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About the Principles for Responsible Management Education (PRME)

The Principles for Responsible Management Education (PRME) is a United Nations-
supported initiative founded in 2007 that aims to raise the profile of sustainability in their
classrooms through Seven Principles focused on serving society and safeguarding our
planet.

PRME engages business and management schools to ensure they provide future leaders
with the skills needed to balance economic and sustainability goals, while drawing
attention to the Sustainable Development Goals (SDGs) and aligning academic
institutions with the work of the UN Global Compact. Driven by its mission to transform
management education, PRME equips today's business students with the understanding
and ability to deliver change tomorrow. As a voluntary initiative with over 800 signatories
worldwide, PRME has become the largest organized relationship between the United
Nations and management-related higher education institutions.

The PRME initiative was launched to nurture
responsible leaders of the future. Never has this task
been more important. Bold leadership and innovative
thinking are needed to achieve the Sustainable
Development Goals (SDGs).

Antonio Guterres

Secretary-General (2017 - Present)

United Nations
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Principles of PRME

Purpose
We advance responsible management education to foster inclusive prosperity in a

world of thriving ecosystems.

Values
We place organizational responsibility and accountability to society and the planet at

the core of what we do.

Teach

We transform our learning environments by integrating responsible management

concepts and practices into our curriculum and pedagogy.

Research
We study people, organizations, institutions, and the state of the world to inspire

responsible management and education practice.

Partner
We engage people from business, government, civil society, and academia to advance

responsible and accountable management education and practice.

Practice
We adopt responsible and accountable management principles in our own

governance and operations.

Share
We share our successes and failures with each other to enable our collective learning

and best live our common values and purpose.
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The Sustainable Development Goals (SDGs)

In September 2015, all 193 Member States of the United Nations adopted a plan for achieving a better
future for all — laying out a path over the next 15 years to end extreme poverty, fight inequality and
injustice, and protect our planet. At the heart of Agenda 2030 are 17 Sustainable Development Goals
(SDGs) and 169 related targets that address the most important economic, social, environmental and
governance challenges of our time. The SDGs clearly define the world we want — applying to all
nations and leaving no one behind. Successful implementation of the SDGs will require all players to
champion this agenda; the role of higher education is critical to this.
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Getting
Started

This section provides foundational information about University of
Edinburgh Business School, including key details and basic institutional

data.
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Mission

Mission
Together with our communities, we create and share knowledge through research and education to

make meaningful change for people, organisations and the environment.

Vision
A Business School for better futures. Diverse. Digital. Sustainable.

Values
« Ambition: We strive for excellence and continuous improvement in all that we do.

« Curiosity: We encourage personal growth, challenging the status quo, and the pursuit of fresh
perspectives.

« Integrity: We show our character through principles of honesty, fairness, respect and decency.

« Collaboration: We value relationships with existing and new partners, as we work together
towards a civic purpose.

+ Kindness: Acts of kindness and collegiality give heart to our School as we nourish inclusivity in

our people and all that we do.

Mission, vision and values — University of Edinburgh Business School

Vision

Mission
Together with our communities, we create and share knowledge through research and education to

make meaningful change for people, organisations and the environment.

Vision
A Business School for better futures. Diverse. Digital. Sustainable.

Values
« Ambition: We strive for excellence and continuous improvement in all that we do.

« Curiosity: We encourage personal growth, challenging the status quo, and the pursuit of fresh
perspectives.

« Integrity: We show our character through principles of honesty, fairness, respect and decency.

+ Collaboration: We value relationships with existing and new partners, as we work together
towards a civic purpose.

+ Kindness: Acts of kindness and collegiality give heart to our School as we nourish inclusivity in

our people and all that we do.
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Mission, vision and values — University of Edinburgh Business School

Strategy

SRS Sustainability Framework - July 2025 (1) View document (4 Download document &

Strategy Alignment
Strategy Alignment with RME

The University of Edinburgh, and the University of Edinburgh Business School (UEBS) have long been
committed to acting ethically, responsibly, and sustainably (ERS). The University ranks 2nd in the UK
and 7th in the world for sustainability in QS World University Rankings 2025, recognising our

leadership in creating a more sustainable world through our research, teaching, partnerships, and
operations. The University integrates the UN Sustainable Development Goals (SDGs) in its Strategy

2030 and the wider planning framework, and made a commitment to becoming carbon neutral by

2040. A new highly ambitious Sustainability Strategy is about to launch. The implementation work on
university-level is led by the Department of Social Responsibility and Sustainability. The School is

guided by these institutional policies and we operate within the Social and Civic Responsibility delivery

plan and the University of Edinburgh Sustainability Framework, the latter introduced in 2022 and

replacing the operational Sustainability Awards. The Sustainability Framework supports University
Schools and Departments to take practical action to embed social and environmental sustainability
across their day-to-day activities. We keenly participated in the pilot and continue to provide feedback
and best practice on both ERS activity and reporting as the framework is rolled out across the

institution.

The School’s core ethos is fundamentally focused on Ethics, Responsibility and Sustainability (ERS)
and Responsible Management Education (RME). This is reflected in our (new) mission: “Together with
our communities, we create and share knowledge through research and education to make meaningful
change for people, organisations and the environment.” This mission, and the promotion of
sustainability in research, teaching, and operations, is under the oversight of the Ethics, Responsibility
and Sustainability (ERS) Committee and the Equality, Diversity and Inclusion (EDI) Committee. Since
2023, we have further developed the ERS Committee, expanding and improving the remit of Director of
ERS and recruiting four new academic champions who take a project-based approach to running their

own ERS initiatives, two champions covering the area of research and two in teaching.



https://www.business-school.ed.ac.uk/about/mission-vision-values
https://prmecommons.org/public/reports/files/e16f4749-8910-4e66-bc34-ff6f1465a7e3
https://prmecommons.org/public/reports/files/e16f4749-8910-4e66-bc34-ff6f1465a7e3
https://prmecommons.org/public/reports/files/e16f4749-8910-4e66-bc34-ff6f1465a7e3
https://prmecommons.org/public/reports/files/e16f4749-8910-4e66-bc34-ff6f1465a7e3
https://prmecommons.org/public/reports/files/e16f4749-8910-4e66-bc34-ff6f1465a7e3
https://prmecommons.org/public/reports/files/a1c1d7c4-4d9d-4926-977a-58d45c48ae5c
https://prmecommons.org/public/reports/files/a1c1d7c4-4d9d-4926-977a-58d45c48ae5c
https://prmecommons.org/public/reports/files/a1c1d7c4-4d9d-4926-977a-58d45c48ae5c
https://prmecommons.org/public/reports/files/a1c1d7c4-4d9d-4926-977a-58d45c48ae5c
https://prmecommons.org/public/reports/files/a1c1d7c4-4d9d-4926-977a-58d45c48ae5c
https://sustainability.ed.ac.uk/governance-publications-reports/recognition
https://sustainability.ed.ac.uk/governance-publications-reports/recognition
https://strategy-2030.ed.ac.uk/
https://strategy-2030.ed.ac.uk/
https://sustainability.ed.ac.uk/governance-publications-reports/zero-by-2040
https://sustainability.ed.ac.uk/governance-publications-reports/zero-by-2040
https://sustainability.ed.ac.uk/sites/default/files/2024-10/Social%20and%20Civic%20Responsibility%20-%20Delivery%20Plan%202020%20to%202030.pdf
https://sustainability.ed.ac.uk/sites/default/files/2024-10/Social%20and%20Civic%20Responsibility%20-%20Delivery%20Plan%202020%20to%202030.pdf
https://sustainability.ed.ac.uk/take-action/framework
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Our current focus is on developing a new strategic action plan for ERS and societal impact. This work
has thus far involved a workshop bringing together the UEBS community to collaboratively identify and
refine what is distinctive about our ERS work and discuss our priorities for the future in this area. Our
next steps will focus on developing a clear Societal Impact Plan, thus aligning our internal activities
and priorities with action plans submitted annually via the University of Edinburgh Sustainability
Framework, as well as with our reporting for PRME and accreditation bodies. This is underpinned by
ongoing work on improving our routine data gathering mechanisms in order to accurately reflect the
extent of the ERS activity that is undertaken at UEBS.

The School’s formal commitments to ERS are included in university-wide policies and expectations as
well as school plans. Other formal commitments to ERS are expressed through our support for
research centres and networks, such as Centre for Business, Climate Change, and Sustainability,
Centre for Strategic Leadership, Project FAIR, and Scaling Business in Africa, as well as several newly
launched research labs: Living Good Food Nation Lab, Gender + Sexuality Data Lab, Minoritised
Enterprise Policy & Action Lab Scotland, The Imagination Lab, Gamification and Systems Thinking
Lab.

Beyond our role as a signatory to UN-PRME, in February 2025, we also became an institutional partner

of the Responsible Research in Business and Management (RRBM) network, endorsing their seven
principles of responsible science and participating in the network of shared resources alongside other
pioneering schools and institutions. We maintain an Athena Swan Silver level awarded in 2023.

We ensure ERS is embedded across all our activities:

+ Teaching: We have dedicated offerings of MSc Climate Change Finance and Investment and
MSc Global Strategy and Sustainability, while we also place emphasis on comprehensively
embedding ERS-related learning and teaching at all levels and across our programme portfolio,
with ERS-focused courses as well as topics embedded across wider and compulsory courses,
ensuring that all students have ample opportunity to engage with ERS topics.

* Research: Our research addresses some of the most pressing challenges facing society today,
including climate change or the ageing workforce. We strive to achieve positive impacts on
society and economy through extensive partnerships with industry and NGOs and key
contributions to policy work. We actively promote a research culture where impact is strongly
embedded in the research process and where engagement and impact are recognized,
supported, and rewarded

+ Operations: We are mindful of the sustainability impacts of our actions and encourage a culture
of efficiency, responsibility and communication among all staff and students

+ Engagement: Dialogue and engagement with local and global communities is a fundamental
strand of our work. Our faculty engage and collaborate with businesses, policy-makers, and the

civic society.



https://wellcome.org/grant-funding/people-and-projects/grants-awarded/building-health-centred-net-zero-aligned-food
https://gensexdatalab.business-school.ed.ac.uk/
https://www.business-school.ed.ac.uk/research/areas/entrepreneurship-innovation/minoritised-enterprise-policy-action-lab-scotland
https://www.business-school.ed.ac.uk/research/areas/entrepreneurship-innovation/minoritised-enterprise-policy-action-lab-scotland
https://www.business-school.ed.ac.uk/research/areas/entrepreneurship-innovation/imagination-lab
https://gst-lab.business-school.ed.ac.uk/
https://gst-lab.business-school.ed.ac.uk/
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Graduates & Enrollment

2024 Statistics

Graduates

Faculty & Staff at the University

Faculty & Staff at the Institution

Student Enroliment at the University
Student Enrollment at the Institution
Undergraduate Attendance
Masters-Level Postgraduate Attendance

Doctoral Student Attendance

Degrees Offered

Masters Programs

@® Master of Research (M.Res) @& Master of Arts (M.A.)

@ Master of Science (M.Sc. or M.S.)
Doctoral Programs

< Doctor of Philosophy (Ph.D.)

Number

455

5236

419

47217

2413

1394

886

153

@ Master of Business Administration (M.B.A.)

