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Dear alumni,

You’ve been shaping business and culture around 
the world for almost a century, and we salute you. 
Now the time has come to help inspire the next 
generation to do the same.

For our 100 year anniversary we’ll be celebrating 
alumni achievements great and small, past  
and present.

Be the first to know all about our plans and events:
business-school.ed.ac.uk/whatsnext
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Welcome
Our Dean, Professor Wendy 
Loretto (BCom 1990), opens 
this edition of Aluminate by 
reflecting on the past and 
looking forward.

In 1919, 23 year-old Margaret Stevenson 
Miller walked through our classroom 
doors for a lecture in Accounting. A year 
later, she was graduating. Our very first 
graduate went on to get a lecturer position 
at Liverpool; her work on business finance 
and on women in finance was highly 
respected, featuring across academic 
journals and the Financial Times. But in 
the 1930s Margaret got married and was 
subsequently fired from her job – married 
women being deemed incompatible with 
professional work. Her story became a 
centrepiece with the ‘Campaign for the 
Right of the Married Women to Earn’, 
feeding heated debates through 
Parliament and newspapers. 

Fast forward to 2008. The financial system 
of Iceland has collapsed, and alumna Birna 
Einarsdóttir (MBA 1993) is asked to step 
forward as CEO of Íslandsbanki. With no 
script to follow (‘solutions for a bankrupt 
nation’ is yet to feature in the curriculum) 
Birna invited every staff member – from 
retail assistants to investment bankers – 
to collectively devise the bank’s values. 
One weekend later, they had come up 
with a blueprint to regain trust from 
consumers and rebuild the bank. 

Birna’s long tenure at the helm of 
Íslandsbanki is a testimony to the strength 
of her work. As well as balancing the 
books, she was committed to balancing 
pay between men and women. Through 
a range of initiatives, including the 
development of mentorship programmes 
for female employees, Íslandsbanki 
achieved full pay parity by 2015. Birna 
subsequently took her work to the entire 
nation, advocating for gender parity in her 
weekly meetings with students, teachers, 
employers and politicians. In 2018 the state 
of Iceland made the gender pay gap illegal.

The DNA of business studies at the 
University of Edinburgh is stacked with 
pioneers like Margaret Miller and Birna 
Einarsdóttir, who did not sit around 
waiting for things to happen. 

THEY WERE KEEN TO 
WRITE THE FUTURE 

In 1916, Edinburgh’s Chamber of Commerce 
approached the University pressing for 
education in commerce. The debilitating 
effects of World War One called for sound 
knowledge and training for the country 
to get back on its feet. Two years later 
business leaders in the city joined the 
Chamber’s agenda, with merchant and 
shipping companies adding their voices to 
the campaign. The Society of Accountants 
and the Institute of Bankers threw in their 
support. Collectively they raised £30,000, 
which they gifted to the University, 
resulting in the birth of our degree  
in Accounting and Business.

Today we continue to honour the legacy 
of our early 20th century founders, who 
carved this entrepreneurial spirit into 
our Business School. 

We are piloting some of the most 
ambitious projects the University of 
Edinburgh has set for the future. We are 
the first school to develop online learning 
at scale, through the launch in 2019 of 
a ‘micromasters’ in Business Analytics. 

These micromasters can work as tasters 
to a full MSc degree or as standalone 
opportunities for professionals who 
are eager to boost their expertise in 
a particular field. 

“We are piloting 
some of the most 
ambitious projects 
the University of 
Edinburgh has set 
for the future”
Professor Wendy Loretto

Our faculty have been extremely active  
in the first steps of the Edinburgh Futures 
Institute (EFI), a University-wide effort to 
find new answers to world challenges, as 
the old certainties in societies, democracies 
and the economy are pulled apart. 

EFI will open on the site of the former 
Royal Infirmary to the west of George 
Square. We’re driving one of its very first 
projects, an MSc in Finance, Technology 
and Policy, created to address the 
knowledge-gap in the intersection between 
complex financial flows, ultra-fast high-tech 
and fairness in financial systems. 

As a business school at the heart of a 
world-class university, we are uniquely 
placed to work collaboratively with areas 
as diverse as engineering, geosciences, 
informatics and public policy. As the 
world becomes more complex, we’re keen 
to contribute to better organisations, 
management practice and – a better future.

To get involved in our 100 year 
anniversary and inspire the 
next generation, visit 
business-school.ed.ac.uk/whatsnext 



N E W S
UEBS alumni 
events around 
the world 

Our international 
alumni engagement 
programme has 
continued to 
grow with UEBS 
events in Toronto, 
Singapore, London 
and Frankfurt.

Professor Mary 
Brennan

Professor Arman 
Eshraghi

Dr Mehdi 
Safavi 
(centre) with 
alumni at 
the ‘UEBS in 
Singapore’ 
event

Professor Mary Brennan, Chair 
of Food Marketing and Society, 
spoke at the ‘UEBS in Toronto’ 
event in February, hosted by 
the School and the Edinburgh 
University Club of Toronto 
(EDUCT). She shared her 
insights into the complexities of 
incorporating sustainable food 
into our everyday lives and how 
individual households as well as 
organisations and public bodies 
can be supported to live and 
eat more sustainably. Given the 
interest in the topic, she shares 
her research findings in an article 
on page 18. 

London and Frankfurt were 
the locations for events with 
alumnus speaker Professor 
Arman Eshraghi (PhD 2012), now 
Chair of Finance and Investment 
at Cardiff Business School. He 
shared his research on recent 
advances in behavioural finance, 

a relatively new field that 
has developed rapidly in the 
past few years and has huge 
application potential. The lively 
question and answer sessions 
at the events demonstrated the 
significant interest in this subject. 

Alumni in Singapore then 
welcomed alumnus Dr Mehdi 
Safavi (PhD 2014), Lecturer 
in Strategy and Organisation 
and Director of the MSc in 
International Business and 
Emerging Markets in July. He 
spoke about the shifting of the 
balance of power in the global 
economy with a particular 
emphasis on the rise of emerging 
market multinationals. Mehdi 
shares his thoughts on this topic, 
particularly in terms of different 
strategies for multinationals 
wishing to operate in these 
markets, on page 28. 

Sustainable 
fashion in India 

Sustainable fashion was the theme for an 
event in Mumbai for alumni and students.

Alumni joined students at the Indian School 
of Design and Innovation in Mumbai in May 
at an event on the theme of sustainable 
fashion. They heard from Rujuta Vaidya, 
Vogue India’s Fashion and E-Commerce 
Editor and Sustainability Lead, who gave 
an overview of current issues relating to 
sustainability in fashion and the work being 
done by Vogue India in this area.

This evening event was organised by 
the School as part of an interdisciplinary, 
University-wide trek to India, where students 
from a range of schools including Edinburgh 
College of Art, followed the cotton supply 
chain from the villages of Maharashtra to  
the fashion houses of Mumbai.

During the trip, the students were asked 
to consider the environmental, social  
and economic implications of India’s  
primary export.

Dr Winston Kwon, leader of the trek said: 
“With this experience, Edinburgh students 
got a chance to get under the skin of one of 
the developing world’s largest industries and 
fastest growing economies. We wanted them 
to put themselves in the shoes of the farmers, 
manufacturers and exporters to ask whether 
fashion can ever be truly sustainable.” 

The trek was sponsored by the University’s 
Edinburgh Futures Institute, a new hub which 
brings students and researchers together  
to tackle real-world issues.

Expansion of 
UEBS Alumni 
Groups and Leads
With an extensive global alumni network, 
the School has been expanding the UEBS 
international alumni groups and ambassadors 
scheme in recent months, to maintain  
the sense of community developed whilst  
in Edinburgh.

We were delighted to have Victoria Shearer, 
a Psychology and Business undergraduate 
student working as an intern during the 
summer. She reached out to many of our 
alumni around the world to help set up  
leads and groups in key areas. 

Many thanks to those who have already 
volunteered. If you are keen to get involved 
in your area, do get in touch with the Alumni 
Team on alumni@business-school.ed.ac.uk

Alumnus 
filmmaker wins 
British Council 
award
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Sushant Desai receiving his British Council India Alumni Award 
from Matt Hancock, Secretary of State for Health and Social Care.

Sushant Desai (MSc Management 2011) won 
the Entrepreneurial Award at the 2018 British 
Council India Alumni Awards in May. 

The award recognises alumni who have 
developed innovative solutions to problems 
within their industry. Sushant is the co-
founder of Camphor Cinema, which provides 
an international platform for unique India 
stories, and also Sitting Duck Pictures, which 
develops and produces global film content 
with worldwide sales and offers top value 
to investors. His first production Ramanujan 
was critically acclaimed.



Alumni 
Summer 

Party Now a regular fixture in the alumni calendar, the Alumni 
Summer Party was held at the Akva bar in central 
Edinburgh in June. It was an opportunity for alumni to 
reconnect with classmates as well as build new contacts 
from across the network. A number of current students 
who acted as programme representatives and class 
ambassadors during their studies were also invited,  
so it was a chance to thank them for their support  
and to introduce them to the alumni community. 

To ensure you receive details of the 2019 summer event, 
make sure we have your current email address by 
contacting us on alumni@business-school.ed.ac.uk

Alumni enjoyed a relaxed, informal
summer gathering in Edinburgh.

Burns Night 
Gala Dinner
The iconic Balmoral Hotel in 
Edinburgh proved to be a fitting 
venue for this annual event.

Alumni from around the world returned  
for the 2018 Burns Night Gala Dinner event  
which was held for the first time at the 
Balmoral Hotel. Attracting alumni from a 
mix of graduation years as well as current 
students, the event provided the chance for 
the Alumni Team to say thank you to many 
of the alumni who continue to support the 
School in a variety of ways. 

The host for the evening was Professor 
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Jonathan Crook, Deputy Dean of the School. 
Many thanks to alumni who contributed to 
proceedings including George Mackintosh 
(BCom 1979), Associate and Entrepreneur in 
Residence at the School (pictured above left), 
who delivered the Immortal Memory, and 
Jana Doughty (MBA 2017) who provided  
the Selkirk Grace. Thanks also go to Chris 
Gibb from Reel Time Events who addressed 
the haggis, and their ceilidh band which 
rounded off the evening in great style. 

DATE FOR YOUR DIARY
The 2019 event will take place at 
the Balmoral Hotel on 25 January.

Alumni sharing 
insights with 
students
Engaging with the School’s 
alumni network leads to valuable 
networking opportunities for 
students.

There are a multitude of ways in which 
alumni continue to support the School 
and current students. Over the past year, 
many alumni have returned to the School 
as guest speakers, sharing their knowledge 
in a specific area of expertise. They include 
Diana Higgins (MBA 1996), Head of Credit 
at Centrica, who spoke on managing risk in 
energy trading; and Asanka de Silva (MBA 
2010), Founder of Liver Health UK, who 
shared insights into marketing strategies.

