trust in place, 
opportunism can creep in.  

THINK  GLOBAL  
FOR NETWORKS

Seven international entrepreneur 
relationship types

PERSONAL 
Relationships built on trust, on a personal 
basis, and this trust may or may not be 
transferred for a business activity.
Attributes: Trust 

LATENT 
Relationships with people located 
in a place (such as an industry or a 
foreign market) that is of interest to the 
international entrepreneur. These have not 
yet developed into either business activity 
(requiring commitment) or personal 
relationships (requiring trust), but they 
may open doors to new networks or 
resources. 
Attributes: Embeddedness 

COMPETENT 
Where the international entrepreneur 
values the knowledge or skills that could 
be of use to them, but the relationship is 
not yet usually located (embedded), and 
the person is not (yet) trusted. 
Attributes: Commitment

OPPORTUNITY 
A competent business partner embedded 

in a network or a social sphere that 
presents opportunity to do new things.
Attributes: Embeddedness, Commitment

ISOLATED 
Relationships with personal trust and 
commitment, but the absence of 
embeddedness within any internal or 
external relationship network, means that 
the scope for offering new opportunities 
are limited.
Attributes: Trust, Commitment

INACTIVE 
Trusted relationships embedded in 
a social network, with potential for 
doing something useful but without 
commitment, so actual plans or activity 
are limited. 
Attributes: Trust, Embeddedness 
 
STRONG 
A fully-functioning business relationship, 
with the scope and potential and strength 
to enable the pursuit of new business 
activity.

Attributes: Trust, Embeddedness, 
Commitment

THE IMPORTANCE OF 
ONLINE NETWORKS 
This research reveals how the 
most effective internationally-
venturing entrepreneurs 
actively manage business 
relationships for mutual benefit, 
and do not passively rely on those 
that they have. They find and foster 
new relationships, develop the most useful, 
and maintain those with future potential. 
That, however, can take up too much time. 

Online networking is vital for identifying 
and managing relationships. Large online 
networks help entrepreneurs to expand  
their relationship portfolios faster than 
traditional methods. 

Professor Harris concluded: ‘Proactive 
international entrepreneurs increasingly 
recruit and establish contact with latent 
relationships through LinkedIn, and use 
online relationship management software 
to develop those relationships to drive the 
internationalisation of their ventures.’ 

ABOUT THE RESEARCH
Professor Harris and Dr Sigfusson employed 
a multi-grounded theory-building approach 

with international entrepreneurs 
in Iceland and Scotland  

to develop a framework  
that describes many  
paths of relationship 
formation.

The rich picture 
highlights the importance 

of weak relationships with 
embeddedness and commitment 

characteristics, and how entrepreneurs 
actively develop these relationships from 
low to high trust. 

The full article ‘The relationship formation 
paths of international entrepreneurs’ 
was published in the Journal of 
International Entrepreneurship, Springer 
Science+Business Media, 2012. Simon Harris 
is Chair in International Strategy at the 
Business School. 

He has been strategic planner in the 
textile industry and investment manager 
and advisor, all in businesses worldwide. His 
main interest is how CEOs internationally 
develop strategies for their firms, and 
develop their operations in other countries. 

His key focus is on who they involve in 
their development: their relationships  
with others. 

DID YOU
KNOW?

For advice on how
to build a LinkedIn

profile, see Stand out 
from the crowd

on LinkedIn
page 23
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Research shows how international entrepreneurs actively
build and maintain effective relationships



With a referendum on Scottish 
Independence due to be held in 2014, 
the Economic and Social Research 
Council has appointed two new  
Research Fellows to undertake 
research to inform the debate in the 
run-up to the referendum.

One of the new Research Fellows, 
Professor Brad Mackay from the 
Business School, will investigate 
how the constitutional and political 
uncertainty surrounding the future 
of Scotland is influencing business 
decision making. During his fellowship, 
he will interview 60 senior business 
leaders in medium and large 
companies from across a range of 
strategically important sectors and 
industries operating in Scotland.

The School is involved with a project 
looking at representation of the ‘family’ 
in two popular magazines over a  
60-year period from 1950-2010.

The Discursive Families Network 
involved collaboration between David 
Marshall of the Business School and 
other academics from universities in 
the UK and Australia. 

The researchers analysed magazine 
editorials, articles and advertising 
material referencing the ‘family’ 
from the UK Good Housekeeping 
and the Australian Women’s Weekly 
magazines. 

