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or via continued involvement with our 
research activities. We are recognised for 
the diversity of our students and faculty;  
as alumni you are the embodiment of  
that global Edinburgh family.

Our focus is to continue the investment 
in research and boost our teaching and 
learning, the bread and butter of our 
contribution to society and the economy. 
We have also strengthened our student 
experience; increasing participation in 
activities and decision-making, as well  
as widening opportunities for  
hands-on learning.

Some recent highlights include our  
new MSc in Business Analytics, for which 
we have fantastic support from Dixons 
Carphone, who have been generous with 
scholarships and expertise. Engineering 
solutions giant Costain have also partnered 
with our researchers to identify and reduce 
carbon in the supply chain, in a project 
hosted by Volvo construction equipment.

BUSINESS CHALLENGES

Carbon emissions and climate change  
are one of the world’s growing challenges, 
featuring in the agenda of the academic 
community and international organisations 
alike. It’s our responsibility to bring 
students into this conversation. I recently 
hosted Stephen Clarke, CEO of WHSmith, 
one of Britain’s oldest companies, as he 
launched our new Global Challenges course 
for first year undergraduates. WHSmith 
takes pride in its high-street heritage but 
remains agile, adapting to the changing 
demands in the market. 

Meeting Stephen was an inspirational 
moment for all of us, and reminded me  
that Edinburgh’s traditions are as important 
as our commitment to help shape a better 
future. In 2016 we launched the Executive 
Women’s Leadership Programme, an 
eight-month course that addresses the 
current gap in women progressing from 
mid-management to senior-management 
positions. By the end of 2017, we will have 
worked with almost 100 women from 
Scotland’s largest employers. It’s an area 
we are leading on; earlier this year the 
Financial Times MBA ranking placed us  
at number one globally when it comes  
to gender balance across faculty and 
cohort, an accolade to which we can  
add our Athena Swan Bronze Award.

Edinburgh continues to be an incredible 
place to study, live and work, and in 
addition to a strong financial industry,  
the city is now a UK top spot for  

startups and scaleups. A growing number 
of our students are winning entrepreneurial 
awards, carving out their businesses with 
invaluable mentoring and support from  
this tight-knit community.

We hope to hear from you in the near 
future as we embark on new initiatives  
and ways of getting involved, including  
the launch of our new Alumni Groups  
and Regional Ambassadors Programme. 

On the back of your feedback from the 
recent alumni survey, we have evolved  
the direction of Aluminate, to include  
in-depth pieces on latest research, 
interviews with alumni, and more ways  
to keep you connected with peers  
across the network. I hope you like it!

 FIRST JOB  
 Graduate manager with Marks  
 and Spencer Plc. Taught me a  
 huge amount about the ethic  
 of hard work and discipline.

 FAVOURITE THING ABOUT  
 THE CITY 
 I love Edinburgh because  
 it has all the attractions and  
 amenities of a city but is on  
 such a manageable scale.

 WHAT YOU ENJOY MOST  
 ABOUT YOUR JOB 
 Working with a huge variety  
 of people, across the School,  
 the University, the city  
 and beyond.

 BUSINESS IDOL  
 Difficult to choose just one!  
 I admire those who promote  
 the value of people and  
 diverse thinking.

Welcome
Back in 1990, I graduated with a  
Commerce Degree from what is now the 
University of Edinburgh Business School.  
In the early days of my career, I worked 
with one of Britain’s most established 
retailers, but my inner curiosity and the  
lure of academic research eventually 
brought me back to the city to  
undertake a PhD. 

I’ve seen the School grow in expertise  
and internationalism over the best part  
of three decades. Firstly as a student, and 
then as lecturer, director of research and 
now Dean, I’m immensely proud to be  
part of this collective of communities  
of students, faculty and alumni.

We are always enriched by the enthusiasm 
and engagement alumni offer, be it through 
on-programme activities, treks that spread 
as far and wide as Colombia and India, 

Professor Wendy Loretto 
was appointed Dean in 
February 2017. An alumna 
of the Business School 
herself, she explains how 
much it means to take on 
the role. 

Professor Wendy Loretto

“Edinburgh continues 
to be an incredible 
place to study, live  
and work.”
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Pavle Sabic

Olive Darragh

N E W S
Key alumni
appointments 
in the School 

Of most signifi cance was 
the appointment of Professor 
Wendy Loretto (BCom 1990) to 
the position of Dean in February. 

We also appointed two new 
Associates from the alumni 
network, namely Pavle Sabic 
(MSc 2008) and George 
Mackintosh (BCom 1979), who 
join Tom Hutcheson (MBA 2001) 
and John Leburn (BCom 1980). 

Other alumni continue to 
support the School in their role 
as Honorary Professors. They 
include Angus Cockburn 
(BCom 1985) who spoke 
to alumni and students in 
November, OIive Darragh 
(BCom 1985) who joined the 
alumni panel in New York in 
September, Guy Jubb (BCom 
1973) and Donald MacRae OBE 
(MBA 1991).

All Associates and Honorary 
Professors are experienced 
practitioners, who provide 
insights and perspectives to 
complement our teaching 
and other School activities. 

A number of academic staff 
are of course alumni themselves 
including Dr Arman Eshraghi 
(PhD 2012), who was recently 
appointed as Director of the new 
MSc in Finance. In September, 
he was awarded an Excellence 
in Teaching award, joining other 
winners this year including 
Dr Caroline Marchant (PhD 
2016), Dr Mary Ho (PhD 2011) 
and Dr Matthew Brander (PhD 
2016).

Alumni really are the lifeblood of 
the Business School with many 
taking on specifi c roles this year.

Success in 
New York 

Hosted by the School, the panel event 
was attended by alumni, corporate partners 
and industry contacts in the city, with great 
opportunities for networking for all 
who attended.

With a strong panel chaired by Mark 
McSherry (MBA 2001), Editor of the Scottish 
Business Review, the event featured lively 
discussion and debate on topics such as 
diversity and how to stay competitive in 
your marketplace. 

We are grateful to our wonderful panelists, 
Olive Darragh (BCom 1985), Founder and 
CEO of Zolio Inc; Pavle Sabic (MSc 2007), 
Head of Market Development at S&P Global 
Market Intelligence; Ashley Bendell (BCom 
1999), District Manager, Majors Accounts 
ADP and Dr Allison Schrager (MA(H) 
Economics 2000), Columnist at Quartz 
for volunteering their time and expertise 
to support what was a very successful event.

Navigating industry and 
career challenges in a 
fast-paced world was the 
theme for a special alumni 
panel event in New York 
in October.

Social 
innovation
events 
in India

As part of our new international 
alumni engagement programme, 
Dr Winston Kwon, Chancellor’s 
Fellow, delivered masterclasses 
to alumni and other guests on 
the challenges of scaling social 
innovation in both Mumbai and 
New Delhi in July. 

Prospective students and 
offer-holders also attended 
the events and enjoyed the 
opportunity to chat to locally- 
based alumni about their 
experiences whilst in Edinburgh.

During the trip, we also took 
the opportunity to establish 
relations with a number of 
organisations including Dasra, 
World Bank (India) and the 
Centre of Environmental 
Education (CEE); identify a 
range of new leads for research 
and corporate partnerships; and 
continue planning towards a 
new innovative cross-disciplinary 
trek to India for undergraduate 
students. We look forward to 
visiting again soon.

Mumbai and New Delhi 
alumni enjoyed masterclasses 
in social innovation in July.

Professor Wendy Loretto

Pavle Sabic, Olive Darragh, Mark McSherry, Allison Schrager and Ashley Bendell

George Mackintosh
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Dublin Trek
Over 20 students from a range of postgraduate and undergraduate programmes were 
selected to visit Dublin in April. We were grateful for the support of our alumni including 
Andrea Barker (MBA 2012) and Thomas Koch (MSc Banking and Risk 2016) for hosting 
a range of interactive behind the scenes visits for us to a range of companies including 
Murex, Google, and the Accenture Innovation Centre.

MSc student, Zhe Han, who attended the trek, said: “With only three days to complete our 
trek, we defi nitely put our time in Ireland to good use…the trip was extremely signifi cant in 
providing insights into companies that integrate technological solutions into their businesses.”

Our annual student trek to Dublin took place in 
April with a theme of ‘Technology and Innovation.’

Burns Night 
Gala Dinner

Held at the prestigious Waldorf Astoria 
Caledonian Hotel, the event was a wonderful 
opportunity for alumni to build new contacts 
across the network and reconnect with 
classmates. It also provided the chance to 
say thank you to many of the alumni who 
continue to support the School. 

The event attracted a mix of graduation 
years, with recent alumni mingling with 
alumni from as far back as the 1970s. 
With some alumni travelling from 
overseas including Toronto and Oslo, 

and with many of the School’s degree 
programmes represented, the evening 
proved to be a wonderful occasion 
to bring members of the alumni 
community together.

We were very grateful to the alumni 
speakers who made the evening such 
a success. Alasdair Macnab (PhD 2011) 
welcomed guests to dinner and led the 
proceedings throughout the evening. 
Judy Wagner (BCom 1979) delivered the 
Selkirk Grace and the Immortal Memory 
was provided by Eve Poole (MBA 1998) 
combining a mix of stories, poetry and song. 
Particular thanks go to Roddy Deans (BCom 
2001) from Reel Time Events for his piping 
skills and fl amboyant Address to the Haggis.

Alumni from around 
the world came back 
to Edinburgh in January 
for our annual Burns 
Night Gala Dinner.

DATE FOR YOUR DIARY
The 2018 event will take place at the Balmoral 
Hotel on 26 January, with George Mackintosh 
(BCom 1979) giving the Immortal Memory.

New ways 
to stay 
connected 
with alumni 
on social 
media

Refl ecting the diverse interests of our 
15,000 strong global network, the new 
groups mean that in addition to the main 
UEBS Alumni group (and MBA Alumni 
group), we now have a set of themed 
discussion groups, open to all current 
UEBS alumni and students. The seven 
themes are Banking, Finance and 
Accounting; Business Analytics; 
Entrepreneurship and Innovation; 
Human Resource Management; 
International Business; Management 
and Strategy; and Marketing. 