10
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Undergraduate Degree Programmes

Accounting and Business MA (Hons) Accounting and Finance MA (Hons)

=

Business and Economics MA (Hons) Business and Law MA (Hons)

=

Business Management MA (Hons) Business with Decision Analytics MA (Hons)

=

Business with Enterprise and Innovation MA (Hons)

=

=

Business with Strategic Economics MA (Hons) Finance and Business MA (Hons)

=

International Business (MA Hons)

=

International Business with Chinese/French/German/Italian/Japanese/Spanish MA (Hons)

=

Masters Degree Programmes

Accounting and Finance (MSc) @& Banking Innovation and Risk Analytics (MSc)

Business Administration (MBA) @& Business Administration (Online Learning) (MBA)

Global Strategy and Sustainability (MSc) @& Human Resource Management (MSc)

A N A Y A 1 B

Postgraduate Degree Programmes

< Accounting (PhD with Integrated Study) < Accounting (PHD) - 3 Years (Full-time)

< Business Economics (PhD) < Finance (PhD with Integrated Study)

< Finance (PhD) - 3 Years (Full-time) < Financial Technology (PhD) - 3 Years (Full-Time)
< Management (MSc by Research) < Management (PhD with Integrated Study)

< Management (PhD) - 3 Years (Full-time) < Management Science and Analytics (PhD)

Business with Human Resource Management MA (Hons) Business with Marketing MA (Hons)

Business Administration with International Exchange (MBA) 1 Business Analytics (MSc)

Climate Change Finance & Investment (MSc) @ Data and Decision Analytics (Online Learning) (MSc)

International Human Resource Management (MSc) @ Management (MSc) @& Marketing (MSc)

Entrepreneurship and Innovation (MSc) @ Finance (MSc) @ Finance, Technology and Policy (MSc)

11



Purpose

We advance responsible management education to foster inclusive
prosperity in a world of thriving ecosystems.
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¢ Definition of Purpose

Purpose at UEBS means we, together with our communities, create and share knowledge through
research and education to strive to make meaningful change for people, organisations, and the
environment. We envision ourselves as the Business School for better futures — diverse, digital, and
sustainable.

Institutional Engagement

of faculty at University of Edinburgh Business School
7 6 0/ 1 0 O O/ actively contribute to our work with PRME, advancing
(o - (o] responsible management education, or addressing

sustainable development challenges through their work.

13
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Values

We place organizational responsibility and accountability to society and the
planet at the core of what we do.
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/ How We Define Values

At UEBS, climate-positive action and socially-responsible management is at the heart of what we do,
in our teaching, research and impact, governance, and operations. The values that guide UEBS in

delivering on this are ambition, curiosity, integrity, collaboration, and kindness.

Who Champions Responsible Management Education at Our
Institution

% Centralized sustainability office

% Disciplinary efforts within business school

% Individual leader

% Interdisciplinary efforts across business school

% Interdisciplinary efforts across parent organization

% Research or issue group, society, or club leading sustainability efforts
< Senior leadership office

< Student contributor

< ERS Committee

Student Engagement

of students at University of Edinburgh Business School
y d
7 6 O/ 1 0 0 0/ actively contribute to our work with PRME, advancing RME,
|
(o) (o I addressing sustainable development challenges

through their work.

Celebrating Values

The following demonstrates a way in which our institution celebrates values in various specializations.

Values voices_ERS and EDI Activities View document (4 Download document &

15
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https://prmecommons.org/public/reports/files/c5c1779f-e416-4e57-9a10-c49ea4744977
https://prmecommons.org/public/reports/files/c5c1779f-e416-4e57-9a10-c49ea4744977
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https://prmecommons.org/public/reports/files/fd5ec794-179e-430f-9a8f-3448553cc69e
https://prmecommons.org/public/reports/files/fd5ec794-179e-430f-9a8f-3448553cc69e
https://prmecommons.org/public/reports/files/fd5ec794-179e-430f-9a8f-3448553cc69e

Teach

We transform our learning environments by integrating responsible
management concepts and practices into our curriculum and pedagogy.
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/ How We Define Teach

Teach at UEBS means equipping our students with the knowledge and skills that are needed not just
today, but in the future. To create a society in which everyone can thrive, we embed Responsible

Management Education in all our educational efforts.

Courses that support RME

University of Edinburgh Business School reports 20 courses in 2024 that support responsible

management education and sustainable development goals.

Global Diversity and Equity Management | CMSE11575

The purpose of this course is to provide an in-depth understanding of how managers and HR
professionals can be effective in not only managing diversity but also in leveraging diversity as a
competitive advantage. By the end of this course students will have a holistic appreciation of the tools
necessary to implement effective diversity management practices for a globally inclusive workplace.
The course comprises of formal lectures, case study analysis and group discussions. Students will be
expected to participate in class discussions. The course teaching is integrative in nature, bringing
together insights and understanding from more than one topic in order to encourage the development
of stronger evaluative, rather than descriptive, skills. Aims, Nature, Context By the end of the course,
students will have/be able to: 1. To introduce theoretical perspectives relating to equality, diversity,
disadvantage and discrimination in employment. 2. To identify the contribution of equality and
diversity policies and practices to the achievement of organisational goals, quality and excellence. 3.
To increase students' awareness of their personal biases, and their ability to prevent those biases
from affecting everyday interactions. 4. To understand the business case for diversity. 5. To provide
students with concrete strategies for reaping the benefits of diversity in organizations, while avoiding

potential drawbacks.
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Climate Change and Capital Markets | CMSE11623

This course examines the growing intersection between climate change and capital markets. Students
explore how climate risks and policy responses impact asset prices, financial institutions, and
investment strategies. Key topics include climate risk disclosure, sustainable finance, climate stress
testing, and portfolio decarbonisation. The course blends theory and practice to provide tools for

navigating climate-related financial risks and opportunities.

17
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Students come away with a robust framework for integrating climate considerations into financial
analysis and decision-making. The course prepares them for roles in asset management, financial
regulation, sustainability strategy, and ESG investing. Through case studies and applied assignments,

students gain hands-on experience with climate risk modelling and scenario analysis.

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

1 RESPONSIBLE
CONSUMPTION

'I CLIMATE
ACTION
AND PRODUCTION

= el K*J

Carbon Pricing | CMSE11486

This course introduces the theoretical foundations and practical applications of carbon pricing,
covering both market-based and regulatory mechanisms to reduce greenhouse gas emissions. Topics
include emissions trading systems, carbon taxes, hybrid instruments, and the impact of pricing on firm
behaviour, markets, and society. The course draws on economics, finance, and policy to equip
students with tools for critical assessment and implementation of carbon pricing strategies across

contexts.

Students gain a deep understanding of how carbon pricing mechanisms are designed and
implemented in real-world settings. The course enables students to critically assess climate policy
instruments and prepares them for careers in government, finance, consulting, or NGOs working on
climate strategy. Assignments are structured to develop technical, analytical, and policy-relevant
communication skills.

13 foor
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Carbon Accounting | CMSE11485

The course aims to provide students with an understanding of the range of measurement, calculation,
reporting and auditing - in short, accounting - requirements and challenges related to climate change
and the policy responses to climate change. Students will come away from the course with the skills

to both implement and critique carbon accounting methods.

The course impacts the students by: a. Developing ‘hard skills’ in how to calculate GHG inventories b.
Developing critical skills for challenging existing practices and methods c. Encouraging reflection on
the nature of responsibility for GHG emissions d. Requiring the students to calculate their own

personal carbon footprints, and to reflect on their own responsibility for emissions

18
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CONSUMPTON 13 S
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Mitigation Outcome Assessment | CMSE11582

Mitigation outcome assessment is about quantifying the change in emissions or removals caused by
projects, policies or any other form of climate change mitigation intervention. This method forms the
basis for carbon offset crediting, policy appraisal/evaluation, results-based payments, and measuring
the impact of investment decisions. The course aims to provide students with practical experience in
using this method through applying concepts and techniques to case study interventions. Students
will also develop skills in thinking critically about emerging practice in this area, as not all current

practice is necessarily good practice.

The course impacts the students by: a. Developing ‘hard skills’ in how to assess mitigation outcomes

b. Developing critical skills for challenging existing practices and methods

l CLIMATE
ACTION

3 2

Sustainable Business Practice | CMSE11581

Today's sustainability challenges are varied and include grand challenges such as climate change,
environmental degradation, poverty, and inequality. The aim of this course is to critically assess the
role that organisations can and will have to play in achieving the system-wide changes that are
required for a sustainable future. Therefore, the course is designed to introduce students to
sustainability as a systems condition. We will explore how organizations need to assess their role
within this system, what organizations can do to help drive system-change as well as to develop more
sustainable business models, products, and services. To help students become future leaders for
sustainable business, this course will also reflect on the leadership challenges that they may face in
implementing transformative changes into business practice. In doing so, we will move from the
macro to micro level, and explore how the different levels are interrelated. Content outline: -
Sustainability as a systems condition - The role of business in systems change - Inclusive
organisations and transformative leadership - Sustainability in practice - Implementing systems
change The course is designed to be highly interactive to provide a rich learning experience: - The
students will engage with preparatory materials, ranging from readings and case studies to audio-

visual materials - The students will be introduced to relevant conceptual foundations in weekly

19
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theoretical classes and provide space for further discussion - The students will apply the learnings
through case studies and engage with guest speakers who will provide insights into sustainability in

practice

In 2022/23, students rated the course with a 4.9/5 for its engaging and encouraging learning
environment, highlighting the way in which | delivered the course: “I thought Andrea was great; very
well organized and delivered a clear and thoughtful course with many resources and interesting ways
of delivering the material (workshops, seminars, lectures).” Designing and delivering the content in this
way proved not only popular but also effective because it greatly increased student confidence
(student rated 4.8/5). This is important not just for the students but also the university because these
results feed into the Assurance of Learning profile and supports the accreditation by the AACBS. | was
recognised with a Teaching Excellence award (15 course organisers across 235 courses were
awarded) and nominated for both a EUSA Teaching Award and Sustainability Award. In 2022/23, the
course was again rated highly (4.7/5).

GENDER DECENT WORK AND 1 REDUCED

RESPONSIBLE 1 LIFE
EQUALITY ECONOMIC GROWTH INEQUALITIES

CONSUMPTION BELOW WATER
AND PRODUCTION
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Global Challenges for Business | BUST08035

el B

Business in a global context with topics taught including (although these may vary based on dominant
and pressing issues which emerge): o Understanding Business (its roles and responsibilities in
society; traditional forms of organising and the implications of these; alternative organisational forms
and their traction in society); o Digital Disruption (digital advances and impacts on firm structures and
practices; emergence of new business models such as the shift of a collaborative economy;
enablement and empowerment versus loss of jobs and alienation); o Globalisation (the process of
international integration arising from the interchange of world views, products, ideas and mutual
sharing; advances in transportation, telecoms, internet, mobile; implications of these for trade,
transactions, economic and cultural development; the movement of people and dissemination of
knowledge including winners and losers from this process); o Environmental disruption (including
climate change, water, energy, food and clear air; how this creates uncertainty and opportunity;
impacts on resource insecurity; market shifts and their implications); o Changes in Consumption
(growth of emerging economies; markets at the bottom of the pyramid; consequences of
demographic changes; rethinking consumption and the movement to an 'experience’ economy); o New
Forms of Work (changing expectations of 'work' especially relating to generational shifts, implications
of digital disruption on engaging workers, implications of issues including digital disruption and global

inequality on workers' rights and conditions; role of leadership in this changing context).