Others have returned to deliver career 
lounges, which are a more informal way to 
give an insight into their business or industry. 
These have included Valentina Conzano 
(MSc Financial Management 2016), Feifei 
Zhang (MSc International Business and 
Emerging Markets 2015), Klyzza Lidman 
(MSc Banking and Risk 2015) and Ian 
Jackson (MBA 2006).

Of course, returning to Edinburgh isn’t 
always an option for alumni but increasingly 
the School is organising international treks 
where students can connect with alumni in 
their own companies. Trek locations in 2018 
have included Colombia, India and China. 

Whilst living in Edinburgh, students also have 
the chance to connect to alumni overseas 
through career webinars, where alumni 
share their experiences of international job 
markets, as well as more informal networking 
approaches made through the Alumni Team.

To offer your support, email 
alumni@business-school.ed.ac.uk 

MBA Class of 
1993 reunion

25 years on and MBA classmates 
returned to Edinburgh to celebrate.

Members of the Full-time MBA Class of 
1993 returned to Edinburgh in October to 
celebrate this key anniversary. With alumni 
travelling from Hong Kong, Australia, Canada 
and Germany, it was a chance to reminisce  
and share stories about their time on the 
programme as well as reconnect and 
rekindle old friendships. 

Their weekend of celebrations included 
a tour of the Business School where they 
were met by Dr Peter Flett, MBA Director. 
He said: “It was wonderful to welcome the 
MBAs back, to hear how their careers have 
developed and to bring them up to date  
on the School, the MBA programme today 
and our plans for the future.”

KEEP UP TO DATE
To keep up to date on alumni news,  
visit business-school.ed.ac.uk/alumni 
or follow us on Twitter @UEBS_Alumni 
for the latest community updates.



With climate change arguably higher on the 
agenda than ever, businesses are striving to  
show their green credentials. But has the race 
to appear environmentally conscious created  
a smokescreen of carbon accounting? We hear 
from alumni on what they’re doing to cut 
through the haze and to give a clearer view 
of the challenges. 

T
he United Nations describes 
climate change as “one of the 
major challenges of our time.” 
The impacts of climate change 
are, it says, “global in scope 
and unprecedented in scale.”

In 2015 the Paris Agreement 
was adopted by consensus, and 181 countries 
are now party to it. The Agreement 
establishes the goal of keeping the 
temperature rise this century to below 2 C̊, 
with the aspiration of limiting warming 
below 1.5 C̊. 

It is in this mood, of widespread acceptance 
that climate change is real (and that human 
activities are the main cause) that businesses 
are looking to not only reduce their carbon 
emissions, but to be seen to have rock solid 
green credentials. 

In recent years companies who want to show 
that they are actively combatting climate 
change have been buying green energy 
certificates from renewable producers. 
They then use these certificates to claim 
zero total emissions from their electricity 
use, meet carbon reduction targets and 
trumpet their green credentials to a range of 
audiences, from governments to consumers. 

“The impacts of 
climate change are 
global in scope and 
unprecedented in scale”
United Nations
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Brander (PhD 2016) Senior 
Lecturer in Carbon Accounting 
at the Business School, there 
is a problem in the way these 
certificates are being used, 

which has far-reaching implications.

“Electricity generation currently produces 
around 25 per cent of global greenhouse gas 
(GHG) emissions so it’s a major source and 
driver of climate change,” he says. “There 
is an emerging method that companies are 
using when they disclose their greenhouse 
gas emissions called the market-based 
method. The research we’ve done has 
highlighted that this is highly problematic.

“Companies are buying certificates that allow 
them to claim that their electricity came 
from renewable sources, but this practice 
doesn’t actually increase the amount of 
renewable electricity generated and there 
is no environmental benefit. But companies 
are saying that their electricity comes from 
renewables and their emissions are zero.”

Matthew estimates that around £150m a 
year is spent on these certificates by more 
than 300 listed companies, which could be 
spent on other, more effective methods of 
reducing emissions. “Spend £150m on just 
about anything else and it would reduce 
electricity emissions more than these 
certificates,” he says. 

When an energy producer generates 
electricity from, for instance, a wind farm, 
it means they are able to sell certificates 
that say a unit of renewable energy has been 
created, which in turn allows the company 
that buys the certificate to say it has 
consumed a unit of wind-generated power. 

“The problem,” Matthew explains, “is that 
these energy companies have these wind 
farms because of government subsidies or 
legacy investments. So, when they sell the 
certificates, the revenue isn’t the driver for 
building the wind farm in the first place. 
Buying a certificate doesn’t increase the 
amount of wind power or solar power  
that is generated.

“It’s also important to understand that 
renewable energy certificates don’t reflect 
the actual delivery of renewable electricity 
either. If a company buys certificates it 
doesn’t mean that its electricity physically 
comes from a windfarm. You get the 
electricity through the grid, and you  
don’t know where it really comes from.”

For alumnus Dr Matthew 



Dr Matthew Brander  
(PhD 2016)

Matthew and colleagues have looked into 
how this bizarre practice has emerged. 
“As an energy company, you’ve built the 
windfarm anyway, but if you can get a little 
extra money by selling the certificates, then 
that’s going to be really interesting to you,” 
he says. 

In turn, companies who are reporting their 
emissions have a cheap way of purchasing 
a kind of smokescreen to make it look as 
though they are reducing their emissions, 
a key commercial driver.

Work that Matthew and 
his colleague, alumnus Dr 
Francisco Ascui (PhD 2014) 
have done in recent years 
has led to a revision of the 
International Organization 

for Standardization (ISO) standard 
relating to organisation-level 
greenhouse gas inventories (ISO 
14064-1). To be published in early 
2019, the new standard includes 
the recommendation that a 
more accurate alternative 
accounting method must 

be used than the market-
based one alone. 

In particular, a paper 
they published in 
Energy Policy in 
January 2018 
described the 
‘market-based’ 
method as 
misleading and 
that its use 
was ‘highly 

unlikely’ to 
increase 
the 
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proportion of 
energy coming 
from renewable 
sources. 

In the paper 
Matthew and 
Francisco recommend 
a practical solution 
to use the ‘locational 
grid average’ method 
for reporting emissions. 
According to the pair, this 
approach is more reliable as 
it attributes an average CO2 
emissions value to each unit of 
electricity consumed depending 
on the nature of the electrical grid 
energy mix.

Francisco has carried out 
consultancy and research projects in 
over 20 countries for clients including 
multilateral and government agencies, 
carbon traders, investment banks and 
corporations. He’s uniquely placed to 
comment on how the current situation 
came about. 

He explains: “The idea that the ‘green-ness’ 
of renewably-generated electricity could 
be separated from the physical supply of 
electrons was dreamt up in the late 1990s by 
the company regarded by Fortune magazine 
at the time – for six years in a row –  
as America’s most innovative: Enron.”

This history, he believes, should remind us 
that there is potential for misrepresentation 
and fraud in carbon accounting, just as there 
is with any form of accounting. But the 
massive challenge of climate change means 
that we have to be able to measure what  
is being done. 

“There is nothing inherently wrong with the 
concept of separating renewable attributes 
from physical electricity,” he explains. “It can 
greatly encourage cost-effective investment 
in renewable energy generation. But as with 
any other form of accounting, we need to 
pay attention to the details.” 

He sees the situation as having parallels with 
the recent diesel engine emissions scandal 
that rocked the motor industry. While 
the market-based method has supported 
a multi-million dollar global trade in 
renewable energy certificates, it hasn’t  

had any real benefit to the environment. 

“It’s like buying a diesel car on the basis 
of it having ultra-low emissions, and 

then discovering that it was fitted 
with a ‘defeat device’. There will no 
doubt be denial, anger, bargaining 
and a certain amount of collective 
depression when companies 
are faced with the reality of 
what they have purchased,” 
he predicts. 

He suggests 
that companies 

should get 
through these 

stages as quickly 
as possible, as 

there is the threat of 
significant consumer 

backlash against 
greenwash – even if 

it wasn’t intentional. 

He doesn’t suggest that the 
smokescreen of the market-

based method was used to 
intentionally mislead the public. 

“Superficially, the market-based 
method seems to make some 

sense,” he says. “Many companies 
who genuinely want to reduce their 

emissions and are willing to put some 
money towards this have seized on it 

as a cost-effective solution.

“The problem is quite a technical one, and 
only a small number of people usually get 

close enough to the technicalities of carbon 
accounting to be aware of it – that’s why we 
want to spread the word.”

“The problem is quite 
a technical one – 
that’s why we want  
to spread the word”
Dr Francisco Ascui

Francisco’s best piece of advice to 
businesses looking to reduce their carbon 
emissions is simple but to the point: “If it 
looks too good to be true, it probably is.”

FACTS & 
FIGURES

From 1880 to 
2012, the average 

global temperature 
increased by 

0.85°C.

Average sea level 
rise is predicted to 

be 24–30 cm by 
2065 and 40–63 cm 

by 2100.

The sea ice extent 
in the Arctic has 
shrunk in every 

successive decade 
since 1979, with 1.07 
x 106 km2 of ice loss 

per decade.

From 1901 to 2010, 
the global average 
sea level rose by 
19 cm as oceans 
expanded due to 
warming and ice 

melted.

*Figures from UN 
Intergovernmental Panel on 
Climate Change (IPCC) Fifth 
Assessment Report 



Helping 
construction 

have a clear 
view of carbon 

impact

Costain Group plc is one of 
the biggest construction and  

engineering companies in the 
 world, with revenue in 2017 

 of £1.728 billion and over 
 4,000 employees. Through 

 a strategic partnership 
 developed by the Business  

School, innovative tools have  
been created to help businesses  
reduce their carbon emissions. 

When Damien Canning 
graduated from the Business 
School with his MSc in  
Carbon Management in 2013, 
he headed straight for a  
career in industry. “It’s a bit  

of a strange one,” he says. “A lot of people 
who generally do that programme have  
aspirations to go and work for the United  
Nations, writing policy, that kind of thing  
so it was quite unusual for me to go to  
work for a corporation. 

“But what you are learning on the 
programme is so advanced that you are  
in a good position to be able to influence 
and really drive change.” 

It was luck that when he joined Costain, 
the company was working on a construction 
project in Scotland (the electrification of 
the Glasgow to Edinburgh rail line) which 
brought him back to Edinburgh. It was also 
good fortune that he worked for Tim Embley, 
Group Innovation and Knowledge Manager 
at Costain, whose remit was to develop 
partnerships with universities. 

The combination of these factors brought 
about the strategic partnership between 
Costain and the Business School, with a 
particular focus on developing a ‘carbon 
calculator’ to help the construction industry.

