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ALUMNI SERVICES

SHARE YOUR GREAT STORIES
EMAIL US AT: ALUMNI@BUSINESS-SCHOOL.ED.AC.UK

These are just some of the many services 
available to you as an alumnus: 
• Regular UK and international events
• LinkedIn groups for alumni/students
• Information resources, including EBSCO’s  
 Business Source Alumni Edition and   
 Mergent Archives
•  Support from fellow alumni
•   Professional career guidance for up 

to two years after graduation
•   Tailored executive education and  

one or two-day masterclasses
• Access to the wider University 
 of Edinburgh alumni network.

For more information, please visit:
www.business-school.ed.ac.uk/alumni or 
email: alumni@business-school.ed.ac.uk

EDITOR’S COMMENT

IT’S NEVER BEEN 
SO CRUCIAL TO 
COMMUNICATE 

W
elcome to the October 
issue of Aluminate. Having 
returned from maternity 
leave in June, I would like 
to thank Jenny Britton for 

looking after the magazine while I was away. 
It’s great to see the new look and read such 
a varied range of contributions from alumni 
over the past two issues. 

While I have been away, there have been 
many exciting developments in the School, 
with the creation of a new engagement 
support structure and a number of new staff 
members joining the School. The Alumni team 
now sits within the newly created Partnership 
Development team, and we work closely with 
the student-facing teams and both Marketing 
and PR, to ensure that we deliver the best 
experience to both students and alumni. 
Information on the new structure can be 
found on page 6, with evidence of the impact 
of it for students illustrated in the article on 
MBA student internships on page 14.

It’s certainly been an exciting time in 
Scotland with the recent referendum. 
Although 18 September is now past and it 
feels like business as usual, it’s interesting 
to reflect on how businesses reacted when 
polls in early September showed just how 
close the vote was. Knee-jerk reactions 
by companies revealed a failure to ‘think 
the unthinkable’, with companies having 
to act quickly to calm their customers and 
shareholders. Brad MacKay reflects on the 
lessons that can be learned on pages 24-25.

Our main feature starting on page 20 picks 
up on the importance of communicating 
with customers, shareholders and 
other stakeholders. Never before has 
communication been so crucial to the 
success of a business, not least due to the 
fact that many now expect immediate 
personalised communications 24/7. Recent 
alumni share their experiences of engaging 
stakeholders through good communication. 

The School is offering new courses in 
this area, including an MBA option course 
in Managing Stakeholder Communications, 
and a two-day Masterclass on Strategic 
Communications, both of which will be on 
offer to alumni. Contact alumni@business-
school.ed.ac.uk to find out more. 

Estee Chaikin (MBA Class of 2007) was 
recently awarded the Young Sustainability 
Executive of the Year for her work with 
Hanergy to launch a new solar installation 
service for IKEA – turn to page 26 to learn 
how she was instrumental in bringing a world-
changing technology into the mainstream.

Keeping on the theme of solar energy, Jill 
Robertson (MBA Class of 2002) shares her 
story (page 30) of cycling 12,000 kilometres 
across Africa to raise money for Solaraid, 
which aims to create a sustainable market 
for solar lights by offering an affordable 
replacement to the kerosene lamp. 

JANE SHORT
ALUMNI COMMUNICATIONS MANAGER
jane.short@ed.ac.uk
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University of Edinburgh 
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BUSY WITH SUCCESSES
PROFESSOR IAN CLARKE

T
he autumn is always an exciting 
time for the School, with new 
students arriving from all corners 
of the globe. A total of 525 
postgraduate students, 17 new 

research students, and 280 new first year 
undergraduates joined us in September. 

Of note, was the arrival of the first 
cohort on our Executive MBA. Tailored 
for experienced executives who want to 
continue with their current roles, the unique 
Friday/Saturday format, once a month, is 
ideal for balancing personal development, 
work and family life (for more information 
on the programme, visit www.business-
school.ed.ac.uk/mba/emba).

Of course, no sooner did this year’s cohort 
join us, then we embarked on our next cycle of 
recruitment for 2015. This includes the addition 
of two new Masters to our portfolio: an MSc in 
International Human Resource Management 
and an MSc in Business Informatics. 

The past year has been busy with a great 
achievement being our attainment of AACSB 
accreditation, meaning we now hold the ‘triple 
crown’ of accreditation putting us among the 
top one per cent of business schools in the 
world. This is in addition to our AMBA and 
EQUIS accreditation. We have also recently 
been informed that our new Executive MBA 
has been accredited by AMBA. 

The School’s mission is focused on 
research, teaching, student experience, 
internationalisation and executive education. 
In terms of strategic activity, our immediate 
priorities are operationalising and expanding 
cross-cutting themes as vehicles for 
distinctiveness, building deep relationships 
with a small number of international business 
school partners and building and expanding 
our executive education offering. 

The building blocks of the School remain 
the subject groups who continue to produce 
our research, deliver excellent teaching and, 
hand-in-hand with our support teams, deliver 
a superb student experience.

Last year we launched the strategic 
leadership initiative and this year we have 

agreed to fund a further three ‘platforms’ to 
drive research and engagement and have 
committed £1.5 million over three years to 
fund platform activities. Further details will 
be provided in the next Aluminate. 

We have recently recruited two prominent 
part-time Professorial Fellows for the 
next three years, to further enhance staff 
mentoring and to help shape and develop 
the research culture of the School. They 
are Professor Royston Greenwood (Telus 
Professor of Strategic Management, 
University of Alberta) and Professor 
Rob Briner (Professor of Organisational 
Psychology, University of Bath).  

From an engagement perspective 
we have conducted a 10-month review 
and implemented a new engagement 
support structure that creates five discrete 
teams, which better align with our new 
priorities. The five teams are Partnership 
Development; Student Development; 
Executive Development; Marketing, Student 
Recruitment and Admissions; and PR, 
Communications and Events. We have 
appointed to a new role of Director of 
Engagement to lead the function and have 
started deep discussions with a small number 
of corporates (including RBS, Aggreko and 
State Street Corporation) to realise our aim of 
circa 20 major corporate partnerships. 

This year, we engaged with the summer 
festivals. David Marshall, Professor of 
Marketing, hosted the Amplify Marketing 
Festival with 120 delegates from the Scottish 
marketing community. This is the third year 
that the School has hosted the event and it is 
a very useful piece of local engagement with 
a key practitioner audience. 

In addition, Chris Carter launched the 

inaugural Business School Media Series 
featuring six public figures hosting six 
thought-provoking events. All of Chris’ events 
sold out and feedback from attendees has 
been excellent. A report is on page 9. 

We have also worked hard on our 
international strategy in the past 12 months. 
We recruited to a new post of International 
Manager, Llinos Jones, to support the 
implementation of our partnership strategy; 
appointed a Deputy Dean (Stephen Osborne) 
to enable me to devote greater attention to 
partnership development; conducted three 
scoping visits to business schools in leading 
universities in capital city locations at the 
Australian National University (ANU) (for 
Australasia), Peking University (for China), 
and Copenhagen Business School CBS (for 
Europe) and made commitments to tangible 
activities with each.  

We have also started collaboration with 
Edinburgh’s ‘Global Academies’ which 
will offer context-setting seminars for our 
new MBA from September; increased the 
number of undergraduate exchanges; and 
mapped the international content of our 
undergraduate programmes, evidencing 
wide-ranging global contents.

With this in mind, I look forward to 
meeting with many of you when travelling 
internationally. In November, I will be in Asia 
(see page 19) and Australasia and I have a 
US trip planned in February, so would be 
delighted to engage with many of you at 
the alumni events. Thank you again for your 
ongoing support.

IAN CLARKE
DEAN OF THE BUSINESS SCHOOL 
Ian.clarke@ed.ac.uk 

 FROM AN ENGAGEMENT PERSPECTIVE, WE 
HAVE CONDUCTED A 10-MONTH REVIEW AND 
IMPLEMENTED A NEW ENGAGEMENT SUPPORT 
STRUCTURE THAT CREATES FIVE DISCRETE TEAMS, 
WHICH BETTER ALIGN WITH OUR NEW PRIORITIES 

DEAN’S REPORT
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The School was delighted to be awarded 
AACSB accreditation in May. AACSB is the 
short-hand for the Association to Advance 
Collegiate Schools of Business. By gaining 
this accreditation, the School joins a small 
elite group of triple-accredited schools 
around the world. This triple accreditation 
involves schools holding AACSB, AMBA  
and EQUIS accreditation. 

The AACSB estimates that there are 
more than 13,000 business schools around 
the world. At the time of writing there are 
64 schools worldwide which hold triple 
accreditation. Eighteen of these are in the UK. 

Like EQUIS, but unlike AMBA, AACSB 
is a School-wide accreditation taking 
into account all areas and activities in 
the School: students, programmes, staff, 
resources, research and engagement. A 
key issue for AACSB is that accredited 
schools are mission-led and with a strong 
and well-resourced strategy. They assess 
this under the ‘Strategic Management 
Standards’ where involvement of all groups 
of stakeholders is scrutinised. 

Under the ‘Participants Standards’, AACSB 
assesses whether the School has sufficient 

high-quality faculty to deliver on the mission 
to provide a high-quality international 
learning experience and to engage in 
research of a high international standard, 
and that the School has the right calibre of 
professional support staff to support the 
student learner journey and to support and 
engage with the alumni community. 

The third key area in AACSB accreditation 
is ‘Assurance of Learning’. Here AACSB 
scrutinises whether the accredited school 
has processes in place to ensure that 
programmes are delivered to a high 
standard and that they deliver on the 
intended programme learning outcomes. 
This in effect means that we can look at the 
learning outcomes for each programme and 
trace back where we assess the student’s 
accomplishment – and act if performance  
in these areas falls below set targets.

The AACSB Peer Review Panel was 
chaired by Professor Sue Cox OBE, Dean of 
Lancaster University Management School. 
She was supported in the review by Philip 
McLaughlin, Acting Dean of KEDGE Business 
School, and Thomas Gilligan, Dean of Red 
McCombs School of Business.

Ranking position 
maintained for 
Finance MSc
In June, Edinburgh’s MSc in 
Finance and Investment was 
ranked the 33rd highest ranked 
finance masters programme 
in the world. The programme 
retained its position in the ranking 
despite an increase in entrants. 

With an ever-growing number 
of finance programmes offered 
by schools worldwide, to be 
ranked by the Financial Times as 
one of only 45 top programmes 
places us within the global elite  
of finance programmes. 

Edinburgh’s MSc in Finance 
and Investment is part of a family 
of finance masters including the 
MSc in Accounting and Finance, 
the MSc in Financial Management 
and the MSc in Banking and Risk.

These are all 12-month full-time 
programmes, designed for new or 
recent graduates. With its strong 
investment component, the MSc 
in Finance and Investment equips 
students with the knowledge and 
skills required for a wide range of 
finance-related professions.

NOW IN THE TOP 
ONE PER CENT 

Picture: Robert Brady

SCHOOL NEWS
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Since its formation in 2004, under the 
chairmanship of Olive Darragh (BCom 1985), 
the School’s International Advisory Board 
(IAB) has played a significant role in advising 
on the strategy and direction of the School. 

The Board is now made up of 15 senior 
international industry figures and a Dean of 
an international business school, an increase 
on the original 11 members. The IAB has been 
important in guiding the Dean, Ian Clarke, 
on matters such as internationalisation 
and industry engagement, as well as the 
development of programmes and a strategy. 
Such advice has been important in the School 
achieving AACSB accreditation this year.

Ian said: ‘I’ve been a Dean now for six 
years, including the last two in Edinburgh. 
I’ve found the IAB membership here much 
more enthusiastic and passionate about 
helping the School to improve than I’ve seen 
in their counterparts elsewhere. 

‘It is very easy to think that senior and busy 
people, which they all are, will only be able 
to give a modicum of their time. But that’s 
far from the case. My experience shows that 
the more we ask of them, the more we get 
back, because they care passionately and 
want us to become a leading international 
business school. They really do want to have 
an impact on what we do, which is why their 

advice is always “edgy” and provocative. 
That’s precisely what we need to ensure we 
move forward quickly.’

The IAB meets twice a year for a half day 
of discussion, chaired by John Campbell, 
Senior Managing Director, State Street Global 
Services UK, Middle East and Africa. The 
current membership includes industry figures 
from India, China, the US and Finland, as 
well as the UK, covering a range of sectors, 
including the financial services, technology, 
media, the drinks industry and early-stage 
venture funding.

The average tenure of a board member is 
just over five years. Two new members have 
joined this year: Simon Bray of Santander 
Universities and Mark Astaire of Barclays 
Investment Banking, and one previous 
member, John Nicolson, former President of 
Heineken Americas, has rejoined following 
his relocation back to the UK.

ADVISORY 
BOARD 
EXPANDS

INTERNATIONAL 

Following a recent review, the School has 
implemented a new engagement support 
structure that creates five discrete teams. 
Professor Brad MacKay, Chair in Strategic 
Management, has been appointed to lead 
this new structure, in the newly created 
post of Director of Engagement. 

The existing Alumni team (Toni Freitas, 
Alumni Relations Manager; Jane Short, 
Alumni Communications Manager; and 

Norman Ferguson, Database Administrator), 
sits within the newly created Partnership 
Development team. In addition to 
responsibility for alumni activities, the 
team has responsibility for business and 
international partnerships, and includes two 
new Business Development Managers.

The development needs of current 
students are primarily looked after by two 
new teams. 

The Student Development team is 
responsible for improving the MSc student 
experience in terms of professional 
development, student mobility, careers 
and employability, while the Executive 
Development team is responsible for 
improving the experience in terms of 
professional development, careers and 
employability of all MBA students and 
executives with established careers.

School creates new Engagement team 

 THEY REALLY WANT 
TO HAVE AN IMPACT ON 
WHAT WE DO, WHICH IS 
WHY THEIR ADVICE IS 
ALWAYS ‘EDGY’ 
Ian Clarke

SCHOOL NEWS
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NEW MEMBERS
Mark Astaire
Mark Astaire is an investment 
banking 
professional 
and senior 
manager 
with more 
than  
25 years’ 
experience. 
He is currently 
Vice Chairman Investment 
Banking with Barclays. 

He has worked for the past 
20 years as a corporate broker, 
advising the boards of some of 
the largest and most successful 
UK public companies including 
Sky, Compass, 3i, WPP and 
National Grid. 

Mark is regarded as a trusted 
adviser with a reputation for 
clear and impartial advice. 
His strengths include good 
communication and relationship 
skills, and he is recognised as 
a team player with a collegiate 
approach to management. Mark 
graduated from the University 
in 1982 with an MA in Politics. 

Before joining the IAB, Mark 
played an important role in 
helping to identify and source 
high-level speakers for the 
School, including last year’s 
Jubilee lecture speaker, Sir 
Martin Sorrell, Founder and CEO 
of the WPP Group, as well as this 
year’s speaker, Richard Cousins, 
CEO of The Compass Group.

Simon Bray
After spending several years in 
commercial 
and 
operational 
roles 
and as a 
general 
manager 
in the 
marketing 
industry, Simon joined 
Santander UK in 2004. 

He spent three years working 
in the Finance Division where 
he was the Head of Change 
Management.

Simon joined the Santander 
Universities Global Division in 
2007 as the Operations Director 
and subsequently as the UK’s 
Deputy Director. 

Earlier this year, he was 
appointed Director of 
Santander Universities  
Division in the UK and is 
responsible for relationships 
with more than 70 higher 
education institutions 
established by long-term 
agreements through which 
Santander provides funding 
for undergraduate and 
postgraduate scholarships, 
academic and non-academic 
awards, internships, 
engagement between the 
bank’s university partners and 
SMEs as part of a series of 
initiatives launched last year. 

GALINA HAS 
BEST COURSE 
Congratulations to Galina Andreeva, 
Senior Lecturer in Management Science, 
who was awarded the ‘Best course 
award’ for 2013/14, for her Business 
Statistics course. 