20
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Quotes from students: “I learn many aspects of the challenges prevailing in the recent world, although
it seems they are very common to see, it still requires some advance research on it” “I think this

course was helpful to develop social skills to work in the teams as well as developing structured

"o

writing and learning about the global issues that businesses face” “This course does encourage

students to think of wider environment and not restrict themselves to just the business. ...Analyse the

”u

various factors that impact our world and our decisions” “I love it and it's been really intriguing to learn

about things that actually matter in the world and the affect us socially”. “I like how this course
encourages students to be aware of contemporary trends as well as issues within business. | also like

the incorporation of theories and relevant case studies”.
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Global Business and the Sustainable Development Goals | BUST10148

The United Nations established the Sustainable Development Goals (SDGs) in 2015 as a universal call
to action to end poverty, protect the planet, and ensure peace and prosperity for all people and
communities worldwide. The goals hold significant opportunities if creatively harnessed and
enormous risks if not addressed. This module aims to critically explore how different businesses can
profitably contribute to harnessing the opportunities and addressing the risks inherent in the SDGs. It
will draw immensely on literature that discusses (a) Business as a Development Actor and (b) how
businesses can successfully manage conflicting objectives. The structure of the course will be based
on incorporating the following 17 Sustainable Development Goals (SDGs), with an emphasis on how
transnational corporations can transform our world by aligning with them: GOAL 1: No Poverty GOAL
2: Zero Hunger GOAL 3: Good Health and Well-being GOAL 4: Quality Education GOAL 5: Gender
Equality GOAL 6: Clean Water and Sanitation GOAL 7: Affordable and Clean Energy GOAL 8: Decent
Work and Economic Growth GOAL 9: Industry, Innovation and Infrastructure GOAL 10: Reduced
Inequality GOAL 11: Sustainable Cities and Communities GOAL 12: Responsible Consumption and
Production GOAL 13: Climate Action GOAL 14: Life Below Water GOAL 15: Life on Land GOAL 16:
Peace and Justice Strong Institutions GOAL 17: Partnerships to achieve the Goals Course Outline:
Lecture 1 - Introduction: Global Challenges and the Sustainable Development Goals (SDGs)
Theoretical Foundations: Lecture 2 - Corporate Citizenship, Political CSR, and Governance of
Externalities Lecture 3 - Sustaincentrism and Planetary Boundaries Perspectives Lecture 4 -

Africapitalism and the Changing Role of Business in Africa Practical Applications: Lecture 5 - Strategic
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CSR in the Community (SDGs: 1,2,6,11) Lecture 6 - CSR Human Resource Management in the
Workplace (SDGs: 3,4,5,8,10) Lecture 7 - CSR Marketing and Finance in the Marketplace (SDGs: 9,12)
Lecture 8 - CSR Innovation + R&D in the Ecological Environment (SDGs: 7,13,14,15) Extension,
Integration, and Evaluation: Lecture 9 - Business Coalitions and Partnerships for Sustainable
Development (SDGs: 16,17 Lecture 10 - Recap Lecture/ Class Discussion/ Revision Student Learning
Experience: The course will include ten sessions of two hours duration to be held each week in
Semester 1. It will combine lectures and discussions and will require class participation. In addition to
the normal requirements of academic study, students will be expected to keep up to date with

developments in the area through social media, newspapers and journal reports.
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Organising for Social Change | CMSE11558

There is growing interest in understanding how social innovation - about new approaches that are
neither market, government nor traditional charitable approaches to enduring problems of social
exclusion - which is arguably a major contributing factor to many of our most pressing social and
environmental problems. These new approaches include 3rd sector organisations (social enterprises,
low-profit corporations, co-operatives, community interest corporations, benefit corporations and other
forms) as well as hybrid networks of government, industry and 3rd sector organisations. Effectively
taking on these social and environmental issues however, requires a deeper understanding of the
underlying causes of these problems and how designing and implementing solutions can pose
specific challenges in terms of organisational design, management and oversight. This course seeks
to provide students with greater insight into those challenges through a critical re-evaluation of social

issues and case studies of innovative responses.

Over the 8 years that this course has run, many former students have pursued careers focused on
social and environmental impact. What | have heard from students is that this course has provided
them with unique ‘tools for thinking’ (e.g. complexity theory, systems thinking, governance,
capabilitities approach, etc.) that were unavailable from their schools (n.b. this course is open to
students from other schools) in that it helped them to synthesise their interest in issues or
sustainability and social impact with an organisational impact. A not insignificant number of former
students have gone on to create entrepreneurial ventures in the 3rd sector space. Shared with
permission From: Nikita Sonawane Date: Sunday, 27 April 2025 at 13:13 To: Winston Kwon Subject:
Heartfelt Thanks for Your Passionate Teaching in OSC Course Dear Professor, | hope this email finds
you well.  am Nikita Sonawane, an MSc Entrepreneurship and Innovation student. | recently received
my marks and feedback for the Organising for Social Change course, and | sincerely want to thank you

for your insightful and constructive comments. This assignment was not only an academic exercise
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but also a meaningful opportunity for me to articulate both my own and my community’s lived
experiences in a critical and research-driven format. Learning under your guidance has been a truly
enriching experience. Across the two semesters of my master's journey in Edinburgh, you are the first
professor | have encountered who not only speaks about Diversity, Equity, and Inclusion (DEI) but
genuinely practices it in everyday teaching. Your efforts to incorporate knowledge from Africa, Asia,
the Arab world, and other regions, rather than focusing solely on the UK, USA, or Europe, deeply
resonated with me. You created a learning environment where marginalized voices, systemic
oppression, power dynamics, and micro-level analyses were not only acknowledged but actively
explored. | deeply appreciate your inclusive and thoughtful approach to education. Your teaching style
—grounded in critical thinking, rationality, and analytical frameworks—challenged us to explore
different models of system design, resource mobilization, community engagement, and capacity-
building for socio-economic and environmental change. The diverse case studies you shared from
across the globe broadened my perspectives and deepened my understanding. | don’t know who
originally designed this course, but the course modules that you shared during the semester
profoundly helped me understand the world through different lenses. Discovering systems thinking
through this course taught me how institutions, communities, and markets are interconnected. It
encourages future entrepreneurs to think beyond profits and integrate sustainable, inclusive practices
into their business models—an essential mindset in today’s interconnected and complex world.
Professors like you give students like me, who come from marginalized and extremely remote
backgrounds in India, the confidence and encouragement to share our narratives. It was a moment of
pride and fulfillment for me to be able to discuss caste oppression and my community's 3000-year-old
caste hierarchical history at a world-renowned institution like the University of Edinburgh Business
School. This course has provided me with new ways to think creatively and rationally about solving
complex problems. | am truly grateful for the space, support, and inspiration you have given. Thank
you once again for everything. Warm regards, Nikita Sonawane MSc Entrepreneurship and Innovation

University of Edinburgh Business School
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Climate Change Consulting Project | CMSE11518

Students work in teams on real projects proposed by industry companies, NGOs, government entities,
banks, startups and so on for over 10 weeks with meetings with the clients and feedback loops on

themes revolving around sustainable finance and climate finance.
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Responsible Management of Digital Innovation | CMSE11562

Digital technologies greatly impact on businesses, employees, and work in general. The route towards
digitisation is fraught with great risks for stakeholders and presents the scope for disregarding legal
and ethical questions. On this course, you will learn and understand those risks and discover how they
are best overcome. The first part of the course will be devoted to acquire the conceptual and
methodological background for understanding digital innovation. The second part of the course will
focus on the management of digital technologies in practice, including the social responsibility
guestions along the way. The third part covers broader topics around digital innovation, such as the
impact of the digital on work, governments, and the society. By mobilizing the latest research in
managerial economics, organization studies and business ethics, the course will provide you with
solid frameworks of analysis. It will engage you through an evidence-based approach, building on
research published in Business Ethics Quarterly, Harvard Business Review, Administrative Science
Quarterly and other leading management journals. Furthermore, you will work on numerous up-to-date
examples, case studies and exercises that cover different topics. The course will encourage you to
build bridges between conceptual frameworks and the contemporary world of digitization.

Knowledge and Understanding After completing this course, students should be able to: -
Demonstrate a thorough knowledge and understanding of contemporary organisational disciplines;
comprehend the role of business within the contemporary world; and critically evaluate and synthesise
primary and secondary research and sources of evidence in order to make, and present, well informed
and transparent organisation-related decisions, which have a positive global impact. - Identify, define
and analyse theoretical and applied business and management problems, and develop approaches,
informed by an understanding of appropriate quantitative and/or qualitative techniques, to explore and
solve them responsibly. Cognitive Skills After completing this course, students should be able to: - Be

self-motivated; curious; show initiative; set, achieve and surpass goals; as well as demonstrating
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adaptability, capable of handling complexity and ambiguity, with a willingness to learn; as well as
being able to demonstrate the use digital and other tools to carry out tasks effectively, productively,
and with attention to quality. Communication, ICT, and Numeracy Skills After completing this course,
students should be able to: - Convey meaning and message through a wide range of communication
tools, including digital technology and social media; to understand how to use these tools to
communicate in ways that sustain positive and responsible relationships. - Critically evaluate and
present digital and other sources, research methods, data and information; discern their limitations,
accuracy, validity, reliability and suitability; and apply responsibly in a wide variety of organisational

contexts.
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Business Ethics | BUST10004
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The course content is designed around the following components: (i) a perspective on the moral
content of managerial agency and corporate impact; (ii) a review and analysis of the range of theories
within the field of moral philosophy; (iii) a critical analysis of the economic (markets) and
organisational (commercial entities) contexts within which ethical or unethical decision making and
practice operates; and (iv) an insight into applied ethics through the analysis of case studies and

insights into codes of practice.

The Business Ethics course has a profoundly positive impact on students by cultivating ethical
awareness, critical thinking, and a deep understanding of the moral dimensions of business decision-
making. Through its multifaceted structure, the course encourages students to reflect on the moral
responsibilities inherent in managerial roles and the broader consequences of corporate actions on
society and the environment. By engaging with a diverse range of moral philosophies, students gain
the tools to analyze and evaluate ethical dilemmas from multiple perspectives, enhancing their ability
to make thoughtful, principled decisions. A distinctive feature of the course is its emphasis on applied
ethics. Through the examination of real-world case studies and codes of practice, students develop
practical skills in ethical reasoning and decision-making. These experiences bridge theory and
practice, preparing students to navigate complex ethical situations with confidence and clarity. In
summary, the course instills a strong ethical foundation, nurturing responsible future employees,
managers and leaders who are equipped not only to recognize moral issues in business but to act on
them with conviction and competence. It promotes a culture of ethical reflection that extends beyond

the classroom into students’ professional and personal lives.
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Marketing & Climate Change | BUST10160

Summary The field of marketing is commonly perceived as the antithesis of sustainability given its
association with fostering consumerism and unsustainable economic growth. With a focus on the
climate crisis, this course encourages students to engage with these criticisms of marketing and
explore the challenges marketers are facing in the context of climate change, as well as the potential
strategies available to them to address these challenges in a responsible manner. In doing this, the
module aims to encourage students to develop their own, well-informed understanding of, and
position on, being and becoming a sustainable marketer and consumer. Course Description Tackling
the climate crisis appears at the top of the agenda for many organisations and marketing tools,
techniques, and strategies are increasingly used by businesses, charitable organisations, and
governments in order to influence stakeholder behaviours towards more sustainable outcomes, such
as becoming net zero. This course focuses on the issues and challenges posed by the climate crisis
and the role of marketers and consumers in this context. It aims to develop students understanding of
the role of marketing and consumption in driving the sustainability agenda. The course gives students
the opportunity to develop a range of transferrable skills through an innovative piece of assessment in
the form of a podcast. Skills developed include communication and debating skills, technological and
digital literacy skills The course is divided into 4 sections: Section 1: Context and theoretical
foundations Section 2: Consumption & climate change Section 3: Contemporary marketing practices,
questions, and challenges in the context of climate change Section 4: The future of marketing in the
climate crisis This course will be delivered mainly through interactive lectures wherein active
participation is highly encouraged. These will include a combination of lectures, case studies, class
discussions, videos, debates. Several workshops will also form part of this course to support the
assessment and skill development. As the course is designed to look at both marketing and
consumption practices in relation to climate change, reflexivity on the students' own consumer
behaviour is a central aspect of this course. It is expected that students engage with readings in
advance of each class and actively contribute to, and participate in, classroom debates; the aim is to

foster a collaborative, non-judgemental, and inclusive learning environment.
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A high number of students at UG Business with Marketing (as well as other disciplines) choose to
focus dissertation work on areas of sustainability. This course offers a valuable primer to such
projects; offering students the opportunity to be exposed to, clarify, and explore key concepts in the
area as well as to develop critical thinking around central debates. Several former students have also
pursued further studies focused on sustainability. The assessment on the course centres in part
around a podcast assignment with debate at its core. Through this assessment, we offer the
opportunity to develop communication skills through relevant digital means. The focus on debate
allows students to develop a key skill which facilitates and nurtures inter-personal respect, emotional
intelligence, and a capacity to listen and respond to alternative perspectives — all important in
mitigating the often unreflective polarising context within which climate debates unfold. The top
students are also given the opportunity to publish their work on our Class Podcast ‘Debating
Marketing & Climate Change’ providing them with impact evidence for their own employability journey.
Some of our students share their work on their social media, with friends, and with employers,
showcasing the reach of their work. Reflection forms a key part of this course and is finally expressed
through an individual poster submission. We encourage reflection through all aspects of the course
asking students to articulate and explore their own evolution as consumers and future marketers.
Reflections here showcase impact of the course and its ideas on our students in these categories.
This pedagogic practice also offers key value to us as educators from a continuous improvement

perspective.
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Marketing for Net Zero | CMSE11634