The three-year Carbon Infrastructure 
Transformation Tool project, or CITT for 
short, began in 2016, led by the Business 
School’s Centre for Business and Climate 
Change and funded by the Construction 
Climate Challenge (an initiative hosted  
by Volvo Construction Equipment).

“We worked out that we could develop a 
tool that would take the estimating data 
from a project and crunch it together with 
carbon data so that you can very quickly get 
an insight into exactly where the hotspots 
are,” Damien explains. “You also get the cost 
data as well which is critically important for 
changing hearts and minds at the board level 
of any organisation. If you can demonstrate 
financial benefits in reducing carbon – 
then obviously that helps a lot.”

The upshot of the research conducted by 
Costain in collaboration with the School is 
the creation of an automated, integrated, 
baseline tool, which can be used by 
contractors for aligning their supply 
chain towards low-carbon outcomes. 

“Without understanding where your carbon is 
and what point in the value chain that carbon 
is going to come into a project, the chances 
are you are only ever going to get a reduction 
by chance,” he says. “And that’s not really 
going to get us the step change that we  
need in terms of carbon management  
in the built environment.”

At the end of the three years, the web-based 
carbon calculator will be released and made 
open access so anyone in the industry 
around the world can use it.

For Damien, apart from the obvious benefits 
of the CITT, the partnership with the School 
is delivering very real benefits for Costain. 
“There’s a recognition that we get some 
top-quality research and insight,” he explains. 
“Also the people that we’re able to bring into 
the business are pretty exceptional.”

FIND OUT MORE
If your organisation is interested 
in finding out more about working 
in partnership with the Business 
School, please get in touch with the 
Partnership Development Team on 
partnership.development@business-
school.ed.ac.uk

Alumni who 
are leading the 
way on global 
warming

Two alumni share their advice 
on what businesses should  
do about climate change.

Michele Zarri (MSc Carbon 
Management 2012) is Senior 
Regulatory Economist at 
National Grid in London 
which owns and operates 
the electricity transmission 

network in England and Wales. Previously, 
he was Policy Advisor in the Department  
of Energy and Climate Change in the  
UK Government. 

The electricity transmission network  
plays an essential role in mitigating climate 
change: it enables the transition to a low-
carbon economy by facilitating connections 
of large-scale renewable energy sources, 
like solar farms and onshore and offshore 
windfarms, to the national electricity 
network. 

Michele works to ensure the regulatory 
framework is fit for purpose, ensuring that 
investments in the network – that are required 
to connect renewable generators – are made 
in the most efficient and effective way. 

For Michele, businesses considering their 
place in mitigating climate change should see 
the opportunities before them: “My advice 
would be to help the business to understand 
that tackling climate change is not just the 
right thing to do, but also that many of the 
risks (eg regulatory, business etc) that are 
brought about by climate change can be 
turned into business opportunities that can 
be beneficial to the business, both in the 
short and long term.”
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Darius Tolkien-Spurr (MSc 
Carbon Finance 2014) is 
Climate Change and Forest 
Carbon Economist for the 
British Columbia Ministry 
of Forests, Lands, Natural 

Resource Operations and Rural Development. 

British Columbia’s forests cover an area 
more than twice the size of the UK. Climate 
change has increased the risk of wildfires 
and other disturbances which can have 
devastating effects economically and in 
many communities across the province. 

The federal and provincial government have 
committed to investing in British Columbia’s 
vast forests as a tool to combat climate 
change, aiming to increase resilience as well 
as the long-term carbon storage capacity 
of British Columbia’s forests. 

Darius is currently working on the Forest 
Carbon Initiative, a federally and provincially 
funded programme that targets carbon 
sequestration and emissions reductions  
in British Columbia forests through a  
portfolio of activities that deliver high  
value carbon investments.

Like Michele, Darius also recognises that there 
are opportunities to be had for businesses 
that recognise the threat of global warming: 
“With the release of the new IPCC report 
solidifying the need for the world to stay 
under a 1.5˚C rise, it can become easy to feel 
disempowered with the necessary work ahead 
that needs to be done in such a relatively short 
amount of time. I would say to those working 
in the private sector, climate change is not a 
threat, but a massive investment opportunity 
integral to the bottom line of your business. 
To those working in government, hurry up! 
Implementing policies that take action on 
climate change will cost a lot more later than 
they do now.”
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The power 
of sponsorship

Women are over-mentored and 
under-sponsored says CEO 
Olive Darragh (BCom  
1985). Here she explains  
why all of us should embrace  
the power of sponsorship.

As I chatted with students about the power 
of sponsorship at the MBA Women in 
Leadership trek earlier this year, I couldn’t 
help but think about an article I read back 
in 2010. In this Harvard Business Review 
article, ‘Why men still get more promotions 
than women’, the authors noted the critical 
differences between mentoring and 
sponsoring and how important it is  
to a successful career.

More importantly, I see that difference in 
action when I learn about promotions among 
my former colleagues and peers. For all of 
them who I know well, I can identify at least 
one sponsor; someone who has fought to 
get them a promotion, given them that next 
developmental assignment and made sure 
they are part of important, visible projects. 
I too have benefited from a sponsor, over  
the past 25 years, who has helped accelerate 
my career in multiple ways. 

Most organisations have mentorship 
programmes, but many have made that 
transition to sponsorship programmes. 
In the latter, they define the goals of 
sponsorship and hold sponsors accountable 
for whether the person they are sponsoring 
gets promoted. These programmes are a 
critical part of levelling the playing field 
for women and minorities, as their rates of 
elevation to the C suite remain stubbornly 
low. Sponsorship programmes are a ‘win-win’ 
for the organisation and its high potential 
leaders; everyone wins when great, diverse 
talent gets promoted and stays within  
the company.

Research over the last ten years shows 
women need sponsorship more than men, 
yet women often ‘settle’ for mentorship.  
Also, because so many senior leaders 
are men, sponsorship doesn’t happen as 
naturally for women. Don’t settle! Determine 
what it is you need to do to move your 
career in the direction you want to go.  
Define your own goals and find a sponsor 
who can help you achieve them. 

That sponsor could already be a mentor  
or someone you are exposed to within your 
organisation whom you need to get to know. 
My favourite recent example of that is a 
friend at a search firm who has had a very 
successful career. Yet in her firm’s newly 
established sponsorship programme, she 
told her sponsor that her goal for the next 
year was to be the largest revenue generator 
in the firm. She and her sponsor worked out 
a detailed plan for what needed to happen 
for her to achieve that and she’s well on her 
way. A great example of a ‘win-win’.

If you are in position to be a sponsor, then 
have that conversation. Sit down with 
high-potential future leaders within your 
company and come up with a promotion 
plan. Articulate what each of you need to 
do to make that happen. Encourage your 
senior colleagues to participate. Broad-based 
engagement in sponsorship programmes 
helps everyone move past the concept 
of ‘favouritism’ to the concept of mutual 
development and success for all talented 
professionals. 

Being a mentor is rewarding; being a sponsor 
is harder but even more rewarding. Having 
a sponsor is necessary. Firms of all size and 
type will benefit from embracing the power 
of sponsorship.
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Gillian Chiasson 
(MBA 2018) 
attended the 
MBA Women in 

Leadership trek in May 2018, 
where alumna Olive Darragh 
was the keynote speaker. 
Here, Gillian tells us what 
she learnt.
The MBA Women in Leadership trek 
allowed us to spend two days engaging 
with inspirational female leaders and was 
a highpoint of my overall MBA experience. 
Olive Darragh was a fantastic alumna 
guest who served as our keynote speaker, 
covering the topic of sponsorship. As a 
young professional still early in my career, 
I appreciated the insights that she shared. 

My biggest takeaway was that sponsorship 
relationships are based on action. While 
sponsors are expected to help those they 
are sponsoring move forward in their 
careers, sponsees have a responsibility 
to perform exceptionally and rise to the 
challenges placed before them. They should 
know what they want and be confident 
in pursuing their goals. 

This discussion not only highlighted the 
importance of sponsorship in the workplace, 
but gave participants tangible takeaways 
that would shape us into better sponsees 
in the near future and prepare us to become 
sponsors as our careers progress. I look 
forward to re-entering the workforce post-
MBA to put the tools developed during the 
trek and the rest of the programme to 
good use.

SUPPORT THE 
STUDENT EXPERIENCE
Olive is just one of many alumni who 
contribute to the student experience. 
If you are interested in sharing your 
insights with current students, then  
do get in touch by emailing us on 
alumni@business-school.ed.ac.uk



CAN YOU HAVE SUSTAINABILITY 
ON A PLATE?

Food is universal – a common bond that connects everyone on the planet. 
We hear how research being conducted at the Business School hopes to

improve the sustainability of food supply to schools, and also from alumni
who are leading the way in food education and policy.

You might not think that a plate of food served to a 
schoolchild in Scotland has the potential to change the 
world but you’d be wrong. The food that children eat in 
dinner halls, the buying of the ingredients, cooking and 
delivering them to hungry mouths across the country 
is a microcosm of sustainability in action. Research 
conducted by the Business School on the subject  
is also showing some surprising findings that have  
parallels and implications across business fields.

For the last few years, two of the School’s academics 
have been working on research into the sustainability of 
public sector food procurement, in particular by schools 
in Scotland and England. 

Professor Mary Brennan has been with the 
School since November 2013 and has been 
Professor of Food Marketing and Society 
since August 2017. A food consumer 
researcher, she explores the complex, 
dynamic relationships people have with 

food and how these shape everyday food practices  
and underpin contemporary food policy challenges. 

Mary says: “There’s a sense that we need to do something 
that addresses the quality of the food we are serving in 
schools in terms of nutritional quality. Where it is coming 
from, how it is being produced and the relationship 
between production and sourcing. Or even, heaven 
forbid, whether it’s tasty.

“The public sector is a huge purchaser of food and they 
can set the tone for sustainable practices. At the moment 
they don’t set a brilliant tone – I think that’s the polite way 
of saying it.”

Professor Angela Tregear – who joined 
the University in 2005 and was appointed 
Professor of Marketing in 2018 – said the 
research that she is doing with Mary shows 
that while the public sector has its faults, 
the scale of it and the way that big ideas 

can be put into practice makes it important. 

“We are particularly interested in looking at the supply 
chains driven by public sector procurement because 
public sector procurement is an important constituent 
part of the overall supply system,” says Angela about 
the work, which is a part of the European Commission’s 
Horizon 2020 research and innovation programme. 

“Being public sector, there is an opportunity for policy 
makers and actors within that system to have a direct 
impact on what goes on because 
they have more control over  
it than what happens in the 
private sector.”

The work that Mary and Angela 
are doing focuses on primary 
school meals, looking at the 
carbon, economic, social, and 
nutritional sustainability of those 
supply chains from primary 
production right through  
to the plate waste. 