A website has been created to 
promote the research collaboration, to 
share the key findings and to promote 
further interest in this field.  
See: www.business-school.ed.ac.uk/
discursive-families

Congratulations to Francisco 
Ascui, who has received 
funding of £450,000 
from the Natural 
Environment Research 
Council for a two-and-a-
half year project under its 
Ecosystem Services for Poverty 
Alleviation programme.

The project will look at streamlining the 
monitoring requirements for smallholder 
and community-scale PES (payments for 
ecosystem services) scheme, to facilitate 
access by such schemes to international 
carbon and ecosystem service markets. 

Francisco is co-leading the third work 
package to assess the potential international 
demand for ‘carbon plus’ credits, i.e. carbon 
credits which have additional non-carbon 
and ecosystem benefits. 

Ling Liu was successful 
in her British Academy 
International Partnership 
and Mobility Scheme 
application. This 
scheme aims to support 
the development of 
partnerships between the UK 
and other areas of the world where research 
excellence would be strengthened by new, 
innovative initiatives and links. 

Ling’s project ‘The effects of 
environmental policy on international 
competitiveness: evidence of the iron and 
steel industry in the UK and China’ aims 
to investigate the relationship between 
environmental policy and international 
competitiveness by looking into the iron and 
steel sector in both countries.

The Chartered Institute of Management 
Accountants has agreed to fund 
a project led by Professor Paulo 
Quattrone on how management 
accountants can lead innovation 
through reinventing reporting.

The project, in collaboration with 
Christiano Busco, University of Siena, 
and Robert W Scapens, Manchester 
Business School, will look at the role  
that management accounting practices 
and professionals play in exerting 
leadership by providing platforms  
for stakeholder management; guidance 
on how management accounting 
practices can be re-designed to  
perform a proactive role in promoting 
managerial interventions; and critically 
analysing the key elements of 
management accountants’  
education and training.

The second annual PhD day took place in 
May 2013, chaired by Professor Bill Rees 
and organised by Ruchi Agarwal. The 
premise of the day is to give PhD students 
an opportunity to give a short ten-minute 
presentation of their research and to allow 
the audience of staff and students to pose 
questions about the research and to give 
any advice or guidance on their topic.

Presentations included Sarah Ivory on 
‘Legitimacy and corporate sustainability’, 
Alistair Haig on ‘The Role of the Buy-Side 
Analyst in Investment Decision Making’, 
Mo Yang on ‘Issues in Public Sector 
Performance Management’ and James 
Dunn on ‘Management Accounting and 
Control Systems’. 

PHD DAY BRINGS
PROJECTS TO LIFE

RESEARCH FELLOW LOOKS TOWARDS
THE FUTURE OF SCOTLAND

CARBON CREDITS
IN THE SPOTLIGHT

LING LOOKS AT 
GREEN POLICY

Family changes
over 60 years

WELL DONE TO OUR STUDENTS

GET THE LOWDOWN ON BUSINESS SCHOOL RESEARCH

How management 
accounts can
lead innovation...

Will the Scottish Parliament be 
the ultimate seat of power for the 

country? How this uncertainty 
affects business decisions will be 

assessed by a School academic  

Congratulations to our students who 
graduated this summer. More than 250 
undergraduates and postgraduates 
graduated on 3 July at the McEwan Hall.  
The Business School hosted receptions  
for students and their families after  
the ceremony. 
The PhD graduates (and their work) were:
• Clare Moran (Governing emergency   
 management: does increasing the role  
 of the third sector in Scottish emergency  
 response increase resilience?)
•  Debora Zuin (Research interests are   
 in studies of work and occupations and  
 identity. Particular interest in secretarial  
 work in public and private organisations) 
•  Tina Kowalski (The contribution of social  
 support to employee psychological     
 well being: an exploratory mixed methods  
 case study)
•  Sherif Ayoub (Risk management through  
 derivative hedging instruments in Islamic  
 finance)
•  Rene Arnold (Consumer perceptions  

 of wine packaging design styles – the  
 moderating role of involvement)
•  Jeong-Yang Park (Knowledge sharing  
 and learning for internationalisation within  
 international joint ventures)
•  Hsien-Ta Li (Learning in social work   
 practice)
•   Kirsty Strokosch (Understanding the  

co-production of public services: the case 
of asylum seekers in Glasgow)

•  Luis Sanches Barrios (Alternative profit  
 scoring models for revolving credit).

The Business School advances knowledge 
through research, which is published in 
top academic journals and has an impact 
through peer recognition, corporate 
and community engagement and in the 
support of student learning. 