Summary The field of marketing is commonly perceived as the antithesis of sustainability given its
association with fostering consumerism and unsustainable economic growth. With a focus on climate
change and environmental sustainability, this course encourages students to 1) engage with these
criticisms of marketing, 2) explore the challenges facing marketers who hope to achieve net zero and
3) form a critically informed understanding of potentially responsible marketing-led solutions. In doing
so, the module aims to encourage students to develop their own, well-informed understanding of
becoming a sustainable marketer. Course Description Tackling the climate crisis appears at the top of
the agenda for many organisations and marketing tools, techniques, and strategies are increasingly

used by businesses, charitable organisations, and governments in order to influence stakeholder
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behaviours towards more sustainable outcomes, such as becoming net zero. This course focuses on
the role of marketers in addressing the issues and challenges of environmental sustainability and in
driving the net zero agenda. The course gives students the opportunity to develop a range of
transferrable skills. Skills developed include communication, technological and digital literacy skills.
The course is divided into 3 sections: Section 1: Context and Theoretical Foundations Section 2:
Contemporary marketing practices, questions, and challenges in the context of climate change.
Section 3: The Future of Sustainability Marketing Practice Student Learning Experience: This course
will be delivered mainly through interactive lectures wherein active participation is highly encouraged.
These will include a combination of lectures, case studies, class discussions, videos, debates.
Supportive workshops will also form part of this course to support the assessment. It is expected that
students engage with readings in advance of each class and actively contribute to, and participate in,
classroom debates; the aim is to foster a collaborative, non-judgemental, and inclusive learning
environment.

A high number of students on MSc Marketing choose to focus dissertation work on areas of
sustainability. This course offers a valuable primer to such projects; offering students the opportunity
to be exposed to, clarify, and explore key concepts in the area as well as to develop critical thinking
around central debates. The assessment on the course centres around a podcast assignment.
Through this assessment, we offer the opportunity to develop communication skills through relevant
digital means. The top students are also given the opportunity to publish their work on our Class
Podcast providing them with impact evidence for their own employability journey. Some of our
students share their work on their social media, with friends, and with employers, showcasing the
reach of their work. Through the class we encourage discussion and a compassionate view towards
the transition to sustainable practice in marketing. We encourage a learning environment which
nurtures inter-personal respect, emotional intelligence, and a capacity to listen and respond to
alternative perspectives — all important in mitigating the often unreflective polarising context within
which climate debates unfold. Reflection forms a key part of this course and is represented though a
section in the assignment where we ask students specifically to explore their own evolution as future
marketers. Reflections showcase the impact of the course and its ideas on our students. This
pedagogic practice also offers key value to us as educators from a continuous improvement

perspective.
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Business and Sustainability | BUST08055

Todays sustainability challenges are varied and include grand challenges such as climate change,
environmental degradation, poverty, and inequality. The aim of this course is to develop the
understanding of the role that organisations can and will have to play in achieving the system-wide
changes that are required for a sustainable future. Therefore, the course is designed to introduce
students to sustainability as a systems condition. We will explore how organisations need to assess
their role within this system, what organisations can do to help drive system-change as well as to
develop more sustainable business models, products, and services. To help students develop and
understanding of the challenges that business leaders face, this course will reflect on the complexities
of implementing transformative changes into business practice. In doing so, we will move from the
societal to the individual level, and explore how the different levels are interrelated. This course
introduces students to both mainstream and non-mainstream theories on sustainability and
leadership, as part of the larger efforts to decolonise the curriculum, which not only helps students
learn about different understanding and approaches but also exposes them to a wider toolkit on which

they can draw to meet sustainability goals.
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Sustainable Knowledge-Based Business | CMSE11565
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Knowledge-intensive industries are ones in which spending on research and development is relatively
high. We tend to identify these with tech (information technology) and assume that because they are
new, dynamic, and not characterised by smokestacks, they are green and progressive. This course will
look at the very extensive types of ethical problems unique to these industries and help students think
about way to approach these problems as managers, employees, and consumers. The course will
explore the way sustainability issues manifest in knowledge-intensive industries. We will build on an
understanding of the ways the Knowledge-Based Theory of the Firm elucidates global value chains
and move on to examine ethical issues around surveillance in the digital economy, looking at the way
the concepts of the commons and enclosure play out in knowledge and data contexts. In addition to

identifying problems, we will endeavour to begin thinking about ways better systems can be designed.
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Eco-Innovation for a Circular Economy | BUST10153

Eco-Innovation for a Circular Economy is a challenge-based, interdisciplinary course designed to
address some of today’s most pressing environmental challenges. Through a team-based, project-
oriented approach, students investigate and propose realistic, achievable alternatives to existing
environmentally harmful products, services, and business practices. At the heart of the course is a
hands-on project in which students work in interdisciplinary groups to analyse the business model of a
chosen case-study organisation—typically one with significant environmental impact. Using tools such
as the Business Model Canvas, students critically evaluate current practices and develop
recommendations for improvement across ALL areas of the business. This not only enables them to
draw on the full range of knowledge and skills gained throughout their business studies, but also
deepens their understanding of change management and the realities that organisations face when
attempting to shift toward more sustainable models. First offered in 2020-21, the course was
nominated for a Student-Led Teaching Award in the category of Outstanding Course. The course
introduces essential theories, models, and frameworks related to environmental sustainability and the
circular economy. It is delivered in a flipped classroom format, with students engaging with core
content online and participating in 2 hours per week of in-person seminars, workshops, and
collaborative activities. All online materials are delivered through Xerte workbooks, which present
content in a range of engaging formats and are structured to support a differentiated learning
experience. Materials are clearly categorised into essential, recommended, and further reading, while
case studies are organised across a variety of industries, including construction, fashion, automotive,
food, agriculture, electronics, and cosmetics. This approach allows students to actively map out their
own learning journey—diving deeper into areas of personal interest or career relevance, and engaging

with content in a way that suits their individual learning style and goals.

This course delivers a personalised, immersive learning experience grounded in experiential and
challenge-based pedagogy. At its core is a real-world case study: students choose an organisation—
often one with a high environmental impact—and apply the breadth of business knowledge acquired
during their degree to propose meaningful, practical strategies for reducing its environmental
footprint. This approach builds the confidence, language, and tools needed to champion
environmental change in their future careers. The Xerte workbooks offer tailored options for exploring
key areas, allowing students to deepen their understanding of specific topics at their own pace. This
interactive tool enhances the learning experience by providing additional resources and activities
aligned with individual interests and needs. Each student undertakes an individual assessment
focused on a chosen industry, allowing for deep expertise in a targeted field or broader exposure
across multiple sectors. This assessment provides an opportunity for students to delve deeply into a
field of their choice, aligning with their future career aspirations and enhancing their understanding of
industry-specific challenges and opportunities. In parallel, students collaborate in interdisciplinary
teams on a group consultancy project. They research, analyse, and engage with stakeholders in their

chosen business to make recommendations to improve environmental impact. The project culminates
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in an evidence-based video and a consultancy-style report, honing business skills and fostering
practical consultancy experience. Where appropriate, these reports are shared with the partner
organisation, enabling students to influence real-world change. Collaboration is integral. Students
work in interdisciplinary teams that mirror real-world business environments. Together, they practice
recombinant innovation, merging diverse perspectives and methodologies to design circular
alternatives to traditional linear models. Critical thinking and curiosity are woven into every module.
The course intentionally evokes inquiry into sustainability, systems transformation, and corporate
responsibility. Undertaking real-world challenges—where perfect solutions may not exist—encourages
creative problem-solving and empathy as students explore organisational constraints and
transformation opportunities. Reflection and communication are embedded through peer feedback,
group discussions, leadership reflections, and both oral and written presentations, culminating in
polished, professional outputs. In the final phase, students develop a personal action plan, leveraging
tools for influence and sustained change. This process helps them identify strengths, draw on lived
experiences, and articulate how they will continue serving as agents of sustainability in their careers.
By course end, students not only master circular economy and sustainability frameworks but also
develop the adaptability, leadership mindset, and professional confidence necessary to drive positive
change from within organisations. This comprehensive learning journey aligns with the University of

Edinburgh's commitment to cultivating critically engaged, empowered, and future-ready graduates.
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Ethics and Sustainable Governance (MBA) | CMSE11593

The course starts off by a reflection on ethical decision making when dealing with competing
economic, social, environmental and governance priorities/pressures. We will discuss organisational
setting that facilitate unethical behaviour and ways to address them. We then discuss corporate
governance including themes ranging from board structure/role, compensation system, compliance
and whistle blowing mechanisms. We discuss why in most cases — companies entangled in major
cases of malpractice seem to have robust governance systems in paper. We follow this with external
governance mechanisms for sustainability that attempt to influence firms’ ESG behaviour. Through a
discussion of multi-stakeholder initiatives in healthcare we will reflect on how in the absence of
sanctioning power, soft governance schemes such as ESG labels, ratings and rankings influence
companies. In the final part of the course, we will discuss the institutional structure of the investments
field, identifying different types of actors including both asset owners and asset managers and how
they engage with ESG matters. We will then detail how investors use their capital to pressure their
investees for adjustments in their ESG behaviour through diverse practices framed as “shareholder

engagement”.

31



University of Edinburgh Business School

2025 Sharing Information on Progress (SIP) Report

GOOD HEALTH GENDER

DECENT WORK AND INDUSTRY, INNOVATION 1 RESPONSIBLE 13 CLIMATE
AND WELL-BEING EQUALITY

ECONOMIC GROWTH AND INFRASTRUCTURE CONSUMPTION ACTION

2 K B B 9 B2,

Responsible Investing | CMSE11593

The course provides a strategic and technical understanding of the debates about the social,
environmental and governance reporting standards, ESG responsibilities of investors, and the current
trends in the integration of environmental and social criteria in the investment process. This course is
suitable for students seeking careers in investment management who want to achieve a better
understanding of the environmental and social portfolio risks and opportunities. It can be equally of
interest to all students working for firms subject to investment pressures with regards to their ESG
footprint. The course will provide a common lecture series and will focus on five key areas: - Trends
and standards in ESG measurement and reporting - The history of ESG integration in investments. -
Current practices in ESG integration in investments - ESG shareholder engagements and the technical
and political aspects of Annual General Meetings New forms of sustainable investment such as
impact investment, social impact bonds, peer to peer financing and diverse crowd-based approaches

to investments.
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Prescriptive Analytics in Humanitarian Logistics | CMSE11641

This course introduces students to concepts related to the quantitative modelling and analysis of
decision-making problems in humanitarian logistics. The ultimate goal is to learn how to use
mathematical programming and optimisation to make more efficient, effective, and equitable
decisions in order to alleviate people suffering in disasters & overall humanitarian crises, such as
socio-environmental disasters, epidemics and pandemics, hunger and food-insecurity, among other
complex emergencies. The course starts presenting what disasters & humanitarian crises are, their
types, categorisation, and an overview of how they are spread all over the world, as well as their
consequences to human's life and global economy. Afterwards, the student will be exposed to the
main logistics and supply chain problems involved in managing different phases of disasters &
humanitarian crises, as well as how to represent these problems by means of mathematical
programming. Case-studies covering different humanitarian problems will be presented throughout
the course, thus equipping students with the proper tools to solve them and interpret their solutions.