Surprisingly, their research shows that what’s on the 
plate has a greater influence on sustainability than how  
it got there. 

Angela says: “The main thing that we’ve found is that 
what really makes a difference to the carbon footprint 
of the supply chains is what is actually on the menu  
rather than where the food comes from.

“Often in the public sphere and public debates, there’s 
a lot of focus put upon the food miles issue and the 
imperative to try and reduce that. What we have found 
is that local transportation of food to schools is a pretty 
small part of the overall carbon footprint of the food 
that’s served.” 

Angela continues: “Most of the carbon emissions relate 
to the production and processing of the particular food 
items. So, if one is seeking to reduce environmental 
impact of the food that is being delivered, then there’s 
more to be gained by adjusting what is on the menu 
rather than where the particular food items come from.” 

On the subject of figuring out the carbon footprint of 
recipes in schools, Angela and Mary are working on a 
parallel project, led by research fellow Dr Maysara Sayed, 
to develop a ‘carbon calculator’ tool which caterers could 
use when planning meals. It’s an approach that the School 
has developed for the construction industry in partnership 
with Costain, which you can read about on page 14. 
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“The public sector is a huge 
purchaser of food and they can set 
the tone for sustainable practices”
Professor Mary Brennan

Back in the dining hall, forgetting about the consumer 
is where things start to unravel – something that all 
businesses could relate to. “It is hit and miss whether the 
children at the centre are viewed as customers,” says Mary. 

Failing to see the situation, quite literally, from the 
child’s point of view can neglect some obvious ways of 
improving the service. “We’ve found service lines that 
are too high for the smallest children to actually see what 
is there. They’re having to move fast and don’t have the 
time to evaluate the array of options in front of them,”  
she explains. 

Angela adds: “The lack of time in the canteen and the 
fact that it’s very noisy makes it almost like the perfect 
environment to not sit and eat. It’s a positive disincentive 
– they just want to get in and get out as fast as they can.
Unsurprisingly then, there’s lots of plate waste.”

Treating the pupils as customers also includes staffing 
the dinner halls with enough people to engage the 
children with the food they’re eating, and having the 
time to do so. “You will have some canteens where the 
kitchen staff are interacting very enthusiastically with 
the children,” Angela explains. “They’ll provide small 
amounts of food for the children to taste, they’ll kind  
of adapt what’s being offered or served because they  
get to know the children and they have a very good, 

structured relationship with 
the teaching staff.

“Then in other canteens in other 
schools the kitchen staff see the 
kitchen as their territory, a ‘you 
shall not pass’ kind of mentality.” 
With this defensive attitude, 
Angela finds, there isn’t an 
openness to change. “You have 
people who have been doing 
things in a certain way for a very 
long time. Practices which could 
be better just carry on not being 

terribly good because it’s hard to have those awkward 
conversations with people.”

Mary backs this up: “School canteen staff, many of whom 
are paid only the minimum living wage, are not given the 
support, time, space, equipment, resources and autonomy 
to think and make changes about how they could make 
school meal service better in their schools.”

It’s clear that if you cut budgets to the absolute minimum 
it makes it very hard for the people involved to deliver  
a quality service. But surprisingly, when Mary and Angela 
looked at two UK case studies, more money being spent 
wasn’t the be all and end all. 

“We have one example where the true cost per meal is 
about half that of the other one and yet the lower cost 
case study actually performs much better in terms of 
carbon footprint, social impact, and local economic 
multiplier,” Angela says. 

“I think that budget can be important but it’s also factors 
such as the management processes and people involved 
that can really make a difference. If you have the right 
goals, the right targets, a good system and good people 
then you can actually achieve a hell of a lot without 
necessarily throwing lots and lots of cash at it.”



SCHOOL

FARM

Offering food for thought
For the last three and a half 
years, alumna Vivian Maeda 
(MBA 2010) has been project 
manager for Food for Thought, 
a national education initiative 
backed by the Scottish 

Government which aims to improve food 
education and develop business partnerships. 

“The Scottish Government is interested in 
changing the way that children connect with 
food and understand where food comes from,” 
Vivian explains. “Regaining cooking skills is a 
key element too – it’s a life skill that we need 
to put back again. Many parents don’t cook 
anymore and we are trying to really give this 
confidence back to the children, and involve 
the parents where we can.

“Sustainability is a real concern for schools, 
the community and the Government too 
so we’re looking at increasing awareness 
amongst children about food waste and food 
provenance – showing why it’s better to eat 
local and seasonal.”

To date, the project has worked with over 
1,210 nurseries and schools in 28 out of the 32 
Scottish local authorities. Pupils find out about 
sustainable food production from growing 
their own produce and also trying out recipes. 
It’s an interdisciplinary approach that not 
only connects pupils with food but develops 
numeracy and communication skills. 

A key focus of Vivian’s work is to connect 
businesses with schools, from small scale 
suppliers to well-known high street brands. 
“My role is to provide skills and build bridges 
between the local businesses and the schools. 
That covers everything from the local butchers 
to supermarkets like Waitrose.” 

It’s not just food suppliers that get involved 
– numerical and entrepreneurial skills are
important and Vivian has worked with the
likes of Lloyds Bank and Clydesdale Bank
to bring different aspects of food education
into the classroom.

“I had a school which wanted to create an 
enterprise project,” she explains. “They were 
growing food and wanted to sell the produce 
to local restaurants to shorten the supply chain 
and create an income. We provided a finance 
masterclass for them with a bank to make sure 
it was financially sound.”

While the schools benefit from the 
partnerships, it’s not just a one-way street. 
Businesses reap rewards too. According to 
Business in the Community Scotland (who run 
the Food for Thought project) 100 per cent of 
the businesses involved have had a ‘positive 
experience in the school’ and participating 
businesses have gained opportunities such 
as networking, increasing the customer base, 
equipping staff with increased communication 
and leadership skills and an ‘affirmative 
recognition amongst the local community’.

One example that Vivian gives shows that the 
message is getting through to young people: 
“I was working with a class and while we were 
waiting for a dish to be ready, I asked them why 
it was important to reduce food waste,” she 
says. “One eight-year-old child told me: ‘Well, 
look at this carrot – it took a lot of work for the 
farmer to grow this and we can’t just throw it 
in the bin if we don’t eat it’. I don’t think I was 
making the connection between production 
and consumption at that age.”
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From theory to practice
As Development Officer – 
Food and Health at City of 
Edinburgh Council, alumna 
Laura Nisbet (PhD 2009) 
puts food supply theories 
into practice in schools. She’s 

been working with Mary and Angela on their 
research (see previous pages) to provide 
insight into how sustainable food supply 
works on a practical level.

Laura has been in post since 2009 and 
in that time, she’s seen a distinct shift in 
attitudes and focus. “There’s been lots of 
changes in terms of sustainability and food,” 
she says. “There’s definitely a priority of 
having more locally sourced food.

“For me, it’s better for the local economy, it’s 
better for business. It’s got to be fresh: if it’s 
locally sourced it tastes better. As a Council 
that’s definitely our direction of travel and as 
a department that’s where our priority lies. 

“People want to know more about the 
provenance of their food and us having that 
information, having shorter supply chains and 
having more meat, in particular chicken, from 
the UK gives me much more confidence in 
the service we’re providing.”

Food buying for the Council is managed by 
the centralised procurement service Scotland 
Excel, a service shared and funded by the 32 
local authorities across Scotland. The Council 
in turn then works with a range of food 
distributors to deliver the food needed  
for the thousands of school meals. 

Of the 18,500 school meals served daily in 
Edinburgh, all the meat is ‘farm assured’ by 
Quality Meat Scotland, fish is sustainably 
sourced and eggs are all free range. These 
conditions are built into the contracts which 
the Council has with its distributors.

“Our supply chain has been quite receptive  
to changes that we’ve wanted to make and 
has worked really hard with us in order to 
make those changes,” Laura says. “Producers 
and supply chains are keen to adapt to 
differing priorities.” 

Difficult decisions have to be made. 
For example, which is preferable, local or 
organic? “There’s always that debate,” she 
says. “But sometimes organic is less local. 
Should we buy organic from Holland or non-
organic from East Lothian? For me, I would 
rather have local.”

There have been calls for local authorities 
to support small-scale local farmers but this 
isn’t as simple as it sounds. The makeup 
of the Council’s school food production 
(kitchens based in schools) means that a 
certain degree of preparation of the food  
has to be done before it reaches the 
kitchens. So, buying produce directly  
from farms would have its problems. 

“A small producer isn’t able to supply 
every school, nor do we want them to,” 
she explains. “We can’t manage that many 
deliveries into a school. So, by working in 
partnership with our existing distribution 
team or looking at ways that can be 
expanded, then more local producers might 
be able to get their goods to market, but in 
a way that is manageable for them but also 
manageable for us.” 

She sees the relationship that the Council 
has with distributors as a long-term 
collaboration, working together to go in 
the same direction. “We’ve come quite 
far working with them. We’re different to 
business. We’re in a contract for two or three 
years and we can’t just decide to get up and 
leave and go somewhere else.” 
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UNFOLDING THE

CONSERVATION MAP
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Justin Lotak graduated with his MBA from the School in 2011 and has been 
working in the power generation industry since 2006 on a variety of medium 
to large-scale wind, solar, and natural gas power plants, both in the US and 
Scotland. His latest continent-hopping venture is taking him around the world  
to discover the different approaches to conservation. 

“When we think of conservation of biodiversity, we 
often don’t think about significant positive impacts to 
the economy,” says Justin. “But when you start looking 
deeper, there are many ways in which wildlife and wild 
places can bring benefits to local communities as well 
as to national economies from increased consumer 
spending, employment and tax revenue, not to mention 
ecosystem services.”

Justin’s organisation, Conservation Atlas, is working to 
find these links between conservation and the economy, 
especially those that come from sustainable tourism.

He set up the US-based company in late 2016 with his 
partner Andreea. The non-profit organisation has a mission 
to ‘support the protection of wildlands and biodiversity by 
expanding the public’s awareness of conservation efforts 
around the world.’ It promotes responsible travel which it 
sees as one of the greatest methods of connecting humans 
with the natural world, ensuring that the long-term value 
of conservation will benefit local communities, biodiversity, 
and future generations.

For the first two years, their aim has been to visit as many 
conservation projects around the world as they can, to learn 
about ways in which private individuals, organisations and 
governments are working to conserve various ecosystems 
throughout the planet. They’re amassing a wealth of 
photographs, interviews and films to share the stories 
they’ve come across and ways in which interested travellers 
can get involved.

“The earth has an abundant amount of species and wild 
landscapes for which a growing number of people are 
choosing to use their precious holiday time to go and  
see and experience each year,” he says. 