The Business School is active in the 
following key areas:
• Accounting and Finance

•  Management Science and Business  
Economics

• Marketing
•  Strategy and International Business
• Entrepreneurship and Innovation
• Organisational Studies.

The School’s research centres are
the Credit Research Centre, the Institute 
for Public Sector Accounting Research, 

the Centre for the Study of Retailing in  
Scotland, the Centre for Public Service 
Research, the Centre for Entrepreneurial 
Research, and the Sustainable Business 
Initiative.

For more information about the 
Business School’s research activity,  
check out our blog: 
www.business-school.ed.ac.uk/research

Follow the 
research  

Twitter feed  
@uebsresearch

 Aluminate ~ 31

RESEARCH

30 ~ www.business-school.ed.ac.uk

RESEARCH

Professor to 
assess impact  
of uncertainty  
on businesses
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Regular readers of Aluminate will know that the Business School has alumni all over the world, doing all sorts of interesting 
things. In May 2013, our alumni community expanded to include undergraduate business degree programmes as well as 
our postgraduate MBA, MSc and PhD programmes. We were interested to know a bit more about our alumni community 

by location, demographic and by sector. This provides a snapshot of our community as a whole, as of June 2013.  

TOTAL ACTIVE ALUMNI

11,701
MALE/FEMALE SPLIT: 62% M / 38% F

Learn about the faces 
behind the figures. 
See ‘Where are they 
now?’ on pages 34-37

Unknown

6%

OCEANIA

1%

AFRICA

1%

ASIA

12%

Rest of UK

21%

Rest of
Europe

12%
North

America

6%

South
America

1%

BY AGE

BY DEGREE

BY SECTOR

Over 66

56-65

3%

6%

46-55

36-45

Mean age: 37

25-35

Under 25

18%

27%

38%

8%

BCom
31%

MBA
31%

2% Food/Drink/
Tobacco

4% Professional
Services

29% Banking/
Finance/Insurance

9%
Consultancy

4%
Consumer/Retail

9% Education

5% Energy/Utilities

9% IT/Telecoms/
Electronics

4% Healthcare/
Lifesciences

4%
Manufacturing

8% Other

1% Pharmaceutical

7% Public sector

3% Self employed

2% Leisure

MA
15%

MSC
15%

Other
7%

PhD
1%

Executive 22%

Consultants  21%

Managers /senior managers  15%

Specialists 12%

Professional services 12%

Education  9%

Other  6%

Own company 3%

BY OCCUPATION
Scotland

40%

Did you know that the Alumni Team can help introduce you to 
alumni in a particular location or sector? To request a search, please 
contact alumni@business-school.ed.ac.uk 

We are always keen to find out what our alumni are up to and to 
share their news and stories with others. Some of the information 

we gather also contributes to our performance in the rankings, 
particularly for our MSc and MBA programmes. You can review the 
information we hold on you and request an update to these.

Visit www.business-school.ed.ac.uk/alumni/update-my-details 
for more information. 



1960-1969
1966 – Diploma in Management Studies
Charles Guthrie  
After more than 30 years in the oil 
production business overseas and latterly 
in the North Sea, Charles retired back to 
Edinburgh in 1999.

1970-1979
1970 – BCom 
Mike King 
‘I’m still working. I’m in Almaty, Kazakhstan, 
working in the mining industry in human 
resources.’

1971 – BCom 
Stephen Lynn 
Practising as a 
Chartered Accountant 
in Milton Keynes 
since 1992, Stephen 
specialises in 
company ‘nursing’ 
and turnarounds. He 
feels he has benefited 
to a large extent 
from his Bachelor 
of Commerce. He also learnt to fly while 
Secretary of the Edinburgh University 
Gliding Club, and continues to fly a 
‘wonderful glider’.

 1973 – Diploma in Business Administration
Grant McLachlan
Grant lives in South Africa. Since leaving 
Edinburgh, he has worked in a building 
company, steel factory and hardware 
business. In 1988, Grant bought a hotel 
and has been developing his own business 
ever since. Having endured ups and downs, 
he now owns four hotels: two in Pretoria 
and two in Witbank. He is Chairman of the 
business and has a strong management 
team behind him. 

1993 – MBA part-time   
Jack Aitken
Jack retired in 1997 from the Building 
Society then worked for a lawyer for six 
years. In 2003, he became a tour guide 
in Edinburgh, working on the open-top 
bus tours and with the Edinburgh Festival 
Voluntary Guides Association. He says: ‘My 
work brings me into contact with people 
from all over the world and it is a pleasure to 
give them an insight into the wonderful city 
of Edinburgh.’