Join today and start networking and 
sharing knowledge with like-minded 
alumni across the network. 

In addition to LinkedIn groups, we now 
also have a dedicated UEBS Alumni 
Group on Facebook. 

Connecting across the alumni community 
is now even easier with our restructured 
LinkedIn discussion groups.

KEEP UP TO DATE
To keep up to date on alumni news, 
visit business-school.ed.ac.uk/alumni
or follow us on Twitter @UEBS_Alumni 
for the latest community updates.

Crafty students 
show how to 
#makeyourmark 

Following a hugely successful launch event 
in March, the School hosted the second 
#makeyourmark event in October. 

Having worked on their ideas over an 
intense 48 hours, teams of entrepreneurial 
undergraduates pitched their ideas to a 
panel of judges including Alice Thompson, 
Founder of Social Bite. 

The winning team, Crafty Care, unanimously 
impressed the judges with their subscription-
based box of crafts to tackle loneliness and 
isolation in old age. 

Dean, Professor Wendy Loretto, said: 
“Today’s graduates are looking to shape 
their own paths as either entrepreneurs or 
employees, with more and more companies 
embracing a culture where making a 
difference while making a profi t is part 
of their mission.

“We were overwhelmed by the quality of the 
work they produced in such a short space 
of time, with some genuine social innovation 
that truly impressed the judges”.

Teams of entrepreneurial 
undergraduates were 
challenged to fi nd business 
solutions to global social 
challenges in October’s 
#makeyourmark
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He has seen the approach of marketeers 
change. Where once there was a voracious 
appetite to harvest every scrap of data 
relating to a customer, now that this is 
a realistic possibility, people have had 
to stand back and think about what 
they actually want to know. 

“The approach before was that you would
ask for everything,” he says. “Now you need 
to know what the question is. If you know
the question you can look for the answer.
Marketing has evolved so much and it’s so 
much more scientifi c. People need to see 
things in a different manner and this comes 
from education.”

The stakes are exceptionally high.
The International Data Corporation (IDC)
estimates that the big data analytics market 
will soon surpass $200 billion. In 2016, it was 
$130.1 billion but by 2020, it is expected to 
be more than $203 billion. 

Saurabh and his Reading-based company,
All About Data, enables vast collections 
of company data to speak to each other. 
Analysis - such as future customer
behaviour - can then take place. He works 
out where the data is, what format it’s in, 
who holds it, and any confi dentiality issues.
His dissertation, over a decade ago, was 
about the future of loyalty cards so he’s
well ahead of the game. 

“The problem has been keeping the data,” 
he continues. “Until the very recent past you 
couldn’t do that. Now you’re able to keep 
data in a cost-effective manner. Not that long 
ago, keeping a couple of terabytes of data 
would cost billions of pounds; now that cost 
is a few hundred thousand pounds. There’s 
been a big shift in processing too.

“The turning point has been the shift in
the cost and the uplift in the technology.
Data-driven companies like Amazon and 
Google have shown the power of data 
and what you can achieve.” 

Someone else who feels that 
big data can be misunderstood 
is David Eccles (MBA 1999). 
He’s director of Edinburgh-
based company Wallscope 
who ‘unlock the value of 

data and quickly convert it into realisable 
information’ and recently he has been 
collaborating with researchers at the School. 

“A lot of people don’t consider what they
actually want from the knowledge they 
acquire,” David explains. “We’re showing 
companies that there is commercial value 
in joining small amounts of data. We can let 
them tell better stories about their customers 
and create better engagement with them.”

Wallscope take a statistical approach to big 
data, particularly in allowing businesses to 
see a live ‘dashboard’ of their information. 
Why analyse all the data when you could 
look at a smaller amount and fi nd out what 
you want to know? 

“There’s a physical problem with real-time 
data reporting,” he says. “If you throw a 
billion records at a server, there are huge 
overheads in just processing that. But if you 
put a statistical sampling layer in there, you 
might only want to look at 5% of the records
because that’s all that’s statistically valuable.”

Seeing the value in data is, for David,
important for companies to not only
engage with customers, but also be more
responsible with what they hold. Being 
ready for the EU General Data Protection 
Regulations (GDPR) is a case in point. 
These aim to strengthen data protection 
for individuals within the EU and its export 
outside the EU. 

“If you want to be clean on GDPR, 
you’re better not seeing it as an abstract 
obligation. You really want to know your 
customer better. If they don’t want to 
engage with you, stop contacting them. 
It’s a waste of money, it’s a waste of 
resource. The smart companies are the 
ones who really know their customer and 
target them effectively, they’re not going 
to get fi ned under GDPR as they’re 
holding data that is really valued 
by the customer. 

“The data swap between individuals 
and Facebook was massive. And 
people did that because they got 
a benefi t of doing it. Businesses 
that aren’t doing that will 
be dinosaurs, they just 
won’t survive.”

TAMING 
THE

BEAST
Businesses around the world, from startups to global goliaths, 
are generating data at a speed and volume never dreamed of 
before. Here, three UEBS graduates consider how to bring the 
ravaging animal under control, while over the page, read about 
how the School is preparing students for their data future.

A
s data expands 
exponentially, the need 
for people in business 
to make sense of what’s 
being produced - and 
give a competitive edge - 
also increases. 

Progress in technology has allowed for 
the capture and storage of more and more
information, but there is a huge defi cit in the 
supply of people to interpret this massive 
amount of data. In the US alone, according 
to a recent McKinsey Global Institute study, 
by 2018 there will be a shortage of 1.5 million 
managers and analysts who can understand 
and make decisions based on big data. 

So, suddenly the issue isn’t about how do 
businesses gather data, but what on earth
do they do with it now they’ve got it and
who is going to help them fi gure it all out? 

“Knowledge isn’t necessarily power; you 
have to really defi ne what you want to know.”

So says Saurabh Gupta 
(MBA 2005), who helps 
organisations such as telecom 
giants Vodafone and O2, as 
well as supermarkets Tesco 
and Sainsbury’s, understand 

the ever-growing terabytes of data at
their disposal. 

“A lot of people don’t 
consider what they 
actually want from 
the knowledge they 
acquire.” 
David Eccles (MBA 1999)
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DON’T GET LEFT BEHIND 

Professor Jamal Ouenniche, Chair in 
Business Analytics and the School’s Head 
of Management Science and Business 
Economics Group, believes that the way 
that the business world approaches big 
data needs a step change in approach. 

Companies who don’t take the leap of broadening 
their thinking about big data will get left behind. 

“It’s a competitive advantage being able to know your 
market, the competition, the products, the behaviour of 
your consumers or the markets you’re interested in, and 
being able to act upon that knowledge,” he explains. 

Businesses need to go beyond the traditional number-
crunching role of computer science. “We’re extracting 
intelligence from the data,” he says about the way the 
School is preparing students for life after graduation.

“We are more grounded in the application of big data 
and business. It’s one of the priority areas for the 
University and the School is taking the lead on 
business analytics of big data.”

BUSINESS-FOCUSED 

In particular, the School’s new Masters in Business 
Analytics is the perfect evolution for what the 
School offers both students and the business 
world. “We’ve got the expertise and the 
natural set up for analytics in business,” 
says Ouenniche. “And we’re more 
into the business applications 
than computer science. 

“Our applications are
business-focused. In 
computer science 
that’s not always the 
case. Computer 
science is less 
theoretical – 
everything 
we do is 

based 
around 

application 
and the 

decision 
problems, 

prediction 
problems and so on.”

The programme also 
draws on the School’s close 

relationships with business 
partners – a successful ongoing 
project with Dixons Carphone for 
instance (see RHS panel for more 
on this). According to Jamal, this 
allows students to ‘get their hands 
dirty within the programme’ and 
gain experience that they can use 

Building excellent 
relations in big data 

DIXONS CARPHONE 

As Professor Jamal Ouenniche mentions, 
the School excels in partnering with industry 
for the benefi t of both students and the 
businesses involved. One particularly fruitful 
association is the relationship with electrical 
and telecoms retailer Dixons Carphone 
which has been in place since 2015. 

Growing out of an initial philanthropic
donation, the partnership was, from the 
start, designed to champion and develop 
the role of data science and analytics 
in business education. 

The collaboration has invested close to 
£500,000 in various initiatives – including 
Dixons Carphone scholarships and an
academic post, the Dixons Carphone
Lecturer in Business Analytics currently
held by Dr Johannes De Smedt. 

Douglas Graham, whilst Business
Development Manager at the School,
developed the relationship and enthuses 
about the level of access that Dixons allowed. 
“On web analytics, Johannes is designing the 
whole course around Dixons Carphone. The 
business comes in and sets a real problem. 
So, instead of doing an essay for a theoretical 
topic, the students’ assessed piece of work 
will be solving a problem from Dixons. 
Effectively like consultants. 

“What’s really interesting is that Dixons isn’t 
just giving access to its own company, it’s 
opened its address book, essentially its supply 
chain in the data world, including companies 
like Adobe, Google and Hitwise. It means the 
students get to solve the problems using real 
industry tools and data which is something 
quite unique.”

immediately after graduation without the 
need for employers to train before they
start work. 

In addition to the relationship with Dixons, 
Jamal and his colleagues are currently 
working with Marks & Spencer on 
the effective management of fl eet 
data and are in talks to work 
with Procter & Gamble. 

The School is particularly 
strong on predictive 
and prescriptive 
analytics – it’s not 
enough to look 
at what has 
happened 
in the 
past. 

The real 
value comes 

from being 
much more 

ambitious. “The idea 
is to analyse historical 

data, understand the 
problems and then predict 

the future,” Jamal continues. 
“We then use these predictions 

in prescribing a solution to business 
problems to implement 

proactive plans.” 