“As people use extra income to buy mountain bikes, trail-
running shoes, fishing poles, or a new soft shell jacket, the 
economy takes notice. In fact, the 2016 report from the US 
Outdoor Industry Association estimated that consumers 
spent $887 billion on outdoor recreation for the year in  
the United States. 

“This may seem high, but when you include everything 
from airfares, lodgings, groceries, gear, and lift tickets, 
you start to realise that most of us do spend a lot of 
money on being in the great outdoors. In fact, this puts 
outdoor recreation as the fourth highest consumer 
spending category in the country.” 

All this spending means jobs. The same study estimates 
that 7.6 million Americans rely on outdoor recreation 
for their livelihood. This isn’t just park rangers and fly-
fishing guides; this includes scientists, gear designers, 
entrepreneurs, and individuals working in transportation, 
retail, and manufacturing among others.

Over the last two years, Justin and his partner have 
travelled to 13 countries to learn about specific conservation 
projects, meet the teams that have worked hard to protect 
important habitats, and better understand the threats that 
various ecosystems and species are currently facing. 

Examples of the projects they’ve visited include  
several new or future national parks that Tompkins 
Conservation has been creating over the last three 
decades in Chile and Argentina; a river rafting company 
that has worked with upstream communities to stop 
deforestation and protect an important river in Fiji; 
and grassland conservation in Kazakhstan where you 
can visit one of the largest remaining intact grasslands, 
approximately the size of France. 

Conservation Atlas’ first short film, Conserving Iberá,  
was premiered in New York in October and is doing  
the rounds on the film festival circuit before being made 
available online. Three more films are in production 
covering long-distance hiking in New Zealand, underwater 
conservation in Indonesia, and the creation of Europe’s 
largest forested national park which will also be Europe’s 
first wilderness designated for the conservation of large 
carnivores (brown bears, wolves and lynx) in Romania.

Over the next few years, Justin and Andreea are aiming 
to start an annual conservation festival in Bellingham, 
Washington, where they will bring photographers, 
filmmakers, authors and conservationists from innovative 
projects across the planet to inspire the audience with the 
work they are doing to conserve the planet’s species and 
remaining wildernesses. 

“Through education, awareness and inspiring content,”  
he says, “our goal is to become a leading source of 
information for those who want to explore the world 
differently and to contribute towards the betterment  
of biodiversity.” 

As governments around the world begin to analyse the 
impacts of conservation to their economies, which include 
tourism, outdoor recreation, and the enormous benefits 
from ecosystem services such as clean water, clean air, 
pollination, soil stabilisation, flood control, and carbon 
sequestration, Justin hopes that conservation of wild 
places and of biodiversity is not taken for granted. 

“When we sit at the table with other industries that 
are looking to use land on a large scale, we should 
ensure that we understand the entire picture of 
what large scale conservation has done to date 
and what it can do for our future,” he explains. 
“Sometimes it takes decades or generations  
to notice, but the positive impacts on not  
only our health and environment, but also  
the economy, are there.”



BEYOND 

THE 

RESEARCH

PREPARE FOR IMPACT

UEBS Director of 
Research and Deputy 
Dean, Professor 
Jonathan Crook explains 

how our research is impacting 
the world for the better, and we 
hear from a number of academics 
on how this is happening.

I’m proud to say that research is something that the 
Business School excels at: from blue-sky research on  
far-reaching topics, to work on niche specialisms, 
generating new understandings and theories which have 
the power to make significant changes around the world. 

Research at the School isn’t conducted in an academic 
vacuum or created purely for research’s sake. Research 
should lead to real-world change by identifying 
previously unseen problems, creating new patterns  
of behaviour, or finding nuanced answers to some  
of the most complex questions we face. 

Whether multinationals, governmental bodies or 
charities, the School regularly works with industry-
leading partners to put research into practice and 
create tangible and positive change. 

YOUNG MONEY 
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Personal Chair of Financial Services 
Marketing and Consumption at the School, 
Professor Tina Harrison in conjunction 
with the UK Government’s Young Money 
initiative, has generated research with far-
reaching impacts for the financial wellbeing 

of young adults across the country. 

Tina tells us about her work: ‘Our report was a key  
factor that prompted Young Money’s decision to develop 
teacher training in financial education specifically for 

teachers of post-16 year-old students. In 2016/17, 
Young Money led courses for over 1,400 teachers.

‘Very limited, reliable evidence existed of the actual 
impact of financial education on student outcomes, 
and our report on this is now being used by the 
Money Advice Service to inform ‘what works’ in 
financial education in schools.’
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INTERNATIONAL SALARIES 

McWha-Hermann, an Early Career 
Fellow in International Human Resource 

Management, the implications for her work are far-
reaching and potentially life-changing for tens of 
thousands of people across the world. 

Her research on the payrolls of international Non-
Governmental Organisations (NGOs) found a ‘dual-salary’ 
system with some international workers being paid up 
to 900 per cent more than local colleagues doing similar 
jobs. As well as the clear financial realities of the findings, 
there were also knock-on psychological and motivational 
affects for local workers. 

In Ishbel’s case, the initial research has led to the 
formation of Project Fair, an organisation formed in 
partnership between the School and others to translate 
her research findings into practical policy solutions.

She tells us the impact that the work has had: ‘The 
project has influenced nine major international aid 
organisations to pursue fairer pay structures for a 
combined workforce of 81,000 humanitarian workers 
in more than 135 countries. 

‘Project Fair’s long-term programme has now engaged 
and trained more than 90 international NGO HR leaders 
to build and disseminate a solid evidence-base of fairer 
remuneration practices in the international aid sector.’

Tackling complex global challenges like poverty 
reduction head-on echoes the School’s outlook and 
ambition as a world-leading research institution. 

GREENHOUSE GASES 

Another example of work that’s led  
to considerable investment and policy 
change is the realisation of the research 
from Xi Liang, Senior Lecturer in Business 
and Climate Change, into carbon capture, 
utilisation and storage (CCUS). 

China is the world’s largest emitter of greenhouse gases, 
but partly due to Xi’s research, CCUS now plays a central 
role in China’s climate policy and the industry is investing 
significantly in demonstrating its capability. Xi’s research 
engagement led to the establishment of the UK-China 
(Guangdong) CCUS Centre jointly by UK and Chinese 
industry, academia and governments. 

Xi tells us: ‘The research addresses a problem of critical 
global significance – the need to avoid more than 2°C 
of climate change by achieving substantial cuts in 
greenhouse gas emissions from China which relies on 
fossil fuels for 80 per cent of its energy supply. 

‘CCUS is the only technology available to decarbonise 
fossil fuel-based energy, and is therefore critical both 
for China’s transition to a low-carbon economy and for 
achieving a global goal of net zero emissions by 2050.’

Identifying the specific challenge and the opportunity of 
CCUS, Xi’s work focuses on breaking down the barriers 
to implementing the technology in China. His research 
into stakeholder perceptions and public engagement, 
innovative financing models, future-proofing engineering 
design, legal and regulatory framework, and industry 
support has had an undeniable impact. 

Multi-million pound investment into CCUS has begun in 
China following Xi’s research, including a £10m capture 
testing platform in Guangdong province currently in 
construction, and a £300m project on Asia’s first working 

off-shore CCUS facility currently in planning. 
Between the two sites, over 1 million tonnes of CO2 
can be stored every year.

The testing platform will be the first multiple technology 
testing platform in Asia which would contribute to cost 
reduction and innovation for CO2 capture technologies. 
In addition, Xi and Business School colleagues are 
working with Chinese partners to enable CCUS to 
decarbonise the iron and steel sector in China.

But perhaps the outcome of the research that will 
have the most impact is the commitment to CCUS 
development in China’s national climate policy. It is 
also causing the enactment of a first-of-a-kind financial 
incentive policy for CCUS demonstration plants by the 
Guangdong provincial government. 

While it is the responsibility of academic institutions to 
offer new ideas to tackle urgent global challenges like 
climate change, we can and should also consider how 
research can have a profound impact on a smaller scale. 
Staff and students at the Business School tackle an 
incredibly broad range of research topics, but they share 
common threads of the impact they can have and the 
excellent quality of research. 

AGEING POPULATION 

The ethos of research excellence 
and bringing about positive change 
runs through the entire School. From 
undergraduates who may be conducting 
research for the first time, right through  
to the Dean, Professor Wendy Loretto 
(BCom 1990). 

Building on an existing body of research into later life 
working and the changing nature of retirement, Wendy, 
along with postdoctoral research fellow Dr Laura Airey, 
brought together a partnership between the Business 
School, CIPD (Chartered Institute of Personnel and 
Development), Age Scotland, Business in the Community 
and the Scottish Government.

The particular piece of work that underpinned the current 
collaboration was a study for the Scottish Government 
into the demographic challenges for the workforce in 
Scotland. The research and report were designed to raise 
awareness of the importance of age inclusivity in the 
workplace, due to Scotland’s ageing population. 

Wendy says: ‘In the past 20 years the number of people 
aged 45–64 has increased by 26 per cent while the 
number of people aged 25–44 has fallen by eight per 
cent. Adapting practices and workplace cultures to  
be more age inclusive for older employees could add  
as much as £7 billion to the Scottish economy.

‘At the outset of the research, as a partnership, 
we agreed that to raise awareness and to move 
employers to action was absolutely our key focus.’

The Business School led on the research front to allow 
the partner organisations to support in turning the 
information into action, as demonstrated below. 

PUTTING IT TO USE 
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Alumna Lee Ann Panglea (BCom 1995), 
Head of CIPD Scotland and Northern 
Ireland took the research that had been 
done at the School and put it to 
practical use. 

She tells us: ‘One of our main focuses is championing 
flexible working, but not necessarily with older workers. 

‘We’re an organisation with members working in people 
and development but we found ourselves asking; what 
does good practice look like? What should we be advising 
our members on? The research helped us answer these 
questions and start to create practical tools and advice 
for our members. 

‘Inclusivity is high on the agenda of all HR directors, 
but primarily along gender or ethnicity lines, and age 
inclusivity didn’t necessarily feature on their radar – 
something we want to change.’

Wendy sums up the importance of the work being  
done at the School finding a place outside academia: 
‘Our research into catering to later life working will 
have synergistic benefits for all the partners involved 
(ultimately the economy) by having a joined-up 
conversation on action we have to take. We are all  
acutely aware that this is a big issue and that no one 
organisation is going to be able to tackle it alone. 

‘Collaboration is key.’

In essence, what we consider facts or common 
sense today, tend – in the main – to be a result  
of yesterday’s research. 

As the demand for research and the understanding 
of its importance continue to grow, the need for 
academic insight cannot be overvalued.