1994 – MBA full-time 
Jan Andreasen 
After three years in Copenhagen, Denmark, 
Jan has returned to Helsinki, Finland, where 
his wife, Paula, got a job after finalising her 
Masters in Health Science. He still works at 
Nordea in Capital Markets as a manager 
within Operational Risk, and continues to 
travel to Copenhagen. 

1994 – MBA full-time 
Fuad Khan
Fuad is currently in Malaysia working in the 
hospitality business. 
     
1994 – MBA full-time
Joanna Kalonomou 
Joanna is Deputy Manager of the NPL 
Division Wholesale at Alpha Bank in  
Athens, Greece.  

1994 – MBA full-time  
David Kiddey  
David is still in New Zealand but has moved 
from Wellington to Dunedin to take up a 
business consulting position. Dunedin is 
often referred to as ‘the Edinburgh of the 
south’ as it was settled by Scottish people 
and has lots of reminders of Edinburgh. 
Apart from Princes, George and numerous 

1976 – BCom  
Gary Steel  
Gary is currently Head of Human Resources 
and a member of the Group Executive 
Committee at ABB Ltd in Zurich. 

1976 – BCom 
Guy Zitter 
Guy is Managing Director at Mail 
Newspapers, which incorporates The Daily 
Mail, The Mail on Sunday, and Mail Digital. 

1978 – MBA
John Mathers
John is CEO of the Design Council. 
Established in 1944 by Winston Churchill’s 
cabinet, the Design Council’s charitable 
mission is to champion great design that 
improves peoples’ lives.

1979 – BCom Business Studies
Timothy Hayes 
Timothy is continuing to focus on emerging 
markets for a multi-national healthcare 
company. 

1980-1989
1980 – BCom 
Paul Yates
As well as being non-executive Director 
at Merchants Trust plc and Aberdeen UK 
Tracker Trust plc, Paul is also non-executive 
Chairman at 33 St James’s.   
   
1984 – BCom Hons 
Business Studies
and Accounting 
 Angie Ball, (now Kay) 
Angie currently  
offers fundraising and 
marketing consultancy 
to charities, and 
she recently set up 
Intellisys Intelligent 

other street names, there is even a statue of 
Robert Burns and a Scottish shop where  
one can buy all manner of Scottish 
delicacies. Following Scottish traditions, it 
also has New Zealand’s best university and 
medical school.

1995 – MBA full-time 
Jinqiu Qian
Jinqiu is Director of International 
Cooperation at Torch High Technology 
Industry Development Centre in  
Beijing, China. 

1996 – BCom Hons 
Michael Secretan
Michael is currently senior managing  
director at BGC Partners, working in the  
city of London.    
  
1997 – BCom
Sarah Ffelan, (now Case) 
‘After 16 years in marketing and innovation, 
developing and launching a number of 
brands including Kellogg’s Krave, I have 
teamed up with an ex-colleague to create 
‘aha innovation’ – a fresh, new ideas and 
innovation consultancy, based in the North 
West. We’re passionate about brands, 
creativity and getting ideas to market.’
For more information on Sarah’s business, 
Visit: www.aha-innovation.com

2000-2009
2000 – MBA full-time 
Barry Larson 
‘In 1999, I moved to 
the UK for one year to 
do my MBA. Fourteen 
years and two kids 
later, and with my 
business expanding 
into North America, 

Analysis Limited with partner Philip 
Morrish. Their firm offers independent 
company research to  small and mid-cap 
UK companies. Angie is based in Reading, 
Berkshire.  
Visit: www.intellisys.uk.com

1984 – BSc Class of 1984 Social Science 
Chris Keeling 
Chris has been running his own business, 
Keystone Resilience Ltd, with Elspeth 
Keeling (née Robson) (BSc Class of 1984 
Social Science) for the past three years. 
They provide crisis management, business 
continuity and information security solutions 
to a wide range of businesses in the UK and 
abroad, specialising in financial services and 
working with all the major banks and the 
financial authorities in the UK.   
   
1990-1999
1990 – MBA part-time  
Stephen Dando 
After five years and having concluded the 
integration of the two companies, Stephen 
left his role as Chief Human Resources 
Officer at Thomson Reuters last year. At 
the start of 2013, he joined Bain Capital 
as an operating partner (based in London 
and Boston) with a remit to ensure they 
have world-class talent in mission-critical 
leadership positions across their portfolio 
companies.