The course will cover a subset of the following topics: (i) what is a disaster & humanitarian crises, as
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well as their types and categorisation in the global context. (i) Commercial versus humanitarian
logistics & supply chains: concepts and challenges. (iii) Disaster phases and disaster life cycle: how to
improve the current disaster operations management. (iv) Mathematical programming models and
methods in disasters & humanitarian crises management. (v) Equity and vulnerability in disasters &
humanitarian crises management. Weekly lectures and hands-on exercises & case-studies which

enable students to implement the methodologies covered in class.

| have been actively involved in the field of Humanitarian Logistics since 2014, when | realised that
disaster operations often lack a systematic treatment, so my knowledge of Operations Research could
help in this regard. Since them, the core of my research activity has been humanitarian logistics.
Because of my active involvement of all sorts of humanitarian problems, my expertise helped me
tailor this course to be very hands-on. The curriculum helps students grasp key concepts through case
studies and real-world applications. By exposing them to real-world data, they are challenged to make
decisions as if they were practitioners in the field. | believe this approach not only helps students
develop unique problem-solving skills in complex settings but also gives them a different perspective
on crises - one that goes beyond the impact on business and finances to focus on the human

suffering at its core.
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Teaching Awards

In 2024, 1 award was given to faculty and educators at University of Edinburgh Business School.

¢ ‘Best Business School Partnership’

Granter: AMBA & BGA
Grantee: The University of Edinburgh Business School & NatWest Group

Award Description:

The University of Edinburgh Business School, in partnership with the NatWest Group, has won an
AMBA & BGA ‘Best Business School Partnership’ Excellence Award. The Best Business School
Partnership award recognises institutions that share AMBA & BGA’s passion for building networks and
have adopted a proactive, innovative approach to strategic collaboration. We are thrilled to have been
recognised in this arena. The University of Edinburgh Business School and NatWest Group designed
and delivered a flexible, scalable and impactful learning and development partnership to empower
more than 63,000 of the banking group’s colleagues (99.9% of NatWest Group’s headcount) with the

necessary technical knowledge, skills and awareness to deliver on its climate ambition. Beginning in
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September 2020, the partnership'’s first programme, Climate Change Transformation, equipped 1,847
colleagues in priority roles with in-depth learning on topics from sustainable leadership and effective
decision-making to fostering green innovation. Having enhanced capabilities among senior leaders,
the partners launched the Climate Change Fundamentals programme to NatWest Group’s more than
64,000 colleagues in January 2023. By the end of that year, 63,844 colleagues had completed the
programme. Significantly, in its 2023 all-staff survey of circa 50,000 colleagues, 91% of colleagues
said NatWest Group was an environmentally responsible company, up from 87% in September 2020
when the partnership began.

Educator Recognition

At University of Edinburgh Business School, we recognize educators for quality of teaching in the

following ways:

< Annual teaching excellence awards

% Course evaluation scores

< Faculty promotion and tenure consideration
< Institutional recognition events

< Pedagogical innovation grants

< Professional development opportunities

< Publication or research support

<% Student-nominated teaching awards

Q Fostering Innovation

A lot
Our institution supports innovation significantly through teaching and learning.

Q Experiential Learning

A lot
Our institution supports experiential learning significantly through teaching and learning.

Q Learning Mindset
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A lot

\/ Our institution supports a lifelong learning mindset significantly through teaching and
learning.

Q Method of Teaching and Learning

o) In person
Traditional classroom-based learning with face-to-face instruction.

Barriers to Innovative Curriculum

In 2024, University of Edinburgh Business School identified the following barriers to innovating,

updating, or taking risks in existing curriculum:

< Budgetary limitations

% Change fatigue

% Outdated infrastructure

% Overloaded faculty

< Resource allocation challenges
< Risk aversion

< Time constraints

Barriers to Innovative Pedagogy

In 2024, University of Edinburgh Business School identified the following barriers to innovating,
updating, or taking risks in existing pedagogy:

< Accreditation limitations
< Administrative hurdles
< Budget constraints

< Change resistance

< Overloaded faculty

< Risk aversion

< Resource constraints

< Time constraints

< Scalability issues
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Additional Evidence
¢ Main Competition Prize at the 2025 Climate Investment Challenge

Granter: Climate Investment Challenge, hosted by Imperial College London
Grantee: Cyro Duarte, Max Mayer, Kirsten Dupuy, Darya Jalali and Kassana Nirunrungruang

Award Description:

In June, five students on the MSc Climate Change Finance & Investment programme won the Main
Competition Prize of £12,000 at the 2025 Climate Investment Challenge, hosted by Imperial College
London. The Climate Investment Challenge is a global competition which calls on postgraduate
students to develop financial solutions and innovations to address climate change. The Main Prize
tasks students with creating financial structures or instruments that enhance the bankability of
climate investments or utilize existing tools (eg. loans, derivatives, REITs, bonds) to explore untapped
climate finance opportunities. The Business School team, comprising Cyro Duarte, Max Mayer, Kirsten
Dupuy, Darya Jalali and Kassana Nirunrungruang, proposed a first-of-its-kind resilience credit market

designed to mobilise public and private capital for climate adaptation in the Philippines.
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/ How We Define Research

Through research, UEBS faculty explore some of the most pressing problems facing society and
propose innovative, evidence-based solutions. We are focused on maximising the impact of our

research to the benefit of a wide range of stakeholders and, importantly, society and the planet.

Research vs Research for RME/Sustainable Development

Peer-reviewed articles were Peer-reviewed articles were

published by University of published by University of Edinburgh
1 7 3 Edinburgh Business School Vs 9 7 Business School from this past

from this past calendar year. calendar year in support of RME.

Research Funding

In 2024, University of Edinburgh Business School was awarded funding for research that is:

i © g F )

Institution Local Regional National International
Specific

Socializing Research

In 2024, University of Edinburgh Business School contributed research findings to:

« Community organizations

% Government and policy makers
% International media

% Industry and business networks
% Local media

% National media

% Open-access platforms

% Public events and lectures

% Research collaborations

% Social media and digital outreach
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Research Projects

In 2024, University of Edinburgh Business School reported 7 research projects that implemented

responsible or sustainable activities.

The Imagination Lab

Period Covering: June, 2024 - July, 2027
Department: Entrepreneurship

We are a dynamic network of people passionate about reimagining research and education by

exploring the vast potential of imagination at the cross-roads of art and technology.

In a world fraught with overlapping challenges, only boldly imaginative thinking and acting can unlock
the transformative change we need to create desirable futures. The Imagination Lab (ILab) is a
catalyst for this change, aiming to ignite our collective imagination and shape futures that are not only

sustainable but also just and inspiring.

Imagination not only matters in the creation of art or the development of new technologies but also in
the experience and use of them. Today, technologies like Al and robotics push us to rethink the

relationships between our humanity, art, nature and the world around us.

By bringing together a diverse community of interdisciplinary researchers, artists, technologists,
entrepreneurs, innovators, educators, and students, the ILab fosters imaginative ways of thinking and
acting at the intersections of three core themes: entrepreneurship and innovation, futures thinking,
and interdisciplinary research and methods.

« Entrepreneurship and Innovation: We study the work of imagination in entrepreneurship and
innovation to understand how they can be re-imagined and their transformative potential
nurtured.

« Futures thinking: We explore how futures thinking that traditionally leverage analytical ways of
learning can be complemented by art-based ways of learning that foster imagination and
engagement through powerful experiences.

« Interdisciplinary research and methods: We develop and experiment with novel approaches to
leverage the role of imagination in interdisciplinary research and create actionable insights that

foster transformative change.

Our vibrant programme includes regular meetings, networking opportunities, funding events, and both
curriculum and extracurricular training, all designed to empower participants to generate and turn

imaginative ideas into reality.
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For instance, Sphaerosymphony [https://sphaerosymphony.com/index.php ] is one of the
interdisciplinary projects of the Imagination Lab. Sphaerosymphony is an immersive, interactive
installation that turns real-time air quality data into a powerful visual and auditory experience. A
dynamic 3D sphere visualises real-time API data for pollutants such as PM2.5, PM10 and Os readings
from around the world, paired with a responsive generative soundscape that changes with each
location’s air conditions and makes air quality tangible and immediate - whether viewed in a browser

or explored in immersive WebXR.

Developed by a transdisciplinary team from the University of Edinburgh and beyond, the project brings

together environmental awareness, digital education, and interactive technology.

Project Goals:
+ Educate - raise awareness about air quality issues and their effects on health and the
environment.
+ Engage - encourage curiosity and interaction through an accessible, multi-sensory experience.
+ Inspire - motivate individuals to explore their own local air quality and consider their
environmental impact.
Beyond the Experience. Sphaerosymphony also contributes research insights into Al-driven
environmental education - exploring how generative sound, real-time data, and interactive graphics
influence engagement and understanding. It demonstrates how Al tools can be used for public
awareness and creative exploration, offering a model for blending art, technology, and climate

consciousness.

In a nutshell, the Imagination Lab explores and ignites imagination across art and technology.

[ https://www.business-school.ed.ac.uk/research/areas/entrepreneurship-innovation/imagination-
lab].

The ILab was launched in June 2024 and is led by Dr Piera Morlacchi, Senior Lecturer & Head of the

Entrepreneurship and Innovation Group.

INDUSTRY, INNOVATION
AND INFRASTRUCTURE

'I CLIMATE 1 PARTNERSHIPS
ACTION FOR THE GOALS

Minoritised Enterprise Policy and Action Lab Scotland (MEPALS)

Period Covering: May, 2024 - July, 2027

Department: Entrepreneurship
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MEPALS is an interdisciplinary network of researchers, policy-makers and practitioners that aims to
contribute to the advancement of understanding of the challenges and benefits of minoritised

entrepreneurship in Scotland.

Drawing on the nine protected characteristics identified in the Equality Act 2010, MEPALS purposes to
facilitate the collaborative development and implementation of policies and practices that promote

equitable, inclusive and flourishing entrepreneurial activity in Scotland.

To achieve this goal, MEPALS addresses the following objectives:
. o Gather evidence on participation and performance of minoritised enterprise in Scotland.

o Diagnose and understand barriers through research and deep inclusive conversations
with minoritised entrepreneurs, policy-makers and stakeholders in the ecosystem.

o Collaboratively design potential interventions to overcome such barriers.

o Encourage the implementation of the prototype interventions by the various ecosystem
actors in their own realms of work.

o Collectively reflect on the outcomes of the interventions and share lessons and best-

practice.

The activities undertaken by MEPALS fall under four themes as follows:

+ Research: Drawing on insightful theory and rigorous analysis, MEPALS undertakes academic
and practitioner research on minoritised entrepreneurship, published through academic
journals, reports and other outlets.

« Engagement: MEPALS members take part in knowledge exchange and other engagement
activity with partners outwith the university, including events hosted within the university or
members attending events in the community or industry (e.g. invited talks).

« Action: Building on external engagement, it is the goal of MEPALS to promote the collaborative
development and implementation of positive action, in line with the Equality Act 2010,
comprising of policies and practices that promote equitable, inclusive and flourishing
entrepreneurial activity in Scotland.

+ Lessons: Since the positive actions prototyped by the lab are experimental and, where
implemented, may undergo various pivots and adaptations, MEPALS documents and

disseminates lessons learnt and emerging best-practice through case-studies and events.

The Lab was launched in May 2024 and is led by Dr Samuel Mwaura, Lecturer of Entrepreneurship at
UEBS.

GENDER
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Project Fair: Fairness in INGO Reward

Period Covering: January, 2016 - January, 2030
Department: Human Resource Management

Project Fair at a glance

Within the international non-government organisation (INGO) sector most organisations remunerate
their national and international employees on different scales. The differences between the pay and
benefits scales within this so-called dual salary system are often extreme, reflecting challenges of
attracting skilled international workers to difficult contexts, whilst remunerating national employees

appropriately within their local economy.

Project Fair

Project Fair builds upon a strong body of research into the psychological impact of these disparate
salaries in the sector, in particular their impact on employees’ motivation, performance, and retention,
and thereby their broader organisational activities. We aim to create a collaborative space for
discussion of practical, evidence-based alternatives to the dual salary system that enable INGOs to

maximise their contributions to decent work, sustainable livelihood, and poverty eradication.