This is a core course on the MSc 
in Marketing and Business Analysis 
programme. Comments from students 
included: ‘I strongly believe that Business 
Statistics was the best course I have 
been taught’, and ‘The course was 
organised in an interesting, friendly  
way. She used different examples  
and explained everything in a  
fascinating manner’. 

Galina said: ‘I hope this award will 
raise the profile of quantitative teaching 
in general, which, in my opinion, is of a 
good standard in our School. I would like 
to pass my special thanks to Dr Belen 
Martin-Barragan, with whom we shared 
teaching this course’.

The ‘Best Course Award’ was created 
in 2012/13 to reward high-quality learning 
experiences. Students were asked to 
nominate courses on the basis of: teaching 
(motivated staff who presented an 
interesting and intellectually stimulating 
course); assessment and feedback 
(appropriate and interesting 
ways of assessing the 
course with clear 
marking criteria and 
useful feedback); 
organisation and 
management (a 
well-organised 
course); and 
personal 
development 
(confidence with 
solving problems 
in the subject).

Also within the new engagement 
structure is the Marketing, Student 
Recruitment and Admissions team, 
responsible for the management of the 
School’s brand, attracting the best and 
brightest students to the School and for 
taught postgraduate admissions. 

Finally, the PR, Communications 
and Events team is responsible for 

increasing awareness of the School, its 
activities and for shaping its reputation, 
as well as managing events and internal 
communications. 

With this new structure in place, the 
School now has greater capabilities in many 
areas. Some of this is already being realised, 
such as the support given to our 16-month 
MBA students in sourcing internships, 

as outlined by MBA Employer Relations 
Manager Mhorag Sharp on page 14. 

Speaking about the new structure, Brad 
MacKay said: ‘This is an exciting time for 
the School, and we feel that the recent 
restructure of the engagement functions 
gives us a fit-for-purpose platform to 
continue building the world-class business 
school we all know is possible, and want  
to see achieved.

‘We have a very capable and energetic 
team in place and I’m delighted to be 
working with them over the next few years 
to see our ambitions realised.’

 THE RESTRUCTURE GIVES US A FIT-FOR-PURPOSE 
PLATFORM TO CONTINUE BUILDING THE SCHOOL 
Brad MacKay
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NEW MSC 
PROGRAMMES 
FOR 2015 
Two new Masters 
programmes have been 
launched for entry in 2015. 

The School has offered 
a successful MSc in Human 
Resource Management for 
a number of years. Drawing 
upon that expertise, a 
strongly international new 
Masters has been launched 
– one that’s sharply focused 
on the distinct disciplines of 
global HR. 

An organisation’s people 
are often both its most 
valuable and costly resource. 
Globalisation, changing 
demography and shifting 
economic and political 
landscapes are imposing new 
thinking, new opportunities 
and new practices on 
effective HR management. 
This new MSc will be at the 
forefront of research-led 
education. 

Also new for 2015, the 
MSc in Business Informatics 
will provide a critical and 
practical appreciation of how, 
by exploiting information 
resources via new IT, 
organisations create business 
value. By combining sound 
IT management theory 
and applicable technical 
practice, graduates will gain 
the knowledge and skills to 
develop and implement the 
solutions that deliver this 
value. The MSc will target 
the growing market for data 
analytics, filling the gap 
between understanding of 
the business roles of IT and 
information resources, and 
knowledge of tools and 
techniques.

This programme will be 
jointly delivered by the 
Business School and the 
School of Informatics.

O WANT TO KNOW MORE?
For more information on 
either of these programmes, 
visit www.business-school.
ed.ac.uk/msc

Roger White, CEO of AG Barr, was awarded 
a degree of Doctor honoris causa at the 
Business School graduation ceremony  
on 2 July. 

Roger White became Chief 
Executive of AG Barr in 2002. On 
his appointment, the company 
had a market capitalisation 
of £70 million. Today 
it is worth more than 
£700 million. While 
the rest of the drinks 
market is stagnating 
and consolidating, under 
Roger White’s leadership, 
AG Barr is expanding. Irn 
Bru is leading the charge.

In his laureation, the Dean, Ian 
Clarke, said: ‘As any manager – be it 
of a gallery, sports team or business – will 
tell you, working with an icon is a daunting 
task. Icons, by their very nature, are things 
to be tended, not meddled with. When 
Roger White became chief executive of AG 
Barr in 2002 he defied this convention. He 
took one of Scotland’s most treasured icons 
– Irn-Bru – and built upon it.’

Hailing from a farming family, Roger 
White grew up in Dumfries. He moved to 
the University of Edinburgh in 1983 to study 
Geography. He specialised in the human 

impact on landscapes. His time here 
was divided between studying, 

and playing a range of sports 
– rugby, football and karate.

Upon graduation in 
1987 he joined Rank-
Hovis-McDougall, the 
pre-eminent food 
manufacturing company, 
trading grain across the 

world and working his 
way through their various 

brands. By the age of 30 he 
was Managing Director of one  

of the company’s divisions.
After becoming Commercial Director 

of British Bakeries, home of Hovis and 
Mother’s Pride, he returned to Scotland  
and joined AG Barr. He was the first  
non-member of the Barr family to lead  
the company. 

Ian Clarke said: ‘Under Roger White’s 
careful stewardship, AG Barr has kept its 
head while many around it have been losing 
theirs. It has weathered both the recent 
economic downturn and market fads. 

‘A series of shrewd acquisitions, such as 
Strathmore Water in 2006 and the fruit 
juice brand Rubicon in 2008, has added 
value for shareholders, employees and 
consumers. It is a Scottish success story  
to be celebrated and to be proud of.’

Honorary degree  
for AG Barr CEO

From left: Professor Sir Timothy O’Shea, 
Principal of the University; Roger White, 
CEO, AG Barr; and Professor Ian Clarke, 
Dean of the Business School 

 WORKING WITH AN 
ICON IS A DAUNTING 
TASK. ICONS, BY THEIR 
VERY NATURE, ARE 
THINGS TO BE TENDED, 
NOT MEDDLED WITH 
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COLOURFUL CAST FOR 
SERIES AT THE FRINGE 

Edinburgh explodes into life every August 
as the Fringe Festival comes to town. 
The city is engulfed by a dazzling array 
of performers, from big-time comedians 
through to the wilder edges of the avant 
garde. This year the School joined this 
colourful cast of characters with its own 
‘Media Series at the Fringe’. 

Over six nights, six journalists shared 
their experiences of working in the media. 
The format was an interview conducted by 
Professor Chris Carter, Chair in Strategy and 
Organisation, followed by Q&A with the 
audience. The sold-out events, held in the 
School’s auditorium, were well received by 
appreciative audiences.  

The Media Series started with Iain 
Martin, former editor of the Scotsman 
and currently a columnist at the Sunday 
Telegraph, who talked about political 
journalism, the financial crisis and the 
collapse of RBS. He recounted being at 
the opening of RBS’s new headquarters 
at Gogarburn and one of his colleagues 
wondering out aloud: ‘Maybe RBS have 
gone completely nuts!’. Iain’s central 
message was that we all need to be more 
sceptical about corporate success stories.

Gavin Esler, BBC broadcaster and 
journalist, was the next speaker and shared 
his experiences of interviewing political 

leaders around the world. He observed  
that effective leaders are generally very 
effective story-tellers and, in particular, 
need to weave compelling narratives to  
the following questions: Who am I as a 
leader?  Who are ‘we’ as a group? Where 
are we going? 

Gavin developed this argument by 
arguing that one of the major issues facing 
contemporary organisations is how they 
generate trust, and if they lose trust how 
they set about regaining it. Gavin revealed 
that there are two ‘leaders’ who he would 
love to interview: the Queen and Bob Dylan!

Ray Perman, former Times and Financial 
Times journalist, talked about his career 
as a financial journalist and entrepreneur. 
Providing a fascinating overview of what 
went wrong at HBOS, Ray suggests that 
the current banks are not only ‘too big to 
fail’ but they are also ‘too big to manage’. 
He argued that little has been learnt from 
the financial crisis and the banks still have 
serious problems with their corporate 
cultures (see pages 12-13 for more on what 
Ray talked about at the event).

Chris Mullin, former government minister 
and diarist, entertained the audience with 
stories about his early career in journalism. 
Chris recounted his role as an investigative 
journalist in relation to releasing the 

Birmingham Six. He talked about the 
compromises between New Labour and 
Rupert Murdoch and why they were 
necessary to ensure the election of the Blair 
Government. Chris concluded by arguing 
that the central issue to the future of the 
media is changing the rules of ownership. 

On the way to the Business School, 
broadcaster Peter Jay, the next speaker, 
bumped into Jeremy Paxman. In his 
inimical style, Paxman, who had his own 
show at the Fringe, asked Peter: ‘Who the 
hell would want to go and see you?’ The 
answer was a packed hall who listened to 
Peter talk about his media career, including 
an explanation of the Mission to Explain (a 
radical approach to broadcast journalism), 
a critique of Thatcherism and a fascinating 
exploration of the Scottish Referendum. 

The series culminated with Polly 
Toynbee’s show. Polly, a columnist with 
the Guardian, discussed her early career 
in journalism, her time as an activist in 
the SDP, working at the BBC and, more 
recently, her role at The Guardian. While 
Polly agreed that quality journalism has 
suffered greatly over the last three decades, 
she pointed to the coverage of WikiLeaks 
and of the NSA surveillance revelations 
to suggest that journalism still has the 
capacity to be the ‘lifeblood of democracy’. 

Gavin Esler 
and Professor 
Chris Carter
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SUMMER 
SCHOOLS 
AT THE 
BUSINESS 
SCHOOL
This year, the School hosted two summer 
schools simultaneously: the University of 
Texas at Austin’s law programme and the 
Business in the Arts programme.

The University of Texas at Austin’s law 
programme provided students with an 
opportunity to study abroad in Edinburgh. 
This exciting learning experience saw 
students compete for one of the places 
available, giving 30 students the 
opportunity to study European law in 
Scotland. Held from 23 June until 24 July, 
students were taught by the School’s 
faculty as well as faculty from the 
University of Texas at Austin. They also 
visited Scottish companies as part of their 
experience. This year, visits included J&J 
Medical’s site in Livingston and the RBS 
headquarters at Gogarburn. 

The Business in the Arts programme was 
an eight-week credit bearing programme 
running from 30 June until 24 August. It 
was designed to assist non-specialist 

undergraduate students studying arts and 
drama courses, acquire an understanding 
of the nature, structure and workings of 
organisations with a particular focus on the 
arts and culture sector. This was combined 
with a unique opportunity to apply that 
understanding by undertaking an 
internship with a major arts organisation 
during the Edinburgh Festival and Fringe. 

Excellent accommodation, social 
programme provision and a 
comprehensive support and welfare 
programme were all included in the 
programme.

We look forward to welcoming new 
cohorts of summer school students in 
2015. For more information on either 
programme, please email execed@
business-school.ed.ac.uk 

WELCOME TO THE CLASS OF 2014
In July 2014, graduates, guests and staff 
were invited to a reception to celebrate  
the achievements of the latest cohort of 
undergraduates who were joining the 
alumni community. The reception was  
held in the Debating Hall and Loft Bar  
and Terrace on the top floor of Teviot,  
and included entertainment by the Nova 
Scotia jazz band. 

A number of prizes were awarded, 
including the Iain Isdale Hird Memorial 
prize for most distinguished dissertation 
submitted for a Business School degree, 
which was awarded to Chris Steedman. 
Natalie Harrison was awarded the 
Merchant Company prize for best 
dissertation on a topic in Accounting,  
while Natalia Pleczynska was awarded  
two prizes (in absentia) including the  
WV Stevens prize for the best overall 
performance in a Business School degree.

A number of MBA and PhD students also 
graduated on the same day. A reception 

was held in the Business School to celebrate 
their achievements. The award for academic 
excellence on the MBA was awarded to 
Amanda Kirkpatrick. Turn to pages 28-29 
for a listing of the PhD thesis topics.

School graduates 
celebrate joining the 
alumni community

Students on University of Texas at Austin’s law 
programme learned about European Law in Edinburgh.

The Business in  
the Arts programme 

gave students an 
insight into how 

organisations operate  
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The School hosted its first annual 
conference, ‘Leading the Way’ in May. 
Open to alumni and corporates, the event 
was an evolution of the Alumni Weekend 
which has taken place in recent years. It 
was an excellent demonstration of how  
the School can fulfil its mission ‘to create 
an active forum that unites academics  
and practitioners in debate and  
knowledge exchange’.

The event attracted almost  
150 delegates, many at a senior  
level, representing a wide variety 
of companies, including 
VisitScotland, RBS, Santander, 
Accenture, BAE Systems and  
the Scottish Government.

The conference opened  
with keynote speaker, 
Larry Sullivan (CEO of 
Coins Global), covering 
the responsibilities 
businesses have 
beyond profit making. 

Over the rest of  
the day, there were  
a wide range of 
debates, breakout 
sessions and 
presentations, all 
geared towards the 

issues currently facing organisations, what 
makes a company successful and the 
challenges that can hinder success.

Tracks of particular interest included a 
presentation by Professor Brad Mackay 
around scenario planning for the 
referendum, and a discussion entitled 
‘When Business Models Break’ led by 
Professor Chris Carter, Chair in Strategy 
and Organisation, and Bobby Hain, 

Director of Channels, STV. 
Caroline Marchant, Early Career 

Fellow in Marketing, in conjunction 
with Hazel Westwood, Director  
of Undergraduate Business  

with Communications programmes 
at Birmingham Business  

School, and Ross Easton, 
Communications 

Director at the  
Weir Group, shared  
their thoughts  

on advanced 
communication 
skills, including 
managing the 

media when 
dealing with a 
complex issue 
(turn to page 
20 for more  

on how to communicate more effectively). 
Also popular was the session by Dr Geoff 

Gregson, Lecturer in Entrepreneurship and 
Innovation, who along with Mark Logan, 
CEO of Skyscanner, discussed ideas on the 
best way to inspire and lead a culture of 
innovation, in particular, how to innovate  
in an established market. 

Feedback from attendees was very 
positive with networking and the ability  
to take learnings back to the office, being 
cited as of particular benefit. 

Not only was it a chance for delegates  
to engage with industry experts and 
academics to find out how businesses are 
coping with the current challenges and the 
best routes to success, but it was also a 
chance to make new contacts and engage 
with the School. 

SCHOOL LEADS 
THE WAY WITH 
NEW CONFERENCE

Larry Sullivan

CONTINUE YOUR LEARNING 
The School will be offering alumni and 
corporate partners the opportunity and 
a discounted rate to join a number of the 
option courses on the MBA in early 2015. 

Candidates would need to fulfil the entry 
requirements set for the MBA, and places 
will be strictly limited. 

Course topics will include: New 
Venture Creation, Managing Stakeholder 
Communications; International Business 
in Context; Negotiations; and Project 
Management.

 The School will also be introducing a 
series of one or two-day masterclasses. 
Led by experienced faculty and/or 
corporate practitioners, these intensive 
experiences will include taught input,  
case-based discussion, simulation,  
role-play and group-based activities.

 OWANT TO KNOW MORE?
If you are interested in finding out more, 
please contact execed@business-school.
ed.ac.uk

Delegates hear 
about the challenges 

ahead for leaders
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R
ay Perman (MBA Class of 1988) is 
an experienced financial journalist 
and entrepreneur. He has worked 
on The Times and the Financial 
Times and established Insider 

magazine, which became Britain’s leading 
regional business publication. Recently, he 
published Hubris, a best-selling and critically 
acclaimed account of the collapse of the 
Bank of Scotland. Ray currently serves as 
director of the David Hume Institute and 
chairman of the James Hutton Institute, the 
scientific research organisation. Ray was 
a speaker in the Business School’s recent 
‘Media Series at the Fringe’. Professor Chris 
Carter caught up with Ray and asked him 
about his career in financial journalism and 
his work on the Bank of Scotland.

WHEN DID YOU DO YOUR MBA?
I was very early in the part-time MBA 
programme and I graduated in 1988.