Excitingly, the School’s predictive analytics 
course has been looking at the volatility of 
stocks. It’s also looking at the modelling risk 
profi les of fi rms listed on the London 
Stock Exchange. 

LOOKING TO THE FUTURE 

The next step, Jamal believes, is that 
companies must put in place smart methods 
for decision making, in order for them 
to automate. 

“Most organisations are part of supply chains. 
The design and operational management of 
supply chains are very important and they 
impact each other. In terms of design, we’re 
talking about the spatial confi guration of 
the network; the supplier, the warehousing, 
distribution etc. Most of these decisions with 
analytics can be automated.”

With automation of day to day operations,
decision makers can spend more of 
their time on the growth of business. He 
concludes: “That means that managers can 
work more on strategic things, things that 
are more impactful.”

Douglas Graham (left) and 
Dixons Carphone representatives 
at a student presentation

The potential of big data 
is being scrutinised in 
healthcare too. Alumnus 
Neil Leslie is Senior Director, 
Project Management with 
ICON Plc, a global provider 

of outsourced drug development services. 

He wrote his dissertation for his 2016 
MBA on how big data is transforming 
healthcare and pharmaceutical research, 
and suggested the subject could be viewed 
as a crisis or a strategic opportunity. 

“Some innovations are an evolution of 
technology but big data really is a radical, 
disruptive technology that will change the 
way we do things,” says Neil. Considering 
public spending on healthcare is 
expected to increase from around 6% 
of GDP to almost 9% of GDP in 2030 
and up to 14% by 2060 (OECD), the 
need for effi ciencies is clear. 

“Big data in healthcare and pharmaceutical 
research defi nitely has the potential to live 
up to the hype,” Neil explains. “Most people 
are talking about the potential and that 
it’s needed.”

“The governance of patient care data – 
that’s the diffi cult element. Who’s in charge 
and who controls the regulations? It’s very 
clear that it hasn’t transformed healthcare 
and pharmaceutical research yet. It has 
taken a long time and it will take 
a long time.” 

While the big data approaches used by
Saurabh Gupta and David Eccles have 
been slow to be adopted in healthcare, 
there are some common themes 
and benefi ts. 

“Ultimately big data will help patient care
be more patient-led. It’ll be more from the 
bottom-up rather than being controlled
by governments and by healthcare
institutions. I think patients will have more 
control in research and in their care. I think 
that healthcare will be more accessible, 
interactive and faster. There will be a higher 
quality of decision-making. A deeper look
at data to aid decision-making.”
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Professor John 
Amis shares 
three pitfalls 
alumni should 

avoid when driving strategic 
change in their organisations.

More than two thirds of change programmes fail so it’s
important to know how not to get it wrong. Leadership 
expert Eve Poole (MBA 1998) gives us her take.

A failure of change management brought 
me to Edinburgh to do my MBA. After my 
undergraduate degree in Theology, I won 
a coveted direct-entrant role working for 
the Church Commissioners, who manage 
a £8bn portfolio for the Church of England. 
One of my jobs was to assist in a national 
re-organisation programme, which sought 
to streamline the Church and re-align it 
underneath a new Archbishops’ Council. 
The project was somewhat of a disaster: 
my theology degree was really no help. 
So I headed north to UEBS to learn 
retrospectively how it should have 
been done.

Armed with my MBA Student of the Year 
award, I sallied forth again, this time as a 
Change Management consultant for Deloitte. 
Ah, the tools I learned there! I was a whizz 
at change workshops, communications plans 
and stakeholder management. So why was it 
that still so many of these projects failed to 
deliver the benefi ts they had promised?

Whilst teaching leadership at Ashridge 
Business School, I fi nally realised what causes 
the problem. No matter how elaborate your 
processes, or how diligently you structured 
your project, if those leading it do not
role-model the change that is required,
the project is doomed to fail.

But how best to help leaders lead change 
well? What I learned from all those change 

tools and models is that they are all based 
on Elisabeth Kubler-Ross’ Grief Curve. You 
can test this yourself by asking people to 
stand up and ‘change something about 
themselves.’ Instinctively, they will take off 
a ring or a watch, when of course they could 
just have easily borrowed a hat. So the fi rst 
step in any change process is to discover 
who will lose what, why this matters, and 
what might replace it. 

Otherwise, resistance to change tends to 
arise from a number of root causes. The fi rst 
is relatively fi xable – those involved may 
simply not have access to all the information 
that you do, and may not really understand 
why the change is necessary. So you may 
learn that you need to communicate 
rather better. 

The next is also quite straightforward: they 
may fear that the change will expose a lack 
of skill or competence. So you may need 
to train, coach, mentor or transition those 
involved as the change progresses. The fi nal 
reason is the trickiest: a lack of motivation. 
People are motivated to change in myriad 
ways, and there is no substitute for the hard 
work involved in fi guring that out for each 
and every person in your charge. 

But what helps most is your excellent 
example: they simply won’t buy the change 
unless you demonstrate by your every word 
and action that it is not only required 
but inevitable.

Eve’s book Leadersmithing: Revealing the 
Trade Secrets of Leadership is out now.

Making 
Change 

Work
LACK OF VISION

Great change leaders 
understand the external 
challenges facing an 
organisation and engage 
people at every level 
to build a collective 
understanding of the 
transformation required.

POOR COMMUNICATION

Communication can 
mobilise people to engage 
with change, but if it’s not 
implemented effectively, it 
will quickly derail even the 
most well-planned change 
processes. Understanding 
how to use different modes 
of interaction for different 
messages at different 
times is critical.

DECLARING VICTORY 
TOO QUICKLY

Declaring victory too 
soon can cause the good 
work already done to 
unravel rapidly. Change is 
only effective if it can be 
sustained so it must be 
institutionalised so that 
what was once considered 
new and unusual quickly 
becomes taken-for-granted.
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Hindsight is a wonderful thing, particularly when it comes to business 
decisions, and entrepreneurs often consider the direction their 

business could have taken had they applied a different approach to 
starting up. Some plan and are committed to a path, whereas others 
may improvise and grow organically. While the latest UEBS research 

suggests the former are statistically more successful, individual 
approach is as unique as the businesses themselves.

HAVE

LIFT OFF

W
hether working from a comprehensive 
business plan or improvising along the 
way, most entrepreneurs will encounter 
hiccups, diffi culties or unforeseen 
circumstances. How they handle 

these situations will shape the direction and success 
of the business. 

One such entrepreneur is Asanka de 
Silva (MBA 2010) who faced signifi cant 
challenges since founding Liver Health UK 
in 2015. Working with charities to increase 
awareness of liver disease and developing 
products to improve liver health, Asanka 

found external forces affecting his meticulously 
planned business model. 

Given the opportunity to do it all again, Asanka says: 
“There are things I would do differently. I would be more 
careful about who we do business with – third parties 
often don’t mean to let you down, but it’s important to 
know where you rank in their priorities and have multiple 
back-up plans.” 

Asanka also says he wishes he had remained in 
employment while he laid the groundwork for 
his business before becoming fully 
self-employed. 

Lilian Lee (MBA 2012) founder and director 
of Fourth World Art, however, would rather 
have gone all-in when starting her social 
enterprise selling artisan-made homeware 
and accessories in the wake of the Haitian 
earthquake of 2010. She started the 

company while completing her MBA and holding down a 
full-time job and says: “If I could go back I would dedicate 
more time to the starting process. It was an intense time 
and I felt that there weren’t enough hours in the day.” 

Liza Sutherland (MBA 2013) set up a New 
York-based music distribution company in 
the 1990s before establishing Edinburgh-
based tech fi rm MeVi. She now supports 
and mentors entrepreneurs through the 
University’s Launch.ed initiative. 

Liza put her business hindsight into practice when 
she set up MeVi: “I didn’t write a business plan for my 
fi rst company and ‘winged it’, but I wrote a robust one 
including detailed market research and fi nancials for 
my second business.”

Although Liza had the experience of setting up one 
successful venture, she looks back at the start of her 
second and would make some changes: “Advice 
I would give my younger self when starting both 
companies would be to create more balance in life. 
Take normal holidays to relax and working holidays 
to think about the business at a higher level, while 
making more time for family and friends.”

PLAN FOR SUCCESS

The latest fashion in startups 
is to abandon formal 
planning and improvise, but 
as Professor Francis Greene 
explains, planning is still key.

“In the past, writing a formal business plan was 
a necessary initial step in setting up a startup, 
but as many plans didn’t survive contact with 
the customer, they were often consigned to the 
proverbial shelf to gather dust. Improvisational 
approaches such as lean startup are now 
fashionable in the startup space, but my 
work showed that entrepreneurs adopting 
this approach are less likely to succeed than 
those with written plans. 

A key fi nding is that startups with a formal plan 
are 16% more likely to become cash fl ow positive 
than those who improvise. There may be any 
number of causes for the disparity, but one 
compelling argument is that formal plans increase 
the likelihood of accessing funding. For most 
entrepreneurial fi nanciers, having a business 
plan is essential. 

Plans also drive goal-oriented behaviour 
by establishing what success looks like and 
orchestrating business activities to achieve 
that end. A plan makes it easier to get to 
where you want to be if you know where that 
is and you have the directions to get there. 

There is no one correct way to lay out a business 
plan, but for it to be a successful tool for growth, 
it should include an executive summary that 
outlines what is the USP of the opportunity, the 
business model, and what success looks like.”

“Entrepreneurship is woven into the fabric 
of the Business School. From our dedicated 
MSc in Entrepreneurship and Innovation 
and specialist courses covering creativity 
and new venture creation, to the E Club 
and the Startup Festival, we are committed 
to fostering the spirit of innovation.” 
Dean, Professor Wendy Loretto.

The next annual Startup Festival will be 
held on 7 March 2018 in Edinburgh. Over 
the course of one day and through free 
events, it offers inspiration, networking 
opportunities, knowledge and skills, 
to entrepreneurs. 

business-school.ed.ac.uk/startup-festival 

HOW THE SCHOOL
CAN HELP

WE
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The gin 
industry 
is enjoying 
something of  
a renaissance as 
the spirit is more 
popular than it has 
ever been. But one 
alumnus is taking on  
the big brands with  
his innovative approach.