1990 – MBA full-time  
Greg Antle 
After spending more than 20 years working 
as an owner/entrepreneur in wood products 
encompassing manufacture, wholesale, 
distribution and export, Greg has sold the 
business to Reimer, a western Canadian 
wood products distribution business. He is 
now VP Operations and Chief Operating 
Officer of Reimer Hardwoods Ltd. 

the time has come to return to beautiful 
Vancouver Island, on Canada’s west coast. 
After a summer of moving chaos, my family 
is now settling into a new home and looking 
forward to hosting our first extended family 
Christmas party!’ 

2000 – MBA part-time 
Shona McMillan 
By day, Shona works in charity management, 
but is also a musician, photographer and 
broadcaster. She has her own weekly radio 
show ‘Celtic Reflections’ and has appeared 
in TV productions through her international, 
award-winning project ‘People of the Sea’ 
which was awarded 2010 Album of the Year 
and 2011 Creative Project of the Decade. 
As part of her research in Canada and 
America, she was helped by the family of 
an entertainer who worked as a fisherman 
for six years before he became rather 
well-known for his singing (Michael Bublé). 
Hitting one of those big numbers in July, she 
was able to celebrate her birthday at his gig 
in Dublin. 

2000 – MBA full-time
Charlie Sykes 
Charlie has been teaching business studies 
and economics (A Level) in an English boys’ 
boarding school for five years and hasn’t 
looked back at the life of a city banker or of 
running a landscape business. His own boys 
are 11 and 14 and his wife Emma has worked 
for a number of years with Ella’s Kitchen. 
‘Thanks to Barbara Lingle-Elliott’ (MBA Class 
of 2000 full-time) for the introduction!

2001 – MBA full-time 
Candy Wekesa-Okoboi  
Candy is Deputy Group 
Company Secretary at 
UAP Holdings Limited, 
a financial services 
group specialising in 
insurance, investment 
management, real 
estate management 
and corporate advisory 
services in Kenya, 
Uganda, Tanzania, 
South Sudan, Democratic Republic of Congo 
and Rwanda.     

1999 – MBA part-time 
Colin Wilson
Colin is the Vice President (and a founding 
shareholder) of Oyster Oil and Gas Limited, 
a Canadian public company focused on oil 
and gas exploration across Africa. Since 
graduation in 2001, he has lived in Italy and 
Dubai and now lives in Valencia, Spain, with 
his wife, Lynn. In July 2013, Colin graduated 
as a Master of Laws (LL.M) from Leicester’s 
De Montfort University. 

WHERE ARE
THEY NOW?

1979 – BCom 
George Mackintosh 

Entrepreneur in Residence at the Edinburgh 
Entrepreneurship Club (E-Club), George Mackintosh 
is a serial entrepreneur. After graduation, he worked 
for Ford, Motorola and Cable & Wireless before 
venturing out on his own. He has run businesses 
in the UK, mainland Europe and Hong Kong and 
partnered with firms in the US. George is currently 
the founder and CEO of TestPlant, an international 
software business and leader in the test automation 
solution market. The company is headquartered 
in London, with operations in North America and 
Asia. The company was awarded a Queen’s Award 
for Enterprise earlier this year, in recognition 
of the company’s outstanding achievements in 
international trade. 

Discover George’s top tips for start ups on  
pages 26-27.

OUR ALUMNI COMMUNITY

You can 
contact any of the 

alumni listed here via the 
Alumni Office on: 

alumni@business-school.
ed.ac.uk or look to see 

if they are on 
LinkedIn 
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Many thanks to all those who let us know what they 
are up to. Here, you can find out what your former 
classmates are doing, rekindle old connections and 
make new ones



2005 – MBA part-time 
Alison Tough, (now Esson)
Alison has recently joined the Royal  
London Group as a Product Development 
Manager. 

2007 – PhD in Public Sector Accounting 
Juan Du
Juan has been in Zurich, Switzerland,  
since October 2007. In 2011, she moved  
from Deloitte to Mondelez Europe  
(former Kraft Foods) as a Transfer  
Pricing Manager. 

2007 – MBA full-time 
Mark Johnston 
Mark recently moved from Glasgow to 
Cambridge to take up the role of Chief 
Network Operations Officer for DANTE. 
DANTE plans, procures, builds and operates 
large-scale, advanced high-speed networks 
for global research and education, and  
co-ordinates large-scale ICT research 
projects across Europe.

2008 – MBA NGT
Mohamed Zouhri
Mohamed has been promoted to a Regional 
Country Manager at Attijariwafa Bank 
Europe, based in Brussels, Belgium. He  
is responsible for developing the business 
and represents the bank to the local 
authorities.

