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UEBS ALUMNI GROUPS 
The University of Edinburgh Business School has a global 
network of well-established Alumni Groups and Ambassadors, 
who regularly organise their own networking and social events. 

Our UEBS Alumni Groups are run by, and open to: 

• UEBS alumni 

• UEBS students 

• UEBS staf 

• Prospective UEBS students 

Each group is led by an Alumni Group Lead and, as Business 
School specifc groups, they are expected to include some 
activity with a professional development, networking or 
business focus. 

These volunteer-led groups come in many diferent shapes and 
sizes and provide alumni with the opportunity to connect whilst 
helping them to maintain strong ties with the Business School. 

Some groups may be virtual in nature, focused on a theme or 
sector rather than connected to any one location. 
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 Connect with 
alumni worldwide 
through our UEBS 
Alumni Groups 



 

 

 
 

 
 

 

HOW TO 
GET INVOLVED 
If you’d like to fnd out more about existing activities or alumni 
groups in your area, or would like to set up a new alumni group 
or activity, please contact the UEBS Alumni Team to discuss 
further at: 

Email: alumni@business-school.ed.ac.uk 
Tel: +44(0)131 650 3791 

UEBS Alumni Team 
The University of Edinburgh Business School 
29 Buccleuch Place 
Edinburgh 
EH8 9JS 
UK 
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We can provide information on the number of alumni in a 
given area and can advise if there is a critical mass of alumni to 
sustain a group. If there is not a sufcient density, we can advise 
you on becoming a Regional Alumni Ambassador. 

It is possible to have two alumni groups in a geographical area 
if they have signifcantly diferent remits and if the groups agree 
to work together and co-operate.  

UEBS retains responsibility for ensuring that all groups work 
collaboratively and in a way that promotes the Business 
School’s best interests. 
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UEBS ALUMNI  
GROUP LEAD 

6 Visit www.business-school.ed.ac.uk/alumni to fnd out more 

RESPONSIBILITIES 

The Alumni Group Lead holds the responsibility for the 
management and activities of the group, including: 

• Developing a proposal for the group, outlining the group’s 
remit and objectives and ensuring these are maintained as 
the group develops. 

• Ensuring the group abides by the UEBS Alumni Group 
Guidelines and Community Standards (see page 12 onwards). 

• Keeping in regular contact with the UEBS Alumni Team, 
with responsibility for keeping us informed us on group 
activities and developments. 



• Planning and delivery of an exciting and inspiring programme 
of group activities and communications for members 
(we recommend at least two events per year). 

• Ensuring continuity of the group over the long term, 
including succession planning and maintaining momentum. 

• Adherence to the 1998 UK Data Protection Act and the 
University’s policies in relation to data protection. For more 
information, visit the University of Edinburgh’s Data 
protection website. 
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UEBS 
REGIONAL ALUMNI 
AMBASSADOR 
RESPONSIBILITIES 

If there isn’t density of alumni in a given area to sustain an 
active group, then we encourage alumni to become one of our 
Regional Alumni Ambassadors. 

• Act as a local event organiser, advising on a location, venue 
and event format that is appropriate to the area. 

• Advise on local customs and culture. 

• Represent UEBS in their area, assisting the Business School 
with recruitment activities where appropriate. 

• Encourage outstanding students to study at the Business 
School. 

• Help to identify other UEBS alumni in the area and encourage 
them to update their contact details and become volunteers. 
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The Term of Ofce for a Regional Alumni Ambassador will be 
two years and, on completion of a term, they may step down 
or be reappointed at the discretion of the Business School’s 
Alumni Team.  

The UEBS Alumni Team will be the primary contact for Group 
Leads and Regional Alumni Ambassadors, however they may 
also be contacted by staf from other parts of the Business 
School or University (for example, in relation to upcoming 
events, student recruitment activities or communications). 
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HELP & SUPPORT 
FROM THE UEBS 
ALUMNI TEAM 

The UEBS Alumni Team will maintain a close relationship and 
stay in regular contact with Alumni Group Leads and Regional 
Alumni Ambassadors, ofering guidance and help wherever 
appropriate. Specifc areas of support may include: 

• Helping to foster connections by promoting the group to 
UEBS Alumni for whom the group may be relevant. 

• Promoting activities across the wider UEBS Alumni Network 
as appropriate. 

• Ofering advice and guidance (where required) in relation to 
communications, branding, event formats, etc. 

• Intervening in the event that Alumni Group Guidelines or 
Community Standards are contravened or not met. 
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GUIDELINES 
FOR ALUMNI GROUPS & 
AMBASSADORS 

Alumni Group Leads and Regional Alumni Ambassadors must 
ensure they follow the guidelines and community standards 
as follows: 

Guidelines 
• The Business School is not responsible for alumni-led group 

communications, activities or events. Individuals join and use 
these groups at their own discretion. 

• UEBS Alumni Groups should promote a positive image of 
the University of Edinburgh and UEBS, engage all alumni and 
be welcoming and inclusive (see Community Standards on 
page 14). 
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• Alumni Groups and Leads are asked to ensure that their 
activities remain integrated with the wider UEBS Alumni 
Network wherever possible. You may want to explore having 
your own Facebook group or other channels at some stage – 
the UEBS Alumni Team will be more than happy to help you 
fgure out the best way to ensure this works efectively. 

• The UEBS Alumni Team is not in a position to provide 
administrative or fnancial support to Alumni Groups, 
however, for specifc, one-of events or initiatives, we may 
consider cases for support, providing that a clear link to the 
UEBS Alumni Strategy can be demonstrated. Please contact 
the UEBS Alumni Relations Manager in the frst instance if 
you would like to discuss this further. 

• Alumni Groups and Regional Alumni Ambassadors must 
be clear in their communications that their events and 
activities are not run by the Business School or wider 
University. Alumni are advised to approach the UEBS Alumni 
team for help with specifc guidance on wording and other 
communications conventions where required, particularly 
where ofcial UEBS communication channels are being used. 
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COMMUNITY 
STANDARDS 

ALUMNI NETWORK 
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Members of the UEBS alumni network are expected to behave 
in a way which fosters a supportive, collaborative environment 
and to maintain ethical business and social conduct. 

This includes: 

1. Acting responsibly and respectfully to all members of the 
community. We are a diverse group spanning many ages, 
cultures and countries. 

2. Avoiding ofensive comments or behaviour such as profanity, 
general meanness or which targets individuals (group or 
non-group members). 

 

 



3. Being considerate of the opinions of others. While you 
may not share their views, conduct should always remain 
courteous. 

4. Refraining from using the network as a platform for the 
commercial solicitation of others. Direct marketing or 
forceful sales activity will not be tolerated. 

5. Respecting the privacy of fellow alumni. Please do not 
collect, store or share the personal data of other members 
without their express permission. 
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