“The gin market in the UK is saturated and  
as a result, you need to be smart to navigate  
it well,” says Sam Trett (MBA 2013), who set 
up a challenger gin brand, Minus 33 in 2015. 

As the first brand launched by his 
Edinburgh-based company LoCa 
Beverages, Sam has carved out a niche 
for Minus 33 as a low-calorie alternative 
to traditional gins without compromising 
on taste. He explains: “In taste tests, we 
found that reducing the alcohol levels to 33% 
improved the taste of the spirit and we didn’t 
have to add any sugars or preservatives to 
counteract the burning taste of alcohol.” 

Despite being juniper-based, Minus 33’s 
lower alcohol by volume means it isn’t 
technically classified as a gin, but is made 
using many of the same processes and  
a unique combination of botanicals to 
create a lower-calorie gin-style spirit. 

Because the spirit challenged the 
conventions of gin-making and drinking, 
the product was not welcomed by all 
sectors of the market. “When we launched, 
we received a bit of heat for not being a ‘real 
gin’, but we realised that gin lovers liked our 
spirit, so I make no apologies for sticking 
with what customers told us they preferred. 
Because the market is so crowded, we knew 
it would be difficult to crack, but we’re up  
for the fight.” 

This bold approach has worked and Minus 
33 has received wide acclaim, being rated 
as one of the top 20 spirit innovations of 
2015 and receiving the highest marks in  
a poll by the world’s leading gin blogger. 

Sam also sees competition in the space 
as a sign of a healthy, growing market 
where the key challenge is to create brand 
loyalty among particularly discerning and 
inquisitive customers. There is a trend 
for gin drinkers to amass a small arsenal 
of different bottles to offer a variety to 
guests, according to Sam, who believes 
Minus 33 has a place in any collection. 

Although gin has enjoyed a meteoric 
rise in popularity in recent years, there 
is still plenty of room for growth. Over 
the coming years, Sam is planning to 
grow sales, the range and the team, 
further increasing Minus 33’s reach 

domestically and overseas. 

“As a pioneer in the low-calorie 
space, I see a lot of opportunity as 

consumers continue to become 
savvier about what they eat 
and drink. There was a bit of 
education at the start of the 
product journey, but we’ve 
found that with more choice 
and information out there 
than ever before, customers 
are willing to try new, 

recommended spirits. 

“We provide 
information for  

our customers  
that other  
alcohol brands 

simply don’t. The alcohol industry is one of 
the few areas in food and drink where it is 
not legally required to publish nutritional 
information, but we believe that everyone 
should have the information they need to 
make better lifestyle choices.

“The increasing public focus on health and 
wellbeing coinciding with a taste for gin has 
definitely helped us access customers that 
other brands simply do not reach.”

The innovative approach that  
self-confessed gin geek Sam has taken 
with LoCa Beverages is not an accident, 
but an extension of himself: “Minus 33 is 
unapologetically unconventional, created 
with a dose of healthy curiosity. We do  
things differently and are not scared to 
experiment to create great-tasting spirits.”

This eccentricity courses through the 
company extending to job titles. Sam is 
not the CEO or Managing Director, but 
rather the Proprietor and Geek. He earned 
the nickname from his design team after 
putting them through hours of intense 
taste sessions and in-depth briefings on  
the qualities of niche botanicals. Sam is 
proud of the nickname and decided to 
make it official: “I see it as a compliment.  
I take great pride in the recipe development, 
and a stuffy title like CEO didn’t suit the 
brand and didn’t fit me, personally.”

Sam’s vision of a gin with a difference  
is shared by those who have backed him  
in making his dream a reality. At the outset, 
Sam was awarded funding support through 
a UEBS pitching competition and he has 
since received backing from organisations 
such as Scottish Enterprise, Business 
Gateway as well as a community of angel 
investors and shareholders.

With this support, LoCa and Minus 33 have 
enjoyed success over their short existence, 
but Sam is focused firmly on the future.  
He says: “We have an exciting selection  
of recipes and products to introduce to the 
market in the near future, and are keen to 
continue to grow the company and secure 
more listings. There’s a lot of work ahead,  
but with a unique product and solid backing, 
I’m very excited about taking the next steps 
on this journey”.

THE GEEK 
APPROACH 
TO GIN

GROWTH OF THE GIN INDUSTRY
Although famed for whisky production, Scotland’s gin industry is quickly catching up, with 70% 
of all gin consumed in the UK being distilled north of the border. In 2010, UK gin sales were at 
£774m, jumping to £1.2bn in 2017 and forecast to continue to grow to £1.5bn by 2020.
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We know that managerial traits help 
explain the performance of companies. 
A growing body of research shows that 
age, gender, experience and educational 
achievement can explain variations in  
a firm’s capital structure, investment  
and profitability. 

But in all this research, the role of cultural 
heritage in shaping managerial behaviour 
and business outcomes is overlooked.

Recently, Dr Louis Nguyen (PhD 2015), 
Professor Jens Hagendorff and I embarked 
on research which shows that deep-seated 
cultural values, spanning many generations, 
can still influence decision-making in the 
present time. 

We were fascinated by the US as a country 
that’s been shaped greatly by immigration 
over the generations: many Americans 
have a recent immigration heritage.  
When you look at US CEOs, nearly all  
of them were born in America but they 
differ greatly in terms of their  
ancestral background. 

First we had to thoroughly research our 
subjects and trace the roots of more than 
600 US-born bank CEOs who were the 
children or grandchildren of immigrants. 
Working with Ancestry.com (the world’s 
largest genealogy database with access  
to almost 17 billion family histories) we 
hand-collected data on the ancestral 
country of origin of the CEOs. 

Looking at a range of documents from 
census records to marriage certificates 
and passenger lists on immigration ships 
that sailed from Europe to the US, 
we were able to map a CEO’s family 
tree for up to six generations. Doing 
this we were able to track a CEO’s 
ancestral country and how many 
generations ago their ancestors 
moved to the US. For example, 
James Dimon, the CEO of JP 
Morgan, is a third-generation 
descendant of Greek 
immigrants to the US. 

Industry shocks force a 
CEO to make decisions 
to navigate the firm 
through a changing 
industry environment. 
The decisions 
are likely to be 
complex, non-
routine, and 
unstructured. 
If the cultural 
heritage 
of a CEO 
matters to 
corporate 

outcomes, we should observe systematic 
post-shock differences across firms led 
by CEOs with different ancestries. Since 
the banking industry experienced a series 
of profound shocks to competition in the 
1990s, our study focused on banks.

We analysed the performance of several 
businesses and found that companies 
run by leaders whose cultural heritage 
emphasised restraint, group-mindedness 
and long-term orientation, were safer, more 
cost-efficient and, as a result, more likely 
to outperform under pressure. When the 
economy is tough and when competition 
intensifies, US banks run by CEOs whose 
parents or grandparents were immigrants 
tended to perform better. 

A CEO’s cultural heritage seems to affect 
performance through three bank policy 
choices: cost-efficiency, credit losses, 
and acquisition performance. That is, we 
found that CEOs with ancestors from 
high-restraint cultural backgrounds boost 
profitability by being more cost-efficient, 
while CEOs from a cultural background 
that is more uncertainty-avoiding are 
associated with lower credit losses and 
better acquisition performance.

This implies that culture is deeply-
rooted and slow-moving. Our research is 
especially timely, given the ongoing debate 
about immigrants around the world.

Culture is transmitted by parents to 
children, between peers, and through 
interactions in the neighbourhood 
and school system. If culture evolves 
slowly, the influence of cultural 
heritage changes little over time. 
So our research is a joint test of 
the importance and persistence 

of cultural heritage for CEOs.

Our findings suggest that 
CEOs of German, Italian, 

Polish and Russian 
heritage were associated 
with delivering 6.2% 

higher profitability than average under 
competitive pressures. Those with  
British or Irish heritage demonstrated  
no difference in performance to the  
market average. 

Our study provides a nuanced 
understanding of the role of culture in 
financial decision-making. Our findings 
unambiguously show that diversity matters 
in the banking sector, and by implication,  
in similar finance organisations.

Does nature or nurture better explain  
our results? Our results suggest that 
a CEO’s cultural heritage explains 
competitive performance more than we 
would expect from the genetic differences 
between people in their countries of origin. 

Instead, we can trace the outperformance 
of CEOs to specific cultural values. To 
define national cultural characteristics, 
we used a combination of sources. This 
included research from the GLOBE Project 
(an organisation dedicated to the study 
of culture, leadership, and organisational 
effectiveness) and the World Value Survey, 
a global network of social scientists 
studying changing values, and their  
impact on social and political life. 

CEOs whose cultural heritage is 
characterised by lower individualism, 
higher uncertainty avoidance and higher 
restraint are more likely to outperform 
under pressure. 

More broadly, it shows that heritage 
matters and that it’s good for companies 
to be diverse and to recruit talents from 
various backgrounds. Put simply, you just 
don’t know what’s around the corner – 
good times or bad. 

At a time when the economic benefits of 
immigration are increasingly questioned, 
we hope that our study offers a glimpse  
of the positive and lasting contribution  
that people of immigrant heritage make  
in the business world.

S H O W I N G 
T H E  V A L U E 

O F 
C U L T U R A L 

D N A

Can cultural heritage influence corporate success? 
Dr Arman Eshraghi (PhD 2012), Senior Lecturer in 

Finance and Accounting, and Director of the MSc in Finance 
talks about recent Business School research that looks into 

this rarely considered topic.