WHAT HAD YOU DONE IN YOUR 
CAREER UP TO THAT POINT?
I was a journalist working for newspapers 
like The Times and the Financial Times, but 
in the early 1980s I became one of a small 
team which launched a new Scottish title, 
the Sunday Standard. Sadly it was not a 
success and closed in 1983. I was made 
redundant and started my own magazine 
business shortly afterwards.

WHAT WERE THE  
HIGHLIGHTS OF THE MBA?
The accounting courses were excellent. We 
were taught by Tom Lee, who was a “cash 
man” – he showed us that profit could be 

manipulated, but cash did not lie. I used that 
lesson in journalism, but also in running my 
business – profitable businesses can go bust 
if they don’t get their cash flow right. 
 
WHAT MAKES A GOOD 
FINANCIAL JOURNALIST?
Curiosity is a good starting point. The desire 
to know not only what happened but also 
why. There are also some technical skills. 
Clearly you have to be able to read a set of 
accounts, but sometimes that is not enough. 
Talking to people, both inside and outside 
the company about which you are writing, 
and winning their trust is essential. Often 
insiders have shown me where to look in  
the accounts to find the real story.

YOU SET UP INSIDER 
PUBLICATIONS. WHAT WERE 
THE MAJOR LESSONS YOU 
LEARNT FROM THIS VENTURE?
Like many start-up businesses we were 
undercapitalised and had not negotiated 
sufficient working capital arrangements with 

our bank. We expanded fast, but our need 
for cash quickly outgrew our bank facility 
and our existing bank refused to go any 
further. The Bank of Scotland saved us and 
we became a good and profitable customer 
for them. We sold the business right at the 
top of the market to Trinity Mirror, although 
that was more luck than judgement.

TELL US ABOUT YOUR TIME 
AT SCOTTISH FINANCIAL 
ENTERPRISE. WHAT WERE  
YOUR KEY OBJECTIVES?
I became Chief Executive of Scottish 
Financial Enterprise at the time of the launch 
of the Scottish Parliament in 1999. Financial 
companies were sceptical of politicians and 
kept aloof. I saw my role as bringing the 
two sides together, showing the companies 
they had nothing to fear from engaging with 
the politicians and showing the politicians 
that financial services companies could be 
good generators of jobs and prosperity for 
Scotland and the UK.

YOU WROTE A BEST-SELLER ON 
THE COLLAPSE OF HBOS. WHAT 
MOTIVATED YOU TO WRITE IT?
As I said, Bank of Scotland greatly helped 
my company and I came to admire the 
way in which it could combine exceptional 
financial performance, good customer 
service and prudent management. It had 
lasted over 300 years, yet in seven years 
after its merger with Halifax it went bust.  
I wanted to find out why.

WHY DID HBOS FAIL?
It came down to a failure of strategy and 

THE INSIDE 
STORY 

Ray Perman on his multifaceted career as financial journalist and businessman

Ray Perman 
spoke at the 
Business 
School’s 
recent ‘Media 
Series at the 
Fringe’ 

Ray’s book Hubris charts the collapse of HBOS
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Professor Richard Harrison
Chair in Entrepreneurship and 
Innovation has been reading…

Monsters of the Market: Zombies, 
Vampires and Global Capitalism  
by David McNally 
(Haymarket Books, 2012) 
 
In the wake of the global financial crisis 
that broke in 2008, there have been a 
number of, for the most part, insightful 
accounts of the crisis and its aftermath. 
Many of these, cast in the ‘great 
man’ tradition of heroic leadership, 
individualise and demonise the failed 
leadership of institutions before 
and during the crisis. Others point 
to institutional failings of strategies, 
structures, operating procedures and 
governance regimes. 

David McNally takes a rather 
different view. His starting point is that 
we live in an age 
of monsters, 
in economic 
analysis as 
much as in 
popular culture. 
From economic 
commentators 
to world 
politicians, the 
collapse of 
banks and the 
wobbling of 
the global economy was accompanied 
by reference to ‘zombie banks’, ‘zombie 
capitalism, and a new ‘zombie politics’.

McNally draws on folklore, literature, 
music and popular culture to 
analyse the endemic and systematic 
monstrosities of global capital, 
the nature and consequences of 
globalisation and the implications for 
the relationship between labour and 
capital: if vampires are the dreadful 
beings who might possess us and 
turn us into docile servants, zombies 
represent our haunted self-image as 
lifeless disempowered agents of  
alien powers. 

OUR ACADEMICS SHARE THE LATEST 
BOOKS THAT ARE SHAPING THEIR 

EXPERT KNOWLEDGE

WHAT I’M READING

management and a culture which valued 
sales growth above all else. From the first 
year, it set itself absurdly ambitious targets 
and then ignored the basic rules of banking 
in order to try to reach them. The board 
and the executive, who were supposedly 
leading and controlling the bank, had 
no idea what was going on. It was an 
appalling case.

WHAT SURPRISED YOU ABOUT 
THE COLLAPSE OF HBOS?
The fact that some of the board and the 

chairman and chief executive could not 
bring themselves to admit that the collapse 
resulted from their own failings. 

WHAT LESSONS CAN WE 
LEARN FROM IT?
Sadly we have not learned the lessons. 
HBOS was not only too big to fail, but 
too big to manage, yet we allowed it to 
be swallowed up into an even bigger 
conglomerate bank. The frequent fines on 
banks for misconduct show that we still 
haven’t got the culture right.

Ray Perman: 
‘Curiosity is a good 
starting point’ 
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W
e pride ourselves here at 
Edinburgh on creating a 
vision for the MBA that 
better prepares individuals 
for the types of strategic 

leadership needed in an increasingly volatile, 
uncertain and complex business world. 

Successful businesses of the future 
will need leaders that are proactive, 
entrepreneurial, adaptable and above  
all have a global mindset. 

We find our 16-month MBA programme 
helps our students develop international 
management skills and cultural versatility 
while fostering a much deeper understanding 
of global business challenges. As Dr Malcolm 
Kirkup, Professorial Director of the MBA,  
said: ‘It is therefore not surprising that our  
16-month programme has gone from 
strength to strength and we saw a 15 per 
cent increase in student numbers on the 
programme for the Class of 2014/15.’

Our current 16 month students have 
recently returned from their exchange 
with one of our international partners, and 
are now settling into their internship or 
consultancy projects. The exchange partners 
that welcomed our students included Fuqua 
School of Business (Duke), Kellogg School of 
Management (Northwestern), ESSEC (Paris) 
and EADA (Spain) and new to the roster this 
year is McCombs School of Business (Texas). 

Edinburgh students spend approximately 
eight weeks at their university exchange 
partner of choice and the only stipulation 
is that they cannot attend a university in 
their country of origin, encouraging a truly 
‘international’ experience. 

John Madigan, who before commencing  

his MBA at Edinburgh was an officer in the 
Irish Army, took two specialist electives 
at McCombs (Negotiation Science and 
International Business) alongside an intensive 
commercial consultancy assignment in 
association with the Executive MBA students. 
John said: ‘The consultancy project was with 
Amazon working alongside highly motivated 
classmates. This project proved a great 
learning experience as it entailed visits to 
Amazon locations and engaging with senior 
leadership at the company.’ 

Sheila Gallagher, formerly a Project Officer 
within the Chief Executive Office at the 
City of Edinburgh Council, had nothing but 
positive feedback following her period of 
study at Duke. She stated: ‘The exchange 
programme at Duke was amazing. Duke  
also has a wonderful international cohort, 
and it was fantastic to meet so many people 
from all over the world with a wide range  
of backgrounds. I loved the focus on being 
part of Team Duke, networking, doing 
practical projects, and learning from  
current key businesses.’

After their exchange period, our students 
engage in an internship or consultancy. This 
year the focus has been on working with 
spin-out or start-up companies, as well as 
some assignments further afield. 

Anton Murray, who owns and runs his own 
executive recruitment business in Australia, is 
currently in Cambodia with an NGO in Siem 
Reap. The NGO is the Angkor Handicrafts 
Association, established to support 40 small 
village-based businesses that produce 
handicraft products, which are sold in the 
heavily visited town of Siem Reap. Anton 
is working with the newly elected board to 

Have inquisitive 
minds, will travel
Mhorag Sharp, MBA Employer Relations Manager, highlights 
the benefits of the exchanges and internships for our 16-month 
MBA students, and how alumni can get involved

John Madigan

Sheila Gallagher

 THE EXCHANGE 
PROGRAMME AT  

DUKE WAS AMAZING.  
DUKE ALSO HAS 
A WONDERFUL 

INTERNATIONAL 
COHORT, AND IT  
WAS FANTASTIC  

TO MEET SO  
MANY PEOPLE  

FROM ALL  
OVER THE  
WORLD 

Sheila Gallagher

GET INVOLVED

14 ~ www.business-school.ed.ac.uk



decide what options they have 
to grow the businesses through 
more effective marketing and 
noted that: ‘The experience puts 
into practice the business skills enhanced 
through my MBA study.’ 

Prior to his internship, Anton was studying 
at ESSEC in Paris. Of his time at ESSEC, 
Anton said that he had a ‘fantastic Parisian 
experience while enjoying a varied French 
academic learning environment. I was lucky to 
be able to appreciate Paris in the springtime 
while enhancing my entrepreneurial-focused 
MBA education with classes from exceptional 
overseas professors.’ 

Zoe Yu, who studied alongside Anton 
at ESSEC, selected courses which allowed 
her to focus on a personal area of interest 
– luxury and brand marketing – before 
returning to Edinburgh and taking up a 
consultancy internship with Pure Spa. 
Her project involves an analysis of the 
company’s ‘customer journey’ and an 

evaluation of potential new 
trading locations in Scotland.
Jaidev Karthickeyan, originally 

from India with a background in 
IT consultancy, completed his exchange 

period in the US with the Kellogg School 
of Management at Northwestern University 
which he says afforded him the ‘opportunity 
to widen my horizon and appreciate 
diversity in business thinking’. Jaidev chose 
courses specialising in hard finance and 
upon his return to Edinburgh has been 
working on a consultancy assignment. 

Reflecting on his experience, Jaidev 
said: ‘Having worked with two FTSE 50 
companies prior to my MBA, I chose 
to do an internship with an innovative 
energy management start-up company to 
apply the theoretical skills and tools that 
I learnt during the first ten months of the 
programme. My role at the company is to 
understand and analyse the existing market 
dynamic and establish a go-to-market 
strategy for a fledgling company in a fiercely 
competitive and volatile environment.’

The experience of this year’s students 
shows that the value derived from the 
international experiences will last well 
beyond the actual exchange or internship. 
Sheila Gallagher has decided to extend her 
internship working with a user experience 
and digital technology consultancy, taking 
her internship project forward for her final 
capstone project. Of this opportunity Sheila 
said: ‘I have really enjoyed the challenge of 
completing a project which will deliver value 
for their client.’ 

Her cohort colleague Yan Ren, an 
entrepreneur from China, feels that her 
internship with a small private equity firm 
based in Edinburgh will have long-term 
benefits for her career. She said: ‘The 
connections I made through the process 
with both the start-ups and the investors are 
going to be very useful to me in the future.’ 

Anton Murray Jaidev Karthickeyan

Yan RenZoe Yu

How alumni can get involved
We are keen to hear from 
alumni who would like to 
host an internship for a 
16 month MBA student 
next year (June to end 
August). As a participating 
organisation, you would 
benefit from a mature and 
experienced student who 
can hit the ground running 
and complete project work 
for an eight to 12 week 
period. Alternatively, you 
might like to offer a topic 
for an MBA Capstone 
project, again completed 

over the summer months. 
The full-time nature of 
these projects enables 
the student to achieve 
considerable depth in their 
investigation. 

We are also keen to 
engage with companies 
that would be willing to 
engage with students for 
case studies in marketing, 
operations or strategy. 

The School can help 
connect you to MBA 
talent through the student 
profiles book which 

provides a snapshot of the 
background, education 
and skills of our MBA 
participants. 

These profiles are 
available online at www.
business-school.ed.ac.uk/
business-services/student-
recruitment 

O WANT TO KNOW MORE?
To discuss any of the 
above, please contact 
MBA Employer Relations 
Manager, Mhorag Sharp at 
mhorag.sharp@ed.ac.uk

DID YOU
KNOW?

The 16-month MBA 
students can choose 
from 11 international 

exchange  
partners

GET INVOLVED
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W
e are continually looking 
for ways that the School 
and alumni can forge 
mutually beneficial 
relationships. In recent 

years, providing our current students with 
the opportunity to work alongside alumni 
in a project setting has proved extremely 
productive for all concerned.

Students have gained valuable experience 
in a wide variety of disciplines and alumni 
have been able to benefit from the piece  
of project work, consultancy or research  
that the student has completed.

Almost half of our taught 
postgraduate students and now some 
of our undergraduate students have the 
opportunity to undertake a company  
project as part of their curriculum, either 
in the form of a dissertation or a group 
consultancy project. 

Mark Osnowitz (MSc Management Class 
of 2013) from Miascape, recently provided  
a dissertation topic. 

‘The process of sponsoring a dissertation 
topic was extremely straightforward and 
allowed us to get a wonderful piece of 
research done in a timely manner,’ he said. 
‘It was a pleasure working with the student 
and great to see them taking ownership of 
the project.’

Another alumnus, Pavle Sabic (MSc 
Finance and Investment Class of 2007) has 
also been involved, in his role as Associate 
Director – Credit Market Development with 
S&P Capital IQ. ‘Providing students projects 
has allowed us to benefit from an academic 
assessment of the market and has given  

the student a practical take on the industry. 
With S&P Capital IQ’s global data and 
analytics, the students have received 
exposure to the types of industry-renowned 
tools they will use in the marketplace.’

Similarly, John Abate, Senior Manager, 
Change Management and Projects with 
Amazon, has experience of working with  
a group of students on a number of 
occasions. ‘Each year, students from the 
MBA course have visited the Amazon 
Dunfermline site and have undertaken 
specific projects to support their 
development,’ he said. 

‘All projects have been of real benefit 
to the fulfilment centre, with many of the 
recommendations actually put in place, 
hence providing demonstrable evidence  
of the worth of such a partnership.’

If your business is looking to take a new 
project to market, and would like to find out 
its carbon performance, or would benefit 
from free consultancy on a strategic issue, 
we would be delighted to hear from you.

Alumni discover the benefits to their companies of working with students

 IT WAS A PLEASURE 
WORKING WITH THE 
STUDENT AND GREAT 
TO SEE THEM TAKING 
OWNERSHIP OF THE 
PROJECT 
John Abate

How to get involved
We’re currently recruiting for hosts for upcoming 
consultancy projects with our MSc students in 
Emerging Markets, Carbon Finance and with final 
year undergraduate students in Management. 

Get in touch if you have a piece of research or 
consultancy which would be beneficial for your 

business and would provide a challenging 
project for a group of students. 

Please contact the Student 
Development team at  
student.development@business-school.
ed.ac.uk for more details.

Upcoming deadlines for project 
submission are mid-November with the 
projects beginning in January (Emerging 

Markets, Carbon Finance, Management), 
or end of January for individual projects beginning 
in March (Banking and Risk, Finance and Human 
Resource Management). For full information on all 
the student projects now being run in the School, 
visit www.business-school.ed.ac.uk/business-
services/student-consultancy 

Winning     projects 

GET INVOLVED
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Eleven MBA students visited Iceland on a 
five-day career trek in June, using Reykjavik 
as a base. The aim was to explore financial, 
social, and environmental challenges in a 
diverse business and geographical context 
to support learning on the MBA.

The students representing nine different 
countries (South Korea, India, Switzerland, 
Taiwan ROC, UK, Greece, Thailand, Russia 
and Chile) were joined by Toni Freitas, 
Alumni Relations Manager, and Dr Malcolm 
Kirkup, Professorial Director of the MBA. 