This project was supported by the ESRC Impact Accelerator Account awarded to the University of
Edinburgh (ES/M500380/1). It began in 2015 as a collaboration between researchers at the University

of Edinburgh Business School, Massey University, CHS Alliance, and Birches Group. It has since

evolved into an active collaboration between a network of over 150 international NGOs with an interest

in fair reward.

Project Fair has become a trusted global leader in the INGO HR and Reward community, dedicated to

reshaping fair compensation and has generated the following results and impact:

+ Promoting best practice in defining fair reward
The Principles and Standards of INGO Fair Reward were co-developed with members and represent a
shared understanding of fair reward across the sector. Project Fair supports INGOs to use the
Principles in their policies/practices, improving reward structures and ensuring fairness is central to
strategic decision-making. The Principles have been adopted by many of our members including
International Rescue Committee, Right to Play, TearFund, WaterAid, and VSO.

« Creating and facilitating a collaborative community
We host a Reward Forum email listserv which is an invaluable resource for peer-to-peer learning and
engagement on a global scale. It comprises >200 individuals from >100 organisations who are
actively shifting reward to be fairer. Additionally, we host regular events and create resources to share
best-practices and learnings through this forum.

+ Educating HR/reward practitioners on strategic and technical topics
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We provide ample opportunities for skills development, empowering strategic decision-making
through technical knowledge. Annual learning opportunities include peer-to-peer learning webinars,
masterclasses and trainings. Webinars are co-developed with our members to promote knowledge
sharing, while masterclasses and trainings are created in partnership with academics and industry
leaders. Since 2023, we have hosted more than 20 events, with participation from more than 1000

individuals across the sector.

« Driving fairness through thought leadership and research
Our resources are underpinned by rigorous, data-driven research. We recognise the importance of
partnership and have co-developed numerous case studies and toolkits with partners including: Since
2017, Project Fair has contributed several resources including 15 published case studies; 5 research
publications, and 3 research reports in partnership with the University of Edinburgh Business School;
an open-source online training module on fair reward in partnership with DisasterReady; an open-
source toolkit on equitable compensation in partnership with Humentum; a self-assessment toolkit for
INGOs to explore where in their own organisations change may be needed, and many other resources,

guidance, and position statements to support the sector.

Finally, we seek to host in-person events when possible, including an annual conference for our

members and non-members alike.

Project Fair's INGO Reward Annual Conference

Project Fair was delighted to host our first conference for INGO HR and Reward professionals in July
2024, in our beautiful hometown of Edinburgh. Representatives from 24 INGOs came together for 2
days of collaboration, learning and influencing. Along with guest speakers and structured technical
workshops, we were also excited to create an open space to collectively generate ideas to shape and
improve fairness within our sector. After a very successful 2024 Conference, Project Fair's INGO
Reward Annual Conference will next take place in Edinburgh in July 2026. In 2025, we hosted an in-
person roundtable in Geneva, convening 26 individuals from 16 organisations, to troubleshoot
industry-wide challenges in applying equitable benefits in INGOs. Project FAIR is led by Prof Ishbel

McWha-Hermann, Personal Chair of Work and Organisational Psychology.

Supporting materials:
Principles and Standards
Membership Resources

Equitable Compensation Playbook
Self-assessment Toolkit
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Period Covering: April, 2024 - April, 2027
Department: Marketing, Interdisciplinary

Our Living Good Food Nation Lab vision is to foster and empower the strong, critically informed
community of practice for food systems transformation in Scotland, provide essential analytical
support to Scottish Local Authorities and Health Boards with their first Local Good Food Nation Plans,
and undertake research into the enablers and ways of working needed to bring the Good Food Nation
vision to life.

The Living Good Food Nation Lab is a dynamic collaboration among academics, policymakers, and
community advocates dedicated to investigating and supporting the rollout and implementation of the
Good Food Nation (Scotland) Act.

Established in response to the passing of the visionary Good Food Nation (Scotland) Act 2022, our lab
serves as a hub for research, discussion, and action. Here, academic, policy and civil society
stakeholders are uniting to drive forward the vision of the Good Food Nation (Scotland) Act to deliver a
fairer, healthier and more sustainable food system for all in Scotland. Through rigorous research,
strategic policy development, and vibrant community engagement, we will provide essential support
and critical insight as the Scottish Government and all Scottish Local Authorities (32) and territorial
Health Boards (14) produce their 1st Good Food Nation Plans.

Good Food Nation Act

In response to growing global and local calls for food systems transformation, and years of policy and
legislative consultation (2009-2022), the Scottish Parliament unanimously passed the Good Food
Nation (Scotland) Act 2022 in June 2022. Hailed as ground-breaking, progressive and transformative
food systems legislation, the Good Food Nation (Scotland) Act 2022 is an innovative legislative
framework designed to foster a healthier, fairer and more sustainable Scottish food system for all.
Providing the statutory and policy framework required and the conditions, and independent scrutiny
mechanism needed to drive forward food systems transformation in Scotland, the Good Food Nation
(Scotland) Act places statutory requirements on the Scottish Government and all relevant authorities
(defined as the 32 Scottish local authorities and 14 territorial health boards) including the requirement
to produce National and Local Good Food Nation Plans respectively.

Living Good Food Nation Lab

Funded by the Wellcome Trust under their Advancing climate mitigation policy solutions with health
co-benefits in G7 countries (Project No. 227154/2/23/Z), our Living Good Food Nation Lab,

composing a transdisciplinary consortia of academic, policy and civil society partners, will provide
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essential analytical support to relevant authorities in planning and developing their 1st Local Good
Food Nation Plans, build connections, competencies, confidence and comfort in systems thinking
within Scotland’s community of practice for food systems transformation, advise on the effective
delivery of the Good Food Nation (Scotland) Act and showcase the opportunities for, value in, and
need for, innovative metrics, ways of working and partnerships to deliver the ambitious vision of the
Good Food Nation (Scotland) Act 2022.

The Lab was launched in April 2024 and is led by Prof Mary Brennan, Chair of Food Marketing and
Society at UEBS.
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Digital and Artificial Intelligence Transformation Lab

Period Covering: October, 2024 - October, 2029
Department: Entrepreneurship

We are deeply dedicated to driving digital and Al transformation through multidisciplinary research
and collaboration, fostering inclusive dialogue between academia and practice, and the creation of
practical insights grounded in evidence. Our focus is on disrupting the norm and making impactful and
enduring digital and Al transformation accessible to organisations, the economy, and society as a
whole.
Areas of Focus:
At the DAIT-Lab, we're a multidisciplinary team of academics, researchers, and students passionate
about designing and conducting research that explores the transformative potential of digital
technologies and facilitate their practical implementation. Our mission is to foster collaboration
between academia, industry, and vendors and future adopters of technologies, ensuring that the latest
digital technologies are not only researched and developed, but are more notably, adopted and
integrated into practical organizational environments. Our projects explore (research) and provide
insights (impact) into different aspects of digital transformation that serve innovators as well as
adopters of technologies.
General areas of focus on digital and Al transformation include:

+ Exploring complex technologies for transformation of work, organisations, and sectors

« Fostering the growth and expansion of technology markets

« Creation of cross-organisational knowledge ecosystem for accelerating digital transformation

« Providing strategic guidance and actionable insights for driving digital transformation initiatives

within organisations and sectors
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Core areas of interest around Al include:
« Exploring and evaluating the roles of intermediaries in shaping the Al markets
« Offering Implementation Science theories, tools, and methods for adopting and scaling up Al
+ Qualitative and mixed method evaluation of Al technologies and projects
+ Developing use-cases for innovative Al tools for transformation of practices
» The development and implementation of Responsible Al practices
« Examining adoption, use and effects of Generative Al
The lab offers engagement activities and training with/for partners outside the university. This
includes hosting events on campus or having lab members participate in industry events.
Currently ongoing projects include:
* Independent mixed-methods evaluation of the NHS Al Lab
+ Development of a monitoring and alert system to support people who are at risk of drug
overdose through co-creation activities
+ Generative Al in education: An analysis of student acceptance, uses and outcomes
« Legitimizing Artificial Intelligence (Al) for Human Resource Management (HRM) tools through
Responsible Al: Insights from a longitudinal Analysis of Al for HRM vendors
+ Development and evaluation of a complex ePrescribing-based antimicrobial stewardship
(ePAMS+) intervention for hospitals
The Lab was launched on the 8th October 2024 and is directed by Dr Hajar Mozaffar, Senior Lecturer

in Innovation
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Gender + Sexuality Data Lab

Period Covering: February, 2025 - February, 2030
Department: Human Resource Management, Interdisciplinary

The Gender + Sexuality Data Lab is a north star for researchers, practitioners, activists and creatives
engaged in critical work on collecting, analysing and using gender, sex and sexuality data. It is for
people who feel outside the data systems that shape our everyday lives — and want to change them.
Directed by Dr Kevin Guyan, the Gender + Sexuality Data Lab adopts a queer data approach to
contemporary data practices. Situated at the intersection of research, teaching, knowledge exchange
and public engagement, the Lab centres the lived experiences of ‘box breakers’ — individuals
misaligned with the data categories assigned to them - and the many communities erased or
sidelined by methods used to collect, analyse and use all types of data.

The Gender + Sexuality Data Lab launched in 2025.
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The Lab’s areas of interest include:
+ Organisational approaches to the collection and analysis of gender and sexuality data.
+ Design of data-driven diversity, equality and inclusion interventions.
+ Use (and misuse) of gender and sexuality data in policymaking.
« Intersection of gender and sexuality and contemporary data systems, including Al technologies.
« Lived experience of marginalised data subjects, including LGBTQ communities.
« Historical legacies and political implications of counting minoritised communities.
+ Methods and strategies for data ambivalence, subversion, refusal and abolition.
The Lab sits within the University of Edinburgh Business School and strengthens its strategic interest

in initiatives that advance understanding and action related to Digital and Diversity.
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Gamification and Systems Thinking Lab

Period Covering: October, 2024 - October, 2029
Department: Entrepreneurship, Interdisciplinary

We use gamification and systems thinking to explore complexity and help communities, companies,

policy-makers and society to make better decisions in the face of grand challenges.

In modern times, we have to address some of the biggest challenges humanity has ever faced, such
as climate change. As the world around us becomes more complex and interconnected, it is
increasingly difficult to address them, as attempts to solve problems in one part of the system can

lead to numerous unintended consequences elsewhere.

GST Lab is a multidisciplinary team of academics, researchers and students, passionate about
understanding complexity around us and making the world a better place. The lab provides an
environment to enable research that supports improving performance in organisations and decision
making in a complex and uncertain world, by combining expertise in gamification and systems
thinking. We focus on three areas:

« Understanding Complexity: Developing capacity for decision making in complex systems, and

environments for exploring complexity and different viewpoints.
« Simulations & Scenario Thinking: Developing environments for engaging with models and

simulations, and exploring alternative scenarios.
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« Interventions for System's Change: Studying system's behaviour and designing interventions for

system's change.

The Lab was launched in October 2024 and is led by Dr Agnessa Spanellis, Senior Lecturer in Systems
Thinking at UEBS.

Examples of the ongoing projects include:

+ Enhancing coastal protection, biodiversity and ecosystem services through better knowledge
and engagement in mangrove rehabilitation in Suriname, which the lab supports by developing
a gamified environment for building consensus among stakeholders on the coastal protection
strategies.

+ Exploring pathways to accelerate solar rooftops adoption in Indonesia, which the lab supports
by developing a gamified environment to study adoption strategies in response to different
policies and incentives, and building a decision-support system for potential adopters.

« Policy co-creation in the national parks with gamification, which the lab supports by developing
a gamified approach to public consultations and aiding National Parks in the UK to develop next
versions of Local Development Plans and Partnership Management plans as part of their
journey to Net Zero.

« Exploration of sustainable fashion consumption, which the lab supports by developing a game
for exploring the meaning of being sustainable in fashion consumption through a game.