GET INVOLVED
Research can have the greatest impact when conducted in partnership with organisations. Businesses 
and other organisations can approach the Business School to find out how research can help them 
achieve their objectives while contributing to wider scholarly work. To find out more about how 
research can help your organisation, contact the Partnership Development Team on  
partnership.development@business-school.ed.ac.uk 

The impacts of research conducted at 
the Business School are not confined 
to the borders of any one country or 
even continent. In the case of Dr Ishbel



Here come the 
surging emerging 

markets

The importance of emerging markets has 
 been recognised for years, but the potential  

they offer has not been fully realised by 
 multinational companies from the West.  

Alumnus, Dr Mehdi Safavi (PhD 2014), 
 explains why.

Business can’t stand still, particularly when 
the competition is growing in strength 
and depth. The rise of emerging market 
multinationals from the early 2000s is not  
a flash in the pan, but rather the early stages 
of a long-term trend.

Emerging economies are catching up with 
the West in terms of GDP, share of exports, 
and both inward and outward investment. 
The population of emerging economies also 
far outstrips that of advanced economies, 
presenting huge potential customer bases 
for multinationals that can access these 
markets. 

The definition of what constitutes an 
emerging market is hotly debated – the 
Dow Jones classifies 23 nations within 
this grouping – but in reality, these 
countries are nations with social and 
business activity in the process of 

rapid growth and industrialisation. 

Because of the breakneck 
speed of change and relatively 

adolescent infrastructures in 
emerging markets, companies 
that grow and flourish from 
those nations tend to be 
better equipped to expand 
into other emerging 
markets than those from 
Western countries with 

developed markets. 

Companies that 
succeed in 

emerging markets 
have the benefit 
of developing 
metaphorical 
thick skin, 

and equipping themselves with tools to deal 
with, for example, infrastructure challenges 
or market volatility. In fact, a growing body 
of research corroborates the theory that 
multinational organisations from emerging 
markets value and nurture different skill-sets 
to those from developed markets. 

These organisations tend to value ‘soft’ 
skills more highly than counterparts from 
developed markets and you’ll often find 
that these companies are headed by strong, 
‘hands on’ leaders. Also, while companies 
who are more used to doing business in 
developed countries tend to favour reducing 
complexity in relation to their international 
operating models (which makes them better 
suited to stable markets) those in emerging 
markets are better at absorbing complexity. 

But can companies from developed markets 
adapt their approach to make more headway 
in emerging markets? If they want to 
compete, then simply, they must. Companies 
that don’t will miss out on huge consumer 
and labour markets and the opportunities 
for growth that emerging markets offer. 

Efforts to adapt to new economic conditions 
can, however, be stymied by the rules, 
regulations and frameworks in a developed 
market organisation’s home country, limiting 
their ability to adapt. For example, Chinese 
companies have enjoyed great successes in 
investing in infrastructure in Africa partially 
because they are equipped to deal with 
poorly regulated and sometimes corrupt 
economic environments that developed 
market organisations could not handle.

That said, companies in developed markets 
can and do access emerging markets by 
adopting creative strategies. One of the  
most common strategies in this kind of 
expansion is through joint-venturing with 
companies who already have a foot-hold  
in the emerging economies. 

Emerging market companies, on the other 
hand, utilise mergers and acquisitions to 
move into developed markets, but often to 
capitalise on brand recognition, or to access 
research and development, or established 
marketing functions within an organisation. 
We’ve already seen headline-making deals 
about financial direct investment into 
developed markets from emerging ones  
like Tata Motors’ acquisition of Jaguar  
Land Rover or Russia’s Lukoil take-over  
of America’s Getty Oil. 

We’re likely to see the number of emerging 
market multinational companies increase, 
their power grow, and a shift in the balance 
of power in the global economy in their 
favour. To keep pace, developed market 
organisations need to develop creative 
strategies to access and benefit from 
emerging markets.

Business School alumni all over the world are 
working to help companies access emerging 
markets. Here, three alumni from the MSc in 
International Business and Emerging Markets 
share their experiences: 

Pitasari Devi Soetardjo (MSc 2017) 
Merchant Development Executive (APAC Region), 
Skimlinks, Indonesia

Explosive development in emerging markets has 
impacted the dynamic of global markets. The rise of 
digital technology, budding entrepreneurs building 
innovative businesses and surges in population 
growth are disrupting the status quo. By 2025, 
emerging consumers’ spending power will be $30 

The significance of big data analytics tools 
has continued to grow among online retailers, 
particularly in SE Asia where e-commerce is 
booming. It’s my role with Skimlinks – a world-leader 
in content-to-commerce monetisation platform  
and internet shopping predictive data analytics –  

to explore deals and partnerships within the region. Doing business 
in SE Asia is very different than in Western countries, so having 
local partners and team members is the key to finding success.

Local representation and knowledge can help international brands 
tackle the complexity of cultural differences, build a trusting 
relationship with local partners, and eventually speed up the 
international expansion into or between emerging markets.

Lienda Kavindele (MSc 2015) 
Impact Analyst, LeapFrog Investments, Zambia

2928 Aluminate 2018I 19

trillion. Digital finance could boost annual GDP of all emerging 
economies by $3.7 trillion. We invest in exceptional businesses 
in Africa and Asia, providing the capital and expertise for leaps 
of growth. Our portfolio of companies now reaches 140 million 
people across 33 countries. Emerging markets have amazing 
opportunities that often aren’t available in more developed 
countries and I believe we’ll continue to see strong future growth.

Shaun Adam (MSc 2016) 
Project Manager, National Innovation Agency, Malaysia

As an emerging market, Malaysia has moved from 
a low to middle income economy through rapid 
industrialisation by leveraging country-specific 
advantages like access to low-cost labour and 
resources. However, in my role to achieve the 
National Innovation Agency’s aim of making 
Malaysia a high-income country, we need to 

innovate further and help home-grown companies expand 
into other emerging and developed markets. 

Being a member of the Association of South East Asian Nations 
(ASEAN) bloc helps the country promote economic cooperation 
with the nine other member nations, giving Malaysian companies 
access to around 630 million potential consumers and collectively, 
the seventh largest economy in the world. Cooperation between 
emerging economies could help close the gap with developed 
nations further. 



T H E  PAT H  I 

F O L LOW
E D

With over 20 years’ experience in global talent 
development, alumna Bridget McCarthy 
(MSc in International Human Resource 
Management 2016) is always keen to make  
a difference. Here she shares her story and  
tells us how her studies at the Business School 
led to a pivotal epiphany.

In 1995 I was assigned by the US Peace Corps to a small village in  
the Himalayan foothills with no running water, no electricity and  
no phones. As a volunteer, I taught English to village children and 
trained teachers to follow in my footsteps. I wasn’t there to hike  
or go trekking as many of my peers were doing at that time, I was 
there to make a difference.
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This is how I have approached my career ever since. Undeterred by 
scarcity and cultural, political, or economic barriers, I strive for impact 
both on a global and an individual level. 

Since those early days, I have worked in more than eight countries 
and on four continents. No matter where I have been or for whom 
I have been working – the United Nations, the State Department, 
or Fortune 100 multinationals – I have focused my career in talent 
development, bringing out the best in people and training them  
to perform effectively and successfully individually, in teams and  
as leaders.

To me, adaptability and being prepared for the unexpected has been 
key, yet at the same time, maintaining that laser focus on the talent. Both 
have served me well, and my employers and teams can attest to that.

This has not come without having prepared myself, with regular 
certifications and continued education in learning and organisational 
development. 

Already equipped with an MBA in International Management, I chose 
to return to study in 2015 as I was eager to explore the theoretical 
underpinnings to my practitioner experience. The MSc in International 
Human Resource Management at the Business School proved to be 
the perfect programme for me. 

If my travels and diverse experiences give me breadth, it is this 
continuing education that delivers the depth of my expertise. 

During my MSc studies, I expanded upon my self-development 
journey by participating in the University’s Edinburgh Award 
programme which helped me to identify specific competencies to 
improve accompanied by a certified coach from the School’s student 
development team. It was also on an Edinburgh Award career trek  
to Dublin that I had a pivotal epiphany. 

It was the first time I had heard Sheryl Sandberg’s quote from her 
book Lean In: ‘If someone offers you a seat on their rocket ship, don’t 
ask which seat – just get on’. For me, my seat has always been clear 
– the one of a talent development leader. What isn’t clear though is
who or where is my rocket ship. This search for my proverbial rocket
ship has been guiding my career ever since. I want to ‘get on’ a rocket
ship with a global mission and value-based purpose.

What else has been the driving force behind my career choices? 
Taking risks and an unquenched curiosity about new cultures, new 
organisations and new places. 

On that note, my next stop will be serving as a senior organisational 
development consultant for a regional development bank in the 
Middle East and I can’t wait!

BRIDGET’S 
RECENT CV

2018– 

Islamic Development Bank
Saudi Arabia

Senior Organisational 
Development Consultant

2017–18

UN
Hungary and Ethiopia

Senior Talent Management and 
Development Officer

2015–16

Business School
MSc in International HRM

2013–15

HealthNow NY
USA

Director, Talent Development

2011–13

UN
Mission in Liberia

Chief, Integrated Mission 
Training Centre

2010–11

US Embassy
Burkina Faso

HR Officer, Foreign Service

2004–08

AIG
USA and Taiwan 

Director, Global Learning and 
Organisational Development

2002–04

JPMorgan Chase
USA

Senior Training Officer

1996–2002

Verizon
USA

Learning and Performance 
Consultant



WHERE
ARE THEY

NOW?
Many thanks to all those who 
sent news. To connect with many 
of the alumni listed, and with 
alumni from across the global 
network, join our groups  
on LinkedIn.

1960–1969

1961

Tom Mayer
BCom
I began my career in Olivetti and 
IBM UK in sales and marketing 
of digital business systems to 
government and commercial 
users. I then migrated to 
Australia with my family in 1983. 
I worked in IBM Australia and 
Asia/Pacific in sales and HR as  
a specialist in sales performance 
incentive programmes. 

I retired from IBM in 1999 and 
started my own consulting 
business in IT industry sales and 
management incentive plans. 
I then fully retired in 2003. I am 
now enjoying life as a part-time 
social, political and lifestyle 
interviewer for an international 
research company. My wife, 
sons and grandchildren are all in 
Australia. Sending my nostalgic 
love to Edinburgh and 
Buccleuch Place!

1963

Subrata Mitra
BCom
Since graduating from the 
University of Edinburgh, I 
qualified as a Fellow Member 
of The Chartered Institute of 
Management Accountants in 
the UK (FCMA) and later as a 
Fellow Member of The Australian 
Society of Accountants (FCPA). 
I retired as Associate Director 
and Financial Controller for 
Australasia of Price Waterhouse 
Consulting in 1998.