Seven different companies were visited. 
They included Promote Iceland, a public-
private partnership established to improve 
the competitiveness of Icelandic companies 
in foreign markets and to stimulate 
economic growth through increased 
export. Daði Guðjónsson, Project Manager, 
presented a number of recent inspiring 
and creative marketing campaigns for the 
country of Iceland. Of particular interest was 

the campaign, ‘Inspired by Iceland’, which 
they created to overcome the negative 
international image that Iceland had 
immediately following the eruption of the 
Eyjafjallajökull volcano in 2010.

The students then visited Íslandsbanki, 
one of the largest banks in Iceland, looking 
at how it recovered from the economic crash 
in 2008. The presenters included CEO Birna 
Einarsdottir (MBA Class of 1993), who inspired 
the students with her positive outlook. ‘As 
banks, we have opportunities to help change 
society,’ she said. The group heard about how 
Íslandsbanki worked to gain back the trust of 
the public and regain staff morale.

Other company visits included Össur, the 
second largest prosthetic company in the 
world; the Icelandic Association for Search 
and Rescue; Ocean Cluster House which 

brings ocean-related companies together; 
and the Department for Civil Protection  
and Emergency Management.

Iceland has a large contingent of alumni 
from the Business School, so the group 
enjoyed a lively networking evening with 
local alumni. It was a chance to learn what 
they had done since graduation as well as 
learning more about the local industries.

The trip was primarily funded by the 
Santander Enterprise Initiative. The company 
and alumni connections that were made will 
likely create future projects for the School, 
and future students. 

Feedback from the students was very 
positive. Eleni Reppa said: ‘From the 
company visits to the Icelandic culture,  
we saw that only change is certain in our 
world and that responsiveness and resilience 
are of foremost importance in order to  
lead effectively’. 

Thanks to the help of 
alumni and companies, 
students learn important 
lessons in Iceland

A TREK TO 
CONNECT

MBA students enjoyed 
exploring many of the 

geothermal sights of 
Iceland during their stay

A visit to Ocean 
Cluster House 

led to many 
questions from 

the students 

Future student 
treks – how to 
get involved
Iceland was just one of the destinations 
for treks this year. Students also had 
the opportunity to visit London and 
Aberdeen, and in 2015, potential plans 
include Istanbul, London and a return 
trip to Iceland. If you are located in 
these areas, and would like to offer to 
be a host organisation, get in touch 
with MBA Employer Relations Manager, 
Mhorag Sharp, at mhorag.sharp@ed.ac.uk
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REGION           NAME CONTACT 

ASIA (cont...)
Japan Koichi Sakamoto koichis1115@yahoo.co.jp  
  facebook.com/groups/Edinburgh. 
  japan

Malaysia Sanjay Saigal sanjay@saigal.com.my 

Singapore Akshay Mehta aksh.mehta@gmail.com

Taiwan Rich Wei richjwei@mac.com  

MIDDLE EAST/AFRICA   
South Africa Yoni Titi yoni@yonititi.com

United Arab Emirates Avinash Pinto ajpinto84@gmail.com

LATIN AMERICA   
Argentina Jose Salgado jrsalgado@chocolatesfenix.com 

Brazil Paulo Almeida pauloract@yahoo.co.uk 
   
NORTH AMERICA    
Canada (Toronto) Josh Gillespie josh.gillespie@algonquinpower.com 
Canada (Vancouver) Euan Sinclair ensinclair@lawsonlundell.com 

USA (Boston) Jean Donnelly  jean_donnelly2002@yahoo.com 
USA (Boston) Josh Staunton  mjstaunton33@yahoo.com  
USA (Charlottesville, VA) Molly Baker  mollyjbaker@gmail.com  
USA (New York) Ashley Bendell ashleybendell@gmail.com 
USA (Washington DC) Russell Mante russell.mante@gmail.com   
  
OCEANIA   
Australia Todd Booth toddbooth1@mac.com
New Zealand Karen Fielding kandmfielding@gmail.com

REGION NAME CONTACT 

EUROPE 
Czech Republic Adam Vytlacil adamvytlacil@googlemail.com  

Germany (Munich) Claus Doerfler Claus.Doerfler@bmwgroup.com
  
Greece Panos Georgakopoulos georgak@yahoo.com 

Iceland Sigurbjorn Gunnarsson sigurbjorn@lyfja.is   
 Oli Klemensson ok@cb.is     
 Einar Skulason einarskula@hotmail.com 
 Rebekka Valsdottir rvalsdott@gmail.com 

Ireland David Boyd boyd.dp@gmail.com  

Spain (Madrid) Charlie Wilson charliepwilson@gmail.com    

Switzerland Charles Barber charles.barber@bluewin.ch 
  Susanna Teinila susannateinila@hotmail.com

Poland Natalia Faryna natalia.faryna@yahoo.pl 
 
Russian Federation Anton Lutsenko anton.lutsenko@me.com 

UK (London) Estee Chaikin  esteechaikin@gmail.com  
  facebook.com/groups/ 
  292883957453958

ASIA   
China (Shanghai) Martin Jensen martinhjorth1976@hotmail.com 
  mhj@carthagemhj.com
China (Shanghai) Hui-Juan Lin lin.huijuan@gmail.com 

Indonesia Handoko Bayumurti handokobayumurti@gmail.com

WORLDWIDE CONTACTS
We are delighted to help alumni get together 
and we have a network of well-established 
international alumni groups, originally set up 
by MBA alumni. 

Where numbers are small, we also have 

key alumni contacts located in various areas 
of the world, or work in conjunction with 
other University of Edinburgh alumni groups. 

We are keen to extend our networks and 
if you are interested in getting involved, or 

would like to make contact with alumni in 
countries not listed below, please contact 
the Alumni Relations Manager who can help 
with identifying appropriate contacts. Email 
alumni@business-school.ed.ac.uk

DID YOU
KNOW?

Business School staff 
including the Dean 

will be visiting Asia in 
November, including 

Singapore
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Can you help?
We have identified strong numbers of 
Business School alumni in the following hubs 
and would like to build our international 
networks, starting in these areas:

EUROPE
• Oslo
• Stockholm
• Glasgow
• Aberdeen
• Manchester

ASIA
• Beijing
• Hong Kong
• Bangkok
• New Delhi

AFRICA
• Lagos

NORTH AMERICA
• San Francisco area

LATIN AMERICA
• Mexico City

If you would be willing to be an alumni 
contact in your area, we would love to  
hear from you. As well as providing a  
point of contact for alumni in the area,  
we would like to stay in touch with you and 
help you to co-ordinate alumni activities, 
reunions and events where you are. If you 
would like to get involved, please contact 
the Alumni Team at: alumni@business-
school.ed.ac.uk 

RECENT INTERNATIONAL EVENTS

Bratislava 
alumni 
gathering 
Adam Vytlacil (2011 MSc Finance and 
Investment) organised an alumni gathering 
in Bratislava in Slovakia on 31 May – 1 June, 
which proved to be a fun weekend. 

Adam said: ‘We spent most of the 
Saturday at the Black River golf course near 
Bratislava, considered by some to be one of 
the hardest golf courses in Europe. We were 
lucky with the weather and had good fun 
on the golf course (it was really tough as we 

played for over five hours). In the evening 
we met up for dinner at the riverside. 

‘On Sunday, Iva Jaresova (2011 MSc 
Finance and Investment), who is currently 
working in Bratislava, took us to an amazing 
place called Golden Sands to enjoy the sun 
and a few drinks.’

Although just five alumni made the event, 
there were others who couldn’t attend on 
this occasion. Adam has planned the next 
meeting in the autumn in Prague  
(30 October-2 November). Contact  
Adam on adamvytlacil@googlemail.com  
to find out more and if you want to be  
kept updated on future events. 

Johannesburg 
recruitment fair 
Dean Govender (2007 MBA full-time) 
assisted Student Recruitment Manager, 
Elizabeth Gorrilla, when she was attending 
a fair in Johannesburg in May 2014. They 
were joined by Tasmin Mulder (2013 MSc 
International Business and Emerging 
Markets) for a drink afterwards. 

INTERNATIONAL

Forthcoming events
In November, the School will be hosting 
a number of alumni events in Asia. In 
attendance will be staff from the School 
(varying depending on each event) 
including the Dean, Professor Ian Clarke; 
Professor Sarah Cooper, Personal Chair 
in Entrepreneurship and Enterprise 
Development; Professor Richard Harrison, 
Chair in Entrepreneurship and Innovation; 
Toni Freitas, Alumni Relations Manager, 
and Llinos Jones, International Manager.

THE LOCATIONS  
AND DATES ARE: 
• Mumbai – 9 November, 6pm
• Ahmedabad – 11 November, 6.30pm
• Delhi – 13 November, 6.30pm
• Hong Kong – 13 November, 8pm* 

• Singapore – 15 November, lunch
• Beijing – 19 November, 6.30pm 

These events will give you the chance 
to find out how the Business School is 
engaging with these locations; the latest 
news from the School, as well as how you 
can get involved, and of course, they will 
give you the opportunity to meet other 
alumni in your area. 

Full details of the events and venues 
will be sent by email, but if you are in any 
of these areas, and not yet heard from us, 
let us know, so that we can update your 
details and ensure you are kept informed. 

*The event in Hong Kong will be a dinner 
following the University of Edinburgh 
alumni event Tasmin Mulder and Dean Govender in 

Johannesburg in May

From left to right: 
Veronika Zudelova, 
Pavel Slama and 
Iva Jaresova

GLOBAL CONNECTIONS
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Make 
yourself 
heard
Are you getting your message across to 
colleagues, customers, shareholders, the 
media and more? Are you engaging in 
meaningful conversations with your 
stakeholders? A new MBA option course 
open to alumni is set to help

E
ver heard of the book How to Win 
Friends and Influence People by 
Dale Carnegie? Even if you’ve not 
read it, it’s likely you’ll be familiar 
with the title. 

It’s entered the public consciousness 
because it taps into a basic human need to 
matter – to communicate with people and, 
by extension, the world around us, to be 
heard and to have an impact. 

For executives the world over, 
communication is a day-to-day job – to sell a 
product or service to customers, to convince 
the wider world through various media that 
you or your organisation is worth believing 
in, and to play a part in how your business 
operates successfully. It’s about starting 
conversations, growing an understanding, 
building relationships and forging trust. 

This forms the basis of a new option 
course that the Business School has 
launched for the Full-time and Executive 
MBA programmes. Limited places will also 
be available to alumni and corporates.

Managing Stakeholder Communications 
aims to stretch executives’ influencing 
capabilities using not only theory, but 
also practical exercises in simulated 
environments. Never felt the heat of  
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the lights and questions at 
a press conference? If not, a 
special ‘Leadership Lab’ at the 
School will provide the lectern, 
camera and interrogators for a 
dry run. Boardroom, TV interview 
and public speaking simulations will also 
be available. ‘It’s a chance for executives  
to learn by doing, rather than risk learning 
by getting it wrong in the real world,’ 
explained Caroline Marchant, a former 
marketing practitioner and Early Career 
Fellow in Marketing at the School, who  
leads the course. 

But the course, and the world of 
communications, is about much more  
than just facing the spotlight during crises. 
It’s about having a consistent brand and 
vision. It’s about finding out who your 
stakeholders are and building relationships 
with them in a tone and on platforms that 
have the greatest impact. It’s also about 
processes that keep conversations on  
these platforms on track. Never before  
has communication been so crucial to  
the success of a business. 

THE TIMES WE LIVE IN
If you were lucky enough to attend the 
Annual School Conference – Leading the 
Way – this year, you will have heard about 
the ‘wicked problems’ facing the business 
world. These include resource insecurity, 
the implications of global warming and 
extreme weather, world economic crises and 
breaking business models. These all place 
added pressures on executives to positively 
influence the correct response to these 
pressures, as well as communicate those 
responses internally and externally. 

Executives also have to manage the 
increasing demands of stakeholders 
who expect immediate and personalised 
communications 24/7. They are not 
only customers, but also the press, staff 
and the likes of NGOs and charities and 
shareholders. But to make matters more 
complicated, these stakeholders are 
increasingly interrelated. So, a staff member 
can also be a customer and a shareholder, 
for example. And these stakeholders are 
often talking among themselves.

‘Take the example of whistleblowing, 
which has become more prevalent following 
the work of people like Julian Assange 

and his WikiLeaks site,’ Caroline explained. 
‘People inside organisations are more willing 
to come forward now with viewpoints 
that are not consistent with what is being 
communicated with other stakeholders.’

And, of course, social media is creating 
greater expectations of companies to 
respond in real-time to stakeholders. Whole 
new teams have sprung up in organisations 
dedicated purely to feeding the social media 
machine to spark meaningful conversations. 
It could be to respond to a complaint or 
offer advice – all as an extension of the 
customer service experience.

While managing the demands of 
interrelated stakeholders is becoming more 
difficult, particularly when you take the 

immediacy of social media into account, 
there is one type of stakeholder whose 
demands are being heard, and who is 
wielding an enormous amount of influence – 
shareholders.

John Amis, Chair in Strategic Management 
and Organisation at the Business School, 
has identified ‘short termism’ as one of 
the pressures increasingly affecting the 
business world driven by the demands of 
shareholders. He explained: ‘Chief executives 
are finding themselves under increasing 
pressure. While the average time they  
spend at the top has increased slightly in 
recent years, there remains huge pressure  
to improve their company’s performance in 
the short term. 

‘This pressure comes, in large part, from 
shareholders who are looking for quick 
returns. And falling share prices, as well 
as other pressures to perform, is just one 
factor that can create the conditions for 
corruption – such as bypassing regulations 
or massaging financial data.’ 

John continued: ‘Leaders, and even 
mid-level management, can play a vital 

 PEOPLE INSIDE 
ORGANISATIONS ARE 

MORE WILLING TO 
COME FORWARD NOW 

WITH VIEWPOINTS THAT 
ARE NOT CONSISTENT 
WITH WHAT IS BEING 

COMMUNICATED WITH 
OTHER STAKEHOLDERS 

Caroline Marchant

Continued overleaf...

DID YOU
KNOW?

The communications 
course features 
speakers from 
the media and 

industry

Stakeholders have 
greater expectations 

of companies to 
respond in real time
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role in tackling short-termism by educating 
and giving a new perspective on the value 
of long-term thinking. By having a long-
term view, companies can better assume 
their responsibilities as part of a wider 
community, and provide a more sustainable 
future for their owners and employees.’

GET THE FUNDAMENTALS RIGHT 
AND THE REST WILL FOLLOW
For Caroline, planning up front is crucial 
to ensure your organisation gets and stays 
on the right track. ‘Every organisation 
must understand its vision, strategy 
and brand and have clear 
communications processes,  
so everyone is moving in  
the same direction,’  
Caroline explained. 

‘And they also allow a 
corporate communications 
team to effectively schedule 
proactive communications, and 
to effectively respond to issues when 
things occasionally go wrong. But it is more 
about managing than reacting.’ 

James Wood (MBA Class of 2013), 
Managing Director, Member Relations and 
Communications for the Global Risk Institute 
in Toronto, agrees that upfront thinking is 
necessary. He said: ‘You should start with 
research and a purpose behind what you 
are wanting to achieve. Find out about your 
stakeholders – what drives them and what 
they think about you – and look at how you 
can get them engaged in conversation.

‘It is absolutely not about persuading 
your stakeholders – such as journalists – 
something which is not true. The best thing 

is to be clear, honest and not cover things 
up with tinsel.’

When it comes to clarity, you could do 
worse than turn to supermarkets for their 
approach. ‘Asda is a great example of having 
a clear message,’ Caroline said. ‘Its approach 
to all its stakeholders is clearly focused on 
low price. This long-term promise is certainly 
helping as the other main supermarkets in 
the UK face losing customers to the budget 
supermarket chains Aldi and Lidl.’

How you talk to your audience is also 
crucial, as Andy Tait (MBA Class of 2008), 
Sales and Marketing Director, Bibby Financial 

Services, pointed out. He said: ‘Ensuring 
the right style and tone of voice is 

a challenge for many businesses 
and it’s very much trial and  
error, although you can learn  
a lot from large businesses  
that have been able to do  
this successfully – Sainsbury’s, 

for example.’
Ultimately, good 

communications, which build good 
relationships and give you the power 

to influence, stem from trust and honesty, 
Caroline pointed out. ‘It’s like any personal 
relationship. If you don’t treat people  
who touch your life with mutual respect  
and honesty, you are going to lose  
friends. It’s the same principle from a 
corporate standpoint.’