Dr Arman Eshraghi (PhD 2012)  
is Senior Lecturer (Associate  
Professor) in Finance and Accounting 
and Director of the MSc in Finance  
at the School. He held the post of 
Director of the MSc in Finance and 
Investment from 2014 to 2017. Prior 
to joining Edinburgh in 2011, he held 
visiting positions at Manchester 
Business School and University 
College London. Before joining 
academia, he was a management 
consultant in the banking and 
telecom sectors.
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I
t would be fair to say that the business 
world has been slow to champion 
a sustainable approach. Too often a 
healthy bottom line has taken priority 
and sustainability has got in the way. 

Recently, the Volkswagen emissions 
cover-up showed that even a global 

corporation with profi ts of over $5bn can 
get it badly wrong. But it’s not just the 
environmental impact of business. Look 
too to the Rana Plaza tragedy in 2013 
where unethical manufacturing processes 
came into question. 

The value of marrying a sustainable 
approach with robust business practice 
is something that is engrained in the 
School’s teachings. It’s no accident that 
the School is home to the world-class 
Sustainable Business Initiative research 
centre led by Professor Kenneth Amaeshi. 

Sustainability is a philosophy that many 
alumni have fully adopted and built into 
their business models from day one. Not 
only is sustainability a core ethos of their 
businesses, it is their business. 

One such example is Ilana 
Taub, who graduated from 
the School in 2008 with 
an MA(Hons) in Business 
Studies and is co-founder 
of sustainable food 

company Snact. “We started Snact 
because we wanted to create a business 
that does things differently and positively 
contributes to changing our food system,” 
she says. 

On a practical level, that means her London-
based company sources surplus produce 
to make delicious snacks. Since setting up 
in 2013, they’ve saved more than 100 tonnes 
of food from going to waste. The company 
also wraps its snacks in home-compostable 
packaging to tackle plastic waste.

“Incorporating sustainability in everything 
we do has opened a lot of doors for us, 
both in terms of reaching customers and 
in getting help fi nancially and practically 
from individuals and organisations. 

throughthrough
sustainability

Success
In the current climate of environmental 
enlightenment, sustainability is no longer
a ‘nice to have’, and for many UEBS
alumni, it’s a central pillar of their business.
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Ilana Taub (MA(H) 2008)
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“We’ve developed an innovative, eco, 
transportable and luxurious self-catering unit 
that is entirely off-grid,” she explains. “The 
fundamental principles of a Kranôg unit are 
based on reducing resources into the unit 
while, at the same time, reducing waste, 
emissions and leakages out of the unit.”

Explaining her business’ core proposition, 
she says: “Unlike lodges or traditional 
static caravans, Kranôg units are designed 
not to depreciate, to last 80 years and the 
technologies are positioned to be simple to 
repair, maintain or replace. The only running 
cost in a Kranôg is wood for the stove, 
if you can’t source it for free.”

It may be almost 20 years since Fiona 
completed her MBA, but the ethos of 
sustainability continues to inform the 
direction of her thinking and 
her business. “There is a wealth of 
knowledge and supportive organisations 
out there for businesses that want to 
improve their sustainable credentials or 
fi nd new sustainable ways to operate. It is 
within any business’ grasp to make minor 
changes to their operations to make big 
improvements to our environment and 
society.”

Sustainability is not just a consideration
for startups. By weaving sustainability
into every aspect of decision-making, 
businesses of any size or structure can 
reap the benefi ts.

Professor Kenneth Amaeshi, 
Director of the Sustainable 
Business Initiative (SBI) outlines
why sustainability is essential for 
businesses of all shapes and sizes.

SUSTAINABILITY IS 
A STATE OF MIND 

“Many people still think that sustainability is 
an add-on or something that exists in parallel 
to business as usual. But the reality is climate 
change exists, there are limited resources, 
the world population is growing, and 
social inequality is growing,” she explains. 

“Businesses don’t exist in a vacuum, they 
exist in their current environments and 
contexts, and unsustainable businesses 
will simply eventually struggle to function.

“Do you want to create a business 
that tackles pressing challenges and is 
therefore more likely to succeed long-term? 
The answer should always be yes.”

Also, paving the way in a 
traditionally wasteful industry 
are alumni Shelly-Ann Gajadhar 
and Justus Delp whose idea 
was developed during their 
MSc in International Business 
and Emerging Markets in 2015.

Their upcycled fashion design 
and retail business, One 
Memoir, aims to give pre-loved 

women’s jackets a new lease of life by up-
and-coming designers. According to Shelly-
Ann, fast fashion (designs that move from 
catwalk quickly to capture current fashion 
trends) produces 350,000 tons of clothing 
waste in the UK every year and often 
deprives people in developing countries 
who are working in the industry. 

“By building sustainability into the core 
of our business proposition, we are helping 
up-and-coming designers explore their 
passion and, longer-term, we are aiming 

to build a community that values 
eco-conscious clothing, reducing the 
detrimental impacts of fast fashion,” 
she explains. “This community is growing 
quickly and employing non-sustainable 
practices is becoming more and more 
unacceptable to consumers. 

“Studying in Edinburgh was incredibly 
benefi cial to getting our business off the 
ground; academics and staff connected 
us with like-minded people and initiatives 
within the University to support 
businesses like ours.”

Some businesses challenge the industry 
status quo by taking their own sustainable 
direction, but UK-based carbon 
management consultancy Carbon Masters 
supports businesses to adapt their existing 
habits. Carbon Masters helps organisations 
fi nd new ways of working to reduce their 

emissions and develop 
clean energy solutions. 
It was founded by Kevin 
Houston in 2009 after 
he completed an MSc 
in Carbon Management.

Kevin proposes that there shouldn’t be 
a question about whether businesses 
might choose to be sustainable or not, 
it’s more fundamental than that. “Unless 
we begin to rethink and then reorganise 
the way we do things, our current lifestyles, 
business and manufacturing processes are 
not sustainable,” he argues. “We will not 
support a growing population in any kind 
of reasonable lifestyle while we misuse the 
precious and fi nite resources this one planet 
we inhabit can provide.”

As well as the environmental implications 
for operating sustainably, there are direct 
commercial consequences in the 
short-term too. Kevin feels increasingly 
that, talented young people do not want 
careers with companies that disregard 
the environment they operate in, making 
talent acquisition and retention diffi cult. 

“The current status quo is not sustainable, 
and as innovators, businesses must take 
the lead in demonstrating that there is 
a better way of doing things.”

Although some 
people still believe 
that sustainability is 
for anti-business 
environmentalists, it can 
be high-end and enjoyable, 

as alumna Fiona van Aswegen (MBA 2000) 
can testify. Her Perthshire company, Kranôg, 
create off-grid self-catering units which 
are environmentally sound, sustainable 
and carbon neutral. 

CGIs of Kranôg’s units

Ilana Taub (MA(H) 2008)

“For many businesses, sustainability is still seen through 
the prism of incorporating environmental awareness 
and eco-friendly practices into their operations, but in 
reality, there are wider social, economic and commercial 
considerations and benefi ts to be reaped by running 
in a sustainable manner. 

Sustainability is not something you add in once you have 
your business strategy in place, it should be a lens through 
which you view your company and an integral function 
of the organisation. It should inform the strategy, the 
mechanics of the business and it should add value 
to what you do.

When woven into every commercial decision, sustainability 
can deliver substantial commercial benefi ts. Simply paying 
it lip service will not help businesses reap the rewards of 
thinking and acting sustainably. It shouldn’t be considered 
a tick-box exercise, or a criterion to fulfi l, but sustainability 
is a mind-set that helps to drive innovation within 
organisations creating effi ciency savings. 

By exploring the opportunities that operating sustainably 
presents, companies can mitigate long-term risks to their 
business. There are elements of sustainability in protecting 
businesses against some of the most prevalent risks and 
reputational damage in the current business environment 
where consumers are more sustainably savvy than 
ever before. 

Sustainability can be put into practice by following 
four non-linear steps:

Map the activities of the value chain;
Identify the positive and negative impacts of these 
activities, and their implications on the sustainability vision;
Negotiate these impacts with both external and 
internal stakeholders;
Develop appropriate interventions.

We call this the MIND model. This model is integral to the 
value chain approach to embedding sustainability culture 
in an organisation, and helps make the process less 
complex and easier to put into practice.”

Are you involved in running a sustainable business? If 
so, we’d love for you to share your experiences, perhaps 
through a guest talk to students or a case study. Also, 
the School offers executive education opportunities in 
sustainability for alumni and their organisations. To get 
in touch, email us on alumni@business-school.ed.ac.uk 

“Do you want to
create a business
that tackles pressing 
challenges and is 
therefore more likely 
to succeed long-term? 
The answer should 
always be yes.”
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T H E  P A T H  I

F O L L O W E D

Gill Gorman Round graduated with 
a BCom(Hons) in Business Studies in 1999, 
building a transatlantic career in marketing 
and branding at L’Oréal,  Yves Saint Laurent 
and Condé Nast. Currently based in New York, 
she has run her own brand strategy fi rm since 
2015 - The Round House - and shares her 
thoughts below on how the Business School 
was only the start of learning about how 
business really works.

Thinking back to my fi rst day at university, I don’t think it would 
have been possible to have imagined my actual career path. In late 
September 1995, I probably thought that it would have had a much 
straighter line than it has been.

Having enjoyed a number of subjects at school including business 
and history, I knew that my career path probably lay in business and 
thought that doing a BCom at the University of Edinburgh would 
be a good grounding. 

I loved Edinburgh. Living, studying (and partying) in the city was 
an incredible experience and frankly a privilege. I made the most 
wonderful friends and I think that was as inspiring to me as the 
academics. There were many academic highlights, most notably 
Professor Owen Dudley Edwards with American History, Criminology 
(endlessly fascinating) and the Marketing course within my BCom. 

I joined the L’Oréal Graduate Training Programme straight out 
of university. I’ll never forget sitting in a car in South East London, 
with a boot full of shampoo and conditioner samples, and an 
A to Z, having been tasked with opening as many salons as possible 
for L’Oréal Professionnel. No amount of academic training in the 
world can prepare you for a hyper hairdresser who has better 
things to do than tolerate a graduate trainee (no matter how 
well intentioned they are!).