1970–1979

1976

Gary Glachan Steel  BCom
Having worked for Shell 
and ABB for a total of 38 
years and having lived and 
worked in the UK, France, 
Gabon, Netherlands 
and Switzerland, I  

am now retired (semi!) and living  
between Portugal and Scotland. I  
provide some consultancy services  
to a few organisations in Europe whilst 
maintaining a reasonably active sports 
and social life together with my wife  
of 41 years, Debbie, in the Algarve.

1980–1989

1980

Graham Duncan
BCom
For the last five years, I have 
been the Chief Executive of a 
charity, my AFK, based in North 
London. The charity supports 
disabled young people, most of 
whom have a learning disability 
or are autistic, into employment. 
See what we do at my-afk.org  
or come and visit!

1983

Allastair James 
McGillivray
BCom – Business Studies

After graduating I 
moved to London, 
and spent 15 years 
as an accountant 
(FCCA). In 1998, 
my wife and I 

moved to Sydney, Australia. 
Since 2007, I have worked for the 
Royal Bank of Canada, heading 
up their Australian tax function. 
Further study has earned me an 
MBA, MTax, MIntTax, CA and 
CTA. I am currently studying 
towards a Masters in Business 
Law at UNSW and loving life!

1990–1999

1990

Alistair John Grant 
MBA Part-time

After a 32 year 
career in global 
procurement and 
supply chains, I 
now have my own 
company, Radical 

Independent Music Ltd, which 
operates in the music industry 
and is focused on gig promotion, 
band management, vintage 
vinyl record dealing and angel 
investment in up and coming 
new bands and musicians. I split 
my time between Dundee in 
Scotland and El Paso in Texas 
where my US subsidiary is based.

Roger Stewart
MBA Part-time
Now long retired from running 
my Edinburgh consultancy 
business, I have taken up a new 
late-life career as a part-time 
dealer, writer and blogger, 
based on a lifetime’s passion 
for collecting art and antiques. 
I’ve chronicled it all in my book 
‘Random Treasure’. For details 
and to read my blog, visit 
random-treasure.com

1991

Tim Ashby
MBA Full-time
My start-up GloblMed Ltd is 
being developed as the ‘Expedia’ 
of the $56,333 billion global 
medical travel market, providing 
an electronic marketplace for 
medical services combining 
travel and accommodation.  
The business model uses excess 
capacity on the healthcare 
supply side and value-driven 
demand from patients. 

Graeme Easton
BCom
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I am Director 
of Woosh 
Entertainments 
which I set up 
25 years ago 
with my brother. 

Woosh provides commentating, 
announcing, music and event 
management at a huge variety of 
high profile sports events, music 
concerts, awards ceremonies and 
corporate events. We host two 
podcasts – I host one on sport 
and music (Graeme Easton’s 
PlayList) and we also have a 
studio for clients to hire out.

1995

Erwin Losekoot
MBA Full-time
I recently left RMIT University 
in Vietnam and took up 
the position of Professor of 
Hospitality Studies at Stenden 
University of Applied Sciences in 
Leeuwarden in the Netherlands 
in October 2018.

1997

Sebastian Sheppard 
MBA Full-time
We have now been back in 
the UK for seven years after 
our adventures in Spain. I am 
working in high tech R&D for 
Altran, an exciting job that 
involves M&A integration 
and transformation of highly 
specialised engineering 
consultancies from nuclear 
to cyber security and data 
analytics. I am also speaking 
at conferences about tech 
acquisitions and how they affect 
people in each company. 

1999

John Appleton
MBA Part-time 
I am still living and working 
in Edinburgh. I run my own 
business development 
consultancy for ad agencies 
and am fortunate to work with 
some of the best – Story and 
Mackerel. Since graduating in 
1999 I have got married and 
acquired two step sons – one of 
whom is in the oil business and 
doing exceptionally well – and 
the other is just back from an 
internship in San Francisco.

2000–2009

2000

Deema Anani
MBA Full-time
I am now Chief Commercial 
Officer of Queen Alia 
International Airport, Jordan’s 
international gateway, looking 
after all commercial revenues  
of the airport including duty 
free, food and beverage, car 
parks, advertising, real estate 
and ground handling. The airport 
has been ranked among the top 
three airports in its category by 
the Airport Council International. 
Do come and visit us! 



Thomas Steuart 
Fothringham
MBA Full-time

In March 2018, I became 
Convener of the Companions of 
the Order of Malta in Scotland, 
with responsibility for overseeing 
a number of projects from soup 
kitchens, English Language 
services for immigrants, a social 
club for mentally ill people, 
mobility transport, and the 
provision of clothing and parties 
for homeless people at Christmas. 
A busy second job, but one that 
makes a real difference.

Victor Vazquez
MBA Full-time
After four years in the USA 
between Starwood Hotels and 
Marriott International leading the 
Hotel Development division, my 
family and I are moving back to 
Asia. I have joined Shangri-La 
Hotels and Resorts as Executive 
Vice President of Operations 
based out of Shanghai.  

2001

Sakhr Nammari
BCom Hons 
(Business Studies 
and Accounting) 
I am working in Palestine as 
Director of Analytics for the 
Bank of Palestine, the largest 
bank operating in the country.

2002

Karen Brooke Kurasch 
MBA Full-time

I am pleased 
to announce 
that Dave and 
I welcomed 
our second 
child, Cordelia 

Isobel (we call her Cora), in 
October 2017. She joins her 
brother Callum, who is now five 
years old, to make our family 
complete. We continue to live 
outside of Seattle, WA where  
I am currently staying at home 
with the kids.

2003

Christine Campbell Rapin 
MBA International 
Business

I am excited to 
share news of our 
recent wedding. 
Ed Rapin and I 
were married in 
beautiful Canmore 

in Alberta, Canada on 11 August 
2018. Despite the smoky skies 
due to forest fires, it was an 
amazing day. A heartfelt thank 
you to fellow MBA alumni Tory 
(Peters) Manning and Graeme 
Manning and their daughter 
Poppy for being part of our day. 
The Flossing Dance Off was epic!

2004

Gaurav Mishra 
MBA Full-time

After seven years 
at Otto Bock 
Healthcare Gmbh 
Germany as Global 
Sales President 
and in concurrence 

as CEO Orthopedic Division, US 
(2012–14), I moved back to the 
US last year. I have now settled 
in Madison, Wisconsin taking on 
a new role as CEO of Rowheels 
Inc, where I am spearheading 
a disruptive business model in 
this space direct to consumers 
through e-commerce. Rowheels 
manufactures a patented manual 
wheelchair reverse propulsion 
product, which for the first  
time in 140 years, provides a 
solution to minimise upper limb 
injury resulting from manual 
wheelchair usage.

2005

Andrea Innocenti 
MBA Full-time
In May 2018, I was appointed 
CEO of Alegas, the energy 
company of the multi-utility 
AMAG controlled by the City  
of Alessandria (Italy). A new big 
professional challenge for me!
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2009

Zyaad Boodoo 
MSc Carbon Management 
I have successfully defended 
my PhD thesis entitled ‘Donor 
Support for Sustainability 
Transition – The Case of Low-
Carbon Development in the 
Cement Sector of Tunisia’ at 
the UNEP DTU Partnership, 
Technical University of Denmark.

Rajkumar Dughar 
MSc International 
Business and Emerging 
Markets 
Since March 2018, I have been 
working with Google as a 
Programme Manager in Trust 
and Safety.

Nikos Kouvakas
MSc Management
I started my first business in 2013 
after buying a brand new sailing 
yacht and establishing ‘Aeolus 
Yachting’, a yachting agency 
offering personalised sailing 
cruises on the island of Thassos 
in the North Aegean Sea, Greece. 
In 2017, I built ‘Elaion Terra’, a 
boutique guest house, also on 
Thassos island thereby entering 
the hospitality sector. 2018  
was my first year operating  
both businesses.

Björn Schubert
MSc Finance  
and Investment

My wife Maritza 
Isabel Sanchez 
and I adopted 
our rescue dog 
Brownie in 
August 2017. We 

recently celebrated her first-year 
‘adoptaversary’. She can 
be followed on Instagram 
@brownieventures to get a 
glimpse of her doggie lifestyle 
in sunny Miami, Florida.

Alexander Zaretsky
MBA Full-time
After six years in Pittsburgh, 
Cherilyn and I – along with our 
children Julian and Natasha 
– relocated two years ago 
to the Berkshires of western 
Massachusetts where I continue 
to manage the New York City-
based Tom Gold Dance as well 
as provide consultative services 
to other non-profit organisations, 
near and far.

2010–PRESENT

2010

Alastair Hay 
MBA Part-time
Still working in Edinburgh, but 
with a near permanently packed 
suitcase as I regularly travel 
to help sell Almac’s rapidly 
growing peptide business. I‘m 
currently right in the middle of a 
programme to build our business 
manufacturing individualised 
cancer vaccines which are 
derived from genetic sequencing 
of patient tumours. It’s really 
exciting to be involved with 
personalised medicine.

2011

Vanessa Delgado 
MSc Marketing 

One of the surprising places 
my degree has taken me is 
to Rwanda. I am working as a 
marketing consultant for Kumwe 
Solutions, a social enterprise 
that is currently developing the 
logistics and post-harvest sectors. 
I am helping the company to 
not only obtain clients, but also 
spread awareness of the work it 
is doing to build skills and assist 
local farmers. It is a fulfilling way 
to use my degree.

2012

Jade Marie Bajai
BA (Hons) 
International Business
I began my career with JP 
Morgan in Edinburgh and later 
transferred to Luxembourg. I fell 
in love with the country which 
is a melting pot of nationalities. 
After a few years with JPM, I 
switched to a Luxembourgish 
bank to pursue my dream of 
becoming a writer. I write on 
behalf of the Chief Investment 
Officer and my articles are used 
in our national newspapers as  
a form of content marketing.

Nazreen B Fauzel
MSc Finance and 
Investment 

After graduating, 
I embarked on a 
four year journey 
in the Treasury 
department of 
Barclays Bank 

Mauritius Ltd. I then moved to 
Standard Bank Mauritius Ltd 
where I have been the ALM 
(Asset and Liability Management) 
Manager for nearly two years. I 
actively develop optimisation as 
well as risk mitigation strategies 
for the bank.

Antonio Yamanaka 
MSc Marketing
Since graduating, I have 
continued to pursue a career 
in endurance sports. I recently 
celebrated my fifth year at Event 
Southwest. I currently serve as 
the Vice President of Operations 
and work with world-renowned 
events like the Chicago 
Marathon, Boston Marathon, 
Ironman Kona to name a few. 
In 2018, I was also elected to 
serve on the Running USA Board 
of Directors alongside other 
industry leaders.