2008 – Msc Finance and Investment 
Chinedu Makata
Chinedu has a new job as Group Head, 
Corporate Bank at Keystone Bank Ltd, a 
Nigerian bank with offices in four other 
African countries. 

2009 – MSc Accounting and Finance 
Fredrik Mateus Lundahl 
Fredrik is working as a Management 
Consultant at McKinsey & Company,  
in Sweden.

2009 – MSc Management  
Shengnan Wang
Shengnan has moved to Washington DC. 
    
2009 – MSc International
Business and Emerging Markets 
Rajkumar Dughar
Rajkumar has been leading a key project  
for Amazon.com since January 2013, 
focused on turning around and saving a  
$10 million Jumpstart project.

2009 – MSc Finance and Investment 
Eva-Maria Vourlioti
Eva-Maria is currently working in London 
as an Investment Analyst for Consolidated 
Contractors Company.

Loughborough, England. He will be moving 
to London in mid-September for three to 
four months for a short course in Intellectual 
Property Law at Queen Mary, University 
of London, sponsored by his company. He 
says: ‘I am excited about going back to the 
university life and living in London. I am also 
looking forward to reconnecting with my 
friends from Edinburgh based in London.’ 

2012 – MA Hons Business Studies  
and Accounting 
Murray McBride
Murray spent a year after graduation 
working for a local company as a temporary 
marketing assistant. He now has a full-time 
position as a Marketing Associate for larger 
Glasgow-based company, Aquira. The firm 
has recently opened a new Sales Lab in the 
city’s Pacific Quay area, which he says is a 
great office space in a building that is almost 
120 years old. He is really enjoying the work 
and looking forward to the coming months.  

2012 – MSc Accounting and Finance 
Yusong Miao  
Yusong is currently working in Shanghai 
and is still looking for good career or study 
opportunities. 

2012 – MSc in Management 
George Popescu
After an Internship in Advisory at Ernst & 

2010-2013
2010 – MSc Accounting and Finance 
Ibrahim Bahattab
Ibrahim is now Financial Analyst with Procter 
& Gamble, having previously joined the 
family business immediately after graduation 
to head up the finance function. He is very 
excited about his new post and hopes it will 
have a great impact on his career path. 

2010 – MA Hons Business Studies and 
Accounting 
Michael Davies   
Michael is in his third year at PwC in the 
assurance department. 

2010 – MBA full-time 
Randall Helms 
Randall has recently joined Viewster, the 
fast-growing Swiss video-on-demand 
startup, as the new Head of Programming, 
Channels, and Analytics. He relocated with 
his family to Berlin to take up his new role as 
of October 2013.    
 
2011 – MBA full-time 
Dawn Dunlop 
Dawn was recently promoted to the position 
of Director, Human Resources, for the new 
cable news channel, Al Jazeera America.

2011 – MSc Carbon Management 
Nisheeth Srivastava
Reluctant to leave 
Edinburgh after 
graduation, Nisheeth 
decided to work as a 
freelance consultant 
for a London-based 
energy consulting 
company with a 
particular interest in the 
African continent. He 
enrolled in the University’s launch.ed training 
programme and worked on his project of 
carbon monitoring and reporting verification 
software. A Turkish company found his 
software interesting and accepted his 

Young Romania, George is going back to 
Audit at PwC in Romania. He starts as an 
Audit Associate in September 2013, and  
will start the Association of Chartered 
Certified Accountants professional 
qualification as well. 

2012 – MSc Accounting and Finance
Ahmed Tariq Siddiqui 
Ahmed got engaged 
in February 2013 to 
Maryam Rauf. He is 
currently working in 
Karachi, Pakistan at 
HBL – Investment 
Banking in the 
capacity of Assistant 
Manager. They plan to 
get married towards 
the end of 2014.

2012 – MSc in Management   
Elvira Repina  
‘The MSc in Management played a crucial role 
in changing my career from banking to luxury 
business. I am now working for Richemont 
Luxury Group. Huge thank you to Dr. Adam J 
Bock for the course and inspiration.’ 

2013 – Business Studies and Accounting 
Matthew Hay  
Matthew is currently working as a trainee 
auditor at Grant Thornton in Edinburgh.

proposal for investment and development 
of the software. After a year of development 
and design, and simultaneously working on 
renewable energy projects in Turkey and the 
Ukraine, he has now moved to India from 
Istanbul to set up his CSR, sustainability 
and EMS reporting and implementation 
services with some colleagues. He says: ‘It’s 
going great and I’m getting good motivation 
to start a speaker and training series for 
corporates and communities. Follow our 
progress at: www.ansmsglobal.com and do 
get in touch!’ 