At the beginning of my career, unanticipated challenges included 
dealing with confl ict, big egos and perhaps colleagues who weren’t 
‘playing fair’, and how to approach those situations. I consider 

myself to have been very lucky in my career in having worked with 
wonderful people. But there can be colleagues that aren’t working 
with the greater good in mind, and I did initially struggle with 
how to deal with that.

The skills to deal with these challenges are vocational, life skills 
and are not academic - they are the ‘soft’ skills needed for within 
the workplace, and outside. I don’t know if the University was 
thinking like that when I attended, although I appreciate that 
things are different now. 

L’Oréal had an offi cial mentoring programme for graduate trainees 
and I was paired with a colleague who had a senior job in a different 
division, and so wasn’t ever going to end up in my performance 
review. He was a God-send! It wasn’t a mentoring relationship 
focused on how to move forward one’s career, more on how 
to deal with cultural dynamics within L’Oréal, and how to 
use that positively. 

In terms of graduates entering the workforce, I think it’s always 
been somewhat challenging to transition from university life to 
the workplace. However, while the career landscape is more 
complex now, so many of the traditional norms have also changed 
to the advantage of today’s graduate. I think there is more support 
for today’s graduate, and many more different, viable career 
routes post academia.

Setting up my own business was a risk, as it always is, and pushing 
oneself out of one’s comfort zone is scary but - I believe - necessary 
and fulfi lling. I think the bedrock of what I experienced at Edinburgh, 
combined with my career experience, enabled me to face that risk 
and uncertainty with a degree of confi dence.

This may be controversial, but I don’t think that a lot of the 
graduates I see are prepared for the business world. For me, 
this has less to do with their academic experience, and more 
to do with practical experience. 

All the amazing professional internships that they do are wonderful, 
but nothing will prepare them for the reality of work, colleagues 
and facing challenges in the business world than the practical 
work experience of a job where they deal with the general public. 

When hiring at L’Oréal, Yves Saint Laurent and Condé Nast, I was 
known to separate resumes into two piles: one of those without 
practical work experience and one with. 

As a graduate of a great university, I assume that they are 
academically prepared for the intellectual rigours of the work place. 
That’s a given. 

For me, what will set them apart is their ability to deal with people 
and a demonstrable work ethic. Nothing prepares you for that like 
folding jumpers in GAP, pulling pints in a pub, waiting tables in a 
restaurant, or dealing with the hordes on a Saturday lunchtime in 
McDonald’s. I always want to work with those people. And a sense 
of humour helps too!

“I think the bedrock 
of what I learned at 
Edinburgh, combined 
with my career 
experience, enabled 
me to face risk and 
uncertainty with a 
degree of confi dence.”

Gill Gorman Round
(BCom(H) 1999)
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As members of the UEBS alumni 
community, you are our strongest 
advocates. It’s your connections to the 
School and to each other that make the 
network what it is. By getting involved, 
maintaining your connections and 
showing your support, you can have 
a positive impact on our students, 
your fellow alumni and on the global 
reputation of the School.

This year alone, over a hundred UEBS 
alumni supported the work of the School 
by volunteering across a wide range of 
activities. This is of vital importance to 
our students, whose development and 
outcomes are greatly improved through 
access to, and interaction with, individuals 
from across the network.

In a recent survey, two thirds of UEBS 
alumni expressed a wish to get more 
involved with the School and we are 
always keen to welcome alumni, from 
all backgrounds, industries and years 
to take part, from recent graduates 
to more established professionals.

Whether you are based locally or 
internationally, there are a range of 
ways you can get involved, including 
volunteering your time as a:

• Guest speaker

• Recruitment ambassador 

• Student Trek host

• Student Project host

Even through attending our events or 
connecting with us on social media, you 
are helping to expand the professional 
networks of our students and your fellow 
alumni - we’re always grateful for your 
support in whatever form it takes.

The photos below and opposite are just 
a sample of activities involving alumni 
over the past year. 
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ALUMNI GROUPS 
AND REGIONAL 
AMBASSADORS

We’re keen to ensure that our 
students and alumni have access 
to a strong, well-connected and 
engaged alumni network. With that 
in mind, we’ve recently launched a 
new programme for Alumni Groups 
and Regional Ambassadors and 
wherever you’re based around the 
world, we’d love you to get involved. 

Over the next year, our aim is to 
work with volunteers to set up 
UEBS Alumni Groups in key areas 
around the world. Some groups 
may be virtual in nature or focused 
on a theme or sector rather than 
connected to any one location. 
However, as Business School specifi c 
groups, they are expected to include 
some activity with a professional 
development, networking or
business focus.

We’re also looking for alumni 
to volunteer as Regional Alumni 
Ambassadors, providing a vital 
contact point to fellow alumni, 
students and prospective students
in areas where we don’t have
enough alumni to sustain a group.

If you are interested in volunteering 
or fi nding out more about how you 
can support the School, contact us 
at alumni@business-school.ed.ac.uk
or visit 
business-school.ed.ac.uk/alumni

[1] Evie Chamberlain (MSc 2014) assisted students 
at #makeyourmark, February 2017 

[2] Dublin Alumni Reception, April 2017 

[3] Singapore Alumni Dinner, April 2017 

[4] New York Alumni Event, October 2017

[5] Isabel Macieira (MSc 2014) spoke to students, 
September 2017 

[6] Alumni panel at the London Alumni Network 
event, September 2017

[7] Jakarta Alumni Reception, November 2017

[8] Dubai Alumni Dinner, October 2017 

[9] Asanka de Silva (MBA 2010) presented to 
Dr Caroline Marchant’s students, October 2017

[10] Bridget McCarthy (MSc 2016) provided a career 
lounge and MBTI workshop, October 2017

[11] Alumni hosted Student Trek to Murex in Dublin, 
April 2017
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WHERE
ARE THEY

NOW?
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NOW?
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Many thanks to all those who 
sent news. To connect with many 
of the alumni listed, and with 
alumni from across the global 
network, join our groups 
on LinkedIn.

1956

Margaret Bailey
BCom

“Still living at 88 and doing 
some voluntary family 
investment and accountancy 
work after a career working in 
the Lancashire cotton industry. 
I am now a widow with three 
children, eight grandchildren, 
and am living in Yorkshire.”

1950-1959

Nigel Essex
DBA

“After completing an 
MSc (Soc Sci) in Business 
Studies also at Edinburgh 
University in 1969, 
my career focused on 
economic and fi nancial 
analysis in the oil and 
gas exploration and
production industry, 
notably over 30 years 
with Amoco mostly in the 
North Sea, and fi ve years 
as Economist and Company
Secretary for the UK 
industry’s trade association. 
I retired in 2014.”

1960-1969

1979

George Mackintosh BCom
George has been appointed as Chairman of the 
Confederation of British Industry’s Enterprise Forum. The 
Enterprise Forum represents the CBI’s small and medium- 
sized business members and forms part of the constitution 
of the lobbying organisation which is too often associated as 
being only the voice of big business. George’s experience in 
building several businesses is relevant to his role. His success 
as founder of software company TestPlant demonstrates the 
potential for British technology businesses to become world 
leaders in their fi eld. 

George is currently an Associate of the Business School and 
has been Entrepreneur-in-Residence for the past ten years. 

1970-1979

1968

1981

Richard Curling
BCom
Richard is married with two 
children aged 12 and 14 and 
lives in West Berkshire. He is 
a fund manager working for 
Jupiter in London since 2006, 
having previously worked for 
Morgan Grenfell and Deutsche 
Bank. He is closely associated 
with a number of investment 
trusts for whom he is a regular 
visitor to Edinburgh. 

1980-1989

1985

Fraser Moss
BCom Business Studies
Fraser is currently working 
as Finance Director at CALA 
Homes (East) Limited, part 
of the CALA Group.

1985

Patrick Lam
MBA Full-time

Patrick is CEO 
of FSE Holdings 
Ltd, a service 
conglomerate 
with a staff 
complement 

of over 15,000 based in Hong 
Kong, Macao and China. After 
his graduation, he has worked 
in the UK and Canada, and 
is now based permanently in 
Hong Kong. In September 2017, 
he visited UEBS to speak to an 
audience of local alumni and 
MBA students. 

1987

George (Pat) Apperson
MBA Full-time
Pat is on faculty with the 
Agribusiness Program in the 
Department of Agricultural 
Sciences within the College of 
Agriculture, Forestry and Life 
Sciences at Clemson University 
in South Carolina. His courses 
include Agricultural Economics, 
Commodity Futures, Agriculture 
and Society, and Agricultural 
Sales and Management. 
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1997

Patrick Pestalozzi
MBA Full-time

“I live in Switzerland with 
my wife Claire and our two 
daughters, Alina and June.  
My passion for mountains, 
antique maps and digital 
manufacturing drives my  
latest ArtTech venture:  
www.spitzwerk.ch. 
Embracing a tradition of 
Swiss precision, quality and 
craftsmanship associated with 
fine watchmaking, we create 
stunning artwork by micro-
milling the world’s first wooden 
maps with a precision of 30 m.”

1998

Euan Sinclair
MBA Part-time

“I started a specialist  
Canadian intellectual  
property law practice based 
in Vancouver, BC in July 2017. 
Ziplawyers.ca seeks to disrupt 
the established market with 
service and value innovations.”

1999

Ashley Bendell
BCom(H) 
Business Studies 

“I moved to  
New York in 
2006, and am 
now settled with 
my wife Amy and 
two daughters, 

Gwenyth and Dahlia. Over the 
past 16 years, I have worked for 
global and regional investment 
banks in London and New 
York, within prime brokerage 
and institutional equity sales. 
I recently joined ADP, a 
Fortune Global 300 company 
and leader in human capital 
management, as a District 
Manager in Connecticut  
and New York.”