 OWANT TO KNOW MORE?
For more information about the MBA option 
course Managing Strategic Communications, 
and for details of a number of masterclasses 
including a two-day masterclass on Strategic 
Communications which will run later this year, 
contact execed@business-school.ed.ac.uk

Continued from previous page

How to 
deal with  
a crisis
James Wood (MBA Class of 2013) 
knows about risk. He is Managing 
Director, Member Relations and 
Communications for the Global 
Risk Institute in Toronto, which was 
set up to help financial institutions 
avoid future financial meltdowns 
by sharing vital lessons. 

He also knows about when risk 
manifests itself into a crisis. He has 
been firefighting them throughout 
his career in communications. 

A notable example was 
when, as Head of Corporate 
Communications CEMEA at Visa, 
he had to work with the president 
of the corporation to deal with 
a case in Moscow. Staff at banks 
that were part of the Visa network 
were introducing sub-routines 
into systems to siphon off money. 
‘I advised that we go public with 
what was happening. We ultimately 
took that decision, and to kick the 
banks out the network, despite the 
knowledge that there can be nasty 
outcomes, particularly in Russia, for 
people who cross criminals.

‘We got other member banks on 
board with what we were doing, 
briefed our PR agency and ensured 
the business development people’s 
response was ready when clients 
phoned up,’ James said. ‘I believe it 
was successful. It would have been 
extremely negative for Visa if we let 
the situation continue.’

Critical to his success was co-
ordinating the response, as well as 
speed. ‘You have to move quickly. 
The problem is that presidents and 
chief executives are keen on their 
reflection time and not making a 
decision until they have to. The 
media, however, moves far quicker. 
The organisation must move with 
care and consideration, but it also 
needs to have an appropriate 
response at the right time.’ 

It is also crucial that 
communication is taken seriously 
at the top levels of the company. 
‘If senior communications people 
don’t have the credibility at the 
top table, your work life can get a 
lot more complicated.’

DID YOU
KNOW?

A two-day 
Strategic 

Communications 
masterclass will 
also be available 

to alumni

Planning processes up front will help you 
manage communications more effectively, 

particularly when a crisis happens
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 YOU SHOULD START WITH 
RESEARCH AND A PURPOSE BEHIND 
WHAT YOU ARE WANTING TO 
ACHIEVE. FIND OUT ABOUT YOUR 
STAKEHOLDERS AND LOOK AT HOW 
YOU CAN GET THEM ENGAGED  
IN CONVERSATION 
James Wood

Do you have a vision 
for your brand?
When Asanka De Silva (MBA 
Class of 2010) talked to the guys 
on the shop floor at John West 
about a complete change to 
the packaging of the company’s 
canned fish products, they said: 
‘Sure, but it’ll take 18 months.’ 

For Asanka, who was in 
charge of marketing for the 
manufacturer at the time, that 
was just too long. It was to tie 
in with a rebrand, which was 
a vital part in ensuring the 
company’s continuing success. 
‘We really needed to do it in no 
more than 12 months,’ Asanka 
said. ‘And we did.’ 

So, how did he do it? The 
point is – he didn’t do it, at least 
not alone. ‘It was a team effort 
across the whole company,’ 
Asanka explained.

The secret to how he and 
his marketing team managed 
to get everyone on board 

was simple – they created a 
compelling vision about why 
this project was so important, 
and they made it personal. 

‘We spent a lot of time up 
front articulating that vision to 
the rest of the business,’ Asanka 
said. ‘It was important for 
everyone to buy into the vision 
and be the owners of it, rather 
than “the marketing guys” 
telling them what to do. People 
did buy into it, and ended up 
going above and beyond to 
make it happen. People would 
go away and come up with 
innovative solutions themselves.’

Emotion played an important 
part of the process. ‘You need 
to explain why it matters to 
you. People see your passion 
and buy into it.’ 

Then there is the matter of 
understanding what drives the 
person you are talking to and 

adapting the vision to reflect 
that. ‘You also need to make 
it personal to them. If it’s just 
about work, then people will 
do what they are expected to 
do – deliver it in 18 months. But 
if you make it more than that, 
then they will go above and 
beyond. There is an incentive 
and it will be different for 
different people, but typically it 
won’t be monetary. For some, 
job security is important, so 
they become invested in the 
health of the company. For 
others, it’s an opportunity to 
learn something new.’

Framing benefits in a way that 
is tailored to different audiences 
is, of course, a standard 
principle in marketing and 
communications, so it stands to 
reason that these approaches 
will work on people outside 
the company when presenting 
another vision – of the company 
and its place in the world. 

‘Why does your company 
exist? For what purpose? What 
is the vision? That is what 

consumers really buy into, not 
just the thing you produce. The 
really successful companies 
outline their vision for the world.’

Asanka points to ‘the old 
Apple’, as a good example. 
‘Old’ meaning before the 
launch of the latest iterations 
of the iPhone – 6 and 6 Plus, 
which are ‘catching up with 
what other brands were doing 
with larger screens two years 
ago,’ Asanka explained. 

‘The old Apple existed to 
produce beautiful products 
that were intuitive and solved 
consumers’ problems. It used 
to be a computer business, 
but it stood for something 
beyond that, which meant 
that when it brought out the 
iPod then the iPhone, people 
didn’t have a problem with 
that. Compare that with Dell. 
It’s also a computer business. 
It also launched a music player. 
But it failed. Dell is known as 
a computer business – about 
what it produces, not about a 
wider vision.’
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B
usinesses, particularly big ones, 
don’t like uncertainty. It’s this 
accepted wisdom that was 
thrown into sharp focus during 
the referendum on Scotland’s 

future within the United Kingdom. 
While all the attention was on 18 

September, when the polling stations 
opened, there was another date which,  
for corporate Scotland, was a key moment – 
for exposing a failure by many to ‘think  
the unthinkable’. 

It was 7 September when the jubilation of 
the Yes campaign hit a high point. This was 
when a YouGov poll put them ahead of Better 
Together by 51 per cent to 49 per cent. This 
same feeling of hope was not shared among 
those in Scotland’s business community who 
found the prospect of independence offered 
more in the way of risks than rewards – and 
assumed the majority of the population would 
share their view. Despite the final result calling 
the race for the No campaign, the poll threw 
this certainty into doubt. And companies 
began to react.

‘Most were caught off guard when the Yes 
campaign pulled a little ahead in the YouGov 
poll,’ explained Brad MacKay, Professor 
of Strategic Management at the Business 
School. ‘There was a denial in the corporate 
world that such a thing would ever happen. 
By and large, it was dismissed.’

Prior to the vote, Brad had conducted 
research commissioned by the Economic 
and Social Research Council which looked at 
the risks and opportunities of independence 
for businesses in Scotland. He found that 
one reason some companies were not 
planning ahead was because they simply 
didn’t think independence would happen – 
that was until they received a jolt on  
7 September. 

But, this shouldn’t have been such 

a surprise. Brad explained: ‘The same 
thing happened in Quebec during its 
independence referendum back in 1995, 
where the polls narrowed. What happened 
in 2014 wasn’t unprecedented – there was a 
precedent, but many people weren’t paying 
attention. And when that poll came in, you 
had companies having to act quickly to calm 
their customers and shareholders. I don’t 
think they did themselves any good.’

The big issue was corporates announcing 
that they would re-domicile their headquarters 

in England in the event of a Yes result, in a 
bid to quell discord among shareholders and 
investors. ‘In many cases this looked like a 
knee-jerk reaction – that it was left to the last 
minute, where contingency planning gets 
activated without much thought going into it. 
It damages the brand,’ Brad said.

In any event, as Brad pointed out, there was 
‘significant capital flight’ anyway, with billions 
transferred out of Scotland to England. ‘How 
much of that will return, we don’t know,’ Brad 
said. ‘But better upfront planning could have 
helped to avoid some of this.’

With so much at stake, why did 
companies downplay the possibility of such 
a monumental shift? The answer lies not just 
in economics or politics, but in psychology. 

Brad explained: ‘There is quite substantial 
literature on the psychological processes 
involved in corporate mistakes. You can see 
the same patterns repeating themselves, in 
response to big external changes, whether it’s 
the introduction of disruptive technologies, 
big political changes, or something that 
changes the competitive landscape. These 
things rarely come out of nowhere. The 
problem is that many companies have a 
desire to see the world in a certain way and 
will look at the evidence that confirms their 
beliefs, until it is almost too late.’

There were exceptions during the run 
up to the vote. Brad said: ‘As the release 
of annual reports in February and March 
showed, some companies had the foresight, 
and were further along in their thinking – 
doing some upfront planning to mitigate the 
risks. Keith Cochrane, Chief Executive of the 
Weir Group, was one of the earlier corporate 
chiefs to raise his head above the parapet, as 
it were, to try to explain the implications of 
independence for businesses.’ 

So what did he do well? ‘Keith Cochrane 
was vocal from the beginning, and was  

Get ready for the 
shockwaves

Knee-jerk reactions by companies during the recent referendum campaign 
revealed a failure to ‘think the unthinkable’. And there are lessons to be learned

Brad MacKay: 
‘There was a 

precedent for 
what happened’

 MANY COMPANIES 
HAVE A DESIRE TO 
SEE THE WORLD IN A 
CERTAIN WAY AND WILL 
LOOK AT THE EVIDENCE 
THAT CONFIRMS THEIR 
BELIEFS, UNTIL IT IS 
ALMOST TOO LATE 
Brad MacKay
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good at stripping out politics, and still 
getting across how a Yes vote could  
affect his business,’ Brad said. 

‘He spoke to the media to try and 
explain his position, and even went as far 
as commissioning research from Oxford 
Economics which was made public to help 
educate the wider populace. 

‘Keith also made a number of speeches 
on the difficulties and challenges for his 
business – largely over group tax relief. 
Within the UK, losses made in Scotland 
can be written off against profits made 
in England. But if Scotland were to go 
independent, the company wouldn’t be  
able to do this. 

‘It has a big cost centre in Scotland. He 
was trying to explain the company’s position 
all the way through, while never making 
political statements – his line was “this is our 
business, this is how it works, and these  
are the risks for us”.’ 

There are two big lessons to learn from 
the referendum, the first of which is to be 
prepared to think the unthinkable. 

‘There could have been a wider 
acknowledgement of the possibility or 
probability of independence among 
companies,’ Brad said. ‘One lesson is that 
they could have benefited from thinking 
through the scenarios and preparing the 
organisation for the possibility – telling 
stakeholders what could possibly  
happen and how the company will plan to 
deal with it. It’s easier to absorb change 

when you are prepared for it. When it’s 
thrust on you, that’s when things start to 
spin out of control. 

‘There is plenty of literature on what sort 
of people survive accidents such as plane 
crashes. Most likely it is the people who think 
through the scenarios. They know how to 
react. It becomes second nature and they 
are less likely to be paralysed through fear, 
or the opposite, to act rashly.’ 

The other lesson is that you can’t just rely 
on situations to play out based on cold hard 
rationality. ‘There is an emotional component 
that companies need to think through,’ Brad 
said. ‘One big lesson of the referendum 
was the role facts and reason played. Facts 
were spun, and in many ways were rendered 
irrelevant. It became about emotion and 
ideology for many people. The same 
happens with any big change – whether  
it’s change programmes in a company, or  
a big change in the operating environment. 
Companies tend to downplay or disregard 

the emotional aspect of change and of how 
it can influence the outcome. The emotional 
side plays an important role and factoring 
this in is very important.’

While the referendum is now behind 
us, companies are not necessarily out of 
the woods yet, nor perhaps will they ever 
be. Uncertainty still remains regarding the 
transfer of further powers to the Scottish 
Parliament, and to the extension of devolved 
powers to the rest of the United Kingdom. 
And there is always the possibility of the 
next seismic shift on the horizon – the 
closest of which may just test the United 
Kingdom’s relationship with Europe. 

Brad said: ‘Should the Conservatives  
win in the next general election, and there  
is a referendum on exiting the EU, 
depending on the terms, this could be 
damaging to business. Watch how it plays 
out – I’d hazard it will be not too dissimilar  
to how the Scottish independence 
referendum unfolded.’

Keith Cochrane of Weir 
Group did much to explore 

and explain what a Yes vote 
would mean for his business

 IT’S EASIER TO ABSORB 
CHANGE WHEN YOU ARE 
PREPARED FOR IT. WHEN 
IT’S THRUST ON YOU, 
THAT’S WHEN THINGS 
START TO SPIN OUT  
OF CONTROL 
Brad MacKay
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Bright idea
Amidst the furniture, throw pillows and tea lights in IKEA 

stores, you can now sign up for solar panels – all thanks to  
the work of Estee Chaikin in bringing a world-changing 

technology into the mainstream

IN BUSINESS
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E
ver found yourself at an IKEA 
checkout loading up a lot of items 
you did not originally come in to 
buy? Tea light candles, a colourful 
rug... and now it could be an order 

for solar panels, thanks to an innovative joint 
venture between China’s Hanergy Solar and 
the Swedish international furniture company. 

This new proposition has been developed 
by Estee Chaikin (MBA International 
Business Class of 2007), Hanergy’s Head of 
Sales and Marketing, and has the potential 
to revolutionise renewable energy uptake in 
the UK and beyond.

Under the arrangement, Hanergy runs 
retail concessions within IKEA stores to 
educate consumers about the benefits of 
solar for their home while helping to also 
support IKEA’s ethos of sustainable living.

Estee, originally from New Jersey, USA, said 
she had always wanted to find a career that 
would benefit people and the environment, 
but her early experience in the corporate 
travel sector never fully satisfied this aim.

Estee said: ‘I had this burning desire to be 
involved in something that would influence 
people to do the right thing for the world. 
Corporate travel just was not it.’

Since the travel industry had planted the 
‘wanderlust’ seed in her, she headed off to 
Australia for a few years and then decided 
she needed to make a complete break, so 
she went back to school.

‘I looked at many MBA programmes 
around the world but decided on Edinburgh 
as it was a highly regarded university and 
another chance to live in a different country.

‘The MBA was great and I had the 
opportunity of working in China for my 
internship in 2007, which was a fantastic 
experience. I actually stayed on to help a 
Chinese manufacturer set up a marketing 
strategy to export products to the west. It 
was an exciting time to be in the East.

‘When I left the MBA I had absolute clarity 
and confidence in what I wanted to do: 
create a product or new service that would 
help to contribute to improving society  
and the environment. 

‘Equally important, the MBA gave me a 

framework and a direction on how to take a 
new idea or implement incremental change 
to any product or service – and I’ve used this 
in my current role to create a unique retail 
proposition that has never existed in the  
UK before.’

Estee joined the marketing team at 
Engensa, one of the largest residential solar 
installation companies in the UK, and soon 
became involved in setting up a UK pilot 
project for IKEA and China’s Hanergy Solar 
to promote solar energy in the Swedish 
furniture retailer’s stores.

IKEA was going through a process of 
making its stores as energy efficient as 
possible by installing solar energy panels 
but, as part of its broader 
sustainability strategy, IKEA 

wanted Hanergy to promote solar energy  
to customers in store.

As Hanergy was not familiar with the UK 
market, it called upon Estee and her team  
to develop the concept.

She said: ‘The UK was chosen as the 
pilot site and I was brought in to prove the 
business concept in the Milton Keynes store. 
We developed a new business model which 
would help educate consumers about the 
technology and change their perceptions of 
solar energy by engaging with them directly 
in the store to explain the benefits. 

‘In the UK, 40 million people walk into an 
IKEA store each year, so being associated 
with this brand on site helps to build 
credibility and trust in the technology – 
and it really has the potential to take solar 
energy mainstream.’