2011 – MSc Carbon Management
Yue Wu   
Yue moved back to China last December 
and is currently working for China Beijing 
Environment Exchange. ‘I have been 
wandering around but am still in the field 
of Carbon. I hope you’re all well and please 
get in touch. Sorry for not being able to use 
Facebook in China. I’m never too far away…’

2011 – MSc International Business and 
Emerging Markets
Jianxiang Hu  
Jianxiang is currently running his own 
business with several colleagues in  
Beijing, China. 

2011 – MSc Accounting and Finance  
Fiona Liu 
Fiona joined HSBC’s Global Analyst 
Induction Programme in August 2013, and 
is working in the HSBC Securities Services 
Team based in London. She says: ‘The skills I 
learned from the Business School are really 
helpful for my career. I really look forward to 
my further career development and being 
capable to make my own contributions to 
our Business School.’ 

2011 – MSc Management 
Prajwal Nirwan 
Prajwal is currently working as a Patent 
Specialist at Intelligent Energy Ltd, a 
fuel cell technology company based in 

2008 – MA Hons Business Studies 
Paris Norriss
Paris is an entrepreneur and speaker who has founded Rise UAE, a unique practice 
focused at nurturing ethical leaders using an intensive leadership and management 
development programme. Rise UAE connects aspiring leaders with successful and 
renowned global thought leaders, who work one-on-one and in groups to develop 
career strategies and an ethical leadership framework to prepare tomorrow’s leaders to 
tackle the challenges that the future holds. Paris has delivered leadership programmes 
to the largest and most prestigious organisations in the Middle East, and regularly 
speaks on panel discussion and radio shows on subjects covering leadership, mentoring 
and coaching and ethics. Having set up businesses in multiple countries and across 
many sectors, Paris has developed an international perspective and a strong cross-
cultural management style. Currently, he is focused on business ventures in the Middle 
East, where he has been for four years.

Share your news
The ‘Where are they now?’ section is 
one of the most read in Aluminate.  
Here, we regularly feature news from 
alumni about what they’re doing, 
where they’re working and whether 
they’ve moved, as well as family 
updates. We are also on the lookout 
for articles, so if you have started your 
own business, have been promoted, or 
have an interesting story to tell, we’d be 
delighted to hear from you. 

With Aluminate going to all of 
the School’s alumni, we welcome 
contributions from all Business School 
alumni of all graduating years. You can 
upload your news and photos online.  
 
Just visit the website at: 
www.business-school.ed.ac.uk/alumni/
alumni-services/magazine and click 
‘Share your news with us today’. 

 
Alternatively, you can email  
the Alumni team at: 
alumni@business-school.ed.ac.uk 
or write to the: Alumni Manager, 
University of Edinburgh Business 
School, 29 Buccleuch Place, 
Edinburgh EH8 9JS. 

OUR ALUMNI COMMUNITY

Obituary
Andrew McMenigall MBA
Class of 2001 

(1965–2013)

We were deeply saddened to learn of the 
passing of Andrew McMenigall earlier this 
summer in a fatal cycling accident  
in Cornwall. 

Together with his colleague, Toby 
Wallace, he was setting out on a charity 
bicycle ride from Land’s End to John 
O’Groats to raise funds for the Kirsten 
Scott Memorial Trust. Kirsten was a 
colleague at Aberdeen Asset Management 
who sadly lost her battle with cancer in 
October 2011. Andrew was also raising 
funds for It’s Good 2 Give, an Edinburgh-
based charity that offers support to young 
people with cancer and their families. 

Andrew joined Aberdeen Asset 
Management in 1997 and was a senior 
investment manager in the global equity 
team based in Edinburgh. A keen triathlete, 

Andrew graduated as an Officer in the 
British Army from the Royal Military 
Academy, Sandhurst, before completing 
his MBA at the University of Edinburgh. 

At Edinburgh Triathletes, he was, said 
president Gavin Calder, ‘a giant of the 
club’, a true club man and all-round good 
guy, who gave of his time freely to bring 
on triathletes of every standard. He was 
both competitor and coach, a regular swim 

coach who willingly turned up poolside at 
6am and was happy to sacrifice his own 
training time to help others.

He would go out of his way to ensure 
the wellbeing of fellow athletes even if, on 
one occasion, it meant cycling 150 miles –  
75 miles there to find a lost cyclist and 
75 miles accompanying them back again 
safely on the return journey.