2000-2009

2000

Richard Hepburn
MBA Part-time

“I recently returned to 
Edinburgh to take up the  
role as Managing Director  
of Millar & Bryce serving the 
legal profession in Scotland.  
I finished my previous role as 
UK Group MD of Blackstone-
backed pan-European 
laboratory services business 
ALcontrol UK after a trade  
sale of the business earlier  
this summer.”

2002

Merlin Goldman
MBA Full-time
Merlin has a new position of 
Centre Manager for the Quantum 
Engineering Technology Labs  
at the University of Bristol - a 
world leader for research into  
quantum physics and photonic  
quantum technologies.

2002

Catriona Macmillan
MBA Part-time

“After eight years working  
in organisational development  
at NHS 24 and one at NHS 
Health Scotland, I joined 
Healthcare Improvement 
Scotland in January 2016.  
Since then we’ve experienced 
rapid growth and, whilst 
adjusting to the internal impact 
of that, we are working hard  
to support the improvement 
of services through the 
integration of health  
and social care.”

2002

Susan Carpenter
PhD Business Studies 

“My recently published book 
Forget the Third Arrow and 
Behold the Old World Order: 
A Journey into the Depths  
of Japan Inc. is now available 
on Amazon. This is my fifth 
book and is receiving good 
reviews. I am also starting 
a new company The Year 
of the Rabbit Comes to 
Scotland (www.rebelrabbit.
co.uk) to compete with the 
Hello Kitty brand (Sanrio).”

2003

Charles Hay
MBA Full-time
Charles announces the death 
of his husband of 36 years, 
James Harvey. Jim died while 
the couple were on holiday in 
Kealakekua on the Big Island  
of Hawaii.

2005

Andrea Innocenti
MBA Full-time

“In November 
2013, I quit my 
permanent 
job in Towers 
Watson to start 
a very innovative 

start-up with others in Milan. 
It is called ‘OPEN-More than 
books’ (www.openmilano.
com) and is a 1,000 sq metre 
bookstore with a restaurant, 
a co-working area, and four 
meeting rooms which we rent 
to companies. OPEN is open 
7 days a week, 12 hours a day. 
It is a very complex business 
model and working there is 
very demanding.

I was at an MBA fair in Milan 
in October to talk to Italian 
students interested in studying 
in Edinburgh. I was very proud 
to be there.”

2007

Wei Song 
PhD Management

“I currently hold a professorial 
position in marketing at the 
School of Business, Black  
Hills State University, USA.  
I teach marketing courses  
for both undergraduate and 
MBA students and conduct 
research regularly.”

2008

Pankaj Kankaria 
MSc Management 

“I started my own venture 
and failed, became Associate 
Director of a Indian startup 
unicorn called OLA and am 
now building my own startup 
with the ambition of three  
aims: to plant, nurture and 
harvest 1.5 billion trees in  
10 years; to ensure social 
inclusion in wealth creation; 
and to remain profitable.”

2009

Zev Kesler 
MBA Full-time

“Since my MBA, I’ve travelled 
the world (literally), 
accomplished two years of 
investment banking (Genuity 
Capital Markets), survived 
two operations and radiation 
therapy for a benign brain 
tumour and am currently 
working for Canada’s top 
investment manager (Gluskin 
Sheff). I’m thankful for what  
the MBA taught me, and 
grateful for friends and family 
who have supported me 
through good and bad.”

2009

Shaoping Huang 
MSc International 
Business and  
Emerging Markets 

“After nearly ten years’ hard 
work, I won a top prize as 
‘Outstanding Wealth Consultant’ 
in the field of private banking 
in China in 2016, awarded by 
the China Banking Association. 
I always appreciate what I 
learned in my alma mater, 
especially from all the excellent 
professors and alumni. I’m so 
proud of being part of the 
alumni network and would like 
to express my gratitude to  
the University.”

1990-1999

1992

Jeffrey Meek
MBA Part-time

Jeffrey set  
up his own 
professional 
services firm to 
focus on forensic 
accounting and 

expert witness work. He has 
appeared as an expert witness 
in Sheriff Courts and the Court 
of Session and undertakes a 
range of projects including 
losses arising from mis-sold 
hedging products, commercial 
disputes, fraud investigations, 
expert determination and 
professional negligence. 

1995

Frank Fokschaneanu
BCom(H) 
Business Studies 

“I used to work in finance 
departments of firms like  
Coca-Cola, Henkel Iberica, 
ELoan and Free Energy Drinks. 
Since 2016, I am now caring  
for both of my parents full-time 
and I like to drive my Ferrari.”

1997

Melanie Thorius
BCom(H) Business 
Studies and Accounting
Tracy Thorius
BCom(H) 
Business Studies

After qualifying 
as CAs, twins and 
fellow graduates 
Melanie and Tracy 
Thorius, both 
moved to London 

and now live about 10 miles  
from each other. Melanie is 
married to David Dhawan (also 
BCom(H) Business Studies and 
Accounting) and they have two 
children. Tracy married Nick 
Craven, and in a departure from 
the fact that they tend to do 
very similar things, he didn’t go 
to the same university or study  
the same degree!
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2011

Umar Qamar
MA(H) Business Studies 

“I always wanted 
to become an 
entrepreneur and 
after my degree, I 
joined my family’s 
textile business 

and created an ecommerce 
website called Export Leftovers 
that sells garments made in 
the factories across Pakistan to 
consumers online. What began 
with a two-member team in 
December 2013, has grown 
to become one of the biggest 
ecommerce stores in Pakistan 
and was recently featured in the 
top 100 startups in the country.”

2011

Andreas Miyakis
MSc Management 
Andreas is working as a 
strategy senior consultant at 
Deloitte Digital. His focus is on 
the aftersales segment within 
the automotive industry.

2012

Ying Zhang 
MSc Management

“I am now 
working in the 
field of aviation 
insurance for 
Aon Association 
(Aon Cofco). 

My work is to give overall 
underwriting suggestions for 
all kinds of aviation insurance 
products to clients including 
Civil Aviation Administration of 
China, Chinese general aviation 
companies, unmanned aerial 
vehicle companies and other 
companies relating to the 
aviation sector. I used to work 
in PICC which is the largest 
non-life insurance company.”

2013

Calum Ross 
MA(H) Business Studies 
and Accounting 

“After qualifying 
as a Chartered 
Accountant 
in Deloitte’s 
Private Markets 
Audit practice 

in Aberdeen, I have recently 
moved to the Deloitte Sports 
Business Group in Manchester. 
Since moving I have been 
involved in various projects 
within the sports industry as 
well as being an author of the 
2017 Deloitte Annual Review  
of Football Finance.”

2013

Arlyn Soriano 
MSc Management 

“I’m happy to share that after 
graduating, I landed a job 
at the United Nations World 
Food Programme (WFP) in 
the Philippines as Programme 
Assistant (Reports). After two 
years, I moved to the WFP 
Headquarters in Rome and 
was deployed to Ethiopia. 
In October, I just started as 
Reports Officer with WFP 
based in Egypt, covering  
the Syrian regional crisis.”

2014

Marcelius Hie 
MSc Finance  
and Investment

“Since graduating 
many things have 
happened, from 
getting a job in 
the largest SOE 
bank in Indonesia, 

getting married, and recently 
having a daughter, Lagertha.  
I have also moved to DBS  
Bank as an AVP in Advisory 
Banking, working on M&A,  
loan syndication, and  
capital market projects.”

2014

Agnete Alexandra Berner 
MSc International Business and Emerging Markets 

After two and a half 
years as Executive 
Assistant to the 
Managing Director 
of the multinational 
shoe company 
ECCO, Agnete was 
promoted to Business 
Development Manager 
for ECCO Malaysia  
and will relocate  
to Kuala Lumpur  
in January 2018.

2011 Justin Lotak MBA Part-time

“My wife and I started a non-profit organisation in 2017. It is called 
Conservation Atlas, and our mission is: ‘to support the protection 
of wildlands and biodiversity by expanding the public’s awareness 
of conservation efforts around the world. We promote responsible 
travel, which we see as one of the greatest methods of connecting 
humans with the natural world, ensuring that the long-term 
value of conservation will benefit local communities, biodiversity, 
and future generations.’ We are an official 501(c)3 non-profit 
organisation based in the US, and we’re currently travelling for two 
years to various conservation destinations around the world to use 
photography, video, interviews, and storytelling to help share why 
several of the projects we are visiting are important 
for conservation.”

2015

Devanshi Sodhani 
MA(H) Business with 
Marketing 

“I have been 
working in 
Mumbai for 
two years as 
an influencer 
marketer, mainly 

for the entertainment industry. 
Having recently set up my 
own venture, I provide cost 
effective influencer-driven 
turnkey solutions for brand 
endorsements, PR-driven 
events, digital content, and 
in-film product advertising.”

2015

Nadeen Kakish 
MA(H) International 
Business

“I am back in my home country 
and have been working as 
a project co-ordinator and 
local representative with 
Frankfurt School of Finance & 
Management, the consultancy 
arm for an EBRD project  
in Jordan.”

2015

Sarah Matulis 
MBA Full-time

“Still living in 
Edinburgh, I work 
as an Advertising 
Manager at 
Krotos - an audio 
technology firm. 

Since graduating, I’ve travelled 
widely seeing much of Europe, 
hopping over to America and 
have even explored Nepal. I’m 
planning to visit more of Asia 
and Africa in the coming years 
but for now, I’ll just roam the 
beautiful hills of Scotland.”

2015

Belawal Khan 
MSc Financial 
Management 

“After a  
short spell in 
investment 
banking in Beijing, 
I am now back  
in Norway  
where I work  

for Katapult Accelerator as  
an Investment Analyst. Twice  
a year, we invest in 12 startups 
from around the world seeking 
to solve a societal and/or 
environmental problem.”

2010-PRESENT

2010

Koichi Sakamoto 
MBA Full-time
Koichi has been living in 
Singapore for three years.  
He is head of finance and 
co-head of the Singapore 
office of gumi Inc, a Japanese 
startup company. The company 
produces globally known 
mobile game titles including 
Final Fantasy Brave Exvius  
and Brave Frontier.