1 RESPONSIBLE 'I CLIMATE 1 PARTNERSHIPS

CONSUMPTION ACTION FOR THE GOALS
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Research Awards

In 2024, University of Edinburgh Business School was awarded 6 research awards for responsibility-

and/or sustainability-related research.

¢ Principles of Responsible Investment Best Student Paper
Granter: Principles for Responsible Investment (PRI)

Grantee: Atreya Dey

Award Description:

48



University of Edinburgh Business School

2025 Sharing Information on Progress (SIP) Report

Principles for Responsible Investment (PRI) host annual Awards for Outstanding Research, and the
Best Student Paper is one of the prestigious recognitions in the field of finance and sustainable
development. Atreya Dey has been awarded the PRI Best Student Paper of 2024 for his paper titled:

‘Inattention to the Coming Storm: Rising Seas and Sovereign Credit Risk’.

¢ cDCS Digital Research Awards - ‘Best small data project’

Granter: CDCS Digital Research Awards
Grantee: Fiona Rasanga

Award Description:

Fiona Rasanga (a PhD student supervised by Prof Tina Harrison) has been awarded the winning prize
in the ‘Best small data project’ category of the CDCS Digital Research Awards. There was some strong
competition as this category received the highest number of submissions. This award is recognition
of the fantastic and impactful research that Fiona is doing that has already been published in Energy
Economics and received press coverage. Fiona was also invited to present this work at OFGEM’s

Research and Economics Seminar Series, highlighting its relevance to policy and regulation.

% Royal Society of Edinburgh (RSE) Small Research Grant

Granter: Royal Society of Edinburgh (RSE)
Grantee: Susan Dunnett

Award Description:

Professor Susan Dunnett, Personal Chair of Consumer Culture and Society, has been awarded a
prestigious Royal Society of Edinburgh (RSE) Small Research Grant. She is one of thirteen University of
Edinburgh researchers to receive a Spring 2025 RSE Research Award. Professor Dunnett’s project, The
role of the medical marketplace in creating and sustaining hope in people living with cancer, is a
collaboration with Professor Kathy Hamilton of the University of Strathclyde. The project will examine
how commercial health services influence hopefulness and overall wellbeing. Working closely with the
US-based cancer charity, the International Myeloma Foundation, the study will employ a novel arts-
based approach to visually map the resources people living with the cancer, Multiple Myeloma, use to
maintain hope. Chronic forms of cancer, such as Multiple Myeloma, move in and out of remission, and
patients go through periods of treatment and recovery. Understanding how people sustain hope is
therefore crucial, not least as hope has been linked to survival and quality of life. The Royal Society of
Edinburgh, Scotland’s National Academy, was established in 1783 to advance learning and knowledge
that is useful to society. Drawing on the expertise of over 1,800 Fellows, the RSE supports research,
policy, education and public engagement across disciplines. RSE Research Awards support leading

research that benefits Scotland'’s cultural, economic and social wellbeing.
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¢ Fellow of the Royal Society of Edinburgh

Granter: Royal Society of Edinburgh
Grantee: Professor Gbenga Ibikunle

Award Description:

Professor Gbenga Ibikunle, Chair of Finance at the University of Edinburgh Business School, has been
formally inducted as a Fellow of the Royal Society of Edinburgh (RSE), Scotland’s National Academy.
The honour recognises Professor Ibikunle’s research at the intersection of financial economics, data
science, regulation and policy. He focuses on the microstructure of modern financial, energy and
environmental markets. The RSE elects Fellows from across disciplines in recognition of outstanding
contributions to research and public life. Fellows support the Society’s work to advance learning and

engagement in Scotland and internationally.

¢ Fellow of the Society for Industrial and Organizational Psychology

Granter: Society for Industrial and Organizational Psychology
Grantee: Ishbel McWha-Hermann

Award Description:

Ishbel McWha-Hermann has been elected as a Fellow to the Society for Industrial and Organization
Psychology (SIOP). Founded in 1982 and based in the USA, SIOP is the leading professional society
for the science and practice of industrial-organisational psychology. To be named a Fellow is a
significant achievement, and reflects Ishbel’s exceptional contributions to the field, her dedication to
advancing the science and practice of I-O psychology, and her influence on her professional

community.

%4

Research grant - Exploring pathways to accelerate solar rooftop adoption in
Indonesia

Granter: British Council and the Indonesian Ministry of Education
Grantee: Agnessa Spanellis

Award Description:

A new international research collaboration led by Dr Agnessa Spanellis, Senior Lecturer in Systems at
the University of Edinburgh Business School and Universitas Gadjah Mada, aims to boost rooftop solar
adoption across Indonesia. Backed by a total grant of £180,000, the project Exploring pathways to
accelerate solar rooftop adoption in Indonesia is funded jointly by the British Council and the

Indonesian Ministry of Education. The researchers will develop an innovative gamified decision-aid
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tool to help people and organisations interested in rooftop solar panels identify the most optimal
configuration and business model for their needs. The tool will also allow the research team to study
how various policy scenarios influence adoption rates. The researchers will use these insights to
provide evidence-based recommendations to Indonesia’s Ministry of Energy and Mineral Resources.
The researchers will partner with the Indonesian Smart Grid Initiative to engage potential adopters and
scale the tool nationwide. Several industry partners have also expressed interest in commercialising

the tool to catalyse widespread solar adoption across Indonesia.

Research Voices

The following statements demonstrate ways in which researchers at University of Edinburgh Business

School bring sustainability and responsible management into their research.

Adam Smith Sustainability Conference & 2nd Annual Conference of the British
Accounting Review

In August 2024, The University of Edinburgh Business School, supported by the Edinburgh Futures
Institute, hosted the prestigious Adam Smith Sustainability Conference and 2nd Annual Conference of
the British Accounting Review (BAR) in the vibrant city of Edinburgh, Scotland, providing a dynamic

platform for global researchers and practitioners.

Dates: Wednesday 28 August - Thursday 29 August 2024

Link: https:/www.business-school.ed.ac.uk/event/adam-smith-sustainability-conference-and-2nd-

annual-conference-of-the-british-accounting-review

Overview
The conference is designed to showcase cutting-edge studies exploring the intricate interplay
between market-based and moral approaches in achieving sustainability and carbon neutrality and

advancing Environmental, Social and Governance (ESG) practices.

In examining these approaches, we draw inspiration from the timeless insights of Adam Smith’s two
influential works, “The Wealth of Nations” and “The Theory of Moral Sentiments”. While the former

underscores the power of free markets and the concept of the “invisible hand”, the latter delves into
the moral underpinnings of human behaviour and importance of social cohesion in ethical decision-

making.
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Building upon the profound ideas of Adam Smith, our conference aims to investigate how market-

based solutions, align with the principles of free markets while considering the ethical dimensions of
environmental responsibility. We are keen on shedding light on the potential synergy between market
mechanisms and moral sentiments in fostering sustainable finance and accelerating the transition to

a net-zero emissions future.

We invited participants to join us in Edinburgh immediately following the Edinburgh Festivals for an
enriching and inspiring gathering. Here, thought leaders, researchers, and practitioners came together
to exchange innovative ideas, share cutting-edge research, and collectively contribute to shaping a

sustainable and responsible future.

Keynote Speakers
* Professor Sir Oliver Hart, Harvard University (2016 Nobel Prize Laureate in Economics)
+ Professor Steven Ongena, University of Zurich
« Professor Richard Tol, University of Sussex

* Professor Grigory Vilkov, Frankfurt School of Finance & Management

Conference Chair

Professor Gavin Jack, Dean of Business School, University of Edinburgh

Sustainability at Crossroads: The Edinburgh and International Review of
Finance Conference

In July 2025, the University of Edinburgh Business School hosted the Sustainability at Crossroads: The

Edinburgh and International Review of Finance Conference.

Dates: Monday 28 July 2025

Link: https://www.business-school.ed.ac.uk/event/sustainability-crossroads-edinburgh-international-

review-finance-conference

Overview

Environmental, Social, and Governance (ESG) principles have become central to financial decision-
making, yet they remain at a critical crossroads. Investors, regulators, and policymakers grapple with
defining sustainable strategies, measuring ESG impact, and navigating regulatory landscapes. This
conference aimed to explore the latest academic and industry insights on ESG, focusing on its

challenges, innovations, and future directions.

Topics
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High-quality research papers from scholars, practitioners, and policymakers addressing key issues
surrounding sustainability in finance, including but not limited to:

« The evolving regulatory landscape of ESG

+ Climate risk assessment and measurement

« ESG integration in investment decision-making

* The role of technology and Al in ESG analysis

+ Greenwashing and transparency challenges

« ESG and corporate financial performance

+ The impact of ESG on emerging markets

« Sustainable finance innovations and best practices

Keynote Speaker
Professor Elroy Dimson - Professor of Finance, Judge Business School, University of Cambridge &

Chairman, Centre for Endowment Asset Management

Research Barriers

In 2024, University of Edinburgh Business School identified the following barriers to conducting

research related to sustainability and/or responsibility:

< Funding challenges

< Time constraints

Additional Evidence

PRME Research Publications View document (4 Download document &
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Parther

We engage people from business, government, civil society, and academia
to advance responsible and accountable management education and
practice.




University of Edinburgh Business School

2025 Sharing Information on Progress (SIP) Report

/ How We Define Partner

Partner at UEBS means closely engaging and collaborating with civil society, businesses, policy
makers, and academics to enhance our learning, teaching, and research and to bring reciprocal

benefits both to our partners and to the practice of business, the society, and the planet more widely.

Institutional Partnerships

% AACSB (Association to Advance Collegiate Schools of Business)
< AMBA (Association of MBASs)

< Financial Times

% EFMD (European Foundation for Management Development)

% Local institutions and associations

% Responsible Research in Business & Management (RRBM)

% Times Higher Education (THE)

< United Nations organs other than the UN Global Compact

Student Organization Partnerships

< Enactus

Partnerships

The following provides more details on 7 key partnerships at University of Edinburgh Business School.

EFMD Global

The University of Edinburgh Business School is accredited by the EFMD Global Quality Improvement
System (EQUIS) to benchmark against best practices in responsible management education. As a
member, the school participates in an accreditation process that enhances the quality and recognition

of our programmes, benefiting students, staff, and the wider business community.

Responsible Research in Business Management

The University of Edinburgh Business School is a proud institutional partner of the Responsible
Research in Business and Management (RRBM) community. RRBM is a global network dedicated to
inspiring, encouraging, and supporting credible and useful research in the business and management
disciplines.
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At the University of Edinburgh Business School, addressing real-world societal challenges and
delivering meaningful change for people, organisations, and the environment is at the heart of our

mission.

As an RRBM partner, the Business School is part of a global movement that contributes to fostering
research that addresses urgent societal challenges, informs ethical decision-making, and promotes
sustainable progress. We are honoured to share this responsibility and champion research practices

that align academic rigor with societal relevance.

Read about what joining the RRBM community means to UEBS: UEBS joins the Responsible Research

in Business and Management community

Times Higher Education

Since September 2024, UEBS has been working with Times Higher Education (THE) on their Impact
Initiative designed to inform THE Impact Rankings and its assessment of Business School
contributions to SDGs. This project is an initiative run by THE and the Global Business School Network

(GBSN) and 17 business schools from across the globe participating.

The Impact Initiative involved making a Business School submission to the THE Impact Rankings
2025 and participating in discussions and feedback sessions about the process and how well it
captures the unique requirements as well as impacts of business schools. The aims were to assess
the existing framework, to see how the methodology can support accreditation efforts such as
AACSB, and to see what SDGs business schools contribute to and highlight the impactful work of
business schools.

This contribution enhances the School’s visibility and reputation in a key arena, allows us to
benchmark ourselves against other institutions, and informs THE'’s criteria for assessing Business

School impact.

NatWest Group

The University of Edinburgh Business School and NatWest Group collaborated to design and deliver a
flexible, scalable and impactful L&D initiative that equipped the banking group’s colleagues with the
necessary technical knowledge, skills and awareness to deliver on its climate ambition — to be a

leading bank in the UK, helping address the climate challenge.