Ten months after opening the first solar 
store in Lakeside IKEA, in south east London, 
in Summer 2013, 17 new units have opened 
at other stores across the UK, and plans are 
under way to explore opening concessions 
in IKEA stores further afield.

‘It’s a unique business model for a large 
manufacturer to become vertically integrated 
with an international retailer, and it’s a model 
than can be rolled out internationally.’

Estee said: ‘I have always seen where I 
wanted to go but, I never thought it 

would be through energy. Now 
it makes sense. Energy is one 

of the biggest challenges 
in our world, but people 
don’t appreciate it. They 
only realise part of the 
issue when they get their 
energy bills. 

‘So working in 
sustainability is really 

important to me as solar 
energy not only reduces 

people’s bills, but also  
minimises the impact on  

the environment.’

 IT’S A UNIQUE 
BUSINESS MODEL FOR A 
LARGE MANUFACTURER 
TO BECOME VERTICALLY 
INTEGRATED WITH 
AN INTERNATIONAL 
RETAILER 
Estee Chaikin, Hanergy’s  

Head of Sales and Marketing

Estee Chaikin

Estee’s great idea is recognised
Having developed this groundbreaking proposition for IKEA, Estee 
also won the coveted title of Young Sustainability Executive of the 
Year in the prestigious Business Green Leaders Awards 2014.

She said: ‘It was quite a surprise to win as I was up against a lot of 
sustainability managers. I think we won because our proposition was 
unique - we have designed a service that has direct access to the 
consumer and has the potential to make a bigger difference. 

‘IKEA also won the Sustainable Company of the Year award, so it 
was a perfect double act.’

Estee and her team 
encourage customers 
in IKEA stores to go 
solar through Hanergy

IN BUSINESS
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Given the ageing population in the  
UK, coupled with the abolition of the  
default retirement age, sustaining  
employee wellbeing is becoming 
increasingly important.

Dr Tina Kowalski, Early Career 
Fellow in Human Resource 
Management, and Professor 
Wendy Loretto, both from the 
Business School, in conjunction 
with Professor Tom Redman 
from the University of Durham, 
are driving forward research on 
this topic with an Economic and Social 
Research Council-funded seminar series  
on sustaining employee wellbeing in the  
21st century. 

The aim of the series is to provide a 
greater understanding of the nature of 
wellbeing, how wellbeing can be measured 
and how it can be fostered. In doing so, 

awareness will be raised of ways in 
which employee wellbeing can 

be managed in a holistic and 
sustainable way. 

The series will draw upon 
international, sector and life 
stage differences to consider 

ways in which the needs of 
employees can be balanced with 

organisational performance. It will 
bring together non-academic stakeholders 
from diverse backgrounds with both 
early career and established academic 

stakeholders from a range of disciplines, 
thereby offering opportunities to bridge 
the gap between academic research and 
organisational practice.

 OWANT TO KNOW MORE?
Feedback from the first three events has 
been positive with six more events in 
the pipeline. They will run across five UK 
locations (Edinburgh, Durham, London, 
Manchester and Sheffield). To be added to 
the mailing list and to be kept up to date  
on forthcoming seminars, email tina.
kowalski@ed.ac.uk or for more information, 
visit www.business-school.ed.ac.uk/ 
research/clusters/organisation-studies/ 
seminar-series

PhD alumni community grows
Congratulations to our PhD students  
who graduated on 2 July at the McEwan 
Hall. Their research spanned a variety  
of business subjects, ranging from 
corporate governance to higher education, 
and from FDI flows to audit and 
performance management.

The PhD graduates (and their work) were: 
• Md Abdus Sobhan: The corporate 
governance reform in a developing country 
– the case of Bangladesh
• Alison Cumming: The audit society  

in action: a study of audit and performance 
management in the National Health  
Service in Scotland
• Mahmoud Abdel Khalik: A holistic 
and exploratory approach to the 
internationalisation of location-intensive 
food service SMEs from emerging markets
• Tatiana Rodionova: Engaging 
on corporate social responsibility: the 
impact of FTSE4Good on environmental 
management, countering bribery and 
mitigating climate change

• Pui Yuen Lee: Towards a triadic creative 
role: Hong Kong advertising creatives’ 
responses to the rise of social media
• Heather Webb: Comparative analysis 
of mobile payment sectoral systems of 
innovation and service innovation between 
the UK and India
• Yan Zhuang: Chinese subsidiaries in the 
UK: nature and motives for investment and 
learning processes
• Zhiyong Li: Predicting corporate 
financial distress with measures of 
corporate efficiency and corporate 
governance
• Mehdi Safavi: A performative view of 

EMPLOYEE 
WELLBEING 
ON THE 
ROAD
Seminar series across the UK provides 
understanding of workplace needs

Follow the 
research  

Twitter feed  
@uebsresearch

RESEARCH
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The next time you need to write a 
business plan or conduct some market 
research, remember that as a Business 
School alumnus you can access many of 
the information services that are available 
to current students. These include:

HENRY STEWART TALKS (NEW)
A useful resource for obtaining current 
business and management thinking, 
Henry Stewart Talks provides access to 
world-class seminars by leading thinkers 
and authorities from around the globe, in 
one online resource. 

It’s an excellent way to stay up to date 
on the latest developments in a field, and 
immerse yourself in a new area. They are 
also great for use in presentations. 

The collections are expanded and 
updated regularly and more than 1,000 
leading world experts have recorded 
presentations especially for Henry Stewart 
Talks. Each of the talks are edited and 
animated to bring you an audio-visual 
briefing of exceptionally high standard. 
They have a 35-year record of providing 
continuing professional development and 
graduate education of the highest quality.

 
EBSCO’S BUSINESS  
SOURCE ALUMNI EDITION
Access nearly 1,300 full-text business 
magazines and trade journals, as well 
as country economic reports, industry 
reports, market research reports and 
company profiles. 
 
PROQUEST BUSINESS  
FOR ALUMNI 
Information on market trends, business 

conditions, management techniques, 
corporate strategies and industry-specific 
topics from more than 2,400 journals 
worldwide, with nearly 1,700 in full text. 

MERGENT ARCHIVES
Access to a vast, indexed collection 
of corporate and industry-related 
documents. Containing more than 
180,000 items covering over 100 
countries and industries, it uses a reliable 
and easy-to-navigate system designed to 
meet historical research needs. It includes:
• Digitised manuals: Beginning with the 
very first Moody’s Manual published 
in 1909, Mergent offers more than a 
century’s worth of global corporate data, 
fully digitised into PDF documents.
• Ford Equity Research reports: Up to 
three years of multi-page equity research 
reports released weekly for more than 
4,500 US and Canadian companies.
• Annual reports: Access more than  
85 years of annual reports for companies 
across the globe, dating back as early  
as 1925.
• Industry report collection: Since 2003, 
Mergent has been providing detailed 
analysis and forecasts on over 20 major 
global industry sectors.

Sitting on top of this is Mergent Online, 
a database that enables you to conduct 
in-depth business and financial research 
on an international level and covering 
public and private companies.

 OWANT TO KNOW MORE?
To access the above services, visit  
www.business-school.ed.ac.uk/alumni/
alumni-services/information-resources

Back row, from left: Mahmoud Abdel Khalik, 
Md Abdus Sobhan, Mehdi Safavi, Shariq 
Sheikh, Zhiyong Li and Suleman Iddrisu.  
Front row, from left: Pauline Weetman, Heather 
Webb, Tatiana Rodionova, Pui Yuen Lee,  
Yan Zhuang and Bill Rees

Alan C Shapiro and Peter Moles

International Financial Management 
(Published by Wiley 2014) 

As more businesses in today’s 
economy are moving towards 
a global reach, it is essential for 
finance students to understand 
how the fundamentals of corporate 
finance relate to multinational firms. 
International 
Financial 
Management 
provides a 
conceptual 
framework 
within which 
key financial 
decisions of a 
multinational 
firm can be 
analysed. 
With a focus 
on decision 
making, the 
textbook 
offers a variety of real-life examples, 
both numerical and institutional, 
that demonstrate the use of financial 
analysis and reasoning in solving 
international financial problems. 

Considered essential reading for 
both undergraduate and MBA students 
taking courses in international finance, 
it is an excellent resource for alumni 
looking to brush up their skills in this 
area. A companion website is also 
available at www.wiley.com/ 
college/shapiro

RECENT ACADEMIC 
PUBLICATIONS

 THE BOOK 
PROVIDES A 
CONCEPTUAL 
FRAMEWORK WITHIN 
WHICH KEY FINANCIAL 
DECISIONS OF A 
MULTINATIONAL  
FIRM CAN BE 
ANALYSED 

knowledge exploitation and  
exploration: a case study of a higher 
education merger
• Shariq Sheikh: Socialisation effects 
on potential inheritors’ career orientation 
and succession in South Asian family 
businesses in Scotland
• Suleman Iddrisu: The contribution  
of Ghana’s development of polytechnics 
to national prosperity and challenges  
to their sustainability – focusing on  
staff turnover 
• Jose Godinez: The effect of 
corruption distance on FDI flows to  
Latin America.

WANT TO DO YOUR 
OWN RESEARCH?

RESEARCH
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A 
Big Hairy Audacious Goal 
(BHAG) is a bold, simple and 
readily understandable long-
term target. Nearly impossible 
to achieve, BHAGs normally 

strive to change the very nature of a business 
and were conceptualized by James Collins 
and Jerry Porras in their book, ‘Built to Last: 
Successful Habits of Visionary Companies’.

Stage one of my BHAG was to cycle 
a variation on the time-honoured route 
from Cairo to Cape Town, in what our tour 
leader, giggling and sporting a T-shirt ‘Africa 
is not for cissies’, described as ‘a social 
experiment’. A CNN reporter previously 
asked ‘Is this the world’s toughest bike race?’ 
It is 12,000km across Africa by cycle. 

Political unrest meant this year’s race 
skipped Egypt and started in the Sudan. MBA 
memories came flooding back as the  
11 nationalities, 11 women and 18 men, aged 19 
to 68 met for the first time at the infamous 
Acropole Hotel, Khartoum. I’m sure I wasn’t 

alone in wondering who would 
be the future leaders, team 
players, etc, not only of this 
group, but in the future. Albeit 
shorter than the MBA, it was 
going to be a much more 
intense life-changing experience.

Living together 24/7 as we 
travelled through nine African 
countries would bring its own set of 
challenges. Cycling for 95 days, interspersed 
with 26 rest days, we would be covering 
daily distances of between 65 to 207km, 
averaging 125km over 11,781km. Spending 65 
nights in rough camps, 55 in campsites, until 
Cape Town, when finally a hotel bed would 
be the reward for success.

Our daily routines were dictated by 
the sun and throughout the trip we 
were very conscious of how many 
hours of potentially productive time 
were lost, without ready access to 
light and power. This a continent 

where more than 120 million 
Africans are living off grid 
without power, where solar is  
a cheap and plentiful resource.

Solaraid, my charity of 
choice for the adventure, has  

its own BHAG – to eradicate the 
use of the kerosene lamp across 
Africa by 2020. 

Solaraid’s aim is to create a 
sustainable market for solar lights by 
offering an affordable, durable replacement 
for the traditional kerosene lamp. To quote 
Nobel peace prize winner Muhammad 
Yunus: ‘Charity money has only one life, 

but if you transform it into 
business money then  

it becomes a life  
of eternity’. 

Neither Solaraid 
or SunnyMoney (its 
social enterprise) 
manufacture solar 

Jill Robertson (MBA International Business Class of 2002) 
undertakes what is regarded as the world’s toughest  

bike race for a good cause

AUDACIOUS 
ADVENTURE 

JIll Robertson 
sees first hand  
how Solaraid ‘s 
approach can 
work in Africa

Solar power is a 
safe alternative 

to kerosene

OUR ALUMNI COMMUNITY
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lights, they are product neutral. Their  
focus is to build trust in solar lights and to 
overcome the distribution challenges of 
remote rural Africa. 

Affordability is a barrier to purchase.  
Few Africans have the disposable income  
for risk purchases, so gaining their trust in 
the technology is crucial. 

Solaraid operate low-cost innovative  
peer-to-peer marketing strategies to build 
that trust. Its Senegal Light library project, 
(www.solar-aid.org) illustrates how projects 
can seed an immature market, achieving 
solar light sales of 35 per cent versus the  
15 per cent in non Light Library areas.

To improve product affordability,  
Solaraid undertakes political lobbying for 
solar product VAT exemptions and as sales 
volumes have increased, big unit savings  
are achieved (£5 to £3 in 2013-14). 

The biggest impact will potentially  
come from developing pay as you go 
(PAYG) purchase models. Pilot PAYG 
schemes using MPESA (a mobile phone-
based money transfer system) aim to bring 
access to solar lights on a par with weekly 
kerosene expenditure. 

There will be a significant long-term 
economic benefit if PAYG succeeds.  
Western expenditure is as little as 5 per cent 
of weekly income on energy, whereas in 
Kenya this can be as much as 25 per cent.  
In addition, environmental, health  
and educational benefits result. 

Children can study safely, avoiding the 
toxic fume inhalation (equivalent of a  
40 a day cigarette habit) or the risk of  
fire and subsequent burns. 

Having cycled the length of the continent 
and witnessed the aid-dependent culture 
that has been created by the west, I am 
convinced that Solaraid’s model is the  
most effective and efficient way of  
achieving change. 

It is inspiring to think how something as 

simple as a light can have such profound 
economic, environmental, health and 
educational benefits. Given that the 
visionaries leading this charity forward are 
Founder and Chairman Jeremy Leggett and 
CEO Steve Andrews, I have every confidence 
they’ll achieve their BHAG. 

I cannot conclude this piece without 
expressing my untold gratitude to, and 
cannot recommend highly enough, the 
Islands of Siankaba, (www.siankaba.net)  
and their exceptional customer service.  
My bike was stolen the night before arriving 
in Livingstone and it was the unconditional 
loan of their bamboo Zambike that enabled 
me to complete the remaining 3,000km  
and my BHAG. Thank you.

 OWANT TO KNOW MORE?
Further details of Jill Robertson’s adventure, 
visit www.jillsgonetoafrica.blogspot.co.uk

Jill cycled for  
95 days, interspersed 

with 26 rest days

Jill encounters 
galloping giraffes 

 CHARITY MONEY HAS 
ONLY ONE LIFE, BUT IF 
YOU TRANSFORM IT INTO 
BUSINESS MONEY THEN 
IT BECOMES A LIFE  
OF ETERNITY 
Muhammad Yunus

OUR ALUMNI COMMUNITY
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1950-59
1959 – BCom
Zahid Husain 
Zahid recently 
celebrated his 50th 
wedding anniversary 
with his wife Ishrat 
Husain, four children, their 
spouses and 11 grandchildren. 
They had 50 of their closest family members 
and friends who flew into Karachi, Pakistan, 
to join them on this wonderful occasion. 
Zahid said: ‘We partied into the wee hours 

of the night and managed to dance to our 
favourite song “Sway”.’

1970-79
1973 – BCom
William Bowman
William is now back 
in Scotland having 
spent the last 11 years in 
Romania where he was 
Deputy Senior Partner of 
KPMG Romania and Moldova. 
He joined KPMG in Edinburgh having 

qualified as a CA in 1976. He said with more 
than 35 years with one company, no two 
days are the same.

1980-89
1980 – BCom
Derek Yule
Derek was appointed 
Director of Finance at 
Highland Council in 2011 
after a career in local 
government and the NHS.

1985 – BCom Hons
Beverley Weaver (née Morrison)
Beverley moved to a new position with 
TSRC (Luxembourg) Corporation as Senior 
Sales Manager in April 2014 after 17 years 
with Shell Chemicals/Kraton Polymers. 
Beverley is enjoying learning Mandarin 
Chinese and is still based near Darmstadt, 
Germany.

1985 – BCom Hons  
Business Studies  
and Accounting
Robin Laird
Robin is Deputy CEO for 
Prosafe, an international 
oil and gas service 
company. He has been based 
in Singapore for the past eight years but 
the role involves significant business travel 
to the UK, Cyprus, US and Brazil. Robin 
ran his first marathon last year in New York 
and ‘enjoyed’ it so much he is repeating the 
torture this year.