Koichi is the MBA alumnus 
representative of the Japanese 
University of Edinburgh  
Alumni association.

2010

Stefanie Na Zhang 
MSc Management

“After graduating, I came 
back to Shenzhen in China, 
and worked in auditing and 
consulting for six years. In 
September 2017, I joined 
Tencent (the company of  
QQ and Wechat). I’m planning 
to come back to Edinburgh 
to celebrate 10 years of 
graduating – let me know  
if you want to join me!”

2010

Shuyan Zhao 
MSc Management

“I have visited 63 countries 
since graduating and am now 
based in Shanghai, China.”
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“I am currently 
an Assistant 
Professor in 
Entrepreneurship 
and Director of 
the Business 

Innovation Lab at the  
Citadel Military College  
of South Carolina.”

2016

Mohammad Ibraheem 
MA(H) Business 
Management 

“I joined my family business 
(manufacturer of industrial 
chemicals) in Lahore, Pakistan, 
which is continuously growing. 
I am heading the supply chain 
department and, with the help 
of my team, have improved 
the supply of imported raw 
materials and also managed 
to get direct links with 
different vendors by visiting 
them personally in China. 
International exposure at 
UEBS has helped me a lot 
in this regard.”

2016

Prih Suci Rahmawati 
MSc Banking and Risk

Prih Suci is 
currently working 
as a senior 
consultant in the 
Advisory division - 
Financial Services 

Risk Management at Ernst &  
Young Indonesia. 

2016

Tanxiaosi Luo 
MSc Carbon Finance

“I have worked for the 
International Institute of Green 
Finance at Central University 
of Finance and Economics ever 
since graduating. I was recently 
promoted from Assistant 
Researcher to Researcher, 
mainly assisting the Director 
in Research. The year at 
Edinburgh is one of my  
best memories.”

2016

Izzul Hakim 
MSc Finance and
Investment 

“After graduating, I joined  
an investment house (KAF-
Seagroatt & Campbell) as 
a Research Assistant. After 
passing my licensing exam, 
I was promoted to Equity 
Analyst. I have landed on  
a great career path.”

2016

Philipp-Christian Diehl 
MSc International 
Business and Emerging 
Markets 

“After spending one of the best 
years of my life in Edinburgh 
and having made incredible 
friendships around the world, 
I started a one-year trainee 
programme as a coffee trader 
in the world’s largest coffee 
trading house. Following this, 
I recently accepted and started 
the position as Assistant to  
the Board of Management  
in order to kick-start my  
professional career.”

2016

Cheryl Ka Wai Fung 
MSc International 
Business and  
Emerging Markets 

“I have been 
working as a 
management 
trainee in retail 
banking of the 
HSBC group in 

Hong Kong for the past year. 
I am still excited at throwing 
myself into fintech projects. 
I am missing my lovely 
Edinburgh and keen to meet 
up if any of my classmates 
are in Hong Kong!”

2016

Mathias Mordal Meyer 
MSc International  
Business and  
Emerging Markets 
Mathias holds a graduate 
position as a business 
consultant in Nordea Bank 
in Oslo, Norway. The work is 
within business development, 
lean and strategy, with the 
current main focus being 
on the consolidation of 
back office services and the 
implementation of an agile 
framework within the company.

2016

Janmejoy Mukherjee 
MSc International 
Business and  
Emerging Markets 

“Trying my luck in Bollywood 
along with a part-time 
consulting role at Prime Focus 
World in Mumbai. After a 
career span of three years and 
completing my MSc, I decided 
to give a few months to my 
interests and have started 
doing theatre, and auditioning 
for roles. It’s been more than 
a year since I graduated from 
UEBS and I really miss every 
second spent there.”

2016

Jordan Beck Wagner 
MSc International 
Business and  
Emerging Markets 
Jordan accepted a job in 
Hamburg, Germany, working  
as the head of English-speaking 
markets for Yieldlove, a 
programmatic advertising 
agency. In her spare time 
she continues to write, edit, 
and publish her travel blog, 
Wayfaring With Wagner. 
Additionally, she now offers 
European travel planning, 
graduate school advising, 
and social media strategising 
through her blog. 

2016

Weixi Liu 
MSc Management 

“I am currently working in 
the education industry, as a 
teaching assistant in college in 
Sichuan, China. I always miss 
the days in Edinburgh and 
hope to visit this lovely city 
many times again.”

2016

Lars Haitjema 
MSc Marketing 

“After graduating, I started 
working for IPG Mediabrands as 
Social Advertising Consultant 
working for big brands. Within 
six months I received my first 
promotion which was the 
fastest promotion given in 
the company. After working 
as a consultant, I’ve decided 
to change positions and am 
joining ING Netherlands as 
Customer Journey Expert 
Mobile Payment.”

2016

Khalil Ahmed Channa 
PhD Management 
Khalil is currently working 
as Assistant Professor HRM 
and Coordinator MS-PhD 
programmes at Sukkur 
IBA University Pakistan. 
He has introduced major 
reforms, structuring and new 
programmes. Among other 
activities, he has supervised  
MS research students, four  
PhD students and produced 
one PhD in the last year.

2017

Stephen Scurr 
MA(H) Business Studies 

“I’m now directing a successful 
Mexican street food business - 
Bonnie Burrito. I am running 
two shops and a food truck with 
plans to expand further, including 
the launch of our own brand of 
sauces – Bonnie Sauce Company. 
We are currently looking for 
distributers and collaborators 
throughout the UK.”

2017

Rida Nurafiati 
MSc Carbon Finance 

“My academic 
experience and 
networks from 
studying Carbon 
Finance have 
helped to boost 

my skills and land me on 
the right career track. I am 
currently at Systemiq Ltd and 
working on the Partnerships 
for Forests (P4F) for South 
East Asia. It is such an amazing 
workplace, in which I can see 
the impacts of what I have 
been doing.”

2017

James Bezjian 
PhD Management

2015

Joseph McElmeel 
MBA Full-time

After his MBA, 
Joseph started 
SymbaSync, 
a global 
recruitment 
platform. Based 

in Edinburgh, he splits his 
time between Edinburgh, 
London, and Santa Monica. In 
2016, Joseph and SymbaSync 
were awarded runner-up for 
the Edinburgh Innovation 
Award. Since being sponsored 
for a visa by the University 
of Edinburgh’s Launch.Ed 
team and officially launching 
the business in April 2017, 
SymbaSync has acquired  
over 1,000 users.

2015

Vugar Bashirov 
MSc International 
Business and  
Emerging Markets

“After finishing 
my studies, I 
travelled back 
home and worked 
for several local 
companies. I have 

been working for the Food and 
Agriculture Organisation of the 
United Nations in Azerbaijan 
as a project manager from 
June 2016.”

2015

David Gattig 
MSc Marketing 

“After my job as Product 
Manager of the highest 
grossing German app empire: 
Four Kingdoms, I founded 
Avrlon VR Studio in Berlin, 
where we consult companies 
and create high-end virtual 
reality software.”
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“I got engaged in August 2015 and married 
my beautiful wife Maritza Isabel Sanchez on 

3 April 2016 during a beach ceremony in 
Miami Beach. We were happy our fellow 

classmates could join us too.”

Björn Schubert 
2009 MSc Finance 

and Investment 

Chrisoula and Stamatios met 
while studying in Edinburgh 
and married on 4 July 2017 
in Greece. The couple live in 
Edinburgh - Chrisa is working 
as an Investment Manager for 
Aberdeen Standard Investments 
and Stamatios is a Chartered 
Accountant working for the 
Scottish Government.

Chrisoula Karatzouni 
and Stamatios Tiniakos
2010 MSc Accounting 
and Finance 

“I was a PhD visiting student in 
2012-2013 and was joined by 
colleagues from Edinburgh on 
my wedding day in May 2016. 
I am back in Italy, working as a 
consultant of public government 
and I am expecting a baby in 
November 2017.”

Adriana Bruno 
2013 NGR Visiting Research 

“Andreea and I were married in July 2016 - 
we met before coming to Edinburgh. We 
became parents on 31 August 2017 to a 
baby girl named Alice-Maria. We’re already 
thinking about starting a college fund for our 
little marvel to continue the family tradition 
and become a UEBS second generation 
alumnus when the time comes! 

I became an ACCA member in 2017. In 
the wedding picture you can fi nd four very 
dear friends we made during our studies 
in Edinburgh (all MSc Management 2012).”

“I have been in the banking 
industry in Nigeria since 2013. 
It has been quite a challenge and 
also an opportunity to add value 
to the ongoing advancement 
of the industry. On 4 October 
2017 we added a baby boy 
to our family, Tamunomiebi 
Michael Benjamin.”

Osayi O Benjamin
(née Ubebe) 
2009 MSc International 
Business and Emerging 
Markets 

Announcements

George Popescu
MSc Management 2012

Andreea Silvia
MSc Marketing 2012 
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Launching in 
2018, this issue of 
Aluminate will also 
be available online. 

In 2016, Kristina and Ilya, 
welcomed their second child, 
a daughter, Nina Rogovaya, born 
in Minsk, Belarus. Ilya is currently 
working for Dell developing 
the Belarusian, Georgian and 
Azerbaijan markets.

Kristina Smith and
Ilya Rogovoy Smith
2010 MSc International
Business and Emerging 
Markets 

“I am currently with Envestnet 
heading fi duciary operations 
in its Envestnet Retirement 
Solutions division. After Evan 
and Evangeli, we were blessed 
with a third child, Ethan, in 
May 2017. Currently settled in 
Trivandrum, a south western 
coastal city in Kerala, India.”

Thomas K Kaduthanam
2010 MSc Finance and
Investment 

Aluminate 
goes online

Interactive content

Accessible on 
desktop, mobile 
and tablet

Allows you to read 
on-the-go

Make sure you don’t miss out on your copy 
by checking that your contact details registered 
with us are up to date.

business-school.ed.ac.uk/alumni/update-your-details
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