His ‘never give up’ mentality was 
illustrated a few years ago during a half-
ironman race – a 1.2-mile swim, 56-mile 
bike ride and half marathon. Nearing the 
end of the bike run, his chain snapped. 
Undefeated, Andrew simply carried the 
bike on his back to complete the course.

He is survived by wife Anne, whom he 
married in 1993, daughters Jennifer and 
Lucy, parents Moyra and Martin, sister 
Clare and brother David.

Both funds are still open if you would 
like to make a donation to the Kirsten Scott 
Trust (http://uk.virginmoneygiving.com/
team/mcmenigallwallace) or It’s Good 2 
Give (http://uk.virginmoneygiving.com/
andrewmcmenigall). Hoping to raise £10,000 
for the Kirsten Scott Trust, they have raised 
more than £38,500 at the time of writing.
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Amit Kacker (MBA Class of 2009) and 
Easha Puri were married on 29 April 2013 
in Kanpur. They currently live in different 
cities due to work commitments and 
spend weekends together. Easha works for 
CreditSuisse as AVP in Risk and Amit is a 
senior Consulting Manager for Accenture. 

Marc Brand (MBA Class of 2010) and Katie 
Gillon were married on 25 February 2012 
in Fife, Scotland. They were delighted to 
welcome their daughter, Morven, to the 
family in July 2013. 

Sameen Khan (MSc Class of 2010 Carbon 
Management) and Amir Adeel Khan had a 
traditional Nikah ceremony on 2 February 
2013 in New Delhi, India. They live in London.

Giulio Sansonetti (MBA Class of 2010) 
married Tatiana Gonzalez on 10 November 
2010 in San José, Costa Rica, at the same 
time as he was opening his business! 
After his MBA, he worked for the Ministry 
of Foreign Commerce, then continued 
studying in Europe, attaining a Masters in 
International Economic Law and Policy, 
before deciding to start his own business. He 
founded Altius Lex a year ago, a boutique 
law firm specialising in Litigation in Civil, 
Commercial and Administrative Law. 

Noora Tijani (MSc Class of 2011 Marketing) 
got married to Tareq Soufan on 5 April 2013 
in Palestine. She is now working as a public 
relations specialist at the World Health 
Organisation in Ramallah/Palestine for a 
project that aims to establish a Palestinian 
National Institute of Public Health. 

ENGAGEMENTS
Jianxiang Hu (MSc Class of 2011 International 
Business and Emerging Markets) is to be 
married on 1 June 2014 to Iris Lin Li in Ningbo, 
China, after six years together. Jianxiang 
is running his own business with several 
colleagues in Beijing, China. 

Fergus Macdonald (MA Hons Class of 2007 
Business Studies) and Emma McCauley (MA 
Hons Class of 2007 Business Studies and 
Economics) are set to tie the knot in Italy in 
2013/14. They both studied Business Studies 
and met on the day they graduated. Fergus 
is self-employed, selling Scottish Highland 
Dress and personalised gifts online. See: 
macdonald-sporrans.com

WEDDING BELLS
CONGRATULATIONS TO ALL THE HAPPY COUPLES

Iain Donaldson (MA Hons Class of 2003 
Business Studies) and his wife have 
welcomed their second son, Irvine, to 
join his big brother Prentice this year. 
The family is settled in Livingston, West 
Lothian, and Iain was recently promoted to 
Internal Business Partner at the Royal Bank 
of Scotland Group. 

Steven Hall (Executive Graduate Class 
of 2006) and Victoria are pleased to 
announce the birth of their daughter 
Annabelle, born on 10 April 2013,  
weighing 8lb 6oz. 

NEW ARRIVALS - LATEST ADDITIONS TO THE ALUMNI FAMILY...

Jane Short (née Crawford) (MBA 
Class of 2003 part-time and Alumni 
Communications Manager at the Business 
School) and Doug Short are delighted to 
announce the arrival of their new baby 
daughter Emily Hannah, who was born on 
3 May 2013. Their son Ben (now almost 
four) is a proud big brother.

Sameen and 
Adeel Khan 
(left)

Giulio and 
Tatiana 
Sansonetti 
(middle left)

Marc and  
Katie Brand 
(bottom left)

Amit and 
Easha Kacker
(below)
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For more information, visit www.business-school.ed.ac.uk/about/events

LEADING     
    THE WAY
Come along to the
2014 Business School
Annual Conference
on 8-9 May 2014

The University
of Edinburgh
Business School,
29 Buccleuch Place,
Edinburgh EH8 9JS

It’s a must-attend
event for alumni
and business
professionals