1986 – MBA full-time
Robert Sheffey Preston, III
Bob is Portfolio Manager of Craigmillar 
Equity Fund in Tucson, Arizona. The fund 
is benchmarked to the Standard & Poors 
Index (SPY) based on energy technology. 
Bob is married to Sarah Colmery and they 
have two daughters, Hallie and Claire, and 

WHERE ARE
THEY NOW?

You can 
contact any of the 

alumni listed here via the 
Alumni Office on: 

alumni@business-school.
ed.ac.uk or look to see 

if they are on 
LinkedIn 

Many thanks to all those who sent news for inclusion 
in this section of Aluminate. Here, you can find out 
what your classmates are doing, rekindle old 
connections and make new ones

1960-69
1968 – DBA Reunion 
Mike Lillico
On 22 May 2014, seven members of the DBA 1968 class met for a reunion lunch in 
London. Mike Lillico said: ‘We finally got together for lunch in the very impressive Garrick 
Club appropriately located just off Leicester Square in London’s West End. We may have 
been one of the older groups to go there but at least the portraits of the thespians on 
the walls were much older!

‘Seven of us attended: one from Australia, one from Spain and the rest from the  
South of England and of course Edinburgh. Unfortunately Brian Stewart had to leave 
before the group photograph. We blethered for more than three hours and hadn’t got 
close to winding up. 

‘I cannot overemphasise how we all expressed the benefits from the programme plus 
how competent and motivating were our lecturers.’ 

From left to right: 
Nigel Essex, George 

Hoskyns, Mike Lillico, 
Warwick Forge, 

Richard Wood and 
Jim Harrower
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a son, Robert, IV. Hallie is at the University 
of Southern California doing her MBA. Bob 
lives on a flower farm and invites those who 
know him to visit – he can be contacted  
on robertsprestoniii@gmail.com

1988 – MBA full-time
Iain Geddes
Iain is UK Sales Manager for Schlumberger 
Information Solutions in Aberdeen. His 
children have all flown the nest and are 
currently spread around the globe. He 
remarried two years ago to Jane, and is 
very happy with life, but says he is looking 
forward to retirement.

1990-99
1991 – MBA full-time
Timothy Ashby
Tim is the co-founder 
of MediValue Ltd, an 
online marketplace for 
medical services on a 
worldwide basis. Whatever 
the medical need, wherever the 
customer, MediValue will match  
patients with providers. Whether you’re 
seeking a cosmetic procedure in an exotic 
destination, or dental implants in your 
country, MediValue will comparison shop for 
you, letting you make the choice. In addition 
to facilitating both national and global 
medical and dental procedures, MediValue 
will offer packaged travel services for the 
growing number of people choosing to 
travel outside their own countries.

1991 – MBA  
full-time
Tod Dimmick 
A number of 
the MBA Class 
of 1991 met up 
on Cape Cod 
in August 2014. 
They included 
Alistair Weir, Klaus Kratz, Joaquin Del Rivero, 
Peter Grant, Mike Connolly, Sandy Richardson, 
Melissa Ruiz de la Pena, Jen Dimmick and 
Tod Dimmick, along with their families. The 
event even included Scottish dancing with, 
according to Tod, the Scots in the group 
demonstrating proper technique.

1994 – MBA full-time
Mun (Manchandran) 
Kurup
Mun said: ‘After three 
exciting years as an 
expat in Seoul, South 
Korea, where I worked as 
the CFO for ING’s joint venture 
life insurance company, my family and I 
returned to the US in the summer of 2013. I 
now work for ING US in Windsor, CT, and live 
in Avon, CT. You can find me on LinkedIn or 
email me at mrkurup@gmail.com’

1995 – BCom Hons
Frank Fokschaneanu
Frank would like to organise a 20-year 
reunion meeting of the 1995 Business 
Studies class in Edinburgh between May and 

July 2015. Please email fjafok@aol.com if you 
are interested in being involved. 

1995 – MBA full-time
Peter Ramsey
Peter recently became 
Chief Executive at 
YouDo Limited. He said: 
‘Based in Wellington, 
New Zealand, YouDo 
provides software solutions 
for the energy industry and builds trading 
platforms for utilities, financial, and high-
value retail sectors. A challenging and so far 
very enjoyable role requiring me to draw on 
senior management experience with several 
IT vendors gained since leaving Edinburgh 
in 1995.’

1996 – MBA Full Time
Jean Tan
Jean said: ‘I am currently 
in Singapore and have 
made a change to my 
career from a full-time 
manager to a freelance 
consultant so that I can spend 
more time in pursuing my interest in art 
works and designs. I hope to continue this 
change in career path so that one day I can 
achieve what I want in the creativity business.’

2000-09
2001 – MBA full-time
Peter Townshend
‘After almost six years as co-portfolio 
manager of Coronation Fund Manager’s 
award-winning Africa funds, I have 
resigned and I am establishing my own 
fund,’ said Peter. ‘I hope to begin capital 
raising in September – targeting family 
offices, pension funds and endowments 
that understand the unique dynamics and 
opportunities present in African stock 
exchanges.’

2001 – BCom Hons Business Studies
Mikhail Taver
Mikhail said: ‘I quit a very well-paid job 
in investments in 2009 to start a private 
kindergarten in Moscow, Russia. Business 
grows at 60 per cent CAGR ever since. I 
have never been happier in my entire life. 
Oh, and the investments advisory? I still do 
that too, as a freelancer.’

2003 – MA Hons International Business
John Voliotis
John is now on the Board of Directors of 
KawaCom Hellas SA, an importer of the 
Ipanema Espresso brand in Greece.

2004 – MBA full-time
Saro Dedeyan
Saro said: ‘In 2012, I set up a corporation 

1982 – BCom Hons Reunion

Goetz Eggelhoefer
After a brief hiatus of 32 years, Goetz and Fiona (née Campbell) Eggelhoefer arranged 
two reunions of their University of Edinburgh friends, one in Edinburgh, the other in 
London. Both events were well attended and enormously popular – each “lunch” lasted 
12 hours!

Standing (from left to right): Craig Masson, Jim Walker CBE (BCom 1981), Tina Walker 
(née Brown) (MA Spanish 1982), Sharon Bolton (née Jennings)(BCom 1981), Richard 
Bolton (BCom 1981), Frank Deas (BCom 1981), Fiona Eggelhoefer (née Campbell)
(BSc 1981), Tim Lang (BSc 1981), Mandy Graham (née Frew) (BA Arts 1982), Amanda 
Swanson (née Gloster) (BSc 1981), Pete Graham (BCom 1982), Richard Newman (BCom 
1981), Andy Slamin (BSc 1981), Sue Hart, Alan McIntyre (BCom 1981), David Gibson 
(BCom 1982); kneeling: Goetz Eggelhoefer (BCom 1982)
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in Los Angeles. Our decision to expand in 
the US is based on our desire to further 
develop and grow Innovative Craft within 
the framework of an international, innovative 
and leading market such as the US. We are 
very excited and enthusiastic for our new 
challenge and opportunity. We are looking 
forward to further developing our existing 
investment that has taken place in the US 
since the beginning of 2012 and further 
establish our corporate brand in this pioneer 
market.’ For more details, visit www.inncraft.
com Saro was married in May 2014 – see 
photograph on page 38.

2005 – MBA full-time
Andrea Innocenti
Andrea has been the CFO and one of the 
partners of ‘OPEN – More than books’ 
in Milan (www.openmilano.com) since 
November 2013. He said: ‘OPEN is a  
unique bookstore in the city centre of  
Milan, where you can shop for books, 
enjoy food, buy design, and work in the 
co-working area. In the near future this 
innovative retail concept will be expanded 
through the opening of several more stores 
in Italy and abroad. Personally, I invested in 
the starting phase of this new business and 
it turned out to also be my new job as  
I am in charge of the financial matters of  
the company.’

2005 – MBA full-time
Graham Savage
Graham Savage is now Head of Research 
and Development at Sumdog.com, based  
in Edinburgh. The company teaches maths 
and English to more than one million 
children each week.

2006 – MBA full-time
Ian Jackson
Ian recently founded 
Enshored, an 
outsourcing company 
based in California. 
Enshored specialises in 
optimising business operations 
for mid-market companies by leveraging 
consulting and outsourcing capabilities 
previously reserved for the largest 
corporations. Ian is now also a regular 
contributor to Inc Magazine, discussing the 
tech scene in the US and evangelising on 
more effective ways for companies  
to operate.

2006 – MA Hons Business Studies
Peng Peng
Peng is based in Beijing. He has been 
working in the media agency Universal 
McCann since 2010 and has been in the 
advertising industry since graduating  
from Edinburgh. 

2007 – MBA full-time International  
Business

Estee Chaikin
Estee was awarded Young Sustainability 
Executive of the Year by Business Green in 
July 2014, based on the work she performed 
for her employer, Hanergy, to launch a new 
solar installation service for IKEA during the 
past year. Further details on this exciting 
project can be found in the article on  
pages 26-27. 

2008 – MSc International Business and 
Emerging Markets
Sen Wang
Sen is currently Sales and Business 
Development Manager for Greater China  
for BSF (China) Co Ltd. 

2009 – MBA full-time
Alexander Zaretsky
Alexander, of Pittsburgh, Pennsylvania, 
is a non-profit consultant with clients in 
Pittsburgh and New York. He also serves  
as Executive Director of Tom Gold Dance, 
an internationally acclaimed classical dance 
company, and produces the Symphonic 
Record, a T-shirt line featuring imagery  
from the archives of the American 
Symphony Orchestra.

2009 – MBA full-time International Business

Scot Carlson
Scot is now working as Associate Director, 
Strategic Services at AKQA London. 

2009 – MSc Accounting  
and Finance
Mirza Fahad Haroon
Mirza said: ‘I am working 
as a director at Mughal 
Steels Ltd and a CEO 
at Maxcare International, 
a healthcare company 
manufacturing surgical instruments. I am 
also a founder and president at Rah-e-Falah 
Foundation, a Pakistan-based NGO working 
for maternal and child health and providing 
free education to deserving children.’

2009 – MSc International Business  
and Emerging Markets
Irakli Khvtisiashvili
Irakli is Executive Director of the Business 
Centre, Didube Plaza in Tbilisi, Georgia. 

2010-14
2010 – MA Hons Business Studies  
and Accounting
Rebecca Hill
A qualified chartered accountant, Rebecca 

2004
MBA full-time
Jake Deacon 
To mark 10 years since graduation, more than 40 members of the Full-time MBA Class 
of 2004 returned to Edinburgh in May, to enjoy a weekend touring the campus, reliving 
student life and catching up with our beloved Edinburgh. With many travelling long 
distances for the event, we revisited many old haunts, made certain the taps were still 
working in most of the local pubs and even managed to break a course record on the 
Bruntsfield Links, albeit not one related to low scores. To prove we still had the mettle of 
our younger selves, we even crested Arthur’s Seat and took in the majestic views. The 
event was capped off with a memorable banquet at the Scotch Malt Whisky Society 
and a tour of the neighbouring establishments. All in all a fantastic reunion and a great 
pleasure to return to the University campus, reconnect with our classmates and reignite 
the passion we all share for our adopted home of Edinburgh.
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was promoted to Assistant Manager in May 
2014, working in PwC, Dublin, Ireland.

2010 – MA Hons Business Studies  
and Accounting
Mark Neil
Mark said: ‘Following the achievement of 
obtaining my ICAS qualification, I have 
moved to be an accountant for a European 
wood panel manufacturer which offers 
significant responsibility and a huge 
opportunity to have an impact and make 
improvements with the knowledge and 
experience gained during my training.’

2010 – MBA full-time International Business
Tiffany Tye (née Natelborg)
Tiffany has been working at BNY Mellon  
in Treasury Services since graduating. 
She was recently promoted to the 
Solution Team, as a lead Product Manager 
specialising in high-value global payments. 
Tiffany was married in 2013 – turn to page 
39 for a photograph. 

2010 – MSc Carbon  
Management
Emerson Resende
After ten years, Emerson 
is back in Brazil working 
at the German Agency for 
International Cooperation 
(Deutsche Gesellschaft für 
Internationale Zusammenarbeit – GIZ), 
as Senior Technical Advisor, supporting a 
cooperation project with the Ministry of 
Environment for the development of the 
National Climate Change Adaptation Plan.

2010 – MSc Carbon Management
Jacob Stein
Jacob has recently joined the BG Group as 
Carbon Strategy Manager and is responsible 
for tracking and analysing global and regional 
climate policy and emissions trading markets 
and developing strategies to mitigate and 
manage their impacts across the BG Group.

2010 – MSc Management
Patricia Ramos
Patricia said: ‘I am now working with the 
world-jazz guitarist David MacGregor. He’s 
Scottish, but based in Mexico. We’ll be in 
Scotland at the end of 2014 to present an 
avant-garde project combining original music, 
Cuban, classical and jazz with the Cuban 
classical guitarist Ahmed Dickinson Cárdenas. 
We will be in the Birnam Arts Centre in 
Birnam on 8 November and the Voodoo 
Rooms in Edinburgh on 9 November.’ For a 
photograph of her wedding, turn to page 39.

2011 – MBA full-time
Oussama Khalil
Oussama said: ‘I quit my job with Aramex 

International back in November 2013 and 
moved to a new job with Evonik Tasnee 
Marketing Company Ltd in December 
of the same year. Both jobs are based in 
Riyadh, Saudi Arabia. My current job title is 
Customer Service Manager. The company 
I work for is a joint venture between 
German-based Evonik Industries AG and 
Saudi-based “National Industrialization 
Company (Tasnee)”. We market and sell 
super-absorbent polymers (raw chemical 
material) manufactured in Al-Jubail (Saudi 
city located on the Persian Gulf) to multiple 
customers spread across the Levant and 
North Africa.’

2011 – MBA full-time
Dawn Dunlop
Dawn said: ‘I recently took over the HR 
function for ROBLOX, a kids and teens 
gaming company. The company is 
experiencing fairly rapid growth and I was 
brought on largely to scale the company 
and its processes and procedures.’

2011 – MBA part-time
Justin Lotak
Justin recently finished a year-long 
volunteering sabbatical and moved to 
Charlottesville, Virginia, with his fiancée to 
work as a Project Manager for Apex Clean 
Energy. He has also published an ebook 
entitled Volunteering in Latin America, 
released in July 2014.

2011 – MA Hons Business Studies  
and Economics
Christian Abbas
Christian has established two new 
businesses: Prime Scripting, a digital 
marketing agency, providing content 
marketing, search engine optimisation and 
social media management; and CG Media, 
the parent company of multiple affiliate 
marketing websites.

2011 – MSc Accounting and Finance
Fawad Ali Khan Chandio
Fawad has been hired as Senior Global 
Compliance and Reporting at Ernst and 
Young, Pakistan. He is also serving as 
Finance and Operations Director of their 
building construction company, Sultana 
Enterprise Ltd. Fawad was recently married 
– see photograph on page 39.

2011 – MSc Carbon  
Management
Jonathan McElhatton
Jonathan is now a 
Consultant at Accenture, 
working in the Resources 
practice across oil and gas, 
utility and chemicals and mining 
clients. He is leading projects with a focus 

on driving revenues from retail sales and 
improving operational efficiency.

2011 – MSc Finance and Investment
Sneha Khanna
Sneha said: ‘I have been promoted to 
consultant at Capco in London. Goodbye 
graduate schemes!’

2011 – MSc Finance and Investment
Chrystalla Oplou
Chrystalla is now in an audit firm as 
Supervising Senior Accountant.

2012 – MA Hons Business Studies
Scott Donnelly
Scott recently moved to DigitasLBi to 
further his career in digital marketing.