56


https://www.business-school.ed.ac.uk/about/news/uebs-join-responsible-research-business-management-community
https://www.business-school.ed.ac.uk/about/news/uebs-join-responsible-research-business-management-community

University of Edinburgh Business School

2025 Sharing Information on Progress (SIP) Report

Between September 2020 and December 2024, the collaboration successfully scaled an initially
targeted training programme for a small community of front-line early adopters in priority roles to
ultimately empower more than 63,000 colleagues (99.9% of NatWest Group’s headcount) to
understand climate change'’s risks and opportunities to the organisation and its customers. By
combining specialist, role-specific and technical learning with general awareness-raising, the L&D
initiative exceeded The University of Edinburgh Business School and NatWest Group'’s expectations,
creating the conditions for positive change, embedding a shared language around climate change

throughout the organisation and catalysing action.

Over this period of time the School has also partnered with NatWest in several ways to enhance
student experience around sustainability in practice. The NatWest Climate Transition Planning team
hosted an on-site visit for MSc Management students to share insights on managing climate

transition in financial services.

Gemma O’Caroll, head of Climate Transition Planning took part in a Sustainability panel at the School’s
flagship Careers & Employability Expo and hosted a student client sourced dissertation project. The
student'’s project researched Government Climate policies and their impact on business climate

commitments.

Johnstons of Elgin

Since 2022 Johnstons of Elgin have partnered with groups of students from our MSc Global Strategy
& Sustainability on a Sustainable Business Consultancy Project. In these projects students act as a
team of consultants, working on a brief put forward by the client on a topic that aligns to the

Sustainable Development Goals.

Projects with Johnstons in the past year:
* How to use internal communications to improve the sustainability engagement of the
Johnstons workforce

+ A climate scenario analysis for Johnstons

We have two videos, one featuring lain Findlay, sustainability officer at Johnstons and Rick Woodward,
Senior Lecturer discussing the project: https://youtu.be/3405rxPK_mc?si=OMi68GRux6Cx2Wum

The second features student feedback on the value of the project: https://youtu.be/vSVFhJIKWPw?
si=u_dw-P6FLD_REuwV
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Association to Advance Collegiate Schools for Business

The University of Edinburgh Business School collaborates is accredited by AACSB with a view to
achieving and maintaining high standards in business education. By participating in their accreditation
process, the school enhances program quality and societal impact, benefiting students, staff, and the

wider community.

Association of MBAs (AMBA)

The University of Edinburgh Business School is accredited by AMBA to enhance the profile and quality
of its MBA programs. This partnership supports high educational standards, benefiting students,

alumni, employers, and society at large.

Additional Evidence

BCCAS partnerships Aug 2024-Jul 2025 View document (4 Download document &

58


https://prmecommons.org/public/reports/files/bb52c733-debd-40f8-ad23-e68ada0d1903
https://prmecommons.org/public/reports/files/bb52c733-debd-40f8-ad23-e68ada0d1903
https://prmecommons.org/public/reports/files/bb52c733-debd-40f8-ad23-e68ada0d1903
https://prmecommons.org/public/reports/files/bb52c733-debd-40f8-ad23-e68ada0d1903
https://prmecommons.org/public/reports/files/bb52c733-debd-40f8-ad23-e68ada0d1903
https://prmecommons.org/public/reports/files/55936d05-0f75-442d-b7a4-b53a6d1beeff
https://prmecommons.org/public/reports/files/55936d05-0f75-442d-b7a4-b53a6d1beeff
https://prmecommons.org/public/reports/files/55936d05-0f75-442d-b7a4-b53a6d1beeff
https://prmecommons.org/public/reports/files/55936d05-0f75-442d-b7a4-b53a6d1beeff
https://prmecommons.org/public/reports/files/55936d05-0f75-442d-b7a4-b53a6d1beeff

Practice

We adopt responsible and accountable management principles in our own
governance and operations.
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/ How We Define Practice

Practice at UEBS means we are mindful of the sustainability impacts of our actions and encourage a
culture of efficiency, responsibility, and communication. We are committed to equal and fair treatment

of all employees and students and we strive to embed sustainability in all our day-to-day activities.

Institutional Policies and Practices

< Buildings/real estate

< Climate action plan

% Carbon reduction or offset commitments

< Curriculum guidelines

< Campus operations guides

< Employee equity, diversity, inclusion

< Environmental stewardship policies

< Ethical data sourcing guides

< Ethical leadership or good governance policies
< Faculty hiring, tenure, and promotion guidelines
< Greenhouse gas emissions

% Local staff/student/faculty transportation

< Open-access guides

% Professional training opportunities

< Responsible procurement policies

< Student equity, diversity, inclusion

% Sustainability strategy or strategic plan (school or university level)
< Travel guides

< Water

<% Zero-waste guides

Policy Documents Related to RME and/or Sustainability

web_view_-_climate_strategy_2016-2026_spreads View document (4 Download document &

Drinking_Water_Policy View document (4 Download document &
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Social and Civic Responsibility - Delivery Plan 2020
to 2030

Sustainable-events-checklist

5_Maternity_Policy

8_Grievance_Policy

8_hr_equalpayaudit_2023_final

Accessibility_Policy

10_Admissions_Policy

10_dignity_and_respect_policy_0

10_equality_outcomes_2021-2025

T10_UEBS Widening Participation Working Group
Strategy

UoEAccessibilityPolicyGuidance

good_food_policy

waste_strategy
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Practice Voices

The following statements from stakeholders at University of Edinburgh Business School demonstrate

our commitment to sustainable and responsible practices.

Business School Garden

A project in progress, the Business School’s Estates and Facilities Manager, Cas Mackie is working
towards developing a Business School Garden.

With our building located in central Edinburgh, green spaces owned by the University are few. Yet, with
a space we can call our own, we hope to build planters, using reclaimed wood from the festival, and
grow herbs and perhaps vegetables, while providing a space to relax for our staff and students. We
plan to use the currently unused garden spaces behind one of our buildings on Buccleuch Place. We
also hope to place some planters with flowers on the concrete levels of the business school. This
initiative would thus support biodiversity in our immediate area as well as engage our community of

staff students with nature and offer a calming space to support mental health.

West Lothian Foodbank — Volunteer Day

As part of the University's "Day to Make a Difference" (Volunteer | Edinburgh Local ) initiative, which
graciously grants every staff member an extra day of paid leave to volunteer for a charity or cause, our

team seized the opportunity to contribute to our community in a meaningful way.

Our journey began with a visit to the Volunteer Edinburgh website (Link), where we discovered an array
of volunteering opportunities. After some deliberation, we chose to support the West Lothian
Foodbank (WLFB).

West Lothian Foodbank

As a part of the Trussell Trust network, WLFB has been providing emergency food assistance in West
Lothian since its inception on November 9, 2012. Their emergency food packs offer at least three
meals a day for a week and include additional items such as toiletries, household products, baby
necessities, pet food, dietary-specific items, and even kettle packs for those with minimal cooking

facilities.

The day itself (April 2025)

Our day of volunteering started with enthusiasm as we arrived at the WLFB warehouse in Bathgate.
We were warmly welcomed by Martin, the manager, who provided an insightful overview of the
foodbank's operations. The University of Edinburgh Business School (UEBS) staff had generously

donated goods which weighed in at an impressive 47kg—enough to prepare approximately 112 meals!

62


https://local.ed.ac.uk/staff-and-students/volunteer
https://www.volunteeredinburgh.org.uk/

University of Edinburgh Business School

2025 Sharing Information on Progress (SIP) Report

After a brief health and safety induction and being equipped with steel-toe caps, we tackled our first
task: sorting the donations. Our team swiftly adapted to the fast-paced environment, zipping crates
along the rows and efficiently classifying the various items. Next, we shifted our focus to ensuring the
produce was appropriately dated. WLFB places great emphasis on dignity and quality, ensuring that
the items distributed are fresh and that the food closest to its best-before date is used first.

While we managed a great deal with the sorting and dating of the food produce, the volume of canned
goods meant we didn't quite make it to packing the individual meal kits, which involves a meticulous
process akin to shopping, using a list to collect items from the stock in the larger warehouse. Some of
these packages are then delivered to local collection points, while others are picked up directly from
the warehouse.

Reflecting on the day, it was not only an eye-opening experience but deeply rewarding.

UG Business School Breakfast Club

In January 2025, our School Rep, with support from the Student Experience Team and external Student
Experience funding, trialled and launched a Breakfast club for UG students with the aims of making
the UG students feel welcome in the school and to increase the sense of community. This is open to
ALL Undergraduate Business School students. The Breakfast Club runs every Wednesday morning in
the Business School cafe during semester 2 from 08:30 to 10:30, and free hot drinks and sweet treats

(pastry, yoghurt or fruit) are provided.

On a weekly basis throughout semester two, between 60 and 70 students attended. Their feedback
was very positive. The vast majority of students said the breakfast club enhanced their student

experience and helped with their sense of belonging to the community.

Teaching Operations Beach Clean - Volunteer Day to Make a Difference

"Working with the East Lothian Rangers, the Teaching Operations team cleared the length of
Musselburgh beach on a sunny February day. We cleared over 15 bags full of rubbish, using team work,
enthusiasm, and hard work! We received plenty of encouragement from local residents and look forward
to the next clean! If anyone wants to get outdoors with their team | recommend this as part of your Day

to Make a Difference.”
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Share

We share our successes and failures with each other to enable our
collective learning and best live our common values and purpose.
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/ How We Define Share

Share at UEBS means we emphasise collaboration, communication, and transparency as key to

achieving our goals as a purpose-driven business school.

Engagement Opportunities

University of Edinburgh Business School offers transparent engagement opportunities for members of
our institution and community to contribute to our sustainability and responsibility efforts in the

following ways:

RS
<

Partnerships with local organizations

RS
<

Public events and panel discussions

RS
<

Publicly accessible sustainability data and dashboards

RS
<

Student and staff volunteer programs

RS
<

Sustainability-focused research and collaboration Opportunities

RS
<

Community events and consultation forums

Communication Audiences

University of Edinburgh Business School communicates its policies and progress on sustainable

development and responsibility with:

< Accreditation bodies

% Alumni and donors

< Boards and advisory committees

< Faculty and staff

<% Prospective and current students

% Research and academic networks
< Media and public relations channels

< Business and industry partners

Sharing Voices

The following statement from stakeholders at University of Edinburgh Business School demonstrates

our commitment to sharing and learning from sustainability and responsible management practices.

66



University of Edinburgh Business School

2025 Sharing Information on Progress (SIP) Report

UEBS Staff attending Sustainability Marketing and Communications Pilot

The Sustainable Marketing and Communications pilot group invited colleagues from across the
university to contribute to delivering draft guidance with the aim of enabling all marketing and
communications staff to upskill in this area and embed sustainability in their work. The guidance
incorporated both the ‘footprint’ of the university's own marketing and the effect it has on our

audiences, the ‘brainprint’.

Both our Marketing Manager and our Communications Manager joined the pilot group where they
were able to share best practice and build knowledge of positive activity taking place across the
university, as well as better understand areas where improvements are still ongoing in this area. This
gave our Business School team the confidence and the ability to tell positive stories from across the

school in a way that was also mindful of the areas where more work is still needed.

Examples of impact in the Business School

+ Publish positive stories of our work in this area, including a number of student outcome stories
from alumni of our MSc Climate Change Finance and Investment.

« Minimise and change supplier of student merchandise to a lower carbon footprint supplier
within the university.

* Move all of our student photography consent forms to online reducing printing.

+ Used performance data to re-use advertising assets where click-through-rates remain high,
reducing the digital footprint of creative production.

« Condense 7 new student welcome emails down into 1 email per student.

Communication Barriers

University of Edinburgh Business School faces the following barriers in transparent communications:

X N

Bureaucratic Inconsistent
delays updates

Additional Evidence

Share Voices - Public events 2024-25 View document (4 Download document &
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