2013

Nina Bauer  
MBA Part-time
After three years at Lonza in 
Switzerland, a pharmaceutical 
contract manufacturer, where 
I led the introduction of new 
manufacturing equipment into 
the market as well as being 
the commercial head of the 
autologous cell therapy business, 
I am now moving to Boston. I 
am joining start-up FloDesign 
Sonics as the VP of Business 
Development. FloDesign is 
an innovator in cell therapy 
manufacturing technologies.

Charles Fuhrmann 
MA (Hons) 
International Business 

You will find me 
right in the heart 
of downtown 
Manhattan, 
enjoying every 
minute of life after 

Edinburgh. I currently work at 
Square, the cloud payments 
‘start-up’ run by Twitter CEO 
Jack Dorsey. It’s a fantastic 
company, and I love what we 
do here. Our commitment to 
economic empowerment drives 
incredible alignment with our 
customers. Plus, it’s really fun 
being a tech disruptor!

Nathalie Kashou
MSc Marketing 

With more than 
ten years of 
experience, I am 
now a freelance 
communications, 
PR, branding 

and marketing consultant. I 
am currently working with 
the United Nations Office for 
Project Services (UNOPS) as 
an international consultant with 
the branding and design team 
located in Denmark (UNOPS 
Headquarters office), working 
on the branding of a new service 
they are launching soon. 



Lach MacKinnon
MBA Full-time

I began a cattle 
trading business 
incorporating 
cattle from North 
and South America 
and Australia. The 

business is based on the theory 
that global exposure reduces 
domestic price risk. One of our 
key assets is Hunter Island, a 
pristine island off the NW coast 
of Tasmania. Apart from the 
cattle and other wildlife, the 
island is uninhabited – a beautiful 
place to visit and work.

Indre Miseviciute
MSc Banking and Risk
I started a new position with 
Dufrain Consulting in September 
2017, based in Edinburgh.

Alexandra Vlachopoulou
MSc Financial 
Management
I have been living in Edinburgh 
since graduating. I currently 
work as a Quants Analyst for 
the Equities team of Aberdeen 
Standard Investments. My 
role involves creating models 
and optimising portfolios for 
investment managers.

2014

Taro Morris
MSc Finance and 
Investment
I work in the funding team 
at the European Bank 
for Reconstruction and 
Development.

Emiliya Mubarak
MSc Human Resource 
Management 

Living in 
Kazakhstan, I work 
for a company 
which supports 
people who have 
been laid off due to 

the oil industry crisis in the region 
they worked in. We provide 
support for them to start over, 
find a job in the new field, start 
a business of their own, or learn 
a new trade. It is so important to 
be flexible and ready to change 
nowadays, and I am happy to 
be able to help people on this 
challenging but rewarding path 
they’re about to take.

2015

Panicha Chaisingharn
MSc Marketing
I am currently working as 
Category Development 
Manager at Nestlé (Thai).

Pietro Guerrera
MBA International 
Business
After launching a start-up in  
the USA, I am now responsible 
for the whole e-commerce 
presence in North America for 
Eataly, the best known Italian 
food concept store.

Yuge Guo
MA Accounting and 
Finance 
I am currently living in New  
York City and working at RBC 
Capital Markets. 

2015

Anggita Leviastuti 
MSc Finance and 
Investment

After six years of 
FMCG experience, 
in July 2018, I 
began working 
as a lecturer 
in Bandung 

Institute of Technology (where 
I had previously studied as an 
undergraduate). The career-
changing decision was never 
easy but the opportunity to 
share my knowledge and take 
part in students’ development 
always excites me. Now besides 
teaching three subjects on 
finance and economics, I also 
serve as the coordinator for 
student affairs and counselling.

Madhav Mittal
MSc Finance and 
Investment
I work in PwC’s risk modelling 
services practice in London. I 
am responsible for consulting 
banks and insurance companies 
in EMEA on challenges around 
Brexit, regulatory changes and 
finance transformations.

Zuzana Vojtekova
MA (Hons) 
International Business
After graduating, I returned 
back to my home country of 
Slovakia, to the capital, where 
I joined PwC to pursue a tax 
career. There I got the chance 
to experience transfer pricing, 
in which I decided to specialise. 
As of now, I am a senior transfer 
pricing specialist in one of the 
Fortune 500 multinationals, 
Johnson Controls.  

Stella (Xingyue) Wang
MSc International  
Business and Emerging 
Markets 

I am back in 
the Business 
School, working 
as a Student 
Development 
Officer. I 

work closely with three MSc 
programmes to improve 
students’ global employability. 
I provide one to one careers 
appointments, skills sessions and 
arrange industry engagement 
(guest speakers, industry treks 
and industry projects) for the 
MSc students. The Student 
Development team was founded 
in 2014, the year that I began 
my MSc. I benefited so much 
from the team’s expertise at the 
time, and now I am passionate 
about supporting students’ 
development in the future.

Susie Wei  
MSc Human Resource 
Management

After graduating, 
I moved to 
Tokyo with 
Robert Walters 
(British full-cycle 
recruitment 

firm). Most recently I’ve been 
promoted to Senior Consultant, 
focusing on the digital industry.

Vicky Jane Young  
MBA Full-time

My husband 
Leonardo 
Hermont 
Barbosa and I 
are extremely 
proud and excited 

to announce the arrival of our 
healthy and beautiful boy, Hugo 
Hermont, who was born on 2 
March 2018 in Cambridge, UK.
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2016

Lars Ingvar Haitjema
MSc Marketing
I am working as a Customer 
Journey Expert in private banking 
and wealth management at ING 
Private Banking.

Lee Sai Man
MSc Finance and 
Investment  
After graduating, I entered into 
an investment role as a buy-side 
analyst in a family investment 
house in Hong Kong. After 
analysing multi-assets for two 
years, I have found that I am 
most interested in the credit side 
and therefore have decided to 
pursue my career as an analyst 
in a Chinese credit rating agency. 

Tamara Reichold
MSc Human Resource 
Management 
I am working at Avast Software in 
London. It is a large software and 
cyber security company based in 
Prague and I started with them as 
a contractor and have just been 
made permanent. In London 
especially, it is not easy and 
sometimes quite overwhelming 
to find the right job, but I am 
happy now and do not regret any 
of my career paths.

Huey Lynn Tay
MSc Banking and Risk
I’m now working at the Central 
Bank of Malaysia. The MSc 
programme has helped me a 
lot in both technical skills and 
stakeholder management skills. 
Thank you!

Jordan Beck Wagner
MSc International  
Business and Emerging 
Markets  
I recently accepted a job at a 
digital strategic communications 
firm in Hamburg, Germany. I am 
in charge of strategising and 
organising all the global content 
for thyssenkrupp Elevator. 
Additionally, I continue to write 
and pursue opportunities with 
my travel blog ‘Wayfaring 
With Wagner’. 

Panagiotis Zacharakis
MSc Banking and Risk
I live in Athens where I am 
currently working for PwC 
Greece, as an Associate in 
Financial Services (Advisory).

2017

Nic Carter
MSc Finance and 
Investment
After graduating and finishing 
my thesis on cryptoasset 
governance, I was hired in 
October 2017 by Fidelity 
Investments in Boston to serve 
as their first cryptoasset research 
analyst. In June 2018, my boss 
at Fidelity and I left and raised 
$30m for a seed stage venture 
fund focusing on operating 
companies building on public 
blockchains called Castle Island 
Ventures (castleisland.vc). 

Karina Ditriani
MSc Accounting and 
Finance 
After graduating, I got an offer 
to work as a business and data 
analyst in a fast growing start-up 
in Indonesia. After just a few 
months, I was then offered a role 
as a management consultant in 
Accenture. I am currently living 
my dream job every day and  
all thanks to my experience  
at UEBS!



Nils Figge
MSc Finance and 
Investment

After graduating, 
I started working 
in investment 
banking. The 
network that I 
built in Edinburgh 

offers me the opportunity to 
do business with other alumni. 
For instance, Eduardo Alejandre 
Rodriguez (pictured right) is 
now working in Guadalajara 
in Mexico and whilst on a 
business trip, he visited Zurich. 
We arranged a meeting with 
representatives from both our 
firms to evaluate the basis for 
collaboration and shared some 
beers. Sláinte!

Amer Gammas
MBA Full-time
After graduating, I founded 
Gammas Consulting LLC in 
Boston, MA. I’m mainly involved 
in two industries. The first is 
dental, where I’m managing 
the family’s dental practice 
(which is the first of many to be 
established), as well as being 
affiliated with a new, nation-
wide, dental insurance plan. 
And the second is architectural, 
where I serve as the Business 
Development Manager for Nader 
Gammas Lighting Design.

Ling Yi Lam
MSc Accounting and 
Finance
I am currently working as a 
credit risk analyst in a brokerage 
in Hong Kong.

Giulio Marconi
MSc Banking and Risk
I currently work as a supervision 
analyst in the European Central 
Bank in Frankfurt.  

Kritiya Piyaseth
MSc International  
Business and Emerging 
Markets 
After graduation, I took a short 
internship at a tech start-up in 
London. I am now a consultant 
at Deloitte Consulting (Southeast 
Asia) in strategy and operations.

Oliver Reich
MBA Full-time
After graduating, I took the 
opportunity to join EY’s 
Transaction Advisory Services in 
Germany as a senior consultant. 
Today, I’m supporting some of 
the largest M&A deals globally 
and enjoying the work in cross-
functional and multi-cultural 
project teams, which quite  
often proves to be similar  
to the group work during  
the MBA programme. 

Nick Stapley
MBA Full-time

I’ve recently 
been appointed 
Business 
Development 
Manager at 
Logan Energy, 

a company specialising in the 
integration and installation of 
hydrogen technologies. I’m 
relishing the opportunity to help 
grow a Scottish SME in a rapidly 
evolving industry and market 
that is looking to decarbonise 
our power, heat and transport 
sectors with zero-emission 
technology.

2018

Inddar Suraj Thakrar
MA(Hons) International 
Business with Spanish
I am a month into my Masters 
at New York University in 
Integrated Marketing. New 
York is quite a change from 
Edinburgh, but both are fantastic 
places to live in their own way. 
I feel very well prepared for the 
programme of study here thanks 
to the likes of Dr Susan Dunnett 
and Dr Ben Marder, so thank you 
for all your help over the years.  
I shall check back, in a year’s 
time to update further progress!

Ruoyan Shang
MA(Hons) Accounting  
and Finance
I am currently studying at 
University College London  
for my Masters degree.

Community
Your Alumni
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Now with over 16,000 members 
worldwide, your alumni community is 

always growing with graduates joining 
twice a year. Here’s just some of the new 

alumni we’ve recently welcomed.

ALUMNI EVENTS
To view more photos from recent events, visit our  
Flickr page – flickr.com/photos/uebsalumni/albums
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