2012 – MA Hons Business Studies  
and Accounting
Murray McBride
Murray said: ‘I’ve now been with the 
same marketing/sales company for just 
over a year. I initially started off working 
in marketing, but changed roles late 
last year and have now been training as 
an accountant for around nine months. 
Although I enjoyed marketing, I feel I’m 
much more suited to the current role and 
can see it being a lifelong career.’

2012 – MBA full-time  
International Business
Gavriella Kagka
Gavriella said: ‘I have 
started my own clothing 
and accessories business. 
I am a banker in the 
morning and a designer in the 
evening. It is quite challenging to combine 
two professions together. However, I enjoy 
every single second of it and it is the perfect 
way to feed this creative worm inside me. I 
recommend it without hesitation. The sky is 
the limit.’

2012 – MSc Accounting and Finance
Yusong Miao
Yusong said: ‘I’m currently enrolled as a PhD 
student of Economics and Finance in the 
University of Liverpool and I have already 
studied for one year. I hope to finish in the 
next two years.’

2012 – MSc Finance and Investment
Asaad Ali Khan
Asaad passed his CFA Level 3 exams in  
July 2014.

2012 – MSc Management
Christos Psomas
Christos said: ‘I have moved in Greece. I am 
now working for PT Beverage World as a 
Marketing Trainee. PT Beverage World Ltd 
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was established in 2005 with commercial 
activity in importing and distributing 
beverages. It is a subsidiary of the Photos 
Photiades group, which has a long tradition in 
production and sales of beer, wine, soft drinks, 
hard liquor and other beverages.’

2013 – MA Hons Business Studies  
and Accounting
Yiqi Sun
Yiqi said: ‘I have just begun my two-year 
management trainee programme at a 
prestigious bank in Beijing. Life has been busy 
but very rewarding. Wish me all the best!’

2013 – MBA full-time (16 month)
Saahil Jain
Saahil said: ‘Shortly after completing my 
Capstone project in December 2013, I was left 
with the dilemma – do I want to go back into 
the industry and work for someone or do I 
want to do my own thing? In short, I’m doing 
my own thing. I have set up Expansivus, a 
business process outsourcing service provider 
that helps entrepreneurs from varied sectors 
in front-office tasks, website designing and 
technology-enabled processes.’

2013 – MSc Banking and Risk
Julien Haddad
Julien said: ‘I now have a 13-month contract 
at State Street Luxembourg where I work 
as a Risk Analyst. I started in June 2014 and 
the contract will expire at the end of June 
2015. This contract also includes a six-month 
probation period and I am doing my best to 
pass this period. The work is hard – there is 
so much to learn, but I am very optimistic.’

2013 – MSc Finance and Investment
Nicolas Hourcard
Nicolas is now employed with Nasdaq OMX 
(London Office) in Advisory.

2013 – MSc Finance  
and Investment

Arshad Khan
Arshad has been 
working for Morningstar 
UK as Product Specialist 
since April 2014 and started 
his ACCA in September.

2013 – MSc Finance and Investment
Maria Markouli
Maria is currently working on a  
PWC project.

2013 – MSc Financial Management
Patrick Schroeder
Patrick said: ‘I have moved to Munich, 
Germany, and started in a major  
consultancy that operates in the area  
of management and technology  
consulting. I started my young professional 
career as a Business Analyst for Finance, 
Risk and Compliance in the financial  
services industry.’

2013 – MSc Financial  
Management
Di Wu
Di said: ‘I am mainly in 
Shanghai, China. I have 
just resigned from a  
bank and started my  
own business with my  
partner. Welcome to  
China, anytime. ’

2013 – MSc International Business  
and Emerging Markets
Yuanyuan Chen
Yuanyuan said: ‘I am currently  
working as a Junior Analyst at  
Global Intelligence Alliance  
(Shanghai Office).’

Obituary
John Laydon  
1988 – MBA part-time
Dr John Laydon, who has died 
at the age of 65, was one of the 
first students on the Part-time 
MBA, graduating in 1988. 

It was a spur-of-the-moment 
decision, taken over a Friday 
evening bottle of wine, and 
John approached the course in 
his own distinctive style. Asked 
to write an essay on the impact 
of computer technology on 
business, he began with a 
quote from George Eliot. He 

thought anthropology was the 
best guide to understanding 
management systems in big 
companies. He looked at 
financial numbers only as a  
last resort, yet his dissertation 
was shortlisted for the Walter 
Scott Prize. 

After graduating from 
Cambridge with a first and 
a PhD, which made him ‘the 
greatest living authority on 
Puritan tracts 1645-50,’ John 
was offered two jobs. One 
was from MI5 (‘what were 

they thinking?’ his brother 
remarked at his funeral), the 
other was from the civil service. 
He joined the Scottish Office, 
later moving to the Scottish 
Development Agency (now 

Scottish Enterprise) and then 
Royal Bank of Scotland. 

In 1992, he was diagnosed 
with a brain tumour of a type 
which usually results in death 
in 10 years. John survived for 
twice that, ignoring predictions 
of his life expectancy. Even 
when forced to give up work, 
he took up new pursuits – 
learning Latin and Greek and 
forming a weekly Shakespeare 
reading group. His many 
friends from MBA days and 
elsewhere will miss him.

Obituary
John Johnstone
1947 – BCom 
John died on 5 July 2014, aged 
93. He was born in Edinburgh 
on 7 April 1921 and his part-
time studies at the University 
of Edinburgh were interrupted 
by war service. He entered 
the Royal Navy in September 
1941 and served on board the 
aircraft carrier ‘Illustrious’ and 
then on convoy escort and 
minesweeping duties. Post-war, 
John resumed his studies at the 
University, graduating with his 
BCom in 1947 and he went on to 
qualify in 1953 as an accountant. 
He gained experience in several 
branches of local government 
finance, becoming a Depute 
City Chamberlain in 1961 and 
then with the Scottish local 
authorities’ pay negotiating 
bodies covering administrative 
staff and manual workers. 
In 1971, he joined the joint 
negotiating committees for 
primary and secondary teachers 
in Scotland. He worked on 
other pay-related work with 
public bodies throughout 
the 1960s and 1970s. His 
particular contribution to the 
modernisation of negotiating 
systems and pay structures in 
Scotland was recognised by the 
award of the OBE in 1985. He 
retired the following year.
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Rob Kriletich (2003 MBA full-time) 
welcomed little Alyssa into his family in 
January, joining her older brother Liam. 
They make regular trips from home in 
Sydney to Europe – and will be enjoying 
a snowy Christmas later this year. Rob is 
now National Delivery Manager for NEC 
Australia and trying to minimise travel 
which can be time consuming in such a 
large country, in order to spend time with 
his wonderful family.

Kristina Smith and Ilya Rogovoy (both 
2010 MSc International Business and 
Emerging Markets) welcomed a son to 
the world, Artyom Ilyich Rogovoy, born in 
Moscow on 10 January 2014. In February, 
they relocated with their one-month-old 
to Minsk, Belarus, where Ilya is the new 
Regional Director of EMC Minsk and will 
develop the region. Artyom already holds 
an American and Russian passport and is a 
citizen of the world travelling between the 
US, Russia and Belarus.

NEW ARRIVALS – LATEST ADDITIONS TO THE ALUMNI FAMILY

Robert Harwood (2002 MBA full-time)  
and Diki welcomed their first son Theodor, 
who was born on 27 May 2014, at the  
John Radcliffe Hospital, Oxford, weighing 
7lb 7oz. Robert and Diki are living in 
Abingdon, Oxfordshire, and have enjoyed 
the first few months of parenthood.

2013 – MSc International  
Business and Emerging 
Markets
Keeyoun Shim 
Keeyoun got engaged 
to Juyeon Seo in Seoul, 
Republic of Korea, after 
seven years of dating. They 
have wonderful memories of studying in 
Edinburgh together. 

2013 – MSc Management
GH Anderson
Glenn has joined Val Vista 
Capital Management 
as Executive Business 
Relationship Manager 
to run Val Vista Capital 
Appreciation Fund.

2013 – MSc Marketing
Julia Baunemann
After graduating in 2013, Julia moved to 
Madrid to work for the United Nations World 
Tourism Organisation in the Tourism Market 
Trends department.

2013 – PhD in Management
Sherif Ayoub
Sherif Ayoub has published a new book entitled 
Derivatives in Islamic Finance: Examining 

the Market Risk Management Framework 
(Edinburgh University Press). The book offers 
an economic and legal analysis of derivative 
hedging instruments in Islamic finance.

2014 – MA (Hons) Business with  
Enterprise and Innovation
Thom Roberts
Thom started work with IBM in Southbank, 
London, in August as part of its technology, 
transformation and strategy consulting 
graduate scheme.

2014 – MA (Hons) Business with Marketing
Julia Patience
Julia said: ‘I have recently joined Core-
Asset Consulting as a Trainee Recruitment 
Consultant. Based in Edinburgh, Core-Asset 
Consulting is an independent recruitment firm 
dedicated to the investment management, 
financial services and accounting and finance 
markets within Scotland. As a member of 
the Core-Asset Solutions team, my training is 
primarily concerned with interim, temporary 
and contract recruitment.’

Share your news
The ‘Where are they now?’ 
section is one of the  
most read in Aluminate. 
Here, we regularly feature 
news from alumni about 
what they’re doing,  
where they’re working  
and whether they’ve 
moved, as well as family 
updates. We are also on 
the lookout for articles, 
so if you have started 
your own business, have 

been promoted, or have 
an interesting story to tell, 
we’d be delighted to hear 
from you. 

With Aluminate going  
to all of the School’s 
alumni, we welcome 
contributions from all 
Business School alumni  
of all graduating years.  
You can upload your  
news and photos online.

Just visit the website 

at: www.business-school.
ed.ac.uk/alumni/ 
alumni-services/magazine 
and click ‘Share your news 
with us today’. 

Alternatively, you can 
email the Alumni team at: 
alumni@business-school.
ed.ac.uk or write to the: 
Alumni Manager, University 
of Edinburgh Business 
School, 29 Buccleuch 
Place, Edinburgh EH8 9JS.
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Pat Apperson (1987 MBA full-time)  
and Dr Elaine Moreland were married on  
24 May 2014 in Greenville, South Carolina, 
USA. They are residing in Greenville where 
Pat is working on a PhD in Public Policy 
at Clemson University and Elaine is an 
endocrinologist pediatrician with the 
Greenville Health System. They both look 
forward to visiting the University soon.

Jeannie Forbes (1993 MBA full-time) was 
married in the Reed Hall at the University of 
Exeter on 2 November 2013. Her husband, 
Professor Sir Steve Smith, is the Vice-
Chancellor there. Although she couldn’t get 
married in Scotland, Jeannie did her best to 
have a very Scottish wedding. She wore a 
Forbes tartan suit and Steve wore a Smith 
tartan tie. They served Scottish smoked 
salmon, haggis and cranachan for lunch and 
were able to find a student from Edinburgh 
to play at the ceremony.

Amanda Vaughan (2003 MBA full-time) and 
Adam Nickerson were married on 30 March 
2014 inside the beautiful Grand Hall of 
Adlington Hall, Macclesfield, one of the most 
beautiful country homes in England, set in 
2000 acres of Cheshire countryside. The 
reception was at the Hunting Lodge, which 
is also within the grounds of Adlington Hall.

Saro Dedeyan (2004 MBA full-time) 
married Maria Karamanukyan in Beverly 
Hills, Los Angeles, California, in May 2014.

Daniel Lehmann (2005 MBA full-time) 
married Isabel Rodriquez on 31 January  
2014 in Durrow Castle, Co Laois, 
Ireland. Isabel moved from Ireland 
to Switzerland two years ago. 
Daniel said: ‘She made me the 
happiest man on earth.’

Yi Luo (2008 MSc 
Management) and Tang Siqi 
were married on 29 June 2014 
in their hometown, Chongqing. 
They met in May 2013 through a 
friend’s network. Both of them 
are now in Shanghai. Luo is a 
banker in Citigroup; Tang is a 
landscape architect.

Mengqi Jiang (2009 MSc 
Management) and Yongxin 
Yu were married on 25 April 

2014 in their hometown, Jiangsu, 
China. Mengqi is the founder of 
Young Development Centre 
– an educational consulting 
company in Shanghai, China  

(www.i-ydc.org). Yongxin 
Yu is a professional 

golfer. They met 
through a mutual 

friend – an alumnus 
of the University 

of Edinburgh. Mengqi wishes to revisit 
Edinburgh with Yu someday.

Tiffany Tye (née Natelborg) (2010 MBA 
full-time International Business) married 
David Tye on 7 September 2013. They were 
married in Tiffany’s hometown of Huntington 
Beach, California. They met in 2010 on a 
rooftop café overlooking the Taj Mahal at 
sunset while Tiffany was interning in India 
as part of her MBA. David had been 

WEDDING BELLS
CONGRATULATIONS TO ALL THE HAPPY COUPLES

Pat Apperson 
and Dr Elaine 
Moreland 
(left)

Jeannie 
Forbes and 
Sir Steve 
Smith 
(right)

Amanda 
Vaughan 
and Adam 
Nickerson
(right)

Saro Dedeyan and  
Maria Karamanukyan 

(above)

Daniel Lehmann and  
Isabel Rodriquez 

(above)

Yi Luo and Tang Siqi 
(above)

Mengqi Jiang 
and Yongxin Yu
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working in Africa at the time. They recently 
purchased their first home in Pittsburgh, 
Pennsylvania, where they relocated after  
the MBA and Africa.

Bin (Bruce) Xu and Qian (Rita) Xu (both 
2010 MSc Accounting and Finance) were 
married on 20 March 2014 in Ningbo, China. 
Bruce joined Queen’s University Belfast as  
a lecturer in finance in July.

Gautam Jindal (2010 MSc Carbon 
Management) tied 

the knot with his 
college sweetheart 
Vinamrata Khare on 

22 December 
2013 in 
Chandigarh, 
India. The 
wedding 
was held 
as per 
traditional 
Hindu rites, 
in presence 
of family 
and friends.

Patricia 
Ramos 
(2010 MSc 

Management) met the 
composer and guitarist David 
MacGregor while living in 
Edinburgh and after she 
graduated, they were married 
on the beautiful beach of 
Cancún, Mexico, last February. 
Patricia said: ‘We are now living 
a very happy and very different 
life in one of the biggest cities 
of the world, Mexico City.’

Fedor Babkin and Maria 
Englund (both 2010 MSc 
Management) tied the knot 
this July on a sunny day in 
Helsinki, Finland. Having been 
together for ten years, both 
attended the MSc Management programme, 
completing the degree together in 2010. 
They currently live in Dublin, Ireland.

Fawad Ali Khan Chandio (2011 MSc 
Accounting and Finance) married ‘the  
love of his life’ Rabail Fawad Chandio  
in what Fawad called a ‘long-awaited 
wedding for me and my parents of their  
only son’ on 30 March 2014 in Hyderabad, 
Sindh, Pakistan.

Natascha Santjer (2012 MBA part-time) was 
married to Stefan Weber on 28 June 2014. 

Natascha was joined on her 
special day by fellow classmates 

Teresa Ironside, Louisa Lawes 
and Nicola McGowan. Niena 
Mistry (2004 MBA part-time) 
was also in attendance at the 

wedding in Hamburg, Germany. 
The happy couple were piped 
to the reception venue.

Nazreen B Fauzel (2012 MSc 
Finance and Investment) and 

Shehzad Ally Purdasy (2011 
MSc Finance and Investment) 

tied the knot on 1 May 2014 
in Mauritius. They both work 
for Barclays Bank Mauritius 
Limited as ALM, Liquidity and 

Capital Analyst (Nazreen) and Derivatives 
Sales Dealer (Shehzad). Edinburgh, 
specifically the Business School, holds  
a special place in their lives.

Saidah Asilah Abdul Shukor (2013 MSc 
International Business and Emerging 
Markets) married Muhammad Rasyaik Murad 
in a beautiful traditional Malay wedding in 
Terengganu, Malaysia, on 15 March 2014. 
Saidah says she did invite her classmates but 
understood that Malaysia is very far for them 
to attend. She has other good news to pass 
on: she is a mother-to-be.
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